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METHODOLOGY

About this research

This survey was conducted online within the U.S. by The Harris Poll
from April 24th to 26th, 2026, among a nationally representative
sample of 2,070 U.S. adults aged 18 and over.

This research comprises of 338 Gen Z (ages 18-29), 721 Millennials
(ages 30-45), 506 Gen X (ages 46-61),

and 505 Boomers (ages 62 and older). This research is also broken
down by 1,625 pet owners.

This report references data from 2024 by The Harris Poll from May
24th to 26th, among a nationally representative sample of 2,125
adults aged 18 and over, including 321 Gen Z (ages 18-27), 662
Millennials (ages 28-43), 537 Gen X (ages 44-59), 605 Boomers (ages
60 and older), and 1,594 pet owners.

2,070 1,625

American Adults Pet Owners
18+, nationally 18+, nationally
representative representative
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THE STATE OF PETS

Executive Summary

O 1 Pet-centric Living
(]

In 2026, 40% of Americans are choosing pets
over children, with over half (55%) of Gen Z
and Millennials revealing they’ve considered
building a life around pets only.

|#] The Harris Poll

O 5 A Cry For
s Paw-renting Help

Over four in 10 (44%) pet owners worry about
affording pet care due to rising costs —and
they want support through tax deductions
(42%), rent-control caps (37%), and claiming
pets as dependents (36%).

O 3 Pinching Pennies
[

From cooking more at home (56%), switching to
cheaper brands (41%), and cutting back on
comfort purchases (39%), pet owners are
cutting back on personal purchases to afford
expenses for their pets.
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Modern Paw-renthood:
Where Pet Parents Stand in 2026
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THE STATE OF PETS

Pet ownership continues to rise, as over three-quarters of
Americans own at least one kind of a pet

What kind of pets do Americans own?

(Among Total)
72% Millennials
65% Hispanic
60%
60% Parents of <18 . .
52% Millennials 77% of Americans own at least one kind ozgo 00
52% LGBTQ+
5% of pet. (13 pts since 2024) PAY
0
21% Parents of <18
20% GenZ 14% LGBTQ#+
13% Gen Z/Millennial 11% Genz
14% 1;‘;, Hisplar(:ircmla ’ 11% Hispanic 11% GenZ
8(y 11% LGBTQ+ 11% Hispanic
0 s
- B e e e e e -
Dog Cat Fish Bird Reptile Rodent Rabbit Insect Ferret/Weasel Other
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THE STATE OF PETS

When forced to choose, Americans pick pets over children

If you had to choose, which would you prefer

to have in the future?
(Among Total)

40%

(0)
39% 21%

S o

Pets Both Children

|#] The Harris Poll

Source: PET3 If you had to choose, which would you prefer to have in the future? If you already have achild,a pet, or both, please answer based on what you would prefer to have anather of. (Total n=2,070)
PET7 How much doyouagree or disagree with the following statements? (Pet Owner n=1,625)
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In fact, over half of Gen Z and Millennials have considered
building a future around pets over kids

55% Urban
55% Non-Parents

|#] The Harris Poll

PET17 How much do you agree or disagree with the following statements? (Top 2 Box = Strongly/Somewhat Agree) (Gen Z/Millennia Pet Owner n=919)



THE STATE OF PETS

Timing, ease, and cost contribute to why Americans choose
pets over kids

Why would you prefer having pets over children?
(Select all that apply)

44 Pets are less of a responsibility than
children (28%)

#5 | prefer to choose to be child-free (24%) l

-
Pets are easier to take care of Raising a pet gives me more

than children (35%) #6  fuifiliment than raising a child (13%)

#7 Pets are not a lifelong commitment (12%)

Pets are less of a financial

strain than children (32%)

#8 Other (10%)

I.I The Harris Poll



THE STATE OF PETS

Pets are even part of the dating equation, as nearly half of
single pet owners rely on them for companionship

0) “I have given up on finding a
4 9 A) romantic partner and rely on my
Single Pet Owners  pet(s) for companionship.”

YEXYEY

59% Boomers | 56% Women | 56% LGBTQ

|#] The Harris Poll

*Caution, smal base size (n<100); use for directional purposes only.
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Al is far from replacing
real pets, according to
nearly nine in 10 pet
owners

” The Harris Poll
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Pets Before Purchases:
The Rising Cost of Companionship
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THE STATE OF PETS

Younger pet owners are more likely to spend on the extras,
from insurance and training to wellness and wardrobe

Pet Expenses Incurred Monthly

= Gen Z / Millennials Gen X / Boomers
Food/snacks 995(;{?/0
Toys B7o 83%
Vitamins/nutrients @ 450 70%
Veterinary care 68%
Grooming 3% 63%
Pet insurance 2% 61%
Prescribed medication @ 35% 2%
Clothes 52%

Training 36% 80% Hispanic
Other @ 1% 33%
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THE STATE OF PETS

Pet costs push younger owners to side gigs, debt delays,

personal cutbacks

61%

50%
46%

35%

Switch to more
affordable grocery
brands for myself

Cook at home more
instead of ordering
takeout

|#] The Harris Poll

Source: PET16 Which of te following, if any, have you done or considered doingin order o afford expenses for your pe

Which of the following have you done in order to afford expenses for your pet?
(Summary of ‘I have done this’)

B Gen Z / Millennials Gen X / Boomers

45%
41%
36% 37%
0
31% 30% 30% .
27% 28%
25%
21%
° 19% .
16% 15%
GAP GAP GAP GAP GAP
14pts 6pts 16pts 8pts 10pts
Cut back on Delay replacing  Stop or significantly Take on extra work Cancel my gym Delay paying Skip or delay my
comfort purchases  things| need for  reduce the number or side gigs membership off debt own medical
for myself myself of trips | go on appointments
vacation a year
et(s)? (Pet owrer n=1,625| Gen Z/Millennial Pet Owner n=919)

and

26%

2%

GAP
14pts

Move to asmaller
or less expensive
place

13
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Three in 10 younger
pet parents prioritize
their pets over
financial stability

p

(vs. 6% of Gen X / Boomer

Cat Owners)
” The Harris Poll




THE STATE OF PETS

Despite pinching pennies for themselves, Gen Z and
Millennials are splurging on luxury pet purchases

Which of the following things have you spent or considered spending on your pet(s)?
(Summary of ‘I have done this’)

Designed a specific part of my home for my pet(s)

=

Organized a birthday party / celebration for my pet(s)

o
o

£
£
00

Purchased a pet tracker or GPS collar for safety

¥

Subscribed to a monthly pet subscription box for toys and treats

/0
O

Bought a specialized pet camera or monitoring system

i@

Purchased a pet stroller or carrier for transportation

Gone to a bar or cafe specifically catered to pets
Dressed my pet(s) in designer clothing

Moved to a more expensive place that allowed pets

o
o

[~

Enrolled my pet(s) in activities

Commissioned a custom portrait or artwork of my pet

DG

Booked my pet(s) into a pet hotel

I.I The Harris Poll
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Supporting Modern Pet Families

16
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The gap between paw-renthood and parenthood is shrinking
as pet costs rise with today’s cost of living

Why would you prefer having pets over children?

(Select all that apply)
m 2024 2026
41%

59% LGBTQ+
55% <S50K Income
54% Gen Z / Millennials

Pets are easier to take care of than children

|#] The Harris Poll
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From tax credits to rent caps, pet owners yearn for policies
that better support today’s pet families

Which of the following, if any, do you believe should be offered or available
to support pet owners?

(Select all that apply)
Tax deductions for pet ownership _ 42%
Rent control or caps for pet fees and deposits 37%

. 77% Urban
36% 76% Millennials

76% Black
36% 44% Millennials

Adding pets as dependents on health insurance plans

Pet paid time off (PTO) that can be used specifically for vet visits, training, pet
emergencies, etc.

The ability to use HSA / FSA funds for pet medical expenses 36%

Employer-sponsored pet insurance or stipends for pet care 349% 39% Millennials

31% 36% Genz

Mandatory pet-inclusive spacesin public spaces

Subsidized or free pet training programs 30%  35% Millennials

Government-funded pet parental leave for newly adopted animals 22%  28% Millennials

76% Millennials
(o)
None of the above 18% 74% Democrats

73% Parents of <18

|#] The Harris Poll

Source: PET8 Which of the following things have you spent or considered spending on your pet(s) ? (Pet owner n=1,625)
PET 17 How much do you agree or disagree with the fdlowing statements? (Top 2Box = Strongly/Somewhat Agree) (Pet Owrer n=1,625)
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Gen Z and Millennial pet owners treat pet care as a lifetime
financial commitment, with most expressing desire to invest
in their pets’ quality of life

75%
68%

A medical drug that
allows my petto live
longer

|#] The Harris Poll

59%

44%

Pet trust fund
management

How likely or unlikely would you be to spend money on the following types
of pet services if they were offered today?

(Very / Somewhat Likely)
= All Pet Owners Gen Z / Millennials
57% 55%
()
52%
46% 46%
43% ) 44% 41%
- 7% 3%
° 32% 31%
28%
GAP GAP GAP
14pts 16pts 14pts
Senior pet retirement International pet VR pet adventure Genetic cloning Al-powered pet Cryogenic pet An Al pet service that
centers citizenship retreats consciousness preservation allows you to adoptand

bond with an Al pet
avatar

19
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Younger dog owners spend sighificantly more on medication,
pet insurance, and vitamins than older owners

For each of the following categories, how much do you approximately

spend on your pet(s) on an average month?
(% of Dog Owners who spend 5100+ per month)

1 1
: : = Gen Z / Millennials Gen X / Boomers
| |
| |
: . 45%
: : Co T T T T T T T
1 1 : 1 : 1
I I 37% . I | :
|
| 33% 32% : | : | GAP GAP
1 1 I | 1
i i 27% i i | i 9pts 9pts
1 1 ! 1 ! 1
1 | ! ) | ! |
: : - 21% . 20% 19% |
' GAP ' GAP : ' ! - 15%
1 1 1 1
1 1 | 1 ! 1
1 1 | 1 ! 1
| | | 6% | 6%
| i ! 0 ! i ° : 4% 4% 3%
l I | l ! l
l I | : ! l
: Prescribed medication : Food/Snacks Veterinary care | Pet insurance : Grooming . Vitamins/Nutrients : Clothes Toys Training

|#] The Harris Poll
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Pet ownership by gender reveals stronger support for pet-
friendly policies and sentiments among women

90%

"Al pets could never replace
the emotional bond that owners
have with real live pets"

|#] The Harris Poll

B Women m Men

81%
72% 71%

"Not treating pets like family isa "Pet owners should receive tax breaks for "lwould adopt my pet as a
red flag for me when forming close expenses like food and medical care that dependent if it were legally possible"
relationships" are similar to child-related deductions"

56%

"I'have given up on finding a romantic

partner and rely on my pet(s) for
companionship instead"

22



To learn more about this research, please reach out to...

Tim Osiecki Libby Rodney Abbey Lunney

Director Chief Strategy Officer Managing Director
tim.osiecki@harrispoll.com lrodney@harrispoll.com abbey.lunney@harrispoll.com

Special thanks for contributing to the research development:

Esther Kwon Sophia Sheldon

HARRIS POLL THOUGHT LEADERSHIP PRACTICE

A proven approach for building credible and authentic brand authority
Building on 60+ years of experience pulsing societal opinion, we design research that is credible, creative, and
culturally relevant. Give your pitches an edge with custom information designed by research experts.
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