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Methodology

STATE OF WORK HOLIDAY PARTIES

This survey was conducted online within the U.S. by The Harris Poll from November 21st  to November 23rd  among a 

nationally representative sample of 1,238 U.S. employed adults.

This research includes 222 Gen Z (ages 18-27), 447 Millennials (ages 28-43), 391 Gen X (ages 44-59), and 178 

Boomers (ages 60 and older).
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Top Highlights

Holiday parties aren’t what they used to be, and Gen Z is leading the change.

• Despite the return-to-office (RTO) push, less than half of workplaces now hold regular in-person holiday events. While 74% of 

workers look forward to holiday parties, Gen Z is less engaged—only 37% are very likely to attend, and many prefer more 

interactive, modern formats.

For Millennials, it’s all about networking and connection.

• Millennials see holiday parties as prime opportunities to network and connect with senior executives. However, they also feel a 

lot of pressure to attend (53%) and wish for a relaxed atmosphere—66% would embrace executive ‘roasts’ and 65% would 

ban work talk.

Holiday anxieties loom large for younger workers.

• Gen Z and Millennials are more likely to feel anxious about holiday parties, citing awkward conversations, alcohol concerns, and 

feeling out of place. Notably, 42% of Gen Z prefer alcohol to be served in moderation or not at all, reflecting a shift in 

expectations for professional gatherings.

Interactive and inclusive celebrations are the future.

• Gen Z wants to reimagine holiday parties with engaging, themed activities like escape rooms or creative workshops. Millennials 

also favor ditching traditional formats for experiences that prioritize fun and inclusivity.

Cash and time off over cocktails and cake.

• Holiday parties might soon take a backseat as 79% of employees would rather receive a monetary bonus, and 71% would 

prefer additional time off.

STATE OF WORK HOLIDAY PARTIES
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The New Rules of Workplace 

Holiday Parties
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48%

18%

9%

26%

Yes, it's a regular annual event held in person

Yes, it's a regular annual event held in person or

virtually, depending on the year

Yes, it's a regular annual event held virtually

No, we do not have a holiday party, either in-

person or virtually

Despite the RTO mandates, less than half of workplaces continue to have a 

regular in-person holiday event

Does your workplace organize a holiday party or event 

for employees each year?

HP01 Does your workplace organize a holiday party or event for employees each year? Please specify the format. (n=1,238 total)

STATE OF WORK HOLIDAY PARTIES
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Millennials leverage holiday parties as a time to network and rub shoulders 

with senior executives 

How important are the following aspects of a holiday party to you? 
Top 2 = Very/Somewhat important

86%

80%

79%

73%

68%

62%

61%

Quality of food and beverages

Entertainment and activities

Inclusivity and accessibility

Ability to bring a spouse and/or family member

Personalization of the event (e.g., recognition of

achievements, etc.)

Networking opportunities

Opportunities to interact with senior management

STATE OF WORK HOLIDAY PARTIES

HP11 How important are the following aspects of a holiday party to you? Please rate each aspect as follows: (Top 2= Very/Somewhat important; n=911 Company holds a holiday party)

HP08B How much do you agree or disagree with the following statements when thinking about your company's holiday party? (Top 2= Strongly/somewhat agree; n=911 Company holds a holiday party)

85% Millennials

86% Millennials

73% Millennials

70% Millennials

77% Millennials

72%
American Workers

“I believe that attending 

a work holiday party 

has a positive effect 

on my career 

progression.”

79% Millennials
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For the most part, holiday parties boost employee morale 

HP08+HP08B How much do you agree or disagree with the following statements when thinking about your company's holiday party? (Top 2= Strongly/somewhat agree; n=911 Company holds a holiday party)

STATE OF WORK HOLIDAY PARTIES

85%
American Workers

“I believe that holiday parties 

contribute positively to 

workplace culture.”

85%
American Workers

“Holiday work parties are a 
great opportunity to bond 

with colleagues.”

74%
American Workers

“I look forward to a work 
holiday party every year.”

79% Millennials
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However, holiday parties leave half of employees conflicted, with over half of 

Gen Z and Millennials feeling the most pressure to partake

HP08+HPO08B How much do you agree or disagree with the following statements when thinking about your company's holiday party? (Top 2= Strongly/somewhat agree; n=911 Company holds a holiday party)

STATE OF WORK HOLIDAY PARTIES

46%
American Workers

“I feel pressured to attend our 

holiday work celebration.”

54% Gen Z

53% Millennials

57%
American Workers

“I feel that work holiday 
parties reinforce workplace 

hierarchies and power 
dynamics.”
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41%
37%

14%

7%

Very excited

Somewhat excited

Somewhat reluctant

Very reluctant

56%
27%

9%
7%

Very likely

Somewhat likely

Somewhat unlikely

Very unlikely

The youngest cohort, Gen Z, isn't as likely to attend or be excited about this 

tradition

Likeliness to attend

HP02 If your workplace organizes a holiday party this year, how likely are you to attend? (n=911 Company holds a holiday party)

HP03 How do you feel about attending your company's holiday party this year? (n=911 Company holds a holiday party)

STATE OF WORK HOLIDAY PARTIES

Sentiment around attending

19% Gen Z

Likely (NET): 83% 

Gen Z: 37%

Millennials: 57%

Gen X: 65%

Boomers: 62%

Excited (NET): 78% 

Gen Z: 35%

Millennials: 43%

Gen X: 43%

Boomers: 38%
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Awkward conversations 

with colleagues

Excessive alcohol 

consumption

Inappropriate behavior 

from attendees

Managing expectations 

around gift-giving

37% / 31%  
30% All Workers

25% / 30%  
28% All Workers

26% / 24%  
23% All Workers

21% / 28%  
23% All Workers

Feeling uncomfortable in 

a professional setting

Discussions about political 

issues / presidential elections

Not knowing many 

people at the event

Dietary restrictions or 

food preferences

28% / 26%  
22% All Workers

15% / 25%  
20% All Workers

22% / 22%  
20% All Workers

15% / 19%  
15% All Workers

For young people the holiday party anxieties center on awkward 

conversations, booze, and feeling uncomfortable 

STATE OF WORK HOLIDAY PARTIES

HP07 Which of the following are your concerns about attending a work holiday party? Please select all that apply. (n=911 Company holds a holiday party)

Which of the following are your concerns about attending a work holiday party?
Gen Z / Millennials 

72%
Of American 

Workers have 

concerns (NET)

Gen Z: 88%

Millennials: 81%

Gen X: 69%

Boomers: 55%
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42% of Gen Z would prefer alcohol to be served in moderation or not at all, 

meanwhile over a third of Millennials have regrated their behavior

HP06 How do you feel about alcohol being served at your or a company's holiday party? (n=1,238 total) | HP08 How much do you agree or disagree with the following statements when thinking about your company's holiday party? (Top 2= Strongly/somewhat agree; n=911 Company holds a holiday party)

STATE OF WORK HOLIDAY PARTIES

28%

33%

30%

30%

30%

23%

12%

14%

Gen Z

All

I enjoy it and feel it enhances the festive atmosphere

I'm indifferent; it doesn't affect my enjoyment of the party

I would prefer it be limited or served in moderation

I would rather it not be served at all

How do you feel about alcohol being served at your or a company's holiday party?

31%
American Workers

“I have regretted 
my behavior at 

a company 
holiday party.”

Gen Z: 33%

Millennials: 42%

Gen X: 22%

Boomers: 9%

42% would prefer alcohol to be served 

in moderation or not at all
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Gen Z would reimagine holiday parties to be more themed and interactive

HP10 What new types of holiday celebrations would you like to see at your workplace? Please select all that apply. (n=1,238 total)

STATE OF WORK HOLIDAY PARTIES

46%

35% 35%

29%

19%

52%

27%

47%

31%

19%

53%

37%
39%

34%

24%

44%

36%

30%

26%

18%

25%

39%

16%
18%

11%

Themed parties with interactive

elements (e.g., escape rooms,

games, etc.)

Charity-focused events or

volunteer opportunities

Creative or arts-based activities

(e.g., crafting, music

performances, etc.)

Health and wellness-oriented

events (e.g., fitness classes,

mindfulness workshops, etc.)

Hybrid events (both in-person

and virtual)

All Gen Z Millennials Gen X Boomers

What new types of holiday celebrations would you like to see at your workplace? 
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While Millennials would add executive roasting and ban office-talk

HP08+HPO08B How much do you agree or disagree with the following statements when thinking about your company's holiday party? (Top 2= Strongly/somewhat agree; n=911 Company holds a holiday party)

STATE OF WORK HOLIDAY PARTIES

66%
Millennial American Workers

“I would be more likely 

to attend a work holiday 

party if it included a ‘roast’ 

of company executives.”

65%
Millennial American Workers

“I wish that my company 
banned all work-related 

conversations at the work 
holiday party.”

57% Gen Z

53% All American Workers
56% All American Workers



14
Harris Insights & Analytics LLC, A Stagwell Company © 2018

Ultimately, the holiday traditions might continue to disappear as employees 

would trade the holiday party for more cash in their pocket or time off

HHP08+HPO08B How much do you agree or disagree with the following statements when thinking about your company's holiday party? (Top 2= Strongly/somewhat agree; n=1,238 total)

STATE OF WORK HOLIDAY PARTIES

64%
American Workers

“I would prefer my company to 

invest in improving work-life 

balance initiatives instead of 

hosting a holiday party.” 

71%
American Workers

“I would prefer additional time 

off rather than a company 

holiday party.”

79%
American Workers

“I would prefer a monetary 
bonus rather than a 

company holiday party.”

74% Gen Z

78% Millennials

81% Gen X

82% Boomers

73% Gen Z

72% Millennials

71% Gen X

67% Boomers

65% Gen Z

73% Millennials

59% Gen X

49% Boomers
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Appendix
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Provide a more relaxed 

and informal setting

Better food and 

drink options

More interactive or 

engaging activities
Time of day of holiday party

20% 19% 15% 13%
18% Women  

Greater focus on team-

building or charitable efforts

Less emphasis 

on alcohol

Improved inclusivity 

and representation

Different formats (e.g., 

virtual, hybrid, etc.)

10% 8%
13% Gen Z

8% 5%

The no. 1 request for holiday parties is a relaxed, low-pressure vibe

STATE OF WORK HOLIDAY PARTIES

What would it be if you could change one thing about your company's holiday party?

HP12 What would it be if you could change one thing about your company’s holiday party? (n=911 Company holds a holiday party)
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Employees say the timing, food, and whether their friends are attending are the 

biggest factors in deciding to go to the holiday party

What factors would influence your decision to attend the holiday work party?

52%

51%

48%

42%

39%

34%

32%

18%

Date and time of the event

Food and drink options

If my work friends are going

Venue/location

Type of activities planned

Company culture

Past experiences

If my boss is going

STATE OF WORK HOLIDAY PARTIES

HP04 What factors would influence your decision to attend the holiday work party? Please select all that apply. (n=911 Company holds a holiday party)

65% Boomers

40% Gen X

38% Boomers
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To learn more about this research, please reach out to…

HARRIS POLL THOUGHT LEADERSHIP PRACTICE

A proven approach for building credible and authentic brand authority

Building on 60+ years of experience pulsing societal opinion, we design research that is credible, creative, and 

culturally relevant. Give your pitches an edge with custom information designed by research experts.

Libby Rodney

Chief Strategy Officer

lrodney@harrispoll.com 

Tim Osiecki

Director

tim.osiecki@harrispoll.com 

Abbey Lunney

Managing Director

abbey.lunney@harrispoll.com 
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