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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 1PO01 Do you have a favorable or unfavorable opinion of the U.S. Postal Service (Post Office)?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1516
- - - - - - - - - - - - - - - - - - - - - - - 77%

Very/Somewhat Favorable
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 908
- - - - - - - - - - - - - - - - - - - - - - - 46%

  Very favorable

- - - - - - - - - - - - - - - - - - - - - - - 609
- - - - - - - - - - - - - - - - - - - - - - - 31%

  Somewhat favorable

- - - - - - - - - - - - - - - - - - - - - - - 322
- - - - - - - - - - - - - - - - - - - - - - - 16%

Very/Somewhat
Unfavorable (Net)

- - - - - - - - - - - - - - - - - - - - - - - 178
- - - - - - - - - - - - - - - - - - - - - - - 9%

  Somewhat unfavorable

- - - - - - - - - - - - - - - - - - - - - - - 144
- - - - - - - - - - - - - - - - - - - - - - - 7%

  Very unfavorable

- - - - - - - - - - - - - - - - - - - - - - - 129
- - - - - - - - - - - - - - - - - - - - - - - 7%

No opinion

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 2
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 2PO02 How important of a role would you say the U.S. Postal Service plays in your community?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1816
- - - - - - - - - - - - - - - - - - - - - - - 92%

Very/Somewhat Important
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 1199
- - - - - - - - - - - - - - - - - - - - - - - 61%

  Very important

- - - - - - - - - - - - - - - - - - - - - - - 617
- - - - - - - - - - - - - - - - - - - - - - - 31%

  Somewhat important

- - - - - - - - - - - - - - - - - - - - - - - 151
- - - - - - - - - - - - - - - - - - - - - - - 8%

Not At All/Not Too
Important (Net)

- - - - - - - - - - - - - - - - - - - - - - - 117
- - - - - - - - - - - - - - - - - - - - - - - 6%

  Not too important

- - - - - - - - - - - - - - - - - - - - - - - 34
- - - - - - - - - - - - - - - - - - - - - - - 2%

  Not at all important

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 3
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 3PO03 Over the last few weeks, do you know of any family or friends who have experienced a delay in mail or packages being

delivered to their home by the U.S. Postal Service?

Base: Split A

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 978Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1002Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 459
- - - - - - - - - - - - - - - - - - - - - - - 46%

Yes

- - - - - - - - - - - - - - - - - - - - - - - 406
- - - - - - - - - - - - - - - - - - - - - - - 41%

No

- - - - - - - - - - - - - - - - - - - - - - - 137
- - - - - - - - - - - - - - - - - - - - - - - 14%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 1002
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 4
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 4PO04 Over the last few weeks, have you noticed a delay in mail or packages being delivered to your home by the U.S. Postal Service?

Base: Split B

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 989Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 965Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 217
- - - - - - - - - - - - - - - - - - - - - - - 22%

Yes, significant delays

- - - - - - - - - - - - - - - - - - - - - - - 313
- - - - - - - - - - - - - - - - - - - - - - - 32%

Yes, but only somewhat

- - - - - - - - - - - - - - - - - - - - - - - 372
- - - - - - - - - - - - - - - - - - - - - - - 39%

No

- - - - - - - - - - - - - - - - - - - - - - - 62
- - - - - - - - - - - - - - - - - - - - - - - 6%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 965
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 5
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 5PO05 In recent weeks, the new Postmaster General Louis DeJoy has implemented operational changes in order to bring down costs

such as eliminating overtime pay, removing collection bins and mail sorting machines, and ordering mail carriers to
leave on time for the day even if they are not finished delivering mail. Do you support or oppose these changes?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 739
- - - - - - - - - - - - - - - - - - - - - - - 38%

Strongly/Somewhat
Support (Net)

- - - - - - - - - - - - - - - - - - - - - - - 234
- - - - - - - - - - - - - - - - - - - - - - - 12%

  Strongly support

- - - - - - - - - - - - - - - - - - - - - - - 505
- - - - - - - - - - - - - - - - - - - - - - - 26%

  Somewhat support

- - - - - - - - - - - - - - - - - - - - - - - 1228
- - - - - - - - - - - - - - - - - - - - - - - 62%

Strongly/Somewhat
Oppose (Net)

- - - - - - - - - - - - - - - - - - - - - - - 565
- - - - - - - - - - - - - - - - - - - - - - - 29%

  Somewhat oppose

- - - - - - - - - - - - - - - - - - - - - - - 662
- - - - - - - - - - - - - - - - - - - - - - - 34%

  Strongly oppose

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 6
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 6PO06 How concerned are you about mail and packages being delivered by the U.S. Postal Service being significantly delayed due to these operational changes?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1523
- - - - - - - - - - - - - - - - - - - - - - - 77%

Very/Somewhat
Concerned (Net)

- - - - - - - - - - - - - - - - - - - - - - - 792
- - - - - - - - - - - - - - - - - - - - - - - 40%

  Very concerned

- - - - - - - - - - - - - - - - - - - - - - - 731
- - - - - - - - - - - - - - - - - - - - - - - 37%

  Somewhat concerned

- - - - - - - - - - - - - - - - - - - - - - - 444
- - - - - - - - - - - - - - - - - - - - - - - 23%

Not At All/Not Too
Concerned (Net)

- - - - - - - - - - - - - - - - - - - - - - - 339
- - - - - - - - - - - - - - - - - - - - - - - 17%

  Not too concerned

- - - - - - - - - - - - - - - - - - - - - - - 105
- - - - - - - - - - - - - - - - - - - - - - - 5%

  Not at all concerned

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 7
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 7PO07 Which of the following statements comes closer to your point of view?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 467
- - - - - - - - - - - - - - - - - - - - - - - 24%

The U.S. Postal Service
should be run like a
private business and
should not receive
government funding if it is
not able to remain
financially stable during
this crisis.

- - - - - - - - - - - - - - - - - - - - - - - 1500
- - - - - - - - - - - - - - - - - - - - - - - 76%

The U.S. Postal Service
provides a service to
Americans and should
receive necessary
government funding during
this crisis to make sure it is
financially stable.

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 8VOT01 Do you approve or disapprove of conducting vote-by-mail for November’s presidential election?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1321
- - - - - - - - - - - - - - - - - - - - - - - 67%

Approve

- - - - - - - - - - - - - - - - - - - - - - - 646
- - - - - - - - - - - - - - - - - - - - - - - 33%

Disapprove

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 9VOT02 As you may know, many people who disapprove of vote-by-mail for this November’s presidential election cite voter fraud as a major concern. Do you think

the benefits of vote-by-mail during the COVID-19 pandemic outweigh the risks, or do the risks outweigh the benefits?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 992
- - - - - - - - - - - - - - - - - - - - - - - 50%

Benefits Very
Much/Somewhat
Outweigh The Risks (Net)

- - - - - - - - - - - - - - - - - - - - - - - 560
- - - - - - - - - - - - - - - - - - - - - - - 28%

  Benefits very much
  outweigh the risks

- - - - - - - - - - - - - - - - - - - - - - - 433
- - - - - - - - - - - - - - - - - - - - - - - 22%

  Benefits somewhat
  outweigh the risks

- - - - - - - - - - - - - - - - - - - - - - - 975
- - - - - - - - - - - - - - - - - - - - - - - 50%

Risks Very
Much/Somewhat
Outweigh The Benefits
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 424
- - - - - - - - - - - - - - - - - - - - - - - 22%

  Risks somewhat outweigh
  the benefits

- - - - - - - - - - - - - - - - - - - - - - - 551
- - - - - - - - - - - - - - - - - - - - - - - 28%

  Risks very much
  outweigh the benefits

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 10
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 10PO08 Some are concerned that, given these delays at the U.S. Postal Service caused by cost cutting measures, mail-in-ballots for this November’s election will not arrive

on time to be counted. How concerned are you that Americans’ votes may not be counted because of these measures?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1456
- - - - - - - - - - - - - - - - - - - - - - - 74%

Very/Somewhat
Concerned (Net)

- - - - - - - - - - - - - - - - - - - - - - - 796
- - - - - - - - - - - - - - - - - - - - - - - 40%

  Very concerned

- - - - - - - - - - - - - - - - - - - - - - - 660
- - - - - - - - - - - - - - - - - - - - - - - 34%

  Somewhat concerned

- - - - - - - - - - - - - - - - - - - - - - - 511
- - - - - - - - - - - - - - - - - - - - - - - 26%

Not At All/Not Too
Concerned (Net)

- - - - - - - - - - - - - - - - - - - - - - - 343
- - - - - - - - - - - - - - - - - - - - - - - 17%

  Not too concerned

- - - - - - - - - - - - - - - - - - - - - - - 168
- - - - - - - - - - - - - - - - - - - - - - - 9%

  Not at all concerned

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 11
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 11VOT03 Do you believe the U.S. Postal Service could handle a nationwide vote-by-mail effort for every voter in the upcoming November election?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1165
- - - - - - - - - - - - - - - - - - - - - - - 59%

Yes

- - - - - - - - - - - - - - - - - - - - - - - 802
- - - - - - - - - - - - - - - - - - - - - - - 41%

No

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 12
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 12PO09 Have you used the U.S. Postal Service for any of the following?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1245
- - - - - - - - - - - - - - - - - - - - - - - 63%

Any (Net)

- - - - - - - - - - - - - - - - - - - - - - - 615
- - - - - - - - - - - - - - - - - - - - - - - 31%

  Purchased/sent a money
  order

- - - - - - - - - - - - - - - - - - - - - - - 573
- - - - - - - - - - - - - - - - - - - - - - - 29%

  Submitted or renewed a
  passport

- - - - - - - - - - - - - - - - - - - - - - - 450
- - - - - - - - - - - - - - - - - - - - - - - 23%

  Kept a PO Box

- - - - - - - - - - - - - - - - - - - - - - - 350
- - - - - - - - - - - - - - - - - - - - - - - 18%

  Cashed a money order

- - - - - - - - - - - - - - - - - - - - - - - 722
- - - - - - - - - - - - - - - - - - - - - - - 37%

None of these

- - - - - - - - - - - - - - - - - - - - - - - 2710
- - - - - - - - - - - - - - - - - - - - - - - 138%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 13
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 13TR01 Have you flown on a commercial flight at any point during the COVID-19 pandemic?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 335
- - - - - - - - - - - - - - - - - - - - - - - 17%

Yes

- - - - - - - - - - - - - - - - - - - - - - - 1632
- - - - - - - - - - - - - - - - - - - - - - - 83%

No

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 14
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 14JET01 How safe do you feel flying on commercial flights right now during the COVID-19 pandemic?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - 2030 - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** 2066 -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - 551 - - - - - - - - - - - - - 677
- - - - - - - - - 27% - - - - - - - - - - - - - 34%

J

Very/Somewhat Safe
(Net)

- - - - - - - - - 176 - - - - - - - - - - - - - 238
- - - - - - - - - 8% - - - - - - - - - - - - - 12%

J

  Very safe

- - - - - - - - - 376 - - - - - - - - - - - - - 439
- - - - - - - - - 18% - - - - - - - - - - - - - 22%

J

  Somewhat safe

- - - - - - - - - 1515 - - - - - - - - - - - - - 1290
- - - - - - - - - 73% - - - - - - - - - - - - - 66%

X

Not At All/Not Very Safe
(Net)

- - - - - - - - - 518 - - - - - - - - - - - - - 521
- - - - - - - - - 25% - - - - - - - - - - - - - 26%

  Not very safe

- - - - - - - - - 998 - - - - - - - - - - - - - 769
- - - - - - - - - 48% - - - - - - - - - - - - - 39%

X

  Not at all safe

- - - - - - - - - 2066 - - - - - - - - - - - - - 1967
- - - - - - - - - 100% - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 15
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 15CV06 How likely or unlikely are these things going to happen this fall?

Summary Of Likely

Base: All Respondents (Variable Bases)

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 739 743 - - 683
- - - - - - - - - - - - - - - - - - - 66% 62% - - 59%

X

My kid(s) will be taking
courses online from home

- - - - - - - - - - - - - - - - - - - 686 728 - - 626
- - - - - - - - - - - - - - - - - - - 61% 61% - - 56%

x x

I will be working from
home

- - - - - - - - - - - - - - - - - - - 851 955 - - 1039
- - - - - - - - - - - - - - - - - - - 43% 48% - - 53%

T TU

I will be voting in person

- - - - - - - - - - - - - - - - - - - 1142 1109 - - 973
- - - - - - - - - - - - - - - - - - - 58% 56% - - 49%

X X

I will be voting by mail

- - - - - - - - - - - - - - - - - - - 497 539 - - 538
- - - - - - - - - - - - - - - - - - - 44% 45% - - 48%

I will be working from the
office

- - - - - - - - - - - - - - - - - - - 751 752 - - 783
- - - - - - - - - - - - - - - - - - - 38% 38% - - 40%

Kids will be attending
school in person

- - - - - - - - - - - - - - - - - - - 631 832 - - 751
- - - - - - - - - - - - - - - - - - - 32% 42% - - 38%

Tx T

We will have an NFL
season

- - - - - - - - - - - - - - - - - - - 354 395 - - 329
- - - - - - - - - - - - - - - - - - - 32% 33% - - 30%

With working remotely as
an option, I will consider
living in a different
location

- - - - - - - - - - - - - - - - - - - 512 549 - - 578
- - - - - - - - - - - - - - - - - - - 26% 28% - - 29%

t

I will stay in a hotel

- - - - - - - - - - - - - - - - - - - 507 552 - - 566
- - - - - - - - - - - - - - - - - - - 26% 28% - - 29%

I will travel for winter
holidays (Christmas,
Hanukkah)

- - - - - - - - - - - - - - - - - - - 309 354 - - 323
- - - - - - - - - - - - - - - - - - - 27% 29% - - 28%

I will take my kid(s) trick
or treating for Halloween

- - - - - - - - - - - - - - - - - - - - - - - 532
- - - - - - - - - - - - - - - - - - - - - - - 27%

I will travel for
Thanksgiving

- - - - - - - - - - - - - - - - - - - 478 572 - - 477
- - - - - - - - - - - - - - - - - - - 24% 29% - - 24%

TX

We will have a college
football season

- - - - - - - - - - - - - - - - - - - 410 450 - - 454
- - - - - - - - - - - - - - - - - - - 21% 23% - - 23%

I will fly on an airplane

- - - - - - - - - - - - - - - - - - - 362 383 - - 413
- - - - - - - - - - - - - - - - - - - 18% 19% - - 21%

I will travel for Labor Day

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 16
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 16CV06 How likely or unlikely are these things going to happen this fall?

Summary Of Unlikely

Base: All Respondents (Variable Bases)

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1608 1605 - - 1554
- - - - - - - - - - - - - - - - - - - 82% 81% - - 79%

I will travel for Labor Day

- - - - - - - - - - - - - - - - - - - 1560 1538 - - 1513
- - - - - - - - - - - - - - - - - - - 79% 77% - - 77%

I will fly on an airplane

- - - - - - - - - - - - - - - - - - - 1492 1416 - - 1490
- - - - - - - - - - - - - - - - - - - 76% 71% - - 76%

U U

We will have a college
football season

- - - - - - - - - - - - - - - - - - - - - - - 1435
- - - - - - - - - - - - - - - - - - - - - - - 73%

I will travel for
Thanksgiving

- - - - - - - - - - - - - - - - - - - 818 847 - - 827
- - - - - - - - - - - - - - - - - - - 73% 71% - - 72%

I will take my kid(s) trick
or treating for Halloween

- - - - - - - - - - - - - - - - - - - 1463 1436 - - 1401
- - - - - - - - - - - - - - - - - - - 74% 72% - - 71%

I will travel for winter
holidays (Christmas,
Hanukkah)

- - - - - - - - - - - - - - - - - - - 1458 1439 - - 1389
- - - - - - - - - - - - - - - - - - - 74% 72% - - 71%

x

I will stay in a hotel

- - - - - - - - - - - - - - - - - - - 1339 1156 - - 1216
- - - - - - - - - - - - - - - - - - - 68% 58% - - 62%

UX u

We will have an NFL
season

- - - - - - - - - - - - - - - - - - - 1219 1236 - - 1184
- - - - - - - - - - - - - - - - - - - 62% 62% - - 60%

Kids will be attending
school in person

- - - - - - - - - - - - - - - - - - - 559 599 - - 599
- - - - - - - - - - - - - - - - - - - 50% 50% - - 54%

With working remotely as
an option, I will consider
living in a different
location

- - - - - - - - - - - - - - - - - - - 625 655 - - 576
- - - - - - - - - - - - - - - - - - - 56% 55% - - 52%

I will be working from the
office

- - - - - - - - - - - - - - - - - - - 828 879 - - 994
- - - - - - - - - - - - - - - - - - - 42% 44% - - 51%

TU

I will be voting by mail

- - - - - - - - - - - - - - - - - - - 1119 1033 - - 928
- - - - - - - - - - - - - - - - - - - 57% 52% - - 47%

UX X

I will be voting in person

- - - - - - - - - - - - - - - - - - - 436 466 - - 488
- - - - - - - - - - - - - - - - - - - 39% 39% - - 44%

tu

I will be working from
home

- - - - - - - - - - - - - - - - - - - 387 457 - - 467
- - - - - - - - - - - - - - - - - - - 34% 38% - - 41%

T

My kid(s) will be taking
courses online from home

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 17CV06_1 How likely or unlikely are these things going to happen this fall?

My kid(s) will be taking courses online from home

Base: All Respondents Who Are Parent

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1193 1200 - - 1144Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1127 1200 -** -** 1150Weighted Base

- - - - - - - - - - - - - - - - - - - 739 743 - - 683
- - - - - - - - - - - - - - - - - - - 66% 62% - - 59%

X

Likely

- - - - - - - - - - - - - - - - - - - 387 457 - - 467
- - - - - - - - - - - - - - - - - - - 34% 38% - - 41%

T

Unlikely

- - - - - - - - - - - - - - - - - - - 1127 1200 - - 1150
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 18CV06_2 How likely or unlikely are these things going to happen this fall?

Kids will be attending school in person

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1970 1988 -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - 751 752 - - 783
- - - - - - - - - - - - - - - - - - - 38% 38% - - 40%

Likely

- - - - - - - - - - - - - - - - - - - 1219 1236 - - 1184
- - - - - - - - - - - - - - - - - - - 62% 62% - - 60%

Unlikely

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 19CV06_3 How likely or unlikely are these things going to happen this fall?

I will be working from home

Base: All Employed Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1156 1220 - - 1156Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1122 1194 -** -** 1114Weighted Base

- - - - - - - - - - - - - - - - - - - 686 728 - - 626
- - - - - - - - - - - - - - - - - - - 61% 61% - - 56%

x x

Likely

- - - - - - - - - - - - - - - - - - - 436 466 - - 488
- - - - - - - - - - - - - - - - - - - 39% 39% - - 44%

tu

Unlikely

- - - - - - - - - - - - - - - - - - - 1122 1194 - - 1114
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 20CV06_4 How likely or unlikely are these things going to happen this fall?

I will be working from the office

Base: All Employed Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1156 1220 - - 1156Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1122 1194 -** -** 1114Weighted Base

- - - - - - - - - - - - - - - - - - - 497 539 - - 538
- - - - - - - - - - - - - - - - - - - 44% 45% - - 48%

Likely

- - - - - - - - - - - - - - - - - - - 625 655 - - 576
- - - - - - - - - - - - - - - - - - - 56% 55% - - 52%

Unlikely

- - - - - - - - - - - - - - - - - - - 1122 1194 - - 1114
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 21
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 21CV06_5 How likely or unlikely are these things going to happen this fall?

We will have an NFL season

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1970 1988 -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - 631 832 - - 751
- - - - - - - - - - - - - - - - - - - 32% 42% - - 38%

Tx T

Likely

- - - - - - - - - - - - - - - - - - - 1339 1156 - - 1216
- - - - - - - - - - - - - - - - - - - 68% 58% - - 62%

UX u

Unlikely

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 22CV06_6 How likely or unlikely are these things going to happen this fall?

We will have a college football season

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1970 1988 -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - 478 572 - - 477
- - - - - - - - - - - - - - - - - - - 24% 29% - - 24%

TX

Likely

- - - - - - - - - - - - - - - - - - - 1492 1416 - - 1490
- - - - - - - - - - - - - - - - - - - 76% 71% - - 76%

U U

Unlikely

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 23CV06_7 How likely or unlikely are these things going to happen this fall?

I will be voting in person

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1970 1988 -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - 851 955 - - 1039
- - - - - - - - - - - - - - - - - - - 43% 48% - - 53%

T TU

Likely

- - - - - - - - - - - - - - - - - - - 1119 1033 - - 928
- - - - - - - - - - - - - - - - - - - 57% 52% - - 47%

UX X

Unlikely

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 24CV06_8 How likely or unlikely are these things going to happen this fall?

I will be voting by mail

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1970 1988 -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - 1142 1109 - - 973
- - - - - - - - - - - - - - - - - - - 58% 56% - - 49%

X X

Likely

- - - - - - - - - - - - - - - - - - - 828 879 - - 994
- - - - - - - - - - - - - - - - - - - 42% 44% - - 51%

TU

Unlikely

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 25CV06_9 How likely or unlikely are these things going to happen this fall?

I will fly on an airplane

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1970 1988 -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - 410 450 - - 454
- - - - - - - - - - - - - - - - - - - 21% 23% - - 23%

Likely

- - - - - - - - - - - - - - - - - - - 1560 1538 - - 1513
- - - - - - - - - - - - - - - - - - - 79% 77% - - 77%

Unlikely

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 26CV06_10 How likely or unlikely are these things going to happen this fall?

I will stay in a hotel

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1970 1988 -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - 512 549 - - 578
- - - - - - - - - - - - - - - - - - - 26% 28% - - 29%

t

Likely

- - - - - - - - - - - - - - - - - - - 1458 1439 - - 1389
- - - - - - - - - - - - - - - - - - - 74% 72% - - 71%

x

Unlikely

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 27CV06_11 How likely or unlikely are these things going to happen this fall?

I will take my kid(s) trick or treating for Halloween

Base: All Respondents Who Are Parent

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1193 1200 - - 1144Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1127 1200 -** -** 1150Weighted Base

- - - - - - - - - - - - - - - - - - - 309 354 - - 323
- - - - - - - - - - - - - - - - - - - 27% 29% - - 28%

Likely

- - - - - - - - - - - - - - - - - - - 818 847 - - 827
- - - - - - - - - - - - - - - - - - - 73% 71% - - 72%

Unlikely

- - - - - - - - - - - - - - - - - - - 1127 1200 - - 1150
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 28CV06_12 How likely or unlikely are these things going to happen this fall?

I will travel for Labor Day

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1970 1988 -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - 362 383 - - 413
- - - - - - - - - - - - - - - - - - - 18% 19% - - 21%

Likely

- - - - - - - - - - - - - - - - - - - 1608 1605 - - 1554
- - - - - - - - - - - - - - - - - - - 82% 81% - - 79%

Unlikely

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 29CV06_13 How likely or unlikely are these things going to happen this fall?

I will travel for winter holidays (Christmas, Hanukkah)

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1970 1988 -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - 507 552 - - 566
- - - - - - - - - - - - - - - - - - - 26% 28% - - 29%

Likely

- - - - - - - - - - - - - - - - - - - 1463 1436 - - 1401
- - - - - - - - - - - - - - - - - - - 74% 72% - - 71%

Unlikely

- - - - - - - - - - - - - - - - - - - 1970 1988 - - 1967
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 30CV06_14 How likely or unlikely are these things going to happen this fall?

With working remotely as an option, I will consider living in a different location

Base: All Employed Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - 1156 1220 - - 1156Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1122 1194 -** -** 1114Weighted Base

- - - - - - - - - - - - - - - - - - - 354 395 - - 329
- - - - - - - - - - - - - - - - - - - 32% 33% - - 30%

Likely

- - - - - - - - - - - - - - - - - - - 559 599 - - 599
- - - - - - - - - - - - - - - - - - - 50% 50% - - 54%

Unlikely

- - - - - - - - - - - - - - - - - - - 209 200 - - 186
- - - - - - - - - - - - - - - - - - - 19% 17% - - 17%

Not applicable

- - - - - - - - - - - - - - - - - - - 1122 1194 - - 1114
- - - - - - - - - - - - - - - - - - - 100% 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 31CV06_15 How likely or unlikely are these things going to happen this fall?

I will travel for Thanksgiving

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 532
- - - - - - - - - - - - - - - - - - - - - - - 27%

Likely

- - - - - - - - - - - - - - - - - - - - - - - 1435
- - - - - - - - - - - - - - - - - - - - - - - 73%

Unlikely

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 32HOL01 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Summary Of Very/Somewhat Likely

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1238
- - - - - - - - - - - - - - - - - - - - - - - 63%

Winter holidays (e.g.,
Christmas, Hanukkah,
Kwanzaa)

- - - - - - - - - - - - - - - - - - - - - - - 1238
- - - - - - - - - - - - - - - - - - - - - - - 63%

Thanksgiving

- - - - - - - - - - - - - - - - - - - - - - - 1202
- - - - - - - - - - - - - - - - - - - - - - - 61%

Independence Day 2021

- - - - - - - - - - - - - - - - - - - - - - - 1158
- - - - - - - - - - - - - - - - - - - - - - - 59%

Easter 2021

- - - - - - - - - - - - - - - - - - - - - - - 1136
- - - - - - - - - - - - - - - - - - - - - - - 58%

Memorial Day 2021

- - - - - - - - - - - - - - - - - - - - - - - 931
- - - - - - - - - - - - - - - - - - - - - - - 47%

New Year’s Eve

- - - - - - - - - - - - - - - - - - - - - - - 711
- - - - - - - - - - - - - - - - - - - - - - - 36%

Labor Day Weekend

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 33%

Halloween

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 33HOL01 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Summary Of Not At All/Not Very Likely

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1317
- - - - - - - - - - - - - - - - - - - - - - - 67%

Halloween

- - - - - - - - - - - - - - - - - - - - - - - 1256
- - - - - - - - - - - - - - - - - - - - - - - 64%

Labor Day Weekend

- - - - - - - - - - - - - - - - - - - - - - - 1036
- - - - - - - - - - - - - - - - - - - - - - - 53%

New Year’s Eve

- - - - - - - - - - - - - - - - - - - - - - - 831
- - - - - - - - - - - - - - - - - - - - - - - 42%

Memorial Day 2021

- - - - - - - - - - - - - - - - - - - - - - - 809
- - - - - - - - - - - - - - - - - - - - - - - 41%

Easter 2021

- - - - - - - - - - - - - - - - - - - - - - - 765
- - - - - - - - - - - - - - - - - - - - - - - 39%

Independence Day 2021

- - - - - - - - - - - - - - - - - - - - - - - 729
- - - - - - - - - - - - - - - - - - - - - - - 37%

Thanksgiving

- - - - - - - - - - - - - - - - - - - - - - - 729
- - - - - - - - - - - - - - - - - - - - - - - 37%

Winter holidays (e.g.,
Christmas, Hanukkah,
Kwanzaa)
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 34HOL01_1 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Labor Day Weekend

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 711
- - - - - - - - - - - - - - - - - - - - - - - 36%

Very/Somewhat Likely
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 273
- - - - - - - - - - - - - - - - - - - - - - - 14%

  Very likely

- - - - - - - - - - - - - - - - - - - - - - - 438
- - - - - - - - - - - - - - - - - - - - - - - 22%

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - 1256
- - - - - - - - - - - - - - - - - - - - - - - 64%

Not At All/Not Very
Likely (Net)

- - - - - - - - - - - - - - - - - - - - - - - 506
- - - - - - - - - - - - - - - - - - - - - - - 26%

  Not very likely

- - - - - - - - - - - - - - - - - - - - - - - 751
- - - - - - - - - - - - - - - - - - - - - - - 38%

  Not at all likely

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 35HOL01_2 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Halloween

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 33%

Very/Somewhat Likely
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 277
- - - - - - - - - - - - - - - - - - - - - - - 14%

  Very likely

- - - - - - - - - - - - - - - - - - - - - - - 372
- - - - - - - - - - - - - - - - - - - - - - - 19%

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - 1317
- - - - - - - - - - - - - - - - - - - - - - - 67%

Not At All/Not Very
Likely (Net)

- - - - - - - - - - - - - - - - - - - - - - - 530
- - - - - - - - - - - - - - - - - - - - - - - 27%

  Not very likely

- - - - - - - - - - - - - - - - - - - - - - - 788
- - - - - - - - - - - - - - - - - - - - - - - 40%

  Not at all likely

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 36HOL01_3 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Thanksgiving

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1238
- - - - - - - - - - - - - - - - - - - - - - - 63%

Very/Somewhat Likely
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 586
- - - - - - - - - - - - - - - - - - - - - - - 30%

  Very likely

- - - - - - - - - - - - - - - - - - - - - - - 651
- - - - - - - - - - - - - - - - - - - - - - - 33%

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - 729
- - - - - - - - - - - - - - - - - - - - - - - 37%

Not At All/Not Very
Likely (Net)

- - - - - - - - - - - - - - - - - - - - - - - 321
- - - - - - - - - - - - - - - - - - - - - - - 16%

  Not very likely

- - - - - - - - - - - - - - - - - - - - - - - 409
- - - - - - - - - - - - - - - - - - - - - - - 21%

  Not at all likely

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 37HOL01_4 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Winter holidays (e.g., Christmas, Hanukkah, Kwanzaa)

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1238
- - - - - - - - - - - - - - - - - - - - - - - 63%

Very/Somewhat Likely
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 645
- - - - - - - - - - - - - - - - - - - - - - - 33%

  Very likely

- - - - - - - - - - - - - - - - - - - - - - - 594
- - - - - - - - - - - - - - - - - - - - - - - 30%

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - 729
- - - - - - - - - - - - - - - - - - - - - - - 37%

Not At All/Not Very
Likely (Net)

- - - - - - - - - - - - - - - - - - - - - - - 338
- - - - - - - - - - - - - - - - - - - - - - - 17%

  Not very likely

- - - - - - - - - - - - - - - - - - - - - - - 391
- - - - - - - - - - - - - - - - - - - - - - - 20%

  Not at all likely

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 38HOL01_5 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

New Year’s Eve

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 931
- - - - - - - - - - - - - - - - - - - - - - - 47%

Very/Somewhat Likely
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 437
- - - - - - - - - - - - - - - - - - - - - - - 22%

  Very likely

- - - - - - - - - - - - - - - - - - - - - - - 494
- - - - - - - - - - - - - - - - - - - - - - - 25%

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - 1036
- - - - - - - - - - - - - - - - - - - - - - - 53%

Not At All/Not Very
Likely (Net)

- - - - - - - - - - - - - - - - - - - - - - - 448
- - - - - - - - - - - - - - - - - - - - - - - 23%

  Not very likely

- - - - - - - - - - - - - - - - - - - - - - - 588
- - - - - - - - - - - - - - - - - - - - - - - 30%

  Not at all likely

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 39HOL01_6 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Easter 2021

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1158
- - - - - - - - - - - - - - - - - - - - - - - 59%

Very/Somewhat Likely
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 494
- - - - - - - - - - - - - - - - - - - - - - - 25%

  Very likely

- - - - - - - - - - - - - - - - - - - - - - - 664
- - - - - - - - - - - - - - - - - - - - - - - 34%

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - 809
- - - - - - - - - - - - - - - - - - - - - - - 41%

Not At All/Not Very
Likely (Net)

- - - - - - - - - - - - - - - - - - - - - - - 378
- - - - - - - - - - - - - - - - - - - - - - - 19%

  Not very likely

- - - - - - - - - - - - - - - - - - - - - - - 430
- - - - - - - - - - - - - - - - - - - - - - - 22%

  Not at all likely

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 40HOL01_7 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Memorial Day 2021

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1136
- - - - - - - - - - - - - - - - - - - - - - - 58%

Very/Somewhat Likely
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 472
- - - - - - - - - - - - - - - - - - - - - - - 24%

  Very likely

- - - - - - - - - - - - - - - - - - - - - - - 664
- - - - - - - - - - - - - - - - - - - - - - - 34%

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - 831
- - - - - - - - - - - - - - - - - - - - - - - 42%

Not At All/Not Very
Likely (Net)

- - - - - - - - - - - - - - - - - - - - - - - 398
- - - - - - - - - - - - - - - - - - - - - - - 20%

  Not very likely

- - - - - - - - - - - - - - - - - - - - - - - 433
- - - - - - - - - - - - - - - - - - - - - - - 22%

  Not at all likely

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 41HOL01_8 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Independence Day 2021

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1202
- - - - - - - - - - - - - - - - - - - - - - - 61%

Very/Somewhat Likely
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 535
- - - - - - - - - - - - - - - - - - - - - - - 27%

  Very likely

- - - - - - - - - - - - - - - - - - - - - - - 667
- - - - - - - - - - - - - - - - - - - - - - - 34%

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - 765
- - - - - - - - - - - - - - - - - - - - - - - 39%

Not At All/Not Very
Likely (Net)

- - - - - - - - - - - - - - - - - - - - - - - 373
- - - - - - - - - - - - - - - - - - - - - - - 19%

  Not very likely

- - - - - - - - - - - - - - - - - - - - - - - 392
- - - - - - - - - - - - - - - - - - - - - - - 20%

  Not at all likely

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 42HOL02 When it comes to holiday trips prior to COVID-19, which of the following was closest to your preferred method of travel?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1115
- - - - - - - - - - - - - - - - - - - - - - - 57%

Car

- - - - - - - - - - - - - - - - - - - - - - - 426
- - - - - - - - - - - - - - - - - - - - - - - 22%

Plane

- - - - - - - - - - - - - - - - - - - - - - - 69
- - - - - - - - - - - - - - - - - - - - - - - 3%

Train

- - - - - - - - - - - - - - - - - - - - - - - 357
- - - - - - - - - - - - - - - - - - - - - - - 18%

N/A - I didn’t take holiday
trips

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 43HOL03 Thinking about any travel you are likely to take for upcoming holidays, which of the following methods are you most likely to use?

Base: Likely To Travel For Any Holiday

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 815Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 775Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 522
- - - - - - - - - - - - - - - - - - - - - - - 67%

Car

- - - - - - - - - - - - - - - - - - - - - - - 183
- - - - - - - - - - - - - - - - - - - - - - - 24%

Plane

- - - - - - - - - - - - - - - - - - - - - - - 71
- - - - - - - - - - - - - - - - - - - - - - - 9%

Train

- - - - - - - - - - - - - - - - - - - - - - - 775
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 44LI05X How likely are you to get a COVID-19 vaccine as soon as it becomes available?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - 2029 - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** 2029 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - 1475 - - - - - - - - - - - - - - - - 1353
- - - - - - 73% - - - - - - - - - - - - - - - - 69%

X

Very/Somewhat Likely
(Net)

- - - - - - 889 - - - - - - - - - - - - - - - - 691
- - - - - - 44% - - - - - - - - - - - - - - - - 35%

X

  Very likely

- - - - - - 586 - - - - - - - - - - - - - - - - 662
- - - - - - 29% - - - - - - - - - - - - - - - - 34%

G

  Somewhat likely

- - - - - - 554 - - - - - - - - - - - - - - - - 614
- - - - - - 27% - - - - - - - - - - - - - - - - 31%

G

Not Very/Not At All
Likely (Net)

- - - - - - 315 - - - - - - - - - - - - - - - - 316
- - - - - - 16% - - - - - - - - - - - - - - - - 16%

  Not very likely

- - - - - - 238 - - - - - - - - - - - - - - - - 298
- - - - - - 12% - - - - - - - - - - - - - - - - 15%

G

  Not at all likely

- - - - - - 2029 - - - - - - - - - - - - - - - - 1967
- - - - - - 100% - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 45VAX01 How likely are you to use a COVID-19 vaccine developed by another country, not the USA?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 999
- - - - - - - - - - - - - - - - - - - - - - - 51%

Very/Somewhat Likely
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 335
- - - - - - - - - - - - - - - - - - - - - - - 17%

  Very likely

- - - - - - - - - - - - - - - - - - - - - - - 664
- - - - - - - - - - - - - - - - - - - - - - - 34%

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - 968
- - - - - - - - - - - - - - - - - - - - - - - 49%

Not At All/Not Very
Likely (Net)

- - - - - - - - - - - - - - - - - - - - - - - 479
- - - - - - - - - - - - - - - - - - - - - - - 24%

  Not very likely

- - - - - - - - - - - - - - - - - - - - - - - 488
- - - - - - - - - - - - - - - - - - - - - - - 25%

  Not at all likely

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 46VAX02 Do you support a priority system for vaccinations, or should it be first come/first serve?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1360
- - - - - - - - - - - - - - - - - - - - - - - 69%

Support a priority system

- - - - - - - - - - - - - - - - - - - - - - - 607
- - - - - - - - - - - - - - - - - - - - - - - 31%

First come/first serve

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 47VAX03 Which of the following groups, if any, should receive priority when a COVID-19 vaccine is available in the USA?

Base: Support A Priority System

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1399Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1360Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 997
- - - - - - - - - - - - - - - - - - - - - - - 73%

Healthcare workers

- - - - - - - - - - - - - - - - - - - - - - - 959
- - - - - - - - - - - - - - - - - - - - - - - 71%

Seniors (Age 55+)

- - - - - - - - - - - - - - - - - - - - - - - 926
- - - - - - - - - - - - - - - - - - - - - - - 68%

People with compromised
immune systems

- - - - - - - - - - - - - - - - - - - - - - - 814
- - - - - - - - - - - - - - - - - - - - - - - 60%

Workers deemed
"essential" (e.g.,
supermarket employees,
food processing workers,
bus drivers, etc.)

- - - - - - - - - - - - - - - - - - - - - - - 766
- - - - - - - - - - - - - - - - - - - - - - - 56%

Fire/Rescue/Police

- - - - - - - - - - - - - - - - - - - - - - - 599
- - - - - - - - - - - - - - - - - - - - - - - 44%

Teachers

- - - - - - - - - - - - - - - - - - - - - - - 461
- - - - - - - - - - - - - - - - - - - - - - - 34%

States or metropolitan
areas with the worst rates
of infection

- - - - - - - - - - - - - - - - - - - - - - - 379
- - - - - - - - - - - - - - - - - - - - - - - 28%

Children (Under age 17)

- - - - - - - - - - - - - - - - - - - - - - - 217
- - - - - - - - - - - - - - - - - - - - - - - 16%

Young adults (Age 18-39)

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 1%

Other

- - - - - - - - - - - - - - - - - - - - - - - 6134
- - - - - - - - - - - - - - - - - - - - - - - 451%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 48VAX04 Which of the following best describes how you feel about making a US-developed COVID-19 vaccine available abroad?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1289
- - - - - - - - - - - - - - - - - - - - - - - 66%

The vaccine should only
be made available abroad
once all US placed orders
are delivered

- - - - - - - - - - - - - - - - - - - - - - - 678
- - - - - - - - - - - - - - - - - - - - - - - 34%

The vaccine should be
made available for other
countries to purchase
immediately

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 49AUT06 Did you buy a car during the COVID-19 pandemic?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 311
- - - - - - - - - - - - - - - - - - - - - - - 16%

Yes

- - - - - - - - - - - - - - - - - - - - - - - 1656
- - - - - - - - - - - - - - - - - - - - - - - 84%

No

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 50AUT07 Did you own a car before the COVID-19 pandemic?

Base: Bought Car During COVID-19 Pandemic

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 331Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 311Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 263
- - - - - - - - - - - - - - - - - - - - - - - 85%

Yes

- - - - - - - - - - - - - - - - - - - - - - - 48
- - - - - - - - - - - - - - - - - - - - - - - 15%

No

- - - - - - - - - - - - - - - - - - - - - - - 311
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 51AUT08 Which of the following are reasons you purchased a car during COVID-19?

Base: Did Not Own A Car Prior To COVID-19

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 50Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 48**Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 23
- - - - - - - - - - - - - - - - - - - - - - - 48%

To have a safer
transportation option
compared to public transit
(i.e., not use the bus or
subway)

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 38%

To take advantage of
incentives/deals

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 33%

To avoid traveling by train
or plane for longer
distances

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 24%

To have an easy way to get
out of the house (e.g., go
for a drive)

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 17%

Other

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - 4%

None of these

- - - - - - - - - - - - - - - - - - - - - - - 79
- - - - - - - - - - - - - - - - - - - - - - - 164%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 52RQ3 How familiar are you with the following companies? Please pay particular attention to the scale before making your selection.

Summary Of Very/Somewhat Familiar

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1681
- - - - - - - - - - - - - - - - - - - - - - - 85%

Nestle

- - - - - - - - - - - - - - - - - - - - - - - 1097
- - - - - - - - - - - - - - - - - - - - - - - 56%

Mars, Inc.

- - - - - - - - - - - - - - - - - - - - - - - 455
- - - - - - - - - - - - - - - - - - - - - - - 23%

Mondelez

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 53RQ3 How familiar are you with the following companies? Please pay particular attention to the scale before making your selection.

Summary Of Not At All Familiar/Have Only Heard The Name

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1512
- - - - - - - - - - - - - - - - - - - - - - - 77%

Mondelez

- - - - - - - - - - - - - - - - - - - - - - - 870
- - - - - - - - - - - - - - - - - - - - - - - 44%

Mars, Inc.

- - - - - - - - - - - - - - - - - - - - - - - 286
- - - - - - - - - - - - - - - - - - - - - - - 15%

Nestle

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 54RQ3_1 How familiar are you with the following companies? Please pay particular attention to the scale before making your selection.

Mars, Inc.

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1097
- - - - - - - - - - - - - - - - - - - - - - - 56%

Very/Somewhat Familiar
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 481
- - - - - - - - - - - - - - - - - - - - - - - 24%

  Very familiar

- - - - - - - - - - - - - - - - - - - - - - - 616
- - - - - - - - - - - - - - - - - - - - - - - 31%

  Somewhat familiar

- - - - - - - - - - - - - - - - - - - - - - - 870
- - - - - - - - - - - - - - - - - - - - - - - 44%

Not At All Familiar/Have
Only Heard The Name
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 350
- - - - - - - - - - - - - - - - - - - - - - - 18%

  Have only heard the name

- - - - - - - - - - - - - - - - - - - - - - - 520
- - - - - - - - - - - - - - - - - - - - - - - 26%

  Not at all familiar

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 55RQ3_2 How familiar are you with the following companies? Please pay particular attention to the scale before making your selection.

Mondelez

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 455
- - - - - - - - - - - - - - - - - - - - - - - 23%

Very/Somewhat Familiar
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 192
- - - - - - - - - - - - - - - - - - - - - - - 10%

  Very familiar

- - - - - - - - - - - - - - - - - - - - - - - 263
- - - - - - - - - - - - - - - - - - - - - - - 13%

  Somewhat familiar

- - - - - - - - - - - - - - - - - - - - - - - 1512
- - - - - - - - - - - - - - - - - - - - - - - 77%

Not At All Familiar/Have
Only Heard The Name
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 279
- - - - - - - - - - - - - - - - - - - - - - - 14%

  Have only heard the name

- - - - - - - - - - - - - - - - - - - - - - - 1234
- - - - - - - - - - - - - - - - - - - - - - - 63%

  Not at all familiar

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 56RQ3_3 How familiar are you with the following companies? Please pay particular attention to the scale before making your selection.

Nestle

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 1681
- - - - - - - - - - - - - - - - - - - - - - - 85%

Very/Somewhat Familiar
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 985
- - - - - - - - - - - - - - - - - - - - - - - 50%

  Very familiar

- - - - - - - - - - - - - - - - - - - - - - - 696
- - - - - - - - - - - - - - - - - - - - - - - 35%

  Somewhat familiar

- - - - - - - - - - - - - - - - - - - - - - - 286
- - - - - - - - - - - - - - - - - - - - - - - 15%

Not At All Familiar/Have
Only Heard The Name
(Net)

- - - - - - - - - - - - - - - - - - - - - - - 166
- - - - - - - - - - - - - - - - - - - - - - - 8%

  Have only heard the name

- - - - - - - - - - - - - - - - - - - - - - - 120
- - - - - - - - - - - - - - - - - - - - - - - 6%

  Not at all familiar

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 57RQ4 How would you rate the overall reputation of Mars, Inc., where "1" means the company has a "Very bad" reputation

and "7" means the company has a "Very good" reputation?

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 402
- - - - - - - - - - - - - - - - - - - - - - - 62%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 241
- - - - - - - - - - - - - - - - - - - - - - - 37%

  7 - Very good

- - - - - - - - - - - - - - - - - - - - - - - 161
- - - - - - - - - - - - - - - - - - - - - - - 25%

  6

- - - - - - - - - - - - - - - - - - - - - - - 147
- - - - - - - - - - - - - - - - - - - - - - - 23%

5

- - - - - - - - - - - - - - - - - - - - - - - 40
- - - - - - - - - - - - - - - - - - - - - - - 6%

4

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

3

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - 

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Very bad

- - - - - - - - - - - - - - - - - - - - - - - 54
- - - - - - - - - - - - - - - - - - - - - - - 8%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 58RQ4 How would you rate the overall reputation of Mondelez, where "1" means the company has a "Very bad" reputation

and "7" means the company has a "Very good" reputation?

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 258
- - - - - - - - - - - - - - - - - - - - - - - 57%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 183
- - - - - - - - - - - - - - - - - - - - - - - 40%

  7 - Very good

- - - - - - - - - - - - - - - - - - - - - - - 75
- - - - - - - - - - - - - - - - - - - - - - - 17%

  6

- - - - - - - - - - - - - - - - - - - - - - - 86
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 51
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 13
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Very bad

- - - - - - - - - - - - - - - - - - - - - - - 35
- - - - - - - - - - - - - - - - - - - - - - - 8%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 59RQ4 How would you rate the overall reputation of Nestle, where "1" means the company has a "Very bad" reputation

and "7" means the company has a "Very good" reputation?

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 412
- - - - - - - - - - - - - - - - - - - - - - - 63%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 286
- - - - - - - - - - - - - - - - - - - - - - - 44%

  7 - Very good

- - - - - - - - - - - - - - - - - - - - - - - 126
- - - - - - - - - - - - - - - - - - - - - - - 19%

  6

- - - - - - - - - - - - - - - - - - - - - - - 112
- - - - - - - - - - - - - - - - - - - - - - - 17%

5

- - - - - - - - - - - - - - - - - - - - - - - 54
- - - - - - - - - - - - - - - - - - - - - - - 8%

4

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 13
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 1
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Very bad

- - - - - - - - - - - - - - - - - - - - - - - 43
- - - - - - - - - - - - - - - - - - - - - - - 7%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 60
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 60RQ5 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Summary Of Top 2 Box

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 342
- - - - - - - - - - - - - - - - - - - - - - - 53%

Offers high quality
products and services

- - - - - - - - - - - - - - - - - - - - - - - 312
- - - - - - - - - - - - - - - - - - - - - - - 48%

Has a strong record of
profitability

- - - - - - - - - - - - - - - - - - - - - - - 298
- - - - - - - - - - - - - - - - - - - - - - - 46%

Is a company I trust

- - - - - - - - - - - - - - - - - - - - - - - 264
- - - - - - - - - - - - - - - - - - - - - - - 41%

Looks like a company with
strong prospects for future
growth

- - - - - - - - - - - - - - - - - - - - - - - 256
- - - - - - - - - - - - - - - - - - - - - - - 39%

Is relevant in culture today

- - - - - - - - - - - - - - - - - - - - - - - 256
- - - - - - - - - - - - - - - - - - - - - - - 39%

Looks like a company that
would have good
employees

- - - - - - - - - - - - - - - - - - - - - - - 251
- - - - - - - - - - - - - - - - - - - - - - - 39%

Looks like a good
company to work for

- - - - - - - - - - - - - - - - - - - - - - - 246
- - - - - - - - - - - - - - - - - - - - - - - 38%

Develops innovative
products and services

- - - - - - - - - - - - - - - - - - - - - - - 233
- - - - - - - - - - - - - - - - - - - - - - - 36%

Looks like a company that
maintains high ethical
standards

- - - - - - - - - - - - - - - - - - - - - - - 228
- - - - - - - - - - - - - - - - - - - - - - - 35%

Has a clear vision for its
future

- - - - - - - - - - - - - - - - - - - - - - - 212
- - - - - - - - - - - - - - - - - - - - - - - 33%

Is accountable for its
actions

- - - - - - - - - - - - - - - - - - - - - - - 209
- - - - - - - - - - - - - - - - - - - - - - - 32%

Behaves responsibly
towards the people in the
communities where it
operates

- - - - - - - - - - - - - - - - - - - - - - - 209
- - - - - - - - - - - - - - - - - - - - - - - 32%

Looks like a company that
rewards its employees
fairly

- - - - - - - - - - - - - - - - - - - - - - - 202
- - - - - - - - - - - - - - - - - - - - - - - 31%

Has excellent leadership

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 61
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 60RQ5 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Summary Of Top 2 Box

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - 179
- - - - - - - - - - - - - - - - - - - - - - - 28%

Securely protects its
customers personal
information and data

- - - - - - - - - - - - - - - - - - - - - - - 175
- - - - - - - - - - - - - - - - - - - - - - - 27%

Cares about more than just
its profits

- - - - - - - - - - - - - - - - - - - - - - - 171
- - - - - - - - - - - - - - - - - - - - - - - 26%

Supports good causes

- - - - - - - - - - - - - - - - - - - - - - - 167
- - - - - - - - - - - - - - - - - - - - - - - 26%

Is an environmentally
responsible company

- - - - - - - - - - - - - - - - - - - - - - - 156
- - - - - - - - - - - - - - - - - - - - - - - 24%

Has taken meaningful
action in support of racial
equality

- - - - - - - - - - - - - - - - - - - - - - - 152
- - - - - - - - - - - - - - - - - - - - - - - 23%

Shares my values

- - - - - - - - - - - - - - - - - - - - - - - 149
- - - - - - - - - - - - - - - - - - - - - - - 23%

Operates with transparency

- - - - - - - - - - - - - - - - - - - - - - - 139
- - - - - - - - - - - - - - - - - - - - - - - 21%

Has taken meaningful
action to address
challenges of COVID-19
pandemic

- - - - - - - - - - - - - - - - - - - - - - - 114
- - - - - - - - - - - - - - - - - - - - - - - 17%

Speaks out on societal
issues that are important to
me
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 61RQ5 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Summary Of Bottom 2 Box

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 22
- - - - - - - - - - - - - - - - - - - - - - - 3%

Cares about more than
just its profits

- - - - - - - - - - - - - - - - - - - - - - - 22
- - - - - - - - - - - - - - - - - - - - - - - 3%

Speaks out on societal
issues that are important to
me

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 2%

Shares my values

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 2%

Is relevant in culture today

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

Develops innovative
products and services

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 1%

Is accountable for its
actions

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 1%

Is a company I trust

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

Looks like a company that
maintains high ethical
standards

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

Operates with transparency

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

Has a clear vision for its
future

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

Looks like a company that
rewards its employees
fairly

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

Is an environmentally
responsible company

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

Behaves responsibly
towards the people in the
communities where it
operates
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 61RQ5 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Summary Of Bottom 2 Box

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - 6
- - - - - - - - - - - - - - - - - - - - - - - 1%

Has taken meaningful
action to address
challenges of COVID-19
pandemic

- - - - - - - - - - - - - - - - - - - - - - - 6
- - - - - - - - - - - - - - - - - - - - - - - 1%

Looks like a good
company to work for

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

Offers high quality
products and services

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

Has taken meaningful
action in support of racial
equality

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

Supports good causes

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

Looks like a company that
would have good
employees

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

Securely protects its
customers personal
information and data

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - * 

Has excellent leadership

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - * 

Has a strong record of
profitability

- - - - - - - - - - - - - - - - - - - - - - - 1
- - - - - - - - - - - - - - - - - - - - - - - * 

Looks like a company with
strong prospects for future
growth
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 62RQ5 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Summary Of Top 2 Box

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 239
- - - - - - - - - - - - - - - - - - - - - - - 53%

Has a strong record of
profitability

- - - - - - - - - - - - - - - - - - - - - - - 237
- - - - - - - - - - - - - - - - - - - - - - - 52%

Develops innovative
products and services

- - - - - - - - - - - - - - - - - - - - - - - 235
- - - - - - - - - - - - - - - - - - - - - - - 52%

Behaves responsibly
towards the people in the
communities where it
operates

- - - - - - - - - - - - - - - - - - - - - - - 234
- - - - - - - - - - - - - - - - - - - - - - - 52%

Is relevant in culture today

- - - - - - - - - - - - - - - - - - - - - - - 234
- - - - - - - - - - - - - - - - - - - - - - - 52%

Looks like a company with
strong prospects for future
growth

- - - - - - - - - - - - - - - - - - - - - - - 233
- - - - - - - - - - - - - - - - - - - - - - - 52%

Offers high quality
products and services

- - - - - - - - - - - - - - - - - - - - - - - 233
- - - - - - - - - - - - - - - - - - - - - - - 52%

Looks like a company that
would have good
employees

- - - - - - - - - - - - - - - - - - - - - - - 232
- - - - - - - - - - - - - - - - - - - - - - - 51%

Looks like a good
company to work for

- - - - - - - - - - - - - - - - - - - - - - - 230
- - - - - - - - - - - - - - - - - - - - - - - 51%

Is a company I trust

- - - - - - - - - - - - - - - - - - - - - - - 230
- - - - - - - - - - - - - - - - - - - - - - - 51%

Looks like a company that
maintains high ethical
standards

- - - - - - - - - - - - - - - - - - - - - - - 228
- - - - - - - - - - - - - - - - - - - - - - - 50%

Shares my values

- - - - - - - - - - - - - - - - - - - - - - - 225
- - - - - - - - - - - - - - - - - - - - - - - 50%

Looks like a company that
rewards its employees
fairly

- - - - - - - - - - - - - - - - - - - - - - - 224
- - - - - - - - - - - - - - - - - - - - - - - 50%

Is an environmentally
responsible company

- - - - - - - - - - - - - - - - - - - - - - - 222
- - - - - - - - - - - - - - - - - - - - - - - 49%

Securely protects its
customers personal
information and data
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 62RQ5 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Summary Of Top 2 Box

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - 221
- - - - - - - - - - - - - - - - - - - - - - - 49%

Is accountable for its
actions

- - - - - - - - - - - - - - - - - - - - - - - 219
- - - - - - - - - - - - - - - - - - - - - - - 48%

Has a clear vision for its
future

- - - - - - - - - - - - - - - - - - - - - - - 218
- - - - - - - - - - - - - - - - - - - - - - - 48%

Supports good causes

- - - - - - - - - - - - - - - - - - - - - - - 217
- - - - - - - - - - - - - - - - - - - - - - - 48%

Has excellent leadership

- - - - - - - - - - - - - - - - - - - - - - - 214
- - - - - - - - - - - - - - - - - - - - - - - 47%

Cares about more than just
its profits

- - - - - - - - - - - - - - - - - - - - - - - 214
- - - - - - - - - - - - - - - - - - - - - - - 47%

Has taken meaningful
action to address
challenges of COVID-19
pandemic

- - - - - - - - - - - - - - - - - - - - - - - 212
- - - - - - - - - - - - - - - - - - - - - - - 47%

Has taken meaningful
action in support of racial
equality

- - - - - - - - - - - - - - - - - - - - - - - 207
- - - - - - - - - - - - - - - - - - - - - - - 46%

Operates with transparency

- - - - - - - - - - - - - - - - - - - - - - - 205
- - - - - - - - - - - - - - - - - - - - - - - 45%

Speaks out on societal
issues that are important to
me
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 66
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 63RQ5 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Summary Of Bottom 2 Box

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 24
- - - - - - - - - - - - - - - - - - - - - - - 5%

Is a company I trust

- - - - - - - - - - - - - - - - - - - - - - - 19
- - - - - - - - - - - - - - - - - - - - - - - 4%

Looks like a good
company to work for

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 4%

Is an environmentally
responsible company

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 4%

Cares about more than just
its profits

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 4%

Offers high quality
products and services

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 4%

Looks like a company that
rewards its employees
fairly

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

Supports good causes

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

Has a clear vision for its
future

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

Securely protects its
customers personal
information and data

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

Has taken meaningful
action in support of racial
equality

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 3%

Behaves responsibly
towards the people in the
communities where it
operates

- - - - - - - - - - - - - - - - - - - - - - - 13
- - - - - - - - - - - - - - - - - - - - - - - 3%

Shares my values

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 3%

Operates with transparency

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 3%

Is accountable for its
actions

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 63RQ5 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Summary Of Bottom 2 Box

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Looks like a company with
strong prospects for future
growth

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Has a strong record of
profitability

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Speaks out on societal
issues that are important to
me

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Looks like a company that
would have good
employees

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Looks like a company that
maintains high ethical
standards

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 2%

Has excellent leadership

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 2%

Has taken meaningful
action to address
challenges of COVID-19
pandemic

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 2%

Is relevant in culture today

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

Develops innovative
products and services

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 64RQ5 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Summary Of Top 2 Box

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 344
- - - - - - - - - - - - - - - - - - - - - - - 53%

Offers high quality
products and services

- - - - - - - - - - - - - - - - - - - - - - - 300
- - - - - - - - - - - - - - - - - - - - - - - 46%

Has a strong record of
profitability

- - - - - - - - - - - - - - - - - - - - - - - 283
- - - - - - - - - - - - - - - - - - - - - - - 44%

Is a company I trust

- - - - - - - - - - - - - - - - - - - - - - - 270
- - - - - - - - - - - - - - - - - - - - - - - 42%

Looks like a company that
would have good
employees

- - - - - - - - - - - - - - - - - - - - - - - 264
- - - - - - - - - - - - - - - - - - - - - - - 41%

Develops innovative
products and services

- - - - - - - - - - - - - - - - - - - - - - - 264
- - - - - - - - - - - - - - - - - - - - - - - 41%

Looks like a company with
strong prospects for future
growth

- - - - - - - - - - - - - - - - - - - - - - - 254
- - - - - - - - - - - - - - - - - - - - - - - 39%

Is relevant in culture today

- - - - - - - - - - - - - - - - - - - - - - - 254
- - - - - - - - - - - - - - - - - - - - - - - 39%

Looks like a good
company to work for

- - - - - - - - - - - - - - - - - - - - - - - 239
- - - - - - - - - - - - - - - - - - - - - - - 37%

Looks like a company that
maintains high ethical
standards

- - - - - - - - - - - - - - - - - - - - - - - 229
- - - - - - - - - - - - - - - - - - - - - - - 35%

Has a clear vision for its
future

- - - - - - - - - - - - - - - - - - - - - - - 225
- - - - - - - - - - - - - - - - - - - - - - - 35%

Is accountable for its
actions

- - - - - - - - - - - - - - - - - - - - - - - 216
- - - - - - - - - - - - - - - - - - - - - - - 33%

Securely protects its
customers personal
information and data

- - - - - - - - - - - - - - - - - - - - - - - 210
- - - - - - - - - - - - - - - - - - - - - - - 32%

Has excellent leadership

- - - - - - - - - - - - - - - - - - - - - - - 206
- - - - - - - - - - - - - - - - - - - - - - - 32%

Behaves responsibly
towards the people in the
communities where it
operates
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 64RQ5 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Summary Of Top 2 Box

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - 204
- - - - - - - - - - - - - - - - - - - - - - - 31%

Supports good causes

- - - - - - - - - - - - - - - - - - - - - - - 203
- - - - - - - - - - - - - - - - - - - - - - - 31%

Is an environmentally
responsible company

- - - - - - - - - - - - - - - - - - - - - - - 203
- - - - - - - - - - - - - - - - - - - - - - - 31%

Looks like a company that
rewards its employees
fairly

- - - - - - - - - - - - - - - - - - - - - - - 195
- - - - - - - - - - - - - - - - - - - - - - - 30%

Cares about more than just
its profits

- - - - - - - - - - - - - - - - - - - - - - - 183
- - - - - - - - - - - - - - - - - - - - - - - 28%

Operates with transparency

- - - - - - - - - - - - - - - - - - - - - - - 177
- - - - - - - - - - - - - - - - - - - - - - - 27%

Shares my values

- - - - - - - - - - - - - - - - - - - - - - - 159
- - - - - - - - - - - - - - - - - - - - - - - 24%

Has taken meaningful
action in support of racial
equality

- - - - - - - - - - - - - - - - - - - - - - - 157
- - - - - - - - - - - - - - - - - - - - - - - 24%

Has taken meaningful
action to address
challenges of COVID-19
pandemic

- - - - - - - - - - - - - - - - - - - - - - - 149
- - - - - - - - - - - - - - - - - - - - - - - 23%

Speaks out on societal
issues that are important to
me
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 65RQ5 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Summary Of Bottom 2 Box

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 69
- - - - - - - - - - - - - - - - - - - - - - - 11%

Speaks out on societal
issues that are important
to me

- - - - - - - - - - - - - - - - - - - - - - - 51
- - - - - - - - - - - - - - - - - - - - - - - 8%

Cares about more than just
its profits

- - - - - - - - - - - - - - - - - - - - - - - 51
- - - - - - - - - - - - - - - - - - - - - - - 8%

Has taken meaningful
action in support of racial
equality

- - - - - - - - - - - - - - - - - - - - - - - 45
- - - - - - - - - - - - - - - - - - - - - - - 7%

Is an environmentally
responsible company

- - - - - - - - - - - - - - - - - - - - - - - 45
- - - - - - - - - - - - - - - - - - - - - - - 7%

Is a company I trust

- - - - - - - - - - - - - - - - - - - - - - - 40
- - - - - - - - - - - - - - - - - - - - - - - 6%

Behaves responsibly
towards the people in the
communities where it
operates

- - - - - - - - - - - - - - - - - - - - - - - 39
- - - - - - - - - - - - - - - - - - - - - - - 6%

Has taken meaningful
action to address
challenges of COVID-19
pandemic

- - - - - - - - - - - - - - - - - - - - - - - 38
- - - - - - - - - - - - - - - - - - - - - - - 6%

Is relevant in culture today

- - - - - - - - - - - - - - - - - - - - - - - 38
- - - - - - - - - - - - - - - - - - - - - - - 6%

Operates with transparency

- - - - - - - - - - - - - - - - - - - - - - - 38
- - - - - - - - - - - - - - - - - - - - - - - 6%

Shares my values

- - - - - - - - - - - - - - - - - - - - - - - 37
- - - - - - - - - - - - - - - - - - - - - - - 6%

Is accountable for its
actions

- - - - - - - - - - - - - - - - - - - - - - - 35
- - - - - - - - - - - - - - - - - - - - - - - 5%

Looks like a company that
maintains high ethical
standards

- - - - - - - - - - - - - - - - - - - - - - - 34
- - - - - - - - - - - - - - - - - - - - - - - 5%

Supports good causes

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 65RQ5 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Summary Of Bottom 2 Box

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base
- - - - - - - - - - - - - - - - - - - - - - - 32
- - - - - - - - - - - - - - - - - - - - - - - 5%

Develops innovative
products and services

- - - - - - - - - - - - - - - - - - - - - - - 31
- - - - - - - - - - - - - - - - - - - - - - - 5%

Looks like a good
company to work for

- - - - - - - - - - - - - - - - - - - - - - - 30
- - - - - - - - - - - - - - - - - - - - - - - 5%

Securely protects its
customers personal
information and data

- - - - - - - - - - - - - - - - - - - - - - - 28
- - - - - - - - - - - - - - - - - - - - - - - 4%

Has excellent leadership

- - - - - - - - - - - - - - - - - - - - - - - 25
- - - - - - - - - - - - - - - - - - - - - - - 4%

Looks like a company that
rewards its employees
fairly

- - - - - - - - - - - - - - - - - - - - - - - 24
- - - - - - - - - - - - - - - - - - - - - - - 4%

Has a clear vision for its
future

- - - - - - - - - - - - - - - - - - - - - - - 22
- - - - - - - - - - - - - - - - - - - - - - - 3%

Looks like a company with
strong prospects for future
growth

- - - - - - - - - - - - - - - - - - - - - - - 20
- - - - - - - - - - - - - - - - - - - - - - - 3%

Offers high quality
products and services

- - - - - - - - - - - - - - - - - - - - - - - 20
- - - - - - - - - - - - - - - - - - - - - - - 3%

Looks like a company that
would have good
employees

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 3%

Has a strong record of
profitability

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 66RQ5_1 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Is a company I trust

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 298
- - - - - - - - - - - - - - - - - - - - - - - 46%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 134
- - - - - - - - - - - - - - - - - - - - - - - 21%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 164
- - - - - - - - - - - - - - - - - - - - - - - 25%

  6

- - - - - - - - - - - - - - - - - - - - - - - 127
- - - - - - - - - - - - - - - - - - - - - - - 20%

5

- - - - - - - - - - - - - - - - - - - - - - - 88
- - - - - - - - - - - - - - - - - - - - - - - 14%

4

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 1%

3

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 119
- - - - - - - - - - - - - - - - - - - - - - - 18%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 67RQ5_1 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Is a company I trust

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 230
- - - - - - - - - - - - - - - - - - - - - - - 51%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 125
- - - - - - - - - - - - - - - - - - - - - - - 28%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 105
- - - - - - - - - - - - - - - - - - - - - - - 23%

  6

- - - - - - - - - - - - - - - - - - - - - - - 77
- - - - - - - - - - - - - - - - - - - - - - - 17%

5

- - - - - - - - - - - - - - - - - - - - - - - 50
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 26
- - - - - - - - - - - - - - - - - - - - - - - 6%

3

- - - - - - - - - - - - - - - - - - - - - - - 24
- - - - - - - - - - - - - - - - - - - - - - - 5%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 3%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 45
- - - - - - - - - - - - - - - - - - - - - - - 10%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 68RQ5_1 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Is a company I trust

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 283
- - - - - - - - - - - - - - - - - - - - - - - 44%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 176
- - - - - - - - - - - - - - - - - - - - - - - 27%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 107
- - - - - - - - - - - - - - - - - - - - - - - 17%

  6

- - - - - - - - - - - - - - - - - - - - - - - 130
- - - - - - - - - - - - - - - - - - - - - - - 20%

5

- - - - - - - - - - - - - - - - - - - - - - - 91
- - - - - - - - - - - - - - - - - - - - - - - 14%

4

- - - - - - - - - - - - - - - - - - - - - - - 13
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 45
- - - - - - - - - - - - - - - - - - - - - - - 7%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 23
- - - - - - - - - - - - - - - - - - - - - - - 4%

  2

- - - - - - - - - - - - - - - - - - - - - - - 22
- - - - - - - - - - - - - - - - - - - - - - - 3%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 86
- - - - - - - - - - - - - - - - - - - - - - - 13%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 69RQ5_2 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Has excellent leadership

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 202
- - - - - - - - - - - - - - - - - - - - - - - 31%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 112
- - - - - - - - - - - - - - - - - - - - - - - 17%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 90
- - - - - - - - - - - - - - - - - - - - - - - 14%

  6

- - - - - - - - - - - - - - - - - - - - - - - 87
- - - - - - - - - - - - - - - - - - - - - - - 13%

5

- - - - - - - - - - - - - - - - - - - - - - - 78
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 21
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - * 

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 1
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 259
- - - - - - - - - - - - - - - - - - - - - - - 40%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 70RQ5_2 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Has excellent leadership

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 217
- - - - - - - - - - - - - - - - - - - - - - - 48%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 123
- - - - - - - - - - - - - - - - - - - - - - - 27%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 94
- - - - - - - - - - - - - - - - - - - - - - - 21%

  6

- - - - - - - - - - - - - - - - - - - - - - - 90
- - - - - - - - - - - - - - - - - - - - - - - 20%

5

- - - - - - - - - - - - - - - - - - - - - - - 55
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 67
- - - - - - - - - - - - - - - - - - - - - - - 15%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 71RQ5_2 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Has excellent leadership

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 210
- - - - - - - - - - - - - - - - - - - - - - - 32%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 110
- - - - - - - - - - - - - - - - - - - - - - - 17%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 100
- - - - - - - - - - - - - - - - - - - - - - - 15%

  6

- - - - - - - - - - - - - - - - - - - - - - - 115
- - - - - - - - - - - - - - - - - - - - - - - 18%

5

- - - - - - - - - - - - - - - - - - - - - - - 60
- - - - - - - - - - - - - - - - - - - - - - - 9%

4

- - - - - - - - - - - - - - - - - - - - - - - 23
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 28
- - - - - - - - - - - - - - - - - - - - - - - 4%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 11
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 3%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 212
- - - - - - - - - - - - - - - - - - - - - - - 33%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 72RQ5_3 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Looks like a company that rewards its employees fairly

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 209
- - - - - - - - - - - - - - - - - - - - - - - 32%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 86
- - - - - - - - - - - - - - - - - - - - - - - 13%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 122
- - - - - - - - - - - - - - - - - - - - - - - 19%

  6

- - - - - - - - - - - - - - - - - - - - - - - 109
- - - - - - - - - - - - - - - - - - - - - - - 17%

5

- - - - - - - - - - - - - - - - - - - - - - - 74
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 235
- - - - - - - - - - - - - - - - - - - - - - - 36%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 73RQ5_3 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Looks like a company that rewards its employees fairly

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 225
- - - - - - - - - - - - - - - - - - - - - - - 50%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 112
- - - - - - - - - - - - - - - - - - - - - - - 25%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 113
- - - - - - - - - - - - - - - - - - - - - - - 25%

  6

- - - - - - - - - - - - - - - - - - - - - - - 80
- - - - - - - - - - - - - - - - - - - - - - - 18%

5

- - - - - - - - - - - - - - - - - - - - - - - 54
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 11
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 4%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 65
- - - - - - - - - - - - - - - - - - - - - - - 14%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 74RQ5_3 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Looks like a company that rewards its employees fairly

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 203
- - - - - - - - - - - - - - - - - - - - - - - 31%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 109
- - - - - - - - - - - - - - - - - - - - - - - 17%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 94
- - - - - - - - - - - - - - - - - - - - - - - 15%

  6

- - - - - - - - - - - - - - - - - - - - - - - 119
- - - - - - - - - - - - - - - - - - - - - - - 18%

5

- - - - - - - - - - - - - - - - - - - - - - - 70
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 34
- - - - - - - - - - - - - - - - - - - - - - - 5%

3

- - - - - - - - - - - - - - - - - - - - - - - 25
- - - - - - - - - - - - - - - - - - - - - - - 4%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 196
- - - - - - - - - - - - - - - - - - - - - - - 30%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 75RQ5_4 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Supports good causes

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 171
- - - - - - - - - - - - - - - - - - - - - - - 26%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 90
- - - - - - - - - - - - - - - - - - - - - - - 14%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 82
- - - - - - - - - - - - - - - - - - - - - - - 13%

  6

- - - - - - - - - - - - - - - - - - - - - - - 102
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 88
- - - - - - - - - - - - - - - - - - - - - - - 13%

4

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 1%

3

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 1
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 276
- - - - - - - - - - - - - - - - - - - - - - - 42%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 76RQ5_4 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Supports good causes

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 218
- - - - - - - - - - - - - - - - - - - - - - - 48%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 125
- - - - - - - - - - - - - - - - - - - - - - - 28%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 93
- - - - - - - - - - - - - - - - - - - - - - - 20%

  6

- - - - - - - - - - - - - - - - - - - - - - - 87
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 40
- - - - - - - - - - - - - - - - - - - - - - - 9%

4

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 6
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 77
- - - - - - - - - - - - - - - - - - - - - - - 17%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 77RQ5_4 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Supports good causes

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 204
- - - - - - - - - - - - - - - - - - - - - - - 31%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 108
- - - - - - - - - - - - - - - - - - - - - - - 17%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 95
- - - - - - - - - - - - - - - - - - - - - - - 15%

  6

- - - - - - - - - - - - - - - - - - - - - - - 103
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 66
- - - - - - - - - - - - - - - - - - - - - - - 10%

4

- - - - - - - - - - - - - - - - - - - - - - - 22
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 34
- - - - - - - - - - - - - - - - - - - - - - - 5%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 19
- - - - - - - - - - - - - - - - - - - - - - - 3%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 219
- - - - - - - - - - - - - - - - - - - - - - - 34%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 84
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 78RQ5_5 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Has a strong record of profitability

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 312
- - - - - - - - - - - - - - - - - - - - - - - 48%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 147
- - - - - - - - - - - - - - - - - - - - - - - 23%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 165
- - - - - - - - - - - - - - - - - - - - - - - 25%

  6

- - - - - - - - - - - - - - - - - - - - - - - 114
- - - - - - - - - - - - - - - - - - - - - - - 17%

5

- - - - - - - - - - - - - - - - - - - - - - - 68
- - - - - - - - - - - - - - - - - - - - - - - 10%

4

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

3

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - * 

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 1
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 150
- - - - - - - - - - - - - - - - - - - - - - - 23%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 79RQ5_5 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Has a strong record of profitability

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 239
- - - - - - - - - - - - - - - - - - - - - - - 53%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 123
- - - - - - - - - - - - - - - - - - - - - - - 27%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 116
- - - - - - - - - - - - - - - - - - - - - - - 26%

  6

- - - - - - - - - - - - - - - - - - - - - - - 93
- - - - - - - - - - - - - - - - - - - - - - - 21%

5

- - - - - - - - - - - - - - - - - - - - - - - 53
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 48
- - - - - - - - - - - - - - - - - - - - - - - 11%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 80RQ5_5 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Has a strong record of profitability

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 300
- - - - - - - - - - - - - - - - - - - - - - - 46%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 173
- - - - - - - - - - - - - - - - - - - - - - - 27%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 127
- - - - - - - - - - - - - - - - - - - - - - - 20%

  6

- - - - - - - - - - - - - - - - - - - - - - - 115
- - - - - - - - - - - - - - - - - - - - - - - 18%

5

- - - - - - - - - - - - - - - - - - - - - - - 68
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 23
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 123
- - - - - - - - - - - - - - - - - - - - - - - 19%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 81RQ5_6 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Develops innovative products and services

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 246
- - - - - - - - - - - - - - - - - - - - - - - 38%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 115
- - - - - - - - - - - - - - - - - - - - - - - 18%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 131
- - - - - - - - - - - - - - - - - - - - - - - 20%

  6

- - - - - - - - - - - - - - - - - - - - - - - 124
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 103
- - - - - - - - - - - - - - - - - - - - - - - 16%

4

- - - - - - - - - - - - - - - - - - - - - - - 19
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 147
- - - - - - - - - - - - - - - - - - - - - - - 23%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 82RQ5_6 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Develops innovative products and services

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 237
- - - - - - - - - - - - - - - - - - - - - - - 52%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 131
- - - - - - - - - - - - - - - - - - - - - - - 29%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 106
- - - - - - - - - - - - - - - - - - - - - - - 23%

  6

- - - - - - - - - - - - - - - - - - - - - - - 95
- - - - - - - - - - - - - - - - - - - - - - - 21%

5

- - - - - - - - - - - - - - - - - - - - - - - 44
- - - - - - - - - - - - - - - - - - - - - - - 10%

4

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 53
- - - - - - - - - - - - - - - - - - - - - - - 12%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 83RQ5_6 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Develops innovative products and services

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 264
- - - - - - - - - - - - - - - - - - - - - - - 41%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 141
- - - - - - - - - - - - - - - - - - - - - - - 22%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 123
- - - - - - - - - - - - - - - - - - - - - - - 19%

  6

- - - - - - - - - - - - - - - - - - - - - - - 120
- - - - - - - - - - - - - - - - - - - - - - - 18%

5

- - - - - - - - - - - - - - - - - - - - - - - 107
- - - - - - - - - - - - - - - - - - - - - - - 16%

4

- - - - - - - - - - - - - - - - - - - - - - - 21
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 32
- - - - - - - - - - - - - - - - - - - - - - - 5%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 13
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 105
- - - - - - - - - - - - - - - - - - - - - - - 16%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 84RQ5_7 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Has a clear vision for its future

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 228
- - - - - - - - - - - - - - - - - - - - - - - 35%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 100
- - - - - - - - - - - - - - - - - - - - - - - 15%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 128
- - - - - - - - - - - - - - - - - - - - - - - 20%

  6

- - - - - - - - - - - - - - - - - - - - - - - 92
- - - - - - - - - - - - - - - - - - - - - - - 14%

5

- - - - - - - - - - - - - - - - - - - - - - - 90
- - - - - - - - - - - - - - - - - - - - - - - 14%

4

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 217
- - - - - - - - - - - - - - - - - - - - - - - 33%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 85RQ5_7 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Has a clear vision for its future

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 219
- - - - - - - - - - - - - - - - - - - - - - - 48%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 120
- - - - - - - - - - - - - - - - - - - - - - - 27%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 99
- - - - - - - - - - - - - - - - - - - - - - - 22%

  6

- - - - - - - - - - - - - - - - - - - - - - - 84
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 60
- - - - - - - - - - - - - - - - - - - - - - - 13%

4

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 11
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 61
- - - - - - - - - - - - - - - - - - - - - - - 13%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 86RQ5_7 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Has a clear vision for its future

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 229
- - - - - - - - - - - - - - - - - - - - - - - 35%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 131
- - - - - - - - - - - - - - - - - - - - - - - 20%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 98
- - - - - - - - - - - - - - - - - - - - - - - 15%

  6

- - - - - - - - - - - - - - - - - - - - - - - 119
- - - - - - - - - - - - - - - - - - - - - - - 18%

5

- - - - - - - - - - - - - - - - - - - - - - - 77
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 24
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 24
- - - - - - - - - - - - - - - - - - - - - - - 4%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 6
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 3%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 177
- - - - - - - - - - - - - - - - - - - - - - - 27%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 87RQ5_8 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Looks like a good company to work for

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 251
- - - - - - - - - - - - - - - - - - - - - - - 39%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 132
- - - - - - - - - - - - - - - - - - - - - - - 20%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 119
- - - - - - - - - - - - - - - - - - - - - - - 18%

  6

- - - - - - - - - - - - - - - - - - - - - - - 128
- - - - - - - - - - - - - - - - - - - - - - - 20%

5

- - - - - - - - - - - - - - - - - - - - - - - 76
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 6
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 174
- - - - - - - - - - - - - - - - - - - - - - - 27%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 88RQ5_8 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Looks like a good company to work for

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 232
- - - - - - - - - - - - - - - - - - - - - - - 51%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 132
- - - - - - - - - - - - - - - - - - - - - - - 29%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 100
- - - - - - - - - - - - - - - - - - - - - - - 22%

  6

- - - - - - - - - - - - - - - - - - - - - - - 85
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 54
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 19
- - - - - - - - - - - - - - - - - - - - - - - 4%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 53
- - - - - - - - - - - - - - - - - - - - - - - 12%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 89RQ5_8 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Looks like a good company to work for

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 254
- - - - - - - - - - - - - - - - - - - - - - - 39%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 145
- - - - - - - - - - - - - - - - - - - - - - - 22%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 109
- - - - - - - - - - - - - - - - - - - - - - - 17%

  6

- - - - - - - - - - - - - - - - - - - - - - - 119
- - - - - - - - - - - - - - - - - - - - - - - 18%

5

- - - - - - - - - - - - - - - - - - - - - - - 72
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 27
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 31
- - - - - - - - - - - - - - - - - - - - - - - 5%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 22
- - - - - - - - - - - - - - - - - - - - - - - 3%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 145
- - - - - - - - - - - - - - - - - - - - - - - 22%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 90RQ5_9 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Is an environmentally responsible company

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 167
- - - - - - - - - - - - - - - - - - - - - - - 26%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 79
- - - - - - - - - - - - - - - - - - - - - - - 12%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 88
- - - - - - - - - - - - - - - - - - - - - - - 14%

  6

- - - - - - - - - - - - - - - - - - - - - - - 106
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 84
- - - - - - - - - - - - - - - - - - - - - - - 13%

4

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 271
- - - - - - - - - - - - - - - - - - - - - - - 42%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 91RQ5_9 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Is an environmentally responsible company

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 224
- - - - - - - - - - - - - - - - - - - - - - - 50%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 135
- - - - - - - - - - - - - - - - - - - - - - - 30%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 89
- - - - - - - - - - - - - - - - - - - - - - - 20%

  6

- - - - - - - - - - - - - - - - - - - - - - - 85
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 43
- - - - - - - - - - - - - - - - - - - - - - - 10%

4

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 4%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 64
- - - - - - - - - - - - - - - - - - - - - - - 14%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 92RQ5_9 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Is an environmentally responsible company

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 203
- - - - - - - - - - - - - - - - - - - - - - - 31%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 120
- - - - - - - - - - - - - - - - - - - - - - - 19%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 83
- - - - - - - - - - - - - - - - - - - - - - - 13%

  6

- - - - - - - - - - - - - - - - - - - - - - - 92
- - - - - - - - - - - - - - - - - - - - - - - 14%

5

- - - - - - - - - - - - - - - - - - - - - - - 71
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 44
- - - - - - - - - - - - - - - - - - - - - - - 7%

3

- - - - - - - - - - - - - - - - - - - - - - - 45
- - - - - - - - - - - - - - - - - - - - - - - 7%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 28
- - - - - - - - - - - - - - - - - - - - - - - 4%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 192
- - - - - - - - - - - - - - - - - - - - - - - 30%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 93RQ5_10 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Offers high quality products and services

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 342
- - - - - - - - - - - - - - - - - - - - - - - 53%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 197
- - - - - - - - - - - - - - - - - - - - - - - 30%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 145
- - - - - - - - - - - - - - - - - - - - - - - 22%

  6

- - - - - - - - - - - - - - - - - - - - - - - 127
- - - - - - - - - - - - - - - - - - - - - - - 20%

5

- - - - - - - - - - - - - - - - - - - - - - - 74
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

3

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 95
- - - - - - - - - - - - - - - - - - - - - - - 15%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 94RQ5_10 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Offers high quality products and services

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 233
- - - - - - - - - - - - - - - - - - - - - - - 52%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 135
- - - - - - - - - - - - - - - - - - - - - - - 30%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 98
- - - - - - - - - - - - - - - - - - - - - - - 22%

  6

- - - - - - - - - - - - - - - - - - - - - - - 99
- - - - - - - - - - - - - - - - - - - - - - - 22%

5

- - - - - - - - - - - - - - - - - - - - - - - 42
- - - - - - - - - - - - - - - - - - - - - - - 9%

4

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 4%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 45
- - - - - - - - - - - - - - - - - - - - - - - 10%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 101
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 95RQ5_10 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Offers high quality products and services

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 344
- - - - - - - - - - - - - - - - - - - - - - - 53%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 202
- - - - - - - - - - - - - - - - - - - - - - - 31%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 141
- - - - - - - - - - - - - - - - - - - - - - - 22%

  6

- - - - - - - - - - - - - - - - - - - - - - - 137
- - - - - - - - - - - - - - - - - - - - - - - 21%

5

- - - - - - - - - - - - - - - - - - - - - - - 82
- - - - - - - - - - - - - - - - - - - - - - - 13%

4

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 20
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 11
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 52
- - - - - - - - - - - - - - - - - - - - - - - 8%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 96RQ5_11 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Looks like a company that would have good employees

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 256
- - - - - - - - - - - - - - - - - - - - - - - 39%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 116
- - - - - - - - - - - - - - - - - - - - - - - 18%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 140
- - - - - - - - - - - - - - - - - - - - - - - 22%

  6

- - - - - - - - - - - - - - - - - - - - - - - 111
- - - - - - - - - - - - - - - - - - - - - - - 17%

5

- - - - - - - - - - - - - - - - - - - - - - - 91
- - - - - - - - - - - - - - - - - - - - - - - 14%

4

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 1
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 176
- - - - - - - - - - - - - - - - - - - - - - - 27%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 97RQ5_11 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Looks like a company that would have good employees

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 233
- - - - - - - - - - - - - - - - - - - - - - - 52%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 128
- - - - - - - - - - - - - - - - - - - - - - - 28%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 105
- - - - - - - - - - - - - - - - - - - - - - - 23%

  6

- - - - - - - - - - - - - - - - - - - - - - - 64
- - - - - - - - - - - - - - - - - - - - - - - 14%

5

- - - - - - - - - - - - - - - - - - - - - - - 57
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 32
- - - - - - - - - - - - - - - - - - - - - - - 7%

3

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 6
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 57
- - - - - - - - - - - - - - - - - - - - - - - 13%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 98RQ5_11 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Looks like a company that would have good employees

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 270
- - - - - - - - - - - - - - - - - - - - - - - 42%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 147
- - - - - - - - - - - - - - - - - - - - - - - 23%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 123
- - - - - - - - - - - - - - - - - - - - - - - 19%

  6

- - - - - - - - - - - - - - - - - - - - - - - 122
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 79
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 20
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 13
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 143
- - - - - - - - - - - - - - - - - - - - - - - 22%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 99RQ5_12 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Behaves responsibly towards the people in the communities where it operates

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 209
- - - - - - - - - - - - - - - - - - - - - - - 32%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 90
- - - - - - - - - - - - - - - - - - - - - - - 14%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 119
- - - - - - - - - - - - - - - - - - - - - - - 18%

  6

- - - - - - - - - - - - - - - - - - - - - - - 103
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 82
- - - - - - - - - - - - - - - - - - - - - - - 13%

4

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 1%

3

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 240
- - - - - - - - - - - - - - - - - - - - - - - 37%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 100RQ5_12 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Behaves responsibly towards the people in the communities where it operates

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 235
- - - - - - - - - - - - - - - - - - - - - - - 52%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 132
- - - - - - - - - - - - - - - - - - - - - - - 29%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 103
- - - - - - - - - - - - - - - - - - - - - - - 23%

  6

- - - - - - - - - - - - - - - - - - - - - - - 65
- - - - - - - - - - - - - - - - - - - - - - - 14%

5

- - - - - - - - - - - - - - - - - - - - - - - 58
- - - - - - - - - - - - - - - - - - - - - - - 13%

4

- - - - - - - - - - - - - - - - - - - - - - - 23
- - - - - - - - - - - - - - - - - - - - - - - 5%

3

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 58
- - - - - - - - - - - - - - - - - - - - - - - 13%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 101RQ5_12 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Behaves responsibly towards the people in the communities where it operates

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 206
- - - - - - - - - - - - - - - - - - - - - - - 32%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 117
- - - - - - - - - - - - - - - - - - - - - - - 18%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 89
- - - - - - - - - - - - - - - - - - - - - - - 14%

  6

- - - - - - - - - - - - - - - - - - - - - - - 111
- - - - - - - - - - - - - - - - - - - - - - - 17%

5

- - - - - - - - - - - - - - - - - - - - - - - 75
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 29
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 40
- - - - - - - - - - - - - - - - - - - - - - - 6%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 31
- - - - - - - - - - - - - - - - - - - - - - - 5%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 187
- - - - - - - - - - - - - - - - - - - - - - - 29%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 102RQ5_13 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Looks like a company with strong prospects for future growth

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 264
- - - - - - - - - - - - - - - - - - - - - - - 41%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 141
- - - - - - - - - - - - - - - - - - - - - - - 22%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 123
- - - - - - - - - - - - - - - - - - - - - - - 19%

  6

- - - - - - - - - - - - - - - - - - - - - - - 133
- - - - - - - - - - - - - - - - - - - - - - - 21%

5

- - - - - - - - - - - - - - - - - - - - - - - 77
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 1
- - - - - - - - - - - - - - - - - - - - - - - * 

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - *
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 1
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 157
- - - - - - - - - - - - - - - - - - - - - - - 24%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 103RQ5_13 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Looks like a company with strong prospects for future growth

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 234
- - - - - - - - - - - - - - - - - - - - - - - 52%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 126
- - - - - - - - - - - - - - - - - - - - - - - 28%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 108
- - - - - - - - - - - - - - - - - - - - - - - 24%

  6

- - - - - - - - - - - - - - - - - - - - - - - 74
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 60
- - - - - - - - - - - - - - - - - - - - - - - 13%

4

- - - - - - - - - - - - - - - - - - - - - - - 26
- - - - - - - - - - - - - - - - - - - - - - - 6%

3

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 6
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 48
- - - - - - - - - - - - - - - - - - - - - - - 11%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 104RQ5_13 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Looks like a company with strong prospects for future growth

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 264
- - - - - - - - - - - - - - - - - - - - - - - 41%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 149
- - - - - - - - - - - - - - - - - - - - - - - 23%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 115
- - - - - - - - - - - - - - - - - - - - - - - 18%

  6

- - - - - - - - - - - - - - - - - - - - - - - 123
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 89
- - - - - - - - - - - - - - - - - - - - - - - 14%

4

- - - - - - - - - - - - - - - - - - - - - - - 21
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 22
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 129
- - - - - - - - - - - - - - - - - - - - - - - 20%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 105RQ5_14 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Looks like a company that maintains high ethical standards

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 233
- - - - - - - - - - - - - - - - - - - - - - - 36%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 105
- - - - - - - - - - - - - - - - - - - - - - - 16%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 127
- - - - - - - - - - - - - - - - - - - - - - - 20%

  6

- - - - - - - - - - - - - - - - - - - - - - - 107
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 89
- - - - - - - - - - - - - - - - - - - - - - - 14%

4

- - - - - - - - - - - - - - - - - - - - - - - 11
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 202
- - - - - - - - - - - - - - - - - - - - - - - 31%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 106RQ5_14 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Looks like a company that maintains high ethical standards

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 230
- - - - - - - - - - - - - - - - - - - - - - - 51%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 130
- - - - - - - - - - - - - - - - - - - - - - - 29%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 99
- - - - - - - - - - - - - - - - - - - - - - - 22%

  6

- - - - - - - - - - - - - - - - - - - - - - - 78
- - - - - - - - - - - - - - - - - - - - - - - 17%

5

- - - - - - - - - - - - - - - - - - - - - - - 53
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 29
- - - - - - - - - - - - - - - - - - - - - - - 6%

3

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 6
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 53
- - - - - - - - - - - - - - - - - - - - - - - 12%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 107RQ5_14 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Looks like a company that maintains high ethical standards

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 239
- - - - - - - - - - - - - - - - - - - - - - - 37%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 143
- - - - - - - - - - - - - - - - - - - - - - - 22%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 96
- - - - - - - - - - - - - - - - - - - - - - - 15%

  6

- - - - - - - - - - - - - - - - - - - - - - - 129
- - - - - - - - - - - - - - - - - - - - - - - 20%

5

- - - - - - - - - - - - - - - - - - - - - - - 73
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 25
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 35
- - - - - - - - - - - - - - - - - - - - - - - 5%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 28
- - - - - - - - - - - - - - - - - - - - - - - 4%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 147
- - - - - - - - - - - - - - - - - - - - - - - 23%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 108RQ5_15 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Operates with transparency

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 149
- - - - - - - - - - - - - - - - - - - - - - - 23%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 81
- - - - - - - - - - - - - - - - - - - - - - - 13%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 68
- - - - - - - - - - - - - - - - - - - - - - - 10%

  6

- - - - - - - - - - - - - - - - - - - - - - - 107
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 103
- - - - - - - - - - - - - - - - - - - - - - - 16%

4

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 271
- - - - - - - - - - - - - - - - - - - - - - - 42%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 109RQ5_15 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Operates with transparency

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 207
- - - - - - - - - - - - - - - - - - - - - - - 46%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 115
- - - - - - - - - - - - - - - - - - - - - - - 25%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 92
- - - - - - - - - - - - - - - - - - - - - - - 20%

  6

- - - - - - - - - - - - - - - - - - - - - - - 88
- - - - - - - - - - - - - - - - - - - - - - - 20%

5

- - - - - - - - - - - - - - - - - - - - - - - 51
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 28
- - - - - - - - - - - - - - - - - - - - - - - 6%

3

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 65
- - - - - - - - - - - - - - - - - - - - - - - 14%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 110RQ5_15 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Operates with transparency

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 183
- - - - - - - - - - - - - - - - - - - - - - - 28%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 116
- - - - - - - - - - - - - - - - - - - - - - - 18%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 68
- - - - - - - - - - - - - - - - - - - - - - - 10%

  6

- - - - - - - - - - - - - - - - - - - - - - - 97
- - - - - - - - - - - - - - - - - - - - - - - 15%

5

- - - - - - - - - - - - - - - - - - - - - - - 78
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 36
- - - - - - - - - - - - - - - - - - - - - - - 6%

3

- - - - - - - - - - - - - - - - - - - - - - - 38
- - - - - - - - - - - - - - - - - - - - - - - 6%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 13
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 25
- - - - - - - - - - - - - - - - - - - - - - - 4%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 215
- - - - - - - - - - - - - - - - - - - - - - - 33%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 111RQ5_16 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Is accountable for its actions

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 212
- - - - - - - - - - - - - - - - - - - - - - - 33%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 89
- - - - - - - - - - - - - - - - - - - - - - - 14%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 124
- - - - - - - - - - - - - - - - - - - - - - - 19%

  6

- - - - - - - - - - - - - - - - - - - - - - - 97
- - - - - - - - - - - - - - - - - - - - - - - 15%

5

- - - - - - - - - - - - - - - - - - - - - - - 90
- - - - - - - - - - - - - - - - - - - - - - - 14%

4

- - - - - - - - - - - - - - - - - - - - - - - 11
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 230
- - - - - - - - - - - - - - - - - - - - - - - 35%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 112RQ5_16 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Is accountable for its actions

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 221
- - - - - - - - - - - - - - - - - - - - - - - 49%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 133
- - - - - - - - - - - - - - - - - - - - - - - 29%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 87
- - - - - - - - - - - - - - - - - - - - - - - 19%

  6

- - - - - - - - - - - - - - - - - - - - - - - 79
- - - - - - - - - - - - - - - - - - - - - - - 17%

5

- - - - - - - - - - - - - - - - - - - - - - - 66
- - - - - - - - - - - - - - - - - - - - - - - 15%

4

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 58
- - - - - - - - - - - - - - - - - - - - - - - 13%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 113RQ5_16 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Is accountable for its actions

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 225
- - - - - - - - - - - - - - - - - - - - - - - 35%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 114
- - - - - - - - - - - - - - - - - - - - - - - 18%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 111
- - - - - - - - - - - - - - - - - - - - - - - 17%

  6

- - - - - - - - - - - - - - - - - - - - - - - 110
- - - - - - - - - - - - - - - - - - - - - - - 17%

5

- - - - - - - - - - - - - - - - - - - - - - - 76
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 24
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 37
- - - - - - - - - - - - - - - - - - - - - - - 6%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 11
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 26
- - - - - - - - - - - - - - - - - - - - - - - 4%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 176
- - - - - - - - - - - - - - - - - - - - - - - 27%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 114RQ5_17 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Securely protects its customers personal information and data

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 179
- - - - - - - - - - - - - - - - - - - - - - - 28%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 82
- - - - - - - - - - - - - - - - - - - - - - - 13%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 98
- - - - - - - - - - - - - - - - - - - - - - - 15%

  6

- - - - - - - - - - - - - - - - - - - - - - - 90
- - - - - - - - - - - - - - - - - - - - - - - 14%

5

- - - - - - - - - - - - - - - - - - - - - - - 78
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 1
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 282
- - - - - - - - - - - - - - - - - - - - - - - 43%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 115RQ5_17 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Securely protects its customers personal information and data

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 222
- - - - - - - - - - - - - - - - - - - - - - - 49%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 122
- - - - - - - - - - - - - - - - - - - - - - - 27%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 100
- - - - - - - - - - - - - - - - - - - - - - - 22%

  6

- - - - - - - - - - - - - - - - - - - - - - - 81
- - - - - - - - - - - - - - - - - - - - - - - 18%

5

- - - - - - - - - - - - - - - - - - - - - - - 52
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 11
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 67
- - - - - - - - - - - - - - - - - - - - - - - 15%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 116RQ5_17 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Securely protects its customers personal information and data

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 216
- - - - - - - - - - - - - - - - - - - - - - - 33%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 115
- - - - - - - - - - - - - - - - - - - - - - - 18%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 100
- - - - - - - - - - - - - - - - - - - - - - - 15%

  6

- - - - - - - - - - - - - - - - - - - - - - - 94
- - - - - - - - - - - - - - - - - - - - - - - 14%

5

- - - - - - - - - - - - - - - - - - - - - - - 85
- - - - - - - - - - - - - - - - - - - - - - - 13%

4

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 30
- - - - - - - - - - - - - - - - - - - - - - - 5%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 3%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 207
- - - - - - - - - - - - - - - - - - - - - - - 32%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 117RQ5_18 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Speaks out on societal issues that are important to me

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 114
- - - - - - - - - - - - - - - - - - - - - - - 17%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 57
- - - - - - - - - - - - - - - - - - - - - - - 9%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 57
- - - - - - - - - - - - - - - - - - - - - - - 9%

  6

- - - - - - - - - - - - - - - - - - - - - - - 73
- - - - - - - - - - - - - - - - - - - - - - - 11%

5

- - - - - - - - - - - - - - - - - - - - - - - 95
- - - - - - - - - - - - - - - - - - - - - - - 15%

4

- - - - - - - - - - - - - - - - - - - - - - - 25
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 22
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 3%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 321
- - - - - - - - - - - - - - - - - - - - - - - 49%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 118RQ5_18 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Speaks out on societal issues that are important to me

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 205
- - - - - - - - - - - - - - - - - - - - - - - 45%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 109
- - - - - - - - - - - - - - - - - - - - - - - 24%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 96
- - - - - - - - - - - - - - - - - - - - - - - 21%

  6

- - - - - - - - - - - - - - - - - - - - - - - 67
- - - - - - - - - - - - - - - - - - - - - - - 15%

5

- - - - - - - - - - - - - - - - - - - - - - - 63
- - - - - - - - - - - - - - - - - - - - - - - 14%

4

- - - - - - - - - - - - - - - - - - - - - - - 24
- - - - - - - - - - - - - - - - - - - - - - - 5%

3

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 83
- - - - - - - - - - - - - - - - - - - - - - - 18%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 119RQ5_18 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Speaks out on societal issues that are important to me

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 149
- - - - - - - - - - - - - - - - - - - - - - - 23%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 70
- - - - - - - - - - - - - - - - - - - - - - - 11%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 79
- - - - - - - - - - - - - - - - - - - - - - - 12%

  6

- - - - - - - - - - - - - - - - - - - - - - - 90
- - - - - - - - - - - - - - - - - - - - - - - 14%

5

- - - - - - - - - - - - - - - - - - - - - - - 69
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 25
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 69
- - - - - - - - - - - - - - - - - - - - - - - 11%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 19
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 50
- - - - - - - - - - - - - - - - - - - - - - - 8%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 247
- - - - - - - - - - - - - - - - - - - - - - - 38%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 120RQ5_19 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Shares my values

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 152
- - - - - - - - - - - - - - - - - - - - - - - 23%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 77
- - - - - - - - - - - - - - - - - - - - - - - 12%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 75
- - - - - - - - - - - - - - - - - - - - - - - 11%

  6

- - - - - - - - - - - - - - - - - - - - - - - 104
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 92
- - - - - - - - - - - - - - - - - - - - - - - 14%

4

- - - - - - - - - - - - - - - - - - - - - - - 20
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 11
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 266
- - - - - - - - - - - - - - - - - - - - - - - 41%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 127
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 121RQ5_19 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Shares my values

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 228
- - - - - - - - - - - - - - - - - - - - - - - 50%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 113
- - - - - - - - - - - - - - - - - - - - - - - 25%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 115
- - - - - - - - - - - - - - - - - - - - - - - 25%

  6

- - - - - - - - - - - - - - - - - - - - - - - 65
- - - - - - - - - - - - - - - - - - - - - - - 14%

5

- - - - - - - - - - - - - - - - - - - - - - - 48
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 34
- - - - - - - - - - - - - - - - - - - - - - - 8%

3

- - - - - - - - - - - - - - - - - - - - - - - 13
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 64
- - - - - - - - - - - - - - - - - - - - - - - 14%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 122RQ5_19 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Shares my values

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 177
- - - - - - - - - - - - - - - - - - - - - - - 27%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 88
- - - - - - - - - - - - - - - - - - - - - - - 14%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 89
- - - - - - - - - - - - - - - - - - - - - - - 14%

  6

- - - - - - - - - - - - - - - - - - - - - - - 84
- - - - - - - - - - - - - - - - - - - - - - - 13%

5

- - - - - - - - - - - - - - - - - - - - - - - 98
- - - - - - - - - - - - - - - - - - - - - - - 15%

4

- - - - - - - - - - - - - - - - - - - - - - - 27
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 38
- - - - - - - - - - - - - - - - - - - - - - - 6%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 30
- - - - - - - - - - - - - - - - - - - - - - - 5%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 225
- - - - - - - - - - - - - - - - - - - - - - - 35%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 123RQ5_20 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Cares about more than just its profits

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 175
- - - - - - - - - - - - - - - - - - - - - - - 27%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 75
- - - - - - - - - - - - - - - - - - - - - - - 12%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 100
- - - - - - - - - - - - - - - - - - - - - - - 15%

  6

- - - - - - - - - - - - - - - - - - - - - - - 98
- - - - - - - - - - - - - - - - - - - - - - - 15%

5

- - - - - - - - - - - - - - - - - - - - - - - 110
- - - - - - - - - - - - - - - - - - - - - - - 17%

4

- - - - - - - - - - - - - - - - - - - - - - - 11
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 22
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 234
- - - - - - - - - - - - - - - - - - - - - - - 36%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 124RQ5_20 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Cares about more than just its profits

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 214
- - - - - - - - - - - - - - - - - - - - - - - 47%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 114
- - - - - - - - - - - - - - - - - - - - - - - 25%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 100
- - - - - - - - - - - - - - - - - - - - - - - 22%

  6

- - - - - - - - - - - - - - - - - - - - - - - 85
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 45
- - - - - - - - - - - - - - - - - - - - - - - 10%

4

- - - - - - - - - - - - - - - - - - - - - - - 30
- - - - - - - - - - - - - - - - - - - - - - - 7%

3

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 4%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 61
- - - - - - - - - - - - - - - - - - - - - - - 14%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 125RQ5_20 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Cares about more than just its profits

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 195
- - - - - - - - - - - - - - - - - - - - - - - 30%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 94
- - - - - - - - - - - - - - - - - - - - - - - 14%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 101
- - - - - - - - - - - - - - - - - - - - - - - 16%

  6

- - - - - - - - - - - - - - - - - - - - - - - 101
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 87
- - - - - - - - - - - - - - - - - - - - - - - 13%

4

- - - - - - - - - - - - - - - - - - - - - - - 38
- - - - - - - - - - - - - - - - - - - - - - - 6%

3

- - - - - - - - - - - - - - - - - - - - - - - 51
- - - - - - - - - - - - - - - - - - - - - - - 8%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 36
- - - - - - - - - - - - - - - - - - - - - - - 6%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 177
- - - - - - - - - - - - - - - - - - - - - - - 27%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 126RQ5_21 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Is relevant in culture today

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 256
- - - - - - - - - - - - - - - - - - - - - - - 39%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 121
- - - - - - - - - - - - - - - - - - - - - - - 19%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 135
- - - - - - - - - - - - - - - - - - - - - - - 21%

  6

- - - - - - - - - - - - - - - - - - - - - - - 122
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 95
- - - - - - - - - - - - - - - - - - - - - - - 15%

4

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 148
- - - - - - - - - - - - - - - - - - - - - - - 23%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 127RQ5_21 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Is relevant in culture today

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 234
- - - - - - - - - - - - - - - - - - - - - - - 52%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 126
- - - - - - - - - - - - - - - - - - - - - - - 28%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 109
- - - - - - - - - - - - - - - - - - - - - - - 24%

  6

- - - - - - - - - - - - - - - - - - - - - - - 92
- - - - - - - - - - - - - - - - - - - - - - - 20%

5

- - - - - - - - - - - - - - - - - - - - - - - 49
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 52
- - - - - - - - - - - - - - - - - - - - - - - 12%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 128RQ5_21 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Is relevant in culture today

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 254
- - - - - - - - - - - - - - - - - - - - - - - 39%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 137
- - - - - - - - - - - - - - - - - - - - - - - 21%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 118
- - - - - - - - - - - - - - - - - - - - - - - 18%

  6

- - - - - - - - - - - - - - - - - - - - - - - 125
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 106
- - - - - - - - - - - - - - - - - - - - - - - 16%

4

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 38
- - - - - - - - - - - - - - - - - - - - - - - 6%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 21
- - - - - - - - - - - - - - - - - - - - - - - 3%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 109
- - - - - - - - - - - - - - - - - - - - - - - 17%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 129RQ5_22 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Has taken meaningful action in support of racial equality

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 156
- - - - - - - - - - - - - - - - - - - - - - - 24%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 84
- - - - - - - - - - - - - - - - - - - - - - - 13%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 72
- - - - - - - - - - - - - - - - - - - - - - - 11%

  6

- - - - - - - - - - - - - - - - - - - - - - - 66
- - - - - - - - - - - - - - - - - - - - - - - 10%

5

- - - - - - - - - - - - - - - - - - - - - - - 91
- - - - - - - - - - - - - - - - - - - - - - - 14%

4

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 3
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 321
- - - - - - - - - - - - - - - - - - - - - - - 49%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 130RQ5_22 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Has taken meaningful action in support of racial equality

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 212
- - - - - - - - - - - - - - - - - - - - - - - 47%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 104
- - - - - - - - - - - - - - - - - - - - - - - 23%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 107
- - - - - - - - - - - - - - - - - - - - - - - 24%

  6

- - - - - - - - - - - - - - - - - - - - - - - 76
- - - - - - - - - - - - - - - - - - - - - - - 17%

5

- - - - - - - - - - - - - - - - - - - - - - - 55
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 15
- - - - - - - - - - - - - - - - - - - - - - - 3%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 2
- - - - - - - - - - - - - - - - - - - - - - - * 

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 77
- - - - - - - - - - - - - - - - - - - - - - - 17%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 131RQ5_22 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Has taken meaningful action in support of racial equality

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 159
- - - - - - - - - - - - - - - - - - - - - - - 24%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 90
- - - - - - - - - - - - - - - - - - - - - - - 14%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 69
- - - - - - - - - - - - - - - - - - - - - - - 11%

  6

- - - - - - - - - - - - - - - - - - - - - - - 94
- - - - - - - - - - - - - - - - - - - - - - - 15%

5

- - - - - - - - - - - - - - - - - - - - - - - 67
- - - - - - - - - - - - - - - - - - - - - - - 10%

4

- - - - - - - - - - - - - - - - - - - - - - - 21
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 51
- - - - - - - - - - - - - - - - - - - - - - - 8%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 14
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 36
- - - - - - - - - - - - - - - - - - - - - - - 6%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 257
- - - - - - - - - - - - - - - - - - - - - - - 40%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 132RQ5_23 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."

Has taken meaningful action to address challenges of COVID-19 pandemic

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 139
- - - - - - - - - - - - - - - - - - - - - - - 21%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 72
- - - - - - - - - - - - - - - - - - - - - - - 11%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 67
- - - - - - - - - - - - - - - - - - - - - - - 10%

  6

- - - - - - - - - - - - - - - - - - - - - - - 74
- - - - - - - - - - - - - - - - - - - - - - - 11%

5

- - - - - - - - - - - - - - - - - - - - - - - 85
- - - - - - - - - - - - - - - - - - - - - - - 13%

4

- - - - - - - - - - - - - - - - - - - - - - - 18
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 6
- - - - - - - - - - - - - - - - - - - - - - - 1%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 1
- - - - - - - - - - - - - - - - - - - - - - - * 

  2

- - - - - - - - - - - - - - - - - - - - - - - 5
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 328
- - - - - - - - - - - - - - - - - - - - - - - 51%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 133RQ5_23 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."

Has taken meaningful action to address challenges of COVID-19 pandemic

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 214
- - - - - - - - - - - - - - - - - - - - - - - 47%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 127
- - - - - - - - - - - - - - - - - - - - - - - 28%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 87
- - - - - - - - - - - - - - - - - - - - - - - 19%

  6

- - - - - - - - - - - - - - - - - - - - - - - 87
- - - - - - - - - - - - - - - - - - - - - - - 19%

5

- - - - - - - - - - - - - - - - - - - - - - - 45
- - - - - - - - - - - - - - - - - - - - - - - 10%

4

- - - - - - - - - - - - - - - - - - - - - - - 25
- - - - - - - - - - - - - - - - - - - - - - - 5%

3

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 4
- - - - - - - - - - - - - - - - - - - - - - - 1%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 74
- - - - - - - - - - - - - - - - - - - - - - - 16%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 134RQ5_23 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t

feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.

Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."

Has taken meaningful action to address challenges of COVID-19 pandemic

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 157
- - - - - - - - - - - - - - - - - - - - - - - 24%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 97
- - - - - - - - - - - - - - - - - - - - - - - 15%

  7 - Describes Very Well

- - - - - - - - - - - - - - - - - - - - - - - 60
- - - - - - - - - - - - - - - - - - - - - - - 9%

  6

- - - - - - - - - - - - - - - - - - - - - - - 102
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 61
- - - - - - - - - - - - - - - - - - - - - - - 9%

4

- - - - - - - - - - - - - - - - - - - - - - - 25
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 39
- - - - - - - - - - - - - - - - - - - - - - - 6%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 29
- - - - - - - - - - - - - - - - - - - - - - - 5%

  1 - Does Not Describe
  Well

- - - - - - - - - - - - - - - - - - - - - - - 265
- - - - - - - - - - - - - - - - - - - - - - - 41%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 135RQ6 For each of the following recent issues, how do you think Mars, Inc. has responded?

Summary Of Has Taken Significant Action

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 156
- - - - - - - - - - - - - - - - - - - - - - - 24%

Well-being of employees
during COVID-19
pandemic

- - - - - - - - - - - - - - - - - - - - - - - 130
- - - - - - - - - - - - - - - - - - - - - - - 20%

COVID-19 pandemic

- - - - - - - - - - - - - - - - - - - - - - - 110
- - - - - - - - - - - - - - - - - - - - - - - 17%

Racial equality

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 136RQ6 For each of the following recent issues, how do you think Mars, Inc. has responded?

Summary Of Has Only Expressed Concern

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 70
- - - - - - - - - - - - - - - - - - - - - - - 11%

COVID-19 pandemic

- - - - - - - - - - - - - - - - - - - - - - - 66
- - - - - - - - - - - - - - - - - - - - - - - 10%

Racial equality

- - - - - - - - - - - - - - - - - - - - - - - 63
- - - - - - - - - - - - - - - - - - - - - - - 10%

Well-being of employees
during COVID-19
pandemic
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 137RQ6 For each of the following recent issues, how do you think Mars, Inc. has responded?

Summary Of Hasn’t Done Anything

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 2%

Racial equality

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

COVID-19 pandemic

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 1%

Well-being of employees
during COVID-19
pandemic
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 138RQ6 For each of the following recent issues, how do you think Mondelez has responded?

Summary Of Has Taken Significant Action

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 183
- - - - - - - - - - - - - - - - - - - - - - - 41%

COVID-19 pandemic

- - - - - - - - - - - - - - - - - - - - - - - 180
- - - - - - - - - - - - - - - - - - - - - - - 40%

Well-being of employees
during COVID-19
pandemic

- - - - - - - - - - - - - - - - - - - - - - - 170
- - - - - - - - - - - - - - - - - - - - - - - 38%

Racial equality

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 139RQ6 For each of the following recent issues, how do you think Mondelez has responded?

Summary Of Has Only Expressed Concern

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 116
- - - - - - - - - - - - - - - - - - - - - - - 26%

Racial equality

- - - - - - - - - - - - - - - - - - - - - - - 111
- - - - - - - - - - - - - - - - - - - - - - - 25%

COVID-19 pandemic

- - - - - - - - - - - - - - - - - - - - - - - 106
- - - - - - - - - - - - - - - - - - - - - - - 23%

Well-being of employees
during COVID-19
pandemic
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 140RQ6 For each of the following recent issues, how do you think Mondelez has responded?

Summary Of Hasn’t Done Anything

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 46
- - - - - - - - - - - - - - - - - - - - - - - 10%

Well-being of employees
during COVID-19
pandemic

- - - - - - - - - - - - - - - - - - - - - - - 43
- - - - - - - - - - - - - - - - - - - - - - - 10%

COVID-19 pandemic

- - - - - - - - - - - - - - - - - - - - - - - 35
- - - - - - - - - - - - - - - - - - - - - - - 8%

Racial equality

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 141RQ6 For each of the following recent issues, how do you think Nestle has responded?

Summary Of Has Taken Significant Action

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 197
- - - - - - - - - - - - - - - - - - - - - - - 30%

Well-being of employees
during COVID-19
pandemic

- - - - - - - - - - - - - - - - - - - - - - - 165
- - - - - - - - - - - - - - - - - - - - - - - 25%

COVID-19 pandemic

- - - - - - - - - - - - - - - - - - - - - - - 107
- - - - - - - - - - - - - - - - - - - - - - - 17%

Racial equality

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 142RQ6 For each of the following recent issues, how do you think Nestle has responded?

Summary Of Has Only Expressed Concern

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 105
- - - - - - - - - - - - - - - - - - - - - - - 16%

Racial equality

- - - - - - - - - - - - - - - - - - - - - - - 60
- - - - - - - - - - - - - - - - - - - - - - - 9%

COVID-19 pandemic

- - - - - - - - - - - - - - - - - - - - - - - 46
- - - - - - - - - - - - - - - - - - - - - - - 7%

Well-being of employees
during COVID-19
pandemic
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 143RQ6 For each of the following recent issues, how do you think Nestle has responded?

Summary Of Hasn’t Done Anything

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 53
- - - - - - - - - - - - - - - - - - - - - - - 8%

Racial equality

- - - - - - - - - - - - - - - - - - - - - - - 53
- - - - - - - - - - - - - - - - - - - - - - - 8%

COVID-19 pandemic

- - - - - - - - - - - - - - - - - - - - - - - 36
- - - - - - - - - - - - - - - - - - - - - - - 6%

Well-being of employees
during COVID-19
pandemic
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 144RQ6_1 For each of the following recent issues, how do you think Mars, Inc. has responded?

Racial equality

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 110
- - - - - - - - - - - - - - - - - - - - - - - 17%

Has taken significant
action

- - - - - - - - - - - - - - - - - - - - - - - 66
- - - - - - - - - - - - - - - - - - - - - - - 10%

Has only expressed
concern

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 2%

Hasn’t done anything

- - - - - - - - - - - - - - - - - - - - - - - 458
- - - - - - - - - - - - - - - - - - - - - - - 70%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 151
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 145RQ6_1 For each of the following recent issues, how do you think Mondelez has responded?

Racial equality

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 170
- - - - - - - - - - - - - - - - - - - - - - - 38%

Has taken significant
action

- - - - - - - - - - - - - - - - - - - - - - - 116
- - - - - - - - - - - - - - - - - - - - - - - 26%

Has only expressed
concern

- - - - - - - - - - - - - - - - - - - - - - - 35
- - - - - - - - - - - - - - - - - - - - - - - 8%

Hasn’t done anything

- - - - - - - - - - - - - - - - - - - - - - - 132
- - - - - - - - - - - - - - - - - - - - - - - 29%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 146RQ6_1 For each of the following recent issues, how do you think Nestle has responded?

Racial equality

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 107
- - - - - - - - - - - - - - - - - - - - - - - 17%

Has taken significant
action

- - - - - - - - - - - - - - - - - - - - - - - 105
- - - - - - - - - - - - - - - - - - - - - - - 16%

Has only expressed
concern

- - - - - - - - - - - - - - - - - - - - - - - 53
- - - - - - - - - - - - - - - - - - - - - - - 8%

Hasn’t done anything

- - - - - - - - - - - - - - - - - - - - - - - 382
- - - - - - - - - - - - - - - - - - - - - - - 59%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 153
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 147RQ6_2 For each of the following recent issues, how do you think Mars, Inc. has responded?

Well-being of employees during COVID-19 pandemic

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 156
- - - - - - - - - - - - - - - - - - - - - - - 24%

Has taken significant
action

- - - - - - - - - - - - - - - - - - - - - - - 63
- - - - - - - - - - - - - - - - - - - - - - - 10%

Has only expressed
concern

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 1%

Hasn’t done anything

- - - - - - - - - - - - - - - - - - - - - - - 422
- - - - - - - - - - - - - - - - - - - - - - - 65%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 154
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 148RQ6_2 For each of the following recent issues, how do you think Mondelez has responded?

Well-being of employees during COVID-19 pandemic

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 180
- - - - - - - - - - - - - - - - - - - - - - - 40%

Has taken significant
action

- - - - - - - - - - - - - - - - - - - - - - - 106
- - - - - - - - - - - - - - - - - - - - - - - 23%

Has only expressed
concern

- - - - - - - - - - - - - - - - - - - - - - - 46
- - - - - - - - - - - - - - - - - - - - - - - 10%

Hasn’t done anything

- - - - - - - - - - - - - - - - - - - - - - - 120
- - - - - - - - - - - - - - - - - - - - - - - 27%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 155
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 149RQ6_2 For each of the following recent issues, how do you think Nestle has responded?

Well-being of employees during COVID-19 pandemic

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 197
- - - - - - - - - - - - - - - - - - - - - - - 30%

Has taken significant
action

- - - - - - - - - - - - - - - - - - - - - - - 46
- - - - - - - - - - - - - - - - - - - - - - - 7%

Has only expressed
concern

- - - - - - - - - - - - - - - - - - - - - - - 36
- - - - - - - - - - - - - - - - - - - - - - - 6%

Hasn’t done anything

- - - - - - - - - - - - - - - - - - - - - - - 369
- - - - - - - - - - - - - - - - - - - - - - - 57%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 156
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 150RQ6_3 For each of the following recent issues, how do you think Mars, Inc. has responded?

COVID-19 pandemic

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 130
- - - - - - - - - - - - - - - - - - - - - - - 20%

Has taken significant
action

- - - - - - - - - - - - - - - - - - - - - - - 70
- - - - - - - - - - - - - - - - - - - - - - - 11%

Has only expressed
concern

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

Hasn’t done anything

- - - - - - - - - - - - - - - - - - - - - - - 437
- - - - - - - - - - - - - - - - - - - - - - - 67%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 157
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 151RQ6_3 For each of the following recent issues, how do you think Mondelez has responded?

COVID-19 pandemic

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 183
- - - - - - - - - - - - - - - - - - - - - - - 41%

Has taken significant
action

- - - - - - - - - - - - - - - - - - - - - - - 111
- - - - - - - - - - - - - - - - - - - - - - - 25%

Has only expressed
concern

- - - - - - - - - - - - - - - - - - - - - - - 43
- - - - - - - - - - - - - - - - - - - - - - - 10%

Hasn’t done anything

- - - - - - - - - - - - - - - - - - - - - - - 114
- - - - - - - - - - - - - - - - - - - - - - - 25%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 158
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 152RQ6_3 For each of the following recent issues, how do you think Nestle has responded?

COVID-19 pandemic

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 165
- - - - - - - - - - - - - - - - - - - - - - - 25%

Has taken significant
action

- - - - - - - - - - - - - - - - - - - - - - - 60
- - - - - - - - - - - - - - - - - - - - - - - 9%

Has only expressed
concern

- - - - - - - - - - - - - - - - - - - - - - - 53
- - - - - - - - - - - - - - - - - - - - - - - 8%

Hasn’t done anything

- - - - - - - - - - - - - - - - - - - - - - - 370
- - - - - - - - - - - - - - - - - - - - - - - 57%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 153RQ7 Once the COVID-19 pandemic is fully over and things have returned to normal, do you think Mars, Inc. will be better

or worse off than they were before the pandemic?

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 503
- - - - - - - - - - - - - - - - - - - - - - - 77%

Much/Somewhat Better
Off (Net)

- - - - - - - - - - - - - - - - - - - - - - - 79
- - - - - - - - - - - - - - - - - - - - - - - 12%

  Much better off

- - - - - - - - - - - - - - - - - - - - - - - 424
- - - - - - - - - - - - - - - - - - - - - - - 65%

  Somewhat better off

- - - - - - - - - - - - - - - - - - - - - - - 147
- - - - - - - - - - - - - - - - - - - - - - - 23%

Much/Somewhat Worse
Off (Net)

- - - - - - - - - - - - - - - - - - - - - - - 127
- - - - - - - - - - - - - - - - - - - - - - - 19%

  Somewhat worse off

- - - - - - - - - - - - - - - - - - - - - - - 21
- - - - - - - - - - - - - - - - - - - - - - - 3%

  Much worse off

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 154RQ7 Once the COVID-19 pandemic is fully over and things have returned to normal, do you think Mondelez will be better

or worse off than they were before the pandemic?

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 312
- - - - - - - - - - - - - - - - - - - - - - - 69%

Much/Somewhat Better
Off (Net)

- - - - - - - - - - - - - - - - - - - - - - - 116
- - - - - - - - - - - - - - - - - - - - - - - 26%

  Much better off

- - - - - - - - - - - - - - - - - - - - - - - 195
- - - - - - - - - - - - - - - - - - - - - - - 43%

  Somewhat better off

- - - - - - - - - - - - - - - - - - - - - - - 141
- - - - - - - - - - - - - - - - - - - - - - - 31%

Much/Somewhat Worse
Off (Net)

- - - - - - - - - - - - - - - - - - - - - - - 99
- - - - - - - - - - - - - - - - - - - - - - - 22%

  Somewhat worse off

- - - - - - - - - - - - - - - - - - - - - - - 42
- - - - - - - - - - - - - - - - - - - - - - - 9%

  Much worse off

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 155RQ7 Once the COVID-19 pandemic is fully over and things have returned to normal, do you think Nestle will be better

or worse off than they were before the pandemic?

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 449
- - - - - - - - - - - - - - - - - - - - - - - 69%

Much/Somewhat Better
Off (Net)

- - - - - - - - - - - - - - - - - - - - - - - 102
- - - - - - - - - - - - - - - - - - - - - - - 16%

  Much better off

- - - - - - - - - - - - - - - - - - - - - - - 347
- - - - - - - - - - - - - - - - - - - - - - - 54%

  Somewhat better off

- - - - - - - - - - - - - - - - - - - - - - - 199
- - - - - - - - - - - - - - - - - - - - - - - 31%

Much/Somewhat Worse
Off (Net)

- - - - - - - - - - - - - - - - - - - - - - - 171
- - - - - - - - - - - - - - - - - - - - - - - 26%

  Somewhat worse off

- - - - - - - - - - - - - - - - - - - - - - - 27
- - - - - - - - - - - - - - - - - - - - - - - 4%

  Much worse off

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 156RQ8 Considering the role that Mars, Inc. plays in society, do you think they have a responsibility to speak out on

issues related to racial equality?

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 197
- - - - - - - - - - - - - - - - - - - - - - - 30%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 116
- - - - - - - - - - - - - - - - - - - - - - - 18%

  7 - Definitely has a
  responsibility

- - - - - - - - - - - - - - - - - - - - - - - 81
- - - - - - - - - - - - - - - - - - - - - - - 12%

  6

- - - - - - - - - - - - - - - - - - - - - - - 103
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 80
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 27
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 94
- - - - - - - - - - - - - - - - - - - - - - - 14%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 16
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 78
- - - - - - - - - - - - - - - - - - - - - - - 12%

  1 - Does not at all have a
  responsibility

- - - - - - - - - - - - - - - - - - - - - - - 150
- - - - - - - - - - - - - - - - - - - - - - - 23%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 157RQ8 Considering the role that Mondelez plays in society, do you think they have a responsibility to speak out on

issues related to racial equality?

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 236
- - - - - - - - - - - - - - - - - - - - - - - 52%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 153
- - - - - - - - - - - - - - - - - - - - - - - 34%

  7 - Definitely has a
  responsibility

- - - - - - - - - - - - - - - - - - - - - - - 83
- - - - - - - - - - - - - - - - - - - - - - - 18%

  6

- - - - - - - - - - - - - - - - - - - - - - - 98
- - - - - - - - - - - - - - - - - - - - - - - 22%

5

- - - - - - - - - - - - - - - - - - - - - - - 51
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 17
- - - - - - - - - - - - - - - - - - - - - - - 4%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 8
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 9
- - - - - - - - - - - - - - - - - - - - - - - 2%

  1 - Does not at all have a
  responsibility

- - - - - - - - - - - - - - - - - - - - - - - 42
- - - - - - - - - - - - - - - - - - - - - - - 9%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 158RQ8 Considering the role that Nestle plays in society, do you think they have a responsibility to speak out on

issues related to racial equality?

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 223
- - - - - - - - - - - - - - - - - - - - - - - 34%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 140
- - - - - - - - - - - - - - - - - - - - - - - 22%

  7 - Definitely has a
  responsibility

- - - - - - - - - - - - - - - - - - - - - - - 83
- - - - - - - - - - - - - - - - - - - - - - - 13%

  6

- - - - - - - - - - - - - - - - - - - - - - - 97
- - - - - - - - - - - - - - - - - - - - - - - 15%

5

- - - - - - - - - - - - - - - - - - - - - - - 96
- - - - - - - - - - - - - - - - - - - - - - - 15%

4

- - - - - - - - - - - - - - - - - - - - - - - 24
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 91
- - - - - - - - - - - - - - - - - - - - - - - 14%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 19
- - - - - - - - - - - - - - - - - - - - - - - 3%

  2

- - - - - - - - - - - - - - - - - - - - - - - 72
- - - - - - - - - - - - - - - - - - - - - - - 11%

  1 - Does not at all have a
  responsibility

- - - - - - - - - - - - - - - - - - - - - - - 117
- - - - - - - - - - - - - - - - - - - - - - - 18%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 159RQ9 Given the products and services that Mars, Inc. offers, do you think they have the ability to help contribute to a

more racially equal society?

Base: Respondents Very Or Somewhat Familiar With Mars, Inc.

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 629Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 650Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 239
- - - - - - - - - - - - - - - - - - - - - - - 37%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 138
- - - - - - - - - - - - - - - - - - - - - - - 21%

  7 - Definitely has the
  ability

- - - - - - - - - - - - - - - - - - - - - - - 101
- - - - - - - - - - - - - - - - - - - - - - - 16%

  6

- - - - - - - - - - - - - - - - - - - - - - - 102
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 72
- - - - - - - - - - - - - - - - - - - - - - - 11%

4

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

3

- - - - - - - - - - - - - - - - - - - - - - - 43
- - - - - - - - - - - - - - - - - - - - - - - 7%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 7
- - - - - - - - - - - - - - - - - - - - - - - 1%

  2

- - - - - - - - - - - - - - - - - - - - - - - 35
- - - - - - - - - - - - - - - - - - - - - - - 5%

  1 - Does not at all have
  the ability

- - - - - - - - - - - - - - - - - - - - - - - 183
- - - - - - - - - - - - - - - - - - - - - - - 28%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 650
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 160RQ9 Given the products and services that Mondelez offers, do you think they have the ability to help contribute to a

more racially equal society?

Base: Respondents Very Or Somewhat Familiar With Mondelez

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 513Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 452Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 236
- - - - - - - - - - - - - - - - - - - - - - - 52%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 150
- - - - - - - - - - - - - - - - - - - - - - - 33%

  7 - Definitely has the
  ability

- - - - - - - - - - - - - - - - - - - - - - - 86
- - - - - - - - - - - - - - - - - - - - - - - 19%

  6

- - - - - - - - - - - - - - - - - - - - - - - 99
- - - - - - - - - - - - - - - - - - - - - - - 22%

5

- - - - - - - - - - - - - - - - - - - - - - - 40
- - - - - - - - - - - - - - - - - - - - - - - 9%

4

- - - - - - - - - - - - - - - - - - - - - - - 13
- - - - - - - - - - - - - - - - - - - - - - - 3%

3

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 10
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - 

  1 - Does not at all have
  the ability

- - - - - - - - - - - - - - - - - - - - - - - 55
- - - - - - - - - - - - - - - - - - - - - - - 12%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 452
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 161RQ9 Given the products and services that Nestle offers, do you think they have the ability to help contribute to a

more racially equal society?

Base: Respondents Very Or Somewhat Familiar With Nestle

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 625Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 648Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 228
- - - - - - - - - - - - - - - - - - - - - - - 35%

Top 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 160
- - - - - - - - - - - - - - - - - - - - - - - 25%

  7 - Definitely has the
  ability

- - - - - - - - - - - - - - - - - - - - - - - 69
- - - - - - - - - - - - - - - - - - - - - - - 11%

  6

- - - - - - - - - - - - - - - - - - - - - - - 106
- - - - - - - - - - - - - - - - - - - - - - - 16%

5

- - - - - - - - - - - - - - - - - - - - - - - 76
- - - - - - - - - - - - - - - - - - - - - - - 12%

4

- - - - - - - - - - - - - - - - - - - - - - - 28
- - - - - - - - - - - - - - - - - - - - - - - 4%

3

- - - - - - - - - - - - - - - - - - - - - - - 52
- - - - - - - - - - - - - - - - - - - - - - - 8%

Bottom 2 Box (Net)

- - - - - - - - - - - - - - - - - - - - - - - 12
- - - - - - - - - - - - - - - - - - - - - - - 2%

  2

- - - - - - - - - - - - - - - - - - - - - - - 40
- - - - - - - - - - - - - - - - - - - - - - - 6%

  1 - Does not at all have
  the ability

- - - - - - - - - - - - - - - - - - - - - - - 158
- - - - - - - - - - - - - - - - - - - - - - - 24%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - 648
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 162AUT05 Assuming you were currently in the market to purchase or lease a new car during the COVID-19 pandemic, what would a

dealership need to do to make you comfortable in making such a decision? Please select up to two.

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - 2039 - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** 2039 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - 709 - - - - - - - - - - - - - - 607
- - - - - - - - 35% - - - - - - - - - - - - - - 31%

X

0% financing

- - - - - - - - 571 - - - - - - - - - - - - - - 461
- - - - - - - - 28% - - - - - - - - - - - - - - 23%

X

Cash rebates

- - - - - - - - 505 - - - - - - - - - - - - - - 385
- - - - - - - - 25% - - - - - - - - - - - - - - 20%

X

Money-back guarantee

- - - - - - - - 317 - - - - - - - - - - - - - - 276
- - - - - - - - 16% - - - - - - - - - - - - - - 14%

Government incentive

- - - - - - - - 236 - - - - - - - - - - - - - - 272
- - - - - - - - 12% - - - - - - - - - - - - - - 14%

i

Long-term lease deals

- - - - - - - - 101 - - - - - - - - - - - - - - 160
- - - - - - - - 5% - - - - - - - - - - - - - - 8%

I

Something else

- - - - - - - - 625 - - - - - - - - - - - - - - 614
- - - - - - - - 31% - - - - - - - - - - - - - - 31%

I would not feel
comfortable purchasing or
leasing a car during the
pandemic

- - - - - - - - 3064 - - - - - - - - - - - - - - 2775
- - - - - - - - 150% - - - - - - - - - - - - - - 141%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 163Q3A Which of the following best describes your response to coronavirus?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- 2019 2023 2016 1993 2013 - - 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** 2019 2023 2016 1993 2013 -** -** 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- 1541 1684 1809 1890 1830 - - 1817 1758 1654 1691 1623 1614 1457 1592 2596 1614 1526 1510 1651 1630 1571 1515
- 76% 83% 90% 95% 91% - - 89% 85% 84% 85% 83% 82% 74% 81% 82% 82% 77% 77% 83% 82% 79% 77%

BOSTWX BCJKLMNOPQRSTUVWX BCDFIJKLMNOPQRSTUVWX BCJKLMNOPQRSTUVWX BCJKLMNOPQRSTUVWX BmNOPQrSTVWX BOPSTvWX BnOPqSTvWX BOSTWX BOSTWX BOSTX BOSTWX BOSTWX o BOSTWX BOSTwX O

I have taken steps to
make sure I leave my
residence as little as
possible

- 478 339 207 103 183 - - 222 308 307 305 342 355 506 370 565 343 448 460 337 362 424 452
- 24% 17% 10% 5% 9% - - 11% 15% 16% 15% 17% 18% 26% 19% 18% 18% 23% 23% 17% 18% 21% 23%

CDEFIJKLMNPQRUV DEFI E E E DEFI DEFI DEFI DEFIj DEFIJl CDEFIJKLMNPQRsUVW DEFIJKL DEFIJl DEFIj CDEFIJKLMNPQRUV CDEFIJKLMNPQRUV DEFI DEFIJkl CDEFIJKLMNQRUv CDEFIJKLMNPQRUV

I have been leaving my
residence as I normally
would

- 2019 2023 2016 1993 2013 - - 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- 100% 100% 100% 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 164EMP02 How concerned are you that you may lose your job due to the coronavirus outbreak?

Base: Employed

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - 1198 1161 1147 1149 1207 1190 1173 1130 1103 1068 1141 1082 1147 1807 1269 1106 1156 1220 1238 1229 1156Unweighted Base
-** -** -** 1242 1173 1152 1138 1235 1184 1221 1096 1069 1076 1089 1115 1145 1827 1128 1068 1122 1194 1209 1166 1114Weighted Base

- - - 692 701 638 594 630 645 659 567 541 515 590 556 583 961 654 598 593 664 652 651 589
- - - 56% 60% 55% 52% 51% 55% 54% 52% 51% 48% 54% 50% 51% 53% 58% 56% 53% 56% 54% 56% 53%

hlMOp fGHIJKLMNOPQTVX hlMOp Mo M M m GHKLMOPQtx hlMOp m hlMOp M hLMOp m

Very/Somewhat
Concerned (Net)

- - - 347 383 333 292 284 300 283 234 207 226 275 205 272 455 354 280 282 298 296 304 279
- - - 28% 33% 29% 26% 23% 25% 23% 21% 19% 21% 25% 18% 24% 25% 31% 26% 25% 25% 25% 26% 25%

HJKLMOp dGHIJKLMNOPQSTUVWX HJKLMOPquvx kLMO lO kLmO lO kLmO LO LmO GHIJKLMNOPQSTUVWX KLMO LmO LmO LO KLMO LmO

  Very concerned

- - - 344 318 305 302 346 345 376 333 334 289 315 351 311 506 300 318 311 366 356 348 310
- - - 28% 27% 26% 27% 28% 29% 31% 30% 31% 27% 29% 31% 27% 28% 27% 30% 28% 31% 29% 30% 28%

fgr eFGmpr eFGmpqR fgr

  Somewhat concerned

- - - 551 471 514 544 604 539 563 529 528 560 499 559 562 866 474 470 529 530 556 514 526
- - - 44% 40% 45% 48% 49% 45% 46% 48% 49% 52% 46% 50% 49% 47% 42% 44% 47% 44% 46% 44% 47%

e ER dEfRsuw E E ER dEfRsuW DEFIJNqRStUVWx E DEFiRSUW dEfRsuw ER Er E Er

Not At All/Not Very
Concerned (Net)

- - - 258 221 263 256 275 271 302 247 245 263 224 274 249 425 228 209 278 249 259 221 277
- - - 21% 19% 23% 22% 22% 23% 25% 23% 23% 24% 21% 25% 22% 23% 20% 20% 25% 21% 21% 19% 25%

ew ew e ew dEnRSuW e ew EnrSW dEnrSW EsW dEnrSuW dENRSuW

  Not very concerned

- - - 293 251 251 288 329 267 261 282 283 297 275 285 313 441 246 261 250 281 297 294 248
- - - 24% 21% 22% 25% 27% 23% 21% 26% 26% 28% 25% 26% 27% 24% 22% 24% 22% 24% 25% 25% 22%

ej EFiJRtX efjr EFiJRtx dEFIJRTuX ej efj EFIJRTX ej

  Not at all concerned

- - - 1242 1173 1152 1138 1235 1184 1221 1096 1069 1076 1089 1115 1145 1827 1128 1068 1122 1194 1209 1166 1114
- - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
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17 Aug 2020
Table 165Q9 Do you think your income in 2020 will be lower, higher or about the same as it was in 2019?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - 2016 1993 2013 2029 - - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** 2016 1993 2013 2029 -** -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - 864 816 895 921 - - - - - 909 895 946 976 1561 870 921 919 853 801 946 971
- - - 43% 41% 44% 45% - - - - - 46% 45% 48% 50% 49% 44% 47% 47% 43% 40% 47% 49%

eV EV dEV EV DEfrUV DEFGmNRUV DEFGNRUV eV dEuV dEuV DEUV DEFGnRUV

About the same

- - - 791 862 826 726 - - - - - 625 676 572 571 1094 697 653 670 684 738 672 578
- - - 39% 43% 41% 36% - - - - - 32% 34% 29% 29% 35% 36% 33% 34% 34% 37% 34% 29%

gMNOPQrSTUWX DGMNOPQRSTUVWX GMNOPQRSTUVWX MOPX OPX OPX mOPX OPx OPX OPX MOPSwX OPX

Lower

- - - 362 315 291 382 - - - - - 431 398 444 416 506 390 400 381 452 453 377 418
- - - 18% 16% 14% 19% - - - - - 22% 20% 23% 21% 16% 20% 20% 19% 23% 23% 19% 21%

F EFQ DEFgQw EFQ DEFGQtW DEFQ EFQ EFQ EFQ DEFGQtW DEFGQTW EFQ DEFQ

Higher

- - - 2016 1993 2013 2029 - - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - 100% 100% 100% 100% - - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 166EMP05 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Summary Of Yes

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 946 935 767 813 - - - - 790 698 519 692 1095 717 692 772 727 752 688 670
- - - - 47% 46% 38% 40% - - - - 40% 35% 26% 35% 35% 37% 35% 39% 37% 38% 34% 34%

GHMNOPQRSTUVWX GHMNOPQRSTUVWX Oqwx NOPQSWX NOPQrSuWX O O O O O nOpQSWX O Oqwx O O

I have been impacted
financially in some other
way

- - - - 762 771 627 632 - - - - 651 668 498 570 1002 623 622 654 619 660 591 606
- - - - 38% 38% 31% 31% - - - - 33% 34% 25% 29% 32% 32% 32% 33% 31% 33% 30% 31%

GHMNOPQRSTUVWX GHMNOPQRSTUVWX O O OPw ghOPWx O O O O OPw O OPw O O

Stopped or cut back on
other savings (e.g., college
tuition, a major purchase,
such as a house or care)

- - - - 752 774 665 688 - - - - 633 654 523 605 1006 628 601 706 702 714 587 600
- - - - 38% 38% 33% 34% - - - - 32% 33% 27% 31% 32% 32% 30% 36% 35% 36% 29% 31%

GHMNOPQRSWX GHMNOPQRSWX Ow OW O OW O O O O mOPQrSWX OPqSWX gmOPQrSWX O

Sought out new or
additional sources of
income

- - - - 831 626 621 651 - - - - 602 595 524 570 989 581 561 639 602 626 585 563
- - - - 42% 31% 31% 32% - - - - 31% 30% 27% 29% 31% 30% 28% 32% 30% 31% 29% 29%

FGHMNOPQRSTUVWX O O Osx O o O OpSX o O

Lost income partially

- - - - 560 581 599 580 - - - - 613 537 470 523 947 569 528 598 611 586 495 537
- - - - 28% 29% 30% 28% - - - - 31% 27% 24% 27% 30% 29% 27% 30% 31% 29% 25% 27%

Ow OW OW Ow eNOPSWX o OpsW OW OpsW nOPSWx OW o

Provided financial support
for a family member

- - - - 649 586 526 530 - - - - 573 564 413 511 868 522 528 575 539 563 507 489
- - - - 33% 29% 26% 26% - - - - 29% 29% 21% 26% 27% 27% 27% 29% 27% 28% 25% 25%

fGHmNOPQRStUVWX ghOpWX O O ghOpWX OwX O O O O ghOpWX O Ox O O

Stopped or cut back on
retirement savings

- - - - 537 537 499 515 - - - - 474 485 376 441 822 484 447 520 534 496 461 465
- - - - 27% 27% 25% 25% - - - - 24% 25% 19% 22% 26% 25% 23% 26% 27% 25% 23% 24%

OPSWx OPSWx O O O O O OPsw O O OPSw OPSWx O O O

Accumulated more debt
than normal

- - - - 543 488 466 503 - - - - 429 434 355 399 665 409 400 452 475 481 388 425
- - - - 27% 24% 23% 25% - - - - 22% 22% 18% 20% 21% 21% 20% 23% 24% 24% 19% 22%

fGMNOPQRSTuvWX OPQrSW OW OPQRSWx O O O o OW OPqrSW OPQrSW O

Missed (or will soon miss)
a bill payment

- - - - 383 360 372 407 - - - - 451 391 343 380 650 379 407 416 417 442 361 408
- - - - 19% 18% 18% 20% - - - - 23% 20% 17% 19% 21% 19% 21% 21% 21% 22% 18% 21%

EFGhnOPRW fO fo FgOw fgOw eFGOprW fO

Provided financial support
for a friend

- - - - 755 805 796 787 - - - - 782 349 364 313 529 281 304 332 287 303 321 340
- - - - 38% 40% 39% 38% - - - - 40% 18% 19% 16% 17% 14% 15% 17% 14% 15% 16% 17%

NOPQRSTUVWX NOPQRSTUVWX NOPQRSTUVWX NOPQRSTUVWX NOPQRSTUVWX RUv pRSUV u ru

I have not been impacted
financially

- - - - 325 328 322 355 - - - - 349 290 279 298 512 272 294 351 320 327 321 325
- - - - 16% 16% 16% 17% - - - - 18% 15% 14% 15% 16% 14% 15% 18% 16% 16% 16% 16%

nOR NOpRs NOpRs r r

Paid for services that I
haven’t used (e.g., a dog
walker, childcare, a house
cleaning service)

- - - - 387 372 343 385 - - - - 313 317 284 303 498 321 291 315 332 347 282 308
- - - - 19% 18% 17% 19% - - - - 16% 16% 14% 15% 16% 16% 15% 16% 17% 17% 14% 16%

gMNOPQrSTuWX mOPqSWx ow mnOPQStWX w OsW

Missed (or will soon miss)
a rent/mortgage payment

- - - - - - - - - - - - - - - - - 220 231 210 281 277 225 230
- - - - - - - - - - - - - - - - - 11% 12% 11% 14% 14% 11% 12%

RsTWx rTWx

Lost access to my health
insurance

- - - - 378 268 227 241 - - - - 213 198 182 197 342 185 194 214 234 209 205 200
- - - - 19% 13% 11% 12% - - - - 11% 10% 9% 10% 11% 9% 10% 11% 12% 10% 10% 10%

FGHMNOPQRSTUVWX gmNOPQRStVWX Or Or

Lost income entirely

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
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Table 167EMP05_1 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Missed (or will soon miss) a rent/mortgage payment

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 387 372 343 385 - - - - 313 317 284 303 498 321 291 315 332 347 282 308
- - - - 19% 18% 17% 19% - - - - 16% 16% 14% 15% 16% 16% 15% 16% 17% 17% 14% 16%

gMNOPQrSTuWX mOPqSWx ow mnOPQStWX w OsW

Yes

- - - - 1606 1641 1686 1665 - - - - 1652 1652 1679 1659 2663 1636 1683 1655 1656 1645 1713 1659
- - - - 81% 82% 83% 81% - - - - 84% 84% 86% 85% 84% 84% 85% 84% 83% 83% 86% 84%

e Efh Eh EFgHV EFH EfH e EFHv Eh e EFgHuV EfH

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 168EMP05_2 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Missed (or will soon miss) a bill payment

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 543 488 466 503 - - - - 429 434 355 399 665 409 400 452 475 481 388 425
- - - - 27% 24% 23% 25% - - - - 22% 22% 18% 20% 21% 21% 20% 23% 24% 24% 19% 22%

fGMNOPQRSTuvWX OPQrSW OW OPQRSWx O O O o OW OPqrSW OPQrSW O

Yes

- - - - 1450 1525 1563 1547 - - - - 1536 1535 1608 1563 2496 1548 1574 1518 1513 1511 1607 1542
- - - - 73% 76% 77% 75% - - - - 78% 78% 82% 80% 79% 79% 80% 77% 76% 76% 81% 78%

e E E E EFGHMNQrTUVX EFHUV EFHuV EfHuv EFHUV E e e EFGHTUV Eh

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 169EMP05_3 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Provided financial support for a family member

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 560 581 599 580 - - - - 613 537 470 523 947 569 528 598 611 586 495 537
- - - - 28% 29% 30% 28% - - - - 31% 27% 24% 27% 30% 29% 27% 30% 31% 29% 25% 27%

Ow OW OW Ow eNOPSWX o OpsW OW OpsW nOPSWx OW o

Yes

- - - - 1433 1432 1430 1470 - - - - 1352 1432 1493 1439 2214 1388 1446 1372 1377 1406 1500 1430
- - - - 72% 71% 70% 72% - - - - 69% 73% 76% 73% 70% 71% 73% 70% 69% 71% 75% 73%

m Mu EFGHMnQRTUVx MqtU MqtU eFGhMQRTUV Mu

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 170EMP05_4 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Provided financial support for a friend

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 383 360 372 407 - - - - 451 391 343 380 650 379 407 416 417 442 361 408
- - - - 19% 18% 18% 20% - - - - 23% 20% 17% 19% 21% 19% 21% 21% 21% 22% 18% 21%

EFGhnOPRW fO fo FgOw fgOw eFGOprW fO

Yes

- - - - 1610 1653 1657 1643 - - - - 1514 1578 1620 1582 2511 1578 1567 1554 1571 1550 1634 1559
- - - - 81% 82% 82% 80% - - - - 77% 80% 83% 81% 79% 81% 79% 79% 79% 78% 82% 79%

Mv MqsTuVx MtuV m m MQsTUVX Mv Mv MtuV

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 171EMP05_5 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Sought out new or additional sources of income

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 752 774 665 688 - - - - 633 654 523 605 1006 628 601 706 702 714 587 600
- - - - 38% 38% 33% 34% - - - - 32% 33% 27% 31% 32% 32% 30% 36% 35% 36% 29% 31%

GHMNOPQRSWX GHMNOPQRSWX Ow OW O OW O O O O mOPQrSWX OPqSWX gmOPQrSWX O

Yes

- - - - 1241 1239 1364 1362 - - - - 1332 1315 1440 1357 2155 1329 1373 1264 1286 1278 1408 1367
- - - - 62% 62% 67% 66% - - - - 68% 67% 73% 69% 68% 68% 70% 64% 65% 64% 71% 69%

EFv EF EFtv EF EFGHMNPQRSTUVX EFTUV EFTuV EFtv EFTUV EFgHNTUV EFTUV

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 172EMP05_6 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Lost income partially

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 831 626 621 651 - - - - 602 595 524 570 989 581 561 639 602 626 585 563
- - - - 42% 31% 31% 32% - - - - 31% 30% 27% 29% 31% 30% 28% 32% 30% 31% 29% 29%

FGHMNOPQRSTUVWX O O Osx O o O OpSX o O

Yes

- - - - 1162 1387 1408 1399 - - - - 1363 1374 1439 1392 2172 1376 1413 1331 1386 1366 1410 1404
- - - - 58% 69% 69% 68% - - - - 69% 70% 73% 71% 69% 70% 72% 68% 70% 69% 71% 71%

E E E E E EFGHMnQTuV Et E E EhT E E E E EhT

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 173EMP05_7 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Lost income entirely

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 378 268 227 241 - - - - 213 198 182 197 342 185 194 214 234 209 205 200
- - - - 19% 13% 11% 12% - - - - 11% 10% 9% 10% 11% 9% 10% 11% 12% 10% 10% 10%

FGHMNOPQRSTUVWX gmNOPQRStVWX Or Or

Yes

- - - - 1615 1745 1802 1809 - - - - 1752 1771 1781 1765 2819 1772 1780 1756 1754 1783 1790 1767
- - - - 81% 87% 89% 88% - - - - 89% 90% 91% 90% 89% 91% 90% 89% 88% 90% 90% 90%

E Ef E Ef EF EFHU EF EF EFhu EF Ef E EF EF EF

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 174EMP05_8 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Accumulated more debt than normal

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 537 537 499 515 - - - - 474 485 376 441 822 484 447 520 534 496 461 465
- - - - 27% 27% 25% 25% - - - - 24% 25% 19% 22% 26% 25% 23% 26% 27% 25% 23% 24%

OPSWx OPSWx O O O O O OPsw O O OPSw OPSWx O O O

Yes

- - - - 1456 1476 1530 1535 - - - - 1491 1484 1587 1521 2339 1473 1527 1450 1454 1496 1534 1502
- - - - 73% 73% 75% 75% - - - - 76% 75% 81% 78% 74% 75% 77% 74% 73% 75% 77% 76%

EFGHMNPQRSTUVWX EFQTU EFqTU EFqtU efu

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 175EMP05_9 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Stopped or cut back on retirement savings

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 649 586 526 530 - - - - 573 564 413 511 868 522 528 575 539 563 507 489
- - - - 33% 29% 26% 26% - - - - 29% 29% 21% 26% 27% 27% 27% 29% 27% 28% 25% 25%

fGHmNOPQRStUVWX ghOpWX O O ghOpWX OwX O O O O ghOpWX O Ox O O

Yes

- - - - 1344 1427 1503 1520 - - - - 1392 1405 1550 1451 2293 1435 1446 1395 1449 1429 1488 1478
- - - - 67% 71% 74% 74% - - - - 71% 71% 79% 74% 73% 73% 73% 71% 73% 72% 75% 75%

e Efmt Efmt e E EFGHMNPQRSTUVWX Efmt E E E e E E EFMnT EFMNTv

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 176EMP05_10 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Stopped or cut back on other savings (e.g., college tuition, a major purchase, such as a house or care)

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 762 771 627 632 - - - - 651 668 498 570 1002 623 622 654 619 660 591 606
- - - - 38% 38% 31% 31% - - - - 33% 34% 25% 29% 32% 32% 32% 33% 31% 33% 30% 31%

GHMNOPQRSTUVWX GHMNOPQRSTUVWX O O OPw ghOPWx O O O O OPw O OPw O O

Yes

- - - - 1231 1242 1402 1418 - - - - 1314 1301 1465 1392 2159 1334 1352 1316 1369 1332 1404 1361
- - - - 62% 62% 69% 69% - - - - 67% 66% 75% 71% 68% 68% 68% 67% 69% 67% 70% 69%

EFn EFn EF EF EFGHMNPQRSTUVWX EFMNTV EF EF EF EF EF EF EFmNtv EFn

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 177EMP05_11 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Paid for services that I haven’t used (e.g., a dog walker, childcare, a house cleaning service)

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 325 328 322 355 - - - - 349 290 279 298 512 272 294 351 320 327 321 325
- - - - 16% 16% 16% 17% - - - - 18% 15% 14% 15% 16% 14% 15% 18% 16% 16% 16% 16%

nOR NOpRs NOpRs r r

Yes

- - - - 1668 1685 1707 1695 - - - - 1616 1679 1684 1664 2649 1685 1680 1619 1668 1665 1674 1642
- - - - 84% 84% 84% 83% - - - - 82% 85% 86% 85% 84% 86% 85% 82% 84% 84% 84% 84%

hMT HMT mt HMTvx mt

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 178EMP05_12 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Lost access to my health insurance

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - - - - - - - - - - - - - 220 231 210 281 277 225 230
- - - - - - - - - - - - - - - - - 11% 12% 11% 14% 14% 11% 12%

RsTWx rTWx

Yes

- - - - - - - - - - - - - - - - - 1737 1743 1760 1707 1715 1770 1737
- - - - - - - - - - - - - - - - - 89% 88% 89% 86% 86% 89% 88%

Uv u UV UV uv

No

- - - - - - - - - - - - - - - - - 1957 1974 1970 1988 1992 1995 1967
- - - - - - - - - - - - - - - - - 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
Weighted To The U.S. General Adult Population - Propensity
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Table 179EMP05_13 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

I have been impacted financially in some other way

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 946 935 767 813 - - - - 790 698 519 692 1095 717 692 772 727 752 688 670
- - - - 47% 46% 38% 40% - - - - 40% 35% 26% 35% 35% 37% 35% 39% 37% 38% 34% 34%

GHMNOPQRSTUVWX GHMNOPQRSTUVWX Oqwx NOPQSWX NOPQrSuWX O O O O O nOpQSWX O Oqwx O O

Yes

- - - - 1047 1078 1262 1237 - - - - 1175 1271 1444 1270 2066 1240 1282 1198 1261 1240 1307 1297
- - - - 53% 54% 62% 60% - - - - 60% 65% 74% 65% 65% 63% 65% 61% 63% 62% 66% 66%

EF EF EF EFHMt EFGHMNPQRSTUVWX EFHMt EFgHMTv EFm EFHMT EF EFm EF EFgHMTv EFgHMTv

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 180EMP05_14 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

I have not been impacted financially

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 -** -** -** -** 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 755 805 796 787 - - - - 782 349 364 313 529 281 304 332 287 303 321 340
- - - - 38% 40% 39% 38% - - - - 40% 18% 19% 16% 17% 14% 15% 17% 14% 15% 16% 17%

NOPQRSTUVWX NOPQRSTUVWX NOPQRSTUVWX NOPQRSTUVWX NOPQRSTUVWX RUv pRSUV u ru

Yes

- - - - 1238 1208 1233 1263 - - - - 1183 1620 1599 1649 2632 1676 1670 1638 1701 1689 1674 1627
- - - - 62% 60% 61% 62% - - - - 60% 82% 81% 84% 83% 86% 85% 83% 86% 85% 84% 83%

EFGHM EFGHM EFGHMo EFGHM EFGHMNOx EFGHMO EFGHM EFGHMNOqx EFGHMnO EFGHM EFGHM

No

- - - - 1993 2013 2029 2050 - - - - 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 181REV01 Are you planning any major purchases once things return to normal? Please select all that apply.

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - 2016 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** 2016 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - 479 616 567 543 659 679 590 565 728 656 690 527 684 993 756 678 695 650 688 703 686
- - - 24% 31% 28% 27% 32% 33% 29% 29% 36% 33% 35% 27% 35% 31% 39% 34% 35% 33% 35% 35% 35%

DGO D d DFGJkO DFGJKO D D DEFGHiJKOQU DFGJKO DEFGJKOQ d DEFGJKOq DfGjO DEFGHIJKMnOpQSUVx DeFGJKO DEFGJKOQ DFGJKO DeFGJKOq DEFGJKOQ DEFGJKOq

Going on vacation /
travelling

- - - 386 533 418 375 549 537 508 486 554 529 582 530 576 872 665 525 630 572 573 594 620
- - - 19% 27% 21% 18% 27% 26% 25% 25% 28% 27% 30% 27% 29% 28% 34% 27% 32% 29% 29% 30% 32%

DFG DFG DFG DFG DFG DFGj DFG DFGiJK DFG DFGiJK DFGj DEFGHIJKLMNOPQSUVW DFG DEFGHIJKLMOQSv DFGJK DFGJK DeFGhiJK DEFGHIJKLMOQS

Buying new clothes

- - - 238 326 289 220 382 435 386 317 361 371 360 336 346 548 404 345 391 398 357 392 486
- - - 12% 16% 14% 11% 19% 21% 19% 16% 18% 19% 18% 17% 18% 17% 21% 17% 20% 20% 18% 20% 25%

DG dG DFG DEFGhjKLnOPQSV DFG DG DFG DFGk DFG DfG DFG DFG DEFGKOpQs DFG DEFGKo DEFGKoq DFG DEFGK DEFGHIJKLMNOPQRSTUVW

Buying gifts for my friends
/ family

- - - 338 389 367 339 416 414 396 373 416 448 458 319 380 594 446 366 415 434 420 444 445
- - - 17% 19% 18% 17% 20% 20% 19% 19% 21% 23% 23% 16% 19% 19% 23% 19% 21% 22% 21% 22% 23%

dgO DGO DGO o o DfGO DEFGJKOPQS DEFGhiJKOPQS dgO o DeFGJKOpQS DfGO DFGkOQs DfGO DeFGjkOpQS DeFGJKOpQS

Buying new household
goods, furniture or
appliances

- - - 219 320 297 286 315 381 388 324 320 374 351 311 289 505 409 381 382 418 409 401 422
- - - 11% 16% 15% 14% 15% 19% 19% 17% 16% 19% 18% 16% 15% 16% 21% 19% 19% 21% 21% 20% 21%

D D D D DeFGHloPq DeFGHloPQ D D DeFGHlOPQ DFGhP D D D DEFGHKLnOPQ DEFGHkLOPQ DEFGHkLOPQ DEFGHKLNOPQ DEFGHKLnOPQ DEFGHKLOPQ DEFGHijKLNOPQ

Buying a car

- - - - - - - - 213 221 331 368 387 413 334 384 618 445 399 408 411 427 420 414
- - - - - - - - 10% 11% 17% 18% 20% 21% 17% 20% 20% 23% 20% 21% 21% 21% 21% 21%

DEFGH DEFGH DEFGHIJ DEFGHIJ DEFGHIJko DEFGHIJKO DEFGHIJ DEFGHIJk DEFGHIJko DEFGHIJKLmOpQ DEFGHIJKo DEFGHIJKO DEFGHIJKO DEFGHIJKlO DEFGHIJKO DEFGHIJKO

Personal electronics (e.g.,
phone, tablet, voice
assistant)

- - - 237 316 304 234 359 323 301 266 325 306 343 274 297 428 310 325 316 312 322 364 358
- - - 12% 16% 15% 12% 18% 16% 15% 14% 16% 16% 17% 14% 15% 14% 16% 16% 16% 16% 16% 18% 18%

DGq DG DfGJKOQ DGq DG DGkoQ DG DGJKOQ g DG DG DGkoQ DGkq DG DGkQ DFGJKmOPQu DFGJKmOPQ

Attending a concert or
sporting event

- - - 1020 818 891 928 774 727 769 237 224 293 301 281 253 375 290 260 264 289 264 264 283
- - - 51% 41% 44% 46% 38% 36% 37% 12% 11% 15% 15% 14% 13% 12% 15% 13% 13% 15% 13% 13% 14%

EFGHIJKLMNOPQRSTUVWX hIJKLMNOPQRSTUVWX HIJKLMNOPQRSTUVWX EHIJKLMNOPQRSTUVWX KLMNOPQRSTUVWX KLMNOPQRSTUVWX KLMNOPQRSTUVWX KLQ KLpQ Lq kLQ kLQ LQ

Home office supplies
and/or equipment (e.g.,
standing desk, computer
monitor, headset etc.)

- - - - - - - - - - 224 204 237 282 251 200 318 261 222 241 272 254 213 249
- - - - - - - - - - 11% 10% 12% 14% 13% 10% 10% 13% 11% 12% 14% 13% 11% 13%

DEFGHIJ DEFGHIJ DEFGHIJq DEFGHIJKLmPQSW DEFGHIJLPQ DEFGHIJ DEFGHIJ DEFGHIJLPQw DEFGHIJ DEFGHIJq DEFGHIJLPQsW DEFGHIJLPQ DEFGHIJ DEFGHIJlpQ

Equipment and/or gear for
outdoor activities/sports
(e.g., bike, hiking and
camping gear, sports
equipment)

- - - 74 89 54 58 67 126 156 186 161 156 190 201 194 249 217 192 156 227 205 225 190
- - - 4% 4% 3% 3% 3% 6% 8% 10% 8% 8% 10% 10% 10% 8% 11% 10% 8% 11% 10% 11% 10%

FG DeFGH DEFGH DEFGHIj DEFGHi DEFGHi DEFGHIjq DEFGHIJlmQt DEFGHIJmq DEFGHi DEFGHIJLMQT DEFGHIjq DEFGHi DEFGHIJLMQT DEFGHIJlMQT DEFGHIJLMQT DEFGHIjq

Buying a house

- - - - - - - - - - 100 112 137 125 96 117 210 130 119 138 128 133 141 125
- - - - - - - - - - 5% 6% 7% 6% 5% 6% 7% 7% 6% 7% 6% 7% 7% 6%

DEFGHIJ DEFGHIJ DEFGHIJkO DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJko DEFGHIJo DEFGHIJ DEFGHIJkO DEFGHIJ DEFGHIJo DEFGHIJKO DEFGHIJ

Other major purchase

- - - - - - - - - - 661 574 593 608 707 605 988 519 643 554 580 541 540 517
- - - - - - - - - - 34% 29% 30% 31% 36% 31% 31% 27% 33% 28% 29% 27% 27% 26%

DEFGHIJLmRTUVWX DEFGHIJ DEFGHIJrvwX DEFGHIJRVWX DEFGHIJLMNPQRsTUVWX DEFGHIJRVWX DEFGHIJRtVWX DEFGHIJ DEFGHIJLRTuVWX DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ

Not planning a purchase

- - - 2991 3406 3187 2984 3523 3835 3715 4070 4348 4485 4705 4168 4326 6697 4851 4454 4589 4690 4592 4702 4796
- - - 148% 171% 158% 147% 172% 188% 180% 208% 218% 228% 239% 212% 220% 212% 248% 226% 233% 236% 231% 236% 244%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 182REV01 Are you planning any major purchases once things return to normal? Please select all that apply.

Base: Planning A Major Purchase

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - 2016 1993 2013 2029 2050 2039 2030 1296 1446 1347 1389 1247 1368 2161 1522 1374 1444 1474 1468 1493 1478Unweighted Base
-** -** -** 2016 1993 2013 2029 2050 2039 2066 1300 1422 1372 1361 1256 1357 2173 1438 1331 1416 1408 1451 1455 1450Weighted Base

- - - 479 616 567 543 659 679 590 565 728 656 690 527 684 993 756 678 695 650 688 703 686
- - - 24% 31% 28% 27% 32% 33% 29% 43% 51% 48% 51% 42% 50% 46% 53% 51% 49% 46% 47% 48% 47%

DG D d DFGJ DFGJ D DEFGHIJ DEFGHIJKOQUvx DEFGHIJkO DEFGHIJKOQu DEFGHIJ DEFGHIJKOQu DEFGHIJ DEFGHIJKmOQUVwX DEFGHIJKOQu DEFGHIJKO DEFGHIJo DEFGHIJO DEFGHIJkO DEFGHIJO

Going on vacation /
travelling

- - - 386 533 418 375 549 537 508 486 554 529 582 530 576 872 665 525 630 572 573 594 620
- - - 19% 27% 21% 18% 27% 26% 25% 37% 39% 39% 43% 42% 42% 40% 46% 39% 44% 41% 39% 41% 43%

DFG DFG DFG DFG DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJKlm DEFGHIJk DEFGHIJK DEFGHIJ DEFGHIJKLMQSUVW DEFGHIJ DEFGHIJKLMqSV DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJKlm

Buying new clothes

- - - 238 326 289 220 382 435 386 317 361 371 360 336 346 548 404 345 391 398 357 392 486
- - - 12% 16% 14% 11% 19% 21% 19% 24% 25% 27% 26% 27% 26% 25% 28% 26% 28% 28% 25% 27% 34%

DG dG DFG DEFGhj DFG DEFGHJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJkv DEFGHiJ DEFGHIJ DEFGHIJKLMNOPQRSTUVW

Buying gifts for my friends
/ family

- - - 338 389 367 339 416 414 396 373 416 448 458 319 380 594 446 366 415 434 420 444 445
- - - 17% 19% 18% 17% 20% 20% 19% 29% 29% 33% 34% 25% 28% 27% 31% 27% 29% 31% 29% 31% 31%

dg DG DG DEFGHIJ DEFGHIJo DEFGHIJkOPQSv DEFGHIJKLOPQStV DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJOq DEFGHIJ DEFGHIJo DEFGHIJOq DEFGHIJ DEFGHIJO DEFGHIJOq

Buying new household
goods, furniture or
appliances

- - - 219 320 297 286 315 381 388 324 320 374 351 311 289 505 409 381 382 418 409 401 422
- - - 11% 16% 15% 14% 15% 19% 19% 25% 23% 27% 26% 25% 21% 23% 28% 29% 27% 30% 28% 28% 29%

D D D D DeFGH DeFGH DEFGHIJp DEFGHIJ DEFGHIJLPQ DEFGHIJP DEFGHIJp DEFGH DEFGHIJ DEFGHIJLoPQ DEFGHIJLoPQ DEFGHIJLPq DEFGHIJKLnOPQ DEFGHIJLPQ DEFGHIJLPQ DEFGHIJkLOPQ

Buying a car

- - - - - - - - 213 221 331 368 387 413 334 384 618 445 399 408 411 427 420 414
- - - - - - - - 10% 11% 25% 26% 28% 30% 27% 28% 28% 31% 30% 29% 29% 29% 29% 29%

DEFGH DEFGH DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJKLo DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJKLo DEFGHIJkl DEFGHIJ DEFGHIJ DEFGHIJkl DEFGHIJ DEFGHIJ

Personal electronics (e.g.,
phone, tablet, voice
assistant)

- - - 237 316 304 234 359 323 301 266 325 306 343 274 297 428 310 325 316 312 322 364 358
- - - 12% 16% 15% 12% 18% 16% 15% 20% 23% 22% 25% 22% 22% 20% 22% 24% 22% 22% 22% 25% 25%

DG DG DfGJ DG DG DEFGIJ DEFGHIJq DEFGHIJ DEFGHIJKoQr DEFGHIJ DEFGHIJ DEFGIJ DEFGHIJ DEFGHIJkQ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJKQr DEFGHIJKQ

Attending a concert or
sporting event

- - - 1020 818 891 928 774 727 769 237 224 293 301 281 253 375 290 260 264 289 264 264 283
- - - 51% 41% 44% 46% 38% 36% 37% 18% 16% 21% 22% 22% 19% 17% 20% 20% 19% 21% 18% 18% 19%

EFGHIJKLMNOPQRSTUVWX hIJKLMNOPQRSTUVWX HIJKLMNOPQRSTUVWX EHIJKLMNOPQRSTUVWX KLMNOPQRSTUVWX KLMNOPQRSTUVWX KLMNOPQRSTUVWX LQv kLpQtVW KLpQtVW L L Lq L

Home office supplies
and/or equipment (e.g.,
standing desk, computer
monitor, headset etc.)

- - - - - - - - - - 224 204 237 282 251 200 318 261 222 241 272 254 213 249
- - - - - - - - - - 17% 14% 17% 21% 20% 15% 15% 18% 17% 17% 19% 18% 15% 17%

DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJkLmPQStvWx DEFGHIJLPQsW DEFGHIJ DEFGHIJ DEFGHIJLpQw DEFGHIJ DEFGHIJ DEFGHIJLPQW DEFGHIJlqw DEFGHIJ DEFGHIJl

Equipment and/or gear for
outdoor activities/sports
(e.g., bike, hiking and
camping gear, sports
equipment)

- - - 74 89 54 58 67 126 156 186 161 156 190 201 194 249 217 192 156 227 205 225 190
- - - 4% 4% 3% 3% 3% 6% 8% 14% 11% 11% 14% 16% 14% 11% 15% 14% 11% 16% 14% 15% 13%

FG DeFGH DEFGH DEFGHIJlmqt DEFGHIJ DEFGHIJ DEFGHIJlqt DEFGHIJLMQTx DEFGHIJlmqT DEFGHIJ DEFGHIJLMQT DEFGHIJlmqT DEFGHIJ DEFGHIJLMQTx DEFGHIJlmqt DEFGHIJLMQT DEFGHIJ

Buying a house

- - - - - - - - - - 100 112 137 125 96 117 210 130 119 138 128 133 141 125
- - - - - - - - - - 8% 8% 10% 9% 8% 9% 10% 9% 9% 10% 9% 9% 10% 9%

DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ DEFGHIJ

Other major purchase

- - - 2991 3406 3187 2984 3523 3835 3715 3409 3774 3893 4096 3461 3721 5709 4332 3811 4036 4111 4051 4162 4278
- - - 148% 171% 158% 147% 172% 188% 180% 262% 265% 284% 301% 276% 274% 263% 301% 286% 285% 292% 279% 286% 295%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 183Q15 How concerned are you about the impact coronavirus (COVID-19) has on the following?

Summary Of Concerned

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1730 1705 1845 - 1820 1787 1825 1777 1786 1737 1733 1737 1737 1672 1661 1700 2751 1727 1697 1764 1685 1725 1734 1722
84% 84% 91% - 91% 89% 90% 87% 88% 84% 88% 87% 88% 85% 85% 87% 87% 88% 86% 90% 85% 87% 87% 88%

ABFHIJKLMNOPQRSUVWX ABFHIJKLMNOPQRSUVWX ABJNOSUv ABHiJLNOPQSUVWx aj ABJNOU ABJNOU abJo ABJNOsU j AbJnou ABJNOU ABHJlNOPQSUVw j abJ ABJnOU

The American economy

1771 1747 1827 - 1800 1778 1779 1734 1746 1674 1643 1690 1628 1641 1588 1644 2617 1730 1670 1731 1661 1707 1715 1674
86% 87% 90% - 90% 88% 88% 85% 86% 81% 84% 85% 83% 83% 81% 84% 83% 88% 85% 88% 84% 86% 86% 85%

JkMNOpQu JkMNOpQU ABGHIJKLMNOPQStUVWX ABGHIJKLMNOPQStUVWX HIJKLMNOPQSUvwX HJKLMNOPQSUx JO JmOQ jo JO jo HIJKLMNOPQSUvwX JO HJKLMNOPQSUx o JmOQ JMnOQ JO

The health of your older
friends and relatives

1616 1647 1759 - 1743 1677 1681 1698 1699 1620 1597 1619 1568 1560 1547 1574 2553 1639 1614 1666 1588 1601 1655 1576
79% 82% 87% - 87% 83% 83% 83% 83% 78% 81% 81% 80% 79% 79% 80% 81% 84% 82% 85% 80% 80% 83% 80%

aJo ABFGHIJKLMNOPQRStUVWX ABFGHIJKLMNOPQRSTUVWX AJMNOPqUvX AJmNOpux AJmNOpux AJMNOPqUvX j j AJlMNOPqUVX aJo AbJkLMNOPQsUVX AJmNOpux

The health of the broader
American populace

1330 1336 1523 - 1543 1504 1478 1445 1503 1440 1410 1375 1343 1353 1366 1404 2265 1511 1439 1496 1421 1418 1488 1423
65% 66% 75% - 77% 75% 73% 70% 74% 70% 72% 69% 68% 69% 70% 72% 72% 77% 73% 76% 71% 71% 75% 72%

ABHJkLMNOPQUVx ABGHIJKLMNOPQSUVX ABHJLMNOpquV ABjLMNo AB ABhJLMNO Ab ABmn A a A Ab ABm ABmn ABGHiJKLMNOPQSUVX ABjLMNo ABgHJKLMNOPQUVx ABm AB ABHJLMNOquv ABlMN

Your personal health

- - - - 1494 1469 1412 1401 1416 1388 1341 1329 1234 1285 1280 1283 2065 1404 1302 1357 1355 1299 1374 1257
- - - - 75% 73% 70% 68% 69% 67% 68% 67% 63% 65% 65% 65% 65% 72% 66% 69% 68% 65% 69% 64%

GHIJKLMNOPQrSTUVWX gHiJKLMNOPQSTUVWX lMNOPQsVX MnoqvX MNOPQsVX Mx MqvX M hJkLMNOPQSuVX MnopqvX MX MnopqvX

Your personal finances

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 184Q15 How concerned are you about the impact coronavirus (COVID-19) has on the following?

Summary Of Not At All/Not Very Concerned

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 499 544 617 649 623 679 620 667 731 684 683 679 1096 553 672 613 633 693 621 710
- - - - 25% 27% 30% 32% 31% 33% 32% 33% 37% 35% 35% 35% 35% 28% 34% 31% 32% 35% 31% 36%

Ef EFr Ef EFR EFr EFgR EFGHIJKLRTUW EFGhIRtw EFGhIRtw EFGIRtw EFGhIkRtw e EFgiR EF EFr EFGhIkRtw EF EFGHIjKRTUW

Your personal finances

720 683 500 - 450 509 551 605 536 626 551 621 622 616 597 558 896 446 535 474 567 574 507 544
35% 34% 25% - 23% 25% 27% 30% 26% 30% 28% 31% 32% 31% 30% 28% 28% 23% 27% 24% 29% 29% 25% 28%

CEFGHIJKLmNOPQRSTUVWX CEFGHIjKoPQRSTUVWX ERt CEFiRTW Er CEFgIRsTW cERT CEFGIRSTWx CEFGIkpqRSTuWX CEFGIkqRSTWX CEFgIRsTW CEfRT CEfRTw ER CEfRTw CEFRTw cERt

Your personal health

434 372 264 - 250 336 348 352 340 447 364 377 397 409 416 388 608 318 360 304 400 391 340 391
21% 18% 13% - 13% 17% 17% 17% 17% 22% 19% 19% 20% 21% 21% 20% 19% 16% 18% 15% 20% 20% 17% 20%

bCEFGHIRsTW CEt CE CE CE CE BCEFGHIklRSTW CEt CErT CEFghIRTw CEFGHIRTW bCEFGHIRsTW CEFghIRTw CEfirT CE CEt cE CEFghIRTw CEfiRT CE CEFghIRTw

The health of the broader
American populace

279 272 196 - 193 235 250 316 293 392 318 306 337 328 375 318 544 227 304 239 327 285 280 293
14% 13% 10% - 10% 12% 12% 15% 14% 19% 16% 15% 17% 17% 19% 16% 17% 12% 15% 12% 16% 14% 14% 15%
CE CE CE CEFGRT CEFR ABCEFGHIkLpRSTVWX abCEFGRT CEFGRT ABCEFGiRTvW ABCEFGRTw ABCEFGHIkLpRSTuVWX abCEFGRT ABCEFGIRTVW CEFGRT ce aBCEFGRT CEfr CEfr CEFgRt

The health of your older
friends and relatives

320 314 178 - 173 226 204 273 253 329 228 259 228 297 302 262 410 230 277 206 303 267 261 245
16% 16% 9% - 9% 11% 10% 13% 12% 16% 12% 13% 12% 15% 15% 13% 13% 12% 14% 10% 15% 13% 13% 12%

CEFGhIKlMQRTwX CEFGIKlMqRTwX CE CEGT CEg CEFGhIKLMpQRTvWX CE CEGt CE CEFGIKMqRTx CEFGIKlMqRTX CEGT CEGT CE CEFGmT CEFGIKMqRTX CEfGT CEGt CEg

The American economy

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 185Q15_1 How concerned are you about the impact coronavirus (COVID-19) has on the following?

Your personal health

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1330 1336 1523 - 1543 1504 1478 1445 1503 1440 1410 1375 1343 1353 1366 1404 2265 1511 1439 1496 1421 1418 1488 1423
65% 66% 75% - 77% 75% 73% 70% 74% 70% 72% 69% 68% 69% 70% 72% 72% 77% 73% 76% 71% 71% 75% 72%

ABHJkLMNOPQUVx ABGHIJKLMNOPQSUVX ABHJLMNOpquV ABjLMNo AB ABhJLMNO Ab ABmn A a A Ab ABm ABmn ABGHiJKLMNOPQSUVX ABjLMNo ABgHJKLMNOPQUVx ABm AB ABHJLMNOquv ABlMN

Very/Somewhat
Concerned (Net)

624 660 800 - 862 801 749 762 770 655 640 663 668 684 658 697 1079 784 698 832 773 675 796 697
30% 33% 40% - 43% 40% 37% 37% 38% 32% 33% 33% 34% 35% 34% 36% 34% 40% 35% 42% 39% 34% 40% 35%

ABJKLMNOPQSVX ABcfGHIJKLMNOPQSUVwX ABJKLMNOPQSVX ABJKLo ABJKLoqv ABJKLmOQV a A AJ A ABJKLMNOPQSVX Aj ABGHIJKLMNOPQSVX ABJKLMNOpQsVx a ABJKLMNOPQSVX Aj

  Very concerned

706 676 723 - 681 703 728 683 733 785 770 712 674 669 708 707 1185 727 741 663 648 743 692 726
34% 33% 36% - 34% 35% 36% 33% 36% 38% 39% 36% 34% 34% 36% 36% 37% 37% 38% 34% 33% 37% 35% 37%

u u aBEHmNTUw ABcEFgHilMNTUW u u aBeHmnTU bhtU BeHntU BHntU bhU

  Somewhat concerned

720 683 500 - 450 509 551 605 536 626 551 621 622 616 597 558 896 446 535 474 567 574 507 544
35% 34% 25% - 23% 25% 27% 30% 26% 30% 28% 31% 32% 31% 30% 28% 28% 23% 27% 24% 29% 29% 25% 28%

CEFGHIJKLmNOPQRSTUVWX CEFGHIjKoPQRSTUVWX ERt CEFiRTW Er CEFgIRsTW cERT CEFGIRSTWx CEFGIkpqRSTuWX CEFGIkqRSTWX CEFgIRsTW CEfRT CEfRTw ER CEfRTw CEFRTw cERt

Not At All/Not Very
Concerned (Net)

535 487 359 - 331 372 383 406 368 442 401 421 418 393 395 374 575 315 383 344 392 391 341 378
26% 24% 18% - 17% 18% 19% 20% 18% 21% 20% 21% 21% 20% 20% 19% 18% 16% 19% 17% 20% 20% 17% 19%

CEFGHIJKLMNOPQRSTUVWX CEFGHIKlNOPQRSTUVWX r ERw CEfIQRTW cERtW CEfiQRTW CEfIQRTW ERw ERw r er ER ER er

  Not very concerned

186 197 141 - 119 137 168 200 168 184 150 200 204 222 202 184 322 130 152 130 175 183 166 166
9% 10% 7% - 6% 7% 8% 10% 8% 9% 8% 10% 10% 11% 10% 9% 10% 7% 8% 7% 9% 9% 8% 8%

cEFRT CEFkRsT E CEFkRsT E cEFRT CEFKRsT CEFgiKRSTw aCEFGIJKRSTUvWX CEFgiKRSTw CEFRT CEFgiKRSTw cEfrt CEFRT E Et

  Not at all concerned

2050 2019 2023 - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

  Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 192
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 186Q15_2 How concerned are you about the impact coronavirus (COVID-19) has on the following?

The health of your older friends and relatives

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1771 1747 1827 - 1800 1778 1779 1734 1746 1674 1643 1690 1628 1641 1588 1644 2617 1730 1670 1731 1661 1707 1715 1674
86% 87% 90% - 90% 88% 88% 85% 86% 81% 84% 85% 83% 83% 81% 84% 83% 88% 85% 88% 84% 86% 86% 85%

JkMNOpQu JkMNOpQU ABGHIJKLMNOPQStUVWX ABGHIJKLMNOPQStUVWX HIJKLMNOPQSUvwX HJKLMNOPQSUx JO JmOQ jo JO jo HIJKLMNOPQSUvwX JO HJKLMNOPQSUx o JmOQ JMnOQ JO

Very/Somewhat
Concerned (Net)

1034 1089 1251 - 1211 1124 1091 1040 1075 953 955 1021 936 908 864 923 1537 1068 985 1072 1005 1019 1055 975
50% 54% 62% - 61% 56% 54% 51% 53% 46% 49% 51% 48% 46% 44% 47% 49% 55% 50% 54% 51% 51% 53% 50%

JNOp aJKMNOPQsuX ABFGHIJKLMNOPQRSTUVWX ABFGHIJKLMNOPQRSTUVWX AHJKLMNOPQSUVX aJKMNOPQsX JNOp JKMNOPQ O JmNOP o O AhJKMNOPQSuX jnO ahJKMNOPQSuX JNOp JmNOP JKMNOPQ jnO

  Very concerned

737 658 576 - 588 654 687 694 670 721 688 669 692 733 725 720 1080 662 685 659 656 689 660 699
36% 33% 28% - 30% 32% 34% 34% 33% 35% 35% 33% 35% 37% 37% 37% 34% 34% 35% 33% 33% 35% 33% 36%

bCEf C C CE CE Ce CE CE CE CE BCEFghILqrtUW BCEFIltUW BCEFIluw CE CE CE CE Ce CE Ce CE

  Somewhat concerned

279 272 196 - 193 235 250 316 293 392 318 306 337 328 375 318 544 227 304 239 327 285 280 293
14% 13% 10% - 10% 12% 12% 15% 14% 19% 16% 15% 17% 17% 19% 16% 17% 12% 15% 12% 16% 14% 14% 15%
CE CE CE CEFGRT CEFR ABCEFGHIkLpRSTVWX abCEFGRT CEFGRT ABCEFGiRTvW ABCEFGRTw ABCEFGHIkLpRSTuVWX abCEFGRT ABCEFGIRTVW CEFGRT ce aBCEFGRT CEfr CEfr CEFgRt

Not At All/Not Very
Concerned (Net)

183 176 129 - 136 173 167 192 218 269 224 189 233 234 234 201 353 154 219 161 223 186 199 189
9% 9% 6% - 7% 9% 8% 9% 11% 13% 11% 9% 12% 12% 12% 10% 11% 8% 11% 8% 11% 9% 10% 10%

Ce Ce Ce c CE CEfGRT ABCEFGHiLPRTVWX ABCEFGRTv CE ABCEFGHlRTVx ABCEFGHlRTVx ABCEFGHLRTVx CEgrt aBCEFGRT abCEFGRT c aBCEFGRT CE CEr CE

  Not very concerned

96 95 67 - 57 62 84 124 76 123 94 117 104 94 140 118 191 73 86 79 104 99 81 104
5% 5% 3% - 3% 3% 4% 6% 4% 6% 5% 6% 5% 5% 7% 6% 6% 4% 4% 4% 5% 5% 4% 5%

cEF cEF e CEFGIRsTW CEFGIRsTW cEF CEFGIRsTW CEFir cEF ABCEFGIKmNRSTuVWx CEFGIRsTW CEFGIRsTW e CEFir CEF CEFir

  Not at all concerned

2050 2019 2023 - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

  Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 187Q15_3 How concerned are you about the impact coronavirus (COVID-19) has on the following?

The health of the broader American populace

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1616 1647 1759 - 1743 1677 1681 1698 1699 1620 1597 1619 1568 1560 1547 1574 2553 1639 1614 1666 1588 1601 1655 1576
79% 82% 87% - 87% 83% 83% 83% 83% 78% 81% 81% 80% 79% 79% 80% 81% 84% 82% 85% 80% 80% 83% 80%

aJo ABFGHIJKLMNOPQRStUVWX ABFGHIJKLMNOPQRSTUVWX AJMNOPqUvX AJmNOpux AJmNOpux AJMNOPqUvX j j AJlMNOPqUVX aJo AbJkLMNOPQsUVX AJmNOpux

Very/Somewhat
Concerned (Net)

690 774 998 - 1011 878 808 883 836 762 733 773 755 740 685 799 1244 863 811 931 834 874 852 793
34% 38% 49% - 51% 44% 40% 43% 41% 37% 37% 39% 38% 38% 35% 41% 39% 44% 41% 47% 42% 44% 43% 40%

Ao ABFGHIJKLMNOPQRSUVWX ABFGHIJKLMNOPQRStUVWX ABgJKLMNOQ AO ABgJKLMNOQ AJknO a a AO Ao A AJkO AO ABGJKLMNOQx AJknO ABfGHIJKLMNOPQSUWX AbJKmNO ABGJKLMNOQx ABJKLMNOq AjO

  Very concerned

926 872 761 - 733 799 873 816 863 858 865 846 813 819 863 775 1309 775 803 735 753 727 803 783
45% 43% 38% - 37% 40% 43% 40% 42% 42% 44% 42% 41% 42% 44% 39% 41% 40% 41% 37% 38% 36% 40% 40%

CEFHjmnPQRSTUVWX CEfhprTUVx v CEfhprTUVx v CETUV CETuV CEFHPRTUVwX CETUV cETuV CETuV CEFHPRTUVwX CETuV eV ev v

  Somewhat concerned

434 372 264 - 250 336 348 352 340 447 364 377 397 409 416 388 608 318 360 304 400 391 340 391
21% 18% 13% - 13% 17% 17% 17% 17% 22% 19% 19% 20% 21% 21% 20% 19% 16% 18% 15% 20% 20% 17% 20%

bCEFGHIRsTW CEt CE CE CE CE BCEFGHIklRSTW CEt CErT CEFghIRTw CEFGHIRTW bCEFGHIRsTW CEFghIRTw CEfirT CE CEt cE CEFghIRTw CEfiRT CE CEFghIRTw

Not At All/Not Very
Concerned (Net)

314 252 198 - 176 237 257 219 255 318 255 252 293 303 273 273 403 223 256 212 281 268 230 261
15% 12% 10% - 9% 12% 13% 11% 12% 15% 13% 13% 15% 15% 14% 14% 13% 11% 13% 11% 14% 13% 12% 13%

BCEFgHIlQRTW CE E CE CE BCEFGHILQRTW CEht CE bCEFHiqRTW BCEFGHILQRTW CEHrTw CEHrTw CEh E CEh CEfHrTw CEHT E CEHt

  Not very concerned

120 120 65 - 74 99 91 133 86 129 108 125 103 107 143 115 205 95 103 93 119 123 110 130
6% 6% 3% - 4% 5% 4% 6% 4% 6% 6% 6% 5% 5% 7% 6% 6% 5% 5% 5% 6% 6% 6% 7%

CEi CEgI C c CEfGIrt CEGIt CE CEGIt Ce CE CEFGIkMnRSTw CEi CEfGIrt C Ce c CEgI CEgI CE CEfGIrT

  Not at all concerned

2050 2019 2023 - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

  Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 188Q15_4 How concerned are you about the impact coronavirus (COVID-19) has on the following?

The American economy

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1730 1705 1845 - 1820 1787 1825 1777 1786 1737 1733 1737 1737 1672 1661 1700 2751 1727 1697 1764 1685 1725 1734 1722
84% 84% 91% - 91% 89% 90% 87% 88% 84% 88% 87% 88% 85% 85% 87% 87% 88% 86% 90% 85% 87% 87% 88%

ABFHIJKLMNOPQRSUVWX ABFHIJKLMNOPQRSUVWX ABJNOSUv ABHiJLNOPQSUVWx aj ABJNOU ABJNOU abJo ABJNOsU j AbJnou ABJNOU ABHJlNOPQSUVw j abJ ABJnOU

Very/Somewhat
Concerned (Net)

893 986 1287 - 1251 1184 1139 1170 1106 1053 1140 1069 1084 1002 964 1021 1772 1059 988 1124 1006 1036 1062 988
44% 49% 64% - 63% 59% 56% 57% 54% 51% 58% 54% 55% 51% 49% 52% 56% 54% 50% 57% 51% 52% 53% 50%

A ABFGHIJKLMNOPQRSTUVWX ABFGHIJKLMNOPQRSTUVWX ABIJLmNOPRSUVWX ABJNOPSUVX ABJlNOPSUVwX ABjnOSuX A ABiJLNOPrSUVWX ABOsx ABJNOSUX A A A ABJNOPSUVX ABOsx A ABJlNOPSUVwX A A ABO A

  Very concerned

836 719 558 - 569 603 685 607 680 684 592 668 653 670 696 679 979 667 710 640 679 689 672 734
41% 36% 28% - 29% 30% 34% 30% 33% 33% 30% 33% 33% 34% 35% 35% 31% 34% 36% 32% 34% 35% 34% 37%

BCEFGHIJKLMNOPQRSTUVWx CEFHKQ CEFHk CEfHk CEfh CEfHk CEfh CEFHKq CEFHKQ CEFHKQ C CEFHkq CEFHKQt CE CEFHKq CEFHKQ CEfHk CEFgHIJKLMnQTw

  Somewhat concerned

320 314 178 - 173 226 204 273 253 329 228 259 228 297 302 262 410 230 277 206 303 267 261 245
16% 16% 9% - 9% 11% 10% 13% 12% 16% 12% 13% 12% 15% 15% 13% 13% 12% 14% 10% 15% 13% 13% 12%

CEFGhIKlMQRTwX CEFGIKlMqRTwX CE CEGT CEg CEFGhIKLMpQRTvWX CE CEGt CE CEFGIKMqRTx CEFGIKlMqRTX CEGT CEGT CE CEFGmT CEFGIKMqRTX CEfGT CEGt CEg

Not At All/Not Very
Concerned (Net)

225 220 99 - 116 170 132 170 183 221 175 171 160 218 203 198 262 157 184 126 228 180 178 167
11% 11% 5% - 6% 8% 7% 8% 9% 11% 9% 9% 8% 11% 10% 10% 8% 8% 9% 6% 11% 9% 9% 8%

CEFGHikLMQRTwX CEFGHlMQRTX CEgt c CEgt CEGT CEfGHlMQRTx CEGT CEGT CE CEFGHikLMQRTvwX CEGhmqrT CEGmqrT CEgt CE CEGT CEFGHIKLMQRsTVWX CEGT CEGT CEgt

  Not very concerned

95 94 80 - 57 55 72 103 71 108 53 89 68 80 99 64 149 73 92 80 75 87 83 78
5% 5% 4% - 3% 3% 4% 5% 3% 5% 3% 4% 3% 4% 5% 3% 5% 4% 5% 4% 4% 4% 4% 4%

EFKp EFKp fk EFgIKmP EFGIKMPru EFK efk EFgIKmP EFiKp EFKp fk EFK efk fk

  Not at all concerned

2050 2019 2023 - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

  Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 189Q15_5 How concerned are you about the impact coronavirus (COVID-19) has on the following?

Your personal finances

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 1494 1469 1412 1401 1416 1388 1341 1329 1234 1285 1280 1283 2065 1404 1302 1357 1355 1299 1374 1257
- - - - 75% 73% 70% 68% 69% 67% 68% 67% 63% 65% 65% 65% 65% 72% 66% 69% 68% 65% 69% 64%

GHIJKLMNOPQrSTUVWX gHiJKLMNOPQSTUVWX lMNOPQsVX MnoqvX MNOPQsVX Mx MqvX M hJkLMNOPQSuVX MnopqvX MX MnopqvX

Very/Somewhat
Concerned (Net)

- - - - 870 772 678 701 700 669 626 615 617 610 599 627 1005 701 624 721 652 625 656 629
- - - - 44% 38% 33% 34% 34% 32% 32% 31% 31% 31% 30% 32% 32% 36% 32% 37% 33% 31% 33% 32%

FGHIJKLMNOPQRSTUVWX GHIJKLMNOPQSUVWX lnO lnO jkLMNOpQSVx JKLMNOPQSuVwX

  Very concerned

- - - - 624 697 734 700 716 719 715 714 617 675 681 656 1061 702 677 636 703 674 718 628
- - - - 31% 35% 36% 34% 35% 35% 36% 36% 31% 34% 35% 33% 34% 36% 34% 32% 35% 34% 36% 32%

em EMTX EMx em EMTX EMtX em EMtX EMx EMtX

  Somewhat concerned

- - - - 499 544 617 649 623 679 620 667 731 684 683 679 1096 553 672 613 633 693 621 710
- - - - 25% 27% 30% 32% 31% 33% 32% 33% 37% 35% 35% 35% 35% 28% 34% 31% 32% 35% 31% 36%

Ef EFr Ef EFR EFr EFgR EFGHIJKLRTUW EFGhIRtw EFGhIRtw EFGIRtw EFGhIkRtw e EFgiR EF EFr EFGhIkRtw EF EFGHIjKRTUW

Not At All/Not Very
Concerned (Net)

- - - - 354 392 405 411 416 446 417 451 453 425 418 424 665 359 402 401 426 426 413 457
- - - - 18% 19% 20% 20% 20% 22% 21% 23% 23% 22% 21% 22% 21% 18% 20% 20% 21% 21% 21% 23%

e Er Er EfgR EFghR Er Er Er Er Er Er e EFGhiRst

  Not very concerned

- - - - 144 152 212 238 207 233 203 216 278 259 265 255 430 194 271 212 207 267 208 253
- - - - 7% 8% 10% 12% 10% 11% 10% 11% 14% 13% 13% 13% 14% 10% 14% 11% 10% 13% 10% 13%

EF EF EF EF EF EF EFGhIJKLRTUW EFGIKlRtUW EFGIjKLRTUW EFGIKlRtUw EFGIjKLRTUW EF EFGIjKLRTUW EF EF EFGIjKLRTUW EF EFgIkRuw

  Not at all concerned

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

  Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 190Q18 Which of the following is true for you?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 2016 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 2016 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

563 572 712 865 1113 950 897 1055 1036 1032 965 962 959 1023 1032 997 1623 1023 938 1069 1107 1067 1120 1060
27% 28% 35% 43% 56% 47% 44% 51% 51% 50% 49% 48% 49% 52% 53% 51% 51% 52% 47% 54% 56% 54% 56% 54%

AB ABC ABCDFGHIJKLMnPQrS ABCD ABC ABCDFGls ABCDfG ABCDG ABCDG ABCDG ABCDG ABCDFGlS ABCDFGLmS ABCDfG ABCDFGls ABCDFGlS ABCD ABCDFGiJKLMS ABCDFGHIJKLMnPQS ABCDFGjKLMS ABCDFGHIJKLMNoPQrS ABCDFGJKLMS

I fear I could die as a
result of contracting
coronavirus

1487 1447 1311 1151 880 1063 1132 995 1003 1034 996 1034 1006 946 931 965 1538 934 1036 901 881 925 875 907
73% 72% 65% 57% 44% 53% 56% 49% 49% 50% 51% 52% 51% 48% 47% 49% 49% 48% 53% 46% 44% 46% 44% 46%

CDEFGHIJKLMNOPQRSTUVWX CDEFGHIJKLMNOPQRSTUVWX DEFGHIJKLMNOPQRSTUVWX EFHIJKLMNOPQRSTUVWX EHiNOpQRTUVWX EHIJKLMNOPQRTUVWX EUW EtUW ETUvWX ETUVWX EhnOqrTUVWX EoTUVWX euW w EUW EUW ew EhNOqRTUVWX

I do not fear that I could
die as a result of
contracting coronavirus

2050 2019 2023 2016 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  
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Table 191Q21 Which of the following is closest to your view of people’s reaction to the coronavirus (COVID-19) outbreak?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 2016 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 2016 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

942 1012 1236 1375 1571 1505 1492 1527 1505 1420 1392 1405 1431 1393 1381 1399 2324 1482 1399 1443 1442 1451 1444 1397
46% 50% 61% 68% 79% 75% 74% 75% 74% 69% 71% 70% 73% 71% 70% 71% 74% 76% 71% 73% 73% 73% 72% 71%

A AB ABC ABCDFGHIJKLMNOPQrSTUVWX ABCDJKLNOpSX ABCDJlo ABCDJkLNOpSX ABCDJlno ABC ABC ABC ABCDJ ABC ABC ABCd ABCDJlno ABCDJKLNOPSuwX ABC ABCDJ ABCDJ ABCDJ ABCDJ ABC

I think the amount of fear
is sensible given how
serious the pandemic has
become

1108 1007 787 641 422 508 537 523 534 646 569 591 534 576 582 563 837 475 575 527 546 541 551 570
54% 50% 39% 32% 21% 25% 26% 25% 26% 31% 29% 30% 27% 29% 30% 29% 26% 24% 29% 27% 27% 27% 28% 29%

BCDEFGHIJKLMNOPQRSTUVWX CDEFGHIJKLMNOPQRSTUVWX DEFGHIJKLMNOPQRSTUVWX EFGHIMpQRTUVW E E E E EFGHIMQRTUVW EFhR EFgHiqR E EFHiqR EFgHiqR EfhR E e EFHR E Er E Er EFHR

The amount of fear is
irrational, people are
overreacting

2050 2019 2023 2016 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  
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Table 192FR01 Have you felt any of the following recently due to the COVID-19 pandemic?

Summary Of Yes

Base: All Respondents (Variable Bases)

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - 1549 1581 1484 1505 1345 1428 2431 1470 1367 1421 1433 1433 1428 1423
- - - - - - - - - - 79% 79% 76% 76% 69% 73% 77% 75% 69% 72% 72% 72% 72% 72%

MOPRSTUVWX MnOPRSTUVWX OStuVWx OPSTUVWX Os OPSTUVWX OSvw o o o O

Thankful - for the
sacrifices that the
American people have
made for coronavirus

- - - - 1549 1507 1468 1561 1529 1437 1449 1532 1385 1430 1346 1391 2354 1419 1371 1470 1448 1419 1390 1413
- - - - 78% 75% 72% 76% 75% 70% 74% 77% 70% 73% 69% 71% 74% 73% 69% 75% 73% 71% 70% 72%

fGJKMNOPQRStUVWX JMOPSVWx O GJMNOPRSuVWX JMOPSVWx JmOSW GJMNOPRSUVWX jOs JMOPSVW O JMOPSvW jOsw o

Appreciative-to be around
people I truly care about

- - - - 1529 1543 1551 1572 1492 1409 1444 1536 1392 1398 1306 1333 2381 1379 1297 1393 1409 1379 1358 1352
- - - - 77% 77% 76% 77% 73% 68% 74% 77% 71% 71% 67% 68% 75% 70% 66% 71% 71% 69% 68% 69%

IJkMNOPRSTUVWX IJkMNOPRSTUVWX iJMNOPRSTUVWX IJkMNOPRSTUVWX JOPSVWX JOPSVWX IJkMNOPRSTUVWX OS OpS JMNOPRSTUVWX OS OS OS s

Compassionate- taking the
time to check in with the
people I care about

- - - - 1068 1027 1006 1038 994 1003 958 1001 888 971 834 971 1697 1055 996 1070 980 1071 1021 1057
- - - - 54% 51% 50% 51% 49% 49% 49% 50% 45% 49% 43% 49% 54% 54% 50% 54% 49% 54% 51% 54%

GIJKlMNOPU MO MO MO mO mO mO MO MO MO GhIJKlMNOPU GIJKlMNOPU MO GhIJKLMNOPsU MO GIJKlMNOPU MO GIJKlMNOPU

Angry- upset that I don’t
know when this will end

- - - - 1076 1044 1118 1133 1124 1098 993 1072 955 981 888 971 1722 989 906 1020 1004 973 951 995
- - - - 54% 52% 55% 55% 55% 53% 51% 54% 49% 50% 45% 50% 54% 51% 46% 52% 51% 49% 48% 51%

MNOPSuVWx OSW fKMNOPRSUVWX fKMNOPRStUVWX fKMNOPRSUVWX MnOpSVW OS MnOPSVW o Os Os KMNOPRSUVWX OS OSw OS o OS

Cabin fever- bored and
sick of being in my home

- - - - - - - - 506 426 509 435 394 456 455 500 762 445 462 538 554 495 521 549
- - - - - - - - 43% 37% 44% 40% 36% 40% 40% 44% 43% 40% 40% 48% 46% 42% 44% 48%

JM JM m JM JM m m iJLMNOqRSV JLMNORSv jM JM IJLMNOQRSV

Fear- that my kids are
missing out on learning

- - - - 974 964 991 1026 961 943 903 913 791 876 814 835 1509 892 855 889 902 864 912 871
- - - - 49% 48% 49% 50% 47% 46% 46% 46% 40% 44% 41% 43% 48% 46% 43% 45% 45% 43% 46% 44%

MNOPStuVX MnOPSVx jMNOPStuVX JKLMNOPRSTUVWX MOPsv MO MOp MO M MnOPSVx MO Mo Mo MO M

Lonely-feeling isolated
from my friends/family

- - - - 972 967 1049 1057 1026 953 958 983 945 988 844 867 1544 966 853 880 918 842 907 871
- - - - 49% 48% 52% 52% 50% 46% 49% 49% 48% 50% 43% 44% 49% 49% 43% 45% 46% 42% 45% 44%

OPSTVX OpSVx fJmOPSTUVWX fJmOPSTUVWX JOPSTUVWX v OPStVX OPSTVwX OpSVx JOPSTUVWX OPSTVwX OPSTVwX v

Grateful- for the break
from work to be at home
with my family or by
myself

- - - - 728 723 716 751 705 677 635 678 632 687 619 655 1151 676 617 677 750 748 679 686
- - - - 37% 36% 35% 37% 35% 33% 32% 34% 32% 35% 32% 33% 36% 35% 31% 34% 38% 38% 34% 35%

JKMOpS jkmOS mOS JKMOpS s os JKMOpS iJKlMOPStw JKlMOPSw os

Overwhelmed- trying to
balance work at home and
other needs of my family

- - - - 695 660 703 725 709 696 617 584 577 587 572 630 1109 660 604 616 655 612 560 621
- - - - 35% 33% 35% 35% 35% 34% 31% 29% 29% 30% 29% 32% 35% 34% 31% 31% 33% 31% 28% 32%

kLMNOStVWx lmoW kLMNOStVWx KLMNOpSTVWX kLMNOStVWx LMNOW w W KLMNOpSTVWX LMNOW lmnOW w

Claustrophobic- unable to
escape my home

- - - - 649 650 643 695 666 657 617 603 563 646 596 604 1094 634 598 621 615 589 629 608
- - - - 33% 32% 32% 34% 33% 32% 31% 30% 29% 33% 30% 31% 35% 32% 30% 32% 31% 30% 32% 31%

M m LMopsV Mv m Mv gkLMOPStUVwX m

Annoyed- by lack of
personal space and the
inability to get away from
my family
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 193FR01_1 Have you felt any of the following recently due to the COVID-19 pandemic?

Cabin fever- bored and sick of being in my home

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 1076 1044 1118 1133 1124 1098 993 1072 955 981 888 971 1722 989 906 1020 1004 973 951 995
- - - - 54% 52% 55% 55% 55% 53% 51% 54% 49% 50% 45% 50% 54% 51% 46% 52% 51% 49% 48% 51%

MNOPSuVWx OSW fKMNOPRSUVWX fKMNOPRStUVWX fKMNOPRSUVWX MnOpSVW OS MnOPSVW o Os Os KMNOPRSUVWX OS OSw OS o OS

Yes

- - - - 917 969 911 917 915 969 968 924 1010 988 1075 991 1439 968 1068 950 984 1019 1044 972
- - - - 46% 48% 45% 45% 45% 47% 49% 46% 51% 50% 55% 50% 46% 49% 54% 48% 49% 51% 52% 49%

ghi GHIQ EGHIJLQ EGHIjlQ EFGHIJKLmNPQRTUvX EGHIjLQ GHIQ EFGHIJKLnpQRTUX h eGHIQ EGHIJLQ EFGHIJLQt eGHIQ

No

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 194FR01_2 Have you felt any of the following recently due to the COVID-19 pandemic?

Claustrophobic- unable to escape my home

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 695 660 703 725 709 696 617 584 577 587 572 630 1109 660 604 616 655 612 560 621
- - - - 35% 33% 35% 35% 35% 34% 31% 29% 29% 30% 29% 32% 35% 34% 31% 31% 33% 31% 28% 32%

kLMNOStVWx lmoW kLMNOStVWx KLMNOpSTVWX kLMNOStVWx LMNOW w W KLMNOpSTVWX LMNOW lmnOW w

Yes

- - - - 1298 1353 1326 1325 1330 1371 1344 1412 1388 1382 1391 1332 2052 1297 1370 1354 1333 1380 1435 1346
- - - - 65% 67% 65% 65% 65% 66% 69% 71% 71% 70% 71% 68% 65% 66% 69% 69% 67% 69% 72% 68%

egHiQ EfGHIJQRu EfGHIJQRu EGHIJQRu EfGHIJQRU hq EGHIQ egHiQ EGHIQ EFGHIJkPQRUx egHiQ

No

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 195FR01_3 Have you felt any of the following recently due to the COVID-19 pandemic?

Grateful- for the break from work to be at home with my family or by myself

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 972 967 1049 1057 1026 953 958 983 945 988 844 867 1544 966 853 880 918 842 907 871
- - - - 49% 48% 52% 52% 50% 46% 49% 49% 48% 50% 43% 44% 49% 49% 43% 45% 46% 42% 45% 44%

OPSTVX OpSVx fJmOPSTUVWX fJmOPSTUVWX JOPSTUVWX v OPStVX OPSTVwX OpSVx JOPSTUVWX OPSTVwX OPSTVwX v

Yes

- - - - 1021 1046 980 993 1013 1113 1003 1013 1020 981 1119 1095 1617 991 1121 1090 1070 1150 1088 1096
- - - - 51% 52% 48% 48% 50% 54% 51% 51% 52% 50% 57% 56% 51% 51% 57% 55% 54% 58% 55% 56%

gh GHIN gh EFGHIKLMNQR EfGHIKLmNQR EFGHIKLMNQR EGHIkLNQR GHIN EFGHIjKLMNQRu GHIlNqr EfGHIKLmNQR

No

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 196FR01_4 Have you felt any of the following recently due to the COVID-19 pandemic?

Appreciative-to be around people I truly care about

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 1549 1507 1468 1561 1529 1437 1449 1532 1385 1430 1346 1391 2354 1419 1371 1470 1448 1419 1390 1413
- - - - 78% 75% 72% 76% 75% 70% 74% 77% 70% 73% 69% 71% 74% 73% 69% 75% 73% 71% 70% 72%

fGJKMNOPQRStUVWX JMOPSVWx O GJMNOPRSuVWX JMOPSVWx JmOSW GJMNOPRSUVWX jOs JMOPSVW O JMOPSvW jOsw o

Yes

- - - - 444 506 561 489 510 629 512 464 580 539 617 571 807 538 603 500 540 573 605 554
- - - - 22% 25% 28% 24% 25% 30% 26% 23% 30% 27% 31% 29% 26% 27% 31% 25% 27% 29% 30% 28%

e EHL EFHIKLnQTu E EFHIkLQT EHL EFGHIKLNQRTUx EFHILQT E EHL EFHIKLnQTu e EhL EFHILQt EFHIKLQTu EfHiL

No

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 197FR01_5 Have you felt any of the following recently due to the COVID-19 pandemic?

Compassionate- taking the time to check in with the people I care about

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 1529 1543 1551 1572 1492 1409 1444 1536 1392 1398 1306 1333 2381 1379 1297 1393 1409 1379 1358 1352
- - - - 77% 77% 76% 77% 73% 68% 74% 77% 71% 71% 67% 68% 75% 70% 66% 71% 71% 69% 68% 69%

IJkMNOPRSTUVWX IJkMNOPRSTUVWX iJMNOPRSTUVWX IJkMNOPRSTUVWX JOPSVWX JOPSVWX IJkMNOPRSTUVWX OS OpS JMNOPRSTUVWX OS OS OS s

Yes

- - - - 464 470 478 478 547 657 517 460 573 571 657 629 780 578 677 577 579 613 637 615
- - - - 23% 23% 24% 23% 27% 32% 26% 23% 29% 29% 33% 32% 25% 30% 34% 29% 29% 31% 32% 31%

EFgHL EFGHIKLQ efhl EFGHLQ EFGHLQ EFGHIKLMNQRTU EFGHIKLnQ EFGHLQ EFGHIKLMNQRTUv EFGHLQ EFGHLQ EFGHIKLQ EFGHIKLQ EFGHIKLQ

No

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 198FR01_6 Have you felt any of the following recently due to the COVID-19 pandemic?

Lonely-feeling isolated from my friends/family

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 974 964 991 1026 961 943 903 913 791 876 814 835 1509 892 855 889 902 864 912 871
- - - - 49% 48% 49% 50% 47% 46% 46% 46% 40% 44% 41% 43% 48% 46% 43% 45% 45% 43% 46% 44%

MNOPStuVX MnOPSVx jMNOPStuVX JKLMNOPRSTUVWX MOPsv MO MOp MO M MnOPSVx MO Mo Mo MO M

Yes

- - - - 1019 1049 1038 1024 1078 1124 1058 1083 1174 1093 1149 1127 1652 1065 1119 1081 1086 1128 1083 1096
- - - - 51% 52% 51% 50% 53% 54% 54% 54% 60% 56% 59% 57% 52% 54% 57% 55% 55% 57% 54% 56%

gH H H EFGHIJKLNQRTUWX EfGHq EFGHIJKLQRtuW EFGHIkQ H EFGHiQ egH egH EFGHiQ H EfGHq

No

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 199FR01_7 Have you felt any of the following recently due to the COVID-19 pandemic?

Overwhelmed- trying to balance work at home and other needs of my family

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 728 723 716 751 705 677 635 678 632 687 619 655 1151 676 617 677 750 748 679 686
- - - - 37% 36% 35% 37% 35% 33% 32% 34% 32% 35% 32% 33% 36% 35% 31% 34% 38% 38% 34% 35%

JKMOpS jkmOS mOS JKMOpS s os JKMOpS iJKlMOPStw JKlMOPSw os

Yes

- - - - 1265 1290 1313 1299 1334 1389 1326 1318 1333 1282 1344 1307 2010 1281 1357 1293 1238 1244 1316 1281
- - - - 63% 64% 65% 63% 65% 67% 68% 66% 68% 65% 68% 67% 64% 65% 69% 66% 62% 62% 66% 65%

u EfHQUV EfHQUV uv EfgHQUV EFGHnQUVx ehqUV EFGHinQUVx u uv

No

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 200FR01_8 Have you felt any of the following recently due to the COVID-19 pandemic?

Angry- upset that I don’t know when this will end

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 1068 1027 1006 1038 994 1003 958 1001 888 971 834 971 1697 1055 996 1070 980 1071 1021 1057
- - - - 54% 51% 50% 51% 49% 49% 49% 50% 45% 49% 43% 49% 54% 54% 50% 54% 49% 54% 51% 54%

GIJKlMNOPU MO MO MO mO mO mO MO MO MO GhIJKlMNOPU GIJKlMNOPU MO GhIJKLMNOPsU MO GIJKlMNOPU MO GIJKlMNOPU

Yes

- - - - 925 986 1023 1012 1045 1063 1003 995 1077 998 1129 991 1464 902 978 900 1008 921 974 910
- - - - 46% 49% 50% 49% 51% 51% 51% 50% 55% 51% 57% 51% 46% 46% 50% 46% 51% 46% 49% 46%

EQRTVX qt EQRTVX EQRTVX EQRTVX eqrTvx EFGHijkLNPQRSTUVWX EQRTVX EFGHIJKLNPQRSTUVWX EQRTVX t EQRTVX

No

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 201FR01_9 Have you felt any of the following recently due to the COVID-19 pandemic?

Annoyed- by lack of personal space and the inability to get away from my family

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 649 650 643 695 666 657 617 603 563 646 596 604 1094 634 598 621 615 589 629 608
- - - - 33% 32% 32% 34% 33% 32% 31% 30% 29% 33% 30% 31% 35% 32% 30% 32% 31% 30% 32% 31%

M m LMopsV Mv m Mv gkLMOPStUVwX m

Yes

- - - - 1344 1363 1386 1355 1373 1409 1344 1393 1402 1323 1367 1358 2067 1323 1376 1349 1373 1403 1366 1359
- - - - 67% 68% 68% 66% 67% 68% 69% 70% 71% 67% 70% 69% 65% 68% 70% 68% 69% 70% 68% 69%

q q HQ EfHIjNQr hQ hQ hQ q Q HinQ q Q

No

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 202FR01_10 Have you felt any of the following recently due to the COVID-19 pandemic?

Fear- that my kids are missing out on learning

Base: Parent

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - 1183 1121 1159 1115 1108 1166 1133 1140 1856 1180 1170 1193 1200 1200 1235 1144Unweighted Base
-** -** -** -** -** -** -** -** 1188 1147 1161 1093 1107 1141 1148 1147 1782 1099 1146 1127 1200 1187 1189 1150Weighted Base

- - - - - - - - 506 426 509 435 394 456 455 500 762 445 462 538 554 495 521 549
- - - - - - - - 43% 37% 44% 40% 36% 40% 40% 44% 43% 40% 40% 48% 46% 42% 44% 48%

JM JM m JM JM m m iJLMNOqRSV JLMNORSv jM JM IJLMNOQRSV

Yes

- - - - - - - - 682 722 652 658 713 685 693 648 1019 654 683 589 647 692 668 601
- - - - - - - - 57% 63% 56% 60% 64% 60% 60% 56% 57% 60% 60% 52% 54% 58% 56% 52%

tX IKPQTUvWX TUX IKnPQrsTUVWX TUX TUX tX TUX TUX TuX

No

- - - - - - - - 1188 1147 1161 1093 1107 1141 1148 1147 1782 1099 1146 1127 1200 1187 1189 1150
- - - - - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 203FR01_11 Have you felt any of the following recently due to the COVID-19 pandemic?

Thankful - for the sacrifices that the American people have made for coronavirus

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - - - - - - 1549 1581 1484 1505 1345 1428 2431 1470 1367 1421 1433 1433 1428 1423
- - - - - - - - - - 79% 79% 76% 76% 69% 73% 77% 75% 69% 72% 72% 72% 72% 72%

MOPRSTUVWX MnOPRSTUVWX OStuVWx OPSTUVWX Os OPSTUVWX OSvw o o o O

Yes

- - - - - - - - - - 412 415 481 464 618 534 730 487 607 549 555 559 567 544
- - - - - - - - - - 21% 21% 24% 24% 31% 27% 23% 25% 31% 28% 28% 28% 28% 28%

KL l KLMNPQRtuvX KLNQ KL KLMNpQR KLmNQ KLmNQ KLMNQr KLMNQr KLmNQ

No

- - - - - - - - - - 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - - - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 204FR01A Have you felt any of the following recently due to the COVID-19 pandemic?

Summary Of Yes

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1992 -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - 1250 - 1290
- - - - - - - - - - - - - - - - - - - - - 63% - 66%

Hopeful - that there is an
end in sight

- - - - - - - - - - - - - - - - - - - - - 1160 - 1168
- - - - - - - - - - - - - - - - - - - - - 58% - 59%

Scared - for the future

- - - - - - - - - - - - - - - - - - - - - 1096 - 1091
- - - - - - - - - - - - - - - - - - - - - 55% - 55%

Connected -
communicating more with
friends/family

- - - - - - - - - - - - - - - - - - - - - 936 - 1006
- - - - - - - - - - - - - - - - - - - - - 47% - 51%

V

Tired - of following
guidelines & coronavirus
in general

- - - - - - - - - - - - - - - - - - - - - 932 - 947
- - - - - - - - - - - - - - - - - - - - - 47% - 48%

Creative - I’ve found new
hobbies/activities I enjoy
during coronavirus

- - - - - - - - - - - - - - - - - - - - - 930 - 903
- - - - - - - - - - - - - - - - - - - - - 47% - 46%

Bored - I’ve run out of
activities to do at home &
wish I could go out

- - - - - - - - - - - - - - - - - - - - - 782 - 796
- - - - - - - - - - - - - - - - - - - - - 39% - 40%

Indifferent - I’m use to the
new normal of life during
coronavirus

- - - - - - - - - - - - - - - - - - - - - 675 - 642
- - - - - - - - - - - - - - - - - - - - - 34% - 33%

Dread - being unable to
pay bill(s) during
pandemic
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 211
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 205FR01A_12 Have you felt any of the following recently due to the COVID-19 pandemic?

Tired - of following guidelines & coronavirus in general

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1992 -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - 936 - 1006
- - - - - - - - - - - - - - - - - - - - - 47% - 51%

V

Yes

- - - - - - - - - - - - - - - - - - - - - 1056 - 961
- - - - - - - - - - - - - - - - - - - - - 53% - 49%

X

No

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967
- - - - - - - - - - - - - - - - - - - - - 100% - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 206FR01A_13 Have you felt any of the following recently due to the COVID-19 pandemic?

Creative - I’ve found new hobbies/activities I enjoy during coronavirus

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1992 -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - 932 - 947
- - - - - - - - - - - - - - - - - - - - - 47% - 48%

Yes

- - - - - - - - - - - - - - - - - - - - - 1060 - 1020
- - - - - - - - - - - - - - - - - - - - - 53% - 52%

No

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967
- - - - - - - - - - - - - - - - - - - - - 100% - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 207FR01A_14 Have you felt any of the following recently due to the COVID-19 pandemic?

Scared - for the future

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1992 -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - 1160 - 1168
- - - - - - - - - - - - - - - - - - - - - 58% - 59%

Yes

- - - - - - - - - - - - - - - - - - - - - 832 - 799
- - - - - - - - - - - - - - - - - - - - - 42% - 41%

No

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967
- - - - - - - - - - - - - - - - - - - - - 100% - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 208FR01A_15 Have you felt any of the following recently due to the COVID-19 pandemic?

Dread - being unable to pay bill(s) during pandemic

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1992 -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - 675 - 642
- - - - - - - - - - - - - - - - - - - - - 34% - 33%

Yes

- - - - - - - - - - - - - - - - - - - - - 1317 - 1325
- - - - - - - - - - - - - - - - - - - - - 66% - 67%

No

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967
- - - - - - - - - - - - - - - - - - - - - 100% - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 209FR01A_16 Have you felt any of the following recently due to the COVID-19 pandemic?

Connected - communicating more with friends/family

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1992 -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - 1096 - 1091
- - - - - - - - - - - - - - - - - - - - - 55% - 55%

Yes

- - - - - - - - - - - - - - - - - - - - - 896 - 876
- - - - - - - - - - - - - - - - - - - - - 45% - 45%

No

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967
- - - - - - - - - - - - - - - - - - - - - 100% - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 210FR01A_17 Have you felt any of the following recently due to the COVID-19 pandemic?

Hopeful - that there is an end in sight

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1992 -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - 1250 - 1290
- - - - - - - - - - - - - - - - - - - - - 63% - 66%

Yes

- - - - - - - - - - - - - - - - - - - - - 742 - 677
- - - - - - - - - - - - - - - - - - - - - 37% - 34%

No

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967
- - - - - - - - - - - - - - - - - - - - - 100% - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 211FR01A_18 Have you felt any of the following recently due to the COVID-19 pandemic?

Bored - I’ve run out of activities to do at home & wish I could go out

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1992 -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - 930 - 903
- - - - - - - - - - - - - - - - - - - - - 47% - 46%

Yes

- - - - - - - - - - - - - - - - - - - - - 1062 - 1064
- - - - - - - - - - - - - - - - - - - - - 53% - 54%

No

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967
- - - - - - - - - - - - - - - - - - - - - 100% - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 212FR01A_19 Have you felt any of the following recently due to the COVID-19 pandemic?

Indifferent - I’m use to the new normal of life during coronavirus

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1992 -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - 782 - 796
- - - - - - - - - - - - - - - - - - - - - 39% - 40%

Yes

- - - - - - - - - - - - - - - - - - - - - 1210 - 1171
- - - - - - - - - - - - - - - - - - - - - 61% - 60%

No

- - - - - - - - - - - - - - - - - - - - - 1992 - 1967
- - - - - - - - - - - - - - - - - - - - - 100% - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 213FR05 How much would you say you miss each of the following during this time of virus-related restrictions?

Summary Of A Lot/Somewhat

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 1494 1579 1605 1579 1584 1502 1608 1473 1483 1416 1491 2402 1480 1450 1503 1471 1485 1549 1445
- - - - - 74% 78% 78% 77% 77% 77% 81% 75% 75% 72% 76% 76% 76% 73% 76% 74% 75% 78% 73%

FmOSUvX FMnOSUVX fOSUvX Osx Osx FgiJKMNOPQRSTUVwX o O O o O fOSUvX

Gatherings with friends
and family

- - - - - 1405 1492 1523 1521 1493 1402 1509 1400 1461 1364 1457 2273 1389 1358 1423 1385 1426 1423 1413
- - - - - 70% 74% 74% 75% 72% 71% 76% 71% 74% 69% 74% 72% 71% 69% 72% 70% 72% 71% 72%

FOSU FmOrSUw FkmOqrSUvw s FjKMOQRStUVWX FOrSU FmOrSU s s

Dining out at a
restaurant/bar

- - - - - - - - - - - - - 1327 1289 1362 2160 1328 1317 1348 1339 1376 1377 1325
- - - - - - - - - - - - - 67% 66% 69% 68% 68% 67% 68% 67% 69% 69% 67%

O o o

In person celebrations
(e.g., birthdays,
graduations)

- - - - - 1191 1188 1281 1297 1310 1242 1320 1172 1220 1205 1256 1991 1205 1201 1244 1214 1277 1262 1232
- - - - - 59% 59% 62% 64% 63% 63% 66% 60% 62% 61% 64% 63% 62% 61% 63% 61% 64% 63% 63%

fG FGM FGm FGm FGhMNOqRSUx g FGM FGm FGm FGM FGm fG

Going to a social gathering

- - - - - 1341 1381 1399 1394 1445 1298 1376 1254 1316 1211 1332 2168 1284 1246 1273 1275 1251 1315 1228
- - - - - 67% 68% 68% 68% 70% 66% 69% 64% 67% 62% 68% 69% 66% 63% 65% 64% 63% 66% 62%

OsVX MOStUVX MOStUVX MOStUVX fKMnORSTUVWX Ovx MOrSTUVX OsVX MOSuVX MOSTUVX o Ox

Shopping in stores

- - - - - 916 984 1072 1069 1033 988 1091 971 1011 962 1093 1604 1021 1037 1060 1050 1088 1094 1082
- - - - - 46% 49% 52% 52% 50% 50% 55% 49% 51% 49% 56% 51% 52% 53% 54% 53% 55% 55% 55%

Fgo FGo F F FGJKMnOQ f F f FGhiJKMNOQr F Fg Fgo FGjMO FGo FGJKMnOQ FGJKMnOQ FGJKMnOQ

Attending events like
concerts, theatre and
sporting events

- - - - - 893 972 992 993 989 904 977 956 1005 928 1002 1528 961 929 982 995 1017 1059 1022
- - - - - 44% 48% 48% 49% 48% 46% 49% 49% 51% 47% 51% 48% 49% 47% 50% 50% 51% 53% 52%

f F F f F F FKos FKos F F Fk Fk FKos FGHIJKLMOQrS FGhJKOqS

Going to a movie theatre

- - - - - 983 958 991 1011 990 972 965 980 978 982 1000 1505 995 1028 994 1008 951 1019 956
- - - - - 49% 47% 48% 50% 48% 50% 48% 50% 50% 50% 51% 48% 51% 52% 50% 51% 48% 51% 49%

gq g GhJlQV g gq

Going to church

- - - - - 858 940 894 955 988 933 969 892 916 840 904 1426 896 876 912 911 921 993 930
- - - - - 43% 46% 44% 47% 48% 48% 49% 45% 47% 43% 46% 45% 46% 44% 46% 46% 46% 50% 47%

fo FhO FHOs FHO FHOqS Fo f fo fo FgHMOpQrStuv FhO

Going to my local coffee
shop

- - - - - 910 909 1017 963 955 932 974 898 948 909 916 1473 909 887 907 959 888 930 920
- - - - - 45% 45% 50% 47% 46% 48% 49% 46% 48% 46% 47% 47% 46% 45% 46% 48% 45% 47% 47%

FGjmoStV fGsV gv gv

Watching sports on TV

- - - - - 707 737 758 828 815 807 828 765 792 754 824 1314 833 808 883 792 847 959 831
- - - - - 35% 36% 37% 41% 39% 41% 41% 39% 40% 38% 42% 42% 43% 41% 45% 40% 43% 48% 42%

FGh F FGH FGH f FGh f FGHo FGHo FGHmO FGH FGHIJkMNOqsU Fg FGHmO FGHIJKLMNOPQRSUVX FGHo

Traveling on an airplane

- - - - - 742 802 838 809 829 777 817 767 813 735 849 1302 802 746 831 862 848 854 799
- - - - - 37% 40% 41% 40% 40% 40% 41% 39% 41% 37% 43% 41% 41% 38% 42% 43% 43% 43% 41%

Fo f Fo FOs FgikMOS FOs Fo FOS FgikMOS FmOS FgmOS f

Going to the gym/work out
class

- - - - - 488 538 583 598 611 533 575 581 593 580 642 930 622 602 591 633 616 672 642
- - - - - 24% 27% 28% 29% 30% 27% 29% 30% 30% 30% 33% 29% 32% 30% 30% 32% 31% 34% 33%

F F Fg F Fg FG Fg FGHijKLmoq Fg FGhK FGk Fg FGhK FGK FGHIJKLMnOQt FGHijKLoq

Going to school or
university

- - - - - 621 666 694 683 680 609 602 622 675 663 670 1104 647 603 648 678 627 690 600
- - - - - 31% 33% 34% 34% 33% 31% 30% 32% 34% 34% 34% 35% 33% 31% 33% 34% 31% 35% 30%

fLsx l fkLsX lx fLsx FKLmSvX fLsx FkLSX

Working from the office

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 214FR05 How much would you say you miss each of the following during this time of virus-related restrictions?

Summary Of Not At All/Not Very

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 1392 1363 1356 1356 1386 1352 1394 1343 1294 1300 1292 2057 1310 1371 1322 1310 1365 1305 1367
- - - - - 69% 67% 66% 66% 67% 69% 70% 68% 66% 66% 66% 65% 67% 69% 67% 66% 69% 65% 70%

hnpQuW nQw HiNoPQUW q hnpQuW q hNopQuW

Working from the office

- - - - - 1525 1491 1467 1441 1456 1428 1421 1384 1376 1383 1320 2231 1335 1372 1379 1355 1376 1323 1325
- - - - - 76% 73% 72% 71% 70% 73% 71% 70% 70% 70% 67% 71% 68% 70% 70% 68% 69% 66% 67%

HIJLMNOPQRSTUVWX jmNoPqRStUVWX PruWX pWx pWx PRsUVWX PWX pW w pWx pWx w

Going to school or
university

- - - - - 1271 1227 1212 1230 1237 1184 1179 1198 1156 1228 1113 1859 1155 1228 1139 1126 1144 1141 1168
- - - - - 63% 60% 59% 60% 60% 60% 59% 61% 59% 63% 57% 59% 59% 62% 58% 57% 57% 57% 59%

HjLNPQRTUVWx puw pu pu PUvw hlNPQrTUVW nPqTUVW

Going to the gym/work out
class

- - - - - 1306 1292 1292 1211 1252 1154 1168 1200 1177 1209 1138 1847 1124 1166 1087 1196 1145 1036 1136
- - - - - 65% 64% 63% 59% 61% 59% 59% 61% 60% 62% 58% 58% 57% 59% 55% 60% 57% 52% 58%

IJKLmNoPQRSTUVWX IKLNPQRSTuVWX iKLnPQRSTVWX TW TW tW W rTvW TW pqRTVWx W tW W tW TW W W

Traveling on an airplane

- - - - - 1103 1120 1033 1076 1112 1029 1022 1067 1021 1054 1046 1688 1048 1087 1063 1029 1104 1065 1047
- - - - - 55% 55% 50% 53% 54% 52% 51% 54% 52% 54% 53% 53% 54% 55% 54% 52% 55% 53% 53%

Hl HLnu h h h Hl h HLnu

Watching sports on TV

- - - - - 1155 1089 1156 1084 1078 1028 1027 1073 1053 1123 1058 1735 1061 1098 1058 1077 1071 1002 1037
- - - - - 57% 54% 56% 53% 52% 52% 51% 55% 53% 57% 54% 55% 54% 56% 54% 54% 54% 50% 53%

gIJKLNptvWX w iJKLWx W gIJKLntvWX w lW w jLW w w w

Going to my local coffee
shop

- - - - - 1030 1071 1059 1028 1076 989 1031 985 991 981 962 1656 962 946 976 980 1041 976 1011
- - - - - 51% 53% 52% 50% 52% 50% 52% 50% 50% 50% 49% 52% 49% 48% 50% 49% 52% 49% 51%

prSuw s S s pSw S

Going to church

- - - - - 1120 1057 1058 1046 1077 1057 1019 1009 964 1035 960 1633 996 1045 988 993 975 936 945
- - - - - 56% 52% 52% 51% 52% 54% 51% 51% 49% 53% 49% 52% 51% 53% 50% 50% 49% 47% 48%

gHIjLMNPQRTUVWX WX Wx W WX NPtuVWX W W npvWX Wx w npvWX

Going to a movie theatre

- - - - - 1097 1045 978 970 1033 973 905 994 958 1001 869 1557 936 937 910 938 904 901 885
- - - - - 54% 51% 48% 48% 50% 50% 45% 51% 49% 51% 44% 49% 48% 47% 46% 47% 45% 45% 45%

HIJKLmNoPQRSTUVWX hILPrsTUVWX p p LPtVWX LPVWX LPTVWX lPvwx hiLPsTuVWX LPVWX p

Attending events like
concerts, theatre and
sporting events

- - - - - 672 648 651 645 621 663 620 711 653 752 630 993 673 728 697 713 741 680 739
- - - - - 33% 32% 32% 32% 30% 34% 31% 36% 33% 38% 32% 31% 34% 37% 35% 36% 37% 34% 38%

j J GHIJLPQ j FGHIJKLNPQrW Jl fGHIJLnPQ ghiJLQ GHIJLpQ FGHIJkLNPQ J FGHIJkLNPQw

Shopping in stores

- - - - - 822 841 769 742 756 719 676 793 749 758 706 1170 752 773 726 774 715 733 735
- - - - - 41% 41% 38% 36% 37% 37% 34% 40% 38% 39% 36% 37% 38% 39% 37% 39% 36% 37% 37%

hIJKLPQTVWx HIJKLnPQTVWX l IjkLPqtVw L L l L L L l

Going to a social gathering

- - - - - - - - - - - - - 642 674 600 1001 629 657 622 649 616 618 642
- - - - - - - - - - - - - 33% 34% 31% 32% 32% 33% 32% 33% 31% 31% 33%

Pvw

In person celebrations
(e.g., birthdays,
graduations)

- - - - - 608 537 527 518 573 559 487 565 508 599 505 888 568 616 547 603 566 572 554
- - - - - 30% 26% 26% 25% 28% 29% 24% 29% 26% 31% 26% 28% 29% 31% 28% 30% 28% 29% 28%

GHILNP l iL hiLp GHILNP iL hiLnp GHIjLNPqt l GHILNP iL hiL L

Dining out at a
restaurant/bar

- - - - - 519 450 445 460 483 459 388 492 486 547 471 759 477 524 467 517 507 446 522
- - - - - 26% 22% 22% 23% 23% 23% 19% 25% 25% 28% 24% 24% 24% 27% 24% 26% 25% 22% 27%

GHiLw l l L L gHL hL GHIJKLnPQrTW L L L GHIjkLW L GHILW gHiLw l GHIjkLW

Gatherings with friends
and family

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 215FR05_1 How much would you say you miss each of the following during this time of virus-related restrictions?

Traveling on an airplane

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 707 737 758 828 815 807 828 765 792 754 824 1314 833 808 883 792 847 959 831
- - - - - 35% 36% 37% 41% 39% 41% 41% 39% 40% 38% 42% 42% 43% 41% 45% 40% 43% 48% 42%

FGh F FGH FGH f FGh f FGHo FGHo FGHmO FGH FGHIJkMNOqsU Fg FGHmO FGHIJKLMNOPQRSUVX FGHo

A Lot/Somewhat (Net)

- - - - - 301 308 304 355 356 312 334 372 377 296 357 551 383 363 396 337 371 426 354
- - - - - 15% 15% 15% 17% 17% 16% 17% 19% 19% 15% 18% 17% 20% 18% 20% 17% 19% 21% 18%

fh h FGHkO FGHKO FGHO fho FGHKlO FGHO FGHijKLOqu FGHkO FGHIJKLOpQsUvX FgHo

  A lot

- - - - - 406 429 454 473 459 495 494 392 415 457 467 763 450 445 488 455 476 533 476
- - - - - 20% 21% 22% 23% 22% 25% 25% 20% 21% 23% 24% 24% 23% 23% 25% 23% 24% 27% 24%

fm FGhjMN FGMN fM FM FgMn m FGMN m FgMn FGHIJMNoRSU FgMn

  Somewhat

- - - - - 1306 1292 1292 1211 1252 1154 1168 1200 1177 1209 1138 1847 1124 1166 1087 1196 1145 1036 1136
- - - - - 65% 64% 63% 59% 61% 59% 59% 61% 60% 62% 58% 58% 57% 59% 55% 60% 57% 52% 58%

IJKLmNoPQRSTUVWX IKLNPQRSTuVWX iKLnPQRSTVWX TW TW tW W rTvW TW pqRTVWx W tW W tW TW W W

Not At All/Not Very (Net)

- - - - - 343 405 352 360 422 375 374 322 339 341 316 544 305 320 319 347 336 318 357
- - - - - 17% 20% 17% 18% 20% 19% 19% 16% 17% 17% 16% 17% 16% 16% 16% 17% 17% 16% 18%

fhMnoPqRSTVW FHiMNOPQRSTuVW mpRstW pRw

  Not very

- - - - - 963 887 940 852 830 779 794 878 838 869 822 1303 819 846 768 849 809 718 779
- - - - - 48% 44% 46% 42% 40% 40% 40% 45% 43% 44% 42% 41% 42% 43% 39% 43% 41% 36% 40%

GIJKLNoPQRSTUVWX jKLTWX IJKLnPQrTVWX W W w w JKLqTVWX tW JKLTvWX W W W tW tW W w

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 216FR05_2 How much would you say you miss each of the following during this time of virus-related restrictions?

Going to a movie theatre

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 893 972 992 993 989 904 977 956 1005 928 1002 1528 961 929 982 995 1017 1059 1022
- - - - - 44% 48% 48% 49% 48% 46% 49% 49% 51% 47% 51% 48% 49% 47% 50% 50% 51% 53% 52%

f F F f F F FKos FKos F F Fk Fk FKos FGHIJKLMOQrS FGhJKOqS

A Lot/Somewhat (Net)

- - - - - 396 345 423 447 411 379 402 411 410 402 441 693 443 421 469 455 462 454 454
- - - - - 20% 17% 21% 22% 20% 19% 20% 21% 21% 20% 22% 22% 23% 21% 24% 23% 23% 23% 23%

g G G g G G G G fGk Gk fGk G FGhJKLno fGjKl FGJKl fGjK FGJKl

  A lot

- - - - - 496 627 569 546 578 525 575 546 595 525 561 834 518 508 514 539 556 605 567
- - - - - 25% 31% 28% 27% 28% 27% 29% 28% 30% 27% 29% 26% 26% 26% 26% 27% 28% 30% 29%

FhIjKmOQRSTUv f f Fs f FikoQRSTu F f FikoQRSTu Fs

  Somewhat

- - - - - 1120 1057 1058 1046 1077 1057 1019 1009 964 1035 960 1633 996 1045 988 993 975 936 945
- - - - - 56% 52% 52% 51% 52% 54% 51% 51% 49% 53% 49% 52% 51% 53% 50% 50% 49% 47% 48%

gHIjLMNPQRTUVWX WX Wx W WX NPtuVWX W W npvWX Wx w npvWX

Not At All/Not Very (Net)

- - - - - 358 361 350 364 375 383 379 333 325 352 328 607 345 365 348 348 327 354 325
- - - - - 18% 18% 17% 18% 18% 20% 19% 17% 17% 18% 17% 19% 18% 18% 18% 18% 16% 18% 17%

npVx v npvx

  Not very

- - - - - 762 696 707 682 703 674 640 675 639 684 633 1027 651 680 640 645 648 582 620
- - - - - 38% 34% 35% 33% 34% 34% 32% 34% 32% 35% 32% 32% 33% 34% 32% 32% 33% 29% 32%

ghIJkLmNPQRsTUVWX W W W W W W w Wx w W W w w w

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 217FR05_3 How much would you say you miss each of the following during this time of virus-related restrictions?

Shopping in stores

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 1341 1381 1399 1394 1445 1298 1376 1254 1316 1211 1332 2168 1284 1246 1273 1275 1251 1315 1228
- - - - - 67% 68% 68% 68% 70% 66% 69% 64% 67% 62% 68% 69% 66% 63% 65% 64% 63% 66% 62%

OsVX MOStUVX MOStUVX MOStUVX fKMnORSTUVWX Ovx MOrSTUVX OsVX MOSuVX MOSTUVX o Ox

A Lot/Somewhat (Net)

- - - - - 625 577 557 558 576 497 577 512 551 480 525 814 500 501 509 491 499 506 475
- - - - - 31% 28% 27% 27% 28% 25% 29% 26% 28% 24% 27% 26% 26% 25% 26% 25% 25% 25% 24%

HIjKMnOPQRSTUVWX kOsUVwX x ox ouX kOqrstUVWX OuvX

  A lot

- - - - - 716 804 842 836 869 801 799 742 764 731 806 1353 784 744 764 785 752 809 753
- - - - - 36% 40% 41% 41% 42% 41% 40% 38% 39% 37% 41% 43% 40% 38% 39% 39% 38% 41% 38%

F FmOsv Fmov FMnOSVx Fo F f FmOv FgMNOSTuVX F F Fo

  Somewhat

- - - - - 672 648 651 645 621 663 620 711 653 752 630 993 673 728 697 713 741 680 739
- - - - - 33% 32% 32% 32% 30% 34% 31% 36% 33% 38% 32% 31% 34% 37% 35% 36% 37% 34% 38%

j J GHIJLPQ j FGHIJKLNPQrW Jl fGHIJLnPQ ghiJLQ GHIJLpQ FGHIJkLNPQ J FGHIJkLNPQw

Not At All/Not Very (Net)

- - - - - 396 365 363 405 362 400 384 427 380 418 390 584 391 413 407 418 444 417 429
- - - - - 20% 18% 18% 20% 18% 20% 19% 22% 19% 21% 20% 18% 20% 21% 21% 21% 22% 21% 22%

hj GHJQ GHJq ghJ ghj gHJq GHJlnQ gHJ GHJQ

  Not very

- - - - - 275 283 287 239 259 263 236 284 274 334 240 410 282 316 289 294 297 264 311
- - - - - 14% 14% 14% 12% 13% 13% 12% 14% 14% 17% 12% 13% 14% 16% 15% 15% 15% 13% 16%

i il Il FGHIJKLmNPQrW il IJkLPQw ILp ILp IjLp IJLPQw

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 218FR05_4 How much would you say you miss each of the following during this time of virus-related restrictions?

Working from the office

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 621 666 694 683 680 609 602 622 675 663 670 1104 647 603 648 678 627 690 600
- - - - - 31% 33% 34% 34% 33% 31% 30% 32% 34% 34% 34% 35% 33% 31% 33% 34% 31% 35% 30%

fLsx l fkLsX lx fLsx FKLmSvX fLsx FkLSX

A Lot/Somewhat (Net)

- - - - - 261 246 301 268 266 213 223 253 272 252 276 472 269 247 274 277 231 297 258
- - - - - 13% 12% 15% 13% 13% 11% 11% 13% 14% 13% 14% 15% 14% 12% 14% 14% 12% 15% 13%

GKLV k KLv KLv GKLsV Kl KLv KLv GKLV k

  A lot

- - - - - 360 420 393 415 414 395 379 369 404 411 394 632 378 356 373 401 396 393 342
- - - - - 18% 21% 19% 20% 20% 20% 19% 19% 20% 21% 20% 20% 19% 18% 19% 20% 20% 20% 17%

fX x x x fX fsX x x x

  Somewhat

- - - - - 1392 1363 1356 1356 1386 1352 1394 1343 1294 1300 1292 2057 1310 1371 1322 1310 1365 1305 1367
- - - - - 69% 67% 66% 66% 67% 69% 70% 68% 66% 66% 66% 65% 67% 69% 67% 66% 69% 65% 70%

hnpQuW nQw HiNoPQUW q hnpQuW q hNopQuW

Not At All/Not Very (Net)

- - - - - 270 296 323 333 325 321 289 380 290 297 280 486 310 307 319 298 312 277 341
- - - - - 13% 15% 16% 16% 16% 16% 14% 19% 15% 15% 14% 15% 16% 16% 16% 15% 16% 14% 17%

f Fw f F FGHiJkLNOPQRStUVW f f FglnPW

  Not very

- - - - - 1123 1067 1033 1023 1061 1031 1105 963 1004 1003 1011 1570 1000 1064 1003 1012 1053 1027 1026
- - - - - 56% 53% 50% 50% 51% 53% 55% 49% 51% 51% 52% 50% 51% 54% 51% 51% 53% 51% 52%

HIJMNOPQRTUWx m m HIJMNOpQRTUw hiMQ mq

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 219FR05_5 How much would you say you miss each of the following during this time of virus-related restrictions?

Attending events like concerts, theatre and sporting events

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 916 984 1072 1069 1033 988 1091 971 1011 962 1093 1604 1021 1037 1060 1050 1088 1094 1082
- - - - - 46% 49% 52% 52% 50% 50% 55% 49% 51% 49% 56% 51% 52% 53% 54% 53% 55% 55% 55%

Fgo FGo F F FGJKMnOQ f F f FGhiJKMNOQr F Fg Fgo FGjMO FGo FGJKMnOQ FGJKMnOQ FGJKMnOQ

A Lot/Somewhat (Net)

- - - - - 430 426 503 473 438 422 467 457 485 442 516 730 451 482 480 469 535 509 500
- - - - - 21% 21% 25% 23% 21% 22% 23% 23% 25% 23% 26% 23% 23% 24% 24% 24% 27% 26% 25%

fGJk fGJk FGiJKlmOQr fGj fGj FGIJKLMOQRu FGJKo FGJKo

  A lot

- - - - - 486 558 569 595 596 566 624 514 526 520 577 874 570 555 580 581 553 585 581
- - - - - 24% 27% 28% 29% 29% 29% 31% 26% 27% 27% 29% 28% 29% 28% 29% 29% 28% 29% 30%

f F Fm F F FGhMNOQv Fm F F F Fm Fm F Fm Fmo

  Somewhat

- - - - - 1097 1045 978 970 1033 973 905 994 958 1001 869 1557 936 937 910 938 904 901 885
- - - - - 54% 51% 48% 48% 50% 50% 45% 51% 49% 51% 44% 49% 48% 47% 46% 47% 45% 45% 45%

HIJKLmNoPQRSTUVWX hILPrsTUVWX p p LPtVWX LPVWX LPTVWX lPvwx hiLPsTuVWX LPVWX p

Not At All/Not Very (Net)

- - - - - 394 357 304 362 375 344 331 324 347 353 312 536 320 313 334 364 305 309 338
- - - - - 20% 18% 15% 18% 18% 18% 17% 16% 18% 18% 16% 17% 16% 16% 17% 18% 15% 16% 17%

HlMPqRStVW h Hv Hvw h h Hv HVw

  Not very

- - - - - 703 688 674 608 658 629 574 670 612 647 557 1021 616 625 576 574 599 592 547
- - - - - 35% 34% 33% 30% 32% 32% 29% 34% 31% 33% 28% 32% 31% 32% 29% 29% 30% 30% 28%

ILNPrsTUVWX ILPTUVWX iLPtUwX lpX lpX ILPTUVWX x iLPtUwX LPtuX x pX

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 220FR05_6 How much would you say you miss each of the following during this time of virus-related restrictions?

Dining out at a restaurant/bar

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 1405 1492 1523 1521 1493 1402 1509 1400 1461 1364 1457 2273 1389 1358 1423 1385 1426 1423 1413
- - - - - 70% 74% 74% 75% 72% 71% 76% 71% 74% 69% 74% 72% 71% 69% 72% 70% 72% 71% 72%

FOSU FmOrSUw FkmOqrSUvw s FjKMOQRStUVWX FOrSU FmOrSU s s

A Lot/Somewhat (Net)

- - - - - 670 708 737 757 785 656 734 696 711 632 710 1071 633 630 693 614 644 695 710
- - - - - 33% 35% 36% 37% 38% 33% 37% 35% 36% 32% 36% 34% 32% 32% 35% 31% 32% 35% 36%

U OrSUv FkOqRSUV FgKOQRSUV fkORSUV osU OrSUV OrSUV u U U OrSUV

  A lot

- - - - - 735 783 786 764 707 746 775 704 750 732 747 1202 757 728 730 772 781 728 703
- - - - - 37% 39% 38% 37% 34% 38% 39% 36% 38% 37% 38% 38% 39% 37% 37% 39% 39% 36% 36%

J J j j J J J J J J Jmx

  Somewhat

- - - - - 608 537 527 518 573 559 487 565 508 599 505 888 568 616 547 603 566 572 554
- - - - - 30% 26% 26% 25% 28% 29% 24% 29% 26% 31% 26% 28% 29% 31% 28% 30% 28% 29% 28%

GHILNP l iL hiLp GHILNP iL hiLnp GHIjLNPqt l GHILNP iL hiL L

Not At All/Not Very (Net)

- - - - - 287 251 225 261 273 278 260 252 233 291 237 394 257 291 252 295 254 277 275
- - - - - 14% 12% 11% 13% 13% 14% 13% 13% 12% 15% 12% 12% 13% 15% 13% 15% 13% 14% 14%

Hn h Hn gHNPq gHNpq gHNPq H H

  Not very

- - - - - 321 286 301 256 300 281 226 313 275 308 268 494 311 325 295 307 312 294 278
- - - - - 16% 14% 15% 13% 15% 14% 11% 16% 14% 16% 14% 16% 16% 16% 15% 15% 16% 15% 14%

IL L L L L IL L IL l IL IL ILnp iL IL IL L L

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 227
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 221FR05_7 How much would you say you miss each of the following during this time of virus-related restrictions?

Watching sports on TV

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 910 909 1017 963 955 932 974 898 948 909 916 1473 909 887 907 959 888 930 920
- - - - - 45% 45% 50% 47% 46% 48% 49% 46% 48% 46% 47% 47% 46% 45% 46% 48% 45% 47% 47%

FGjmoStV fGsV gv gv

A Lot/Somewhat (Net)

- - - - - 481 478 541 502 501 476 537 505 529 483 470 737 508 434 491 459 392 457 456
- - - - - 24% 24% 26% 25% 24% 24% 27% 26% 27% 25% 24% 23% 26% 22% 25% 23% 20% 23% 23%

V V gqSuVWx V V V fGpQSUVWX SV fgpQSUVWX V V V SVw V V v V

  A lot

- - - - - 429 431 476 461 454 457 437 393 419 427 446 736 401 453 417 499 496 473 465
- - - - - 21% 21% 23% 23% 22% 23% 22% 20% 21% 22% 23% 23% 20% 23% 21% 25% 25% 24% 24%

m m Mr m FGjlMNoRT FGjlMNoRT Mr Mr

  Somewhat

- - - - - 1103 1120 1033 1076 1112 1029 1022 1067 1021 1054 1046 1688 1048 1087 1063 1029 1104 1065 1047
- - - - - 55% 55% 50% 53% 54% 52% 51% 54% 52% 54% 53% 53% 54% 55% 54% 52% 55% 53% 53%

Hl HLnu h h h Hl h HLnu

Not At All/Not Very (Net)

- - - - - 314 287 250 322 327 292 280 305 292 336 334 508 281 285 296 328 341 290 361
- - - - - 16% 14% 12% 16% 16% 15% 14% 16% 15% 17% 17% 16% 14% 14% 15% 17% 17% 15% 18%

H H H h H H GHLrsw GHLrs H H Hl GHLrsw h fGHijKLmNRSTW

  Not very

- - - - - 789 833 783 754 785 736 742 761 729 718 712 1180 768 801 767 701 763 775 685
- - - - - 39% 41% 38% 37% 38% 38% 37% 39% 37% 37% 36% 37% 39% 41% 39% 35% 38% 39% 35%

UX IkLNOPQUX x uX uX ilnOPqUX uX x uX

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 222FR05_8 How much would you say you miss each of the following during this time of virus-related restrictions?

Gatherings with friends and family

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 1494 1579 1605 1579 1584 1502 1608 1473 1483 1416 1491 2402 1480 1450 1503 1471 1485 1549 1445
- - - - - 74% 78% 78% 77% 77% 77% 81% 75% 75% 72% 76% 76% 76% 73% 76% 74% 75% 78% 73%

FmOSUvX FMnOSUVX fOSUvX Osx Osx FgiJKMNOPQRSTUVwX o O O o O fOSUvX

A Lot/Somewhat (Net)

- - - - - 833 891 941 899 906 813 925 783 806 737 841 1268 817 742 824 765 773 827 755
- - - - - 41% 44% 46% 44% 44% 41% 46% 40% 41% 38% 43% 40% 42% 38% 42% 38% 39% 41% 38%

os MOQSUVX FKMNOQRSTUVWX MOQSUVX MOQSUVX os FKMNOpQRSTUVWX os OSUVX Os OSx os

  A lot

- - - - - 661 688 664 680 677 689 683 690 677 679 650 1135 663 708 679 706 713 722 690
- - - - - 33% 34% 32% 33% 33% 35% 34% 35% 34% 35% 33% 36% 34% 36% 34% 36% 36% 36% 35%

fHj h h h fHj

  Somewhat

- - - - - 519 450 445 460 483 459 388 492 486 547 471 759 477 524 467 517 507 446 522
- - - - - 26% 22% 22% 23% 23% 23% 19% 25% 25% 28% 24% 24% 24% 27% 24% 26% 25% 22% 27%

GHiLw l l L L gHL hL GHIJKLnPQrTW L L L GHIjkLW L GHILW gHiLw l GHIjkLW

Not At All/Not Very (Net)

- - - - - 230 208 204 240 250 248 198 216 251 279 242 383 240 255 244 276 231 212 277
- - - - - 11% 10% 10% 12% 12% 13% 10% 11% 13% 14% 12% 12% 12% 13% 12% 14% 12% 11% 14%

hl gHL GHLw FGHiLMqvW ghl hl hl GHLw hl fGHLMvW fGHiLMvW

  Not very

- - - - - 289 242 242 220 233 211 190 277 235 268 229 376 237 269 223 240 276 234 245
- - - - - 14% 12% 12% 11% 11% 11% 10% 14% 12% 14% 12% 12% 12% 14% 11% 12% 14% 12% 12%

ghIJKLnPqTw L l hIJKLpqtw l IjKLt l L L IjKL L IjKLt l L

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 223FR05_9 How much would you say you miss each of the following during this time of virus-related restrictions?

Going to church

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 983 958 991 1011 990 972 965 980 978 982 1000 1505 995 1028 994 1008 951 1019 956
- - - - - 49% 47% 48% 50% 48% 50% 48% 50% 50% 50% 51% 48% 51% 52% 50% 51% 48% 51% 49%

gq g GhJlQV g gq

A Lot/Somewhat (Net)

- - - - - 504 514 527 527 523 518 496 496 525 516 515 760 558 507 510 517 483 534 506
- - - - - 25% 25% 26% 26% 25% 26% 25% 25% 27% 26% 26% 24% 29% 26% 26% 26% 24% 27% 26%

fgjLmQV

  A lot

- - - - - 479 444 464 484 467 455 469 484 453 466 485 745 436 521 484 491 469 485 451
- - - - - 24% 22% 23% 24% 23% 23% 24% 25% 23% 24% 25% 24% 22% 26% 25% 25% 24% 24% 23%

g GHJknqRx g

  Somewhat

- - - - - 1030 1071 1059 1028 1076 989 1031 985 991 981 962 1656 962 946 976 980 1041 976 1011
- - - - - 51% 53% 52% 50% 52% 50% 52% 50% 50% 50% 49% 52% 49% 48% 50% 49% 52% 49% 51%

prSuw s S s pSw S

Not At All/Not Very (Net)

- - - - - 263 294 269 311 321 279 318 252 308 284 286 440 275 281 308 300 291 284 326
- - - - - 13% 14% 13% 15% 16% 14% 16% 13% 16% 14% 15% 14% 14% 14% 16% 15% 15% 14% 17%

m fhm FHM fhM fhm FHMQr

  Not very

- - - - - 767 777 790 718 756 709 713 734 683 697 677 1217 687 665 668 680 750 692 684
- - - - - 38% 38% 39% 35% 37% 36% 36% 37% 35% 35% 34% 38% 35% 34% 34% 34% 38% 35% 35%

npSTUwx inPSTUwx iNPrSTUWx st iNoPrSTUWX Stu

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 224FR05_10 How much would you say you miss each of the following during this time of virus-related restrictions?

Going to school or university

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 488 538 583 598 611 533 575 581 593 580 642 930 622 602 591 633 616 672 642
- - - - - 24% 27% 28% 29% 30% 27% 29% 30% 30% 30% 33% 29% 32% 30% 30% 32% 31% 34% 33%

F F Fg F Fg FG Fg FGHijKLmoq Fg FGhK FGk Fg FGhK FGK FGHIJKLMnOQt FGHijKLoq

A Lot/Somewhat (Net)

- - - - - 233 219 275 267 274 220 263 255 280 261 281 402 303 291 287 258 275 313 293
- - - - - 12% 11% 13% 13% 13% 11% 13% 13% 14% 13% 14% 13% 15% 15% 15% 13% 14% 16% 15%

Gk g g g g FGK g FGK FGiKmQu FGK FGK g fGk FGijKlmoQu FGKq

  A lot

- - - - - 255 319 308 331 336 313 312 326 313 319 362 528 319 310 303 376 341 359 350
- - - - - 13% 16% 15% 16% 16% 16% 16% 17% 16% 16% 18% 17% 16% 16% 15% 19% 17% 18% 18%

F f F F F F F F F FgHlnst F F F f FGHijkLnoST F FHt Fh

  Somewhat

- - - - - 1525 1491 1467 1441 1456 1428 1421 1384 1376 1383 1320 2231 1335 1372 1379 1355 1376 1323 1325
- - - - - 76% 73% 72% 71% 70% 73% 71% 70% 70% 70% 67% 71% 68% 70% 70% 68% 69% 66% 67%

HIJLMNOPQRSTUVWX jmNoPqRStUVWX PruWX pWx pWx PRsUVWX PWX pW w pWx pWx w

Not At All/Not Very (Net)

- - - - - 225 277 263 287 278 311 254 261 268 293 276 410 265 275 271 303 285 265 282
- - - - - 11% 14% 13% 14% 13% 16% 13% 13% 14% 15% 14% 13% 14% 14% 14% 15% 14% 13% 14%

f F f FHjLmQw f F F f F f Fhlq F F

  Not very

- - - - - 1300 1214 1205 1154 1178 1117 1167 1124 1107 1090 1043 1820 1070 1097 1109 1052 1091 1058 1043
- - - - - 65% 60% 59% 57% 57% 57% 58% 57% 56% 56% 53% 58% 55% 56% 56% 53% 55% 53% 53%

GHIJKLMNOPQRSTUVWX inOPRStUVWX oPRUVWX puwx pUWX puwx PrUvWX pUWX PUWX

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 225FR05_13 How much would you say you miss each of the following during this time of virus-related restrictions?

Going to the gym/work out class

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 742 802 838 809 829 777 817 767 813 735 849 1302 802 746 831 862 848 854 799
- - - - - 37% 40% 41% 40% 40% 40% 41% 39% 41% 37% 43% 41% 41% 38% 42% 43% 43% 43% 41%

Fo f Fo FOs FgikMOS FOs Fo FOS FgikMOS FmOS FgmOS f

A Lot/Somewhat (Net)

- - - - - 347 352 430 408 415 374 380 380 408 331 369 631 403 355 416 396 409 402 400
- - - - - 17% 17% 21% 20% 20% 19% 19% 19% 21% 17% 19% 20% 21% 18% 21% 20% 21% 20% 20%

FGOs fgO fgO FGOs fgO FGO FGOs fo FGO fgO FgO

  A lot

- - - - - 395 450 409 400 414 403 437 388 405 404 480 670 400 391 415 466 439 452 399
- - - - - 20% 22% 20% 20% 20% 21% 22% 20% 21% 21% 24% 21% 20% 20% 21% 23% 22% 23% 20%

FHIJKMNOQRStX FHIJkMnorSx fhim

  Somewhat

- - - - - 1271 1227 1212 1230 1237 1184 1179 1198 1156 1228 1113 1859 1155 1228 1139 1126 1144 1141 1168
- - - - - 63% 60% 59% 60% 60% 60% 59% 61% 59% 63% 57% 59% 59% 62% 58% 57% 57% 57% 59%

HjLNPQRTUVWx puw pu pu PUvw hlNPQrTUVW nPqTUVW

Not At All/Not Very (Net)

- - - - - 294 305 299 359 313 323 344 302 280 302 313 503 266 302 288 289 288 260 316
- - - - - 15% 15% 15% 18% 15% 16% 17% 15% 14% 15% 16% 16% 14% 15% 15% 15% 14% 13% 16%

FgHjNRtUVW rW fhNRtuvW w W W rW

  Not very

- - - - - 977 923 913 872 924 861 836 896 876 926 800 1356 889 927 851 837 856 881 852
- - - - - 49% 45% 45% 43% 45% 44% 42% 46% 45% 47% 41% 43% 45% 47% 43% 42% 43% 44% 43%

HIjKLNPQTUVWX lPu p P lPu p ILPQtUVx lP ILPQtUvx p

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 226FR05_14 How much would you say you miss each of the following during this time of virus-related restrictions?

Going to a social gathering

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 1191 1188 1281 1297 1310 1242 1320 1172 1220 1205 1256 1991 1205 1201 1244 1214 1277 1262 1232
- - - - - 59% 59% 62% 64% 63% 63% 66% 60% 62% 61% 64% 63% 62% 61% 63% 61% 64% 63% 63%

fG FGM FGm FGm FGhMNOqRSUx g FGM FGm FGm FGM FGm fG

A Lot/Somewhat (Net)

- - - - - 509 524 544 583 586 505 551 495 524 506 558 849 533 513 568 525 556 527 545
- - - - - 25% 26% 27% 29% 28% 26% 28% 25% 27% 26% 28% 27% 27% 26% 29% 26% 28% 26% 28%

fm fm fm fgMo

  A lot

- - - - - 682 664 737 713 724 737 769 677 696 700 698 1142 672 688 675 689 720 734 686
- - - - - 34% 33% 36% 35% 35% 38% 39% 34% 35% 36% 36% 36% 34% 35% 34% 35% 36% 37% 35%

g fG FGijMnRsTUx g g G

  Somewhat

- - - - - 822 841 769 742 756 719 676 793 749 758 706 1170 752 773 726 774 715 733 735
- - - - - 41% 41% 38% 36% 37% 37% 34% 40% 38% 39% 36% 37% 38% 39% 37% 39% 36% 37% 37%

hIJKLPQTVWx HIJKLnPQTVWX l IjkLPqtVw L L l L L L l

Not At All/Not Very (Net)

- - - - - 356 359 330 343 309 336 318 290 333 310 339 524 312 328 305 357 302 321 324
- - - - - 18% 18% 16% 17% 15% 17% 16% 15% 17% 16% 17% 17% 16% 17% 15% 18% 15% 16% 16%

jmv jMv m JMv

  Not very

- - - - - 466 483 439 399 447 383 358 503 416 448 367 647 439 445 422 417 413 413 411
- - - - - 23% 24% 21% 20% 22% 20% 18% 26% 21% 23% 19% 20% 22% 23% 21% 21% 21% 21% 21%

IKLPq IKLPQuvwx Lp Lp HIJKLNPQrsTUVWX L IkLP l ikLP ikLP L l l l l

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 227FR05_15 How much would you say you miss each of the following during this time of virus-related restrictions?

Going to my local coffee shop

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - 858 940 894 955 988 933 969 892 916 840 904 1426 896 876 912 911 921 993 930
- - - - - 43% 46% 44% 47% 48% 48% 49% 45% 47% 43% 46% 45% 46% 44% 46% 46% 46% 50% 47%

fo FhO FHOs FHO FHOqS Fo f fo fo FgHMOpQrStuv FhO

A Lot/Somewhat (Net)

- - - - - 360 381 376 379 417 357 386 376 349 333 376 574 338 353 374 382 353 416 394
- - - - - 18% 19% 18% 19% 20% 18% 19% 19% 18% 17% 19% 18% 17% 18% 19% 19% 18% 21% 20%

Or fnOqRsv or

  A lot

- - - - - 498 558 518 576 571 576 583 516 568 507 528 852 557 523 537 529 568 577 537
- - - - - 25% 28% 25% 28% 28% 29% 29% 26% 29% 26% 27% 27% 28% 27% 27% 27% 28% 29% 27%

Fh f FHmo FHo FHo Fh Fh FHo

  Somewhat

- - - - - 1155 1089 1156 1084 1078 1028 1027 1073 1053 1123 1058 1735 1061 1098 1058 1077 1071 1002 1037
- - - - - 57% 54% 56% 53% 52% 52% 51% 55% 53% 57% 54% 55% 54% 56% 54% 54% 54% 50% 53%

gIJKLNptvWX w iJKLWx W gIJKLntvWX w lW w jLW w w w

Not At All/Not Very (Net)

- - - - - 342 350 366 380 351 360 338 366 351 354 322 605 334 374 363 374 346 313 328
- - - - - 17% 17% 18% 19% 17% 18% 17% 19% 18% 18% 16% 19% 17% 19% 18% 19% 17% 16% 17%

w w w pWx W w W

  Not very

- - - - - 813 740 790 704 727 668 688 707 702 769 736 1131 727 724 696 703 725 689 709
- - - - - 40% 36% 39% 35% 35% 34% 34% 36% 36% 39% 38% 36% 37% 37% 35% 35% 36% 35% 36%

GIJKLMNQsTUVWX IjKLW IJKLnqtuW k

  Not at all

- - - - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 228FR05_16 How much would you say you miss each of the following during this time of virus-related restrictions?

In person celebrations (e.g., birthdays, graduations)

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - - - - - - - - - 1327 1289 1362 2160 1328 1317 1348 1339 1376 1377 1325
- - - - - - - - - - - - - 67% 66% 69% 68% 68% 67% 68% 67% 69% 69% 67%

O o o

A Lot/Somewhat (Net)

- - - - - - - - - - - - - 700 625 721 1060 661 670 677 668 708 690 694
- - - - - - - - - - - - - 36% 32% 37% 34% 34% 34% 34% 34% 36% 35% 35%

O Oq O o

  A lot

- - - - - - - - - - - - - 627 664 640 1100 667 647 671 671 668 686 631
- - - - - - - - - - - - - 32% 34% 33% 35% 34% 33% 34% 34% 34% 34% 32%

n

  Somewhat

- - - - - - - - - - - - - 642 674 600 1001 629 657 622 649 616 618 642
- - - - - - - - - - - - - 33% 34% 31% 32% 32% 33% 32% 33% 31% 31% 33%

Pvw

Not At All/Not Very (Net)

- - - - - - - - - - - - - 308 284 293 410 246 278 279 315 247 273 299
- - - - - - - - - - - - - 16% 14% 15% 13% 13% 14% 14% 16% 12% 14% 15%

QRV v QRV qrV

  Not very

- - - - - - - - - - - - - 334 389 307 590 383 378 343 335 369 345 343
- - - - - - - - - - - - - 17% 20% 16% 19% 20% 19% 17% 17% 19% 17% 17%

nPu P Pu P p

  Not at all

- - - - - - - - - - - - - 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - - - - - - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 229COV04 How concerned are you of a new wave of COVID-19 outbreak in your area?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - 1963 - 3161 - 1974 - 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** 1963 -** 3161 -** 1974 -** 1988 -** -** 1967Weighted Base

- - - - - - - - - - - - - - 1544 - 2566 - 1573 - 1592 - - 1555
- - - - - - - - - - - - - - 79% - 81% - 80% - 80% - - 79%

o

Very/Somewhat
Concerned (Net)

- - - - - - - - - - - - - - 777 - 1406 - 870 - 920 - - 840
- - - - - - - - - - - - - - 40% - 44% - 44% - 46% - - 43%

O O Ox

  Very concerned

- - - - - - - - - - - - - - 767 - 1161 - 704 - 672 - - 714
- - - - - - - - - - - - - - 39% - 37% - 36% - 34% - - 36%

sU

  Somewhat concerned

- - - - - - - - - - - - - - 419 - 595 - 401 - 396 - - 412
- - - - - - - - - - - - - - 21% - 19% - 20% - 20% - - 21%

q

Not At All/Not Very
Concerned (Net)

- - - - - - - - - - - - - - 266 - 378 - 257 - 263 - - 295
- - - - - - - - - - - - - - 14% - 12% - 13% - 13% - - 15%

Q

  Not very concerned

- - - - - - - - - - - - - - 153 - 217 - 143 - 133 - - 117
- - - - - - - - - - - - - - 8% - 7% - 7% - 7% - - 6%

x

  Not at all concerned

- - - - - - - - - - - - - - 1963 - 3161 - 1974 - 1988 - - 1967
- - - - - - - - - - - - - - 100% - 100% - 100% - 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 230Q22 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare

system?

Summary Of Concerned

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1608 1618 1780 - - 1763 1727 1727 1691 1631 1548 1598 1541 1563 1484 1554 2485 1678 1554 1642 1594 1576 1595 1538
78% 80% 88% - - 88% 85% 84% 83% 79% 79% 80% 78% 79% 76% 79% 79% 86% 79% 83% 80% 79% 80% 78%

o O ABGHIJKLMNOPQSTUVWX ABgHIJKLMNOPQSTUVWX ABJKLMNOPQSUVWX ABJKLMNOPQSUVWX AbJKlMNOPQSuVwX O o O O O o ABiJKLMNOPQSUVWX o ABJKLMNOPQSuVWX O O O

Healthcare workers
(doctors, nurses,
supporting staff)

1540 1554 1740 - - 1644 1593 1563 1517 1472 1408 1412 1396 1395 1380 1403 2378 1582 1466 1562 1483 1495 1516 1434
75% 77% 86% - - 82% 79% 76% 74% 71% 72% 71% 71% 71% 70% 72% 75% 81% 74% 79% 75% 75% 76% 73%

JkLMNOP JKLMNOPX ABFGHIJKLMNOPQRSTUVWX ABGHIJKLMNOPQSUVWX AIJKLMNOPQSUVX JKLMNOPx jLmNO JKLMNOP ABHIJKLMNOPQSUVWX lmnO AhIJKLMNOPQSUVwX jLmNOp JkLMNOP JKLMNOPx

Hospital beds (room for
patients)

1525 1547 1738 - - 1688 1631 1606 1561 1516 1420 1443 1398 1422 1353 1399 2329 1532 1438 1528 1471 1472 1498 1418
74% 77% 86% - - 84% 80% 78% 77% 73% 72% 72% 71% 72% 69% 71% 74% 78% 73% 78% 74% 74% 75% 72%

mOp jKLMNOPqSX ABGHIJKLMNOPQRSTUVWX ABGHIJKLMNOPQRSTUVWX ABIJKLMNOPQStUVWX AJKLMNOPQSUVwX jKLMNOPqSX O o o o O AJKLMNOPQSUVwX O aJKLMNOPQSUVX O O MOPx o

Hospital ventilators (for
assisted breathing)

1538 1479 1660 - - 1688 1651 1644 1627 1530 1494 1478 1419 1459 1346 1394 2215 1454 1388 1482 1435 1427 1483 1406
75% 73% 82% - - 84% 81% 80% 80% 74% 76% 74% 72% 74% 69% 71% 70% 74% 70% 75% 72% 72% 74% 71%

OPQSvX Oq ABJKLMNOPQRSTUVWX ABgHIJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX OpQS MOPQSUVX OpQS O OpQS OpQS OPQSuVX o o OpQS

Testing kits for COVID-19

1395 1424 1672 - - 1692 1671 1683 1638 1540 1508 1475 1411 1443 1367 1372 2325 1510 1407 1485 1425 1442 1472 1396
68% 71% 83% - - 84% 82% 82% 80% 75% 77% 74% 72% 73% 70% 70% 74% 77% 71% 75% 72% 72% 74% 71%

ABJKLMNOPQRSTUVWX ABIJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQrSTUVWX ABOPsX ABlMNOPQSUVwX AbOP A AOp AbOP ABlMNOPQSUVwX a ABmOPSUvX a A AbOP

Surgical masks and gloves

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 231Q22 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare

system?

Summary Of Not At All / Not Very Concerned

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

655 595 351 - - 321 358 367 401 526 453 521 554 526 596 590 836 447 567 485 563 550 523 571
32% 29% 17% - - 16% 18% 18% 20% 25% 23% 26% 28% 27% 30% 30% 26% 23% 29% 25% 28% 28% 26% 29%

CFGHIJKLMNQRsTuVW CFGHIJKlqRTw F CFGHI CFGHI CFGHIkr CFGHIKRt CFGHIKR CFGHIJKLNQRTW CFGHIJKLnQRTW CFGHIKR CFGHi CFGHIjKRT CFGHI CFGHIKRT CFGHIKRt CFGHIkr CFGHIJKRT

Surgical masks and
gloves

512 540 363 - - 325 378 406 412 536 467 518 546 510 617 568 946 503 586 488 553 565 512 561
25% 27% 18% - - 16% 19% 20% 20% 26% 24% 26% 28% 26% 31% 29% 30% 26% 30% 25% 28% 28% 26% 29%

CFGHI CFGHI f F F CFGHI CFGHI CFGHI CFGHIK CFGHI ABCFGHIJKLMNRTuvW ACFGHIjKlnrTw AbCFGHIJKLNRTW CFGHI ACFGHIJKLNRTW CFGHI CFGHIKt aCFGHIKT CFGHI ACFGHIKT

Testing kits for COVID-19

525 472 285 - - 325 398 444 478 550 541 553 567 547 610 563 832 425 536 442 517 520 497 549
26% 23% 14% - - 16% 20% 22% 23% 27% 28% 28% 29% 28% 31% 29% 26% 22% 27% 22% 26% 26% 25% 28%

CFGHRt CFG CF CF CFG bCFGHiRT BCFGHIRT BCFGHIRT aBCFGHIRTW BCFGHIRT ABCFGHIJklnQRSTUVWx aBCFGHIRTW bCFGHiRT CF BCFGHIRT CFg CFGHRT CFGHRT CFGhr BCFGHIRTw

Hospital ventilators (for
assisted breathing)

510 465 283 - - 369 436 487 522 594 553 584 569 574 583 559 783 375 508 408 505 497 479 533
25% 23% 14% - - 18% 21% 24% 26% 29% 28% 29% 29% 29% 30% 28% 25% 19% 26% 21% 25% 25% 24% 27%

CFGRT CFR C CF CFRt CFGRT ABCFGHiQRTuVW aBCFGHQRTvW ABCFGHIQRsTUVW ABCFGHiQRsTuVW ABCFGHIQRsTUVW ABCFGHIQRSTUVW ABCFGHQRTuVW CFGRT C CFGRT C CFGRT CFGRT CFRt BCFGhRTw

Hospital beds (room for
patients)

442 401 243 - - 250 302 323 348 435 413 398 424 406 479 408 676 279 420 328 394 416 400 429
22% 20% 12% - - 12% 15% 16% 17% 21% 21% 20% 22% 21% 24% 21% 21% 14% 21% 17% 20% 21% 20% 22%

CFGHIRT CFGHiRT Cf CF CFr CFGHIRT CFGHIRT CFGHiRT CFGHIRT CFGHIRT aBCFGHIJkLNPqRsTUVW CFGHIRT CFGHIRT CFGHIRT CF CFGHiRt CFGHIRT CFGHiRT CFGHIRT

Healthcare workers
(doctors, nurses,
supporting staff)
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 238
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 232Q22_1 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare

system?

Surgical masks and gloves

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1395 1424 1672 - - 1692 1671 1683 1638 1540 1508 1475 1411 1443 1367 1372 2325 1510 1407 1485 1425 1442 1472 1396
68% 71% 83% - - 84% 82% 82% 80% 75% 77% 74% 72% 73% 70% 70% 74% 77% 71% 75% 72% 72% 74% 71%

ABJKLMNOPQRSTUVWX ABIJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQrSTUVWX ABOPsX ABlMNOPQSUVwX AbOP A AOp AbOP ABlMNOPQSUVwX a ABmOPSUvX a A AbOP

Very/Somewhat
Concerned (Net)

644 743 1089 - - 1068 1036 1001 1026 880 856 815 773 776 738 725 1261 900 792 904 801 787 798 713
31% 37% 54% - - 53% 51% 49% 50% 43% 44% 41% 39% 39% 38% 37% 40% 46% 40% 46% 40% 40% 40% 36%

A ABHiJKLMNOPQRSTUVWX ABHJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQSUVWX ABJKLMNOPQRSTUVWX ABmnOPX ABMNOPQsVwX ABoPX A A A A AbX ABLMNOPQSUVWX Ax ABLMNOPQSUVWX AbpX Ax Ax A

  Very concerned

751 682 583 - - 624 635 681 612 660 652 660 638 667 629 647 1065 610 615 582 624 655 675 683
37% 34% 29% - - 31% 31% 33% 30% 32% 33% 33% 32% 34% 32% 33% 34% 31% 31% 30% 31% 33% 34% 35%

CFGhIJklMOpqRSTUV CIT Cit c Cit Cit c CIT c Ct CIT Ct CIT CFgIrsTu

  Somewhat concerned

655 595 351 - - 321 358 367 401 526 453 521 554 526 596 590 836 447 567 485 563 550 523 571
32% 29% 17% - - 16% 18% 18% 20% 25% 23% 26% 28% 27% 30% 30% 26% 23% 29% 25% 28% 28% 26% 29%

CFGHIJKLMNQRsTuVW CFGHIJKlqRTw F CFGHI CFGHI CFGHIkr CFGHIKRt CFGHIKR CFGHIJKLNQRTW CFGHIJKLnQRTW CFGHIKR CFGHi CFGHIjKRT CFGHI CFGHIKRT CFGHIKRt CFGHIkr CFGHIJKRT

Not At All/Not Very
Concerned (Net)

393 351 231 - - 215 235 213 258 316 275 327 342 340 345 370 498 279 340 288 368 313 300 349
19% 17% 11% - - 11% 12% 10% 13% 15% 14% 16% 17% 17% 18% 19% 16% 14% 17% 15% 19% 16% 15% 18%

CFGHIJKlQRTVW CFGHIKRt h CFGHi cFgH CFGHI CFGHIKRt CFGHIKRt CFGHIKRtw CFGHIJKQRTVW CFGHI CFgH CFGHIKr CFGH CFGHIJKqRTvW CFGHI CFGHi CFGHIjKRTw

  Not very concerned

262 243 120 - - 106 123 155 143 210 178 194 212 186 252 220 337 168 226 196 194 237 223 222
13% 12% 6% - - 5% 6% 8% 7% 10% 9% 10% 11% 9% 13% 11% 11% 9% 11% 10% 10% 12% 11% 11%

CFGHIJKLNqRTU CFGHIKlNRu cF f CFGHI CFGi CFGHI CFGHIr CFGhI CFGHIJKLNqRTU CFGHIkR CFGHIr CFG CFGHIkR CFGHI CFGHI CFGHIKlNRu CFGHIR CFGHIkR

  Not at all concerned

2050 2019 2023 - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 233Q22_2 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare

system?

Testing kits for COVID-19

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1538 1479 1660 - - 1688 1651 1644 1627 1530 1494 1478 1419 1459 1346 1394 2215 1454 1388 1482 1435 1427 1483 1406
75% 73% 82% - - 84% 81% 80% 80% 74% 76% 74% 72% 74% 69% 71% 70% 74% 70% 75% 72% 72% 74% 71%

OPQSvX Oq ABJKLMNOPQRSTUVWX ABgHIJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX OpQS MOPQSUVX OpQS O OpQS OpQS OPQSuVX o o OpQS

Very/Somewhat
Concerned (Net)

834 828 1009 - - 1076 1018 1045 1045 881 900 802 799 788 710 757 1195 817 764 873 808 807 801 725
41% 41% 50% - - 53% 50% 51% 51% 43% 46% 40% 41% 40% 36% 39% 38% 42% 39% 44% 41% 40% 40% 37%
Ox OqX ABJkLMNOPQRSTUVWX ABcgJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX ABJKLMNOPQRSTUVWX OPQsX ABLMNOPQrSUVWX Ox Ox O OQX aLmNOPQSuvWX Ox Ox O

  Very concerned

704 651 651 - - 612 633 599 581 649 594 675 620 670 636 637 1020 636 624 609 627 620 682 681
34% 32% 32% - - 30% 31% 29% 29% 31% 30% 34% 32% 34% 32% 32% 32% 33% 32% 31% 32% 31% 34% 35%

FgHIKtv I I fHIk i fHIk hI hI hI hI FHIK FgHIjKtv

  Somewhat concerned

512 540 363 - - 325 378 406 412 536 467 518 546 510 617 568 946 503 586 488 553 565 512 561
25% 27% 18% - - 16% 19% 20% 20% 26% 24% 26% 28% 26% 31% 29% 30% 26% 30% 25% 28% 28% 26% 29%

CFGHI CFGHI f F F CFGHI CFGHI CFGHI CFGHIK CFGHI ABCFGHIJKLMNRTuvW ACFGHIjKlnrTw AbCFGHIJKLNRTW CFGHI ACFGHIJKLNRTW CFGHI CFGHIKt aCFGHIKT CFGHI ACFGHIKT

Not At All/Not Very
Concerned (Net)

309 343 250 - - 203 242 241 264 345 280 306 314 315 358 351 600 327 352 269 322 325 317 352
15% 17% 12% - - 10% 12% 12% 13% 17% 14% 15% 16% 16% 18% 18% 19% 17% 18% 14% 16% 16% 16% 18%

CFGH CFGHIkT f F CFGHIT Fgh CFGHi CFGHI CFGHI ACFGHIKlT aCFGHIKlT ACFGHIKLMNTuvW CFGHIT aCFGHIKT F CFGHIt CFGHIt CFGHI aCFGHIKlT

  Not very concerned

203 198 113 - - 122 136 164 149 192 187 212 231 196 260 217 346 176 234 219 231 241 195 210
10% 10% 6% - - 6% 7% 8% 7% 9% 10% 11% 12% 10% 13% 11% 11% 9% 12% 11% 12% 12% 10% 11%

CFGhI CFGI Cf c CFGi CFGI CFGHI CFGHIJkR CFGhI ABCFGHIJKLNqRWx CFGHI CFGHI CFG CFGHIJkR CFGHI CFGHIjR abCFGHIJKnRw CFGI CFGHI

  Not at all concerned

2050 2019 2023 - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 234Q22_3 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare

system?

Hospital beds (room for patients)

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1540 1554 1740 - - 1644 1593 1563 1517 1472 1408 1412 1396 1395 1380 1403 2378 1582 1466 1562 1483 1495 1516 1434
75% 77% 86% - - 82% 79% 76% 74% 71% 72% 71% 71% 71% 70% 72% 75% 81% 74% 79% 75% 75% 76% 73%

JkLMNOP JKLMNOPX ABFGHIJKLMNOPQRSTUVWX ABGHIJKLMNOPQSUVWX AIJKLMNOPQSUVX JKLMNOPx jLmNO JKLMNOP ABHIJKLMNOPQSUVWX lmnO AhIJKLMNOPQSUVwX jLmNOp JkLMNOP JKLMNOPx

Very/Somewhat
Concerned (Net)

766 857 1075 - - 959 882 854 806 742 722 718 711 732 684 727 1275 883 826 935 837 857 828 737
37% 42% 53% - - 48% 43% 42% 40% 36% 37% 36% 36% 37% 35% 37% 40% 45% 42% 47% 42% 43% 42% 37%

AJKLMNOPX ABFGHIJKLMNOPQRSTUVWX ABGHIJKLMNOPQSUVWX AIJKLMNOPqX AJKLMNOPX jlmO JkLMnOp AhIJKLMNOPQwX AJKLMNOPX ABGHIJKLMNOPQSUVWX AJKLMNOPX AiJKLMNOPX AJKLMNOPX

  Very concerned

774 697 665 - - 685 712 709 711 731 686 695 686 663 696 676 1104 699 640 627 646 638 688 697
38% 35% 33% - - 34% 35% 35% 35% 35% 35% 35% 35% 34% 35% 34% 35% 36% 32% 32% 32% 32% 34% 35%

CfhNpSTUVw tv tv tv t tv tv

  Somewhat concerned

510 465 283 - - 369 436 487 522 594 553 584 569 574 583 559 783 375 508 408 505 497 479 533
25% 23% 14% - - 18% 21% 24% 26% 29% 28% 29% 29% 29% 30% 28% 25% 19% 26% 21% 25% 25% 24% 27%

CFGRT CFR C CF CFRt CFGRT ABCFGHiQRTuVW aBCFGHQRTvW ABCFGHIQRsTUVW ABCFGHiQRsTuVW ABCFGHIQRsTUVW ABCFGHIQRSTUVW ABCFGHQRTuVW CFGRT C CFGRT C CFGRT CFGRT CFRt BCFGhRTw

Not At All/Not Very
Concerned (Net)

301 282 196 - - 255 287 308 342 402 334 349 340 336 338 367 464 231 285 231 314 288 279 351
15% 14% 10% - - 13% 14% 15% 17% 19% 17% 17% 17% 17% 17% 19% 15% 12% 14% 12% 16% 14% 14% 18%

CRT C C Crt CfRT bCFgRTw ABCFGHiQRSTUVW BCFgqRsTvW aBCFGhQRSTVW aBCFGqRsTvW BCFGqRsTvW aBCFGqRsTvW ABCFGHQRSTuVW CRT Crt CFRT CrT C ABCFGhQRSTVW

  Not very concerned

209 183 86 - - 114 148 178 180 192 219 235 228 237 245 192 319 144 222 177 191 209 200 183
10% 9% 4% - - 6% 7% 9% 9% 9% 11% 12% 12% 12% 12% 10% 10% 7% 11% 9% 10% 10% 10% 9%

CFGR CF Cf CF CF CFgr bCFGHiRt BCFGHIJRTuX BCFGHIjRTx BCFGHIJpqRTuX aBCFGHIJPQRTUwX CFGR CFGR C bCFGHiRt CF CFGr CFGR CFGR CFgr

  Not at all concerned

2050 2019 2023 - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 241
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 235Q22_4 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare

system?

Hospital ventilators (for assisted breathing)

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1525 1547 1738 - - 1688 1631 1606 1561 1516 1420 1443 1398 1422 1353 1399 2329 1532 1438 1528 1471 1472 1498 1418
74% 77% 86% - - 84% 80% 78% 77% 73% 72% 72% 71% 72% 69% 71% 74% 78% 73% 78% 74% 74% 75% 72%

mOp jKLMNOPqSX ABGHIJKLMNOPQRSTUVWX ABGHIJKLMNOPQRSTUVWX ABIJKLMNOPQStUVWX AJKLMNOPQSUVwX jKLMNOPqSX O o o o O AJKLMNOPQSUVwX O aJKLMNOPQSUVX O O MOPx o

Very/Somewhat
Concerned (Net)

738 842 1151 - - 1047 961 925 922 847 783 777 745 780 700 726 1245 878 809 931 803 828 811 720
36% 42% 57% - - 52% 47% 45% 45% 41% 40% 39% 38% 40% 36% 37% 39% 45% 41% 47% 40% 42% 41% 37%

AmOPX ABFGHIJKLMNOPQRSTUVWX ABGHIJKLMNOPQRSTUVWX ABJKLMNOPQSUVWX AbJKLMNOPQSUvWX AbJKLMNOPQSUvWX AOPX aOx o aO aO AjKLMNOPQsUWX AOpX ABJKLMNOPQSUVWX AOpx AmOPX AOpX

  Very concerned

787 705 586 - - 641 670 682 639 670 637 666 653 642 653 674 1084 654 629 597 667 644 687 698
38% 35% 29% - - 32% 33% 33% 31% 32% 32% 33% 33% 33% 33% 34% 34% 33% 32% 30% 34% 32% 34% 35%

bCFGHIJKLMNOPQRSTUVW CiT C C c c C C C C CT CiT C Ct c CT CfIsTv

  Somewhat concerned

525 472 285 - - 325 398 444 478 550 541 553 567 547 610 563 832 425 536 442 517 520 497 549
26% 23% 14% - - 16% 20% 22% 23% 27% 28% 28% 29% 28% 31% 29% 26% 22% 27% 22% 26% 26% 25% 28%

CFGHRt CFG CF CF CFG bCFGHiRT BCFGHIRT BCFGHIRT aBCFGHIRTW BCFGHIRT ABCFGHIJklnQRSTUVWx aBCFGHIRTW bCFGHiRT CF BCFGHIRT CFg CFGHRT CFGHRT CFGhr BCFGHIRTw

Not At All/Not Very
Concerned (Net)

322 280 189 - - 220 242 259 310 336 316 347 327 319 367 366 510 255 316 241 306 282 278 343
16% 14% 9% - - 11% 12% 13% 15% 16% 16% 17% 17% 16% 19% 19% 16% 13% 16% 12% 15% 14% 14% 17%

CFGHrT CF C C CFGhT bCFGHRT CFGHRT BCFGHRTVW bCFGHRTvw CFGHRT ABCFGHIknqRsTUVW aBCFGHIqRTUVW CFGHRT C CFGHrT C CFGHT CFg CF BCFGHRTVW

  Not very concerned

203 192 96 - - 106 156 185 169 214 225 205 239 229 243 197 322 170 219 202 212 239 220 207
10% 9% 5% - - 5% 8% 9% 8% 10% 11% 10% 12% 12% 12% 10% 10% 9% 11% 10% 11% 12% 11% 11%

CFG CF CF CF CF CFGi CFGHIR CFGi aBCFGHIpqR bCFGHIR ABCFGHIlpqR CFG CFGi CF CFGhIr CFGi CFGI aBCFGHIR CFGhIr CFGi

  Not at all concerned

2050 2019 2023 - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 236Q22_5 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare

system?

Healthcare workers (doctors, nurses, supporting staff)

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1608 1618 1780 - - 1763 1727 1727 1691 1631 1548 1598 1541 1563 1484 1554 2485 1678 1554 1642 1594 1576 1595 1538
78% 80% 88% - - 88% 85% 84% 83% 79% 79% 80% 78% 79% 76% 79% 79% 86% 79% 83% 80% 79% 80% 78%

o O ABGHIJKLMNOPQSTUVWX ABgHIJKLMNOPQSTUVWX ABJKLMNOPQSUVWX ABJKLMNOPQSUVWX AbJKlMNOPQSuVwX O o O O O o ABiJKLMNOPQSUVWX o ABJKLMNOPQSuVWX O O O

Very/Somewhat
Concerned (Net)

863 940 1186 - - 1139 1123 1127 1075 977 936 955 907 932 848 906 1445 1024 931 1101 947 945 955 870
42% 47% 59% - - 57% 55% 55% 53% 47% 48% 48% 46% 47% 43% 46% 46% 52% 47% 56% 48% 47% 48% 44%

Ao ABghIJKLMNOPQRSUVWX ABiJKLMNOPQRSUVWX ABJKLMNOPQSUVWX ABJKLMNOPQSUVWX ABJKLMNOPQSUVWX AO AOx AOx A AO A a ABJKLMNOPQSUVWX Ao ABJKLMNOPQSUVWX AOx AO AOx

  Very concerned

745 678 595 - - 623 605 600 616 655 612 643 634 631 636 649 1040 654 622 541 647 631 639 668
36% 34% 29% - - 31% 30% 29% 30% 32% 31% 32% 32% 32% 32% 33% 33% 33% 32% 27% 33% 32% 32% 34%

CFGHIJKLMNOpqSTuVW CGHiT t T t T T T hT CgHT CgHT CgHiT T chT T T CGHIT

  Somewhat concerned

442 401 243 - - 250 302 323 348 435 413 398 424 406 479 408 676 279 420 328 394 416 400 429
22% 20% 12% - - 12% 15% 16% 17% 21% 21% 20% 22% 21% 24% 21% 21% 14% 21% 17% 20% 21% 20% 22%

CFGHIRT CFGHiRT Cf CF CFr CFGHIRT CFGHIRT CFGHiRT CFGHIRT CFGHIRT aBCFGHIJkLNPqRsTUVW CFGHIRT CFGHIRT CFGHIRT CF CFGHiRt CFGHIRT CFGHiRT CFGHIRT

Not At All/Not Very
Concerned (Net)

259 235 162 - - 149 189 198 223 264 254 229 254 238 264 251 401 170 231 180 228 229 240 258
13% 12% 8% - - 7% 9% 10% 11% 13% 13% 11% 13% 12% 13% 13% 13% 9% 12% 9% 11% 11% 12% 13%

CFGHRT CFgRt f F CFr CFGHRT CFGHRT CFgRt CFGHRT CFGHRT CFGHIRT CFGHRT CFGHRT CFgRt CFgRt CFgRt CFGhRT CFGHiRT

  Not very concerned

183 166 81 - - 102 113 125 125 171 160 168 170 167 214 157 275 109 190 148 166 187 161 171
9% 8% 4% - - 5% 6% 6% 6% 8% 8% 8% 9% 8% 11% 8% 9% 6% 10% 8% 8% 9% 8% 9%

CFGHIR CFGHIR c C C CFGHIR CFGHiR CFGHIR CFGHIR CFGHIR aBCFGHIJKLmNPQRTUWx CFGhiR CFGHIR c CFGHIRt CFgr CFGHIR CFGHIR CFGhiR CFGHIR

  Not at all concerned

2050 2019 2023 - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 237FR11 How concerned are you about you or your loved one’s risk of being exposed to coronavirus when you leave your home

for essential errands during stay-home orders?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 - - 1988 - - 1967Unweighted Base
-** -** -** -** -** -** -** 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 -** -** 1988 -** -** 1967Weighted Base

- - - - - - - 1646 1632 1543 1510 1528 1498 1500 1427 1491 2428 1579 - - 1528 - - 1490
- - - - - - - 80% 80% 75% 77% 77% 76% 76% 73% 76% 77% 81% - - 77% - - 76%

JKLMNOPQUX JkLMNOPQuX O O O O o O JKLMNOPQUX O o

Very/Somewhat
Concerned (Net)

- - - - - - - 856 808 742 719 706 735 764 683 746 1224 867 - - 835 - - 722
- - - - - - - 42% 40% 36% 37% 35% 37% 39% 35% 38% 39% 44% - - 42% - - 37%

JKLMOpqX jLO lO o lO IJKLMNOPQX JKLMOPqX

  Very concerned

- - - - - - - 789 823 801 792 822 764 736 744 746 1203 712 - - 693 - - 769
- - - - - - - 39% 40% 39% 40% 41% 39% 37% 38% 38% 38% 36% - - 35% - - 39%

u RU U rU noqRU U u U

  Somewhat concerned

- - - - - - - 404 407 523 451 468 467 469 536 471 733 378 - - 460 - - 477
- - - - - - - 20% 20% 25% 23% 23% 24% 24% 27% 24% 23% 19% - - 23% - - 24%

HIR HiR HIR HIR HIR HIKLMNpQRUx HIR HIR HiR HIR

Not At All/Not Very
Concerned (Net)

- - - - - - - 281 289 354 327 336 294 331 352 318 479 244 - - 304 - - 341
- - - - - - - 14% 14% 17% 17% 17% 15% 17% 18% 16% 15% 12% - - 15% - - 17%

HIR HiR HiR r HiR HIMQRu hR r r HIR

  Not very concerned

- - - - - - - 123 118 169 123 132 173 138 184 153 255 134 - - 155 - - 136
- - - - - - - 6% 6% 8% 6% 7% 9% 7% 9% 8% 8% 7% - - 8% - - 7%

HIk HIKLnrx HIKLNRX hI HIk hI

  Not at all concerned

- - - - - - - 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 - - 1988 - - 1967
- - - - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - - 100% - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 238FR12 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally

exposing others to coronavirus?

Summary Of Very/Somewhat Concerned

Base: All Respondents (Variable Bases)

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - 1504 1521 1471 1421 1470 1362 1333 1351 1403 2304 1485 1387 1493 1477 1439 1465 1416
- - - - - - - 73% 75% 71% 72% 74% 69% 68% 69% 71% 73% 76% 70% 76% 74% 72% 73% 72%

MNOs jMNOpS n mNo MNOs N MNO JkMNOPqSVX JkMNOPqSvX jMNOS No MNOs No

Returning to my normal
activities in public (e.g.,
public transit, socializing)

- - - - - - - 1344 1498 1414 1353 1332 1374 1286 1327 1307 2208 1392 1272 1348 1397 1300 1353 1369
- - - - - - - 66% 73% 68% 69% 67% 70% 65% 68% 67% 70% 71% 64% 68% 70% 65% 68% 70%

HJKLMNOPQSTuVWX nSv hnSv HlNpSV HlNpSV HLNoPSVw s HlNpSV s HNSV

Taking my first flight

- - - - - - - 771 780 689 721 649 698 762 764 747 1170 776 717 790 840 758 794 779
- - - - - - - 66% 66% 60% 62% 59% 63% 67% 67% 65% 66% 71% 63% 70% 70% 64% 67% 68%

JL JL JkL JkL JL JL hIJKLMPQSV hiJKLMpqSV hiJKLMpqSV l JkL JKLmS

My kids going back to
school for the first time

- - - - - - - 1387 1441 1345 1317 1327 1296 1228 1252 1258 2161 1376 1289 1410 1406 1323 1347 1315
- - - - - - - 68% 71% 65% 67% 66% 66% 62% 64% 64% 68% 70% 65% 72% 71% 66% 68% 67%

NOp hJkLMNOPSVwX No N n jNOP JLMNOPSVx HJKLMNOPqSVWX JkLMNOPSVwX N Nop N

Leaving my home to go to
non-essential businesses
(e.g., bars, hair dressers,
etc.)

- - - - - - - 777 767 747 674 612 647 618 699 668 1160 757 609 736 753 732 705 693
- - - - - - - 63% 65% 61% 61% 57% 60% 57% 63% 58% 63% 67% 57% 66% 63% 61% 60% 62%

LNpS LmNPSvw n n LNS LNPS JKLMNoPSVWx jLMNPSvw LNpS lNs

Going back to the office

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 239FR12 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally

exposing others to coronavirus?

Summary Of Not At All/Not Very Concerned

Base: All Respondents (Variable Bases)

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - 458 417 474 422 458 429 471 416 477 667 372 459 386 441 477 461 421
- - - - - - - 37% 35% 39% 39% 43% 40% 43% 37% 42% 37% 33% 43% 34% 37% 39% 40% 38%

Rt R HIOQRTUx iRT HIjkOQRTUX r hIQRTu HIOQRTUx iRt iRt r

Going back to the office

- - - - - - - 663 598 721 644 669 669 741 711 704 1000 581 685 560 582 669 648 652
- - - - - - - 32% 29% 35% 33% 34% 34% 38% 36% 36% 32% 30% 35% 28% 29% 34% 32% 33%

iT IqRTU iTu IRTU IRTU HIKLmQRTUVWX HIkQRTUw hIQRTUw t IRTU IRTU iTu IrTU

Leaving my home to go to
non-essential businesses
(e.g., bars, hair dressers,
etc.)

- - - - - - - 402 408 459 441 444 409 379 384 401 612 323 429 337 361 429 395 371
- - - - - - - 34% 34% 40% 38% 41% 37% 33% 33% 35% 34% 29% 37% 30% 30% 36% 33% 32%

rtu Rtu HINOPQRTUWX noRTUwX HINOPQRTUvWX RTUx Rtu Rtu RTUX RTU

My kids going back to
school for the first time

- - - - - - - 706 541 652 608 664 591 683 636 655 953 565 702 622 591 692 642 598
- - - - - - - 34% 27% 32% 31% 33% 30% 35% 32% 33% 30% 29% 36% 32% 30% 35% 32% 30%

IkMQRUX I I ImqRu I IjkMQRUX Ir ImqRu I IJKMQRtUwX I i IjkMQRUX Ir I

Taking my first flight

- - - - - - - 546 518 596 540 526 603 636 612 559 857 472 587 477 511 553 530 551
- - - - - - - 27% 25% 29% 28% 26% 31% 32% 31% 29% 27% 24% 30% 24% 26% 28% 27% 28%

iRTu rt HIkLQRTUW HIjKLPQRTUVWX HIkLQRTUvWx iRT rt hIlRTUw Rt RT

Returning to my normal
activities in public (e.g.,
public transit, socializing)
________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 240FR12_1 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally

exposing others to coronavirus?

Leaving my home to go to non-essential businesses (e.g., bars, hair dressers, etc.)

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** -** -** 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - - - 1387 1441 1345 1317 1327 1296 1228 1252 1258 2161 1376 1289 1410 1406 1323 1347 1315
- - - - - - - 68% 71% 65% 67% 66% 66% 62% 64% 64% 68% 70% 65% 72% 71% 66% 68% 67%

NOp hJkLMNOPSVwX No N n jNOP JLMNOPSVx HJKLMNOPqSVWX JkLMNOPSVwX N Nop N

Very/Somewhat
Concerned (Net)

- - - - - - - 623 674 582 608 538 547 551 561 559 1009 727 598 734 678 597 658 633
- - - - - - - 30% 33% 28% 31% 27% 28% 28% 29% 28% 32% 37% 30% 37% 34% 30% 33% 32%

l JLMNOPv Lm JLMNoP HIJKLMNOPQSVWX l HIJKLMNOPQSVWX HJLMNOPsV l JLMNOP JLMNoP

  Very concerned

- - - - - - - 764 767 763 708 788 750 676 692 700 1152 649 691 676 728 725 689 681
- - - - - - - 37% 38% 37% 36% 39% 38% 34% 35% 36% 36% 33% 35% 34% 37% 36% 35% 35%

R nRt r kNOPqRSTWX nRtwx r r

  Somewhat concerned

- - - - - - - 663 598 721 644 669 669 741 711 704 1000 581 685 560 582 669 648 652
- - - - - - - 32% 29% 35% 33% 34% 34% 38% 36% 36% 32% 30% 35% 28% 29% 34% 32% 33%

iT IqRTU iTu IRTU IRTU HIKLmQRTUVWX HIkQRTUw hIQRTUw t IRTU IRTU iTu IrTU

Not At All/Not Very
Concerned (Net)

- - - - - - - 403 369 416 395 401 393 429 406 401 556 339 364 315 331 367 367 405
- - - - - - - 20% 18% 20% 20% 20% 20% 22% 21% 20% 18% 17% 18% 16% 17% 18% 18% 21%

Tu qrTU qrTU qrTU TU IQRSTUVW QRTU qrTU QRTU

  Not very concerned

- - - - - - - 260 229 305 250 268 276 313 305 303 444 242 321 245 251 303 281 247
- - - - - - - 13% 11% 15% 13% 13% 14% 16% 16% 15% 14% 12% 16% 12% 13% 15% 14% 13%

Irt i I HIKlRTUX HIkRTUX HIkRTUX I HIKlRTUX hIkrtux I

  Not at all concerned

- - - - - - - 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 241FR12_2 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally

exposing others to coronavirus?

Returning to my normal activities in public (e.g., public transit, socializing)

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** -** -** 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - - - 1504 1521 1471 1421 1470 1362 1333 1351 1403 2304 1485 1387 1493 1477 1439 1465 1416
- - - - - - - 73% 75% 71% 72% 74% 69% 68% 69% 71% 73% 76% 70% 76% 74% 72% 73% 72%

MNOs jMNOpS n mNo MNOs N MNO JkMNOPqSVX JkMNOPqSvX jMNOS No MNOs No

Very/Somewhat
Concerned (Net)

- - - - - - - 691 701 640 653 633 639 637 618 633 1104 786 726 781 770 705 736 692
- - - - - - - 34% 34% 31% 33% 32% 33% 32% 32% 32% 35% 40% 37% 40% 39% 35% 37% 35%

j Jlo HIJKLMNOPQVX JkLMNOP HIJKLMNOPQVX HIJKLMNOPQvx JlOp JkLMNOP Jlo

  Very concerned

- - - - - - - 812 819 831 769 837 722 697 733 770 1200 698 661 712 708 735 729 724
- - - - - - - 40% 40% 40% 39% 42% 37% 35% 37% 39% 38% 36% 33% 36% 36% 37% 37% 37%

NrStU mNRSTUvwx mNRSTUvwx nrSu MNOQRSTUVWX s NrSu S s

  Somewhat concerned

- - - - - - - 546 518 596 540 526 603 636 612 559 857 472 587 477 511 553 530 551
- - - - - - - 27% 25% 29% 28% 26% 31% 32% 31% 29% 27% 24% 30% 24% 26% 28% 27% 28%

iRTu rt HIkLQRTUW HIjKLPQRTUVWX HIkLQRTUvWx iRT rt hIlRTUw Rt RT

Not At All/Not Very
Concerned (Net)

- - - - - - - 331 317 348 330 302 350 377 341 297 467 280 279 257 297 302 324 345
- - - - - - - 16% 16% 17% 17% 15% 18% 19% 17% 15% 15% 14% 14% 13% 15% 15% 16% 18%

T t rsT sT lpQRSTuv HILPQRSTUVw qRST T QRSTu

  Not very concerned

- - - - - - - 216 201 248 210 224 254 259 271 263 390 193 308 220 214 250 207 206
- - - - - - - 11% 10% 12% 11% 11% 13% 13% 14% 13% 12% 10% 16% 11% 11% 13% 10% 10%

ir hIRwx HIkRuWX HIKlRtUWX HIKlRUWX IR HIJKLmnQRTUVWX IRw

  Not at all concerned

- - - - - - - 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 242FR12_3 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally

exposing others to coronavirus?

Taking my first flight

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** -** -** 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - - - 1344 1498 1414 1353 1332 1374 1286 1327 1307 2208 1392 1272 1348 1397 1300 1353 1369
- - - - - - - 66% 73% 68% 69% 67% 70% 65% 68% 67% 70% 71% 64% 68% 70% 65% 68% 70%

HJKLMNOPQSTuVWX nSv hnSv HlNpSV HlNpSV HLNoPSVw s HlNpSV s HNSV

Very/Somewhat
Concerned (Net)

- - - - - - - 785 883 758 820 776 819 730 791 843 1271 891 763 845 860 788 791 845
- - - - - - - 38% 43% 37% 42% 39% 42% 37% 40% 43% 40% 46% 39% 43% 43% 40% 40% 43%

HJLNqSvw hJN hJN jn HJLNSv jn HJkLmNOQSVW HJLNS HJLNSvw HJLNSv

  Very concerned

- - - - - - - 559 615 656 533 556 554 556 536 465 937 501 509 504 537 512 562 524
- - - - - - - 27% 30% 32% 27% 28% 28% 28% 27% 24% 30% 26% 26% 26% 27% 26% 28% 27%

P PRSTuVx HKLmnOPRSTUVwX p P P P P PRSTVx p P p

  Somewhat concerned

- - - - - - - 706 541 652 608 664 591 683 636 655 953 565 702 622 591 692 642 598
- - - - - - - 34% 27% 32% 31% 33% 30% 35% 32% 33% 30% 29% 36% 32% 30% 35% 32% 30%

IkMQRUX I I ImqRu I IjkMQRUX Ir ImqRu I IJKMQRtUwX I i IjkMQRUX Ir I

Not At All/Not Very
Concerned (Net)

- - - - - - - 259 250 293 261 286 247 280 249 264 392 242 279 241 237 284 259 281
- - - - - - - 13% 12% 14% 13% 14% 13% 14% 13% 13% 12% 12% 14% 12% 12% 14% 13% 14%

u u u u u

  Not very concerned

- - - - - - - 447 291 359 347 378 345 403 387 391 561 323 423 381 354 407 383 317
- - - - - - - 22% 14% 17% 18% 19% 18% 20% 20% 20% 18% 17% 21% 19% 18% 20% 19% 16%

IJKlMQRUX I I Ix I IJkmqRuX IRX IRX I IJKMQRUX IrX I IJkmqRuX Ix

  Not at all concerned

- - - - - - - 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 243FR12_4 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally

exposing others to coronavirus?

My kids going back to school for the first time

Base: All Respondents Who Are Parent

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - 1136 1183 1121 1159 1115 1108 1166 1133 1140 1856 1180 1170 1193 1200 1200 1235 1144Unweighted Base
-** -** -** -** -** -** -** 1173 1188 1147 1161 1093 1107 1141 1148 1147 1782 1099 1146 1127 1200 1187 1189 1150Weighted Base

- - - - - - - 771 780 689 721 649 698 762 764 747 1170 776 717 790 840 758 794 779
- - - - - - - 66% 66% 60% 62% 59% 63% 67% 67% 65% 66% 71% 63% 70% 70% 64% 67% 68%

JL JL JkL JkL JL JL hIJKLMPQSV hiJKLMpqSV hiJKLMpqSV l JkL JKLmS

Very/Somewhat
Concerned (Net)

- - - - - - - 448 475 385 424 365 392 454 435 462 705 478 433 527 515 453 491 471
- - - - - - - 38% 40% 34% 36% 33% 35% 40% 38% 40% 40% 43% 38% 47% 43% 38% 41% 41%

jl JLm JLm jl JLm JLm HJKLMOSV l HIJKLMNOPQSVWX hJKLMosv jl JkLM JkLM

  Very concerned

- - - - - - - 323 305 304 297 283 306 307 329 285 464 298 284 263 324 305 303 308
- - - - - - - 28% 26% 26% 26% 26% 28% 27% 29% 25% 26% 27% 25% 23% 27% 26% 25% 27%

t t pT

  Somewhat concerned

- - - - - - - 402 408 459 441 444 409 379 384 401 612 323 429 337 361 429 395 371
- - - - - - - 34% 34% 40% 38% 41% 37% 33% 33% 35% 34% 29% 37% 30% 30% 36% 33% 32%

rtu Rtu HINOPQRTUWX noRTUwX HINOPQRTUvWX RTUx Rtu Rtu RTUX RTU

Not At All/Not Very
Concerned (Net)

- - - - - - - 110 167 158 153 141 140 149 134 130 204 96 147 108 166 148 139 144
- - - - - - - 9% 14% 14% 13% 13% 13% 13% 12% 11% 11% 9% 13% 10% 14% 12% 12% 13%

HRT HRT HRT HRT HRt HRT r r HRt HRT hRt r hRt

  Not very concerned

- - - - - - - 291 241 301 287 303 268 230 250 271 408 227 282 229 194 281 256 226
- - - - - - - 25% 20% 26% 25% 28% 24% 20% 22% 24% 23% 21% 25% 20% 16% 24% 22% 20%

INrTUX U INORTUWX INrtUX INOpQRTUvWX intUX u U Ux U U iNrtUX u nUx U u

  Not at all concerned

- - - - - - - 1173 1188 1147 1161 1093 1107 1141 1148 1147 1782 1099 1146 1127 1200 1187 1189 1150
- - - - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 244FR12_5 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally

exposing others to coronavirus?

Going back to the office

Base: All Employed Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - 1207 1190 1173 1130 1103 1068 1141 1082 1147 1807 1269 1106 1156 1220 1238 1229 1156Unweighted Base
-** -** -** -** -** -** -** 1235 1184 1221 1096 1069 1076 1089 1115 1145 1827 1128 1068 1122 1194 1209 1166 1114Weighted Base

- - - - - - - 777 767 747 674 612 647 618 699 668 1160 757 609 736 753 732 705 693
- - - - - - - 63% 65% 61% 61% 57% 60% 57% 63% 58% 63% 67% 57% 66% 63% 61% 60% 62%

LNpS LmNPSvw n n LNS LNPS JKLMNoPSVWx jLMNPSvw LNpS lNs

Very/Somewhat
Concerned (Net)

- - - - - - - 341 382 330 312 259 294 306 323 335 530 372 300 362 397 344 381 362
- - - - - - - 28% 32% 27% 28% 24% 27% 28% 29% 29% 29% 33% 28% 32% 33% 28% 33% 33%

HJLMn l l L L L HJkLMnqsv hJLmn HJkLMNoqSV l HJLMnsv HJLMnsv

  Very concerned

- - - - - - - 436 386 418 361 352 353 311 375 333 630 385 309 373 356 388 324 331
- - - - - - - 35% 33% 34% 33% 33% 33% 29% 34% 29% 34% 34% 29% 33% 30% 32% 28% 30%

NPSUWX nW NPSuWx nW nW nW NpsW NPSUWX NPsuWx nW w

  Somewhat concerned

- - - - - - - 458 417 474 422 458 429 471 416 477 667 372 459 386 441 477 461 421
- - - - - - - 37% 35% 39% 39% 43% 40% 43% 37% 42% 37% 33% 43% 34% 37% 39% 40% 38%

Rt R HIOQRTUx iRT HIjkOQRTUX r hIQRTu HIOQRTUx iRt iRt r

Not At All/Not Very
Concerned (Net)

- - - - - - - 231 221 276 209 224 234 238 217 211 366 196 222 173 228 229 238 212
- - - - - - - 19% 19% 23% 19% 21% 22% 22% 19% 18% 20% 17% 21% 15% 19% 19% 20% 19%

hiPRTuvx t rT RT RT t T T t t T t

  Not very concerned

- - - - - - - 226 196 198 213 234 195 233 200 266 302 176 237 213 214 247 223 209
- - - - - - - 18% 17% 16% 19% 22% 18% 21% 18% 23% 17% 16% 22% 19% 18% 20% 19% 19%

r hIJmoQRu IJoQRu HIJkMOQRtUwX hIJmoQRu iJQR r

  Not at all concerned

- - - - - - - 1235 1184 1221 1096 1069 1076 1089 1115 1145 1827 1128 1068 1122 1194 1209 1166 1114
- - - - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 245Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Base: Applicable Response

Take public
transportati-

Go to Host/attend on (e.g., Greet people
Fly on a Go to a gym Take a Go out to Visit a Stay in a Go to the a sporting Go to the a large soci- subway, buss- with a hand-

plane class cruise dinner casino hotel office event movies al gathering es, trains) shake

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L)

1584 1319 1319 1886 1348 1720 1260 1452 1675 1662 1340 1818Unweighted Base
1605 1336 1303 1877 1334 1741 1244 1459 1672 1666 1354 1827Weighted Base

780 827 498 1383 673 1026 940 782 984 961 743 910
49% 62% 38% 74% 50% 59% 76% 54% 59% 58% 55% 50%
C ACEfHiJKL ABCEFHIJKL C ACEHKL ABCEFHIJKL ACeL ACEHKL ACEHL ACEL C

Up To 6 Months (Net)

530 599 341 1092 492 703 764 555 675 666 526 664
33% 45% 26% 58% 37% 40% 61% 38% 40% 40% 39% 36%
C ACEFHIJKL ABCEFHIJKL AC ACEL ABCdEFHIJKL AC ACEL ACeL AC AC

  Up To 3 Months
  (Sub-Net)

293 383 203 771 269 457 548 313 372 359 333 441
18% 29% 16% 41% 20% 26% 44% 21% 22% 22% 25% 24%
C ACEHIJKL ABCEFHIJKL C ACEHIJ ABCdEFHIJKL AC AC AC ACEHj ACEhJ

    Immediately/1-30 Days
    (Sub-Sub-Net)

159 201 100 430 149 245 362 157 176 174 170 245
10% 15% 8% 23% 11% 14% 29% 11% 11% 10% 13% 13%
C ACEHIJk ABCEFHIJKL C ACEHIJ ABCDEFHIJKL C C C ACij ACEHIJ

      Immediately

133 182 102 342 120 213 187 157 196 185 164 196
8% 14% 8% 18% 9% 12% 15% 11% 12% 11% 12% 11%

ACEHjL ABCEFGHIJKL ACE ACEfHIJkL AC ACE AC ACE AC

      1-30 days

238 216 139 320 223 246 216 241 302 306 192 223
15% 16% 11% 17% 17% 14% 17% 17% 18% 18% 14% 12%
Cl CL CFkL CfL C CFkL CfL ACFKL ACFKL C

    2-3 months

250 228 157 292 182 323 176 227 309 295 217 246
16% 17% 12% 16% 14% 19% 14% 16% 18% 18% 16% 13%
C CEgL C ACDEGhL C aCDEGhL CEGL Cl

  4-6 months

247 123 153 205 153 220 105 200 226 222 163 190
15% 9% 12% 11% 11% 13% 8% 14% 14% 13% 12% 10%

BCDEFGKL bG g G BGl BDGL BDGL BdGL BG

7-11 months

490 255 425 255 377 428 131 369 371 416 314 392
31% 19% 33% 14% 28% 25% 11% 25% 22% 25% 23% 21%

BDFGHIJKL DG BDEFGHIJKL G BDFGhIJKL BDGiL BDGIL BDG BDGIL BDG DG

A year or longer

88 131 226 34 130 68 67 108 91 68 134 334
5% 10% 17% 2% 10% 4% 5% 7% 5% 4% 10% 18%

Dfj ADFGHIJ ABDEFGHIJK ADFGHIJ D Df ADFgIJ Dfj D ADFGHIJ ABDEFGHIJK

Never again

371 398 241 662 343 458 402 398 499 491 356 419
23% 30% 19% 35% 26% 26% 32% 27% 30% 29% 26% 23%
C ACEFkL ABCEFHIJKL Cl ACL ACEFHKL ACL ACEFKL ACEFkL aCL C

1 Day To 3 Months (Net)

1605 1336 1303 1877 1334 1741 1244 1459 1672 1666 1354 1827
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

__________________________________________________________
Proportions/Means: All Columns Tested (5%, 10% risk level)
Overlap formulae used.  
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 246Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Summary Of Immediately/1-30 Days

Base: Applicable Response (Variable Bases)

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 831 843 731 698 582 644 643 612 515 597 604 586 559 617 981 611 594 572 509 548 563 548
- - 63% 63% 59% 56% 47% 52% 49% 46% 43% 50% 48% 49% 46% 51% 49% 49% 48% 46% 40% 43% 44% 44%

eFGHIJKLMNOPQRSTUVWX eFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GhIJKLMNOPQRSTUVWX kUv gJKOTUVWX KUVWX U KUVWX KUV KUVwX U jKotUVWX KUVWX KUVwx KUV U u u

Go to the office

- - 870 822 807 761 722 795 732 637 568 706 701 727 705 757 1198 705 735 743 663 755 703 771
- - 45% 43% 43% 40% 37% 41% 38% 32% 30% 37% 37% 39% 38% 41% 40% 38% 40% 39% 35% 40% 37% 41%

FGHIJKLMNOPQRSTUVWX GIJKLMNOqRtUvW GIJKLMNOqRtUW JKU JK giJKLmUW JK JK JK JKU JKu gJKLmUw JKU JK JKU JKU K JKU JK giJKLmUw

Go out to dinner

- - 493 480 429 386 359 389 400 379 322 385 367 343 340 382 585 357 373 375 324 359 363 383
- - 37% 36% 36% 31% 29% 31% 31% 28% 25% 29% 27% 27% 28% 30% 29% 28% 29% 29% 24% 26% 27% 29%

FGHIJKLMNOPQRSTUVWX fGHIJKLMNOPQRSTUVWX fGHIJKLMNOPQRSTUVWX KmNUVw kU KnUVw KmNUVw u kU u KU KU u U kU kU

Go to a gym class

- - 408 361 312 342 267 295 399 339 322 363 402 383 368 410 675 415 462 444 430 433 386 457
- - 24% 21% 19% 20% 15% 17% 22% 19% 19% 21% 23% 22% 22% 24% 24% 24% 27% 25% 24% 25% 22% 26%

EfGHJKl GH G Gh EGHJK G g GH EfGHJK eGHJK eGHjK EFGHJKl DEFGHJKL dEFGHJKl cDEFGHIJKLMNOpuW DEFGHJKLow dEFGHJKl DEFGHJKL eGHjk DEFGHIJKLNOW

Stay in a hotel

- - 430 424 343 355 293 311 359 324 279 308 325 302 315 331 539 341 352 361 293 328 324 333
- - 32% 32% 29% 27% 22% 24% 27% 23% 20% 23% 24% 24% 25% 25% 25% 25% 26% 27% 22% 24% 23% 25%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX GHJKLMNopqUVWx GJKLUvw K GJKLUvw k k K K Ku K Ku GJKlUw k K

Take public transportation
(e.g., subway, busses,
trains)

- - 592 511 481 407 400 407 401 394 376 376 401 389 399 445 655 427 431 404 359 394 340 441
- - 31% 27% 26% 22% 21% 22% 21% 21% 21% 20% 22% 21% 23% 24% 22% 24% 24% 22% 19% 21% 19% 24%

DEFGHIJKLMNOPQRSTUVWX FGHIJKLMNOQrsTUVWx FGHIJKLMNOQTUVW W w w uW w uW giJKLnUvW uW jLUW jLUW W gJkLUvW

Greet people with a
handshake

- - 500 420 445 408 346 375 393 359 312 334 392 373 351 401 570 340 454 388 378 384 341 372
- - 29% 25% 28% 25% 21% 23% 23% 21% 19% 20% 23% 23% 22% 24% 21% 21% 27% 23% 22% 23% 20% 22%

DFGHIJKLMNOPQRTUVWX GJKLoQRuWx GHIJKLMNOpQRTUVWX GJKLqRW K KlW Klw K k gjKLrW GHiJKLMNOQRtUVWX Klw k Kw k

Go to the movies

- - 482 416 417 404 344 356 375 369 305 359 355 362 335 406 614 379 404 357 323 363 307 359
- - 28% 25% 25% 24% 20% 21% 22% 21% 18% 21% 21% 22% 20% 24% 22% 23% 24% 21% 19% 21% 18% 22%

dFGHIJKLMNOpQRsTUVWX GHJKLMOtUVW GHiJKLMNOqTUVWX GhjKlmOUvW kw KuW kw kw KuW GhJKLmOtUVW KUW KUW GjKloUvW kw KW

Host/attend a large social
gathering

- - 394 339 311 298 221 261 312 293 218 257 294 276 276 302 447 305 293 282 281 271 265 313
- - 26% 23% 22% 21% 15% 18% 21% 19% 15% 17% 20% 19% 19% 20% 19% 21% 20% 19% 19% 18% 18% 21%

eFGHIJKLMNOPQRSTUVWX GHJKLnoqtUVW GHjKLoquVW GKL gk GKL GK GK GK GK GKl GK GKL GK GK GK gk k GhKLvw

Go to a sporting event

- - 312 293 245 257 197 211 270 269 240 255 268 293 274 299 420 257 329 292 260 272 268 269
- - 22% 22% 20% 20% 15% 16% 20% 19% 18% 18% 19% 21% 21% 22% 20% 19% 24% 22% 19% 20% 20% 20%

GHjKlu GHKlu GH Gh GH g g G GHK GHk GHjKlu GH Gh EFGHIJKLMQRUVWX GHKl g GH Gh GH

Visit a casino

- - 314 298 288 288 199 219 288 259 222 250 283 255 262 299 420 305 343 317 265 275 290 293
- - 20% 19% 19% 18% 12% 14% 18% 15% 14% 16% 18% 17% 17% 19% 16% 19% 22% 20% 16% 17% 18% 18%

GHJKLnQuv GHJKLq GHJKl GHjKl GHK g G GHK Gk GHK GHJKLq Gk GHJKl efGHIJKLMNOQUVWX GHJKLnQuv G Ghk GHK GHjK

Fly on a plane

- - 195 159 155 174 138 153 189 184 161 149 203 177 203 203 254 212 237 209 199 191 178 203
- - 14% 12% 12% 13% 10% 12% 14% 13% 12% 11% 14% 14% 16% 15% 12% 16% 17% 16% 14% 14% 13% 16%

Gl g Gl Gl Gl DEfGHJKLQw deGHKLQ deGHjKLQ cDEFGHiJKLmNQuvW deGHjKLQ GL Gl deGHjKLQ

Take a cruise

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 247Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Summary Of Up To 3 Months

Base: Applicable Response (Variable Bases)

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1040 1030 952 922 853 871 895 859 730 809 833 803 776 814 1330 829 779 781 728 738 759 764
- - 79% 77% 76% 74% 69% 70% 69% 65% 60% 67% 66% 67% 65% 67% 67% 66% 63% 63% 57% 58% 60% 61%

FGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GhIJKLMNOPQRSTUVWX JKOSTUVWX JKmOSTUVWX jKoSTUVWX kUVW KUVWX KUVWx KtUVWX UVw KtUVWX KUVWX KUVWX UV UV u

Go to the office

- - 1336 1321 1271 1238 1214 1230 1250 1135 991 1139 1143 1119 1105 1108 1815 1072 1073 1111 1017 1098 1041 1092
- - 70% 69% 68% 65% 63% 64% 64% 57% 53% 60% 61% 60% 60% 60% 60% 57% 58% 59% 53% 58% 55% 58%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX JKLMNOPQRSTUVWX JKlRSTUVWX JKLNopQRSTUVWX JKLmNOPQRSTUVWX Ku KUW jKUW KUW KUW KUW KUW Ku KU KUw KU KU

Go out to dinner

- - 770 737 688 655 619 635 673 631 535 659 650 594 546 604 959 570 593 575 567 605 618 599
- - 58% 55% 58% 53% 49% 50% 52% 46% 41% 49% 48% 46% 45% 47% 47% 44% 45% 45% 42% 44% 46% 45%

FGHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX fGHIJKLMNOPQRSTUVWX JKlmNOPQRSTUVWX KrtUVx KnORsTUVwX JKNOPQRSTUVWX Ku KrtUV KUv Ku Ku KU k k

Go to a gym class

- - 920 866 845 821 718 727 767 710 629 687 723 674 664 705 1106 638 733 671 642 676 640 675
- - 54% 52% 52% 49% 43% 44% 46% 41% 38% 41% 43% 41% 42% 42% 41% 39% 44% 40% 37% 40% 37% 40%

FGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHiJKLMNOPQRSTUVWX KrUW KRtUvWx JKLNoQRTUVWX uw uw KrUW uw kUW UW KRUW

Go to the movies

- - 806 737 677 704 623 624 728 667 585 696 738 657 669 708 1161 672 727 702 683 700 656 703
- - 47% 43% 41% 41% 36% 36% 41% 37% 34% 40% 43% 38% 40% 41% 42% 39% 43% 40% 38% 40% 37% 40%

dEFGHIJKLmNOPQRTUVWX GHJKNUW GHJKw GHJKw GHJKw gK GHJKNrUW K GhK GHJKw GHJKnuW K GHJKlNrUW ghK K GhK k GHjK

Stay in a hotel

- - 919 825 837 760 723 749 756 698 605 676 700 701 658 685 1060 615 669 618 571 649 599 666
- - 53% 49% 51% 45% 42% 44% 44% 39% 35% 39% 41% 42% 40% 41% 38% 37% 40% 36% 33% 37% 35% 40%

DFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX JKLmOpQRSTUVWX KQRTUVW JKLoQRsTUVWx JKLOQRSTUVWX kUW kUW KrTUVW KqRTUVW KUW KrTUVW Uw u kUW u KUW

Host/attend a large social
gathering

- - 732 672 594 612 513 558 598 540 508 503 596 539 510 539 871 537 569 545 490 540 525 526
- - 54% 51% 50% 47% 39% 43% 45% 37% 36% 37% 44% 42% 40% 41% 41% 39% 41% 41% 37% 39% 37% 39%

FGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHiJKLMNOPQRSTUVWX GJKLnOPQRSTUVWX gJKLUvWx GJKLOpqRtUVWX GJKLorUVWX JKLUW ku ku ku ku

Take public transportation
(e.g., subway, busses,
trains)

- - 747 656 580 581 496 518 583 553 454 525 529 531 501 512 813 503 531 480 478 477 472 555
- - 49% 44% 42% 41% 34% 36% 39% 36% 31% 35% 35% 37% 34% 35% 35% 34% 36% 33% 32% 32% 32% 38%

DEFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVW GHJKLMnOPQRSTUVW Kuvw GKLmOPQRTUVW Kuv k Ku KtUVW k K KUvw gKTUVW

Go to a sporting event

- - 612 536 480 522 424 406 521 469 402 476 520 477 468 490 749 420 491 461 437 455 441 492
- - 43% 40% 39% 40% 33% 31% 38% 33% 29% 34% 37% 35% 36% 36% 35% 32% 36% 35% 31% 33% 32% 37%

eGHIJKLMNOPQRSTUVWX GHJKLNopQRTUVW GHJKlnqRtUVW GHJKLNQRTUVW GHJKlRUVW K gHjKRUvw hK HKrUw HKRUw hK HKrU K gHjKRUvw

Visit a casino

- - 1016 912 858 715 726 710 703 654 579 703 689 658 666 680 1051 635 678 644 562 627 590 664
- - 54% 49% 47% 38% 38% 38% 37% 34% 32% 37% 38% 36% 38% 37% 36% 35% 37% 35% 30% 34% 32% 36%

DEFGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX JKUVW JKUVW jKUVW jKUvW U KUvW jKUVW KUW jKUVW KUvW kUw U KUvW U u KUW

Greet people with a
handshake

- - 642 589 574 568 464 464 543 515 451 492 543 485 508 510 808 475 552 538 462 527 507 530
- - 40% 38% 37% 36% 29% 30% 33% 30% 28% 31% 34% 32% 34% 33% 31% 29% 36% 34% 28% 32% 31% 33%

fGHIJKLMNOPQRsTUVWX GHIJKLmNoPQRtUVWX GHiJKLmNoPQRtUVWX GHJKLNQRUvW GhKrU GhKrU k GhKrU gKU k GHJKLnQRUW GhKrU gKu GKU

Fly on a plane

- - 346 304 276 329 259 282 343 325 275 263 343 295 315 333 451 315 360 352 337 310 325 341
- - 25% 23% 22% 25% 20% 22% 25% 22% 20% 19% 24% 23% 25% 25% 21% 23% 26% 26% 24% 23% 24% 26%

GKLQ gkl GKLQ GKLQ gkL l eGhKLQ eGhKLQ gl EGHjKLnQv EGHjKLnQv GKLq GkL EGHjKLnQv

Take a cruise

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 248Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Summary Of 1 Day To 3 Months

Base: Applicable Response (Variable Bases)

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1036 1056 1033 945 993 987 958 892 759 842 843 803 797 739 1256 734 672 749 682 753 699 662
- - 54% 55% 55% 49% 51% 51% 49% 45% 41% 44% 45% 43% 43% 40% 41% 39% 36% 40% 36% 40% 37% 35%

FIJKLMNOPQRSTUVWX FgHIJKLMNOPQRSTUVWX FghIJKLMNOPQRSTUVWX JKLMNOPQRSTUVWX JKLMNOPQRSTUVWX JKLMNOPQRSTUVWX JKLMNOPQRSTUVWX KPqRSTUVWX sUwX kPRSTUVWX KPqRSTUVWX rSUWX rStUvWX UX SUWX ux uX uX

Go out to dinner

- - 602 598 584 544 592 537 577 523 433 490 507 477 499 470 755 492 398 442 425 427 413 402
- - 46% 45% 47% 44% 48% 43% 44% 39% 36% 41% 40% 40% 42% 39% 38% 39% 32% 36% 33% 33% 32% 32%

JKLMNoPQRSTUVWX JKmnPQRSTUVWX JKLMNOPQRSTUVWX jKpQrSTUVWX fHJKLMNOPQRSTUVWX KpQSTUVWX JKmnPQrSTUVWX SUVWX kStUVWX StUVWX StUVWX KSTUVWX SUVWX SuvWX SUVWX

Go to the office

- - 771 751 722 671 608 607 639 579 516 551 572 525 514 522 843 454 508 502 472 502 499 499
- - 45% 46% 45% 40% 36% 37% 38% 33% 31% 33% 34% 32% 32% 31% 32% 28% 30% 30% 27% 30% 29% 30%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX ghJKLMNOPQRSTUVWX KNOPQRSTUVWX KlNOPQRSTUVWX JKLMNOPQRSTUVWX RUvWx ru RUWx RtUvWx RU RU ru RU

Go to the movies

- - 613 573 512 502 486 493 529 478 392 512 491 435 403 418 635 387 415 395 424 434 452 398
- - 47% 43% 43% 41% 39% 39% 41% 35% 30% 38% 37% 34% 33% 32% 31% 30% 32% 31% 31% 32% 33% 30%

FGHIJKLMNOPQRSTUVWX gJKLMNOPQRSTUVWX gJKLMNOPQRSTUVWX JKmNOPQRSTUVWX KNOPQRSTUVWX KNOPQRSTUVWX JKmNOPQRSTUVWX KRtX KnoPQRSTUVwX KpQRsTUVX x

Go to a gym class

- - 773 707 718 622 615 636 629 553 487 530 558 562 511 485 785 431 470 472 405 495 453 491
- - 45% 42% 44% 37% 36% 37% 37% 31% 29% 31% 33% 34% 31% 29% 28% 26% 28% 28% 23% 28% 26% 29%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX JKLMnOPQRSTUVWX JKLOPQRSTUVWX JKLMnOPQRSTUVWX JKLmOPQRSTUVWX RUW U RUW KpQRSTUVWx KPQRSTUVWX RUW rU U U U U rU

Host/attend a large social
gathering

- - 601 538 463 475 406 425 463 414 348 406 385 409 368 375 596 353 374 340 351 349 357 398
- - 40% 36% 33% 34% 28% 29% 31% 27% 24% 27% 26% 29% 25% 25% 26% 24% 26% 23% 23% 23% 24% 27%

EFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GhJKLMNOPQRSTUVWX GhJKLMNOPQRSTUVWX KrTUVw KmopqRsTUVW JKLMOPQRSTUVWx u tuv KRTUVW ktuv

Go to a sporting event

- - 555 533 474 470 391 440 444 397 368 363 441 407 358 364 611 348 391 358 357 392 379 356
- - 41% 40% 40% 36% 30% 34% 34% 28% 26% 27% 32% 32% 28% 28% 29% 26% 28% 27% 27% 28% 27% 26%

FGHIJKLMNOPQRSTUVWX fGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GJKLnOPQRSTUVWX r gJKLOPQRSTUVWX gJKLOPQRSTUVWX JKLoPqRsTUvWX jKLopRTUvWX

Take public transportation
(e.g., subway, busses,
trains)

- - 654 600 568 577 521 520 569 508 440 526 573 470 484 500 827 465 470 473 470 475 456 458
- - 38% 35% 35% 34% 30% 30% 32% 28% 25% 30% 33% 28% 29% 29% 30% 27% 28% 27% 26% 27% 26% 26%

fGHIJKLMNOPQRSTUVWX GHJKLNOPQRSTUVWX GHJKLNOPQRSTUVWX ghJKLNOPQRSTUVWX KUWx KUWX JKNRSTUVWX KuWx JKlNOPqRSTUVWX k k KUWx

Stay in a hotel

- - 485 433 387 417 351 324 398 350 285 368 387 361 328 338 548 281 312 317 318 331 339 343
- - 34% 33% 32% 32% 27% 25% 29% 25% 21% 27% 28% 26% 25% 25% 26% 21% 23% 24% 23% 24% 25% 26%

GHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX gHJKLmNOPQRSTUVWX GHJKLMNOPQRSTUVWX KRsU kr HJKopqRSTUVW k KRu KRStUv KRu KR Kr KR kr KR

Visit a casino

- - 516 488 472 446 383 382 423 395 344 372 424 374 364 375 584 317 350 381 335 394 380 371
- - 32% 31% 31% 29% 24% 25% 26% 23% 21% 23% 26% 24% 24% 24% 23% 20% 23% 24% 21% 24% 23% 23%

fGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GhJKLNOPQRSTUVWX Ru kRU KqRsU r r KQRsUx Ru Ru Ru r R Ru r r

Fly on a plane

- - 816 723 681 539 577 548 547 490 394 493 483 470 451 423 709 387 437 445 369 401 422 419
- - 43% 39% 37% 29% 30% 29% 29% 25% 22% 26% 27% 26% 25% 23% 24% 21% 24% 24% 20% 22% 23% 23%

DEFGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX jKnoPQRSTUVWX JKLMNOPQRSTUVWX JKnOPQRSTUVWX JKlnOPQRSTUVWX KRUV KRUVwx KpRUVwX KRUVx KRUV U U U U u u

Greet people with a
handshake

- - 254 238 205 252 205 223 265 231 202 187 245 226 217 232 315 195 239 255 245 212 245 241
- - 18% 18% 16% 19% 16% 17% 19% 16% 15% 14% 17% 17% 17% 18% 15% 14% 18% 19% 18% 15% 18% 19%

KLQRv kLQR gjKLQRV l eGjKLQRV l Lq Lq Lqr Lqr gjKLQRV Lqr kLQr KLQRv

Take a cruise

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 249Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Summary Of Up To 6 Months

Base: Applicable Response (Variable Bases)

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1145 1169 1088 1067 1028 1042 1077 1031 920 975 1029 941 949 973 1595 988 933 941 943 924 925 940
- - 87% 87% 87% 86% 84% 84% 83% 78% 76% 81% 81% 79% 79% 81% 80% 79% 76% 76% 74% 72% 73% 76%

GHIJKLMNOPQRSTUVWX GhIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX iJKLMNOPQRSTUVWX JKNOQRSTUVWX JKNOQRSTUVWX JKNOqrSTUVWX uVW v KSTUVWX jKSTUVWX UVW UVW KSTUVWX kstUVWX UVWx

Go to the office

- - 1616 1642 1582 1628 1579 1561 1582 1527 1339 1491 1442 1433 1399 1433 2322 1383 1390 1445 1375 1434 1362 1383
- - 84% 86% 84% 85% 82% 81% 82% 77% 72% 78% 77% 76% 76% 77% 77% 74% 75% 76% 72% 75% 72% 74%

gHiJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX HJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX JKLMNOPQRSTUVWX JKlMNOPQRSTUVWX JKLMNOPQRSTUVWX KUWx KRUWX KUW KUW KUW KrUWX KUWx kuw KUW Kuw

Go out to dinner

- - 989 970 864 871 856 830 895 886 765 880 858 807 755 823 1276 773 794 813 801 846 808 827
- - 75% 73% 73% 71% 68% 66% 70% 65% 59% 65% 64% 63% 62% 64% 63% 60% 61% 63% 59% 62% 60% 62%

fGHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX HJKLMNOPQRSTUVWX KmNOpQRSTUVWX KRsUvW jKlMNOPQRSTUVWX KrsUW KRsUW Kuw k Kuw ku k

Go to a gym class

- - 1192 1127 1052 1059 992 980 1091 1062 960 1031 1087 993 986 1048 1643 964 1044 1001 992 1022 980 1026
- - 69% 65% 64% 62% 57% 57% 62% 59% 55% 59% 63% 58% 59% 61% 59% 56% 62% 57% 55% 59% 56% 59%

dEFGHIJKLMNOPQRSTUVWX GHiJKLNOPQRTUVWX GHJKLNOQRTUVWX GHjKlnRTUvW GHKRTUW GHJKLNoQRTUVWX ku ghKRUW kU GHKnRTUW u

Stay in a hotel

- - 1239 1209 1155 1140 1080 1070 1119 1057 928 1011 1051 1012 951 1008 1546 941 989 974 999 984 964 984
- - 73% 73% 72% 69% 65% 65% 67% 61% 56% 61% 62% 61% 60% 61% 58% 57% 59% 58% 58% 59% 56% 59%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GhJKLMNOPQRSTUVWX jKlOpQRSTUVWX jKlnOpQRSTUVWX JKLMNOPQRSTUVWX KrW KrW KQRtuW KqrW kw

Go to the movies

- - 1270 1170 1163 1150 1114 1073 1083 1049 959 1060 1036 1012 1014 994 1629 944 993 953 966 1032 926 961
- - 73% 69% 71% 69% 65% 63% 63% 59% 56% 62% 61% 61% 61% 60% 59% 57% 59% 56% 56% 59% 54% 58%

DFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX HIJKLMNOPQRSTUVWX JKlMNoPQRSTUVWX JKQRsTUVWX JKQRsTUVWX W KRTUWx KrTUW KrTUW KRTUWx ktuW W W W

Host/attend a large social
gathering

- - 952 885 775 841 749 783 834 778 734 725 818 723 742 753 1205 750 783 726 725 755 737 743
- - 70% 67% 65% 64% 57% 61% 63% 54% 52% 54% 60% 57% 58% 57% 56% 55% 57% 54% 54% 54% 52% 55%

EFGHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX GhJKLMNOPQRSTUVWX GJKLNOPQRSTUVWX kw JKLnqRTUVWX GJKLNOPQRSTUVWX JKLqRTUVWX w KW kw w kw

Take public transportation
(e.g., subway, busses,
trains)

- - 1033 977 862 875 822 806 888 840 717 833 813 821 799 760 1198 729 764 727 738 744 733 782
- - 68% 66% 62% 62% 57% 56% 60% 54% 49% 55% 55% 57% 55% 51% 52% 50% 52% 50% 49% 50% 50% 54%

EFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX KPQRsTUVW KpqRTUVW hJKLMOPQRSTUVWX KrtUvw KpRTUVW KrtUVW KPQRSTUVWx KRTUVW Ku

Go to a sporting event

- - 867 792 697 759 669 651 758 742 627 680 786 726 666 695 1085 636 693 694 668 673 654 673
- - 62% 60% 57% 58% 52% 50% 56% 52% 46% 49% 56% 53% 52% 52% 51% 48% 51% 52% 48% 49% 48% 50%

eGHIJKLMNOPQRSTUVWX GHJKLNOPQRSTUVWX gHjKLOPQRStUVWX GHJKLNOPQRSTUVWX Kr HKLopQRsUVWX K HKLopQRsUVWX KlRUvW K K K K K k

Visit a casino

- - 1318 1220 1146 1066 1017 983 988 959 834 964 956 944 935 926 1448 869 905 892 872 917 831 910
- - 70% 65% 63% 57% 54% 52% 53% 50% 46% 51% 53% 52% 53% 51% 49% 48% 50% 49% 47% 49% 45% 50%

DEFGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX gHIJKLMNOPQRSTUVWX jKQRsTUVWx KrUW KqRtUvW kW KUW KqRtUvW KrUW KqRtUvW KuW w kW w kW

Greet people with a
handshake

- - 1000 905 859 882 788 755 853 861 757 794 871 769 761 777 1262 753 807 827 752 828 739 780
- - 63% 58% 56% 56% 49% 49% 53% 51% 47% 50% 54% 50% 50% 50% 49% 47% 52% 52% 46% 51% 45% 49%

DEFGHIJKLMNOPQRSTUVWX GHIJKLmNOPQRSTUVWX GHJKLNOPQRtUVWX GHiJKLNOPQRsTUVWX hKqRUWx krUW w GHKLnpQRUWX W uW w w KRUW KRUW kruW

Fly on a plane

- - 534 487 435 513 425 432 496 495 442 419 544 439 473 487 704 472 523 499 529 496 498 498
- - 39% 37% 34% 39% 32% 33% 36% 34% 32% 31% 37% 34% 38% 37% 33% 35% 38% 37% 38% 36% 36% 38%

eGHjKLNQ GhKLQ EGHJKLNQr gkLq GhKLQ GHKLnQ GhKLQ l eGHjKLnQ GhKLQ GHKLnQ gkL gkLq eGHjKLnQ

Take a cruise

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 250Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Summary Of Year Or Longer

Base: Applicable Response (Variable Bases)

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 436 418 411 389 437 448 454 441 487 494 476 445 385 403 747 507 435 418 475 452 478 425
- - 32% 32% 32% 30% 33% 34% 33% 30% 35% 36% 33% 34% 31% 31% 35% 37% 32% 31% 34% 33% 35% 33%

Fj FJop CdeFJOPsT Fj Fjop CDEFgiJmOPSTvx f Fjop

Take a cruise

- - 319 359 384 343 447 454 415 464 491 480 389 407 419 415 757 504 441 424 518 454 502 490
- - 20% 23% 25% 22% 28% 29% 26% 27% 30% 30% 24% 27% 28% 27% 29% 31% 29% 26% 32% 28% 31% 31%

c C CDFm CDEFiM Cf CDF CDEFIMnpt CDEFIMnt C CdF CDFm CdF CDEFIM CDEFgIjMNPTv CDeFM CdF CDEFGIJMNOPTV CDFm CDEFIjMNPT CDEFIMnpt

Fly on a plane

- - 252 281 278 295 334 346 338 350 392 415 316 348 337 355 558 415 346 361 396 389 397 377
- - 18% 21% 23% 23% 26% 26% 25% 24% 29% 30% 22% 25% 26% 26% 26% 31% 26% 27% 28% 28% 29% 28%

c C C CDm CDefm Cd C CDEFijM CDEFghIJMNopqs C CD CDm CDefm CDefm CDEFGHIJMNOPQSt CD CDefM CDEFijM CDEFjM CDEFiJMn CDEFjM

Visit a casino

- - 234 254 269 270 339 356 320 332 410 376 341 324 318 386 611 423 353 402 440 416 392 369
- - 15% 17% 19% 19% 23% 25% 22% 21% 28% 25% 23% 23% 22% 26% 26% 29% 24% 28% 29% 28% 27% 25%

C C CDEF CDEFj CD CD CDEFGIJMNO CDEFij CDef CDef CD CDEFIJnO CDEFIJmnO CDEFGHIJlMNOSx CDEF CDEFGIJMNO CDEFGHIJLMNOSx CDEFGIJMNOs CDEFIJmnO CDEFiJo

Go to a sporting event

- - 206 240 221 259 309 313 309 380 389 330 315 327 334 358 568 421 383 419 414 418 424 416
- - 12% 14% 13% 15% 18% 18% 18% 21% 23% 19% 19% 20% 20% 22% 21% 25% 23% 25% 24% 24% 25% 25%

C CDEf CDEf CDEf CDEFghi CDEFGHILMn CDEF CDEf CDEF CDEF CDEFGhIm CDEF CDEFGHIJLMNOpQ CDEFGHILMn CDEFGHIjLMNOQ CDEFGHILMNOQ CDEFGHILMNOQ CDEFGHIjLMNOpQ CDEFGHIjLMNOpQ

Host/attend a large social
gathering

- - 297 318 317 355 407 398 354 417 419 396 335 369 395 389 610 413 369 420 433 397 449 428
- - 17% 18% 19% 21% 24% 23% 20% 23% 24% 22% 20% 22% 24% 23% 22% 24% 22% 24% 24% 23% 26% 25%

C CDEIM CDEiM c CDEiM CDEfIM CDem Cd CDEIM CDem CD CDEfIM Cd CDEfIM CDEfIM CDEm CDEFIlMNpQs CDEFIM

Stay in a hotel

- - 189 189 184 187 277 250 217 330 335 331 242 270 263 272 459 298 333 279 298 322 346 314
- - 14% 14% 15% 14% 21% 19% 16% 23% 24% 25% 18% 21% 21% 21% 21% 22% 24% 21% 22% 23% 25% 23%

CDEFIm CDEF CDEFhIM CDEFHIM CDEFgHIMnopt Cdf CDEFIm CDEFI CDEFI CDEFIm CDEFIM CDEFHIMop CDEFI CDEFIM CDEFhIM CDEFgHIMnopt CDEFhIM

Take public transportation
(e.g., subway, busses,
trains)

- - 213 216 221 242 272 311 239 304 362 352 303 318 317 342 549 376 369 366 358 354 404 371
- - 13% 13% 14% 15% 16% 19% 14% 18% 22% 21% 18% 19% 20% 21% 21% 23% 22% 22% 21% 21% 24% 22%

CDe CDEFI CDEfI CDEFGhIJM CDEFGIJm CDEFI CDEFgI CDEFGI CDEFGIj CDEFGIj CDEFGHIJMN CDEFGhIJM CDEFGhIJM CDEFGIj CDEFGIJm CDEFGHIJMNOq CDEFGhIJMn

Go to the movies

- - 213 239 286 284 333 341 356 361 368 423 322 363 352 361 613 420 454 402 406 427 435 392
- - 11% 13% 16% 15% 18% 18% 19% 19% 20% 22% 18% 20% 20% 20% 21% 23% 25% 22% 22% 23% 24% 21%

CD Cd CD CDf CDEF CDEF CDEF CDEFGHIJM CD CDEF CDEF CDEF CDEFGhm CDEFGHIJMnop CDEFGHIJKMNOPQux CDEFGHijM CDEFGHijM CDEFGHIJMnop CDEFGHIJkMNOPq CDEFGHM

Greet people with a
handshake

- - 125 163 115 129 181 192 176 214 231 186 218 219 231 210 293 226 232 225 232 238 273 255
- - 9% 12% 10% 10% 14% 15% 14% 16% 18% 14% 16% 17% 19% 16% 15% 18% 18% 17% 17% 17% 20% 19%

c CEF CdEF CEf CdEF CDEFgILq CEF CDEF CDEFil CDEFGHIjLQ CDEF CEF CDEFgILq CDEFgILq CDEFIl CDEFil CDEFgILq CDEFGHIJLMpQ CDEFGHIjLQ

Go to a gym class

- - 129 121 151 120 172 175 176 218 229 205 187 197 232 222 330 226 239 241 241 243 265 255
- - 7% 6% 8% 6% 9% 9% 9% 11% 12% 11% 10% 10% 13% 12% 11% 12% 13% 13% 13% 13% 14% 14%

CDF CDF CDF CDEFg CDEFGHIm CDEF CDF CDEF CDEFGHIM CDEFGHI CDEFg CDEFGHI CDEFGHIMn CDEFGHIM CDEFGHIM CDEFGHIMn CDEFGHIJLMNQ CDEFGHIjLMNQ

Go out to dinner

- - 78 54 55 64 86 90 87 118 104 79 101 116 109 82 145 115 146 117 138 144 131 131
- - 6% 4% 4% 5% 7% 7% 7% 9% 9% 7% 8% 10% 9% 7% 7% 9% 12% 9% 11% 11% 10% 11%

d DE DEf DE CDEFl CDEF De DEF CDEFGhILPq CDEFil DE DEf CDEFilp CDEFGHIjkLMoPQ CDEFgiLp CDEFGHILmPQ CDEFGHIkLMPQ CDEFGHILPQ CDEFGHILmPQ

Go to the office

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 257
Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 251Q33B_1 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Fly on a plane

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1565 1533 1489 1503 1614 1533 1610 1627 1628 1605 1573 1543 1449 1543 2446 1631 1544 1575 1621 1622 1636 1584Unweighted Base
-** -** 1599 1558 1532 1562 1606 1553 1625 1689 1620 1604 1606 1535 1509 1556 2574 1610 1542 1603 1620 1634 1627 1605Weighted Base

- - 1000 905 859 882 788 755 853 861 757 794 871 769 761 777 1262 753 807 827 752 828 739 780
- - 63% 58% 56% 56% 49% 49% 53% 51% 47% 50% 54% 50% 50% 50% 49% 47% 52% 52% 46% 51% 45% 49%

DEFGHIJKLMNOPQRSTUVWX GHIJKLmNOPQRSTUVWX GHJKLNOPQRtUVWX GHiJKLNOPQRsTUVWX hKqRUWx krUW w GHKLnpQRUWX W uW w w KRUW KRUW kruW

Up To 6 Months (Net)

- - 642 589 574 568 464 464 543 515 451 492 543 485 508 510 808 475 552 538 462 527 507 530
- - 40% 38% 37% 36% 29% 30% 33% 30% 28% 31% 34% 32% 34% 33% 31% 29% 36% 34% 28% 32% 31% 33%

fGHIJKLMNOPQRsTUVWX GHIJKLmNoPQRtUVWX GHiJKLmNoPQRtUVWX GHJKLNQRUvW GhKrU GhKrU k GhKrU gKU k GHJKLnQRUW GhKrU gKu GKU

  Up To 3 Months
  (Sub-Net)

- - 314 298 288 288 199 219 288 259 222 250 283 255 262 299 420 305 343 317 265 275 290 293
- - 20% 19% 19% 18% 12% 14% 18% 15% 14% 16% 18% 17% 17% 19% 16% 19% 22% 20% 16% 17% 18% 18%

GHJKLnQuv GHJKLq GHJKl GHjKl GHK g G GHK Gk GHK GHJKLq Gk GHJKl efGHIJKLMNOQUVWX GHJKLnQuv G Ghk GHK GHjK

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 126 102 101 123 80 82 120 119 107 120 118 111 144 135 224 158 202 157 127 132 127 159
- - 8% 7% 7% 8% 5% 5% 7% 7% 7% 7% 7% 7% 10% 9% 9% 10% 13% 10% 8% 8% 8% 10%

GH GH Gh Gh GH Gh Gh DEGHiJKmn deGHk deGHk DEGHiJKlmN CDEFGHIJKLMNOPQRTUVWX DEGHiJKlmn GH GH GH DEGHIJKlMN

      Immediately

- - 188 196 187 166 119 137 168 139 115 130 165 144 118 164 196 147 142 160 138 142 163 133
- - 12% 13% 12% 11% 7% 9% 10% 8% 7% 8% 10% 9% 8% 11% 8% 9% 9% 10% 9% 9% 10% 8%

GHJKLnOQrsUVX GHJKLNOQRStUVwX GHJKLNOQRSUVX GjKlOQx GKloQ GKoQ k GjKlOQx GKq GKoQ

      1-30 days

- - 327 292 286 280 264 246 255 256 228 242 259 229 246 211 388 169 208 221 197 252 217 238
- - 20% 19% 19% 18% 16% 16% 16% 15% 14% 15% 16% 15% 16% 14% 15% 11% 14% 14% 12% 15% 13% 15%

GHIJKLMNOPQRSTUVWX hiJKLNPQRSTUvWX hiJKLNPQRSTUvWX KlnPqRSTUWx pRsUw RU RU Ru R Ru RUw Ru pRUw R RU r R RU r Ru

    2-3 months

- - 359 316 285 314 324 291 310 347 306 302 328 284 253 267 454 279 255 289 291 301 232 250
- - 22% 20% 19% 20% 20% 19% 19% 21% 19% 19% 20% 18% 17% 17% 18% 17% 17% 18% 18% 18% 14% 16%

EHikLNOPQRSTUVWX opSWX Wx osWX opSWX Wx WX OpqrSWX Wx Wx OpqrSWX Wx w W w W W Wx

  4-6 months

- - 179 217 179 243 260 240 258 232 241 226 234 249 230 259 414 254 183 250 228 259 290 247
- - 11% 14% 12% 16% 16% 15% 16% 14% 15% 14% 15% 16% 15% 17% 16% 16% 12% 16% 14% 16% 18% 15%

c CES CES CES CES c CEs C Ce CES CES CEjS CES CES CES c CES CDEJkLmSU CES

7-11 months

- - 319 359 384 343 447 454 415 464 491 480 389 407 419 415 757 504 441 424 518 454 502 490
- - 20% 23% 25% 22% 28% 29% 26% 27% 30% 30% 24% 27% 28% 27% 29% 31% 29% 26% 32% 28% 31% 31%

c C CDFm CDEFiM Cf CDF CDEFIMnpt CDEFIMnt C CdF CDFm CdF CDEFIM CDEFgIjMNPTv CDeFM CdF CDEFGIJMNOPTV CDFm CDEFIjMNPT CDEFIMnpt

A year or longer

- - 101 78 110 93 111 104 98 132 131 103 112 111 99 105 141 99 111 102 121 94 96 88
- - 6% 5% 7% 6% 7% 7% 6% 8% 8% 6% 7% 7% 7% 7% 5% 6% 7% 6% 7% 6% 6% 5%

Dq d DQvwX DfiQVwX d Dq d Dqx

Never again

- - 516 488 472 446 383 382 423 395 344 372 424 374 364 375 584 317 350 381 335 394 380 371
- - 32% 31% 31% 29% 24% 25% 26% 23% 21% 23% 26% 24% 24% 24% 23% 20% 23% 24% 21% 24% 23% 23%

fGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GhJKLNOPQRSTUVWX Ru kRU KqRsU r r KQRsUx Ru Ru Ru r R Ru r r

1 Day To 3 Months (Net)

- - 1599 1558 1532 1562 1606 1553 1625 1689 1620 1604 1606 1535 1509 1556 2574 1610 1542 1603 1620 1634 1627 1605
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 252Q33B_2 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Go to a gym class

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1315 1276 1156 1191 1257 1201 1256 1288 1260 1291 1297 1307 1166 1271 1955 1354 1287 1311 1364 1375 1365 1319Unweighted Base
-** -** 1319 1330 1190 1232 1261 1263 1286 1364 1306 1348 1344 1286 1213 1288 2020 1285 1307 1289 1350 1375 1357 1336Weighted Base

- - 989 970 864 871 856 830 895 886 765 880 858 807 755 823 1276 773 794 813 801 846 808 827
- - 75% 73% 73% 71% 68% 66% 70% 65% 59% 65% 64% 63% 62% 64% 63% 60% 61% 63% 59% 62% 60% 62%

fGHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX HJKLMNOPQRSTUVWX KmNOpQRSTUVWX KRsUvW jKlMNOPQRSTUVWX KrsUW KRsUW Kuw k Kuw ku k

Up To 6 Months (Net)

- - 770 737 688 655 619 635 673 631 535 659 650 594 546 604 959 570 593 575 567 605 618 599
- - 58% 55% 58% 53% 49% 50% 52% 46% 41% 49% 48% 46% 45% 47% 47% 44% 45% 45% 42% 44% 46% 45%

FGHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX fGHIJKLMNOPQRSTUVWX JKlmNOPQRSTUVWX KrtUVx KnORsTUVwX JKNOPQRSTUVWX Ku KrtUV KUv Ku Ku KU k k

  Up To 3 Months
  (Sub-Net)

- - 493 480 429 386 359 389 400 379 322 385 367 343 340 382 585 357 373 375 324 359 363 383
- - 37% 36% 36% 31% 29% 31% 31% 28% 25% 29% 27% 27% 28% 30% 29% 28% 29% 29% 24% 26% 27% 29%

FGHIJKLMNOPQRSTUVWX fGHIJKLMNOPQRSTUVWX fGHIJKLMNOPQRSTUVWX KmNUVw kU KnUVw KmNUVw u kU u KU KU u U kU kU

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 157 164 176 153 134 142 144 153 144 147 159 159 142 186 324 183 178 180 143 171 166 201
- - 12% 12% 15% 12% 11% 11% 11% 11% 11% 11% 12% 12% 12% 14% 16% 14% 14% 14% 11% 12% 12% 15%

cGHIJKLmoU GhijKLU CDFGHIJKLMNOUVW GhijklU gu GklU cGHIJKLmoU

      Immediately

- - 336 316 253 233 226 247 257 226 178 238 207 184 198 196 261 174 195 196 181 188 197 182
- - 25% 24% 21% 19% 18% 20% 20% 17% 14% 18% 15% 14% 16% 15% 13% 14% 15% 15% 13% 14% 15% 14%

EFGHIJKLMNOPQRSTUVWX FGHiJKLMNOPQRSTUVWX JKlMNOPQRSTUVWX KmNpQRStUVWX KNQRUVwX KMNoPQRSTUVWX jKMNoPQRSTUVWX Qruv KnQRUVwX Q

      1-30 days

- - 278 257 259 269 260 246 273 252 213 274 284 251 206 221 374 213 220 200 243 246 255 216
- - 21% 19% 22% 22% 21% 19% 21% 18% 16% 20% 21% 19% 17% 17% 19% 17% 17% 15% 18% 18% 19% 16%

KOPRSTvX t KOPqRSTuvX jKOPqRSTuVX KopRsTX Tx KOPRSTvX KorsTX KOpRSTvX Tx t

    2-3 months

- - 219 233 176 217 237 195 222 255 229 221 208 214 210 219 317 203 201 238 234 241 190 228
- - 17% 18% 15% 18% 19% 15% 17% 19% 18% 16% 15% 17% 17% 17% 16% 16% 15% 18% 17% 18% 14% 17%

w w EhmqsW w EhmqsW w w eW w W w

  4-6 months

- - 111 115 101 118 120 142 125 135 164 155 147 150 126 137 267 147 144 115 188 146 147 123
- - 8% 9% 9% 10% 10% 11% 10% 10% 13% 12% 11% 12% 10% 11% 13% 11% 11% 9% 14% 11% 11% 9%

cde CDEfgiTX Cdet c CDEt CDEFGIJopTvX Cde c CDEFGIJmOPsTVwX c

7-11 months

- - 125 163 115 129 181 192 176 214 231 186 218 219 231 210 293 226 232 225 232 238 273 255
- - 9% 12% 10% 10% 14% 15% 14% 16% 18% 14% 16% 17% 19% 16% 15% 18% 18% 17% 17% 17% 20% 19%

c CEF CdEF CEf CdEF CDEFgILq CEF CDEF CDEFil CDEFGHIjLQ CDEF CEF CDEFgILq CDEFgILq CDEFIl CDEFil CDEFgILq CDEFGHIJLMpQ CDEFGHIjLQ

A year or longer

- - 94 82 109 114 103 99 91 128 146 127 121 110 100 119 184 139 136 137 129 145 129 131
- - 7% 6% 9% 9% 8% 8% 7% 9% 11% 9% 9% 9% 8% 9% 9% 11% 10% 11% 10% 11% 10% 10%

D D cDi CDGHIno cDi D d D D CDgHIo CDhI CDhI cDi CDghI cDi CDI

Never again

- - 613 573 512 502 486 493 529 478 392 512 491 435 403 418 635 387 415 395 424 434 452 398
- - 47% 43% 43% 41% 39% 39% 41% 35% 30% 38% 37% 34% 33% 32% 31% 30% 32% 31% 31% 32% 33% 30%

FGHIJKLMNOPQRSTUVWX gJKLMNOPQRSTUVWX gJKLMNOPQRSTUVWX JKmNOPQRSTUVWX KNOPQRSTUVWX KNOPQRSTUVWX JKmNOPQRSTUVWX KRtX KnoPQRSTUVwX KpQRsTUVX x

1 Day To 3 Months (Net)

- - 1319 1330 1190 1232 1261 1263 1286 1364 1306 1348 1344 1286 1213 1288 2020 1285 1307 1289 1350 1375 1357 1336
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 253Q33B_3 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Take a cruise

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1330 1280 1250 1253 1334 1250 1345 1385 1370 1351 1387 1316 1214 1305 2053 1411 1333 1339 1391 1389 1396 1319Unweighted Base
-** -** 1382 1303 1276 1315 1320 1301 1369 1450 1388 1360 1457 1300 1247 1313 2165 1359 1360 1336 1397 1378 1368 1303Weighted Base

- - 534 487 435 513 425 432 496 495 442 419 544 439 473 487 704 472 523 499 529 496 498 498
- - 39% 37% 34% 39% 32% 33% 36% 34% 32% 31% 37% 34% 38% 37% 33% 35% 38% 37% 38% 36% 36% 38%

eGHjKLNQ GhKLQ EGHJKLNQr gkLq GhKLQ GHKLnQ GhKLQ l eGHjKLnQ GhKLQ GHKLnQ gkL gkLq eGHjKLnQ

Up To 6 Months (Net)

- - 346 304 276 329 259 282 343 325 275 263 343 295 315 333 451 315 360 352 337 310 325 341
- - 25% 23% 22% 25% 20% 22% 25% 22% 20% 19% 24% 23% 25% 25% 21% 23% 26% 26% 24% 23% 24% 26%

GKLQ gkl GKLQ GKLQ gkL l eGhKLQ eGhKLQ gl EGHjKLnQv EGHjKLnQv GKLq GkL EGHjKLnQv

  Up To 3 Months
  (Sub-Net)

- - 195 159 155 174 138 153 189 184 161 149 203 177 203 203 254 212 237 209 199 191 178 203
- - 14% 12% 12% 13% 10% 12% 14% 13% 12% 11% 14% 14% 16% 15% 12% 16% 17% 16% 14% 14% 13% 16%

Gl g Gl Gl Gl DEfGHJKLQw deGHKLQ deGHjKLQ cDEFGHiJKLmNQuvW deGHjKLQ GL Gl deGHjKLQ

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 92 66 71 77 54 59 79 94 72 76 97 69 98 101 136 119 121 96 92 99 80 100
- - 7% 5% 6% 6% 4% 5% 6% 6% 5% 6% 7% 5% 8% 8% 6% 9% 9% 7% 7% 7% 6% 8%

Gh Gh Gh DeGHiKlN DeGHKlN G DEFGHIjKLNQW DEFGHIjKLNQuW dGH Gh dGH DeGHKlN

      Immediately

- - 103 94 85 97 83 94 110 90 89 73 106 108 105 102 119 93 116 113 107 92 98 102
- - 7% 7% 7% 7% 6% 7% 8% 6% 6% 5% 7% 8% 8% 8% 5% 7% 9% 8% 8% 7% 7% 8%

lq lq LQ jLQ jLQ lQ gjLQ jLQ lq LQ

      1-30 days

- - 151 144 121 155 121 129 154 141 113 114 139 118 112 130 197 102 124 142 138 119 147 139
- - 11% 11% 9% 12% 9% 10% 11% 10% 8% 8% 10% 9% 9% 10% 9% 8% 9% 11% 10% 9% 11% 11%

klR klR gKLnoqRsV r KLRv R klR kR

    2-3 months

- - 188 184 159 184 166 150 153 169 167 156 201 144 158 154 253 157 162 147 191 186 172 157
- - 14% 14% 12% 14% 13% 11% 11% 12% 12% 11% 14% 11% 13% 12% 12% 12% 12% 11% 14% 13% 13% 12%

int int n

  4-6 months

- - 153 144 139 134 137 125 157 178 174 159 170 165 127 156 292 115 144 164 156 160 172 153
- - 11% 11% 11% 10% 10% 10% 11% 12% 13% 12% 12% 13% 10% 12% 13% 8% 11% 12% 11% 12% 13% 12%

r r R hR hR R R HR R eFGHORs R r R hR R

7-11 months

- - 436 418 411 389 437 448 454 441 487 494 476 445 385 403 747 507 435 418 475 452 478 425
- - 32% 32% 32% 30% 33% 34% 33% 30% 35% 36% 33% 34% 31% 31% 35% 37% 32% 31% 34% 33% 35% 33%

Fj FJop CdeFJOPsT Fj Fjop CDEFgiJmOPSTvx f Fjop

A year or longer

- - 259 253 291 280 320 295 262 337 285 289 266 251 263 266 421 266 258 256 237 269 221 226
- - 19% 19% 23% 21% 24% 23% 19% 23% 21% 21% 18% 19% 21% 20% 19% 20% 19% 19% 17% 20% 16% 17%

w CiMnqstUWX UWx CDIkMNPQRSTUVWX CiMnqstUWX CdIMNQrSTUvWX uW UWX w UWx uW w w w

Never again

- - 254 238 205 252 205 223 265 231 202 187 245 226 217 232 315 195 239 255 245 212 245 241
- - 18% 18% 16% 19% 16% 17% 19% 16% 15% 14% 17% 17% 17% 18% 15% 14% 18% 19% 18% 15% 18% 19%

KLQRv kLQR gjKLQRV l eGjKLQRV l Lq Lq Lqr Lqr gjKLQRV Lqr kLQr KLQRv

1 Day To 3 Months (Net)

- - 1382 1303 1276 1315 1320 1301 1369 1450 1388 1360 1457 1300 1247 1313 2165 1359 1360 1336 1397 1378 1368 1303
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 254Q33B_4 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Go out to dinner

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1911 1926 1885 1902 1942 1941 1950 1951 1871 1924 1890 1873 1835 1865 3022 1869 1862 1882 1913 1904 1901 1886Unweighted Base
-** -** 1913 1910 1882 1912 1930 1934 1940 1985 1872 1914 1882 1874 1846 1851 3026 1864 1844 1892 1905 1902 1895 1877Weighted Base

- - 1616 1642 1582 1628 1579 1561 1582 1527 1339 1491 1442 1433 1399 1433 2322 1383 1390 1445 1375 1434 1362 1383
- - 84% 86% 84% 85% 82% 81% 82% 77% 72% 78% 77% 76% 76% 77% 77% 74% 75% 76% 72% 75% 72% 74%

gHiJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX HJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX JKLMNOPQRSTUVWX JKlMNOPQRSTUVWX JKLMNOPQRSTUVWX KUWx KRUWX KUW KUW KUW KrUWX KUWx kuw KUW Kuw

Up To 6 Months (Net)

- - 1336 1321 1271 1238 1214 1230 1250 1135 991 1139 1143 1119 1105 1108 1815 1072 1073 1111 1017 1098 1041 1092
- - 70% 69% 68% 65% 63% 64% 64% 57% 53% 60% 61% 60% 60% 60% 60% 57% 58% 59% 53% 58% 55% 58%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX JKLMNOPQRSTUVWX JKlRSTUVWX JKLNopQRSTUVWX JKLmNOPQRSTUVWX Ku KUW jKUW KUW KUW KUW KUW Ku KU KUw KU KU

  Up To 3 Months
  (Sub-Net)

- - 870 822 807 761 722 795 732 637 568 706 701 727 705 757 1198 705 735 743 663 755 703 771
- - 45% 43% 43% 40% 37% 41% 38% 32% 30% 37% 37% 39% 38% 41% 40% 38% 40% 39% 35% 40% 37% 41%

FGHIJKLMNOPQRSTUVWX GIJKLMNOqRtUvW GIJKLMNOqRtUW JKU JK giJKLmUW JK JK JK JKU JKu gJKLmUw JKU JK JKU JKU K JKU JK giJKLmUw

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 300 265 238 293 221 243 292 244 232 298 300 315 308 369 560 338 401 362 335 345 342 430
- - 16% 14% 13% 15% 11% 13% 15% 12% 12% 16% 16% 17% 17% 20% 18% 18% 22% 19% 18% 18% 18% 23%

EGHJK g eGHJK eGhJk EGHJK EGHJK DEGHJK dEGHJK CDEFGHIJKLMnO cDEFGHIJKLm DEfGHiJK CDEFGHIJKLMNOQRUVW CDEFGHIJKLm DEGHiJK DEfGHIJKl DEfGHiJK CDEFGHIJKLMNOpQRTUVW

      Immediately

- - 571 557 569 468 501 552 439 393 337 408 401 411 397 388 638 367 335 381 328 410 361 342
- - 30% 29% 30% 24% 26% 29% 23% 20% 18% 21% 21% 22% 22% 21% 21% 20% 18% 20% 17% 22% 19% 18%

FGIJKLMNOPQRSTUVWX FgIJKLMNOPQRSTUVWX FGIJKLMNOPQRSTUVWX JKlmoPQRSTUvWX iJKLMNOPQRSTUVWX FIJKLMNOPQRSTUVWX jKrSUWX KsUx ksUx KSUwX KsUX kUx ksUx u KSUX

      1-30 days

- - 466 500 464 477 492 435 518 499 422 433 443 392 399 351 617 367 338 367 353 344 338 320
- - 24% 26% 25% 25% 25% 22% 27% 25% 23% 23% 24% 21% 22% 19% 20% 20% 18% 19% 19% 18% 18% 17%

NPQRSTUVWX HKLNOPQRSTUVWX NoPQRSTUVWX NoPQRSTUVWX hlNOPQRSTUVWX PStUVWX HKLmNOPQRSTUVWX NOPQRSTUVWX PStUVWX PrStUVWX PqRSTUVWX vwX suVWX wX

    2-3 months

- - 280 321 311 390 365 331 332 392 349 352 299 315 294 325 507 311 317 334 358 336 321 292
- - 15% 17% 17% 20% 19% 17% 17% 20% 19% 18% 16% 17% 16% 18% 17% 17% 17% 18% 19% 18% 17% 16%

CDEHIMNOpQRsvWX CMoX c c CdEhiMnOQrwX Cmox Cx c c CmoX C

  4-6 months

- - 125 126 120 133 162 171 162 188 246 188 200 213 182 169 312 192 178 178 253 194 235 205
- - 7% 7% 6% 7% 8% 9% 8% 9% 13% 10% 11% 11% 10% 9% 10% 10% 10% 9% 13% 10% 12% 11%

cde CDEf ce CDEF CDEFGHIJLmOPQRSTV CDEF CDEFgi CDEFGHIp CDEF CDEf CDEFgi CDEF CDEF CDEF CDEFGHIJLmOPQRSTVx CDEF CDEFGHIJLoPqSTv CDEFGhI

7-11 months

- - 129 121 151 120 172 175 176 218 229 205 187 197 232 222 330 226 239 241 241 243 265 255
- - 7% 6% 8% 6% 9% 9% 9% 11% 12% 11% 10% 10% 13% 12% 11% 12% 13% 13% 13% 13% 14% 14%

CDF CDF CDF CDEFg CDEFGHIm CDEF CDF CDEF CDEFGHIM CDEFGHI CDEFg CDEFGHI CDEFGHIMn CDEFGHIM CDEFGHIM CDEFGHIMn CDEFGHIJLMNQ CDEFGHIjLMNQ

A year or longer

- - 43 21 30 32 18 27 20 52 58 30 53 31 34 27 61 64 37 28 36 31 32 34
- - 2% 1% 2% 2% 1% 1% 1% 3% 3% 2% 3% 2% 2% 1% 2% 3% 2% 1% 2% 2% 2% 2%

DGI g DeGHIlPtv DEFGHILNoPqTuVWx DEfGHILnPTVw g G dGI cDEFGHILNOPQsTUVWX dGi Gi g g

Never again

- - 1036 1056 1033 945 993 987 958 892 759 842 843 803 797 739 1256 734 672 749 682 753 699 662
- - 54% 55% 55% 49% 51% 51% 49% 45% 41% 44% 45% 43% 43% 40% 41% 39% 36% 40% 36% 40% 37% 35%

FIJKLMNOPQRSTUVWX FgHIJKLMNOPQRSTUVWX FghIJKLMNOPQRSTUVWX JKLMNOPQRSTUVWX JKLMNOPQRSTUVWX JKLMNOPQRSTUVWX JKLMNOPQRSTUVWX KPqRSTUVWX sUwX kPRSTUVWX KPqRSTUVWX rSUWX rStUvWX UX SUWX ux uX uX

1 Day To 3 Months (Net)

- - 1913 1910 1882 1912 1930 1934 1940 1985 1872 1914 1882 1874 1846 1851 3026 1864 1844 1892 1905 1902 1895 1877
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 255Q33B_5 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Visit a casino

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1377 1307 1192 1277 1284 1260 1327 1374 1315 1355 1382 1357 1273 1328 2091 1340 1344 1333 1401 1399 1393 1348Unweighted Base
-** -** 1410 1326 1227 1300 1287 1312 1356 1430 1370 1382 1407 1365 1292 1348 2141 1333 1353 1337 1389 1377 1365 1334Weighted Base

- - 867 792 697 759 669 651 758 742 627 680 786 726 666 695 1085 636 693 694 668 673 654 673
- - 62% 60% 57% 58% 52% 50% 56% 52% 46% 49% 56% 53% 52% 52% 51% 48% 51% 52% 48% 49% 48% 50%

eGHIJKLMNOPQRSTUVWX GHJKLNOPQRSTUVWX gHjKLOPQRStUVWX GHJKLNOPQRSTUVWX Kr HKLopQRsUVWX K HKLopQRsUVWX KlRUvW K K K K K k

Up To 6 Months (Net)

- - 612 536 480 522 424 406 521 469 402 476 520 477 468 490 749 420 491 461 437 455 441 492
- - 43% 40% 39% 40% 33% 31% 38% 33% 29% 34% 37% 35% 36% 36% 35% 32% 36% 35% 31% 33% 32% 37%

eGHIJKLMNOPQRSTUVWX GHJKLNopQRTUVW GHJKlnqRtUVW GHJKLNQRTUVW GHJKlRUVW K gHjKRUvw hK HKrUw HKRUw hK HKrU K gHjKRUvw

  Up To 3 Months
  (Sub-Net)

- - 312 293 245 257 197 211 270 269 240 255 268 293 274 299 420 257 329 292 260 272 268 269
- - 22% 22% 20% 20% 15% 16% 20% 19% 18% 18% 19% 21% 21% 22% 20% 19% 24% 22% 19% 20% 20% 20%

GHjKlu GHKlu GH Gh GH g g G GHK GHk GHjKlu GH Gh EFGHIJKLMQRUVWX GHKl g GH Gh GH

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 127 102 93 105 73 82 123 119 117 108 133 116 140 152 201 139 179 144 120 124 102 149
- - 9% 8% 8% 8% 6% 6% 9% 8% 9% 8% 9% 8% 11% 11% 9% 10% 13% 11% 9% 9% 7% 11%

GH g g GH Gh Gh g GH Gh DEfGHjLnW DEFGHJkLnuW GH deGHlW CDEFGHIJKLMNQUVW DEfGHjLW Gh GH DEFGHJkLnuW

      Immediately

- - 185 190 152 153 124 129 147 150 123 147 135 178 134 147 219 119 151 148 140 148 166 120
- - 13% 14% 12% 12% 10% 10% 11% 10% 9% 11% 10% 13% 10% 11% 10% 9% 11% 11% 10% 11% 12% 9%

GHjKMoQRuX GHIJKLMOPQRstUVX gKmRX krx GHKMoqRuX KRX

      1-30 days

- - 300 243 235 265 227 195 251 201 161 221 252 184 194 191 329 162 161 169 177 182 173 223
- - 21% 18% 19% 20% 18% 15% 18% 14% 12% 16% 18% 13% 15% 14% 15% 12% 12% 13% 13% 13% 13% 17%

gHJKLmNOPQRSTUVWX hJKNoPqRSTUVW HJKNOPQRSTUVW HJKLNOPQRSTUVWx JKNpRSTUVW ks hJKNoPqRSTUVW KRStuw JKNPRSTUVW ks KrS KnRSTUVW

    2-3 months

- - 255 256 217 237 245 245 237 273 225 204 266 249 197 205 336 216 202 232 230 218 213 182
- - 18% 19% 18% 18% 19% 19% 17% 19% 16% 15% 19% 18% 15% 15% 16% 16% 15% 17% 17% 16% 16% 14%

lsX LOPQSvwX X lsX LOPqSvwX LopqsX X LOPQSvwX LoPqSvwX LpsX X x

  4-6 months

- - 166 151 150 154 170 190 167 203 195 137 171 189 185 157 282 150 168 161 205 156 199 153
- - 12% 11% 12% 12% 13% 15% 12% 14% 14% 10% 12% 14% 14% 12% 13% 11% 12% 12% 15% 11% 15% 11%

L cdLprvx dLrvx dLrv L dLrvx L cDfLpRVX cdLprVx

7-11 months

- - 252 281 278 295 334 346 338 350 392 415 316 348 337 355 558 415 346 361 396 389 397 377
- - 18% 21% 23% 23% 26% 26% 25% 24% 29% 30% 22% 25% 26% 26% 26% 31% 26% 27% 28% 28% 29% 28%

c C C CDm CDefm Cd C CDEFijM CDEFghIJMNopqs C CD CDm CDefm CDefm CDEFGHIJMNOPQSt CD CDefM CDEFijM CDEFjM CDEFiJMn CDEFjM

A year or longer

- - 125 102 103 92 114 125 94 135 156 150 135 102 104 141 216 132 146 121 121 159 114 130
- - 9% 8% 8% 7% 9% 10% 7% 9% 11% 11% 10% 7% 8% 10% 10% 10% 11% 9% 9% 12% 8% 10%

fi fi cDeFgINOuW DeFINOw fi dFINo dFIN fIn DFINo cDEFgINOtUW fIn

Never again

- - 485 433 387 417 351 324 398 350 285 368 387 361 328 338 548 281 312 317 318 331 339 343
- - 34% 33% 32% 32% 27% 25% 29% 25% 21% 27% 28% 26% 25% 25% 26% 21% 23% 24% 23% 24% 25% 26%

GHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX gHJKLmNOPQRSTUVWX GHJKLMNOPQRSTUVWX KRsU kr HJKopqRSTUVW k KRu KRStUv KRu KR Kr KR kr KR

1 Day To 3 Months (Net)

- - 1410 1326 1227 1300 1287 1312 1356 1430 1370 1382 1407 1365 1292 1348 2141 1333 1353 1337 1389 1377 1365 1334
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 256Q33B_6 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Stay in a hotel

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1704 1699 1616 1670 1730 1706 1774 1773 1750 1759 1722 1710 1639 1728 2734 1747 1704 1738 1788 1753 1762 1720Unweighted Base
-** -** 1731 1725 1644 1702 1731 1724 1773 1810 1735 1761 1717 1707 1666 1725 2770 1717 1684 1750 1793 1742 1751 1741Weighted Base

- - 1192 1127 1052 1059 992 980 1091 1062 960 1031 1087 993 986 1048 1643 964 1044 1001 992 1022 980 1026
- - 69% 65% 64% 62% 57% 57% 62% 59% 55% 59% 63% 58% 59% 61% 59% 56% 62% 57% 55% 59% 56% 59%

dEFGHIJKLMNOPQRSTUVWX GHiJKLNOPQRTUVWX GHJKLNOQRTUVWX GHjKlnRTUvW GHKRTUW GHJKLNoQRTUVWX ku ghKRUW kU GHKnRTUW u

Up To 6 Months (Net)

- - 806 737 677 704 623 624 728 667 585 696 738 657 669 708 1161 672 727 702 683 700 656 703
- - 47% 43% 41% 41% 36% 36% 41% 37% 34% 40% 43% 38% 40% 41% 42% 39% 43% 40% 38% 40% 37% 40%

dEFGHIJKLmNOPQRTUVWX GHJKNUW GHJKw GHJKw GHJKw gK GHJKNrUW K GhK GHJKw GHJKnuW K GHJKlNrUW ghK K GhK k GHjK

  Up To 3 Months
  (Sub-Net)

- - 408 361 312 342 267 295 399 339 322 363 402 383 368 410 675 415 462 444 430 433 386 457
- - 24% 21% 19% 20% 15% 17% 22% 19% 19% 21% 23% 22% 22% 24% 24% 24% 27% 25% 24% 25% 22% 26%

EfGHJKl GH G Gh EGHJK G g GH EfGHJK eGHJK eGHjK EFGHJKl DEFGHJKL dEFGHJKl cDEFGHIJKLMNOpuW DEFGHJKLow dEFGHJKl DEFGHJKL eGHjk DEFGHIJKLNOW

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 152 138 109 127 102 104 159 159 145 170 166 186 185 209 334 206 257 229 213 224 200 245
- - 9% 8% 7% 7% 6% 6% 9% 9% 8% 10% 10% 11% 11% 12% 12% 12% 15% 13% 12% 13% 11% 14%

eGH gh EGH eGH GH EfGH EfGH cDEFGHjK cDEFGHijK CDEFGHIJKlm CDEFGHIJKlm CDEFGHIJKlm CDEFGHIJKLMNOPQRUW CDEFGHIJKLM CDEFGHIJKl CDEFGHIJKLM CDEFGHiJK CDEFGHIJKLMNOw

      Immediately

- - 256 224 203 215 165 190 240 180 177 193 236 197 183 201 342 208 205 215 217 208 185 213
- - 15% 13% 12% 13% 10% 11% 14% 10% 10% 11% 14% 12% 11% 12% 12% 12% 12% 12% 12% 12% 11% 12%

GHJKLNOPqrstuvWx GJkw Gj GJk GhJKloW GhJKLoW g Gj g g Gj g g Gj

      1-30 days

- - 398 376 365 362 356 329 329 327 263 333 336 274 301 298 486 257 265 258 253 267 270 246
- - 23% 22% 22% 21% 21% 19% 19% 18% 15% 19% 20% 16% 18% 17% 18% 15% 16% 15% 14% 15% 15% 14%

HIJKLmNOPQRSTUVWX iJKlNOPQRSTUVWX hIJKlNOPQRSTUVWX jKNoPQRSTUVWX KNPqRSTUVWX KnRSTUVWX KRsTUVwX krTUvX KnRsTUVWX KNRSTUVWX krTUvX UX tUX

    2-3 months

- - 386 390 375 355 369 356 363 395 374 335 349 336 317 340 482 292 317 299 309 322 324 323
- - 22% 23% 23% 21% 21% 21% 20% 22% 22% 19% 20% 20% 19% 20% 17% 17% 19% 17% 17% 18% 18% 19%

loQRsTUVWX LOQRSTUVWX LnOpQRSTUVWX QRTU QRTUv QRTU QRTu lQRsTUVwx QRTUvwx qrtu

  4-6 months

- - 185 221 211 222 252 291 267 252 269 254 231 287 228 219 410 249 201 266 276 250 265 220
- - 11% 13% 13% 13% 15% 17% 15% 14% 16% 14% 13% 17% 14% 13% 15% 15% 12% 15% 15% 14% 15% 13%

c Cs CDEFJMOPSvX CS C CdepSx C C CDEFjMOPSX C Cs C CSx CdepSx C CSx

7-11 months

- - 297 318 317 355 407 398 354 417 419 396 335 369 395 389 610 413 369 420 433 397 449 428
- - 17% 18% 19% 21% 24% 23% 20% 23% 24% 22% 20% 22% 24% 23% 22% 24% 22% 24% 24% 23% 26% 25%

C CDEIM CDEiM c CDEiM CDEfIM CDem Cd CDEIM CDem CD CDEfIM Cd CDEfIM CDEfIM CDEm CDEFIlMNpQs CDEFIM

A year or longer

- - 57 59 64 66 80 55 62 79 87 80 64 58 57 70 107 92 70 62 93 73 57 68
- - 3% 3% 4% 4% 5% 3% 3% 4% 5% 5% 4% 3% 3% 4% 4% 5% 4% 4% 5% 4% 3% 4%

hw cdHinoW h CDHImNOqtW CDHiNOtW

Never again

- - 654 600 568 577 521 520 569 508 440 526 573 470 484 500 827 465 470 473 470 475 456 458
- - 38% 35% 35% 34% 30% 30% 32% 28% 25% 30% 33% 28% 29% 29% 30% 27% 28% 27% 26% 27% 26% 26%

fGHIJKLMNOPQRSTUVWX GHJKLNOPQRSTUVWX GHJKLNOPQRSTUVWX ghJKLNOPQRSTUVWX KUWx KUWX JKNRSTUVWX KuWx JKlNOPqRSTUVWX k k KUWx

1 Day To 3 Months (Net)

- - 1731 1725 1644 1702 1731 1724 1773 1810 1735 1761 1717 1707 1666 1725 2770 1717 1684 1750 1793 1742 1751 1741
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 257Q33B_7 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Go to the office

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1333 1319 1217 1251 1242 1230 1288 1270 1194 1195 1222 1232 1147 1231 1933 1357 1231 1271 1329 1318 1333 1260Unweighted Base
-** -** 1315 1342 1247 1241 1230 1246 1300 1327 1209 1206 1263 1193 1202 1208 1999 1247 1232 1238 1276 1279 1272 1244Weighted Base

- - 1145 1169 1088 1067 1028 1042 1077 1031 920 975 1029 941 949 973 1595 988 933 941 943 924 925 940
- - 87% 87% 87% 86% 84% 84% 83% 78% 76% 81% 81% 79% 79% 81% 80% 79% 76% 76% 74% 72% 73% 76%

GHIJKLMNOPQRSTUVWX GhIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX iJKLMNOPQRSTUVWX JKNOQRSTUVWX JKNOQRSTUVWX JKNOqrSTUVWX uVW v KSTUVWX jKSTUVWX UVW UVW KSTUVWX kstUVWX UVWx

Up To 6 Months (Net)

- - 1040 1030 952 922 853 871 895 859 730 809 833 803 776 814 1330 829 779 781 728 738 759 764
- - 79% 77% 76% 74% 69% 70% 69% 65% 60% 67% 66% 67% 65% 67% 67% 66% 63% 63% 57% 58% 60% 61%

FGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GhIJKLMNOPQRSTUVWX JKOSTUVWX JKmOSTUVWX jKoSTUVWX kUVW KUVWX KUVWx KtUVWX UVw KtUVWX KUVWX KUVWX UV UV u

  Up To 3 Months
  (Sub-Net)

- - 831 843 731 698 582 644 643 612 515 597 604 586 559 617 981 611 594 572 509 548 563 548
- - 63% 63% 59% 56% 47% 52% 49% 46% 43% 50% 48% 49% 46% 51% 49% 49% 48% 46% 40% 43% 44% 44%

eFGHIJKLMNOPQRSTUVWX eFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GhIJKLMNOPQRSTUVWX kUv gJKOTUVWX KUVWX U KUVWX KUV KUVwX U jKotUVWX KUVWX KUVwx KUV U u u

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 438 432 368 378 261 334 319 335 297 318 326 326 276 344 576 337 381 339 303 311 346 362
- - 33% 32% 30% 30% 21% 27% 25% 25% 25% 26% 26% 27% 23% 28% 29% 27% 31% 27% 24% 24% 27% 29%

GHIJKLMNOPQRTUVWx GHIJKLMNORTUVW GIjKOUV GIJKlMOUV Go g G G GO GikOUv GIjkOUV Go GhIJKlMOUV Go Go GIjkOUV

      Immediately

- - 393 411 363 320 321 310 324 277 218 279 278 260 283 274 405 275 213 233 206 238 216 187
- - 30% 31% 29% 26% 26% 25% 25% 21% 18% 23% 22% 22% 23% 23% 20% 22% 17% 19% 16% 19% 17% 15%

fgHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX hiJKLMNOPQRSTUVWX JKmnQrSTUVWX JKmNQrSTUVWX jKQSTUVWX jKQSTUVWX sUwX KSTUVWX kSUvWX kSUWX KSTUVWX KStUVWX UwX kSUvWX x x

      1-30 days

- - 209 188 221 224 271 227 253 246 215 212 229 217 217 196 349 217 185 209 219 190 197 216
- - 16% 14% 18% 18% 22% 18% 19% 19% 18% 18% 18% 18% 18% 16% 17% 17% 15% 17% 17% 15% 15% 17%

D Dv CDEFhjKLmnoPQRSTUVWX Dv cDSVW DsV D d Dv Dv Dv D d d d

    2-3 months

- - 105 138 136 145 175 171 182 172 190 166 196 137 173 159 264 160 154 160 216 186 165 176
- - 8% 10% 11% 12% 14% 14% 14% 13% 16% 14% 16% 12% 14% 13% 13% 13% 13% 13% 17% 15% 13% 14%

C C CDE CDe CDe Cd CDEFNs CDe CDEFN C CDEn Cd Cd C C C CDEFhJlNPQRSTW CDEfn C CDe

  4-6 months

- - 48 81 63 78 80 73 94 109 133 102 85 92 100 102 182 70 92 93 111 138 129 105
- - 4% 6% 5% 6% 7% 6% 7% 8% 11% 8% 7% 8% 8% 8% 9% 6% 7% 7% 9% 11% 10% 8%

C C C C Ce CdEhr CDEFGHIjMNoRST CdEfHR C CE CdEhR CdEHR CDEFGHmR c Ce Ce CDEfHR CDEFGHIjMNoRST CDEFGHIMnRst CdEfHR

7-11 months

- - 78 54 55 64 86 90 87 118 104 79 101 116 109 82 145 115 146 117 138 144 131 131
- - 6% 4% 4% 5% 7% 7% 7% 9% 9% 7% 8% 10% 9% 7% 7% 9% 12% 9% 11% 11% 10% 11%

d DE DEf DE CDEFl CDEF De DEF CDEFGhILPq CDEFil DE DEf CDEFilp CDEFGHIjkLMoPQ CDEFgiLp CDEFGHILmPQ CDEFGHIkLMPQ CDEFGHILPQ CDEFGHILmPQ

A year or longer

- - 44 38 40 32 37 41 41 70 52 50 48 45 44 51 77 73 61 88 84 72 88 67
- - 3% 3% 3% 3% 3% 3% 3% 5% 4% 4% 4% 4% 4% 4% 4% 6% 5% 7% 7% 6% 7% 5%

cDEFGhI f f f CDEFGHImnoq DFgi CDEFGHIKLMNOPQ CDEFGHIkLMNOPQ CDEFGHImnoq CDEFGHIKLMNOPQ CDEFGHI

Never again

- - 602 598 584 544 592 537 577 523 433 490 507 477 499 470 755 492 398 442 425 427 413 402
- - 46% 45% 47% 44% 48% 43% 44% 39% 36% 41% 40% 40% 42% 39% 38% 39% 32% 36% 33% 33% 32% 32%

JKLMNoPQRSTUVWX JKmnPQRSTUVWX JKLMNOPQRSTUVWX jKpQrSTUVWX fHJKLMNOPQRSTUVWX KpQSTUVWX JKmnPQrSTUVWX SUVWX kStUVWX StUVWX StUVWX KSTUVWX SUVWX SuvWX SUVWX

1 Day To 3 Months (Net)

- - 1315 1342 1247 1241 1230 1246 1300 1327 1209 1206 1263 1193 1202 1208 1999 1247 1232 1238 1276 1279 1272 1244
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 258Q33B_8 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Go to a sporting event

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1500 1447 1334 1369 1468 1383 1446 1494 1453 1477 1470 1414 1387 1453 2246 1487 1452 1460 1507 1501 1473 1452Unweighted Base
-** -** 1519 1490 1386 1408 1453 1444 1485 1552 1475 1506 1490 1428 1452 1478 2317 1459 1457 1456 1507 1490 1475 1459Weighted Base

- - 1033 977 862 875 822 806 888 840 717 833 813 821 799 760 1198 729 764 727 738 744 733 782
- - 68% 66% 62% 62% 57% 56% 60% 54% 49% 55% 55% 57% 55% 51% 52% 50% 52% 50% 49% 50% 50% 54%

EFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX KPQRsTUVW KpqRTUVW hJKLMOPQRSTUVWX KrtUvw KpRTUVW KrtUVW KPQRSTUVWx KRTUVW Ku

Up To 6 Months (Net)

- - 747 656 580 581 496 518 583 553 454 525 529 531 501 512 813 503 531 480 478 477 472 555
- - 49% 44% 42% 41% 34% 36% 39% 36% 31% 35% 35% 37% 34% 35% 35% 34% 36% 33% 32% 32% 32% 38%

DEFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVW GHJKLMnOPQRSTUVW Kuvw GKLmOPQRTUVW Kuv k Ku KtUVW k K KUvw gKTUVW

  Up To 3 Months
  (Sub-Net)

- - 394 339 311 298 221 261 312 293 218 257 294 276 276 302 447 305 293 282 281 271 265 313
- - 26% 23% 22% 21% 15% 18% 21% 19% 15% 17% 20% 19% 19% 20% 19% 21% 20% 19% 19% 18% 18% 21%

eFGHIJKLMNOPQRSTUVWX GHJKLnoqtUVW GHjKLoquVW GKL gk GKL GK GK GK GK GKl GK GKL GK GK GK gk k GhKLvw

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 145 118 117 106 90 94 120 138 106 119 144 122 133 137 216 150 158 140 127 128 115 157
- - 10% 8% 8% 8% 6% 6% 8% 9% 7% 8% 10% 9% 9% 9% 9% 10% 11% 10% 8% 9% 8% 11%

GHk g Gh GHk Gh GH GH GHk dfGHKlw DFGHiKLW GHk g Gh DFGHiKLW

      Immediately

- - 248 221 195 192 131 167 192 154 112 138 150 154 143 164 231 155 136 142 154 143 150 157
- - 16% 15% 14% 14% 9% 12% 13% 10% 8% 9% 10% 11% 10% 11% 10% 11% 9% 10% 10% 10% 10% 11%

GHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX GJKLMNOpQRSTUVWX GJKLMnOQrSTUVWx gKl GJKLmOQSTuVw k k K K k K k k K

      1-30 days

- - 353 318 269 283 275 257 271 260 236 267 235 255 225 211 366 198 238 198 197 207 207 241
- - 23% 21% 19% 20% 19% 18% 18% 17% 16% 18% 16% 18% 15% 14% 16% 14% 16% 14% 13% 14% 14% 17%

EGHIJKLMNOPQRSTUVWX hJKlMnOPQRSTUVWX kmOPQRTUVW jKMOPQRsTUVWx moPqRTUVW PRTUVW PRTUVW rtUv u PRTUVW PRTUVW u u rtU

    2-3 months

- - 286 321 282 294 326 287 305 287 263 308 284 290 298 248 386 226 233 248 260 267 260 227
- - 19% 22% 20% 21% 22% 20% 21% 19% 18% 20% 19% 20% 21% 17% 17% 15% 16% 17% 17% 18% 18% 16%

rx kPQRSTUvWX pQRStX PQRSTuwX CJKmPQRSTUVWX pqRSX PQRStuX rx PQRStuX rx pQRStuX PQRStuX

  4-6 months

- - 162 184 163 193 183 177 185 239 216 189 210 193 220 227 331 204 222 184 206 221 219 200
- - 11% 12% 12% 14% 13% 12% 12% 15% 15% 13% 14% 13% 15% 15% 14% 14% 15% 13% 14% 15% 15% 14%

C CdEghilt Ce C c CdEhi CdEghil C C CdEh C Ce Ce C

7-11 months

- - 234 254 269 270 339 356 320 332 410 376 341 324 318 386 611 423 353 402 440 416 392 369
- - 15% 17% 19% 19% 23% 25% 22% 21% 28% 25% 23% 23% 22% 26% 26% 29% 24% 28% 29% 28% 27% 25%

C C CDEF CDEFj CD CD CDEFGIJMNO CDEFij CDef CDef CD CDEFIJnO CDEFIJmnO CDEFGHIJlMNOSx CDEF CDEFGIJMNO CDEFGHIJLMNOSx CDEFGIJMNOs CDEFIJmnO CDEFiJo

A year or longer

- - 91 76 92 70 108 105 91 140 133 108 126 91 115 105 177 103 118 143 122 109 131 108
- - 6% 5% 7% 5% 7% 7% 6% 9% 9% 7% 8% 6% 8% 7% 8% 7% 8% 10% 8% 7% 9% 7%

DF dF CDeFIN CDeFIN dF CDFin DF df DF df DF CDEFghIlNPqRvx cDF dF CDeFIN DF

Never again

- - 601 538 463 475 406 425 463 414 348 406 385 409 368 375 596 353 374 340 351 349 357 398
- - 40% 36% 33% 34% 28% 29% 31% 27% 24% 27% 26% 29% 25% 25% 26% 24% 26% 23% 23% 23% 24% 27%

EFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GhJKLMNOPQRSTUVWX GhJKLMNOPQRSTUVWX KrTUVw KmopqRsTUVW JKLMOPQRSTUVWx u tuv KRTUVW ktuv

1 Day To 3 Months (Net)

- - 1519 1490 1386 1408 1453 1444 1485 1552 1475 1506 1490 1428 1452 1478 2317 1459 1457 1456 1507 1490 1475 1459
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 259Q33B_9 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Go to the movies

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1691 1645 1606 1628 1681 1632 1677 1689 1651 1683 1661 1659 1580 1650 2650 1695 1668 1686 1726 1696 1739 1675Unweighted Base
-** -** 1697 1650 1612 1659 1672 1654 1674 1734 1647 1660 1689 1653 1596 1663 2672 1646 1669 1670 1718 1673 1713 1672Weighted Base

- - 1239 1209 1155 1140 1080 1070 1119 1057 928 1011 1051 1012 951 1008 1546 941 989 974 999 984 964 984
- - 73% 73% 72% 69% 65% 65% 67% 61% 56% 61% 62% 61% 60% 61% 58% 57% 59% 58% 58% 59% 56% 59%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GhJKLMNOPQRSTUVWX jKlOpQRSTUVWX jKlnOpQRSTUVWX JKLMNOPQRSTUVWX KrW KrW KQRtuW KqrW kw

Up To 6 Months (Net)

- - 920 866 845 821 718 727 767 710 629 687 723 674 664 705 1106 638 733 671 642 676 640 675
- - 54% 52% 52% 49% 43% 44% 46% 41% 38% 41% 43% 41% 42% 42% 41% 39% 44% 40% 37% 40% 37% 40%

FGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHiJKLMNOPQRSTUVWX KrUW KRtUvWx JKLNoQRTUVWX uw uw KrUW uw kUW UW KRUW

  Up To 3 Months
  (Sub-Net)

- - 500 420 445 408 346 375 393 359 312 334 392 373 351 401 570 340 454 388 378 384 341 372
- - 29% 25% 28% 25% 21% 23% 23% 21% 19% 20% 23% 23% 22% 24% 21% 21% 27% 23% 22% 23% 20% 22%

DFGHIJKLMNOPQRTUVWX GJKLoQRuWx GHIJKLMNOpQRTUVWX GJKLqRW K KlW Klw K k gjKLrW GHiJKLMNOQRtUVWX Klw k Kw k

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 149 115 123 150 109 119 128 131 113 136 151 150 150 182 263 184 225 169 170 174 141 176
- - 9% 7% 8% 9% 7% 7% 8% 8% 7% 8% 9% 9% 9% 11% 10% 11% 13% 10% 10% 10% 8% 11%

G dGk G dGk dGhK cDEGHIJKLW DeGHiJK cDEGHIJKLW CDEFGHIJKLMNOpQTUVWx DeGHiJK DeGHijK DEGHIJKlw DEGHIJKlw

      Immediately

- - 351 305 322 259 236 255 265 228 198 198 241 224 201 219 306 156 230 219 208 210 200 196
- - 21% 18% 20% 16% 14% 15% 16% 13% 12% 12% 14% 14% 13% 13% 11% 9% 14% 13% 12% 13% 12% 12%

FGHIJKLMNOPQRSTUVWX fGhJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX KLoQRUVWX QRw KLoQRUvWX jKLOpQRtUVWX R r r QRwx R R R R R r R

      1-30 days

- - 420 446 400 412 372 352 374 351 318 353 331 301 313 303 536 298 278 283 264 292 299 302
- - 25% 27% 25% 25% 22% 21% 22% 20% 19% 21% 20% 18% 20% 18% 20% 18% 17% 17% 15% 17% 17% 18%

hJKlMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX hJKlMNOPQRSTUVWX hJKlMNOPQRSTUVWX NPRSTUVWX nprSTUVWx kNPRSTUVWX StUv U nprSTUVWx U u sU u StU

    2-3 months

- - 319 343 310 319 362 343 352 347 298 324 329 338 286 303 440 303 257 303 357 307 325 309
- - 19% 21% 19% 19% 22% 21% 21% 20% 18% 20% 19% 20% 18% 18% 16% 18% 15% 18% 21% 18% 19% 18%

S QS qS qS cKOPQrSTvx QS koQS QS qS qS QS s QS s S s

  4-6 months

- - 170 170 160 206 225 212 240 263 233 209 226 224 243 233 427 214 208 217 254 219 251 226
- - 10% 10% 10% 12% 13% 13% 14% 15% 14% 13% 13% 14% 15% 14% 16% 13% 12% 13% 15% 13% 15% 14%

ce CDE CdE CDE CDEfls CDE ce CDE CDE CDEfls CDE CDEFgHLmnRSTVx CdE ce CdE CDE CDE CDE CDE

7-11 months

- - 213 216 221 242 272 311 239 304 362 352 303 318 317 342 549 376 369 366 358 354 404 371
- - 13% 13% 14% 15% 16% 19% 14% 18% 22% 21% 18% 19% 20% 21% 21% 23% 22% 22% 21% 21% 24% 22%

CDe CDEFI CDEfI CDEFGhIJM CDEFGIJm CDEFI CDEFgI CDEFGI CDEFGIj CDEFGIj CDEFGHIJMN CDEFGhIJM CDEFGhIJM CDEFGIj CDEFGIJm CDEFGHIJMNOq CDEFGhIJMn

A year or longer

- - 75 55 76 70 95 61 75 110 124 88 109 100 84 80 150 115 102 113 107 117 93 91
- - 4% 3% 5% 4% 6% 4% 5% 6% 8% 5% 6% 6% 5% 5% 6% 7% 6% 7% 6% 7% 5% 5%

DH CDeFHi CDEFgHILOPqwx Dh CDeFHi cDfH Dh d DH CDEFHIP cDfH CDeFHIp cDFHi CDEFHIP Dh Dh

Never again

- - 771 751 722 671 608 607 639 579 516 551 572 525 514 522 843 454 508 502 472 502 499 499
- - 45% 46% 45% 40% 36% 37% 38% 33% 31% 33% 34% 32% 32% 31% 32% 28% 30% 30% 27% 30% 29% 30%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX ghJKLMNOPQRSTUVWX KNOPQRSTUVWX KlNOPQRSTUVWX JKLMNOPQRSTUVWX RUvWx ru RUWx RtUvWx RU RU ru RU

1 Day To 3 Months (Net)

- - 1697 1650 1612 1659 1672 1654 1674 1734 1647 1660 1689 1653 1596 1663 2672 1646 1669 1670 1718 1673 1713 1672
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 260Q33B_10 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Host/attend a large social gathering

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1717 1690 1626 1659 1713 1694 1698 1729 1697 1733 1678 1687 1613 1654 2704 1709 1690 1694 1729 1754 1730 1662Unweighted Base
-** -** 1729 1689 1647 1678 1708 1699 1708 1778 1706 1720 1697 1673 1649 1658 2761 1666 1680 1703 1728 1752 1709 1666Weighted Base

- - 1270 1170 1163 1150 1114 1073 1083 1049 959 1060 1036 1012 1014 994 1629 944 993 953 966 1032 926 961
- - 73% 69% 71% 69% 65% 63% 63% 59% 56% 62% 61% 61% 61% 60% 59% 57% 59% 56% 56% 59% 54% 58%

DFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX HIJKLMNOPQRSTUVWX JKlMNoPQRSTUVWX JKQRsTUVWX JKQRsTUVWX W KRTUWx KrTUW KrTUW KRTUWx ktuW W W W

Up To 6 Months (Net)

- - 919 825 837 760 723 749 756 698 605 676 700 701 658 685 1060 615 669 618 571 649 599 666
- - 53% 49% 51% 45% 42% 44% 44% 39% 35% 39% 41% 42% 40% 41% 38% 37% 40% 36% 33% 37% 35% 40%

DFGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX JKLmOpQRSTUVWX KQRTUVW JKLoQRsTUVWx JKLOQRSTUVWX kUW kUW KrTUVW KqRTUVW KUW KrTUVW Uw u kUW u KUW

  Up To 3 Months
  (Sub-Net)

- - 482 416 417 404 344 356 375 369 305 359 355 362 335 406 614 379 404 357 323 363 307 359
- - 28% 25% 25% 24% 20% 21% 22% 21% 18% 21% 21% 22% 20% 24% 22% 23% 24% 21% 19% 21% 18% 22%

dFGHIJKLMNOpQRsTUVWX GHJKLMOtUVW GHiJKLMNOqTUVWX GhjKlmOUvW kw KuW kw kw KuW GhJKLmOtUVW KUW KUW GjKloUvW kw KW

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 146 119 119 139 107 114 127 145 118 146 142 139 147 199 275 184 199 146 166 154 146 174
- - 8% 7% 7% 8% 6% 7% 7% 8% 7% 8% 8% 8% 9% 12% 10% 11% 12% 9% 10% 9% 9% 10%

G g g G g g Gh CDEFGHIJKLMNOTuVW DEGHIK cDEFGHIJKlMNtvw CDEFGHIJKLMNOTVW g DeGHiK Gh G DEfGHIjKn

      Immediately

- - 336 297 298 266 236 243 248 224 187 213 213 224 187 206 340 195 205 211 157 209 160 185
- - 19% 18% 18% 16% 14% 14% 15% 13% 11% 12% 13% 13% 11% 12% 12% 12% 12% 12% 9% 12% 9% 11%

FGHIJKLMNOPQRSTUVWX GHiJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX JKLMOPQRSTUVWX KoUWx KOrUvWX KOrUvWX UW UW UW kUW u UW UW u Uw UW Uw

      1-30 days

- - 437 410 420 356 379 393 381 329 300 316 346 339 323 279 446 236 265 261 247 286 292 306
- - 25% 24% 26% 21% 22% 23% 22% 19% 18% 18% 20% 20% 20% 17% 16% 14% 16% 15% 14% 16% 17% 18%

FgiJKLMNOPQRSTUVWX JKLMNOPQRSTUVWX FgiJKLMNOPQRSTUVWX KlPQRSTUVW JKLPQRSTUVWX JKLnOPQRSTUVWX JKLPQRSTUVWX RtU RU RtU PQRSTUVw PQRSTUVw QRSTUV ru RtU

    2-3 months

- - 351 345 326 390 392 324 327 351 354 385 336 311 356 309 569 328 324 335 395 383 327 295
- - 20% 20% 20% 23% 23% 19% 19% 20% 21% 22% 20% 19% 22% 19% 21% 20% 19% 20% 23% 22% 19% 18%

eHIjmNPrStWX eHIjmNPrStWX x hiNPswX nX x eHIjmNPrstWX npX

  4-6 months

- - 180 203 190 200 223 237 240 251 262 247 242 253 248 227 422 220 225 246 268 238 266 222
- - 10% 12% 12% 12% 13% 14% 14% 14% 15% 14% 14% 15% 15% 14% 15% 13% 13% 14% 16% 14% 16% 13%

c Ce Ce Ce CDEF Cef Ce CDEF CDEF C CDEF c C Ce CDEF C CDEFg C

7-11 months

- - 206 240 221 259 309 313 309 380 389 330 315 327 334 358 568 421 383 419 414 418 424 416
- - 12% 14% 13% 15% 18% 18% 18% 21% 23% 19% 19% 20% 20% 22% 21% 25% 23% 25% 24% 24% 25% 25%

C CDEf CDEf CDEf CDEFghi CDEFGHILMn CDEF CDEf CDEF CDEF CDEFGhIm CDEF CDEFGHIJLMNOpQ CDEFGHILMn CDEFGHIjLMNOQ CDEFGHILMNOQ CDEFGHILMNOQ CDEFGHIjLMNOpQ CDEFGHIjLMNOpQ

A year or longer

- - 73 76 73 69 62 75 76 99 96 83 103 82 53 78 142 82 78 84 80 64 93 68
- - 4% 5% 4% 4% 4% 4% 4% 6% 6% 5% 6% 5% 3% 5% 5% 5% 5% 5% 5% 4% 5% 4%

GOV GOV o CFGhiOVX O o gOv o o o o GOV

Never again

- - 773 707 718 622 615 636 629 553 487 530 558 562 511 485 785 431 470 472 405 495 453 491
- - 45% 42% 44% 37% 36% 37% 37% 31% 29% 31% 33% 34% 31% 29% 28% 26% 28% 28% 23% 28% 26% 29%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX JKLMnOPQRSTUVWX JKLOPQRSTUVWX JKLMnOPQRSTUVWX JKLmOPQRSTUVWX RUW U RUW KpQRSTUVWx KPQRSTUVWX RUW rU U U U U rU

1 Day To 3 Months (Net)

- - 1729 1689 1647 1678 1708 1699 1708 1778 1706 1720 1697 1673 1649 1658 2761 1666 1680 1703 1728 1752 1709 1666
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 261Q33B_11 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Take public transportation (e.g., subway, busses, trains)

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1374 1297 1172 1292 1314 1271 1298 1383 1363 1336 1329 1307 1235 1327 2090 1399 1365 1346 1401 1418 1440 1340Unweighted Base
-** -** 1362 1327 1190 1310 1315 1294 1325 1441 1398 1349 1360 1279 1283 1321 2141 1362 1378 1334 1339 1394 1406 1354Weighted Base

- - 952 885 775 841 749 783 834 778 734 725 818 723 742 753 1205 750 783 726 725 755 737 743
- - 70% 67% 65% 64% 57% 61% 63% 54% 52% 54% 60% 57% 58% 57% 56% 55% 57% 54% 54% 54% 52% 55%

EFGHIJKLMNOPQRSTUVWX GHJKLMNOPQRSTUVWX GhJKLMNOPQRSTUVWX GJKLNOPQRSTUVWX kw JKLnqRTUVWX GJKLNOPQRSTUVWX JKLqRTUVWX w KW kw w kw

Up To 6 Months (Net)

- - 732 672 594 612 513 558 598 540 508 503 596 539 510 539 871 537 569 545 490 540 525 526
- - 54% 51% 50% 47% 39% 43% 45% 37% 36% 37% 44% 42% 40% 41% 41% 39% 41% 41% 37% 39% 37% 39%

FGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GHiJKLMNOPQRSTUVWX GJKLnOPQRSTUVWX gJKLUvWx GJKLOpqRtUVWX GJKLorUVWX JKLUW ku ku ku ku

  Up To 3 Months
  (Sub-Net)

- - 430 424 343 355 293 311 359 324 279 308 325 302 315 331 539 341 352 361 293 328 324 333
- - 32% 32% 29% 27% 22% 24% 27% 23% 20% 23% 24% 24% 25% 25% 25% 25% 26% 27% 22% 24% 23% 25%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX GHJKLMNopqUVWx GJKLUvw K GJKLUvw k k K K Ku K Ku GJKlUw k K

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 177 140 119 141 121 118 153 143 140 140 155 132 151 175 260 189 179 187 133 148 146 170
- - 13% 11% 10% 11% 9% 9% 12% 10% 10% 10% 11% 10% 12% 13% 12% 14% 13% 14% 10% 11% 10% 13%

eGHJklnUw gh dEGHJKlnUvw GH dEfGHJKLNUVW eGHjku DEfGHJKLNUVW GHj

      Immediately

- - 253 285 224 214 172 193 205 181 139 168 170 170 164 156 279 153 174 174 160 180 179 164
- - 19% 21% 19% 16% 13% 15% 15% 13% 10% 12% 12% 13% 13% 12% 13% 11% 13% 13% 12% 13% 13% 12%

GHiJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX GHiJKLMNOPQRSTUVWX gJKLMnOPQRStUVWX K KpRux jKlmPRUX k K k K k k k

      1-30 days

- - 302 248 250 257 219 247 239 216 229 195 272 237 194 208 332 195 217 184 197 211 200 192
- - 22% 19% 21% 20% 17% 19% 18% 15% 16% 14% 20% 19% 15% 16% 16% 14% 16% 14% 15% 15% 14% 14%

dGIJKLnOPQRSTUVWX JLoqRTUvWX GJKLOPQRSTUVWX JLOPQRsTUVWX JLOpQRsTUVWX jLRTuWX gJkLOPQRSTUVWX JLoqRTUvWX

    2-3 months

- - 219 213 181 229 237 225 237 238 225 222 222 184 232 214 334 213 213 181 236 215 213 217
- - 16% 16% 15% 17% 18% 17% 18% 17% 16% 16% 16% 14% 18% 16% 16% 16% 15% 14% 18% 15% 15% 16%

nT NT nT nT t NT nT

  4-6 months

- - 101 141 107 136 155 125 159 173 192 145 168 159 152 162 266 167 123 188 182 176 166 163
- - 7% 11% 9% 10% 12% 10% 12% 12% 14% 11% 12% 12% 12% 12% 12% 12% 9% 14% 14% 13% 12% 12%

C C Ces CeS CeS CdEFHlS C CEhS CEhS Ces CEhS CEhS CEhS CDEFHLS CdEFHlS CEhS Ces CeS

7-11 months

- - 189 189 184 187 277 250 217 330 335 331 242 270 263 272 459 298 333 279 298 322 346 314
- - 14% 14% 15% 14% 21% 19% 16% 23% 24% 25% 18% 21% 21% 21% 21% 22% 24% 21% 22% 23% 25% 23%

CDEFIm CDEF CDEFhIM CDEFHIM CDEFgHIMnopt Cdf CDEFIm CDEFI CDEFI CDEFIm CDEFIM CDEFHIMop CDEFI CDEFIM CDEFhIM CDEFgHIMnopt CDEFhIM

A year or longer

- - 121 112 124 146 133 136 115 158 137 148 132 127 126 134 211 148 140 142 133 141 156 134
- - 9% 8% 10% 11% 10% 10% 9% 11% 10% 11% 10% 10% 10% 10% 10% 11% 10% 11% 10% 10% 11% 10%

di d d di

Never again

- - 555 533 474 470 391 440 444 397 368 363 441 407 358 364 611 348 391 358 357 392 379 356
- - 41% 40% 40% 36% 30% 34% 34% 28% 26% 27% 32% 32% 28% 28% 29% 26% 28% 27% 27% 28% 27% 26%

FGHIJKLMNOPQRSTUVWX fGHIJKLMNOPQRSTUVWX GHIJKLMNOPQRSTUVWX GJKLnOPQRSTUVWX r gJKLOPQRSTUVWX gJKLOPQRSTUVWX JKLoPqRsTUvWX jKLopRTUvWX

1 Day To 3 Months (Net)

- - 1362 1327 1190 1310 1315 1294 1325 1441 1398 1349 1360 1279 1283 1321 2141 1362 1378 1334 1339 1394 1406 1354
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 262Q33B_12 Once the government provides information that the spread of the virus is flattening how long will it take you to do each

of the following?

Greet people with a handshake

Base: Applicable Response

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - 1881 1883 1828 1844 1895 1886 1894 1888 1817 1897 1828 1826 1771 1819 2941 1824 1826 1829 1873 1860 1844 1818Unweighted Base
-** -** 1888 1869 1820 1858 1897 1886 1879 1922 1817 1892 1815 1814 1772 1823 2957 1805 1816 1832 1870 1864 1835 1827Weighted Base

- - 1318 1220 1146 1066 1017 983 988 959 834 964 956 944 935 926 1448 869 905 892 872 917 831 910
- - 70% 65% 63% 57% 54% 52% 53% 50% 46% 51% 53% 52% 53% 51% 49% 48% 50% 49% 47% 49% 45% 50%

DEFGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX gHIJKLMNOPQRSTUVWX jKQRsTUVWx KrUW KqRtUvW kW KUW KqRtUvW KrUW KqRtUvW KuW w kW w kW

Up To 6 Months (Net)

- - 1016 912 858 715 726 710 703 654 579 703 689 658 666 680 1051 635 678 644 562 627 590 664
- - 54% 49% 47% 38% 38% 38% 37% 34% 32% 37% 38% 36% 38% 37% 36% 35% 37% 35% 30% 34% 32% 36%

DEFGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX JKUVW JKUVW jKUVW jKUvW U KUvW jKUVW KUW jKUVW KUvW kUw U KUvW U u KUW

  Up To 3 Months
  (Sub-Net)

- - 592 511 481 407 400 407 401 394 376 376 401 389 399 445 655 427 431 404 359 394 340 441
- - 31% 27% 26% 22% 21% 22% 21% 21% 21% 20% 22% 21% 23% 24% 22% 24% 24% 22% 19% 21% 19% 24%

DEFGHIJKLMNOPQRSTUVWX FGHIJKLMNOQrsTUVWx FGHIJKLMNOQTUVW W w w uW w uW giJKLnUvW uW jLUW jLUW W gJkLUvW

    Immediately/1-30 Days
    (Sub-Sub-Net)

- - 200 190 176 176 149 162 156 165 185 210 206 188 215 257 342 248 242 199 194 226 167 245
- - 11% 10% 10% 9% 8% 9% 8% 9% 10% 11% 11% 10% 12% 14% 12% 14% 13% 11% 10% 12% 9% 13%

Ghij g g GHIJ GHIJw Gi eFGHIJW CDEFGHIJKLmNqTUW fGHIJW CDEFGHIJKlNtUW cDEFGHIJKNtUW GhIj Gi eFGHIJW CDEFGHIJKlNtUW

      Immediately

- - 393 322 305 231 250 245 246 230 191 166 195 201 183 188 313 179 190 205 165 169 172 196
- - 21% 17% 17% 12% 13% 13% 13% 12% 11% 9% 11% 11% 10% 10% 11% 10% 10% 11% 9% 9% 9% 11%

DEFGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX LrUVW KLmOPQRSUVWx kLmOPQRsUVWx kLmOPQRsUVWx LUVw luv luv

      1-30 days

- - 424 401 377 308 327 302 302 260 203 328 287 269 267 236 396 208 247 240 203 232 250 223
- - 22% 21% 21% 17% 17% 16% 16% 14% 11% 17% 16% 15% 15% 13% 13% 12% 14% 13% 11% 12% 14% 12%

FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX JKPQRsTUVwX JKPQRSTUVWX jKPQRTUVX jKPQRTUVX kU JKnPQRSTUVWX KpqRtUVX KRUvx KRUvX ku ku kU

    2-3 months

- - 302 307 289 351 291 273 285 304 255 260 267 286 269 246 398 235 227 249 310 290 241 246
- - 16% 16% 16% 19% 15% 14% 15% 16% 14% 14% 15% 16% 15% 13% 13% 13% 13% 14% 17% 16% 13% 13%

pqrSwx lPQRStWX qrSw ceGHIjKLMNOPQRSTVWX s s qrSw qrSw s lPQRStWX rSw

  4-6 months

- - 162 171 142 158 159 186 176 185 232 174 201 178 177 176 333 156 169 201 221 214 208 190
- - 9% 9% 8% 8% 8% 10% 9% 10% 13% 9% 11% 10% 10% 10% 11% 9% 9% 11% 12% 12% 11% 10%

e CDEFGHIJLNOPRSx CEFGr e e CdEFGlR cEfGr CDEFGijLRs CdEFGilR CdEFGlR Eg

7-11 months

- - 213 239 286 284 333 341 356 361 368 423 322 363 352 361 613 420 454 402 406 427 435 392
- - 11% 13% 16% 15% 18% 18% 19% 19% 20% 22% 18% 20% 20% 20% 21% 23% 25% 22% 22% 23% 24% 21%

CD Cd CD CDf CDEF CDEF CDEF CDEFGHIJM CD CDEF CDEF CDEF CDEFGhm CDEFGHIJMnop CDEFGHIJKMNOPQux CDEFGHijM CDEFGHijM CDEFGHIJMnop CDEFGHIJkMNOPq CDEFGHM

A year or longer

- - 195 239 245 351 388 376 359 417 383 331 336 329 309 360 563 360 287 336 371 306 361 334
- - 10% 13% 13% 19% 20% 20% 19% 22% 21% 18% 19% 18% 17% 20% 19% 20% 16% 18% 20% 16% 20% 18%

c C CDEs CDEloSV CDESV CDESv CDEfLmNOqStVX CDELnOSV CDE CDEs CDE CDE CDESV CDESv CDESV Cd CDE CDESV CDE CDESV CDE

Never again

- - 816 723 681 539 577 548 547 490 394 493 483 470 451 423 709 387 437 445 369 401 422 419
- - 43% 39% 37% 29% 30% 29% 29% 25% 22% 26% 27% 26% 25% 23% 24% 21% 24% 24% 20% 22% 23% 23%

DEFGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX FGHIJKLMNOPQRSTUVWX jKnoPQRSTUVWX JKLMNOPQRSTUVWX JKnOPQRSTUVWX JKlnOPQRSTUVWX KRUV KRUVwx KpRUVwX KRUVx KRUV U U U U u u

1 Day To 3 Months (Net)

- - 1888 1869 1820 1858 1897 1886 1879 1922 1817 1892 1815 1814 1772 1823 2957 1805 1816 1832 1870 1864 1835 1827
- - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 263Q36 How likely do you think it is that coronavirus (COVID-19) will cause a global recession?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

2050 2019 2023 - - 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
2050 2019 2023 -** -** 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

1578 1629 1730 - - 1731 1683 1713 1710 1727 1677 1675 1647 1584 1604 1625 2659 1671 1646 1653 1672 1692 1697 1629
77% 81% 86% - - 86% 83% 84% 84% 84% 86% 84% 84% 80% 82% 83% 84% 85% 83% 84% 84% 85% 85% 83%

A ABgNOpx ABGhjNOPsX An AbN ABN AbN ABgNOpx ABN ABN A A A ABNo ABNOp Abn ABN ABN ABNO ABNO A

Somewhat/Very Likely
(Net)

780 869 1046 - - 1042 935 1010 1021 1029 1006 988 976 903 930 920 1605 1029 912 1059 1001 1070 1034 952
38% 43% 52% - - 52% 46% 49% 50% 50% 51% 49% 50% 46% 47% 47% 51% 53% 46% 54% 50% 54% 52% 48%

A ABGNOPS ABGNOPSx A ABgn ABGNs ABgNs ABGNoPS ABgn ABgn A AB Ab ABGNoPS ABGNOPSX A ABGHijLmNOPSX ABGNps ABGHiJLMNOPSuX ABGNOPS AB

  Very likely

798 760 684 - - 689 748 703 689 698 671 687 671 681 673 705 1054 642 734 594 671 621 664 677
39% 38% 34% - - 34% 37% 34% 34% 34% 34% 34% 34% 35% 34% 36% 33% 33% 37% 30% 34% 31% 33% 34%

CFHIJKLMNOQRTUVWX CfhIJklmoQRTuVW t T ijQRTVw Tv t t T Tv T Tv Tv TV t cijQRTuVw t Tv

  Somewhat likely

324 267 164 - - 163 196 163 172 198 168 195 176 222 201 187 307 155 195 189 185 196 171 158
16% 13% 8% - - 8% 10% 8% 8% 10% 9% 10% 9% 11% 10% 10% 10% 8% 10% 10% 9% 10% 9% 8%

bCFGHIJKLMNOPQRSTUVWX CFGHIJKLMOPQRSTUVWX h CFHIKmRWX cfHrx h h h

Not At All/Not Very
Likely (Net)

255 210 122 - - 120 166 122 128 138 123 151 126 165 140 123 221 101 139 138 139 139 117 113
12% 10% 6% - - 6% 8% 6% 6% 7% 6% 8% 6% 8% 7% 6% 7% 5% 7% 7% 7% 7% 6% 6%

CFGHIJKLMNOPQRSTUVWX CFgHIJKLMnOPQRSTUVWX CFHikmpRWX Rx CFHIKmPRWX r r r r r r

  Not very likely

69 57 42 - - 43 31 40 44 59 45 44 49 57 61 64 86 54 56 50 46 58 54 45
3% 3% 2% - - 2% 2% 2% 2% 3% 2% 2% 3% 3% 3% 3% 3% 3% 3% 3% 2% 3% 3% 2%

cfGHil G G g G Gh cfGHi G G G g G G

  Not at all likely

148 123 129 - - 118 150 175 156 142 117 127 142 163 158 150 194 131 133 128 131 104 126 180
7% 6% 6% - - 6% 7% 9% 8% 7% 6% 6% 7% 8% 8% 8% 6% 7% 7% 7% 7% 5% 6% 9%
V V BCFKLQtuVW fkV v V BcFKlQtVw bcFKlQV fV aBCFJKLmQRSTUVW

I’m not sure

2050 2019 2023 - - 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
100% 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 264Q36A Would you say we are in a global recession due to the coronavirus outbreak?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - 2016 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** 2016 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - 1689 1793 1558 1522 1583 1614 1601 1496 1485 1508 1428 1462 1527 2456 1514 1441 1516 1560 1567 1532 1455
- - - 84% 90% 77% 75% 77% 79% 77% 76% 74% 77% 73% 74% 78% 78% 77% 73% 77% 78% 79% 77% 74%

FGHIJKLMNOPQRSTUVWX DFGHIJKLMNOPQRSTUVWX lNoSX lNoSx GkLNOSX lNoSX Ns NS gLNoSX gLNOSX lNSx NSx GLNOSX GLNOSX NS

Yes

- - - 327 200 455 507 467 425 465 465 511 457 541 501 435 705 443 533 454 428 425 463 512
- - - 16% 10% 23% 25% 23% 21% 23% 24% 26% 23% 27% 26% 22% 22% 23% 27% 23% 22% 21% 23% 26%

E DE DEIpqUV DE DE DE DEi DEfhIjPQrUV DE DEFHIJKMPQRTUVW DEfhIjpQUV DE DE DE DEFHIJkMPQRTUVW DE DE DE DE DEFhIJPQrtUV

No

- - - 2016 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 265LI01 Which do you think will have a bigger effect on the life of you and your family?

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 765 696 776 651 750 698 666 655 698 748 692 760 1164 746 784 784 854 809 780 736
- - - - 38% 35% 38% 32% 37% 34% 34% 33% 36% 38% 35% 39% 37% 38% 40% 40% 43% 41% 39% 37%

FHJKL fHJKL HL H fHJKL h FHJKLo HjL fHJKL FHJKLMO FHJKLMO EFGHIJKLMNOPQRwX FHIJKLMOQ FHJKLmo HjkL

Coronavirus/COVID-19
itself

- - - - 1228 1317 1253 1399 1289 1369 1295 1341 1267 1221 1271 1202 1997 1211 1190 1186 1134 1183 1215 1231
- - - - 62% 65% 62% 68% 63% 66% 66% 67% 64% 62% 65% 61% 63% 62% 60% 60% 57% 59% 61% 63%

U EgnPrSTUVW U EGIMNoPQRSTUVWX UV EGNPqRSTUVWx EGNPRSTUVWx EGINPQRSTUVWX STUVw U pSTUVw U UV U u U

The economic impacts of
the coronavirus pandemic

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 266LI02 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Summary Of Mostly The Same

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - - - - - - - - - - - - - 1070 1093 1087 1069 1103 1114 1093
- - - - - - - - - - - - - - - - - 55% 55% 55% 54% 55% 56% 56%

Health insurance

- - - - 1147 1182 1159 1146 1146 1072 1015 1123 1046 1081 1077 1009 1721 977 1043 1023 995 1043 1023 981
- - - - 58% 59% 57% 56% 56% 52% 52% 56% 53% 55% 55% 51% 54% 50% 53% 52% 50% 52% 51% 50%

JKMPqRSTUVWX JKMnoPQRSTUVWX JKmPRSTUVWX JKPRtUvWX JKPRTUvWX JKPRsTUVWX pRUwX pRUwX RUX

Family life

- - - - 935 999 1016 1100 1017 946 884 996 996 947 1026 899 1610 887 971 984 1015 1011 1001 977
- - - - 47% 50% 50% 54% 50% 46% 45% 50% 51% 48% 52% 46% 51% 45% 49% 50% 51% 51% 50% 50%

JKpR JKPR EFgiJKlNPRStwX JKPR JKPR eJKPR EJKNPR EJKPR jkr JKPR EJKPR eJKPR JKPR JKpR

Personal hygiene

- - - - 1086 1053 1095 1051 1052 989 958 1017 995 933 1013 977 1605 942 1001 970 930 976 978 974
- - - - 54% 52% 54% 51% 52% 48% 49% 51% 51% 47% 52% 50% 51% 48% 51% 49% 47% 49% 49% 50%

hJKlmNPQRsTUVWX JkNRUv JKmNPqRTUVWX jNU jNrU nU u jNU nU u

Eating habits

- - - - - - - - - - - - - - - - - 828 914 879 920 921 950 916
- - - - - - - - - - - - - - - - - 42% 46% 45% 46% 46% 48% 47%

r r r R R

Healthcare

- - - - 1031 1027 944 954 913 883 910 954 890 903 931 885 1395 816 906 855 846 899 843 892
- - - - 52% 51% 47% 47% 45% 43% 46% 48% 45% 46% 47% 45% 44% 42% 46% 43% 43% 45% 42% 45%

GHIJKLMNOPQRSTUVWX GHIJKMNoPQRSTUVWX JRUW jRUW jRuW JqRTUW r Rw JqRtUW rw r r

Work life

- - - - 823 748 802 742 742 634 638 659 662 658 754 633 1185 652 737 669 691 658 694 688
- - - - 41% 37% 40% 36% 36% 31% 33% 33% 34% 33% 38% 32% 37% 33% 37% 34% 35% 33% 35% 35%

FHIJKLMNPQRsTUVWX JKLmNPrV hiJKLMNPRTUVWX JklPv JKlPv JKLMNPRTuVwx JKLMNPRtV JKLmNPrV j J J J

Shopping habits

- - - - 742 680 718 708 656 628 613 622 662 647 733 614 994 535 690 555 629 641 631 602
- - - - 37% 34% 35% 35% 32% 30% 31% 31% 34% 33% 37% 31% 31% 27% 35% 28% 32% 32% 32% 31%

fIJKLmNPQRTUVWX jRTx iJKLPQRTUvWX JklpqRTX RT R R jRT RT fIJKLmNPQRTUVWX R Rt JklpqRTuwX Rt RT Rt r

Social activity

- - - - 684 622 692 617 586 543 526 542 579 583 661 595 924 530 663 521 547 584 558 568
- - - - 34% 31% 34% 30% 29% 26% 27% 27% 29% 30% 34% 30% 29% 27% 34% 26% 28% 29% 28% 29%

fHIJKLMNPQRTUVWX JKLRTu fHIJKLMNPQRTUVWX JklT j jt hIJKLMNpQRTUVWX JklrT j hIJKLMNpQRTUVWX j

Travel/vacation

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 267LI02 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Summary Of Somewhat Different

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 717 775 797 863 811 927 786 890 810 839 759 876 1236 819 819 802 819 863 838 820
- - - - 36% 38% 39% 42% 40% 45% 40% 45% 41% 43% 39% 45% 39% 42% 42% 41% 41% 43% 42% 42%

e Efo E EFGIKmOQTu E EFGIKmOQtu E EFgOq EFGIKmOQtu e E E E E EFGiOQ Efo E

Shopping habits

- - - - 723 817 815 792 827 880 784 835 718 778 733 828 1285 867 822 835 787 794 824 815
- - - - 36% 41% 40% 39% 41% 43% 40% 42% 37% 40% 37% 42% 41% 44% 42% 42% 40% 40% 41% 41%

EMo Em EMo EHMO em EhMO e EhMO EMo EfGHiKMNOqUV EMO EhMO e em EMO EMO

Social activity

- - - - 680 721 707 751 751 783 674 727 670 717 683 729 1143 761 718 763 787 758 752 737
- - - - 34% 36% 35% 37% 37% 38% 34% 36% 34% 36% 35% 37% 36% 39% 36% 39% 40% 38% 38% 37%

Ekm EGKMO EGKMO EfGKMOq EgkMo ekm em

Travel/vacation

- - - - 584 612 641 671 651 688 668 668 618 684 613 653 1026 682 650 672 685 691 648 661
- - - - 29% 30% 32% 33% 32% 33% 34% 33% 31% 35% 31% 33% 32% 35% 33% 34% 34% 35% 32% 34%

e E Ef E EFgmo E e EFgmo e Ef EFo EFgmo e Ef

Eating habits

- - - - - - - - - - - - - - - - - 713 654 680 646 661 691 650
- - - - - - - - - - - - - - - - - 36% 33% 35% 32% 33% 35% 33%

ux

Healthcare

- - - - 540 516 557 632 586 606 628 587 584 556 565 682 952 636 614 629 644 651 655 631
- - - - 27% 26% 27% 31% 29% 29% 32% 29% 30% 28% 29% 35% 30% 33% 31% 32% 32% 33% 33% 32%

EFg f F EFGiNo F F f EFGHIJLMNOQs eF EFGijNo EFg EFGino EFGiNo EFGIjlNO EFGIjlNO EFGiNo

Family life

- - - - 557 548 643 630 688 705 612 624 619 593 624 663 1005 633 654 628 661 626 689 612
- - - - 28% 27% 32% 31% 34% 34% 31% 31% 31% 30% 32% 34% 32% 32% 33% 32% 33% 31% 35% 31%

EF F EFN EFhN eF eF eF EF EFN EF EF EF EF EFn eF EFHklNx eF

Work life

- - - - 584 553 588 536 545 620 570 593 561 539 522 572 904 576 590 547 535 574 595 559
- - - - 29% 27% 29% 26% 27% 30% 29% 30% 29% 27% 27% 29% 29% 29% 30% 28% 27% 29% 30% 28%

h Hiou Hio h h Hio Hio

Personal hygiene

- - - - - - - - - - - - - - - - - 564 552 545 563 562 559 521
- - - - - - - - - - - - - - - - - 29% 28% 28% 28% 28% 28% 26%

Health insurance

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
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Table 268LI02 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Summary Of Very Different

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 630 670 631 681 702 741 761 727 716 669 619 638 1095 666 593 686 654 649 684 662
- - - - 32% 33% 31% 33% 34% 36% 39% 36% 36% 34% 32% 33% 35% 34% 30% 35% 33% 33% 34% 34%

s s gS EGOpSv EFGHINOPQRStUVWX EfGhOPSuV EGhOPSuV S eGoS s goS gS s

Travel/vacation

- - - - 528 516 496 549 556 559 564 538 584 544 498 519 881 555 462 579 572 557 540 550
- - - - 26% 26% 24% 27% 27% 27% 29% 27% 30% 28% 25% 26% 28% 28% 23% 29% 29% 28% 27% 28%

s s gS S fGoS s eFGOpS gS s GS GS FGOS fGoS GS S GS

Social activity

- - - - 405 438 441 466 438 479 438 419 456 474 409 414 761 507 415 487 481 467 462 464
- - - - 20% 22% 22% 23% 21% 23% 22% 21% 23% 24% 21% 21% 24% 26% 21% 25% 24% 23% 23% 24%

e e Elops EiLOps EFGhIkLOPS EfgiLOPS ElOps e e e

Work life

- - - - 453 490 430 446 487 506 537 447 493 473 449 453 740 486 418 500 478 472 463 459
- - - - 23% 24% 21% 22% 24% 24% 27% 22% 25% 24% 23% 23% 23% 25% 21% 25% 24% 24% 23% 23%

gs Ghs EfGHILnOPQSuVWX GHS g GhS GHlS g

Shopping habits

- - - - 474 461 425 414 476 501 507 407 408 483 414 491 647 494 413 439 438 406 399 431
- - - - 24% 23% 21% 20% 23% 24% 26% 20% 21% 25% 21% 25% 20% 25% 21% 22% 22% 20% 20% 22%

gHLmQVW hw hlqvW GHLMoQsVW fGHLMOQSTUVWX GHLMOQSVW GHLMOQSuVWx GHLMOQSuVWx

Personal hygiene

- - - - - - - - - - - - - - - - - 415 406 411 423 410 354 401
- - - - - - - - - - - - - - - - - 21% 21% 21% 21% 21% 18% 20%

W w w W w

Healthcare

- - - - 306 316 313 272 306 389 317 286 335 331 322 270 488 343 317 318 349 298 317 355
- - - - 15% 16% 15% 13% 15% 19% 16% 14% 17% 17% 16% 14% 15% 18% 16% 16% 18% 15% 16% 18%

h EFGHIkLPQstVw H HlP HlP Hp h HLPv h H HiLPv h egHILPqV

Family life

- - - - - - - - - - - - - - - - - 322 329 339 356 326 322 353
- - - - - - - - - - - - - - - - - 16% 17% 17% 18% 16% 16% 18%

Health insurance

- - - - 323 348 293 329 336 390 335 311 352 352 337 332 530 332 323 328 373 324 369 332
- - - - 16% 17% 14% 16% 16% 19% 17% 16% 18% 18% 17% 17% 17% 17% 16% 17% 19% 16% 19% 17%

G eGhLv g G G g g g g eGhL Gl g

Eating habits

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 269LI02_1 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Shopping habits

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 823 748 802 742 742 634 638 659 662 658 754 633 1185 652 737 669 691 658 694 688
- - - - 41% 37% 40% 36% 36% 31% 33% 33% 34% 33% 38% 32% 37% 33% 37% 34% 35% 33% 35% 35%

FHIJKLMNPQRsTUVWX JKLmNPrV hiJKLMNPRTUVWX JklPv JKlPv JKLMNPRTuVwx JKLMNPRtV JKLmNPrV j J J J

Mostly the same

- - - - 717 775 797 863 811 927 786 890 810 839 759 876 1236 819 819 802 819 863 838 820
- - - - 36% 38% 39% 42% 40% 45% 40% 45% 41% 43% 39% 45% 39% 42% 42% 41% 41% 43% 42% 42%

e Efo E EFGIKmOQTu E EFGIKmOQtu E EFgOq EFGIKmOQtu e E E E E EFGiOQ Efo E

Somewhat different

- - - - 453 490 430 446 487 506 537 447 493 473 449 453 740 486 418 500 478 472 463 459
- - - - 23% 24% 21% 22% 24% 24% 27% 22% 25% 24% 23% 23% 23% 25% 21% 25% 24% 24% 23% 23%

gs Ghs EfGHILnOPQSuVWX GHS g GhS GHlS g

Very different

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Fielding Period: March 14 - August 16, 2020
COVID-19
Weighted To The U.S. General Adult Population - Propensity

17 Aug 2020
Table 270LI02_2 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Eating habits

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 1086 1053 1095 1051 1052 989 958 1017 995 933 1013 977 1605 942 1001 970 930 976 978 974
- - - - 54% 52% 54% 51% 52% 48% 49% 51% 51% 47% 52% 50% 51% 48% 51% 49% 47% 49% 49% 50%

hJKlmNPQRsTUVWX JkNRUv JKmNPqRTUVWX jNU jNrU nU u jNU nU u

Mostly the same

- - - - 584 612 641 671 651 688 668 668 618 684 613 653 1026 682 650 672 685 691 648 661
- - - - 29% 30% 32% 33% 32% 33% 34% 33% 31% 35% 31% 33% 32% 35% 33% 34% 34% 35% 32% 34%

e E Ef E EFgmo E e EFgmo e Ef EFo EFgmo e Ef

Somewhat different

- - - - 323 348 293 329 336 390 335 311 352 352 337 332 530 332 323 328 373 324 369 332
- - - - 16% 17% 14% 16% 16% 19% 17% 16% 18% 18% 17% 17% 17% 17% 16% 17% 19% 16% 19% 17%

G eGhLv g G G g g g g eGhL Gl g

Very different

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
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17 Aug 2020
Table 271LI02_3 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Social activity

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 742 680 718 708 656 628 613 622 662 647 733 614 994 535 690 555 629 641 631 602
- - - - 37% 34% 35% 35% 32% 30% 31% 31% 34% 33% 37% 31% 31% 27% 35% 28% 32% 32% 32% 31%

fIJKLmNPQRTUVWX jRTx iJKLPQRTUvWX JklpqRTX RT R R jRT RT fIJKLmNPQRTUVWX R Rt JklpqRTuwX Rt RT Rt r

Mostly the same

- - - - 723 817 815 792 827 880 784 835 718 778 733 828 1285 867 822 835 787 794 824 815
- - - - 36% 41% 40% 39% 41% 43% 40% 42% 37% 40% 37% 42% 41% 44% 42% 42% 40% 40% 41% 41%

EMo Em EMo EHMO em EhMO e EhMO EMo EfGHiKMNOqUV EMO EhMO e em EMO EMO

Somewhat different

- - - - 528 516 496 549 556 559 564 538 584 544 498 519 881 555 462 579 572 557 540 550
- - - - 26% 26% 24% 27% 27% 27% 29% 27% 30% 28% 25% 26% 28% 28% 23% 29% 29% 28% 27% 28%

s s gS S fGoS s eFGOpS gS s GS GS FGOS fGoS GS S GS

Very different

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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COVID-19
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Table 272LI02_4 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Travel/vacation

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 684 622 692 617 586 543 526 542 579 583 661 595 924 530 663 521 547 584 558 568
- - - - 34% 31% 34% 30% 29% 26% 27% 27% 29% 30% 34% 30% 29% 27% 34% 26% 28% 29% 28% 29%

fHIJKLMNPQRTUVWX JKLRTu fHIJKLMNPQRTUVWX JklT j jt hIJKLMNpQRTUVWX JklrT j hIJKLMNpQRTUVWX j

Mostly the same

- - - - 680 721 707 751 751 783 674 727 670 717 683 729 1143 761 718 763 787 758 752 737
- - - - 34% 36% 35% 37% 37% 38% 34% 36% 34% 36% 35% 37% 36% 39% 36% 39% 40% 38% 38% 37%

Ekm EGKMO EGKMO EfGKMOq EgkMo ekm em

Somewhat different

- - - - 630 670 631 681 702 741 761 727 716 669 619 638 1095 666 593 686 654 649 684 662
- - - - 32% 33% 31% 33% 34% 36% 39% 36% 36% 34% 32% 33% 35% 34% 30% 35% 33% 33% 34% 34%

s s gS EGOpSv EFGHINOPQRStUVWX EfGhOPSuV EGhOPSuV S eGoS s goS gS s

Very different

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 273LI02_5 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Work life

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 1031 1027 944 954 913 883 910 954 890 903 931 885 1395 816 906 855 846 899 843 892
- - - - 52% 51% 47% 47% 45% 43% 46% 48% 45% 46% 47% 45% 44% 42% 46% 43% 43% 45% 42% 45%

GHIJKLMNOPQRSTUVWX GHIJKMNoPQRSTUVWX JRUW jRUW jRuW JqRTUW r Rw JqRtUW rw r r

Mostly the same

- - - - 557 548 643 630 688 705 612 624 619 593 624 663 1005 633 654 628 661 626 689 612
- - - - 28% 27% 32% 31% 34% 34% 31% 31% 31% 30% 32% 34% 32% 32% 33% 32% 33% 31% 35% 31%

EF F EFN EFhN eF eF eF EF EFN EF EF EF EF EFn eF EFHklNx eF

Somewhat different

- - - - 405 438 441 466 438 479 438 419 456 474 409 414 761 507 415 487 481 467 462 464
- - - - 20% 22% 22% 23% 21% 23% 22% 21% 23% 24% 21% 21% 24% 26% 21% 25% 24% 23% 23% 24%

e e Elops EiLOps EFGhIkLOPS EfgiLOPS ElOps e e e

Very different

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 274LI02_6 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Family life

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 1147 1182 1159 1146 1146 1072 1015 1123 1046 1081 1077 1009 1721 977 1043 1023 995 1043 1023 981
- - - - 58% 59% 57% 56% 56% 52% 52% 56% 53% 55% 55% 51% 54% 50% 53% 52% 50% 52% 51% 50%

JKMPqRSTUVWX JKMnoPQRSTUVWX JKmPRSTUVWX JKPRtUvWX JKPRTUvWX JKPRsTUVWX pRUwX pRUwX RUX

Mostly the same

- - - - 540 516 557 632 586 606 628 587 584 556 565 682 952 636 614 629 644 651 655 631
- - - - 27% 26% 27% 31% 29% 29% 32% 29% 30% 28% 29% 35% 30% 33% 31% 32% 32% 33% 33% 32%

EFg f F EFGiNo F F f EFGHIJLMNOQs eF EFGijNo EFg EFGino EFGiNo EFGIjlNO EFGIjlNO EFGiNo

Somewhat different

- - - - 306 316 313 272 306 389 317 286 335 331 322 270 488 343 317 318 349 298 317 355
- - - - 15% 16% 15% 13% 15% 19% 16% 14% 17% 17% 16% 14% 15% 18% 16% 16% 18% 15% 16% 18%

h EFGHIkLPQstVw H HlP HlP Hp h HLPv h H HiLPv h egHILPqV

Very different

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 275LI02_7 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Personal hygiene

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - 1993 2013 2029 2050 2039 2030 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - 935 999 1016 1100 1017 946 884 996 996 947 1026 899 1610 887 971 984 1015 1011 1001 977
- - - - 47% 50% 50% 54% 50% 46% 45% 50% 51% 48% 52% 46% 51% 45% 49% 50% 51% 51% 50% 50%

JKpR JKPR EFgiJKlNPRStwX JKPR JKPR eJKPR EJKNPR EJKPR jkr JKPR EJKPR eJKPR JKPR JKpR

Mostly the same

- - - - 584 553 588 536 545 620 570 593 561 539 522 572 904 576 590 547 535 574 595 559
- - - - 29% 27% 29% 26% 27% 30% 29% 30% 29% 27% 27% 29% 29% 29% 30% 28% 27% 29% 30% 28%

h Hiou Hio h h Hio Hio

Somewhat different

- - - - 474 461 425 414 476 501 507 407 408 483 414 491 647 494 413 439 438 406 399 431
- - - - 24% 23% 21% 20% 23% 24% 26% 20% 21% 25% 21% 25% 20% 25% 21% 22% 22% 20% 20% 22%

gHLmQVW hw hlqvW GHLMoQsVW fGHLMOQSTUVWX GHLMOQSVW GHLMOQSuVWx GHLMOQSuVWx

Very different

- - - - 1993 2013 2029 2050 2039 2066 1961 1996 1965 1969 1963 1962 3161 1957 1974 1970 1988 1992 1995 1967
- - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 276LI02_8 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Healthcare

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - - - - - - - - - - - - - 828 914 879 920 921 950 916
- - - - - - - - - - - - - - - - - 42% 46% 45% 46% 46% 48% 47%

r r r R R

Mostly the same

- - - - - - - - - - - - - - - - - 713 654 680 646 661 691 650
- - - - - - - - - - - - - - - - - 36% 33% 35% 32% 33% 35% 33%

ux

Somewhat different

- - - - - - - - - - - - - - - - - 415 406 411 423 410 354 401
- - - - - - - - - - - - - - - - - 21% 21% 21% 21% 21% 18% 20%

W w w W w

Very different

- - - - - - - - - - - - - - - - - 1957 1974 1970 1988 1992 1995 1967
- - - - - - - - - - - - - - - - - 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 277LI02_9 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?

Health insurance

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - 1957 1974 1970 1988 1992 1995 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1957 1974 1970 1988 1992 1995 1967Weighted Base

- - - - - - - - - - - - - - - - - 1070 1093 1087 1069 1103 1114 1093
- - - - - - - - - - - - - - - - - 55% 55% 55% 54% 55% 56% 56%

Mostly the same

- - - - - - - - - - - - - - - - - 564 552 545 563 562 559 521
- - - - - - - - - - - - - - - - - 29% 28% 28% 28% 28% 28% 26%

Somewhat different

- - - - - - - - - - - - - - - - - 322 329 339 356 326 322 353
- - - - - - - - - - - - - - - - - 16% 17% 17% 18% 16% 16% 18%

Very different

- - - - - - - - - - - - - - - - - 1957 1974 1970 1988 1992 1995 1967
- - - - - - - - - - - - - - - - - 100% 100% 100% 100% 100% 100% 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 278Q8041 The following questions are about your level of involvement in current issues. Which of the following, if any, have you

done in the past 12 months? Please select all that apply.

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - 3161 - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 3161 -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - 1257 - - - - - - 768
- - - - - - - - - - - - - - - - 40% - - - - - - 39%

Regularly consume other
media (e.g., local and
national news broadcasts,
websites, other specialty
publications)

- - - - - - - - - - - - - - - - 1005 - - - - - - 598
- - - - - - - - - - - - - - - - 32% - - - - - - 30%

Regularly read local and
national publications via
the Internet

- - - - - - - - - - - - - - - - 1026 - - - - - - 539
- - - - - - - - - - - - - - - - 32% - - - - - - 27%

X

Regularly read local and
national publications (e.g.,
my local newspaper, NY
Times, Wall Street Journal,
Newsweek,
BusinessWeek)

- - - - - - - - - - - - - - - - 408 - - - - - - 251
- - - - - - - - - - - - - - - - 13% - - - - - - 13%

Written or called any
politician at the local, state,
or national level

- - - - - - - - - - - - - - - - 389 - - - - - - 249
- - - - - - - - - - - - - - - - 12% - - - - - - 13%

Participate in an online
forum or chat room on
local, state or national
issues

- - - - - - - - - - - - - - - - 272 - - - - - - 183
- - - - - - - - - - - - - - - - 9% - - - - - - 9%

Been an active member of
any group that tries to
influence public policy or
government

- - - - - - - - - - - - - - - - 344 - - - - - - 173
- - - - - - - - - - - - - - - - 11% - - - - - - 9%

x

Attended a public meeting
on town or school affairs

- - - - - - - - - - - - - - - - 265 - - - - - - 172
- - - - - - - - - - - - - - - - 8% - - - - - - 9%

Served on a committee or
as an officer for a local
organization

- - - - - - - - - - - - - - - - 236 - - - - - - 166
- - - - - - - - - - - - - - - - 7% - - - - - - 8%

Attended a political rally,
speech or organized protest

- - - - - - - - - - - - - - - - 209 - - - - - - 151
- - - - - - - - - - - - - - - - 7% - - - - - - 8%

Written a letter to the
editor of a newspaper or
magazine

- - - - - - - - - - - - - - - - 199 - - - - - - 125
- - - - - - - - - - - - - - - - 6% - - - - - - 6%

Called a live radio or
television show to express
an opinion

- - - - - - - - - - - - - - - - 170 - - - - - - 120
- - - - - - - - - - - - - - - - 5% - - - - - - 6%

Made a public speech

- - - - - - - - - - - - - - - - 158 - - - - - - 119
- - - - - - - - - - - - - - - - 5% - - - - - - 6%

Written an article for a
magazine or newspaper

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 278Q8041 The following questions are about your level of involvement in current issues. Which of the following, if any, have you

done in the past 12 months? Please select all that apply.

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 3161 -** -** -** -** -** -** 1967Weighted Base
- - - - - - - - - - - - - - - - 153 - - - - - - 101
- - - - - - - - - - - - - - - - 5% - - - - - - 5%

Authored a blog

- - - - - - - - - - - - - - - - 162 - - - - - - 96
- - - - - - - - - - - - - - - - 5% - - - - - - 5%

Worked for a political
party

- - - - - - - - - - - - - - - - 134 - - - - - - 72
- - - - - - - - - - - - - - - - 4% - - - - - - 4%

Held or ran for public
office

- - - - - - - - - - - - - - - - 941 - - - - - - 600
- - - - - - - - - - - - - - - - 30% - - - - - - 30%

None of these

- - - - - - - - - - - - - - - - 7327 - - - - - - 4484
- - - - - - - - - - - - - - - - 232% - - - - - - 228%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 279Q8046 There are a number of different issues in the news today. We would like to know how closely you follow certain ones.

Please tell us how closely you follow business issues today.

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - 3161 - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 3161 -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - 596 - - - - - - 357
- - - - - - - - - - - - - - - - 19% - - - - - - 18%

7 - Very closely

- - - - - - - - - - - - - - - - 515 - - - - - - 291
- - - - - - - - - - - - - - - - 16% - - - - - - 15%

6

- - - - - - - - - - - - - - - - 706 - - - - - - 427
- - - - - - - - - - - - - - - - 22% - - - - - - 22%

5

- - - - - - - - - - - - - - - - 488 - - - - - - 350
- - - - - - - - - - - - - - - - 15% - - - - - - 18%

q

4

- - - - - - - - - - - - - - - - 297 - - - - - - 186
- - - - - - - - - - - - - - - - 9% - - - - - - 9%

3

- - - - - - - - - - - - - - - - 252 - - - - - - 138
- - - - - - - - - - - - - - - - 8% - - - - - - 7%

2

- - - - - - - - - - - - - - - - 206 - - - - - - 144
- - - - - - - - - - - - - - - - 7% - - - - - - 7%

1 - Not at all

- - - - - - - - - - - - - - - - 101 - - - - - - 74
- - - - - - - - - - - - - - - - 3% - - - - - - 4%

Not sure

- - - - - - - - - - - - - - - - 3161 - - - - - - 1967
- - - - - - - - - - - - - - - - 100% - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 280Q8070 Now please tell us how informed you are about business issues today.

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - 3161 - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 3161 -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - 472 - - - - - - 280
- - - - - - - - - - - - - - - - 15% - - - - - - 14%

7 - Very informed

- - - - - - - - - - - - - - - - 533 - - - - - - 327
- - - - - - - - - - - - - - - - 17% - - - - - - 17%

6

- - - - - - - - - - - - - - - - 746 - - - - - - 450
- - - - - - - - - - - - - - - - 24% - - - - - - 23%

5

- - - - - - - - - - - - - - - - 517 - - - - - - 327
- - - - - - - - - - - - - - - - 16% - - - - - - 17%

4

- - - - - - - - - - - - - - - - 299 - - - - - - 217
- - - - - - - - - - - - - - - - 9% - - - - - - 11%

3

- - - - - - - - - - - - - - - - 261 - - - - - - 128
- - - - - - - - - - - - - - - - 8% - - - - - - 7%

x

2

- - - - - - - - - - - - - - - - 213 - - - - - - 167
- - - - - - - - - - - - - - - - 7% - - - - - - 8%

q

1 - Not at all

- - - - - - - - - - - - - - - - 120 - - - - - - 71
- - - - - - - - - - - - - - - - 4% - - - - - - 4%

Not sure

- - - - - - - - - - - - - - - - 3161 - - - - - - 1967
- - - - - - - - - - - - - - - - 100% - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 281Q8071 BTS QUESTION

Base: All Respondents

Waves

Wave 2 Wave 3 Wave 4 Wave 5 Wave 6 Wave 7 Wave 8 Wave 9 Wave 10 Wave 11 Wave 12 Wave 13 Wave 14 Wave 15 Wave 16 Wave 17 Wave 18 Wave 19 Wave 20 Wave 21 Wave 22 Wave 23 Wave 24 Wave 25
(3/14 (3/17 (3/21 (3/28 (4/3 - (4/11 (4/18 (4/25 (5/1 - (5/8 - (5/15 - (5/27 - (5/29 - (6/6 - (6/13 - (6/18 - (6/26 - (7/2 - (7/10 - (7/17 - (7/24 - (7/31 - (8/7 - (8/14 -

- 3/15) - 3/18) - 3/23) - 3/30) 4/5) - 4/13) - 4/20) - 4/27) 5/3) 5/10) 5/17) 5/28) 5/31) 6/8) 6/15) 6/20) 6/29) 7/4) 7/12) 7/19) 7/26) 8/2) 8/9) 8/16)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X)

- - - - - - - - - - - - - - - - - - - - - - - 1967Unweighted Base
-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1967Weighted Base

- - - - - - - - - - - - - - - - - - - - - - - 420
- - - - - - - - - - - - - - - - - - - - - - - 21%

OPINION ELITE

- - - - - - - - - - - - - - - - - - - - - - - 1547
- - - - - - - - - - - - - - - - - - - - - - - 79%

NON-OPINION ELITE
(ALL OTHERS)

- - - - - - - - - - - - - - - - - - - - - - - 1967
- - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5%, 10% risk level) - A/B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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1 1 PO01 Do you have a favorable or unfavorable opinion of the U.S. Postal Service (Post Office)?
2 2 PO02 How important of a role would you say the U.S. Postal Service plays in your community?
3 3 PO03 Over the last few weeks, do you know of any family or friends who have experienced a delay in mail or packages being

delivered to their home by the U.S. Postal Service?
4 4 PO04 Over the last few weeks, have you noticed a delay in mail or packages being delivered to your home by the U.S. Postal Service?
5 5 PO05 In recent weeks, the new Postmaster General Louis DeJoy has implemented operational changes in order to bring down costs

such as eliminating overtime pay, removing collection bins and mail sorting machines, and ordering mail carriers to
leave on time for the day even if they are not finished delivering mail. Do you support or oppose these changes?

6 6 PO06 How concerned are you about mail and packages being delivered by the U.S. Postal Service being significantly delayed due to these operational changes?
7 7 PO07 Which of the following statements comes closer to your point of view?
8 8 VOT01 Do you approve or disapprove of conducting vote-by-mail for November’s presidential election?
9 9 VOT02 As you may know, many people who disapprove of vote-by-mail for this November’s presidential election cite voter fraud as a major concern. Do you think

the benefits of vote-by-mail during the COVID-19 pandemic outweigh the risks, or do the risks outweigh the benefits?
10 10 PO08 Some are concerned that, given these delays at the U.S. Postal Service caused by cost cutting measures, mail-in-ballots for this November’s election will not arrive

on time to be counted. How concerned are you that Americans’ votes may not be counted because of these measures?
11 11 VOT03 Do you believe the U.S. Postal Service could handle a nationwide vote-by-mail effort for every voter in the upcoming November election?
12 12 PO09 Have you used the U.S. Postal Service for any of the following?
13 13 TR01 Have you flown on a commercial flight at any point during the COVID-19 pandemic?
14 14 JET01 How safe do you feel flying on commercial flights right now during the COVID-19 pandemic?
15 15 CV06 How likely or unlikely are these things going to happen this fall?

Summary Of Likely
16 16 CV06 How likely or unlikely are these things going to happen this fall?

Summary Of Unlikely
17 17 CV06_1 How likely or unlikely are these things going to happen this fall?

My kid(s) will be taking courses online from home
18 18 CV06_2 How likely or unlikely are these things going to happen this fall?

Kids will be attending school in person
19 19 CV06_3 How likely or unlikely are these things going to happen this fall?

I will be working from home
20 20 CV06_4 How likely or unlikely are these things going to happen this fall?

I will be working from the office
21 21 CV06_5 How likely or unlikely are these things going to happen this fall?

We will have an NFL season
22 22 CV06_6 How likely or unlikely are these things going to happen this fall?

We will have a college football season
23 23 CV06_7 How likely or unlikely are these things going to happen this fall?

I will be voting in person
24 24 CV06_8 How likely or unlikely are these things going to happen this fall?

I will be voting by mail
25 25 CV06_9 How likely or unlikely are these things going to happen this fall?

I will fly on an airplane
26 26 CV06_10 How likely or unlikely are these things going to happen this fall?

I will stay in a hotel
27 27 CV06_11 How likely or unlikely are these things going to happen this fall?

I will take my kid(s) trick or treating for Halloween
28 28 CV06_12 How likely or unlikely are these things going to happen this fall?

I will travel for Labor Day
29 29 CV06_13 How likely or unlikely are these things going to happen this fall?

I will travel for winter holidays (Christmas, Hanukkah)
30 30 CV06_14 How likely or unlikely are these things going to happen this fall?

With working remotely as an option, I will consider living in a different location
31 31 CV06_15 How likely or unlikely are these things going to happen this fall?

I will travel for Thanksgiving
32 32 HOL01 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Summary Of Very/Somewhat Likely
33 33 HOL01 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Summary Of Not At All/Not Very Likely
34 34 HOL01_1 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Labor Day Weekend
35 35 HOL01_2 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?

Halloween
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36 36 HOL01_3 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?
Thanksgiving

37 37 HOL01_4 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?
Winter holidays (e.g., Christmas, Hanukkah, Kwanzaa)

38 38 HOL01_5 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?
New Year’s Eve

39 39 HOL01_6 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?
Easter 2021

40 40 HOL01_7 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?
Memorial Day 2021

41 41 HOL01_8 How likely are you to celebrate any of the following holidays in-person with a gathering of friends and family?
Independence Day 2021

42 42 HOL02 When it comes to holiday trips prior to COVID-19, which of the following was closest to your preferred method of travel?
43 43 HOL03 Thinking about any travel you are likely to take for upcoming holidays, which of the following methods are you most likely to use?
44 44 LI05X How likely are you to get a COVID-19 vaccine as soon as it becomes available?
45 45 VAX01 How likely are you to use a COVID-19 vaccine developed by another country, not the USA?
46 46 VAX02 Do you support a priority system for vaccinations, or should it be first come/first serve?
47 47 VAX03 Which of the following groups, if any, should receive priority when a COVID-19 vaccine is available in the USA?
48 48 VAX04 Which of the following best describes how you feel about making a US-developed COVID-19 vaccine available abroad?
49 49 AUT06 Did you buy a car during the COVID-19 pandemic?
50 50 AUT07 Did you own a car before the COVID-19 pandemic?
51 51 AUT08 Which of the following are reasons you purchased a car during COVID-19?
52 52 RQ3 How familiar are you with the following companies? Please pay particular attention to the scale before making your selection.

Summary Of Very/Somewhat Familiar
53 53 RQ3 How familiar are you with the following companies? Please pay particular attention to the scale before making your selection.

Summary Of Not At All Familiar/Have Only Heard The Name
54 54 RQ3_1 How familiar are you with the following companies? Please pay particular attention to the scale before making your selection.

Mars, Inc.
55 55 RQ3_2 How familiar are you with the following companies? Please pay particular attention to the scale before making your selection.

Mondelez
56 56 RQ3_3 How familiar are you with the following companies? Please pay particular attention to the scale before making your selection.

Nestle
57 57 RQ4 How would you rate the overall reputation of Mars, Inc., where "1" means the company has a "Very bad" reputation

and "7" means the company has a "Very good" reputation?
58 58 RQ4 How would you rate the overall reputation of Mondelez, where "1" means the company has a "Very bad" reputation

and "7" means the company has a "Very good" reputation?
59 59 RQ4 How would you rate the overall reputation of Nestle, where "1" means the company has a "Very bad" reputation

and "7" means the company has a "Very good" reputation?
60 60 RQ5 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t feel

you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Summary Of Top 2 Box

62 61 RQ5 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t feel
you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Summary Of Bottom 2 Box

64 62 RQ5 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t feel
you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Summary Of Top 2 Box

66 63 RQ5 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t feel
you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Summary Of Bottom 2 Box

68 64 RQ5 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t feel
you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Summary Of Top 2 Box

70 65 RQ5 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t feel
you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Summary Of Bottom 2 Box
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72 66 RQ5_1 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Is a company I trust

73 67 RQ5_1 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Is a company I trust

74 68 RQ5_1 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Is a company I trust

75 69 RQ5_2 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Has excellent leadership

76 70 RQ5_2 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Has excellent leadership

77 71 RQ5_2 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Has excellent leadership

78 72 RQ5_3 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Looks like a company that rewards its employees fairly

79 73 RQ5_3 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Looks like a company that rewards its employees fairly

80 74 RQ5_3 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Looks like a company that rewards its employees fairly

81 75 RQ5_4 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Supports good causes

82 76 RQ5_4 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Supports good causes

83 77 RQ5_4 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Supports good causes

84 78 RQ5_5 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Has a strong record of profitability

85 79 RQ5_5 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Has a strong record of profitability

86 80 RQ5_5 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Has a strong record of profitability
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87 81 RQ5_6 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Develops innovative products and services

88 82 RQ5_6 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Develops innovative products and services

89 83 RQ5_6 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Develops innovative products and services

90 84 RQ5_7 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Has a clear vision for its future

91 85 RQ5_7 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Has a clear vision for its future

92 86 RQ5_7 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Has a clear vision for its future

93 87 RQ5_8 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Looks like a good company to work for

94 88 RQ5_8 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Looks like a good company to work for

95 89 RQ5_8 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Looks like a good company to work for

96 90 RQ5_9 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Is an environmentally responsible company

97 91 RQ5_9 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Is an environmentally responsible company

98 92 RQ5_9 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Is an environmentally responsible company

99 93 RQ5_10 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Offers high quality products and services

100 94 RQ5_10 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Offers high quality products and services

101 95 RQ5_10 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Offers high quality products and services
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102 96 RQ5_11 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Looks like a company that would have good employees

103 97 RQ5_11 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Looks like a company that would have good employees

104 98 RQ5_11 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Looks like a company that would have good employees

105 99 RQ5_12 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Behaves responsibly towards the people in the communities where it operates

106 100 RQ5_12 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Behaves responsibly towards the people in the communities where it operates

107 101 RQ5_12 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Behaves responsibly towards the people in the communities where it operates

108 102 RQ5_13 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Looks like a company with strong prospects for future growth

109 103 RQ5_13 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Looks like a company with strong prospects for future growth

110 104 RQ5_13 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Looks like a company with strong prospects for future growth

111 105 RQ5_14 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Looks like a company that maintains high ethical standards

112 106 RQ5_14 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Looks like a company that maintains high ethical standards

113 107 RQ5_14 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Looks like a company that maintains high ethical standards

114 108 RQ5_15 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Operates with transparency

115 109 RQ5_15 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Operates with transparency

116 110 RQ5_15 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Operates with transparency
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117 111 RQ5_16 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Is accountable for its actions

118 112 RQ5_16 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Is accountable for its actions

119 113 RQ5_16 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Is accountable for its actions

120 114 RQ5_17 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Securely protects its customers personal information and data

121 115 RQ5_17 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Securely protects its customers personal information and data

122 116 RQ5_17 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Securely protects its customers personal information and data

123 117 RQ5_18 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Speaks out on societal issues that are important to me

124 118 RQ5_18 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Speaks out on societal issues that are important to me

125 119 RQ5_18 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Speaks out on societal issues that are important to me

126 120 RQ5_19 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Shares my values

127 121 RQ5_19 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Shares my values

128 122 RQ5_19 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Shares my values

129 123 RQ5_20 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Cares about more than just its profits

130 124 RQ5_20 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Cares about more than just its profits

131 125 RQ5_20 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Cares about more than just its profits
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132 126 RQ5_21 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Is relevant in culture today

133 127 RQ5_21 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Is relevant in culture today

134 128 RQ5_21 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Is relevant in culture today

135 129 RQ5_22 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Has taken meaningful action in support of racial equality

136 130 RQ5_22 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Has taken meaningful action in support of racial equality

137 131 RQ5_22 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Has taken meaningful action in support of racial equality

138 132 RQ5_23 We would now like you to look at some statements and tell us how well they describe Mars, Inc.. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mars, Inc. Well" and "7" means "This Item Describes Mars, Inc. Very Well."
Has taken meaningful action to address challenges of COVID-19 pandemic

139 133 RQ5_23 We would now like you to look at some statements and tell us how well they describe Mondelez. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Mondelez Well" and "7" means "This Item Describes Mondelez Very Well."
Has taken meaningful action to address challenges of COVID-19 pandemic

140 134 RQ5_23 We would now like you to look at some statements and tell us how well they describe Nestle. Even if you don’t
feel you have enough information to rate this particular company, just give us your best impressions based on anything
you might know about this company, or anything you might have read, seen, or heard.
Please select a number from 1 to 7 where "1" means "This Item Does Not Describe Nestle Well" and "7" means "This Item Describes Nestle Very Well."
Has taken meaningful action to address challenges of COVID-19 pandemic

141 135 RQ6 For each of the following recent issues, how do you think Mars, Inc. has responded?
Summary Of Has Taken Significant Action

142 136 RQ6 For each of the following recent issues, how do you think Mars, Inc. has responded?
Summary Of Has Only Expressed Concern

143 137 RQ6 For each of the following recent issues, how do you think Mars, Inc. has responded?
Summary Of Hasn’t Done Anything

144 138 RQ6 For each of the following recent issues, how do you think Mondelez has responded?
Summary Of Has Taken Significant Action

145 139 RQ6 For each of the following recent issues, how do you think Mondelez has responded?
Summary Of Has Only Expressed Concern

146 140 RQ6 For each of the following recent issues, how do you think Mondelez has responded?
Summary Of Hasn’t Done Anything

147 141 RQ6 For each of the following recent issues, how do you think Nestle has responded?
Summary Of Has Taken Significant Action

148 142 RQ6 For each of the following recent issues, how do you think Nestle has responded?
Summary Of Has Only Expressed Concern

149 143 RQ6 For each of the following recent issues, how do you think Nestle has responded?
Summary Of Hasn’t Done Anything

150 144 RQ6_1 For each of the following recent issues, how do you think Mars, Inc. has responded?
Racial equality

151 145 RQ6_1 For each of the following recent issues, how do you think Mondelez has responded?
Racial equality

152 146 RQ6_1 For each of the following recent issues, how do you think Nestle has responded?
Racial equality

153 147 RQ6_2 For each of the following recent issues, how do you think Mars, Inc. has responded?
Well-being of employees during COVID-19 pandemic
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154 148 RQ6_2 For each of the following recent issues, how do you think Mondelez has responded?
Well-being of employees during COVID-19 pandemic

155 149 RQ6_2 For each of the following recent issues, how do you think Nestle has responded?
Well-being of employees during COVID-19 pandemic

156 150 RQ6_3 For each of the following recent issues, how do you think Mars, Inc. has responded?
COVID-19 pandemic

157 151 RQ6_3 For each of the following recent issues, how do you think Mondelez has responded?
COVID-19 pandemic

158 152 RQ6_3 For each of the following recent issues, how do you think Nestle has responded?
COVID-19 pandemic

159 153 RQ7 Once the COVID-19 pandemic is fully over and things have returned to normal, do you think Mars, Inc. will be better
or worse off than they were before the pandemic?

160 154 RQ7 Once the COVID-19 pandemic is fully over and things have returned to normal, do you think Mondelez will be better
or worse off than they were before the pandemic?

161 155 RQ7 Once the COVID-19 pandemic is fully over and things have returned to normal, do you think Nestle will be better
or worse off than they were before the pandemic?

162 156 RQ8 Considering the role that Mars, Inc. plays in society, do you think they have a responsibility to speak out on
issues related to racial equality?

163 157 RQ8 Considering the role that Mondelez plays in society, do you think they have a responsibility to speak out on
issues related to racial equality?

164 158 RQ8 Considering the role that Nestle plays in society, do you think they have a responsibility to speak out on
issues related to racial equality?

165 159 RQ9 Given the products and services that Mars, Inc. offers, do you think they have the ability to help contribute to a
more racially equal society?

166 160 RQ9 Given the products and services that Mondelez offers, do you think they have the ability to help contribute to a
more racially equal society?

167 161 RQ9 Given the products and services that Nestle offers, do you think they have the ability to help contribute to a
more racially equal society?

168 162 AUT05 Assuming you were currently in the market to purchase or lease a new car during the COVID-19 pandemic, what would a
dealership need to do to make you comfortable in making such a decision? Please select up to two.

169 163 Q3A Which of the following best describes your response to coronavirus?
170 164 EMP02 How concerned are you that you may lose your job due to the coronavirus outbreak?
171 165 Q9 Do you think your income in 2020 will be lower, higher or about the same as it was in 2019?
172 166 EMP05 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Summary Of Yes
173 167 EMP05_1 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Missed (or will soon miss) a rent/mortgage payment
174 168 EMP05_2 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Missed (or will soon miss) a bill payment
175 169 EMP05_3 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Provided financial support for a family member
176 170 EMP05_4 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Provided financial support for a friend
177 171 EMP05_5 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Sought out new or additional sources of income
178 172 EMP05_6 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Lost income partially
179 173 EMP05_7 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Lost income entirely
180 174 EMP05_8 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Accumulated more debt than normal
181 175 EMP05_9 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Stopped or cut back on retirement savings
182 176 EMP05_10 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Stopped or cut back on other savings (e.g., college tuition, a major purchase, such as a house or care)
183 177 EMP05_11 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Paid for services that I haven’t used (e.g., a dog walker, childcare, a house cleaning service)
184 178 EMP05_12 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

Lost access to my health insurance
185 179 EMP05_13 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

I have been impacted financially in some other way
186 180 EMP05_14 As a result of the current pandemic, have you or your household been impacted financially in any of the following ways?

I have not been impacted financially
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187 181 REV01 Are you planning any major purchases once things return to normal? Please select all that apply.
188 182 REV01 Are you planning any major purchases once things return to normal? Please select all that apply.
189 183 Q15 How concerned are you about the impact coronavirus (COVID-19) has on the following?

Summary Of Concerned
190 184 Q15 How concerned are you about the impact coronavirus (COVID-19) has on the following?

Summary Of Not At All/Not Very Concerned
191 185 Q15_1 How concerned are you about the impact coronavirus (COVID-19) has on the following?

Your personal health
192 186 Q15_2 How concerned are you about the impact coronavirus (COVID-19) has on the following?

The health of your older friends and relatives
193 187 Q15_3 How concerned are you about the impact coronavirus (COVID-19) has on the following?

The health of the broader American populace
194 188 Q15_4 How concerned are you about the impact coronavirus (COVID-19) has on the following?

The American economy
195 189 Q15_5 How concerned are you about the impact coronavirus (COVID-19) has on the following?

Your personal finances
196 190 Q18 Which of the following is true for you?
197 191 Q21 Which of the following is closest to your view of people’s reaction to the coronavirus (COVID-19) outbreak?
198 192 FR01 Have you felt any of the following recently due to the COVID-19 pandemic?

Summary Of Yes
199 193 FR01_1 Have you felt any of the following recently due to the COVID-19 pandemic?

Cabin fever- bored and sick of being in my home
200 194 FR01_2 Have you felt any of the following recently due to the COVID-19 pandemic?

Claustrophobic- unable to escape my home
201 195 FR01_3 Have you felt any of the following recently due to the COVID-19 pandemic?

Grateful- for the break from work to be at home with my family or by myself
202 196 FR01_4 Have you felt any of the following recently due to the COVID-19 pandemic?

Appreciative-to be around people I truly care about
203 197 FR01_5 Have you felt any of the following recently due to the COVID-19 pandemic?

Compassionate- taking the time to check in with the people I care about
204 198 FR01_6 Have you felt any of the following recently due to the COVID-19 pandemic?

Lonely-feeling isolated from my friends/family
205 199 FR01_7 Have you felt any of the following recently due to the COVID-19 pandemic?

Overwhelmed- trying to balance work at home and other needs of my family
206 200 FR01_8 Have you felt any of the following recently due to the COVID-19 pandemic?

Angry- upset that I don’t know when this will end
207 201 FR01_9 Have you felt any of the following recently due to the COVID-19 pandemic?

Annoyed- by lack of personal space and the inability to get away from my family
208 202 FR01_10 Have you felt any of the following recently due to the COVID-19 pandemic?

Fear- that my kids are missing out on learning
209 203 FR01_11 Have you felt any of the following recently due to the COVID-19 pandemic?

Thankful - for the sacrifices that the American people have made for coronavirus
210 204 FR01A Have you felt any of the following recently due to the COVID-19 pandemic?

Summary Of Yes
211 205 FR01A_12 Have you felt any of the following recently due to the COVID-19 pandemic?

Tired - of following guidelines & coronavirus in general
212 206 FR01A_13 Have you felt any of the following recently due to the COVID-19 pandemic?

Creative - I’ve found new hobbies/activities I enjoy during coronavirus
213 207 FR01A_14 Have you felt any of the following recently due to the COVID-19 pandemic?

Scared - for the future
214 208 FR01A_15 Have you felt any of the following recently due to the COVID-19 pandemic?

Dread - being unable to pay bill(s) during pandemic
215 209 FR01A_16 Have you felt any of the following recently due to the COVID-19 pandemic?

Connected - communicating more with friends/family
216 210 FR01A_17 Have you felt any of the following recently due to the COVID-19 pandemic?

Hopeful - that there is an end in sight
217 211 FR01A_18 Have you felt any of the following recently due to the COVID-19 pandemic?

Bored - I’ve run out of activities to do at home & wish I could go out
218 212 FR01A_19 Have you felt any of the following recently due to the COVID-19 pandemic?

Indifferent - I’m use to the new normal of life during coronavirus
219 213 FR05 How much would you say you miss each of the following during this time of virus-related restrictions?

Summary Of A Lot/Somewhat
220 214 FR05 How much would you say you miss each of the following during this time of virus-related restrictions?

Summary Of Not At All/Not Very
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221 215 FR05_1 How much would you say you miss each of the following during this time of virus-related restrictions?
Traveling on an airplane

222 216 FR05_2 How much would you say you miss each of the following during this time of virus-related restrictions?
Going to a movie theatre

223 217 FR05_3 How much would you say you miss each of the following during this time of virus-related restrictions?
Shopping in stores

224 218 FR05_4 How much would you say you miss each of the following during this time of virus-related restrictions?
Working from the office

225 219 FR05_5 How much would you say you miss each of the following during this time of virus-related restrictions?
Attending events like concerts, theatre and sporting events

226 220 FR05_6 How much would you say you miss each of the following during this time of virus-related restrictions?
Dining out at a restaurant/bar

227 221 FR05_7 How much would you say you miss each of the following during this time of virus-related restrictions?
Watching sports on TV

228 222 FR05_8 How much would you say you miss each of the following during this time of virus-related restrictions?
Gatherings with friends and family

229 223 FR05_9 How much would you say you miss each of the following during this time of virus-related restrictions?
Going to church

230 224 FR05_10 How much would you say you miss each of the following during this time of virus-related restrictions?
Going to school or university

231 225 FR05_13 How much would you say you miss each of the following during this time of virus-related restrictions?
Going to the gym/work out class

232 226 FR05_14 How much would you say you miss each of the following during this time of virus-related restrictions?
Going to a social gathering

233 227 FR05_15 How much would you say you miss each of the following during this time of virus-related restrictions?
Going to my local coffee shop

234 228 FR05_16 How much would you say you miss each of the following during this time of virus-related restrictions?
In person celebrations (e.g., birthdays, graduations)

235 229 COV04 How concerned are you of a new wave of COVID-19 outbreak in your area?
236 230 Q22 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare

system?
Summary Of Concerned

237 231 Q22 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare
system?
Summary Of Not At All / Not Very Concerned

238 232 Q22_1 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare
system?
Surgical masks and gloves

239 233 Q22_2 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare
system?
Testing kits for COVID-19

240 234 Q22_3 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare
system?
Hospital beds (room for patients)

241 235 Q22_4 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare
system?
Hospital ventilators (for assisted breathing)

242 236 Q22_5 How concerned are you about each of the following potential shortages from coronavirus (COVID-19) in the healthcare
system?
Healthcare workers (doctors, nurses, supporting staff)

243 237 FR11 How concerned are you about you or your loved one’s risk of being exposed to coronavirus when you leave your home
for essential errands during stay-home orders?

244 238 FR12 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally
exposing others to coronavirus?
Summary Of Very/Somewhat Concerned

245 239 FR12 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally
exposing others to coronavirus?
Summary Of Not At All/Not Very Concerned

246 240 FR12_1 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally
exposing others to coronavirus?
Leaving my home to go to non-essential businesses (e.g., bars, hair dressers, etc.)

247 241 FR12_2 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally
exposing others to coronavirus?
Returning to my normal activities in public (e.g., public transit, socializing)

248 242 FR12_3 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally
exposing others to coronavirus?
Taking my first flight
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249 243 FR12_4 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally
exposing others to coronavirus?
My kids going back to school for the first time

250 244 FR12_5 How concerned are you about the following situations, as it relates to the risk of you/your loved ones being exposed to, or accidentally
exposing others to coronavirus?
Going back to the office

251 245 Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?

252 246 Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Summary Of Immediately/1-30 Days

253 247 Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Summary Of Up To 3 Months

254 248 Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Summary Of 1 Day To 3 Months

255 249 Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Summary Of Up To 6 Months

256 250 Q33B Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Summary Of Year Or Longer

257 251 Q33B_1 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Fly on a plane

258 252 Q33B_2 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Go to a gym class

259 253 Q33B_3 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Take a cruise

260 254 Q33B_4 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Go out to dinner

261 255 Q33B_5 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Visit a casino

262 256 Q33B_6 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Stay in a hotel

263 257 Q33B_7 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Go to the office

264 258 Q33B_8 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Go to a sporting event

265 259 Q33B_9 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Go to the movies

266 260 Q33B_10 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Host/attend a large social gathering

267 261 Q33B_11 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Take public transportation (e.g., subway, busses, trains)

268 262 Q33B_12 Once the government provides information that the spread of the virus is flattening how long will it take you to do each
of the following?
Greet people with a handshake

269 263 Q36 How likely do you think it is that coronavirus (COVID-19) will cause a global recession?
270 264 Q36A Would you say we are in a global recession due to the coronavirus outbreak?
271 265 LI01 Which do you think will have a bigger effect on the life of you and your family?
272 266 LI02 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be

very different, somewhat different or mostly the same?
Summary Of Mostly The Same

273 267 LI02 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Summary Of Somewhat Different
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274 268 LI02 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Summary Of Very Different

275 269 LI02_1 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Shopping habits

276 270 LI02_2 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Eating habits

277 271 LI02_3 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Social activity

278 272 LI02_4 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Travel/vacation

279 273 LI02_5 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Work life

280 274 LI02_6 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Family life

281 275 LI02_7 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Personal hygiene

282 276 LI02_8 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Healthcare

283 277 LI02_9 Once the pandemic is over and things return to normal, do you think each of the following areas of your life will be
very different, somewhat different or mostly the same?
Health insurance

284 278 Q8041 The following questions are about your level of involvement in current issues. Which of the following, if any, have you
done in the past 12 months? Please select all that apply.

286 279 Q8046 There are a number of different issues in the news today. We would like to know how closely you follow certain ones.
Please tell us how closely you follow business issues today.

287 280 Q8070 Now please tell us how informed you are about business issues today.
288 281 Q8071 BTS QUESTION
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