
Music Discovery

QS1S1: Which of the following activities do you currently do? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1639 N=777 N=846 N=470 N=273 N=260 N=279 N=357 N=228 N=135 N=125 N=134 N=165 N=243 N=138 N=135 N=145 N=192 N=287 N=631 N=340 N=381
Total (Unweighted) N=1639 N=597 N=1028 N=393 N=311 N=242 N=292 N=401 N=116 N=129 N=91 * N=98 * N=169 N=277 N=182 N=151 N=194 N=232 N=324 N=646 N=352 N=317
Watch TV shows (i.e., aired on cable or a streaming 
platform) 80% 80% 80% 71% 81% D 77% 89% DEF 86% DF 69% 80% 80% 89% I 86% I 72% 82% n 75% 89% NP 87% NP 77% 83% sV 83% sV 74%
Watch movies (i.e., shown on cable, a streaming 
platform, or in theaters) 74% 75% 73% 75% h 81% FH 71% 77% H 68% 72% 80% m 80% 78% 69% 77% PR 81% PR 63% 76% P 67% 70% 74% 79% s 73%
Listen to music (e.g., on the radio, through a 
streaming platform) 72% 74% 70% 75% H 81% dFGH 72% H 72% H 59% 75% m 79% M 78% M 74% 63% 74% R 84% NPQR 65% 71% R 56% 74% 71% 72% 70%
Use social media 68% 65% 72% B 71% H 78% H 73% H 71% H 51% 68% M 77% lM 71% M 64% M 47% 75% R 79% R 76% R 78% R 56% 70% 70% 70% 64%
Exercise at a gym 24% 29% C 20% 30% GH 33% fGH 24% gH 16% 16% 36% lM 42% LM 30% M 22% 15% 25% Qr 24% Q 19% 11% 16% 29% t 22% 26% 22%
Play a sport 15% 23% C 7% 19% FGH 24% FGH 11% 11% 8% 29% M 37% KLM 20% 19% 12% 11% PQr 12% PQR 3% 3% 5% 20% T 13% 15% 15%
Play a musical instrument 13% 17% C 9% 15% fh 13% 9% 15% f 10% 20% 18% 10% 21% km 12% 11% 8% 8% 9% 8% 16% U 12% 9% 14%
Attend school 8% 8% 8% 22% EFGH 7% GH 3% h 2% 1% 23% JKLM 7% M 4% M 1% 0% 21% OPQR 6% R 3% 2% 1% 6% 7% 9% 12% st
None of these 6% 5% 6% 5% 4% 10% EG 3% 6% 5% 3% 8% 3% 6% 6% 6% 12% nQ 3% 6% 8% 5% 5% 6%
Count 3.60 3.77 3.45 3.84 4.03 3.51 3.56 3.05 3.96 4.24 3.81 3.71 3.09 3.72 3.82 3.24 3.42 3.02 3.70 3.57 3.67 3.50

* Table Base: US RESPONDENTS

QS1S2: Which of the following social media platforms do you currently use? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1123 N=506 N=608 N=336 N=213 N=191 N=199 N=184 N=154 N=104 N=89 * N=86 * N=77 * N=182 N=109 N=102 N=113 N=107 N=201 N=440 N=238 N=244
Total (Unweighted) N=1162 N=392 N=761 N=290 N=247 N=180 N=212 N=233 N=79 * N=100 N=61 * N=65 * N=89 * N=211 N=147 N=119 N=147 N=144 N=227 N=467 N=260 N=208
Facebook 87% 85% 88% 77% 89% D 90% D 89% D 94% D 78% 83% 93% I 84% 93% Ij 77% 95% Np 87% n 93% N 95% Np 87% 87% 90% v 82%
YouTube 76% 81% C 72% 90% FGH 86% GH 79% GH 65% H 51% 92% LM 88% lM 84% M 75% M 52% 88% PQR 83% QR 74% QR 56% 51% 67% 82% SU 71% 79% S
Instagram 57% 57% 58% 81% EFGH 69% FGH 50% H 41% H 25% 79% jKLM 65% KLM 46% 42% 31% 83% oPQR 73% PQR 54% qR 40% R 22% 60% U 59% U 44% 66% U
Twitter 43% 52% C 35% 52% GH 52% GH 44% H 35% H 22% 62% LM 61% LM 58% lM 39% 27% 44% pqR 43% qR 31% R 31% R 18% 47% U 43% u 35% 45% u
Pinterest 38% 25% 49% B 37% 45% H 42% H 39% 30% 21% 32% m 28% 26% 19% 50% r 57% R 54% R 48% 38% 38% 37% 38% 42%
TikTok 37% 36% 38% 57% FGH 50% FGH 32% gH 22% H 8% 53% KLM 50% KLM 24% M 24% M 8% 60% PQR 49% QR 40% QR 21% R 8% 33% 40% u 32% 40%
Snapchat 34% 34% 35% 60% EFGH 49% FGH 25% GH 14% H 2% 55% KLM 43% LM 33% LM 15% M 2% 65% oPQR 54% PQR 18% R 13% R 3% 33% 32% 34% 41% t
LinkedIn 29% 37% C 23% 21% 36% Dh 32% D 38% DH 26% 26% 43% i 37% 53% IM 33% 16% 29% N 27% N 26% n 20% 36% tU 27% 24% 33%
Reddit 21% 27% C 16% 33% FGH 28% fGH 19% H 13% H 4% 47% JKLM 28% M 22% M 18% M 4% 21% QR 27% pQR 16% R 9% 4% 25% U 22% 15% 23% u
Twitch 14% 22% C 8% 27% FGH 23% FGH 6% h 3% 2% 43% jKLM 29% KLM 7% 7% 2% 12% QR 17% PQR 6% Q 0% 2% 16% 13% 11% 18% u
Other 2% 2% 3% 1% 2% 4% D 2% 3% d 0% 3% 5% i 1% 1% 1% 1% 4% 3% 5% N 2% 1% 3% t 3%
Count 4.40 4.58 4.25 5.35 5.27 4.23 3.59 2.68 5.57 5.25 4.37 3.85 2.71 5.16 5.28 4.11 3.40 2.66 4.44 4.44 3.96 4.71

* Table Base: USE SOCIAL MEDIA

 QS1Q1: The following set of ques ons will ask you about your music preferences. Please read each ques on carefully. On average, how o en would you say you listen to music?

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Frequent music listeners (Net) 77% 80% 75% 84% GH 87% fGH 79% H 72% H 59% 85% M 89% LM 83% M 73% 66% 83% QR 86% PQR 74% R 70% R 53% 80% 75% 76% 80%

Several times a day 62% 65% 59% 71% GH 75% FGH 64% H 55% H 41% 71% LM 79% LM 73% LM 50% 47% 70% PR 70% PR 53% R 59% R 35% 62% 61% 58% 69% tU
Once a day 15% 15% 15% 13% 13% 15% 17% 18% 13% 10% 10% 24% Jk 18% 13% 15% 21% q 11% 18% 19% v 14% 18% v 10%

Moderate music listeners (Net) 21% 18% 24% b 15% 12% 21% E 23% dE 39% DEFG 15% 10% 17% 20% 31% IJk 16% 13% 25% O 27% NO 46% NOPQ 16% 23% 24% 19%
Several times a week 19% 17% 21% 12% 12% 19% de 19% e 37% DEFG 14% 10% 17% 15% 29% IJl 10% 13% 22% N 23% No 44% NOPQ 14% 21% s 22% s 15%
Once a week 2% 2% 3% 3% E 0% 1% 5% E 2% e 1% 0% 0% 5% J 2% 5% O 0% 3% o 4% o 2% 2% 2% 1% 4%

Casual music listeners (Net) 1% 0% 1% 0% 1% 1% 3% 1% 0% 0% 0% 2% 1% 1% 2% 1% 3% 1% 1% 2% 1% 0%
Several times a month 1% 0% 1% 0% 1% 1% 3% 1% 0% 0% 0% 2% 1% 1% 2% 1% 3% 1% 1% 2% 1% 0%
Once a month or less often 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

Not at all sure 1% 1% C 0% 0% 0% 0% 2% d 1% 0% 1% 0% 5% i 3% 0% 0% 0% 0% 0% 2% tu 1% 0% 1%

* Table Base: LISTENS TO MUSIC

QS1Q2: On average, each of the following types of music makes up what percentage of all the music that you listen to? If you aren’t sure, please provide your best estimate. Percentages must add up to 100.

Mean Summary

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Music that I've heard before 68.89 69.05 69.02 60.40 63.30 71.38 DE 75.43 DE 80.44 DEFg 61.25 61.64 71.50 IJ 73.69 IJ 82.20 IJKL 59.59 64.82 n 71.25 No 77.10 NO 78.72 NOP 66.23 70.43 s 69.24 68.11
Newly released music 17.87 16.79 18.64 23.08 FGH 22.36 FGH 17.06 gH 13.62 H 9.27 21.21 KLM 22.95 KLM 15.68 M 14.24 M 7.63 24.85 PQR 21.82 QR 18.59 QR 13.02 10.86 18.29 16.65 19.92 t 17.72
Older music I haven't heard before that is new to 
me 13.24 14.17 12.34 16.52 FGH 14.33 gH 11.56 10.96 10.29 17.53 lM 15.41 M 12.81 12.07 10.17 15.56 PQR 13.36 10.16 9.88 10.42 15.48 U 12.92 10.84 14.17 u

* Table Base: LISTENS TO MUSIC
Music that I've heard before

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 68.89 69.05 69.02 60.40 63.30 71.38 DE 75.43 DE 80.44 DEFg 61.25 61.64 71.50 IJ 73.69 IJ 82.20 IJKL 59.59 64.82 n 71.25 No 77.10 NO 78.72 NOP 66.23 70.43 s 69.24 68.11
Median 75.00 75.00 75.00 60.00 60.00 80.00 80.00 90.00 60.00 60.00 80.00 80.00 90.00 60.00 60.00 80.00 80.00 85.00 70.00 75.00 75.00 75.00
Standard Deviation 23.53 23.48 23.45 22.55 22.64 22.92 21.95 21.00 22.35 23.57 21.24 21.90 21.27 22.77 21.75 24.79 21.97 20.68 25.55 22.36 24.02 23.23

* Table Base: LISTENS TO MUSIC
Newly released music

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 17.87 16.79 18.64 23.08 FGH 22.36 FGH 17.06 gH 13.62 H 9.27 21.21 KLM 22.95 KLM 15.68 M 14.24 M 7.63 24.85 PQR 21.82 QR 18.59 QR 13.02 10.86 18.29 16.65 19.92 t 17.72
Median 15.00 15.00 15.00 20.00 20.00 15.00 10.00 5.00 20.00 20.00 15.00 10.00 5.00 20.00 20.00 10.00 10.00 5.00 15.00 10.00 15.00 15.00
Standard Deviation 15.91 14.20 17.17 16.26 16.79 14.48 13.93 12.04 13.75 17.73 11.78 11.70 9.89 18.18 15.93 16.92 15.82 13.68 15.41 14.20 19.43 15.34

* Table Base: LISTENS TO MUSIC
Older music I haven't heard before that is new to me

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 13.24 14.17 12.34 16.52 FGH 14.33 gH 11.56 10.96 10.29 17.53 lM 15.41 M 12.81 12.07 10.17 15.56 PQR 13.36 10.16 9.88 10.42 15.48 U 12.92 10.84 14.17 u
Median 10.00 10.00 10.00 10.00 10.00 10.00 5.00 5.00 14.00 10.00 10.00 10.00 5.00 10.00 10.00 5.00 5.00 5.00 10.00 10.00 5.00 10.00
Standard Deviation 15.63 16.28 14.84 16.83 15.74 14.16 14.85 14.36 18.19 15.86 14.38 14.99 15.12 15.41 15.64 13.86 14.70 13.65 17.14 15.44 13.33 16.37

* Table Base: LISTENS TO MUSIC

QS1Q5: On which of the following devices or instruments do you regularly listen to music? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Radio (i.e., in-car or in-home radio without using a 
CD or other device) 69% 68% 71% 49% 69% D 79% De 78% De 83% DE 45% 72% I 76% I 80% I 78% I 54% 66% n 82% NO 76% N 89% NOQ 70% 71% v 71% v 62%
Mobile phone or smart phone (e.g., through 
headphones, using a Bluetooth speaker, using its 
own speakers) 68% 64% 72% B 81% FGH 89% DFGH 66% H 62% H 30% 71% M 88% IKLM 64% M 61% M 31% 91% PQR 91% PQR 68% R 62% R 29% 63% 69% 69% 69%
Computer (desktop or laptop) 43% 51% C 35% 49% H 45% H 42% H 45% H 30% 56% m 47% 49% 60% M 41% 42% qR 43% QR 34% r 30% 20% 47% 39% 38% 51% TU
TV 42% 44% 40% 42% 49% fH 38% 43% 38% 40% 51% 43% 49% 40% 44% 48% P 33% 37% 36% 44% v 47% V 39% 35%
In-home sound system (e.g., boombox, stereo 
system) 33% 40% C 26% 30% 41% Dfh 30% 35% 30% 31% 50% I 38% 50% I 39% 29% 33% q 22% 21% 22% 33% 37% U 26% 33%
Handheld music player (e.g., portable CD player, 
MP3 player, iPod) 23% 28% C 19% 26% H 30% gH 23% H 22% h 13% 28% M 37% M 36% M 27% M 12% 23% P 25% P 10% 16% 15% 26% 20% 25% 25%
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An instrument being played by me or someone in 
the room with me (e.g., a concert, practicing an 
instrument) 15% 19% C 12% 21% FGH 17% 12% 12% 10% 27% M 18% 15% 20% 11% 17% pQ 15% Q 8% 5% 10% 15% 14% 13% 21% tu
Record player 10% 13% C 7% 10% 8% 7% 12% 12% 16% 8% 9% 13% 18% j 5% 8% 5% 12% n 7% 8% 11% 10% 11%
Other 3% 2% 3% 1% 1% 2% 3% 8% DEFg 0% 1% 0% 2% 8% IjK 3% 1% 4% 3% 7% O 3% 2% 4% 2%

* Table Base: LISTENS TO MUSIC

QS1Q3: Which of the following providers do you currently use to listen to music? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
YouTube (general website) 56% 59% c 52% 62% GH 65% GH 64% GH 48% H 36% 62% M 64% M 69% M 57% 43% 62% QR 67% QR 59% QR 40% 30% 53% 59% U 48% 59% u
Spotify 40% 43% c 36% 57% FGH 51% FGH 39% GH 25% H 14% 60% LM 53% LM 46% M 30% m 15% 54% PQR 49% PQR 30% R 20% 13% 41% 37% 41% 41%
Public radio 34% 33% 35% 22% 29% 38% De 41% DE 48% DE 23% 27% 38% i 39% i 43% IJ 22% 31% 39% N 42% No 53% NOp 36% 37% v 32% 28%
Pandora 33% 32% 35% 30% 42% DGH 40% H 30% 26% 23% 43% Im 43% I 29% 28% 38% r 42% R 36% 31% 25% 35% 35% 32% 31%
Apple Music 24% 27% c 21% 30% GH 34% FGH 22% H 18% 12% 29% m 38% M 31% M 24% 15% 31% PQR 31% PQR 12% 12% 9% 30% U 24% u 16% 26% U
YouTube's paid services (e.g., YouTube Music, 
YouTube TV) 18% 22% C 15% 26% FGH 27% FGH 15% H 16% H 3% 29% KM 37% KlM 11% 22% M 3% 22% QR 17% R 19% qR 10% 3% 23% 17% 19% 16%
SoundCloud 16% 21% C 10% 28% FGH 21% FGH 11% H 8% H 1% 42% jKLM 27% kLM 13% M 10% M 0% 16% QR 15% QR 8% R 6% r 1% 13% 14% 11% 24% STU
TIDAL 4% 5% 3% 6% GH 6% GH 4% H 1% 0% 7% M 7% M 4% 3% 0% 4% Qr 6% QR 3% q 0% 0% 5% 3% 2% 7% Tu
Bandcamp 2% 2% 2% 2% h 3% H 3% H 2% 0% 3% 3% 2% 1% 0% 2% 3% 4% 2% 0% 1% 1% 4% t 2%
Other 16% 16% 17% 3% 12% D 15% D 27% DEF 32% DEF 2% 17% I 9% i 26% IK 33% IJK 5% 9% 22% NO 27% NO 31% NO 15% 19% 14% 15%

* Table Base: LISTENS TO MUSIC

QS1Q4: From which of the following resources do you learn about new music (i.e., newly released music or older music that is new to you)? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Public radio 45% 41% 49% B 40% 51% D 43% 52% D 42% 33% 47% i 37% 51% i 43% 47% 55% r 50% 53% 42% 48% 45% 45% 43%
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 40% 40% 40% 56% FGH 54% FGH 36% H 32% H 12% 59% KLM 50% kM 34% M 35% M 12% 52% pQR 58% PQR 39% R 28% R 11% 37% 42% 36% 43%
My peers (e.g., friends, coworkers) 39% 39% 39% 41% H 48% GH 44% H 36% H 24% 35% m 50% iM 53% iM 44% M 20% 46% pQR 47% pQR 34% 29% 28% 38% 40% 42% 34%
Steaming platform(s) that I use (e.g., personalized 
recommendations, prebuilt playlists) 38% 40% 37% 51% FGH 54% FGH 30% H 33% H 14% 54% KLM 61% KLM 27% 32% m 16% 47% pQR 49% PQR 33% R 33% R 12% 32% 41% s 36% 41% s
TV show(s) (e.g., songs/music featured in a show, 
VH1, MTV) 37% 37% 37% 45% FGH 46% FGH 29% 33% 28% 45% kM 49% KlM 29% 31% 28% 46% PqR 43% pR 29% 34% 28% 44% U 36% 33% 40%
Someone younger than me 29% 28% 30% 23% 34% D 36% D 27% 28% 22% 36% i 35% 25% 25% 25% 33% 37% n 29% 31% 31% 23% 31% t 34% T
Advertisements (e.g., an ad for a new release, 
songs/music used in an ad) 27% 29% 24% 31% FH 35% FgH 20% 25% 17% 39% klM 41% KlM 23% 24% 14% 24% 30% p 18% 27% 21% 23% 29% 23% 30%
Directly from the artist/record label (e.g., 
newsletters, social media posts) 23% 26% 21% 29% fH 31% FH 20% H 24% H 8% 35% M 30% M 23% M 28% M 7% 23% R 31% PR 17% 21% R 9% 19% 23% 21% 29% S
Someone older than me 21% 24% c 18% 31% FGH 26% GH 19% H 15% h 8% 36% lM 26% M 23% m 20% 10% 27% PQR 26% pQR 15% 10% 6% 19% 20% 18% 28% stU
A celebrity/influencer that I follow 15% 16% 14% 29% eFGH 20% FGH 4% 8% 4% 31% KLM 23% KLM 2% 9% 6% 28% oPQR 17% PQR 5% 8% 3% 15% 16% 13% 18%
Podcast(s) 14% 19% C 9% 14% H 24% DGH 21% GH 11% H 3% 19% M 34% iLM 27% M 14% m 5% 10% R 15% qR 14% R 7% R 0% 16% 13% 18% 12%
Industry publications/websites (e.g., AV Club, 
Rolling Stone, Alternative Press) 10% 14% C 7% 10% H 14% H 15% H 11% H 3% 12% 19% M 20% M 18% M 6% 9% R 10% qR 9% R 4% 0% 13% t 8% 8% 14% t
Other 2% 3% 1% 1% 2% 2% 3% 4% d 2% 2% 4% 3% 5% 0% 2% 1% 2% 4% N 2% 1% 3% 4%
Not at all sure 10% 9% 11% 4% 3% 11% DE 11% DE 26% DEFG 0% 4% 8% I 5% 30% IJKL 7% o 2% 13% O 17% NO 22% NO 11% 9% 15% V 6%

* Table Base: LISTENS TO MUSIC

QS1Q6: Do you enjoy listening to any of the following genres of music?

Like

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1172 N=574 N=589 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=267
Total (Unweighted) N=1165 N=428 N=729 N=291 N=253 N=173 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=106 N=137 N=135 N=232 N=455 N=255 N=223
Pop 83% 81% 84% 90% GH 86% GH 86% GH 75% 70% 89% LM 82% 86% lm 70% 72% 91% QR 90% qR 86% R 80% r 69% 80% 78% 84% 91% ST
Rock 78% 83% C 73% 70% 82% Dh 82% Dh 88% DH 73% 76% 89% iM 88% m 93% IM 74% 65% 76% n 75% 83% Nr 72% 80% 74% 82% t 79%
R&B 69% 67% 71% 77% FGH 84% FGH 66% H 56% 54% 71% lM 85% iKLM 65% 54% 54% 83% PQR 84% PQR 67% r 57% 53% 74% 70% 68% 65%
Holiday (e.g., Christmas, Halloween) 67% 60% 73% B 63% 72% d 64% 69% 70% 57% 73% IKl 55% 58% 61% 69% 71% 73% 80% n 78% 64% 67% 71% 66%
Country 64% 62% 66% 56% 72% Df 61% 65% 71% D 53% 70% I 57% 62% 73% Ik 59% 73% N 66% 68% 69% 62% 68% V 67% v 56%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 61% 61% 62% 62% 70% FG 53% 53% 66% FG 67% L 73% KLM 55% 45% 55% 56% 67% P 51% 61% 75% NPq 62% 57% 63% 66% t
Hip hop/Rap 56% 54% 57% 84% FGH 79% FGH 55% GH 27% H 12% 82% KLM 82% KLM 58% LM 24% M 9% 86% PQR 77% PQR 53% QR 31% R 16% 52% 55% 54% 61%
Alternative (e.g., punk, indie) 51% 57% C 44% 60% GH 70% dFGH 55% H 44% H 17% 69% LM 75% LM 62% M 50% M 22% 51% qR 66% NPQR 47% R 39% R 12% 52% 49% 46% 56% u
Jazz/Swing 50% 55% C 46% 43% 58% DF 44% 52% 58% DF 49% 70% IKlm 51% 53% 55% 38% 47% 36% 51% nP 62% NoP 53% 47% 52% 53%
Classical (e.g., opera, choral, orchestra) 48% 52% C 44% 46% 50% 44% 45% 55% fg 50% 63% lm 49% 47% 49% 42% 39% 38% 43% 61% NOPQ 52% t 43% 45% 55% Tu
Metal 42% 51% C 33% 45% H 56% dGH 54% GH 41% H 14% 53% M 67% ilM 63% M 52% M 20% 37% R 45% QR 44% qR 31% R 9% 51% TU 37% 39% 47% T
World (e.g., Latin, K-pop, Celtic) 40% 39% 41% 51% FGH 48% FGH 32% 36% 27% 50% klM 54% KLM 34% m 33% 20% 51% PqR 43% p 30% 38% 34% 44% 39% 35% 45% u
Religious (e.g., gospel, Christian) 38% 35% 40% 33% 47% DFG 35% 35% 39% 30% 54% IKlM 24% 36% 33% 36% 41% 48% q 34% 45% 28% 45% SUv 34% 36%
Electronic (e.g., EDM, house, dubstep, lo-fi) 36% 43% C 29% 56% FGH 50% FGH 30% gH 21% H 9% 67% KLM 57% kLM 39% lM 23% 12% 44% PQR 43% PQR 21% R 19% R 6% 32% 36% 30% 45% StU

* Table Base: LISTENS TO MUSIC
Dislike

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1093 N=515 N=569 N=327 N=188 N=174 N=195 N=210 N=154 N=81 * N=89 * N=92 * N=103 N=172 N=107 N=85 * N=103 N=107 N=202 N=423 N=233 N=236
Total (Unweighted) N=1108 N=392 N=708 N=274 N=226 N=166 N=206 N=236 N=76 * N=86 * N=62 * N=69 * N=101 N=198 N=140 N=104 N=137 N=135 N=221 N=436 N=247 N=204
Electronic (e.g., EDM, house, dubstep, lo-fi) 68% 63% 73% B 48% 59% D 73% DE 82% DE 92% DEFG 36% 56% I 64% I 82% IJk 89% IJK 58% 61% 82% NO 81% NO 94% NOPQ 70% 68% 73% v 62%
Religious (e.g., gospel, Christian) 67% 73% C 62% 72% eH 63% 69% 67% 61% 78% J 60% 84% Jlm 69% 68% 67% pr 64% 53% 66% 55% 76% T 59% 68% t 73% T
World (e.g., Latin, K-pop, Celtic) 64% 68% c 61% 53% 61% 72% De 67% D 73% DE 55% 60% 73% i 72% i 81% IJ 51% 62% 72% N 62% 66% N 59% 65% 68% 62%
Metal 62% 55% 69% B 59% f 52% 49% 61% f 86% DEFG 52% 43% 40% 51% 81% IJKL 66% 60% 58% 69% 91% NOPQ 52% 67% S 63% S 60%
Classical (e.g., opera, choral, orchestra) 56% 54% 58% 58% H 59% H 60% H 57% h 45% 55% 48% 56% 57% 52% 61% R 67% R 64% R 57% R 39% 50% 60% sv 58% 51%
Jazz/Swing 53% 50% 56% 61% egH 50% 60% H 50% 42% 56% j 40% 54% 51% 46% 65% QR 58% R 66% QR 49% 38% 50% 56% 50% 54%
Alternative (e.g., punk, indie) 53% 47% 58% B 43% 36% 48% E 56% DE 84% DEFG 34% 33% 42% 50% ij 79% IJKL 51% O 37% 55% O 61% O 88% NOPQ 51% 53% 57% 50%
Hip hop/Rap 47% 51% 45% 18% 24% 48% DE 75% DEF 88% DEFG 20% 24% 47% IJ 82% IJK 93% IJKl 15% 25% n 49% NO 69% NOP 84% NOPQ 50% 47% 48% 44%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 42% 44% 39% 41% 36% 50% EH 48% EH 35% 36% 35% 50% 59% IJ 45% 46% R 36% 51% oR 39% r 25% 40% 46% 39% 38%
Country 39% 42% c 35% 48% EGH 34% 41% h 36% 29% 52% M 39% 47% M 40% 27% 43% Oqr 30% 35% 32% 31% 40% 34% 35% 49% TU
Holiday (e.g., Christmas, Halloween) 35% 44% C 27% 40% 33% 39% 32% 31% 48% 35% 49% 46% 39% 32% q 32% q 28% 20% 22% 38% 35% 30% 39%
R&B 33% 37% c 30% 24% 18% 36% DE 46% DE 47% DEf 32% 19% 38% J 49% iJ 47% iJ 18% 18% 34% NO 43% NO 47% NO 28% 32% 34% 39% s
Rock 24% 19% 28% B 32% EFG 21% g 19% 13% 27% G 26% L 15% 13% 8% 27% kL 37% Q 26% 26% 17% 28% q 21% 28% U 19% 24%
Pop 18% 21% c 16% 10% 16% 15% 25% Def 30% DEF 12% 23% 16% 31% Ik 29% I 9% 10% 15% 20% No 31% NOPq 21% V 23% V 16% 11%

* Table Base: LISTENS TO MUSIC

QS1Q9: You indicated in a previous question that you enjoy listening to world music. Which of the following sub-genres of world music do you enjoy listening to? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=474 N=226 N=241 N=178 N=108 N=60 * N=72 * N=58 * N=85 * N=57 * N=33 * N=33 * N=21 ** N=92 * N=50 * N=26 ** N=39 * N=37 * N=94 * N=174 N=85 * N=121
Total (Unweighted) N=428 N=156 N=266 N=146 N=107 N=46 * N=64 * N=65 * N=43 * N=48 * N=21 ** N=20 ** N=26 ** N=103 N=59 * N=25 ** N=44 * N=39 * N=88 * N=169 N=70 * N=101
Latin (e.g., salsa, reggaeton, samba) 61% 59% 64% 55% 67% 67% 57% 67% 49% 65% 70% 56% 68% 61% 69% 62% 57% 67% 55% 68% 55% 59%
Caribbean (e.g., reggae, calypso) 57% 64% C 51% 45% 61% D 80% DeH 68% Dh 45% 51% 70% 86% Im 65% 54% 39% 50% 72% NR 70% NR 40% 62% u 57% 43% 62% u
K-pop 44% 43% 43% 56% GH 46% GH 41% 26% 25% 50% 46% 49% 25% 35% 62% oPQR 45% R 31% 26% 20% 40% 40% 49% 47%
Celtic 38% 38% 38% 12% 45% D 47% D 57% D 72% DEF 14% 47% I 38% i 67% I 66% I 11% 43% N 58% N 48% N 75% NOq 37% 40% 36% 37%
Afrobeat 30% 36% c 25% 24% 48% DGH 36% H 25% 14% 22% 51% IM 48% i 39% 21% 26% 45% NpQR 20% 14% 11% 29% 30% 22% 37%
Other 4% 2% 5% 3% 1% 2% 5% 13% DEf 0% 2% 0% 4% 6% 6% 0% 4% 6% 17% O 1% 8% suv 1% 2%

* Table Base: ENJOYS LISTENING TO WORLD MUSIC

QS1Q7: Which of the following is your favorite genre of music? Please select only one.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
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Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Rock 21% 26% C 16% 10% 14% 23% DE 38% DEFh 28% DE 13% 16% 28% I 45% IJk 39% IJ 8% 12% 18% N 31% NOPR 17% N 26% T 16% 19% 26% T
Hip hop/Rap 13% 15% 11% 25% FGH 19% FGH 10% GH 0% 0% 29% KLM 22% LM 12% LM 0% 0% 22% PQR 16% QR 7% QR 0% 0% 9% 16% sU 8% 14%
Country 11% 8% 13% b 5% 13% D 10% 15% D 12% D 4% 12% 9% 8% 10% 6% 15% N 12% 22% Np 15% n 7% 14% sV 13% sV 5%
Pop 10% 8% 11% 15% EFgh 8% 5% 8% 8% 10% 6% 4% 10% 10% 20% OPQR 9% 7% 7% 6% 11% 7% 9% 14% T
R&B 9% 6% 13% B 13% gH 12% H 9% 6% 4% 7% 8% m 6% 6% 1% 19% QR 15% qr 11% 7% 6% 7% 11% 10% 7%
Alternative (e.g., punk, indie) 6% 5% 6% 8% gH 8% gH 7% H 3% 1% 10% lm 4% 6% 2% 2% 6% R 12% QR 9% R 4% r 0% 8% t 4% 8% t 5%
Religious (e.g., gospel, Christian) 5% 5% 5% 2% 6% d 4% 8% D 7% D 0% 6% i 2% 13% IK 7% i 4% 6% 6% 4% 7% 3% 9% SuV 4% 2%
Metal 4% 6% C 2% 3% h 4% H 12% DEGH 2% 0% 5% m 4% 18% IJLM 3% 0% 1% 4% 5% nR 2% 0% 5% 5% 3% 2%
Classical (e.g., opera, choral, orchestra) 4% 4% 3% 2% 1% 1% 4% 11% DEFG 3% 3% 0% 3% 11% iJKl 0% 0% 2% 5% NO 11% NOP 7% TU 3% 2% 4%
Jazz/Swing 3% 3% 2% 1% 1% 3% 2% 7% DEfG 1% 3% 4% 3% 4% 0% 0% 1% 0% 11% NOPQ 3% 2% 4% t 3%
Electronic (e.g., EDM, house, dubstep, lo-fi) 2% 3% 2% 4% H 3% 3% 1% 0% 6% 2% 2% 2% 1% 2% 3% 3% 1% 0% 2% 1% 2% 6% Tu
World (e.g., Latin, K-pop, Celtic) 2% 1% 3% 6% EFH 1% 0% 2% 0% 5% jm 0% 0% 1% 0% 6% oPr 1% 0% 3% 0% 2% 3% v 2% 1%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 2% 2% 2% 2% 2% 1% 2% 4% f 3% 3% 0% 0% 3% 0% 1% 2% 4% n 6% NO 2% 2% 2% 2%
Holiday (e.g., Christmas, Halloween) 1% 0% 2% B 0% 1% 2% d 2% d 2% d 0% 0% 0% 0% 0% 0% 1% 4% N 3% N 4% N 1% 1% 1% 1%
Other 4% 4% 3% 1% 2% 6% De 2% 10% DEG 2% 2% 6% l 0% 9% ijL 1% 1% 5% n 4% 10% NO 3% 3% 6% 3%
N/A - I don't have a favorite genre of music. 5% 4% 5% 4% 7% 4% 5% 4% 3% 9% km 1% 5% 1% 5% 5% 8% 5% 6% 3% 5% 5% 4%

* Table Base: LISTENS TO MUSIC

  QS1Q11: Thinking about your favorite music (genre, song, or ar st), which of the following characteris cs do you like about it the most? Please select only one.I like...

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Overall "vibe" (e.g., tempo, feeling) 19% 17% 21% 23% H 26% FH 15% 18% h 10% 19% 23% m 15% 14% 11% 28% pR 28% pR 16% 21% R 9% 17% 20% 20% 18%
Lyrics I can relate to 18% 15% 21% b 17% 20% g 24% G 13% 17% 13% 17% 28% ILM 8% 12% 20% 23% 19% 18% 21% 15% 16% 21% 20%
The artist (e.g., singer, band) performing 16% 15% 16% 8% 9% 12% 25% DEF 30% DEF 7% 9% 11% 29% IJK 28% IJK 8% 9% 13% 22% NO 31% NOP 17% 14% 19% 14%
The music's genre 12% 12% 12% 9% 10% 16% d 10% 15% 10% 12% 17% 6% 15% 8% 9% 16% 13% 15% 13% 12% 13% 8%
The rhythm/beat 11% 11% 11% 13% 13% 11% 10% 8% 12% 17% 11% 8% 8% 13% 10% 11% 12% 8% 9% 12% 8% 14% u
Clean lyrics (e.g., no curse words, appropriate 
themes) 7% 8% 6% 5% 7% 5% 9% 9% 5% 11% k 2% 11% k 11% k 6% 4% 9% 6% 8% 6% 10% V 6% 3%
The instrumentals (e.g., instruments used, chords, 
key) 7% 9% C 4% 8% 4% 5% 8% 8% 13% J 2% 6% 11% J 10% j 3% 5% 5% 5% 5% 10% 6% 5% 8%
It's well-known or very popular 4% 5% 4% 3% 5% 5% 6% 3% 1% 6% 4% 12% I 4% 6% q 4% 6% Q 1% 2% 5% 4% 4% 4%

Explicit lyrics (e.g., uses curse words, adult themes) 4% 5% c 3% 10% EFGH 3% H 3% H 1% 0% 16% JKLM 1% 2% 1% 0% 4% r 5% r 5% r 1% 0% 4% 4% 2% 7% U
It's unknown or not very popular 1% 0% 1% 2% 1% 0% 0% 0% 1% 0% 0% 0% 1% 2% 1% 0% 0% 0% 2% u 0% 0% 1%
Other 2% 2% 1% 2% 2% 2% 0% 1% 4% 2% 3% 0% 1% 1% 2% 1% 0% 1% 1% 1% 2% 3%

* Table Base: LISTENS TO MUSIC

QS1Q8: Which of the following is your least favorite genre of music? Please select only one.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Hip hop/Rap 18% 21% c 16% 4% 6% 20% DE 30% DEf 42% DEFG 6% 8% 20% Ij 27% IJ 54% IJKL 3% 5% 20% NO 32% NOp 31% NO 18% 18% 22% 15%
Religious (e.g., gospel, Christian) 16% 18% C 13% 24% EfGH 12% 14% 14% 10% 30% JLM 15% 18% 13% 11% 18% or 9% 10% 15% 8% 18% t 11% 15% 22% T
Metal 15% 8% 22% B 10% 16% 10% 15% 26% DEFG 6% 8% 6% 7% 14% 14% 24% n 14% 23% n 37% NOPQ 14% 16% 18% 11%
Country 8% 9% 8% 13% H 9% H 7% H 7% H 1% 12% M 10% M 8% M 9% M 0% 14% pQR 8% r 6% 5% 1% 7% 8% 7% 9%
Classical (e.g., opera, choral, orchestra) 5% 4% 6% 5% 11% DFH 3% 6% 2% 3% 8% k 1% 8% k 2% 7% 13% pQR 5% 4% 2% 5% 6% v 7% v 2%
Electronic (e.g., EDM, house, dubstep, lo-fi) 5% 5% 5% 4% 6% 9% H 5% 2% 6% 6% 5% 4% 3% 3% 6% 13% NoqR 5% 2% 5% 6% 3% 5%
Jazz/Swing 4% 4% 5% 8% eGH 4% 5% h 1% 1% 9% LM 3% 3% 0% 1% 8% r 4% 7% 3% 2% 5% 4% 4% 5%
World (e.g., Latin, K-pop, Celtic) 3% 4% 3% 6% H 4% H 4% H 2% 0% 7% M 3% 4% m 3% 0% 5% 4% 4% 1% 0% 2% 4% 3% 4%
Alternative (e.g., punk, indie) 3% 3% 3% 3% 2% 2% 4% 5% 1% 3% 3% 5% 6% 5% 1% 1% 4% 4% 5% 3% 2% 4%
Holiday (e.g., Christmas, Halloween) 3% 4% 2% 2% 5% H 5% H 3% H 0% 3% 3% 6% M 6% M 0% 1% 6% NQr 3% 1% 0% 5% 3% 2% 2%
Rock 2% 1% 2% 2% 2% 2% 1% 1% 1% 3% 3% 0% 0% 3% 1% 1% 2% 1% 1% 1% 2% 1%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 1% 1% 2% 1% 0% 4% Eh 1% 1% 1% 1% 3% 0% 1% 2% 0% 5% O 2% 1% 1% 2% 2% 1%
R&B 1% 1% 1% 1% 1% 2% h 0% 0% 1% 1% 3% 0% 0% 1% 0% 1% 0% 0% 0% 2% 0% 1%
Pop 0% 1% 0% 0% 2% dh 0% 0% 0% 0% 3% 0% 0% 0% 0% 1% 0% 1% 0% 1% 0% 1% 0%
Other 3% 4% C 2% 3% 3% 2% 5% 2% 4% 4% 2% 10% m 2% 1% 2% 2% 0% 3% 3% 3% 1% 4%
N/A - I don't have a least favorite genre of music. 12% 12% 11% 14% Gh 18% GH 12% g 5% 7% 10% 21% ilM 15% 8% 6% 17% pQr 16% pQ 8% q 2% 9% q 10% 12% 11% 13%

* Table Base: LISTENS TO MUSIC

  QS1Q12: Thinking about your least favorite music (genre, song, or ar st) which of the following characteris cs do you dislike about it the most? Please select only one.I dislike...

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Overall "vibe" (e.g., tempo, feeling) 20% 21% 19% 22% 18% 20% 21% 17% 21% 22% 21% 22% 17% 23% o 13% 19% 20% 18% 18% 21% 19% 20%
Explicit lyrics (e.g., uses curse words, adult themes) 19% 18% 20% 8% 13% 16% D 28% DEF 38% DEF 8% 17% 14% 26% I 32% IJK 8% 9% 18% No 31% NOp 44% NOPq 18% 22% v 20% 14%
Lyrics I cannot relate to 18% 18% 17% 19% 15% 16% 20% 17% 20% 12% 11% 22% 25% Jk 18% 18% 21% r 19% r 9% 15% 20% 15% 16%
The music's genre 14% 16% 13% 16% 14% 16% 11% 12% 17% 16% 21% 11% 13% 16% 13% 11% 12% 11% 18% t 12% 15% 15%
The rhythm/beat 7% 5% 10% B 8% 6% 11% 6% 5% 4% 3% 9% 2% 5% 12% 9% 14% 9% 6% 5% 7% 8% 9%
The instrumentals (e.g., instruments used, chords, 
key) 7% 6% 7% 7% 11% GH 7% 4% 4% 7% 7% 7% 4% 2% 7% 15% NpQR 6% 4% 5% 9% T 4% 7% t 9% T
It's unknown or not very popular 4% 6% 3% 8% H 4% 3% 4% 1% 12% jKM 3% 1% 7% 2% 4% 4% 6% Qr 1% 1% 9% Tu 2% 4% 6% t
Clean lyrics (e.g., no curse words, appropriate 
themes) 3% 2% 3% 6% GH 3% gh 2% h 0% 0% 6% lM 3% 3% 0% 0% 6% pQR 2% 1% 0% 0% 1% 3% 3% 3%
The artist (e.g., singer, band) performing 3% 3% 2% 2% 6% dG 3% 0% 2% 1% 7% lm 5% 0% 1% 2% 5% pq 0% 1% 4% p 3% 2% 3% 3%
It's well-known or very popular 1% 1% 1% 3% h 1% 1% 0% 0% 3% 1% 2% 0% 0% 2% 2% 1% 1% 0% 0% 2% 1% 1%
Other 4% 5% 4% 2% 9% DH 5% 5% 3% 2% 8% 6% 6% 3% 2% 10% Nr 4% 5% 2% 3% 5% 5% 3%

* Table Base: LISTENS TO MUSIC

QS1Q20: How much more or less likely are you to shop with or use a brand given each of the following situations?

The brand's advertisement(s) features a song that I like

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
More likely (Net) 44% 43% 46% 47% H 55% fGH 44% 38% 35% 46% m 59% kLM 41% 33% 32% 47% 52% r 48% 43% 38% 43% 43% 46% 47%

Much more likely 15% 17% 14% 18% GH 26% dfGH 18% GH 6% 7% 22% Lm 29% LM 19% L 3% 9% 14% R 23% nQR 16% R 9% 4% 12% 16% 12% 20% su
Somewhat more likely 29% 26% 32% b 29% 29% 27% 32% 28% 25% 29% 22% 30% 23% 33% 28% 32% 34% 34% 31% 27% 33% 26%

Neither more nor less likely 47% 48% 45% 39% 36% 51% DE 56% DE 60% DE 40% 33% 56% iJ 62% IJ 60% IJ 38% 39% 46% 50% n 60% NOp 49% 48% 49% 42%
Less likely (Net) 9% 9% 9% 14% eFGH 9% 4% 6% 5% 14% k 8% 3% 5% 8% 15% PqR 9% r 5% 7% 2% 8% 9% 6% 11% u

Somewhat less likely 5% 6% 5% 9% FGh 5% 2% 3% 4% 11% kl 5% 2% 2% 6% 7% r 5% 3% 4% 1% 6% 5% 3% 6%
Much less likely 3% 3% 4% 6% H 3% 2% 3% 1% 3% 3% 2% 4% 2% 8% pR 4% 2% 3% 1% 2% 4% 2% 5%

* Table Base: LISTENS TO MUSIC
A musical artist (i.e., a solo musician or band) that I like becomes the brand's spokesperson

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
More likely (Net) 37% 40% 35% 45% fGH 48% FGH 34% 29% 26% 47% LM 58% KLM 37% 26% 29% 43% pR 38% R 30% 32% 23% 34% 35% 37% 44% st

Much more likely 12% 14% 11% 17% GH 17% GH 15% GH 7% 3% 18% LM 27% LM 16% lM 4% 2% 16% oR 8% 15% R 9% 3% 9% 13% 12% 15% s
Somewhat more likely 25% 26% 24% 28% f 30% F 18% 22% 23% 29% 30% 21% 22% 27% 27% p 30% P 15% 22% 19% 25% 22% 25% 29%

Neither more nor less likely 55% 52% 57% 45% 43% 62% DE 65% DE 67% DE 42% 37% 60% iJ 69% IJ 61% IJ 48% 49% 63% No 62% No 73% NO 55% 55% 56% 53%
Less likely (Net) 8% 8% 8% 10% 9% 5% 6% 7% 11% k 6% 3% 6% 10% 9% 12% r 7% 6% 4% 11% V 10% V 7% 3%

Somewhat less likely 5% 6% 4% 7% 6% 4% 3% 4% 9% 3% 3% 5% 7% 5% 8% qr 6% 2% 1% 8% Uv 6% u 3% 3%
Much less likely 3% 2% 3% 3% 4% 1% 2% 3% 2% 2% 0% 1% 3% 4% 5% 1% 4% 3% 3% v 3% V 4% V 0%

* Table Base: LISTENS TO MUSIC
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A non-musical celebrity (e.g., movie star, athlete, socialite) that I like becomes the brand's spokesperson

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
More likely (Net) 24% 24% 23% 31% GH 33% GH 25% gH 15% 10% 29% LM 43% KLM 25% lm 11% 12% 32% QR 23% R 25% R 20% r 9% 24% 20% 26% 27%

Much more likely 8% 10% c 6% 9% GH 18% DGH 11% GH 2% 1% 10% lM 27% IKLM 12% lM 2% 0% 8% Qr 9% QR 9% QR 2% 2% 6% 6% 9% 13% sT
Somewhat more likely 16% 15% 17% 22% gH 15% 14% 13% 10% 19% 16% 13% 9% 12% 24% oR 14% 15% 18% r 8% 18% 14% 17% 14%

Neither more nor less likely 60% 56% 64% B 51% 52% 64% DE 65% DE 75% DEfg 46% 41% 61% J 68% IJ 70% IJ 56% 63% 68% n 63% 80% NOQ 57% 62% 63% 57%
Less likely (Net) 16% 20% C 13% 19% f 15% 11% 19% f 15% 25% 16% 14% 22% 19% 13% 14% 8% 17% p 11% 18% u 18% u 11% 16%

Somewhat less likely 10% 14% C 7% 14% fH 10% 7% 13% h 6% 21% jkm 10% 8% 19% 9% 7% 10% r 6% 7% 3% 15% U 10% u 5% 13% U
Much less likely 6% 5% 6% 4% 5% 4% 7% 9% f 3% 7% 6% 3% 9% 6% 4% 1% 10% oP 8% P 4% 8% v 6% 3%

* Table Base: LISTENS TO MUSIC
The brand supports social initiatives related to music (e.g., donates to local music venues, creates scholarships for up-and-coming musicians)

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
More likely (Net) 40% 43% 38% 43% GH 54% DfGH 44% GH 31% 27% 45% lm 59% LM 53% LM 30% 29% 41% R 50% PQR 34% 33% 25% 40% 36% 42% 47% T

Much more likely 15% 16% 13% 18% GH 23% GH 15% H 9% 5% 19% lM 33% iKLM 15% m 6% 5% 17% R 13% r 15% R 12% r 4% 10% 16% s 14% 16%
Somewhat more likely 26% 27% 25% 25% 31% gh 29% 22% 22% 26% 26% 38% 23% 24% 24% 36% NPQR 19% 21% 21% 30% T 20% 28% t 30% T

Neither more nor less likely 49% 44% 54% B 40% 40% 51% de 57% DE 63% DEF 37% 34% 42% 55% iJ 55% IJ 44% 44% 60% NO 59% NO 71% NO 50% 51% 52% 43%
Less likely (Net) 11% 13% c 9% 17% EFh 6% 5% 11% f 10% 18% JK 7% 5% 15% k 16% jk 16% OPqR 6% 5% 8% 4% 10% 13% U 7% 11%

Somewhat less likely 6% 6% 6% 10% EFgh 4% 2% 4% 5% 9% jk 2% 2% 6% 8% 11% PQR 6% 3% 3% 2% 5% 8% U 3% 5%
Much less likely 5% 7% C 3% 7% E 2% 3% 7% e 5% 9% 5% 3% 9% 8% 5% O 0% 3% o 4% O 2% 5% 5% 4% 6%

* Table Base: LISTENS TO MUSIC

QS1Q19: How much do you agree or disagree with each of the following statements?

I like finding music that other people have not discovered yet. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Agree (Net) 62% 69% C 56% 79% FGH 71% FGH 56% H 57% H 36% 80% M 81% kM 67% M 70% M 39% 77% OPQR 62% PQR 44% 45% 33% 57% 63% 58% 68% su

Strongly agree 23% 26% C 19% 31% GH 32% GH 23% gH 14% H 6% 33% lM 39% LM 29% M 17% 7% 30% PQR 25% QR 17% R 11% 5% 23% 22% 21% 24%
Somewhat agree 40% 43% 37% 47% FH 39% h 33% 43% H 30% 48% m 42% 39% 53% M 32% 47% PqR 36% 27% 34% 28% 34% 41% 37% 44%

Disagree (Net) 38% 31% 44% B 21% 29% 44% DE 43% DE 64% DEFG 20% 19% 33% j 30% 61% IJKL 23% 38% N 56% NO 55% NO 67% NO 43% v 37% 42% v 32%
Somewhat disagree 25% 20% 29% B 14% 22% d 25% D 29% D 41% DEFG 14% 12% 18% 20% 42% IJKL 15% 31% N 32% N 39% N 41% N 30% tv 22% 29% 21%
Strongly disagree 13% 11% 15% 7% 7% 19% DE 13% de 23% DEG 6% 7% 14% 10% 19% IJ 8% 7% 24% NO 16% no 26% NO 13% 15% 13% 10%

* Table Base: U.S. RESPONDENTS
I stop listening to certain songs or artists after they become mainstream or too popular. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Agree (Net) 31% 36% C 27% 46% EfGH 32% H 35% H 26% H 10% 49% M 36% M 37% M 38% M 13% 43% OQR 28% QR 32% QR 14% 7% 32% 34% U 23% 34% U

Strongly agree 10% 13% C 7% 19% FGH 12% GH 10% H 5% H 0% 22% lM 18% M 13% M 9% M 0% 16% opQR 7% QR 6% qR 1% 0% 7% 13% sU 5% 14% sU
Somewhat agree 21% 23% 20% 27% eH 20% H 25% H 21% H 10% 27% M 18% 25% m 29% M 13% 28% QR 21% R 25% QR 13% 7% 25% 22% 18% 20%

Disagree (Net) 69% 64% 73% B 54% 68% D 65% d 74% D 90% DEFG 51% 64% 63% 62% 87% IJKL 57% 72% N 68% 86% NOP 93% NOP 68% 66% 77% TV 66%
Somewhat disagree 38% 39% 37% 31% 35% 36% 39% 54% DEFG 31% 36% 38% 36% 58% IJKL 31% 35% 34% 42% n 51% NOP 40% 33% 46% T 40%
Strongly disagree 30% 24% 35% B 23% 33% d 29% 35% D 36% D 20% 28% 25% 26% 29% 26% 37% n 35% 43% N 43% N 29% 33% 31% 26%

* Table Base: U.S. RESPONDENTS
I don't like today's popular music. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Agree (Net) 54% 59% C 50% 53% 48% 49% 57% 64% dEF 56% 53% 47% 68% jK 69% JK 51% 43% 51% 46% 59% O 50% 59% sV 58% v 47%

Strongly agree 19% 22% 17% 16% 19% 19% 18% 25% d 16% 30% i 20% 22% 23% 17% o 9% 16% 15% 26% Oq 12% 24% SV 23% SV 13%
Somewhat agree 35% 37% 33% 37% 29% 30% 39% e 39% e 40% J 23% 27% 46% JK 47% JK 34% 34% 34% 31% 32% 38% 35% 35% 34%

Disagree (Net) 46% 41% 50% B 47% h 52% H 51% H 43% 36% 44% 47% lM 53% LM 32% 31% 49% 57% R 49% 54% 41% 50% t 41% 42% 53% Tu
Somewhat disagree 30% 27% 33% 29% 29% 39% deH 31% 27% 27% 22% 41% Jlm 25% 24% 31% 35% 36% 36% 29% 36% T 26% 28% 36% T
Strongly disagree 15% 14% 17% 18% H 23% FGH 13% 12% 9% 17% m 26% kLM 12% 7% 6% 18% 21% 13% 17% 12% 14% 15% 14% 17%

* Table Base: U.S. RESPONDENTS
The music I listen to reflects who I am. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Agree (Net) 85% 87% 83% 83% 89% d 87% 84% 83% 91% M 91% M 87% 90% m 77% 76% 88% N 86% n 79% 90% Nq 87% 85% 83% 85%

Strongly agree 34% 35% 33% 33% 40% H 39% H 33% 25% 34% m 46% lM 45% lM 29% 21% 33% 35% 32% 36% 29% 33% 34% 31% 37%
Somewhat agree 51% 52% 50% 50% 49% 48% 52% 58% f 56% 46% 42% 61% k 56% 43% 53% 54% 43% 60% NQ 54% 51% 52% 48%

Disagree (Net) 15% 13% 17% 17% e 11% 13% 16% 17% 9% 9% 13% 10% 23% IJl 24% OpR 12% 14% 21% r 10% 13% 15% 17% 15%
Somewhat disagree 12% 11% 13% 14% 10% 10% 13% 12% 9% 9% 10% 9% 20% ij 19% R 11% 11% 16% R 5% 12% 12% 12% 13%
Strongly disagree 3% 1% 4% b 3% e 0% 3% e 3% e 4% E 0% 0% 3% 1% 3% 6% o 1% 3% 5% o 5% o 1% 2% 5% S 2%

* Table Base: U.S. RESPONDENTS
I am usually the one who introduces my friends and family to new music. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Agree (Net) 51% 57% C 46% 64% GH 68% fGH 58% GH 39% H 18% 70% LM 72% LM 66% lM 47% M 22% 59% QR 63% PQR 49% QR 33% R 13% 51% u 53% U 41% 58% U

Strongly agree 19% 24% C 14% 25% GH 28% GH 20% H 13% H 3% 29% lM 41% kLM 25% M 15% m 5% 20% R 16% R 14% R 12% R 2% 15% 18% 14% 26% StU
Somewhat agree 33% 34% 32% 40% GH 40% GH 38% gH 26% H 14% 41% M 32% m 41% M 32% m 18% 39% QR 47% QR 35% QR 21% r 11% 36% 35% 27% 31%

Disagree (Net) 49% 43% 54% B 36% 32% 42% e 61% DEF 82% DEFG 30% 28% 34% 53% IJk 78% IJKL 41% 37% 51% O 67% NOP 87% NOPQ 49% 47% 59% sTV 42%
Somewhat disagree 31% 27% 34% b 26% 22% 23% 38% DEF 48% DEF 21% 20% 18% 39% IJK 43% IJK 30% 24% 29% 37% o 52% NOPq 35% tv 27% 39% TV 26%
Strongly disagree 18% 16% 21% b 10% 10% 19% DE 23% DE 35% DEFG 9% 8% 16% 15% 34% IJKL 11% 12% 23% No 31% NO 35% NOp 14% 21% s 19% 16%

* Table Base: U.S. RESPONDENTS
I prefer to listen to music by myself. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Agree (Net) 73% 77% C 69% 78% Gh 73% 77% g 67% 68% 82% l 81% 79% 68% 74% 74% r 65% 75% 66% 63% 71% 74% 72% 74%

Strongly agree 30% 33% 28% 42% fGH 34% GH 31% GH 17% 19% 47% LM 45% LM 35% LM 12% 15% 38% OQR 24% 28% 21% 22% 27% 32% 26% 35% u
Somewhat agree 43% 44% 41% 36% 38% 45% d 50% DE 50% DE 35% 36% 45% 56% IJ 59% IJ 36% 41% 46% 45% 40% 44% 42% 46% 39%

Disagree (Net) 27% 23% 31% B 22% 27% 23% 33% Df 32% d 18% 19% 21% 32% i 26% 26% 35% 25% 34% 37% n 29% 26% 28% 26%
Somewhat disagree 23% 21% 25% 19% 26% f 16% 30% DF 27% F 18% 17% 17% 30% j 22% 21% 33% NP 15% 29% P 31% nP 27% 22% 24% 21%
Strongly disagree 4% 2% 5% B 3% 2% 7% dE 4% 5% e 0% 2% 4% 1% 4% 5% 2% 11% O 6% 6% 3% 4% 4% 4%

* Table Base: U.S. RESPONDENTS
I like to listen to music I've heard before more than new music (i.e., newly released or older songs that I have never heard before). [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Agree (Net) 80% 82% 78% 74% 84% D 82% 76% 89% DG 76% 84% 84% 81% 90% I 71% 83% Nq 79% 72% 87% NQ 77% 81% 80% 80%

Strongly agree 32% 35% 29% 29% 32% 33% 29% 38% d 32% 35% 37% 33% 38% 26% 30% 28% 25% 38% nq 31% 33% 28% 34%
Somewhat agree 48% 48% 49% 45% 51% 49% 48% 50% 44% 49% 47% 48% 52% 45% 53% 51% 47% 49% 46% 48% 52% 46%

Disagree (Net) 20% 18% 22% 26% EH 16% 18% 24% H 11% 24% M 16% 16% 19% 10% 29% OR 17% 21% 28% oR 13% 23% 19% 20% 20%
Somewhat disagree 17% 16% 17% 21% eH 14% 15% h 21% H 8% 24% M 14% 12% 17% 8% 19% R 14% 19% r 25% oR 8% 20% 16% 16% 16%
Strongly disagree 4% 2% 5% B 5% 2% 3% 3% 3% 0% 2% 4% 2% 2% 10% OPq 2% 2% 4% 5% 3% 3% 4% 4%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to listen to music without ads. [BASE: LISTENS TO MUSIC]
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Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Agree (Net) 55% 62% C 48% 71% FGH 66% FGH 47% h 44% 35% 73% KLM 76% KLM 55% 54% 42% 68% oPQR 56% PQR 37% 34% 29% 56% u 57% U 46% 59% U

Strongly agree 22% 25% C 19% 28% GH 32% GH 25% GH 14% h 7% 29% lM 40% LM 34% LM 16% 7% 28% PQR 25% QR 15% 13% 7% 22% 19% 23% 28% T
Somewhat agree 33% 36% c 30% 42% FGH 34% F 22% 30% 28% 44% K 36% k 21% 39% k 35% 41% PQR 32% 22% 22% 21% 35% U 38% U 23% 31%

Disagree (Net) 45% 38% 52% B 29% 34% 53% DE 56% DE 65% DEf 27% 24% 45% IJ 46% IJ 58% IJ 32% 44% n 63% NO 66% NO 71% NO 44% 43% 54% sTV 41%
Somewhat disagree 24% 21% 27% b 16% 21% 30% Deg 21% 36% DEG 14% 16% 30% Ijl 15% 33% IJL 19% 25% 31% N 27% 39% NO 25% 22% 24% 26%
Strongly disagree 21% 18% 25% B 13% 14% 23% DE 35% DEF 29% DE 13% 7% 15% 31% IJk 25% iJ 13% 19% 32% No 39% NO 33% NO 19% 21% 30% STV 15%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch TV shows without ads. [BASE: WATCHES TV SHOWS]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1310 N=621 N=681 N=333 N=220 N=201 N=248 N=308 N=158 N=108 N=100 N=120 N=141 N=175 N=112 N=101 N=128 N=168 N=221 N=522 N=284 N=283
Total (Unweighted) N=1331 N=492 N=831 N=283 N=251 N=187 N=262 N=348 N=81 * N=106 N=73 * N=91 * N=144 N=202 N=145 N=114 N=171 N=204 N=268 N=530 N=287 N=246
Agree (Net) 48% 56% C 42% 65% FGH 65% FGH 45% H 37% 30% 70% LM 75% KLM 57% M 43% 34% 60% PQR 56% PQR 33% 32% 27% 50% U 49% U 39% 56% U

Strongly agree 17% 20% C 14% 25% fGH 26% fGH 17% GH 9% 8% 28% LM 34% LM 24% lM 11% 6% 22% PQR 19% QR 10% 7% 9% 19% U 18% U 10% 22% U
Somewhat agree 32% 36% C 28% 40% FGH 39% fGH 28% 28% 23% 42% m 41% m 33% 32% 28% 38% PQR 36% pqR 23% 24% 18% 31% 31% 29% 35%

Disagree (Net) 52% 44% 58% B 35% 35% 55% DE 63% DE 70% DEF 30% 25% 43% J 57% IJ 66% IJK 40% 44% 67% NO 68% NO 73% NO 50% 51% 61% STV 44%
Somewhat disagree 28% 23% 31% B 23% 19% 32% E 26% 37% DEG 21% 15% 22% 23% 35% iJ 26% 22% 41% NOq 28% 39% NO 28% 26% 31% 27%
Strongly disagree 24% 21% 27% b 12% 16% 24% D 37% DEF 33% DEf 9% 10% 21% ij 34% IJ 30% IJ 14% 22% 26% N 40% NOp 34% NO 22% 26% V 30% sV 17%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch movies without ads. [BASE: WATCHES MOVIES]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1213 N=586 N=621 N=351 N=220 N=186 N=214 N=241 N=164 N=108 N=101 N=105 N=113 N=188 N=112 N=85 * N=110 N=128 N=201 N=467 N=267 N=278
Total (Unweighted) N=1210 N=446 N=758 N=298 N=245 N=171 N=226 N=270 N=84 * N=102 N=70 * N=76 * N=116 N=214 N=143 N=101 N=150 N=154 N=241 N=471 N=264 N=234
Agree (Net) 55% 60% C 49% 69% FGH 66% FGH 49% h 43% 38% 73% LM 72% LM 60% M 51% 40% 65% PQR 60% PQR 36% 35% 37% 57% U 54% u 45% 62% U

Strongly agree 19% 23% C 16% 24% GH 32% dFGH 20% gH 12% 8% 30% LM 36% LM 25% lM 12% 7% 18% r 28% nPQR 15% 12% 10% 23% tu 16% 15% 27% TU
Somewhat agree 35% 37% 33% 45% EFGH 34% 29% 31% 30% 43% 36% 35% 39% 33% 46% OPQR 32% 22% 24% 27% 34% 39% u 30% 35%

Disagree (Net) 45% 40% 51% B 31% 34% 51% DE 57% DE 62% DEf 27% 28% 40% 49% IJ 60% IJK 35% 40% 64% NO 65% NO 63% NO 43% 46% 55% StV 38%
Somewhat disagree 25% 21% 28% B 20% 19% 28% e 26% 34% DE 17% 17% 20% 18% 35% IJkL 22% 22% 37% NO 33% no 34% no 25% 25% 26% 23%
Strongly disagree 20% 18% 22% 12% 15% 23% De 31% DE 27% DE 10% 11% 20% 31% IJ 25% IJ 13% 18% 26% N 31% NO 29% No 17% 20% 29% STV 15%

* Table Base: U.S. RESPONDENTS
I like listening to music I grew up with more than music from today or from before I was born. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1173 N=574 N=590 N=351 N=222 N=186 N=202 N=211 N=171 N=106 N=98 * N=99 * N=104 N=181 N=116 N=88 * N=103 N=107 N=212 N=449 N=243 N=268
Total (Unweighted) N=1166 N=428 N=730 N=291 N=253 N=174 N=210 N=238 N=83 * N=104 N=67 * N=73 * N=103 N=208 N=149 N=107 N=137 N=135 N=232 N=455 N=255 N=224
Agree (Net) 74% 77% 73% 68% 79% Dg 78% d 70% 81% DG 68% 82% il 86% IL 69% 82% i 68% 75% 70% 71% 81% N 76% 72% 75% 76%

Strongly agree 34% 36% 31% 30% 34% 33% 30% 42% Dg 36% 39% 38% 30% 37% 25% 29% 28% 31% 47% NOPQ 34% 33% 35% 32%
Somewhat agree 41% 40% 42% 38% 45% 45% 40% 39% 32% 43% 48% i 39% 45% 43% 46% 42% 40% 34% 42% 39% 40% 44%

Disagree (Net) 26% 23% 27% 32% EfH 21% 22% 30% eH 19% 32% jKm 18% 14% 31% jK 18% 32% R 25% 30% 29% 19% 24% 28% 25% 24%
Somewhat disagree 20% 18% 21% 25% EfH 15% 16% 25% EfH 15% 28% JKm 11% 11% 24% Jk 14% 23% 19% 22% 26% r 15% 20% 20% 18% 21%
Strongly disagree 6% 5% 6% 7% 6% 5% 5% 4% 4% 7% 2% 7% 4% 9% q 5% 8% 3% 4% 4% 7% V 7% 3%

* Table Base: U.S. RESPONDENTS

Mean Summary

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
TV shows that I've watched before 42.36 43.26 41.68 45.63 Fh 43.05 38.25 42.49 40.89 47.72 K 43.62 K 34.58 44.73 K 42.63 k 43.75 42.50 41.90 40.39 39.44 42.22 42.65 45.23 V 39.05
Newly released TV shows 38.37 37.65 38.88 33.79 38.20 d 42.17 D 39.22 D 40.30 D 32.90 37.41 45.38 Ij 38.43 37.35 34.59 38.96 38.97 39.95 n 42.78 N 39.11 37.63 37.64 39.90
Older TV shows I haven't seen before that are new 
to me 19.27 19.09 19.44 20.58 18.75 19.58 18.30 18.80 19.38 18.96 20.04 16.84 20.02 21.66 18.54 19.13 19.66 17.78 18.68 19.72 u 17.12 21.05 U

* Table Base: WATCHES TV SHOWS
TV shows that I've watched before

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 42.36 43.26 41.68 45.63 Fh 43.05 38.25 42.49 40.89 47.72 K 43.62 K 34.58 44.73 K 42.63 k 43.75 42.50 41.90 40.39 39.44 42.22 42.65 45.23 V 39.05
Median 40.00 40.00 40.00 50.00 40.00 35.00 40.00 40.00 50.00 40.00 33.00 45.00 40.00 40.00 40.00 40.00 40.00 35.00 40.00 40.00 50.00 35.00
Standard Deviation 26.64 26.47 26.89 24.96 24.86 27.26 25.80 29.45 25.16 22.14 25.24 26.80 29.75 24.69 27.30 28.80 24.76 29.20 25.53 26.16 29.26 25.37

* Table Base: WATCHES TV SHOWS
Newly released TV shows

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 38.37 37.65 38.88 33.79 38.20 d 42.17 D 39.22 D 40.30 D 32.90 37.41 45.38 Ij 38.43 37.35 34.59 38.96 38.97 39.95 n 42.78 N 39.11 37.63 37.64 39.90
Median 33.00 33.00 34.00 30.00 35.00 34.00 33.00 35.00 30.00 35.00 35.00 33.00 30.00 30.00 38.00 30.00 30.00 40.00 33.00 30.00 30.00 40.00
Standard Deviation 26.38 26.35 26.48 21.42 23.18 28.13 27.00 30.81 22.12 20.76 29.01 25.94 31.11 20.80 25.35 26.99 28.03 30.43 26.19 25.81 27.97 25.99

* Table Base: WATCHES TV SHOWS
Older TV shows I haven't seen before that are new to me

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 19.27 19.09 19.44 20.58 18.75 19.58 18.30 18.80 19.38 18.96 20.04 16.84 20.02 21.66 18.54 19.13 19.66 17.78 18.68 19.72 u 17.12 21.05 U
Median 20.00 20.00 15.00 20.00 15.00 15.00 15.00 10.00 20.00 20.00 10.00 10.00 20.00 20.00 11.00 20.00 20.00 10.00 20.00 20.00 10.00 20.00
Standard Deviation 16.97 16.46 17.45 16.39 17.04 17.69 14.72 18.68 15.13 16.61 18.58 13.62 18.28 17.42 17.52 16.83 15.60 19.00 16.68 16.94 15.88 18.10

* Table Base: WATCHES TV SHOWS

QS1Q14: Which of the following do you currently use to watch TV shows? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1310 N=621 N=681 N=333 N=220 N=201 N=248 N=308 N=158 N=108 N=100 N=120 N=141 N=175 N=112 N=101 N=128 N=168 N=221 N=522 N=284 N=283
Total (Unweighted) N=1331 N=492 N=831 N=283 N=251 N=187 N=262 N=348 N=81 * N=106 N=73 * N=91 * N=144 N=202 N=145 N=114 N=171 N=204 N=268 N=530 N=287 N=246
Cable provider (i.e., on TV or using the cable 
provider’s app/website) 59% 63% C 55% 39% 58% D 60% D 56% D 81% DEFG 46% 60% 65% I 54% 90% IJKL 33% 56% N 55% N 58% N 74% NOPQ 72% TUV 53% 59% 59%
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 66% 64% 68% 75% gH 78% GH 77% GH 65% H 41% 71% M 76% lM 73% M 62% M 41% 78% qR 81% QR 81% qR 68% R 42% 65% 64% 66% 70%
Social media (e.g., Facebook Watch, IGTV) 14% 15% 12% 27% FGH 22% FGH 9% H 5% 4% 29% KLM 25% KLM 9% 6% 7% 25% PQR 19% pQR 9% R 4% 1% 11% 16% 11% 13%
YouTube (general website) 32% 38% C 25% 46% FGH 45% FGH 29% H 26% H 13% 52% kLM 52% kLM 36% M 33% M 19% 40% PQR 38% PQR 22% R 19% R 8% 28% 32% 29% 36%
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 16% 21% C 12% 29% FGH 24% FGH 13% H 9% h 4% 36% KLM 33% KLM 16% M 13% m 4% 22% PQR 17% QR 11% r 5% 4% 18% 16% 12% 19%
An unlicensed website (e.g., a website without legal 
rights to play the show) 6% 7% 5% 10% GH 13% FGH 5% H 2% H 0% 9% lM 16% LM 8% lM 1% 0% 11% PQR 9% pQR 2% r 3% r 0% 5% 5% 5% 8%
A physical copy (e.g., DVD, VHS, Blu-ray) 16% 19% c 14% 11% 27% DH 21% DH 20% DH 9% 11% 32% IM 27% IM 21% m 9% 11% 23% NR 14% 19% nR 8% 20% 15% 15% 17%
Other 5% 4% 6% 1% 3% 1% 12% DEF 8% DEF 0% 2% 1% 13% IJKM 4% 1% 3% 1% 10% NOP 11% NOP 5% 5% 6% 4%

* Table Base: WATCHES TV SHOWS

QS1Q15: From which of the following resources do you learn about new TV shows (e.g., newly released TV shows or older TV shows that are new to you)? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1310 N=621 N=681 N=333 N=220 N=201 N=248 N=308 N=158 N=108 N=100 N=120 N=141 N=175 N=112 N=101 N=128 N=168 N=221 N=522 N=284 N=283
Total (Unweighted) N=1331 N=492 N=831 N=283 N=251 N=187 N=262 N=348 N=81 * N=106 N=73 * N=91 * N=144 N=202 N=145 N=114 N=171 N=204 N=268 N=530 N=287 N=246
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 38% 40% 35% 50% GH 48% gH 42% H 38% H 14% 54% M 52% M 40% M 42% M 12% 46% qR 43% R 45% R 34% R 15% 40% 36% 34% 41%
Advertisements 51% 52% 50% 40% 48% 48% 58% Def 61% DEF 40% 54% 54% 58% I 60% I 41% 43% 43% 58% NOP 63% NOP 52% 47% 55% t 54%
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QS1Q13: The following set of questions will ask you about your TV show preferences. Please read each question carefully.   On average, each of the following types of TV shows makes up what 
percentage of all the TV shows that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.
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Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 28% 24% 31% B 45% FGH 43% FGH 24% H 20% H 8% 39% KLM 44% KLM 19% M 15% m 7% 51% PQR 42% pQR 29% R 24% R 9% 29% 28% 23% 32%
Directly from a studio/actor (e.g., newsletters, social 
media posts) 12% 14% c 10% 16% fGH 25% DFGH 9% 8% 5% 18% M 34% IKLM 10% 8% 4% 14% R 16% qR 8% 8% 5% 14% t 9% 13% 15% t
A celebrity/influencer that I follow 11% 11% 10% 20% FGH 17% FGH 7% h 5% 3% 23% kLM 14% lM 10% 4% 3% 17% PQR 20% PQR 4% 6% r 2% 16% Tu 9% 9% 10%
My peers (e.g., friends, coworkers) 44% 43% 44% 46% H 49% H 43% h 50% H 33% 43% M 45% M 46% M 61% ijM 25% 48% 53% pQr 40% 40% 41% 45% 43% 43% 45%
Someone older than me 17% 19% 15% 24% FH 23% FH 11% 18% H 9% 31% JKM 14% 12% 22% m 11% 19% pR 32% NPQR 10% 14% r 7% 16% 16% 17% 21%
Someone younger than me 19% 16% 22% B 16% 26% DFh 15% 22% 18% 12% 22% 13% 21% 15% 19% 31% NP 17% 22% 21% 20% 16% 23% t 21%
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 17% 20% 16% 18% 25% dFgH 13% 17% 15% 23% K 28% KM 9% 21% k 15% 13% 22% nq 17% 12% 16% 19% 14% 20% 19%
Podcast(s) 10% 14% C 6% 15% fGH 20% FGH 8% H 5% 3% 23% kLM 27% KLM 9% 6% 4% 8% R 14% QR 7% R 4% 1% 13% 9% 11% 9%
Other 3% 4% 3% 1% 2% 4% 2% 8% DEG 1% 3% 6% l 0% 8% IL 1% 2% 1% 3% 8% NoP 5% 3% 2% 4%
Not at all sure 9% 9% 10% 6% 5% 13% dE 10% e 14% DE 5% 4% 11% 8% 17% IJ 7% 5% 14% o 12% o 11% 10% 10% 11% v 6%

* Table Base: WATCHES TV SHOWS

Mean Summary

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Movies that I've watched before 37.61 38.87 36.42 41.26 FGH 41.21 FGH 35.09 35.47 32.84 39.87 42.26 m 35.29 42.00 34.57 42.48 PQR 40.20 QR 34.86 29.23 31.31 35.99 37.66 39.37 37.00
Newly released movies 39.60 37.83 41.15 b 34.99 39.14 d 42.24 D 42.85 D 41.81 D 33.43 36.86 42.62 I 39.91 39.21 36.34 41.33 n 41.80 45.66 N 44.09 n 39.69 38.83 39.34 41.08
Older movies I haven't seen before that are new to 
me 22.79 23.30 22.43 23.75 E 19.65 22.67 21.68 25.35 E 26.69 L 20.88 22.09 18.09 26.22 L 21.18 18.47 23.35 o 25.11 O 24.59 O 24.32 23.51 21.29 21.93

* Table Base: WATCHES MOVIES
Movies that I've watched before

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 37.61 38.87 36.42 41.26 FGH 41.21 FGH 35.09 35.47 32.84 39.87 42.26 m 35.29 42.00 34.57 42.48 PQR 40.20 QR 34.86 29.23 31.31 35.99 37.66 39.37 37.00
Median 35.00 35.00 30.00 40.00 40.00 30.00 30.00 25.00 40.00 40.00 30.00 40.00 30.00 50.00 35.00 30.00 25.00 25.00 33.00 35.00 40.00 30.00
Standard Deviation 24.56 24.66 24.51 21.94 24.05 24.86 24.60 27.16 20.59 24.20 26.17 25.02 27.63 23.04 23.98 23.37 22.58 26.75 23.72 23.96 26.29 24.46

* Table Base: WATCHES MOVIES
Newly released movies

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 39.60 37.83 41.15 b 34.99 39.14 d 42.24 D 42.85 D 41.81 D 33.43 36.86 42.62 I 39.91 39.21 36.34 41.33 n 41.80 45.66 N 44.09 n 39.69 38.83 39.34 41.08
Median 35.00 35.00 40.00 30.00 40.00 40.00 40.00 35.00 30.00 35.00 35.00 35.00 33.00 30.00 40.00 40.00 45.00 40.00 35.00 35.00 35.00 40.00
Standard Deviation 25.07 24.82 25.28 21.15 21.52 24.94 26.81 30.44 20.08 20.87 26.48 25.71 30.49 22.00 22.00 23.14 27.65 30.33 24.46 24.65 27.09 24.21

* Table Base: WATCHES MOVIES
Older movies I haven't seen before that are new to me

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 22.79 23.30 22.43 23.75 E 19.65 22.67 21.68 25.35 E 26.69 L 20.88 22.09 18.09 26.22 L 21.18 18.47 23.35 o 25.11 O 24.59 O 24.32 23.51 21.29 21.93
Median 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 15.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 19.52 20.48 18.63 20.58 17.25 19.17 19.13 20.18 22.74 18.74 20.73 15.41 21.22 18.17 15.67 17.27 21.63 19.27 21.22 20.04 17.92 18.79

* Table Base: WATCHES MOVIES

QS1Q17: Which of the following do you currently use to watch movies? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1213 N=586 N=621 N=351 N=220 N=186 N=214 N=241 N=164 N=108 N=101 N=105 N=113 N=188 N=112 N=85 * N=110 N=128 N=201 N=467 N=267 N=278
Total (Unweighted) N=1210 N=446 N=758 N=298 N=245 N=171 N=226 N=270 N=84 * N=102 N=70 * N=76 * N=116 N=214 N=143 N=101 N=150 N=154 N=241 N=471 N=264 N=234
Cable provider (i.e., on TV or using the cable 
provider's app/website) 51% 55% c 48% 31% 51% D 53% D 55% D 78% DEFG 35% 50% i 59% I 52% i 84% IJKL 26% 51% N 46% N 57% N 72% NOPQ 66% TUV 47% 54% 46%
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 73% 71% 76% 77% H 79% H 80% H 73% H 58% 76% m 75% 70% 70% 62% 79% R 83% R 92% NoQR 75% R 54% 72% 74% 70% 76%
Social media (e.g., Facebook Watch, IGTV) 13% 15% c 11% 18% FGH 27% dFGH 10% gh 4% 4% 17% lM 35% IKLM 13% 6% 6% 19% PQR 20% PQR 5% 2% 2% 15% 14% 12% 12%
YouTube (general website) 31% 37% C 24% 38% FGH 42% FGH 26% h 25% 18% 40% M 56% iKLM 35% 33% 24% 36% PQR 29% PQR 16% 17% 13% 28% 31% 29% 33%
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 15% 18% C 12% 21% FGH 24% FGH 11% H 12% H 2% 23% M 29% KM 11% M 21% M 2% 20% pQR 19% QR 10% R 4% 2% 18% tu 12% 12% 19% tu
Movie theaters 31% 36% C 27% 31% 33% h 43% DeGH 28% 23% 33% 33% 53% IJM 37% 25% 29% 33% Q 32% q 20% 22% 37% T 28% 29% 35%
An unlicensed website (e.g., a website without legal 
rights to play the movie) 7% 7% 7% 13% FGH 11% fGH 5% H 3% 0% 11% LM 12% LM 7% m 1% 1% 15% PQR 9% R 3% 4% 0% 10% 6% 7% 8%
A physical copy (e.g., DVD, VHS, Blu-ray) 27% 28% 26% 20% 35% DH 33% DH 32% DH 22% 18% 32% i 34% i 34% i 28% 21% 38% NR 32% R 30% R 16% 30% 28% 28% 22%
Other 2% 1% 3% 1% 0% 0% 4% DEf 7% DEF 0% 0% 0% 1% 6% iJk 1% 0% 1% 7% NOp 7% NOp 3% 1% 2% 3%

* Table Base: WATCHES MOVIES

QS1Q18: From which of the following resources do you learn about new movies? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total N=1213 N=586 N=621 N=351 N=220 N=186 N=214 N=241 N=164 N=108 N=101 N=105 N=113 N=188 N=112 N=85 * N=110 N=128 N=201 N=467 N=267 N=278
Total (Unweighted) N=1210 N=446 N=758 N=298 N=245 N=171 N=226 N=270 N=84 * N=102 N=70 * N=76 * N=116 N=214 N=143 N=101 N=150 N=154 N=241 N=471 N=264 N=234
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 38% 37% 38% 40% H 54% DFGH 41% H 36% H 18% 40% M 55% iKLM 36% M 36% M 18% 40% R 53% nQR 47% R 37% R 19% 36% 35% 36% 45% T
Advertisements (e.g., previews, ads on cable for 
new releases) 54% 57% 51% 42% 61% D 52% d 61% D 62% D 45% 60% i 54% 70% I 63% I 39% 62% N 50% 52% N 61% N 54% 52% 58% 55%
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 31% 31% 31% 43% FGH 44% FGH 28% H 21% h 13% 45% KLM 47% KLM 25% 20% 14% 41% QR 42% QR 31% R 23% r 12% 30% 31% 29% 35%
Directly from a studio/actor (e.g., newsletters, social 
media posts) 15% 16% 13% 20% gH 22% FGH 13% h 12% h 6% 23% M 26% kM 13% m 14% m 5% 17% r 19% qR 12% 10% 7% 20% Tu 12% 12% 19% tu
A celebrity/influencer that I follow 14% 15% 12% 27% EFGH 16% FGH 8% 7% 3% 33% JKLM 15% l 9% 5% 7% 22% PQR 17% PR 6% R 10% R 0% 18% u 13% 11% 15%
My peers (e.g., friends, coworkers) 42% 41% 43% 42% 47% h 44% 44% 37% 41% 45% 44% 46% 33% 43% 48% 43% 41% 41% 43% 43% 44% 40%
Someone older than me 18% 18% 17% 18% H 25% H 18% h 17% h 10% 19% 24% M 19% 18% 10% 17% 25% qR 18% 15% 10% 16% 14% 23% T 20%
Someone younger than me 21% 19% 22% 16% 27% D 20% 24% d 19% 16% 27% 19% 19% 18% 16% 27% n 22% 28% N 20% 20% 16% 26% T 23%
Industry publications/websites (e.g., Rotten Tomatoes, TV Guide, AV Club)20% 22% 17% 21% 22% 18% 21% 15% 26% m 23% 18% 28% M 14% 18% 20% 18% 15% 17% 20% 17% 18% 26% T
Podcast(s) 13% 17% C 8% 18% fGH 22% FGH 10% H 6% 4% 27% kLM 31% KLM 13% 8% 6% 10% R 13% QR 7% 5% 1% 18% TV 11% 15% 10%
TV show(s) 35% 35% 35% 32% 39% 34% 38% 34% 30% 39% 36% 34% 37% 33% 39% 32% 41% 31% 40% 33% 35% 34%
Other 2% 3% 2% 1% 1% 1% 2% 8% DEFG 1% 2% 0% 1% 11% IJKL 0% 1% 3% 3% n 5% N 2% 2% 2% 4%
Not at all sure 7% 6% 7% 5% 3% 7% 8% e 10% dE 5% 3% 6% 7% 11% j 4% 4% 8% 10% no 10% o 8% v 6% 9% V 3%

* Table Base: WATCHES MOVIES

QS1Q16: The following set of questions will ask you about your movie/film preferences. Please read each question carefully.  On average, each of the following types of movies makes up what 
percentage of all the movies that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.
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Music Discovery

QS1S1: Which of the following activities do you currently do? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,639 777 846 470 273 260 279 357 228 135 125 134 165 243 138 135 145 192 287 631 340 381
Total (Unweighted) 1,639 597 1,028 393 311 242 292 401 116 129 91 * 98 * 169 277 182 151 194 232 324 646 352 317
Watch TV shows (i.e., aired on cable or a streaming 
platform) 1,310 621 681 333 220 201 248 308 158 108 100 120 141 175 112 101 128 168 221 522 284 283
Watch movies (i.e., shown on cable, a streaming 
platform, or in theaters) 1,213 586 621 351 220 186 214 241 164 108 101 105 113 188 112 85 110 128 201 467 267 278
Listen to music (e.g., on the radio, through a 
streaming platform) 1,173 574 590 351 222 186 202 211 171 106 98 99 104 181 116 88 103 107 212 449 243 268
Use social media 1,123 506 608 336 213 191 199 184 154 104 89 86 77 182 109 102 113 107 201 440 238 244
Exercise at a gym 396 227 166 142 90 63 45 56 81 57 38 29 25 61 33 25 16 31 82 141 89 85
Play a sport 246 182 60 91 66 30 30 29 66 50 25 26 20 26 16 5 4 9 59 82 50 56
Play a musical instrument 208 131 76 72 36 24 42 35 46 25 13 29 20 26 12 10 13 15 47 76 31 54
Attend school 136 64 68 102 18 9 5 3 51 9 5 2 0 50 9 4 3 3 18 44 29 45
None of these 93 35 52 26 12 25 8 21 12 4 10 4 10 14 8 16 4 12 22 32 16 23
Count 3.60 3.77 3.45 3.84 4.03 3.51 3.56 3.05 3.96 4.24 3.81 3.71 3.09 3.72 3.82 3.24 3.42 3.02 3.70 3.57 3.67 3.50

* Table Base: US RESPONDENTS

QS1S2: Which of the following social media platforms do you currently use? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,123 506 608 336 213 191 199 184 154 104 89 * 86 * 77 * 182 109 102 113 107 201 440 238 244
Total (Unweighted) 1,162 392 761 290 247 180 212 233 79 * 100 61 * 65 * 89 * 211 147 119 147 144 227 467 260 208
Facebook 972 432 538 260 190 172 177 173 120 86 82 72 71 140 104 89 105 102 175 384 213 199
YouTube 857 410 440 302 182 151 128 94 142 92 75 65 40 160 90 76 64 54 135 361 169 193
Instagram 643 289 351 273 147 96 81 47 122 67 41 36 24 151 79 55 45 23 120 259 104 161
Twitter 479 263 211 176 111 83 69 40 96 64 51 34 21 80 47 32 35 19 94 191 83 111
Pinterest 431 128 301 124 96 80 77 55 33 34 25 23 14 91 62 55 55 40 77 161 90 103
TikTok 417 183 232 190 106 62 44 15 82 52 21 21 6 109 53 40 23 8 67 177 75 97
Snapchat 386 170 213 202 104 48 27 4 84 45 30 13 1 118 59 19 14 3 65 142 80 99
LinkedIn 328 189 138 69 76 61 75 47 41 45 33 45 25 29 31 28 29 22 72 119 58 79
Reddit 238 136 96 110 59 36 25 8 72 29 20 15 3 38 30 16 10 5 50 96 36 56
Twitch 159 111 48 89 48 12 7 3 66 30 7 6 1 23 18 6 0 2 32 59 25 44
Other 24 8 16 2 4 8 3 6 0 3 4 1 0 2 1 4 3 6 5 4 8 7
Count 4.40 4.58 4.25 5.35 5.27 4.23 3.59 2.68 5.57 5.25 4.37 3.85 2.71 5.16 5.28 4.11 3.40 2.66 4.44 4.44 3.96 4.71

* Table Base: USE SOCIAL MEDIA

 QS1Q1: The following set of ques ons will ask you about your music preferences. Please read each ques on carefully. On average, how o en would you say you listen to music?

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Frequent music listeners (Net) 905 457 440 295 194 146 145 125 144 94 81 73 68 150 99 65 72 57 170 337 184 213

Several times a day 728 372 349 248 165 118 110 86 122 84 72 49 49 126 82 47 61 37 130 272 140 185
Once a day 177 85 91 47 28 28 35 39 23 10 10 23 19 24 18 18 12 20 40 65 44 28

Moderate music listeners (Net) 247 106 141 54 26 39 47 82 26 11 17 20 32 28 15 22 27 49 34 103 58 52
Several times a week 220 97 123 42 26 36 38 78 24 11 17 14 31 18 15 19 23 47 30 94 55 41
Once a week 27 9 18 12 0 3 9 4 2 0 0 5 2 10 0 3 4 2 5 9 3 11

Casual music listeners (Net) 12 3 9 2 2 1 5 2 0 0 0 2 1 2 2 1 3 1 3 7 1 1
Several times a month 12 3 9 2 2 1 5 2 0 0 0 2 1 2 2 1 3 1 3 7 1 1
Once a month or less often 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0

Not at all sure 9 8 1 1 1 0 5 3 0 1 0 5 3 1 0 0 0 0 5 2 0 2

* Table Base: LISTENS TO MUSIC

QS1Q2: On average, each of the following types of music makes up what percentage of all the music that you listen to? If you aren’t sure, please provide your best estimate. Percentages must add up to 100.

Mean Summary

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Music that I've heard before 68.89 69.05 69.02 60.40 63.30 71.38 75.43 80.44 61.25 61.64 71.50 73.69 82.20 59.59 64.82 71.25 77.10 78.72 66.23 70.43 69.24 68.11
Newly released music 17.87 16.79 18.64 23.08 22.36 17.06 13.62 9.27 21.21 22.95 15.68 14.24 7.63 24.85 21.82 18.59 13.02 10.86 18.29 16.65 19.92 17.72
Older music I haven't heard before that is new to 
me 13.24 14.17 12.34 16.52 14.33 11.56 10.96 10.29 17.53 15.41 12.81 12.07 10.17 15.56 13.36 10.16 9.88 10.42 15.48 12.92 10.84 14.17

* Table Base: LISTENS TO MUSIC
Music that I've heard before

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 99 104 181 116 88 103 107 212 449 243 268
Mean 68.89 69.05 69.02 60.40 63.30 71.38 75.43 80.44 61.25 61.64 71.50 73.69 82.20 59.59 64.82 71.25 77.10 78.72 66.23 70.43 69.24 68.11
Median 75.00 75.00 75.00 60.00 60.00 80.00 80.00 90.00 60.00 60.00 80.00 80.00 90.00 60.00 60.00 80.00 80.00 85.00 70.00 75.00 75.00 75.00
Standard Deviation 23.53 23.48 23.45 22.55 22.64 22.92 21.95 21.00 22.35 23.57 21.24 21.90 21.27 22.77 21.75 24.79 21.97 20.68 25.55 22.36 24.02 23.23

* Table Base: LISTENS TO MUSIC
Newly released music

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 99 104 181 116 88 103 107 212 449 243 268
Mean 17.87 16.79 18.64 23.08 22.36 17.06 13.62 9.27 21.21 22.95 15.68 14.24 7.63 24.85 21.82 18.59 13.02 10.86 18.29 16.65 19.92 17.72
Median 15.00 15.00 15.00 20.00 20.00 15.00 10.00 5.00 20.00 20.00 15.00 10.00 5.00 20.00 20.00 10.00 10.00 5.00 15.00 10.00 15.00 15.00
Standard Deviation 15.91 14.20 17.17 16.26 16.79 14.48 13.93 12.04 13.75 17.73 11.78 11.70 9.89 18.18 15.93 16.92 15.82 13.68 15.41 14.20 19.43 15.34

* Table Base: LISTENS TO MUSIC
Older music I haven't heard before that is new to me

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 99 104 181 116 88 103 107 212 449 243 268
Mean 13.24 14.17 12.34 16.52 14.33 11.56 10.96 10.29 17.53 15.41 12.81 12.07 10.17 15.56 13.36 10.16 9.88 10.42 15.48 12.92 10.84 14.17
Median 10.00 10.00 10.00 10.00 10.00 10.00 5.00 5.00 14.00 10.00 10.00 10.00 5.00 10.00 10.00 5.00 5.00 5.00 10.00 10.00 5.00 10.00
Standard Deviation 15.63 16.28 14.84 16.83 15.74 14.16 14.85 14.36 18.19 15.86 14.38 14.99 15.12 15.41 15.64 13.86 14.70 13.65 17.14 15.44 13.33 16.37

* Table Base: LISTENS TO MUSIC

QS1Q5: On which of the following devices or instruments do you regularly listen to music? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Radio (i.e., in-car or in-home radio without using a 
CD or other device) 806 388 417 173 153 146 158 176 76 76 74 80 81 97 77 72 78 95 149 319 173 166
Mobile phone or smart phone (e.g., through 
headphones, using a Bluetooth speaker, using its 
own speakers) 794 366 422 285 198 123 124 64 122 93 63 60 32 164 106 60 64 31 133 309 168 185
Computer (desktop or laptop) 503 292 207 171 100 78 90 64 96 49 48 59 42 75 50 30 31 21 99 176 92 136
TV 494 252 237 148 110 71 86 80 69 54 42 48 41 79 56 29 38 38 94 211 95 93
In-home sound system (e.g., boombox, stereo 
system) 387 229 154 106 90 56 71 64 53 53 37 50 40 53 38 19 21 23 71 166 63 88
Handheld music player (e.g., portable CD player, 
MP3 player, iPod) 273 161 111 90 67 44 44 28 47 39 35 27 13 42 29 9 16 16 56 90 60 67
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An instrument being played by me or someone in 
the room with me (e.g., a concert, practicing an 
instrument) 181 109 70 75 37 22 24 22 45 19 15 19 12 30 18 7 5 10 32 61 32 55
Record player 119 77 42 37 17 13 25 26 28 8 8 13 19 9 9 5 12 8 18 47 23 30
Other 33 12 20 5 3 4 6 16 0 1 0 2 8 5 2 4 4 8 7 11 10 6

* Table Base: LISTENS TO MUSIC

QS1Q3: Which of the following providers do you currently use to listen to music? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
YouTube (general website) 655 339 308 217 145 119 97 76 106 68 68 56 45 112 77 52 41 32 113 267 117 159
Spotify 465 245 214 200 114 72 50 29 102 56 45 30 16 98 57 27 21 13 86 168 100 111
Public radio 398 189 208 78 64 72 83 102 39 28 37 39 45 39 35 35 44 57 77 166 79 76
Pandora 390 182 205 106 93 74 61 55 39 45 42 28 29 68 48 32 32 26 75 155 77 82
Apple Music 283 155 125 106 76 41 36 25 49 40 31 23 15 56 36 11 12 10 63 110 40 71
YouTube's paid services (e.g., YouTube Music, 
YouTube TV) 214 125 88 90 59 27 31 7 50 40 11 21 4 40 19 16 10 3 48 78 46 42
SoundCloud 183 122 59 100 47 20 15 1 71 29 12 10 0 29 17 7 6 1 28 63 27 65
TIDAL 45 28 18 21 14 7 3 0 13 8 4 3 0 8 7 3 0 0 10 11 6 18
Bandcamp 23 12 11 9 6 5 3 0 6 3 2 1 0 3 3 3 2 0 2 6 10 6
Other 189 90 99 12 28 28 54 68 3 18 9 26 35 9 10 19 28 33 31 83 34 41

* Table Base: LISTENS TO MUSIC

QS1Q4: From which of the following resources do you learn about new music (i.e., newly released music or older music that is new to you)? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Public radio 529 237 290 140 114 81 105 89 56 50 36 51 44 84 64 44 54 45 101 202 109 116
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 471 230 235 195 120 68 64 24 101 53 33 34 12 94 67 34 29 12 79 189 87 115
My peers (e.g., friends, coworkers) 455 224 228 142 107 82 73 50 59 53 52 43 21 83 55 30 30 30 82 179 102 92
Steaming platform(s) that I use (e.g., personalized 
recommendations, prebuilt playlists) 451 229 218 179 121 56 66 30 93 64 27 32 17 86 56 29 34 12 67 186 86 111
TV show(s) (e.g., songs/music featured in a show, 
VH1, MTV) 439 214 220 160 101 54 66 59 77 52 28 31 29 82 50 26 35 30 93 160 79 107
Someone younger than me 337 159 178 81 76 66 54 59 37 38 34 25 26 44 38 32 30 33 65 105 75 92
Advertisements (e.g., an ad for a new release, 
songs/music used in an ad) 314 166 142 110 78 38 51 37 67 43 22 24 14 44 35 16 27 22 49 130 55 80
Directly from the artist/record label (e.g., 
newsletters, social media posts) 275 147 125 103 68 37 49 18 60 32 22 28 8 42 36 15 22 10 39 105 52 78
Someone older than me 250 140 109 110 57 35 30 18 61 27 22 20 11 50 30 13 10 7 41 90 43 76
A celebrity/influencer that I follow 179 91 84 102 44 7 16 9 53 25 2 8 6 50 20 5 8 3 31 70 31 47
Podcast(s) 170 111 55 50 53 39 21 6 32 36 27 14 5 18 17 13 7 0 35 57 45 33
Industry publications/websites (e.g., AV Club, 
Rolling Stone, Alternative Press) 123 82 40 36 32 28 21 6 20 20 19 18 6 16 12 8 4 0 29 37 20 38
Other 26 18 9 3 4 4 5 9 3 3 4 3 5 0 2 1 2 4 3 6 7 10
Not at all sure 117 49 66 14 7 20 22 55 1 5 8 5 31 13 2 12 17 24 24 42 35 16

* Table Base: LISTENS TO MUSIC

QS1Q6: Do you enjoy listening to any of the following genres of music?

Like

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,172 574 589 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 267
Total (Unweighted) 1,165 428 729 291 253 173 210 238 83 * 104 67 * 73 * 103 208 149 106 137 135 232 455 255 223
Pop 968 464 497 317 191 159 152 149 152 87 84 69 75 165 104 75 83 74 169 352 205 242
Rock 913 475 430 247 182 152 177 154 130 94 86 92 77 118 88 66 85 77 171 332 200 210
R&B 807 382 417 271 187 123 113 114 122 90 64 54 56 149 97 59 59 57 156 313 164 174
Holiday (e.g., Christmas, Halloween) 786 346 433 222 160 118 139 147 97 77 54 57 64 125 82 64 82 83 136 301 173 176
Country 749 358 388 196 159 114 131 150 90 74 56 62 76 106 84 57 70 74 132 303 163 151
Soundtrack (e.g., showtunes, film scores, musical 
theater) 716 348 365 216 155 98 108 139 114 78 53 45 58 102 77 45 63 81 131 255 152 177
Hip hop/Rap 655 312 335 294 176 103 55 26 139 87 57 24 9 155 90 46 32 17 111 249 132 163
Alternative (e.g., punk, indie) 592 327 258 210 155 102 89 36 118 79 61 49 23 92 76 41 40 12 110 221 111 150
Jazz/Swing 589 316 272 152 128 81 105 123 84 74 50 52 57 69 54 31 53 66 112 211 126 141
Classical (e.g., opera, choral, orchestra) 561 297 261 161 112 81 90 116 85 67 48 46 51 76 45 33 44 65 111 194 109 148
Metal 495 292 197 158 124 101 83 30 90 71 62 51 21 68 52 39 31 9 108 165 96 126
World (e.g., Latin, K-pop, Celtic) 474 226 241 178 108 60 72 58 85 57 33 33 21 92 50 26 39 37 94 174 85 121
Religious (e.g., gospel, Christian) 440 201 236 116 105 65 71 83 50 57 23 36 35 66 47 42 35 48 60 201 84 95
Electronic (e.g., EDM, house, dubstep, lo-fi) 423 245 170 195 110 56 42 19 115 61 38 23 13 80 49 18 19 7 68 160 73 121

* Table Base: LISTENS TO MUSIC
Dislike

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,093 515 569 327 188 174 195 210 154 81 * 89 * 92 * 103 172 107 85 * 103 107 202 423 233 236
Total (Unweighted) 1,108 392 708 274 226 166 206 236 76 * 86 * 62 * 69 * 101 198 140 104 137 135 221 436 247 204
Electronic (e.g., EDM, house, dubstep, lo-fi) 745 326 418 156 111 127 159 192 56 45 57 75 92 101 65 69 83 100 141 288 170 146
Religious (e.g., gospel, Christian) 732 374 353 235 117 120 131 128 120 49 75 63 70 115 69 45 68 59 152 248 159 172
World (e.g., Latin, K-pop, Celtic) 697 348 348 174 114 126 130 154 85 49 65 66 83 88 66 61 63 70 118 275 158 146
Metal 676 282 392 193 98 85 118 181 80 35 36 47 84 113 63 49 71 98 104 284 147 141
Classical (e.g., opera, choral, orchestra) 611 277 329 191 110 104 111 95 86 39 50 53 53 105 71 55 59 42 101 256 135 120
Jazz/Swing 583 259 317 199 94 105 97 88 87 32 48 47 47 112 62 56 50 41 100 239 117 127
Alternative (e.g., punk, indie) 576 244 331 141 67 84 109 176 52 27 37 46 81 88 40 46 63 95 102 224 132 117
Hip hop/Rap 517 263 254 57 46 83 146 185 31 20 41 75 95 26 26 41 71 90 101 201 111 104
Soundtrack (e.g., showtunes, film scores, musical 
theater) 456 227 225 135 67 88 94 73 56 28 45 54 47 79 39 43 40 26 81 194 91 90
Country 422 216 201 156 63 72 70 62 81 32 42 37 28 75 31 30 33 34 80 145 80 116
Holiday (e.g., Christmas, Halloween) 387 229 156 129 62 68 63 64 74 29 44 42 41 55 34 24 21 24 76 149 70 92
R&B 364 191 172 80 34 63 89 98 49 15 34 45 48 31 19 29 44 50 56 136 79 93
Rock 259 100 159 104 40 34 25 57 41 12 12 7 27 63 28 22 17 30 42 117 43 57
Pop 202 110 91 34 30 27 49 63 18 19 14 29 30 15 11 12 20 33 42 96 38 25

* Table Base: LISTENS TO MUSIC

QS1Q9: You indicated in a previous question that you enjoy listening to world music. Which of the following sub-genres of world music do you enjoy listening to? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 474 226 241 178 108 60 * 72 * 58 * 85 * 57 * 33 * 33 * 21 ** 92 * 50 * 26 ** 39 * 37 * 94 * 174 85 * 121
Total (Unweighted) 428 156 266 146 107 46 * 64 * 65 * 43 * 48 * 21 ** 20 ** 26 ** 103 59 * 25 ** 44 * 39 * 88 * 169 70 * 101
Latin (e.g., salsa, reggaeton, samba) 289 134 153 98 72 40 41 39 42 37 23 18 14 56 34 16 22 24 52 118 47 72
Caribbean (e.g., reggae, calypso) 268 145 122 80 65 48 49 26 44 40 29 21 11 36 25 19 27 15 58 99 37 74
K-pop 206 98 104 100 49 24 18 14 43 26 16 8 7 57 23 8 10 7 37 70 42 57
Celtic 180 86 92 22 49 28 41 41 12 27 13 22 14 10 22 15 19 27 35 70 31 44
Afrobeat 143 82 60 43 52 21 18 8 19 29 16 13 4 24 22 5 6 4 27 52 19 44
Other 18 4 13 5 1 1 4 7 0 1 0 1 1 5 0 1 2 6 1 14 1 2

* Table Base: ENJOYS LISTENING TO WORLD MUSIC

QS1Q7: Which of the following is your favorite genre of music? Please select only one.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
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Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Rock 244 151 92 35 30 43 77 59 22 17 27 45 40 14 14 15 32 18 55 72 47 70
Hip hop/Rap 148 84 64 88 41 18 0 0 49 23 12 0 0 39 18 7 0 0 20 71 20 37
Country 125 48 76 19 30 19 30 26 8 13 9 8 11 11 17 10 23 16 16 62 33 14
Pop 113 47 66 52 17 10 17 17 16 7 4 10 10 36 10 6 7 7 23 33 21 37
R&B 109 34 75 46 26 16 13 8 12 9 6 6 2 34 18 10 7 7 15 48 25 20
Alternative (e.g., punk, indie) 66 31 36 27 18 14 6 2 17 4 6 2 2 10 14 8 4 0 17 17 19 14
Religious (e.g., gospel, Christian) 61 30 31 8 13 8 16 16 1 7 2 12 8 7 7 6 4 8 7 39 10 5
Metal 47 34 13 11 9 23 4 0 9 5 18 3 0 2 4 5 2 0 10 22 8 7
Classical (e.g., opera, choral, orchestra) 42 23 19 6 3 2 8 24 6 3 0 3 12 0 0 2 5 12 15 11 4 12
Jazz/Swing 30 16 13 2 3 5 4 16 2 3 4 3 4 1 0 1 0 12 6 7 10 7
Electronic (e.g., EDM, house, dubstep, lo-fi) 27 17 10 14 6 5 2 1 10 2 2 2 1 3 4 3 1 0 5 3 4 15
World (e.g., Latin, K-pop, Celtic) 27 7 16 20 1 0 5 1 9 0 0 1 0 11 1 0 3 1 5 15 6 2
Soundtrack (e.g., showtunes, film scores, musical 
theater) 24 11 14 6 4 1 4 9 5 3 0 0 3 1 1 1 4 7 4 8 6 6
Holiday (e.g., Christmas, Halloween) 13 1 12 0 1 4 3 4 0 0 0 0 0 0 1 4 3 4 3 5 3 3
Other 43 22 20 5 4 11 4 20 3 2 6 0 10 2 1 5 4 10 6 13 14 9
N/A - I don't have a favorite genre of music. 54 20 31 13 15 8 9 8 4 9 1 5 2 9 6 7 5 7 7 23 13 11

* Table Base: LISTENS TO MUSIC

  QS1Q11: Thinking about your favorite music (genre, song, or ar st), which of the following characteris cs do you like about it the most? Please select only one.I like...

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Overall "vibe" (e.g., tempo, feeling) 224 96 127 82 57 29 36 21 32 24 15 14 11 50 32 14 22 10 36 91 49 47
Lyrics I can relate to 209 87 122 59 45 44 26 35 22 18 28 7 12 37 27 16 18 23 32 74 50 53
The artist (e.g., singer, band) performing 183 87 92 27 20 22 51 63 12 9 10 29 29 15 11 11 22 34 37 61 47 38
The music's genre 137 68 69 32 23 31 20 32 17 13 16 6 16 15 10 14 14 16 29 56 32 21
The rhythm/beat 132 65 67 45 29 21 20 16 21 18 11 8 8 24 12 10 12 8 20 55 18 39
Clean lyrics (e.g., no curse words, appropriate 
themes) 82 45 37 19 16 10 17 20 9 12 2 11 11 10 4 8 6 9 13 46 15 8
The instrumentals (e.g., instruments used, chords, 
key) 78 52 26 27 8 10 16 16 22 3 6 11 10 5 6 4 5 6 21 25 12 20
It's well-known or very popular 52 29 22 12 11 10 13 6 2 6 4 12 4 10 5 6 1 2 11 18 11 12

Explicit lyrics (e.g., uses curse words, adult themes) 49 31 17 34 7 6 2 0 27 2 2 1 0 7 6 4 1 0 8 17 4 19
It's unknown or not very popular 8 2 6 6 1 0 0 1 1 0 0 0 1 4 1 0 0 0 4 2 0 3
Other 19 12 5 9 5 4 0 2 6 2 3 0 1 2 2 1 0 1 2 5 4 9

* Table Base: LISTENS TO MUSIC

QS1Q8: Which of the following is your least favorite genre of music? Please select only one.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Hip hop/Rap 215 122 93 15 14 37 60 89 10 9 19 27 56 5 5 17 33 33 39 83 53 41
Religious (e.g., gospel, Christian) 185 106 75 83 27 27 28 21 51 16 18 13 12 32 11 9 15 9 38 51 36 60
Metal 176 47 130 36 36 19 31 55 11 9 6 7 14 26 27 13 24 40 30 74 43 30
Country 95 50 44 46 20 13 15 2 21 11 8 9 0 24 9 5 6 2 15 37 18 25
Classical (e.g., opera, choral, orchestra) 61 24 37 17 24 5 12 4 5 8 1 8 3 12 15 4 4 2 10 28 17 6
Electronic (e.g., EDM, house, dubstep, lo-fi) 58 27 31 15 13 16 9 5 10 6 5 4 3 6 7 12 5 2 11 25 8 14
Jazz/Swing 51 21 29 29 8 9 3 2 15 3 3 0 1 14 5 6 3 2 11 16 9 15
World (e.g., Latin, K-pop, Celtic) 40 22 18 20 8 8 4 0 12 3 4 3 0 8 5 3 1 0 3 19 8 10
Alternative (e.g., punk, indie) 38 19 19 11 4 4 9 10 2 3 3 5 6 9 1 1 4 4 10 12 6 10
Holiday (e.g., Christmas, Halloween) 33 21 11 7 10 9 7 0 6 4 6 6 0 1 7 3 1 0 10 15 4 4
Rock 18 7 11 7 4 4 2 1 1 3 3 0 0 5 1 1 2 1 3 7 6 3
Soundtrack (e.g., showtunes, film scores, musical 
theater) 16 6 10 5 1 7 2 1 2 1 3 0 1 3 0 4 2 1 3 7 4 2
R&B 9 5 4 3 1 4 0 0 1 1 3 0 0 2 0 1 0 0 0 7 0 2
Pop 5 3 2 0 4 0 1 0 0 3 0 0 0 0 1 0 1 0 1 1 2 1
Other 35 26 9 9 7 4 10 5 7 5 2 10 2 2 2 2 0 3 6 15 3 11
N/A - I don't have a least favorite genre of music. 137 69 66 48 41 22 10 16 17 22 15 8 7 31 19 7 2 9 21 54 28 34

* Table Base: LISTENS TO MUSIC

  QS1Q12: Thinking about your least favorite music (genre, song, or ar st) which of the following characteris cs do you dislike about it the most? Please select only one.I dislike...

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Overall "vibe" (e.g., tempo, feeling) 233 119 112 78 39 37 42 37 35 24 21 22 18 42 15 17 20 19 37 94 47 54
Explicit lyrics (e.g., uses curse words, adult themes) 223 104 119 27 29 29 57 80 13 18 13 26 33 14 11 16 32 47 39 98 48 38
Lyrics I cannot relate to 206 106 99 65 34 29 41 36 33 13 11 22 26 32 21 18 19 10 33 91 38 44
The music's genre 166 89 76 56 31 30 23 25 28 17 21 11 13 28 15 10 12 12 38 52 36 40
The rhythm/beat 85 26 60 28 13 21 11 12 7 3 9 2 5 22 10 12 9 7 11 31 18 25
The instrumentals (e.g., instruments used, chords, 
key) 78 33 44 25 25 13 7 8 12 8 7 4 2 12 18 5 4 6 20 17 18 23
It's unknown or not very popular 52 32 20 28 9 6 7 2 20 4 1 7 2 8 5 6 1 1 18 10 9 16
Clean lyrics (e.g., no curse words, appropriate 
themes) 32 14 15 22 6 4 0 0 10 3 3 0 0 11 3 1 0 0 2 14 7 9
The artist (e.g., singer, band) performing 31 16 13 7 13 5 1 5 2 7 5 0 1 4 6 0 1 4 7 9 8 7
It's well-known or very popular 15 8 7 9 3 2 1 0 5 1 2 0 0 4 2 1 1 0 1 9 2 3
Other 52 27 24 7 20 9 11 6 4 9 6 6 3 3 11 3 5 3 7 23 13 9

* Table Base: LISTENS TO MUSIC

QS1Q20: How much more or less likely are you to shop with or use a brand given each of the following situations?

The brand's advertisement(s) features a song that I like

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
More likely (Net) 520 247 271 165 122 83 76 74 79 62 40 33 34 85 60 43 44 40 92 191 111 125

Much more likely 180 99 80 62 58 33 13 14 37 31 18 3 10 26 27 15 9 4 26 70 30 55
Somewhat more likely 340 147 192 102 64 50 64 60 42 31 21 29 24 60 33 28 35 36 67 121 81 71

Neither more nor less likely 552 278 268 136 81 96 113 127 68 35 55 61 62 68 46 41 52 65 104 218 119 112
Less likely (Net) 101 50 50 51 19 8 13 10 24 9 3 5 9 27 10 5 7 2 16 41 13 30

Somewhat less likely 60 33 27 31 11 5 6 8 18 6 2 2 6 13 6 3 4 1 12 24 8 17
Much less likely 41 17 24 20 8 3 7 3 6 3 2 4 2 14 4 2 3 1 4 17 6 14

* Table Base: LISTENS TO MUSIC
A musical artist (i.e., a solo musician or band) that I like becomes the brand's spokesperson

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
More likely (Net) 439 230 205 157 105 63 58 55 80 61 36 25 31 77 44 27 33 25 72 159 90 118

Much more likely 146 78 65 59 39 28 14 6 31 29 15 4 2 29 10 13 10 4 18 58 29 40
Somewhat more likely 293 152 140 98 67 34 44 49 50 32 21 21 28 48 35 13 23 21 54 101 60 78

Neither more nor less likely 642 300 339 158 96 115 132 141 71 39 59 68 63 87 57 55 64 78 117 247 137 141
Less likely (Net) 92 44 46 36 20 9 12 15 19 6 3 6 10 16 14 6 6 5 23 43 16 9

Somewhat less likely 60 34 26 24 12 8 7 8 16 4 3 5 7 9 9 5 2 1 17 28 6 8
Much less likely 32 11 20 11 8 1 5 7 4 2 0 1 3 8 6 1 4 3 6 16 10 1

* Table Base: LISTENS TO MUSIC
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A non-musical celebrity (e.g., movie star, athlete, socialite) that I like becomes the brand's spokesperson

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
More likely (Net) 279 140 135 108 72 46 31 22 50 46 25 10 12 57 26 22 20 10 51 92 63 72

Much more likely 97 57 37 32 39 20 4 2 17 29 12 2 0 14 10 8 2 2 13 29 21 34
Somewhat more likely 182 83 99 76 33 27 27 20 33 17 13 8 12 43 16 13 18 8 38 63 42 38

Neither more nor less likely 704 320 380 179 116 119 132 158 78 43 60 67 73 100 73 60 65 85 122 276 152 153
Less likely (Net) 190 114 75 65 34 20 39 31 42 17 14 21 19 23 17 7 18 12 39 81 28 42

Somewhat less likely 123 82 40 49 22 13 26 12 37 10 8 18 10 13 12 6 7 3 31 45 13 34
Much less likely 67 31 34 16 12 7 14 19 5 7 6 3 10 10 5 1 11 9 8 36 15 8

* Table Base: LISTENS TO MUSIC
The brand supports social initiatives related to music (e.g., donates to local music venues, creates scholarships for up-and-coming musicians)

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
More likely (Net) 474 248 222 151 120 82 63 57 78 63 52 29 30 73 58 30 34 27 85 163 101 125

Much more likely 170 91 76 63 51 28 18 10 33 35 15 6 5 31 15 13 12 5 21 71 34 44
Somewhat more likely 304 157 145 88 70 54 45 47 45 28 37 23 25 43 42 17 22 22 64 92 67 81

Neither more nor less likely 574 253 318 141 88 95 116 134 62 36 42 55 58 79 51 53 61 76 105 227 126 115
Less likely (Net) 125 73 51 59 14 9 23 20 31 7 5 15 16 28 7 5 8 4 22 59 16 29

Somewhat less likely 67 33 34 35 9 4 9 10 16 2 2 6 8 19 7 2 3 2 11 35 7 13
Much less likely 58 40 17 24 5 5 14 10 15 5 3 9 8 9 0 2 5 2 11 23 9 15

* Table Base: LISTENS TO MUSIC

QS1Q19: How much do you agree or disagree with each of the following statements?

I like finding music that other people have not discovered yet. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Agree (Net) 729 395 331 276 157 105 115 76 137 86 66 69 41 139 71 39 46 35 121 285 142 182

Strongly agree 264 150 115 110 71 43 28 13 56 42 28 17 8 54 29 15 11 5 48 99 52 66
Somewhat agree 465 245 216 166 86 62 88 63 82 44 38 52 33 85 42 24 35 30 72 186 90 117

Disagree (Net) 443 180 259 75 65 81 86 136 34 20 32 30 64 42 44 49 56 72 92 165 102 86
Somewhat disagree 291 117 171 50 48 46 59 87 23 12 18 20 44 27 36 28 40 44 64 99 71 57
Strongly disagree 152 62 88 25 16 35 27 48 10 8 14 10 20 15 9 21 17 28 27 66 31 28

* Table Base: U.S. RESPONDENTS
I stop listening to certain songs or artists after they become mainstream or too popular. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Agree (Net) 369 209 160 161 71 64 52 20 83 38 36 38 13 78 33 28 15 7 67 154 56 92

Strongly agree 121 77 43 65 27 18 10 0 37 19 12 9 0 28 8 6 1 0 15 56 12 38
Somewhat agree 249 132 116 96 44 46 42 20 46 19 24 29 13 50 24 22 13 7 52 97 45 55

Disagree (Net) 803 365 430 190 151 122 149 191 87 68 62 61 91 103 83 60 88 100 145 296 187 176
Somewhat disagree 449 225 221 108 79 67 80 115 53 38 37 36 61 56 40 30 44 54 84 146 112 107
Strongly disagree 354 141 209 81 72 55 70 76 34 29 24 25 30 47 43 31 45 46 61 150 75 69

* Table Base: U.S. RESPONDENTS
I don't like today's popular music. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Agree (Net) 635 338 297 188 106 91 115 135 96 56 46 67 72 92 50 45 48 63 105 264 140 126

Strongly agree 223 124 100 58 42 34 37 52 27 31 20 22 24 31 11 15 16 28 26 107 56 34
Somewhat agree 412 214 197 130 64 56 78 83 69 24 26 46 49 61 40 30 32 35 80 156 84 91

Disagree (Net) 537 237 293 164 116 95 87 76 75 50 52 32 32 89 66 44 55 44 107 186 103 142
Somewhat disagree 357 158 196 102 64 72 62 57 46 23 40 24 25 56 41 32 37 31 77 117 68 95
Strongly disagree 181 79 97 61 52 23 25 19 29 27 12 7 6 32 24 11 18 13 30 69 35 47

* Table Base: U.S. RESPONDENTS
The music I listen to reflects who I am. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Agree (Net) 998 503 490 292 199 162 170 176 155 97 86 89 80 137 102 76 81 96 185 384 202 227

Strongly agree 399 202 196 118 89 73 66 53 59 48 45 29 22 59 41 29 37 31 70 154 76 99
Somewhat agree 599 301 294 174 110 88 104 123 96 48 41 60 59 78 61 47 44 65 115 230 127 128

Disagree (Net) 174 72 100 60 23 25 32 35 16 9 12 10 24 44 14 12 21 11 27 66 41 41
Somewhat disagree 143 64 77 50 23 19 26 26 16 9 10 9 20 34 13 10 17 6 25 54 28 36
Strongly disagree 31 8 22 10 1 5 6 9 0 0 3 1 4 10 1 2 5 5 2 11 13 5

* Table Base: U.S. RESPONDENTS
I am usually the one who introduces my friends and family to new music. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Agree (Net) 601 329 270 226 150 107 80 38 120 77 64 46 23 107 74 43 34 14 109 237 100 155

Strongly agree 219 137 82 86 62 37 27 7 50 43 25 14 5 36 19 12 12 2 32 82 34 71
Somewhat agree 382 192 189 140 88 71 53 31 70 33 40 32 19 70 55 31 21 12 76 155 67 84

Disagree (Net) 572 245 320 125 72 79 122 174 51 30 34 53 81 74 42 45 69 93 103 212 143 113
Somewhat disagree 360 156 198 90 49 43 76 101 36 21 18 38 45 54 28 26 38 55 74 120 96 70
Strongly disagree 212 89 121 35 22 36 46 73 15 8 16 14 36 20 14 20 31 38 29 93 47 44

* Table Base: U.S. RESPONDENTS
I prefer to listen to music by myself. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Agree (Net) 858 444 409 274 161 143 135 144 140 86 78 67 77 134 75 66 67 67 150 334 175 199

Strongly agree 357 189 167 149 76 59 34 39 81 48 34 12 15 68 28 25 21 24 56 143 62 95
Somewhat agree 501 255 242 125 85 85 101 105 59 38 44 55 62 66 47 41 46 43 94 191 113 104

Disagree (Net) 315 130 181 77 61 43 67 67 31 20 20 32 27 46 41 22 35 40 62 115 68 69
Somewhat disagree 271 119 149 68 57 30 60 56 31 18 17 30 23 37 39 13 30 34 57 97 59 57
Strongly disagree 44 11 32 9 4 13 7 11 0 2 4 1 5 9 2 10 6 6 5 18 9 12

* Table Base: U.S. RESPONDENTS
I like to listen to music I've heard before more than new music (i.e., newly released or older songs that I have never heard before). [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Agree (Net) 937 474 461 258 186 152 154 187 130 89 82 80 94 129 97 70 74 94 163 365 195 214

Strongly agree 372 199 172 101 72 61 58 81 54 37 36 32 39 47 35 24 25 41 65 149 68 90
Somewhat agree 565 275 289 158 114 91 96 107 76 52 46 47 54 82 62 45 48 52 98 217 127 124

Disagree (Net) 236 101 129 93 36 34 48 24 41 17 16 19 11 52 19 18 29 13 49 84 48 54
Somewhat disagree 194 91 99 75 32 28 42 17 41 15 12 17 9 34 17 17 25 9 42 70 39 44
Strongly disagree 41 10 30 18 5 6 6 7 0 2 4 2 2 18 3 2 4 5 7 14 10 11

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to listen to music without ads. [BASE: LISTENS TO MUSIC]
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Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Agree (Net) 644 354 285 248 146 87 89 74 125 81 54 54 44 123 65 33 35 31 120 255 112 158

Strongly agree 261 146 111 100 71 47 28 15 50 42 33 15 7 50 28 13 13 8 46 85 55 76
Somewhat agree 383 208 175 148 75 40 61 59 75 39 20 38 36 73 37 20 22 23 74 171 57 82

Disagree (Net) 528 221 304 103 76 100 113 137 46 25 44 45 61 57 51 55 67 76 92 194 132 110
Somewhat disagree 278 119 157 58 46 57 42 76 24 17 29 14 34 34 29 27 28 42 52 98 58 69
Strongly disagree 251 102 148 45 30 43 71 61 22 8 15 31 27 24 22 28 40 35 40 96 74 41

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch TV shows without ads. [BASE: WATCHES TV SHOWS]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,310 621 681 333 220 201 248 308 158 108 100 120 141 175 112 101 128 168 221 522 284 283
Total (Unweighted) 1,331 492 831 283 251 187 262 348 81 * 106 73 * 91 * 144 202 145 114 171 204 268 530 287 246
Agree (Net) 635 346 286 217 144 90 92 94 111 81 57 51 48 106 63 33 40 45 111 255 110 160

Strongly agree 222 124 95 84 58 34 22 24 45 37 24 13 9 39 22 10 10 15 41 92 28 61
Somewhat agree 413 221 191 133 85 56 70 70 66 44 33 39 40 67 41 23 31 30 69 163 82 99

Disagree (Net) 675 275 395 116 77 111 156 215 47 27 43 68 92 69 50 67 88 122 110 268 173 123
Somewhat disagree 361 146 212 77 41 63 64 115 33 16 22 28 50 45 25 41 36 65 62 134 89 76
Strongly disagree 314 130 183 39 36 47 92 100 14 11 21 41 43 25 25 27 51 58 48 134 85 48

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch movies without ads. [BASE: WATCHES MOVIES]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,213 586 621 351 220 186 214 241 164 108 101 105 113 188 112 85 * 110 128 201 467 267 278
Total (Unweighted) 1,210 446 758 298 245 171 226 270 84 * 102 70 * 76 * 116 214 143 101 150 154 241 471 264 234
Agree (Net) 663 353 305 241 145 92 92 92 120 78 61 53 45 121 68 31 39 47 116 254 121 172

Strongly agree 236 133 102 83 70 38 25 20 49 39 25 13 7 34 32 12 13 12 47 74 40 76
Somewhat agree 426 220 203 158 75 54 66 73 71 39 35 40 38 87 36 19 26 35 69 180 81 97

Disagree (Net) 550 233 315 110 75 94 122 149 44 30 40 51 68 66 45 54 71 81 86 213 146 105
Somewhat disagree 303 125 177 69 43 52 56 83 28 18 20 19 40 41 24 32 37 43 51 119 69 64
Strongly disagree 248 108 139 41 32 42 67 66 16 12 20 32 28 25 20 22 34 38 35 94 77 42

* Table Base: U.S. RESPONDENTS
I like listening to music I grew up with more than music from today or from before I was born. [BASE: LISTENS TO MUSIC]

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,173 574 590 351 222 186 202 211 171 106 98 * 99 * 104 181 116 88 * 103 107 212 449 243 268
Total (Unweighted) 1,166 428 730 291 253 174 210 238 83 * 104 67 * 73 * 103 208 149 107 137 135 232 455 255 224
Agree (Net) 873 441 430 239 175 146 141 172 116 87 84 68 85 122 87 62 73 87 162 324 183 204

Strongly agree 394 209 184 107 75 62 61 89 62 41 38 29 38 45 34 24 32 50 73 150 84 86
Somewhat agree 479 232 246 132 99 84 80 84 54 46 47 39 47 78 53 37 41 37 89 174 98 117

Disagree (Net) 300 133 160 112 47 40 61 39 54 19 14 31 19 58 29 27 30 20 50 125 60 64
Somewhat disagree 235 105 125 89 34 30 51 31 47 11 11 24 15 42 23 19 27 16 42 92 44 57
Strongly disagree 65 28 35 23 14 10 10 8 7 8 2 7 5 16 6 7 3 4 8 33 16 7

* Table Base: U.S. RESPONDENTS

Mean Summary

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
TV shows that I've watched before 42.36 43.26 41.68 45.63 43.05 38.25 42.49 40.89 47.72 43.62 34.58 44.73 42.63 43.75 42.50 41.90 40.39 39.44 42.22 42.65 45.23 39.05
Newly released TV shows 38.37 37.65 38.88 33.79 38.20 42.17 39.22 40.30 32.90 37.41 45.38 38.43 37.35 34.59 38.96 38.97 39.95 42.78 39.11 37.63 37.64 39.90
Older TV shows I haven't seen before that are new 
to me 19.27 19.09 19.44 20.58 18.75 19.58 18.30 18.80 19.38 18.96 20.04 16.84 20.02 21.66 18.54 19.13 19.66 17.78 18.68 19.72 17.12 21.05

* Table Base: WATCHES TV SHOWS
TV shows that I've watched before

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,310 621 681 333 220 201 248 308 158 108 100 120 141 175 112 101 128 168 221 522 284 283
Mean 42.36 43.26 41.68 45.63 43.05 38.25 42.49 40.89 47.72 43.62 34.58 44.73 42.63 43.75 42.50 41.90 40.39 39.44 42.22 42.65 45.23 39.05
Median 40.00 40.00 40.00 50.00 40.00 35.00 40.00 40.00 50.00 40.00 33.00 45.00 40.00 40.00 40.00 40.00 40.00 35.00 40.00 40.00 50.00 35.00
Standard Deviation 26.64 26.47 26.89 24.96 24.86 27.26 25.80 29.45 25.16 22.14 25.24 26.80 29.75 24.69 27.30 28.80 24.76 29.20 25.53 26.16 29.26 25.37

* Table Base: WATCHES TV SHOWS
Newly released TV shows

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,310 621 681 333 220 201 248 308 158 108 100 120 141 175 112 101 128 168 221 522 284 283
Mean 38.37 37.65 38.88 33.79 38.20 42.17 39.22 40.30 32.90 37.41 45.38 38.43 37.35 34.59 38.96 38.97 39.95 42.78 39.11 37.63 37.64 39.90
Median 33.00 33.00 34.00 30.00 35.00 34.00 33.00 35.00 30.00 35.00 35.00 33.00 30.00 30.00 38.00 30.00 30.00 40.00 33.00 30.00 30.00 40.00
Standard Deviation 26.38 26.35 26.48 21.42 23.18 28.13 27.00 30.81 22.12 20.76 29.01 25.94 31.11 20.80 25.35 26.99 28.03 30.43 26.19 25.81 27.97 25.99

* Table Base: WATCHES TV SHOWS
Older TV shows I haven't seen before that are new to me

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,310 621 681 333 220 201 248 308 158 108 100 120 141 175 112 101 128 168 221 522 284 283
Mean 19.27 19.09 19.44 20.58 18.75 19.58 18.30 18.80 19.38 18.96 20.04 16.84 20.02 21.66 18.54 19.13 19.66 17.78 18.68 19.72 17.12 21.05
Median 20.00 20.00 15.00 20.00 15.00 15.00 15.00 10.00 20.00 20.00 10.00 10.00 20.00 20.00 11.00 20.00 20.00 10.00 20.00 20.00 10.00 20.00
Standard Deviation 16.97 16.46 17.45 16.39 17.04 17.69 14.72 18.68 15.13 16.61 18.58 13.62 18.28 17.42 17.52 16.83 15.60 19.00 16.68 16.94 15.88 18.10

* Table Base: WATCHES TV SHOWS

QS1Q14: Which of the following do you currently use to watch TV shows? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,310 621 681 333 220 201 248 308 158 108 100 120 141 175 112 101 128 168 221 522 284 283
Total (Unweighted) 1,331 492 831 283 251 187 262 348 81 * 106 73 * 91 * 144 202 145 114 171 204 268 530 287 246
Cable provider (i.e., on TV or using the cable 
provider’s app/website) 769 392 373 131 127 121 139 251 73 64 65 65 127 59 62 55 75 124 159 276 167 167
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 864 396 464 249 172 155 161 127 113 82 73 74 57 136 91 81 87 70 144 334 188 198
Social media (e.g., Facebook Watch, IGTV) 180 95 79 89 48 18 13 12 45 27 9 7 10 44 21 9 6 2 25 85 32 38
YouTube (general website) 413 236 171 152 99 58 64 39 83 56 36 39 26 70 43 23 25 13 62 166 83 101
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 210 128 81 95 54 26 22 13 56 35 16 15 6 39 19 11 7 7 40 83 34 53
An unlicensed website (e.g., a website without legal 
rights to play the show) 77 41 36 33 28 11 5 0 14 18 8 2 0 19 10 2 4 0 11 28 16 22
A physical copy (e.g., DVD, VHS, Blu-ray) 212 115 96 35 59 41 49 27 17 34 27 25 13 19 25 14 24 13 44 77 43 48
Other 63 25 38 2 6 2 29 24 0 2 1 16 6 2 3 1 13 18 11 24 16 12

* Table Base: WATCHES TV SHOWS

QS1Q15: From which of the following resources do you learn about new TV shows (e.g., newly released TV shows or older TV shows that are new to you)? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,310 621 681 333 220 201 248 308 158 108 100 120 141 175 112 101 128 168 221 522 284 283
Total (Unweighted) 1,331 492 831 283 251 187 262 348 81 * 106 73 * 91 * 144 202 145 114 171 204 268 530 287 246
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 493 247 240 166 105 85 95 42 85 57 40 51 17 81 48 45 44 25 89 189 98 117
Advertisements 669 325 339 133 106 97 144 189 62 58 54 70 84 71 48 43 74 105 115 244 156 154
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QS1Q13: The following set of questions will ask you about your TV show preferences. Please read each question carefully.   On average, each of the following types of TV shows makes up what 
percentage of all the TV shows that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.
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Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 365 151 209 149 95 48 49 24 61 47 19 18 9 88 47 29 31 15 64 146 67 89
Directly from a studio/actor (e.g., newsletters, social 
media posts) 159 88 68 53 54 18 20 14 28 36 10 10 6 25 18 8 10 8 32 48 37 42
A celebrity/influencer that I follow 141 70 68 67 38 14 13 8 37 16 10 5 5 30 22 4 8 3 35 50 27 29
My peers (e.g., friends, coworkers) 574 266 303 152 109 87 124 103 68 49 46 73 35 83 60 41 51 68 99 227 122 127
Someone older than me 225 117 105 81 51 22 44 27 48 16 12 27 15 33 35 10 17 11 35 81 49 59
Someone younger than me 250 100 148 52 58 30 53 56 18 24 13 25 21 34 34 17 29 35 45 81 64 59
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 229 121 107 59 55 26 41 47 36 31 9 25 21 23 25 17 16 27 41 76 57 55
Podcast(s) 132 86 43 50 45 16 12 8 37 29 9 7 6 14 16 7 5 2 28 47 31 26
Other 46 23 22 4 5 7 4 25 1 3 6 0 12 2 2 1 4 13 11 17 6 12
Not at all sure 124 57 66 21 10 25 25 42 8 4 11 9 24 13 6 14 15 18 23 52 32 16

* Table Base: WATCHES TV SHOWS

Mean Summary

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Movies that I've watched before 37.61 38.87 36.42 41.26 41.21 35.09 35.47 32.84 39.87 42.26 35.29 42.00 34.57 42.48 40.20 34.86 29.23 31.31 35.99 37.66 39.37 37.00
Newly released movies 39.60 37.83 41.15 34.99 39.14 42.24 42.85 41.81 33.43 36.86 42.62 39.91 39.21 36.34 41.33 41.80 45.66 44.09 39.69 38.83 39.34 41.08
Older movies I haven't seen before that are new to 
me 22.79 23.30 22.43 23.75 19.65 22.67 21.68 25.35 26.69 20.88 22.09 18.09 26.22 21.18 18.47 23.35 25.11 24.59 24.32 23.51 21.29 21.93

* Table Base: WATCHES MOVIES
Movies that I've watched before

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,213 586 621 351 220 186 214 241 164 108 101 105 113 188 112 85 110 128 201 467 267 278
Mean 37.61 38.87 36.42 41.26 41.21 35.09 35.47 32.84 39.87 42.26 35.29 42.00 34.57 42.48 40.20 34.86 29.23 31.31 35.99 37.66 39.37 37.00
Median 35.00 35.00 30.00 40.00 40.00 30.00 30.00 25.00 40.00 40.00 30.00 40.00 30.00 50.00 35.00 30.00 25.00 25.00 33.00 35.00 40.00 30.00
Standard Deviation 24.56 24.66 24.51 21.94 24.05 24.86 24.60 27.16 20.59 24.20 26.17 25.02 27.63 23.04 23.98 23.37 22.58 26.75 23.72 23.96 26.29 24.46

* Table Base: WATCHES MOVIES
Newly released movies

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,213 586 621 351 220 186 214 241 164 108 101 105 113 188 112 85 110 128 201 467 267 278
Mean 39.60 37.83 41.15 34.99 39.14 42.24 42.85 41.81 33.43 36.86 42.62 39.91 39.21 36.34 41.33 41.80 45.66 44.09 39.69 38.83 39.34 41.08
Median 35.00 35.00 40.00 30.00 40.00 40.00 40.00 35.00 30.00 35.00 35.00 35.00 33.00 30.00 40.00 40.00 45.00 40.00 35.00 35.00 35.00 40.00
Standard Deviation 25.07 24.82 25.28 21.15 21.52 24.94 26.81 30.44 20.08 20.87 26.48 25.71 30.49 22.00 22.00 23.14 27.65 30.33 24.46 24.65 27.09 24.21

* Table Base: WATCHES MOVIES
Older movies I haven't seen before that are new to me

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,213 586 621 351 220 186 214 241 164 108 101 105 113 188 112 85 110 128 201 467 267 278
Mean 22.79 23.30 22.43 23.75 19.65 22.67 21.68 25.35 26.69 20.88 22.09 18.09 26.22 21.18 18.47 23.35 25.11 24.59 24.32 23.51 21.29 21.93
Median 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 15.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 19.52 20.48 18.63 20.58 17.25 19.17 19.13 20.18 22.74 18.74 20.73 15.41 21.22 18.17 15.67 17.27 21.63 19.27 21.22 20.04 17.92 18.79

* Table Base: WATCHES MOVIES

QS1Q17: Which of the following do you currently use to watch movies? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,213 586 621 351 220 186 214 241 164 108 101 105 113 188 112 85 * 110 128 201 467 267 278
Total (Unweighted) 1,210 446 758 298 245 171 226 270 84 * 102 70 * 76 * 116 214 143 101 150 154 241 471 264 234
Cable provider (i.e., on TV or using the cable 
provider's app/website) 622 321 300 107 111 98 118 187 58 54 59 55 95 49 57 39 63 92 132 217 144 129
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 890 416 470 272 174 150 156 139 124 81 71 74 70 148 93 79 82 69 145 347 186 212
Social media (e.g., Facebook Watch, IGTV) 160 89 68 65 60 18 9 9 28 38 13 6 7 37 22 4 2 2 30 64 33 33
YouTube (general website) 371 218 149 132 93 49 53 43 66 60 35 34 27 67 33 14 19 16 56 144 77 93
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 179 105 74 75 53 20 26 5 38 32 12 22 2 37 21 9 4 2 37 57 31 54
Movie theaters 378 209 168 108 73 80 60 56 54 36 53 38 28 55 37 27 22 28 74 129 77 98
An unlicensed website (e.g., a website without legal 
rights to play the movie) 86 40 46 46 24 9 6 1 18 13 7 2 1 29 11 2 4 0 20 27 18 21
A physical copy (e.g., DVD, VHS, Blu-ray) 329 164 162 70 78 61 68 52 30 35 34 35 31 40 43 27 33 21 61 131 76 61
Other 27 8 19 2 0 1 8 16 0 0 0 1 7 2 0 1 7 9 5 7 6 9

* Table Base: WATCHES MOVIES

QS1Q18: From which of the following resources do you learn about new movies? Please select all that apply.

Total (A) Male (B) Female (C) 18-34 (D) 35-44 (E) 45-54 (F) 55-64 (G) 65+ (H) 18-34 (I) 35-44 (J) 45-54 (K) 55-64 (L) 65+ (M) 18-34 (N) 35-44 (O) 45-54 (P) 55-64 (Q) 65+ (R) Northeast (S) South (T) Midwest (U) West (V)
Total 1,213 586 621 351 220 186 214 241 164 108 101 105 113 188 112 85 * 110 128 201 467 267 278
Total (Unweighted) 1,210 446 758 298 245 171 226 270 84 * 102 70 * 76 * 116 214 143 101 150 154 241 471 264 234
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 458 215 238 140 119 77 77 44 65 60 36 37 20 76 59 40 40 24 73 163 96 126
Advertisements (e.g., previews, ads on cable for 
new releases) 657 333 320 146 134 97 131 149 73 65 54 73 71 73 70 42 57 78 108 240 155 153
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 376 182 190 150 98 52 46 31 73 51 25 21 16 77 47 27 25 15 60 143 78 96
Directly from a studio/actor (e.g., newsletters, social 
media posts) 183 96 84 69 49 24 26 15 37 28 13 15 5 32 21 10 11 9 40 58 32 53
A celebrity/influencer that I follow 169 89 76 95 36 14 15 8 54 16 9 5 8 41 20 5 11 0 37 62 29 41
My peers (e.g., friends, coworkers) 515 242 270 149 103 81 93 90 68 48 44 49 37 81 54 37 45 53 87 200 118 111
Someone older than me 213 106 105 63 54 34 36 25 32 26 19 19 12 32 28 15 17 13 32 66 60 54
Someone younger than me 250 113 136 56 59 37 51 46 26 29 19 20 21 31 30 19 31 25 40 76 71 63
Industry publications/websites (e.g., Rotten Tomatoes, TV Guide, AV Club)237 129 109 75 47 33 45 37 42 24 18 29 15 33 23 15 16 21 41 77 49 71
Podcast(s) 152 102 47 64 48 18 14 9 44 33 13 8 7 19 15 6 5 2 37 49 39 27
TV show(s) 421 203 217 111 85 63 81 82 49 42 36 35 42 62 43 27 45 40 81 155 92 94
Other 30 17 13 2 3 2 4 18 2 2 0 1 12 0 1 2 4 6 3 11 6 10
Not at all sure 80 37 43 16 7 13 18 25 8 3 6 7 12 8 4 7 11 13 16 30 25 8

* Table Base: WATCHES MOVIES

QS1Q16: The following set of questions will ask you about your movie/film preferences. Please read each question carefully.  On average, each of the following types of movies makes up what 
percentage of all the movies that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.
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Music Discovery

QS1S1: Which of the following activities do you currently do? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1639 N=461 N=259 N=211 N=631 N=493 N=569 N=373 N=950 N=689 N=574 N=1065 N=500 N=1139 N=1132 N=447 N=763 N=876 N=1010 N=194 N=264
Total (Unweighted) N=1639 N=651 N=354 N=224 N=334 N=470 N=560 N=406 N=858 N=781 N=513 N=1126 N=476 N=1163 N=1089 N=491 N=772 N=867 N=1136 N=178 N=193
Watch TV shows (i.e., aired on cable or a streaming 
platform) 80% 74% 81% B 87% B 83% B 68% 82% F 87% F 80% 79% 76% 82% K 77% 81% 82% 78% 83% R 77% 84% tU 77% 73%
Watch movies (i.e., shown on cable, a streaming 
platform, or in theaters) 74% 66% 77% B 81% B 78% B 66% 77% F 78% F 77% J 70% 78% l 72% 79% N 72% 76% 74% 75% 73% 75% 73% 72%
Listen to music (e.g., on the radio, through a 
streaming platform) 72% 67% 72% 78% B 75% B 65% 75% F 73% f 76% J 65% 76% L 69% 76% n 70% 71% 73% 71% 72% 72% 74% 72%
Use social media 68% 69% 72% 67% 69% 65% 72% f 68% 74% J 61% 72% l 66% 75% N 66% 68% 70% 67% 69% 68% 74% 66%
Exercise at a gym 24% 18% 24% b 22% 31% Bcd 16% 20% 32% FG 31% J 15% 33% L 19% 34% N 20% 26% 22% 26% 23% 23% 31% S 30% s
Play a sport 15% 10% 13% 18% B 20% BC 8% 12% 22% FG 19% J 10% 21% L 12% 23% N 11% 17% P 12% 16% 14% 15% 17% 13%
Play a musical instrument 13% 10% 12% 9% 17% BcD 6% 10% 21% FG 16% J 9% 15% 12% 16% N 11% 14% P 10% 14% 11% 14% 9% 15%
Attend school 8% 10% 7% 8% 7% 8% 11% 7% 10% J 6% 11% L 7% 8% 8% 7% 11% o 4% 12% Q 4% 15% S 17% S
None of these 6% 9% CDE 3% 2% 3% 11% GH 4% 3% 5% 7% 6% 5% 6% 6% 4% 6% 5% 6% 4% 5% 7%
Count 3.60 3.32 3.60 3.72 3.83 3.13 3.61 3.91 3.88 3.22 3.88 3.45 3.94 3.45 3.67 3.56 3.62 3.58 3.61 3.75 3.65

* Table Base: US RESPONDENTS

QS1S2: Which of the following social media platforms do you currently use? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1123 N=316 N=186 N=142 N=433 N=320 N=408 N=255 N=701 N=421 N=415 N=708 N=376 N=747 N=775 N=313 N=515 N=608 N=687 N=144 N=175
Total (Unweighted) N=1162 N=469 N=254 N=156 N=236 N=325 N=418 N=282 N=641 N=521 N=385 N=777 N=366 N=796 N=762 N=367 N=531 N=631 N=809 N=132 N=132
Facebook 87% 89% 87% 83% 88% 84% 87% 89% 84% 90% I 88% 85% 94% N 83% 86% 90% o 90% R 84% 91% U 86% u 76%
YouTube 76% 80% cE 73% 81% e 72% 77% 78% 73% 81% J 69% 86% L 71% 85% N 72% 74% 82% O 71% 81% Q 70% 93% S 89% S
Instagram 57% 55% 56% 51% 60% 60% 53% 59% 63% J 47% 73% L 48% 70% N 51% 54% 65% O 51% 63% Q 52% 71% S 71% S
Twitter 43% 36% 42% 43% 48% B 38% 39% 52% FG 50% J 30% 52% L 37% 51% N 39% 44% 41% 41% 44% 39% 47% 54% S
Pinterest 38% 37% 41% 39% 39% 36% 38% 44% 40% 35% 48% L 33% 48% N 33% 41% p 34% 43% R 35% 41% T 27% 47% T
TikTok 37% 38% 33% 35% 38% 41% 35% 37% 44% J 26% 53% L 28% 52% N 30% 34% 42% o 31% 42% Q 32% 37% 56% ST
Snapchat 34% 36% 33% 31% 34% 40% G 31% 33% 41% J 24% 50% L 25% 52% N 25% 31% 42% O 27% 41% Q 29% 41% S 54% St
LinkedIn 29% 17% 23% 32% B 41% BC 11% 29% F 39% FG 35% J 19% 34% L 26% 36% N 26% 31% 26% 36% R 24% 30% 27% 32%
Reddit 21% 15% 25% B 19% 26% B 16% 23% f 28% F 26% J 13% 29% L 17% 30% N 17% 21% 23% 17% 25% Q 19% 14% 36% ST
Twitch 14% 9% 13% 10% 19% BD 12% 12% 23% FG 19% J 7% 21% L 10% 21% N 11% 15% 13% 12% 16% 12% 11% 25% ST
Other 2% 2% 4% bd 1% 2% 1% 3% 1% 2% 3% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1% 2%
Count 4.40 4.14 4.30 4.24 4.67 4.15 4.28 4.76 4.86 3.63 5.36 3.83 5.41 3.89 4.34 4.59 4.20 4.56 4.17 4.55 5.42

* Table Base: USE SOCIAL MEDIA

 QS1Q1: The following set of ques ons will ask you about your music preferences. Please read each ques on carefully. On average, how o en would you say you listen to music?

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Frequent music listeners (Net) 77% 82% C 71% 77% 76% 81% g 73% 80% g 82% J 70% 84% L 73% 87% N 73% 75% 81% o 75% 79% 77% 81% 80%

Several times a day 62% 65% C 55% 64% 62% 66% 60% 62% 68% J 53% 73% L 56% 74% N 57% 60% 66% o 59% 65% q 59% 71% S 73% S
Once a day 15% 16% 15% 13% 15% 15% 13% 18% 14% 17% 11% 17% K 13% 16% 15% 15% 16% 14% 18% tU 10% 7%

Moderate music listeners (Net) 21% 16% 29% Be 22% 21% 19% 24% 17% 17% 28% I 15% 25% K 12% 25% M 23% 18% 23% 20% 21% 18% 20%
Several times a week 19% 13% 27% Be 20% b 19% 16% 22% 16% 15% 25% I 13% 22% K 12% 22% M 20% 16% 21% 17% 20% 17% 16%
Once a week 2% 3% 2% 2% 2% 3% 2% 2% 2% 3% 2% 3% 1% 3% M 3% 2% 2% 3% 1% 1% 4% S

Casual music listeners (Net) 1% 1% 1% 1% 1% 0% 1% 2% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 0%
Several times a month 1% 1% 1% 1% 1% 0% 1% 2% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 0%
Once a month or less often 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

Not at all sure 1% 1% 0% 0% 1% 0% 2% f 1% 1% 1% 0% 1% 0% 1% 1% 0% 1% r 0% 1% 0% 0%

* Table Base: LISTENS TO MUSIC

QS1Q2: On average, each of the following types of music makes up what percentage of all the music that you listen to? If you aren’t sure, please provide your best estimate. Percentages must add up to 100.

Mean Summary

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Music that I've heard before 68.89 67.54 72.72 Be 69.34 68.32 66.76 70.36 69.61 66.40 72.92 I 63.52 72.05 K 63.03 71.68 M 71.42 P 63.41 71.18 R 66.94 71.58 TU 63.72 65.33
Newly released music 17.87 18.87 c 16.15 16.66 18.26 19.29 17.49 17.81 19.50 J 15.23 21.11 L 15.96 22.32 N 15.75 16.77 20.01 O 16.30 19.21 Q 16.81 19.29 19.45

Older music I haven't heard before that is new to me 13.24 13.60 c 11.14 14.00 13.42 13.95 12.15 12.58 14.09 j 11.86 15.36 L 11.99 14.65 n 12.57 11.82 16.58 O 12.51 13.86 11.60 16.98 S 15.22 s

* Table Base: LISTENS TO MUSIC
Music that I've heard before

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 68.89 67.54 72.72 Be 69.34 68.32 66.76 70.36 69.61 66.40 72.92 I 63.52 72.05 K 63.03 71.68 M 71.42 P 63.41 71.18 R 66.94 71.58 TU 63.72 65.33
Median 75.00 75.00 80.00 75.00 70.00 70.00 75.00 75.00 70.00 80.00 65.00 80.00 60.00 80.00 80.00 60.00 80.00 70.00 80.00 60.00 70.00
Standard Deviation 23.53 23.25 22.43 24.52 23.74 23.55 22.61 24.15 23.33 23.31 23.49 22.98 23.79 22.89 23.25 23.42 23.91 23.03 23.77 22.31 22.35

* Table Base: LISTENS TO MUSIC
Newly released music

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 17.87 18.87 c 16.15 16.66 18.26 19.29 17.49 17.81 19.50 J 15.23 21.11 L 15.96 22.32 N 15.75 16.77 20.01 O 16.30 19.21 Q 16.81 19.29 19.45
Median 15.00 15.00 10.00 12.00 15.00 20.00 15.00 15.00 20.00 10.00 20.00 10.00 20.00 10.00 10.00 20.00 10.00 20.00 10.00 20.00 20.00
Standard Deviation 15.91 15.84 16.19 15.06 16.27 15.98 15.75 16.87 15.75 15.84 16.42 15.30 16.76 15.05 15.99 15.36 15.85 15.85 16.33 15.05 13.96

* Table Base: LISTENS TO MUSIC
Older music I haven't heard before that is new to me

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 13.24 13.60 c 11.14 14.00 13.42 13.95 12.15 12.58 14.09 j 11.86 15.36 L 11.99 14.65 n 12.57 11.82 16.58 O 12.51 13.86 11.60 16.98 S 15.22 s
Median 10.00 10.00 5.00 10.00 10.00 10.00 8.00 10.00 10.00 9.00 10.00 5.00 10.00 9.00 10.00 10.00 10.00 10.00 7.00 10.00 10.00
Standard Deviation 15.63 15.67 13.50 18.71 15.06 16.12 15.15 14.76 16.40 14.20 15.56 15.55 15.28 15.76 14.30 18.40 15.12 16.04 14.71 15.03 18.26

* Table Base: LISTENS TO MUSIC

QS1Q5: On which of the following devices or instruments do you regularly listen to music? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Radio (i.e., in-car or in-home radio without using a CD 
or other device) 69% 61% 69% b 72% B 73% B 63% 68% 74% F 67% 72% 69% 69% 70% 68% 74% P 57% 77% R 62% 74% TU 62% 57%
Mobile phone or smart phone (e.g., through 
headphones, using a Bluetooth speaker, using its 
own speakers) 68% 74% Cde 64% 64% 66% 70% 70% 63% 73% J 59% 80% L 61% 83% N 60% 63% 78% O 62% 73% Q 65% 75% s 71%
Computer (desktop or laptop) 43% 40% 42% 41% 46% 34% 42% 54% FG 48% J 34% 44% 42% 44% 42% 45% 41% 42% 44% 38% 45% 53% S
TV 42% 42% 41% 38% 44% 40% 42% 44% 41% 43% 48% L 38% 48% N 39% 41% 46% 44% 41% 40% 43% 44%
In-home sound system (e.g., boombox, stereo 
system) 33% 31% 34% 33% 36% 25% 33% f 36% F 36% J 28% 41% L 28% 44% N 28% 35% 30% 40% R 27% 31% 36% 34%

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership



Handheld music player (e.g., portable CD player, MP3 
player, iPod) 23% 21% 17% 21% 28% bC 18% 22% 25% f 26% J 19% 29% L 20% 32% N 19% 25% 21% 25% 22% 21% 26% 29% s
An instrument being played by me or someone in the 
room with me (e.g., a concert, practicing an 
instrument) 15% 13% 15% 13% 19% B 11% 14% 18% f 20% J 7% 22% L 11% 22% N 12% 17% 14% 17% 14% 14% 11% 21% t
Record player 10% 8% 11% 10% 12% 12% g 6% 14% G 12% 8% 9% 11% 10% 10% 11% 9% 11% 9% 11% 7% 10%
Other 3% 2% 5% b 1% 3% 1% 3% 3% f 1% 5% I 1% 4% K 1% 4% m 3% 2% 4% r 2% 3% 2% 1%

* Table Base: LISTENS TO MUSIC

QS1Q3: Which of the following providers do you currently use to listen to music? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
YouTube (general website) 56% 65% CE 52% 62% cE 48% 57% 59% 53% 59% J 50% 61% L 53% 62% N 53% 51% 68% O 50% 61% Q 50% 71% Su 58%
Spotify 40% 38% 40% 38% 41% 39% 41% 42% 44% J 32% 51% L 33% 51% N 35% 38% 43% 36% 43% q 37% 36% 50% St
Public radio 34% 32% 36% 37% 34% 28% 33% 35% 32% 38% i 32% 35% 33% 34% 36% 30% 39% R 30% 36% 26% 28%
Pandora 33% 35% 34% 37% 31% 32% 35% 35% 34% 32% 42% L 28% 45% N 28% 32% 38% o 35% 32% 32% 34% 35%
Apple Music 24% 19% 19% 19% 32% BCD 17% 24% f 29% F 28% J 17% 32% L 19% 35% N 19% 26% 22% 28% R 21% 21% 36% SU 22%
YouTube's paid services (e.g., YouTube Music, 
YouTube TV) 18% 20% 19% 14% 19% 20% 14% 20% 23% J 11% 26% L 14% 29% N 13% 18% 21% 18% 18% 15% 28% S 21%
SoundCloud 16% 13% 15% 16% 17% 15% 15% 15% 21% J 7% 21% L 12% 22% N 13% 14% 19% 11% 19% Q 10% 20% S 29% S
TIDAL 4% 2% 3% 5% 5% 3% 4% 5% 5% J 1% 6% l 3% 6% N 3% 3% 6% o 3% 5% 2% 8% S 6% s
Bandcamp 2% 2% c 0% 2% C 2% C 1% 2% 2% 3% j 1% 3% 1% 3% n 1% 2% 3% 1% 2% 2% 3% 2%
Other 16% 13% 20% b 15% 17% 11% 17% 19% f 10% 26% I 7% 22% K 7% 20% M 19% P 10% 22% R 11% 20% TU 4% 7%

* Table Base: LISTENS TO MUSIC

QS1Q4: From which of the following resources do you learn about new music (i.e., newly released music or older music that is new to you)? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Public radio 45% 51% CE 41% 52% ce 41% 41% 50% fh 40% 46% 43% 47% 44% 47% 44% 43% 50% o 45% 46% 46% 44% 39%
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 40% 43% 42% 39% 37% 41% 43% 39% 46% J 31% 53% L 33% 53% N 34% 37% 49% O 36% 44% Q 35% 49% S 48% S
My peers (e.g., friends, coworkers) 39% 38% 40% 38% 40% 33% 44% F 37% 45% J 29% 48% L 33% 50% N 34% 38% 43% 37% 40% 36% 43% 40%
Steaming platform(s) that I use (e.g., personalized 
recommendations, prebuilt playlists) 38% 41% 33% 43% c 38% 33% 43% F 40% 43% J 31% 45% L 35% 47% N 34% 37% 43% 36% 40% 34% 45% s 48% S
TV show(s) (e.g., songs/music featured in a show, 
VH1, MTV) 37% 41% c 32% 37% 38% 36% 40% 40% 40% 34% 44% L 34% 44% N 34% 35% 44% O 34% 41% q 31% 46% S 48% S
Someone younger than me 29% 31% 31% 28% 27% 25% 32% 28% 31% j 25% 34% L 26% 33% n 26% 27% 33% 30% 28% 28% 32% 32%
Advertisements (e.g., an ad for a new release, 
songs/music used in an ad) 27% 27% 23% 27% 29% 24% 30% 28% 29% j 23% 31% l 24% 32% N 24% 26% 28% 26% 28% 23% 37% S 33% S
Directly from the artist/record label (e.g., 
newsletters, social media posts) 23% 23% 22% 26% 24% 21% 25% 24% 27% J 17% 30% L 20% 30% N 20% 25% 22% 24% 23% 23% 23% 27%
Someone older than me 21% 28% CE 17% 21% 19% 24% 21% 21% 25% J 16% 23% 20% 23% 21% 19% 29% O 18% 24% Q 17% 30% S 32% S
A celebrity/influencer that I follow 15% 15% 14% 17% 15% 18% 12% 17% 19% J 9% 22% L 11% 21% N 12% 15% 17% 11% 19% Q 10% 26% S 25% S
Podcast(s) 14% 12% 15% 15% 17% b 7% 16% F 17% F 19% J 7% 19% L 12% 20% N 12% 15% 15% 16% 13% 12% 13% 22% S
Industry publications/websites (e.g., AV Club, Rolling 
Stone, Alternative Press) 10% 7% 9% 7% 16% BCD 6% 8% 15% FG 14% J 5% 16% L 8% 17% N 7% 11% 10% 13% r 9% 10% 13% 12%
Other 2% 2% 3% 2% 2% 3% 1% 3% 2% 3% 1% 3% 1% 3% 2% 3% 3% 1% 3% 1% 1%
Not at all sure 10% 9% 12% 7% 10% 11% 7% 14% G 6% 16% I 6% 12% K 6% 12% M 11% P 5% 13% R 7% 13% TU 3% 4%

* Table Base: LISTENS TO MUSIC

QS1Q6: Do you enjoy listening to any of the following genres of music?

Like

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1172 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=724 N=448 N=434 N=738 N=378 N=794 N=804 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1165 N=445 N=253 N=167 N=252 N=301 N=415 N=298 N=657 N=508 N=394 N=771 N=367 N=798 N=762 N=364 N=538 N=627 N=816 N=125 N=138
Pop 83% 83% 78% 84% 83% 86% h 83% 78% 84% 81% 87% L 80% 85% 82% 82% 83% 79% 86% Q 80% 83% 88% s
Rock 78% 76% 81% 75% 79% 72% 81% F 79% 78% 78% 77% 78% 78% 78% 79% 76% 82% R 74% 83% Tu 56% 75% T
R&B 69% 70% 67% 71% 67% 73% h 71% 64% 72% J 64% 78% L 63% 78% N 64% 65% 77% O 64% 73% Q 63% 98% SU 67%
Holiday (e.g., Christmas, Halloween) 67% 64% 68% 63% 70% 64% 67% 66% 66% 68% 70% 65% 68% 67% 68% 64% 69% 66% 65% 70% 68%
Country 64% 61% 60% 63% 67% 61% 65% 64% 62% 66% 71% L 60% 72% N 60% 64% 62% 68% R 60% 68% TU 55% 57%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 61% 58% 55% 56% 69% BCD 52% 62% F 66% F 63% 58% 63% 60% 61% 61% 64% p 57% 61% 61% 58% 64% 64%
Hip hop/Rap 56% 63% cE 54% 56% 50% 68% gH 59% H 47% 64% J 42% 75% L 45% 76% N 46% 48% 71% O 43% 67% Q 43% 90% SU 75% S
Alternative (e.g., punk, indie) 51% 49% 49% 45% 53% 47% 55% f 51% 58% J 38% 56% L 47% 59% N 47% 48% 55% 47% 53% 49% 41% 59% T
Jazz/Swing 50% 45% 46% 49% 57% BC 35% 52% F 56% F 53% j 46% 53% 48% 51% 50% 54% P 42% 54% R 47% 47% 60% S 50%
Classical (e.g., opera, choral, orchestra) 48% 38% 39% 41% 59% BCD 31% 48% F 53% F 50% 44% 49% 47% 48% 48% 50% P 40% 54% R 43% 47% 42% 48%
Metal 42% 39% 40% 43% 47% b 38% 46% 43% 47% J 34% 51% L 37% 55% N 36% 43% 41% 44% 41% 42% t 31% 53% sT
World (e.g., Latin, K-pop, Celtic) 40% 38% 35% 35% 46% Cd 31% 44% F 42% F 43% 37% 48% L 36% 47% N 37% 41% 37% 40% 41% 33% 39% 60% ST
Religious (e.g., gospel, Christian) 38% 40% D 39% d 29% 39% d 33% 39% 38% 38% 36% 44% L 34% 45% N 34% 38% 36% 40% 35% 34% 59% SU 30%
Electronic (e.g., EDM, house, dubstep, lo-fi) 36% 38% 32% 30% 38% 36% 37% 36% 43% J 25% 44% L 31% 45% N 32% 34% 40% 31% 40% Q 31% 36% 49% St

* Table Base: LISTENS TO MUSIC
Dislike

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1093 N=293 N=178 N=160 N=417 N=309 N=401 N=244 N=659 N=434 N=383 N=710 N=330 N=763 N=742 N=312 N=500 N=593 N=697 N=128 N=176
Total (Unweighted) N=1108 N=429 N=246 N=161 N=224 N=293 N=398 N=280 N=612 N=496 N=357 N=751 N=331 N=777 N=718 N=352 N=506 N=602 N=786 N=115 N=130
Electronic (e.g., EDM, house, dubstep, lo-fi) 68% 65% 70% 70% 70% 66% 66% 71% 62% 78% I 62% 71% K 62% 71% M 72% P 62% 74% R 63% 73% U 73% U 53%
Religious (e.g., gospel, Christian) 67% 63% 64% 73% b 68% 69% 65% 69% 68% 66% 64% 69% 63% 69% 67% 67% 64% 69% 70% T 46% 75% T
World (e.g., Latin, K-pop, Celtic) 64% 64% 68% 67% 61% 71% G 59% 64% 63% 65% 59% 67% K 60% 65% 64% 66% 65% 63% 70% U 68% U 43%
Metal 62% 64% 62% 59% 60% 64% 57% 64% 58% 68% I 56% 65% K 52% 66% M 62% 62% 60% 63% 61% u 77% SU 51%
Classical (e.g., opera, choral, orchestra) 56% 65% E 63% E 60% E 46% 72% GH 56% 52% 55% 58% 58% 55% 59% 55% 54% 63% O 50% 61% Q 55% 66% s 56%
Jazz/Swing 53% 58% E 57% 53% 48% 67% GH 51% 49% 52% 56% 53% 54% 56% 52% 50% 61% O 49% 57% q 55% 46% 54%
Alternative (e.g., punk, indie) 53% 53% 54% 56% 53% 55% 47% 55% 45% 64% I 49% 55% 46% 56% M 56% p 47% 56% 50% 53% 66% SU 44%
Hip hop/Rap 47% 39% 48% b 45% 56% Bd 33% 44% F 59% FG 39% 60% I 28% 58% K 28% 56% M 56% P 30% 61% R 35% 60% TU 11% 27% T
Soundtrack (e.g., showtunes, film scores, musical 
theater) 42% 44% e 47% E 45% e 35% 50% GH 40% 38% 41% 44% 42% 42% 44% 41% 40% 45% 42% 41% 44% 41% 39%
Country 39% 41% 42% 38% 37% 41% 37% 40% 41% j 35% 33% 42% K 31% 42% M 39% 40% 34% 42% Q 34% 50% S 47% S
Holiday (e.g., Christmas, Halloween) 35% 38% 34% 38% 34% 37% 35% 38% 37% 33% 34% 36% 37% 35% 35% 38% 34% 37% 37% 34% 35%
R&B 33% 31% 35% 30% 37% 28% 30% 40% FG 31% 37% i 24% 38% K 25% 37% M 38% P 24% 39% R 29% 39% T 3% 35% T
Rock 24% 25% 20% 26% 24% 29% G 21% 23% 24% 23% 26% 23% 25% 23% 22% 26% 19% 27% Q 18% 50% SU 27% s
Pop 18% 18% 22% 16% 19% 14% 17% 24% F 18% 20% 15% 20% k 17% 19% 19% 18% 22% R 15% 20% 19% 13%

* Table Base: LISTENS TO MUSIC

QS1Q9: You indicated in a previous question that you enjoy listening to world music. Which of the following sub-genres of world music do you enjoy listening to? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=474 N=118 N=64 * N=57 * N=216 N=100 N=187 N=115 N=308 N=166 N=209 N=265 N=179 N=296 N=329 N=123 N=213 N=261 N=241 N=57 * N=114
Total (Unweighted) N=428 N=168 N=76 * N=49 * N=116 N=94 * N=159 N=109 N=255 N=173 N=173 N=255 N=155 N=273 N=279 N=134 N=194 N=234 N=242 N=46 * N=93 *
Latin (e.g., salsa, reggaeton, samba) 61% 62% 65% 51% 61% 51% 60% 67% f 59% 64% 64% 58% 65% 59% 59% 66% 62% 60% 55% 66% 79% S
Caribbean (e.g., reggae, calypso) 57% 49% 54% 56% 62% b 49% 53% 64% f 59% 51% 58% 55% 59% 55% 56% 54% 62% r 52% 56% 76% Su 58%
K-pop 44% 47% 45% 45% 42% 46% 43% 48% 48% j 36% 52% L 37% 53% N 38% 43% 48% 41% 46% 33% 41% 53% S
Celtic 38% 31% 30% 40% 47% BC 20% 39% F 43% F 35% 43% 34% 41% 37% 39% 41% p 30% 48% R 29% 53% TU 9% 21%
Afrobeat 30% 25% 22% 21% 38% BCd 12% 24% f 39% FG 37% J 17% 40% L 22% 46% N 20% 33% 25% 37% R 25% 32% 52% sU 25%
Other 4% 3% 7% 4% 3% 5% 4% 1% 2% 8% I 2% 6% k 0% 6% M 3% 5% 3% 4% 4% 1% 5%

Marital Status Race/EthnicityHousehold Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership



* Table Base: ENJOYS LISTENING TO WORLD MUSIC

QS1Q7: Which of the following is your favorite genre of music? Please select only one.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Rock 21% 16% 26% B 22% 23% b 15% 24% F 24% F 20% 22% 16% 24% K 16% 23% M 24% P 13% 26% R 16% 26% T 0% 25% T
Hip hop/Rap 13% 16% E 12% 15% e 9% 18% gH 12% 8% 15% J 9% 20% L 8% 20% N 9% 8% 23% O 8% 17% Q 8% 39% SU 12%
Country 11% 12% 11% 12% 10% 13% 8% 13% 10% 12% 10% 11% 10% 11% 11% 9% 11% 10% 15% TU 1% 2%
Pop 10% 8% 7% 8% 13% BC 10% 7% 14% G 9% 10% 11% 9% 10% 9% 10% 8% 9% 10% 10% T 2% 13% T
R&B 9% 10% 9% 14% e 7% 9% 12% h 7% 11% 7% 13% L 7% 14% N 7% 9% 11% 7% 12% Q 4% 33% SU 8%
Alternative (e.g., punk, indie) 6% 7% D 8% D 2% 5% 5% 7% 5% 7% 4% 6% 6% 5% 6% 5% 6% 3% 8% Q 6% 2% 5%
Religious (e.g., gospel, Christian) 5% 4% 6% 4% 5% 4% 5% 6% 5% 6% 5% 5% 6% 5% 5% 5% 9% R 2% 5% 8% U 2%
Metal 4% 3% 3% 4% 5% 5% 4% 4% 5% 3% 4% 4% 6% 3% 4% 5% 4% 4% 4% 3% 6%
Classical (e.g., opera, choral, orchestra) 4% 1% 3% 3% 6% B 1% 2% 4% f 3% 4% 2% 4% 2% 4% 4% 2% 6% R 1% 4% 0% 3%
Jazz/Swing 3% 1% 2% 5% B 3% b 3% 1% 2% 2% 3% 2% 3% 1% 3% M 3% 2% 2% 3% 2% 4% 2%
Electronic (e.g., EDM, house, dubstep, lo-fi) 2% 2% 1% 2% 3% 2% 3% 3% 3% 2% 2% 3% 2% 3% 2% 2% 2% 2% 2% 1% 5% s
World (e.g., Latin, K-pop, Celtic) 2% 4% cE 1% 2% 1% 2% 3% 3% 2% 3% 3% 2% 2% 2% 2% 3% 1% 3% Q 1% 2% 8% St
Soundtrack (e.g., showtunes, film scores, musical 
theater) 2% 2% 1% 2% 3% 3% G 1% 3% 2% 2% 1% 3% 1% 2% 3% P 0% 3% 2% 2% 0% 3%
Holiday (e.g., Christmas, Halloween) 1% 2% 1% 1% 1% 1% 1% 1% 0% 2% I 0% 2% 1% 1% 1% 1% 1% 1% 1% 1% 0%
Other 4% 6% e 3% 3% 3% 4% 4% 3% 3% 6% I 2% 5% k 2% 5% m 4% 3% 4% 4% 5% 2% 2%
N/A - I don't have a favorite genre of music. 5% 5% D 6% D 0% 4% d 6% h 6% H 2% 4% 6% 3% 5% 2% 6% M 4% 4% 4% 5% 5% 1% 5%

* Table Base: LISTENS TO MUSIC

  QS1Q11: Thinking about your favorite music (genre, song, or ar st), which of the following characteris cs do you like about it the most? Please select only one.I like...

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Overall "vibe" (e.g., tempo, feeling) 19% 19% 24% d 15% 19% 17% 23% 18% 18% 20% 21% 18% 20% 18% 18% 21% 18% 20% 18% 19% 23%
Lyrics I can relate to 18% 23% de 17% 15% 16% 19% 18% 13% 19% 16% 21% 16% 21% n 16% 18% 19% 17% 18% 17% 19% 18%
The artist (e.g., singer, band) performing 16% 13% 19% b 22% B 15% 12% 17% 18% 13% 19% I 10% 19% K 10% 18% M 15% 16% 18% 14% 19% U 12% 9%
The music's genre 12% 10% 6% 11% 16% bC 12% 10% 12% 11% 12% 11% 12% 11% 12% 13% P 7% 13% 11% 14% U 10% 5%
The rhythm/beat 11% 10% 11% 20% BCE 9% 13% 10% 12% 12% 9% 11% 12% 11% 11% 11% 13% 9% 13% q 10% 16% s 16% s
Clean lyrics (e.g., no curse words, appropriate 
themes) 7% 7% 8% 5% 7% 8% 5% 8% 6% 8% 5% 8% 6% 8% 7% 7% 9% r 5% 7% 8% 6%
The instrumentals (e.g., instruments used, chords, 
key) 7% 6% 6% 4% 8% 4% 7% 8% 8% J 4% 5% 7% 7% 7% 8% p 4% 8% 5% 7% 2% 7%
It's well-known or very popular 4% 4% 2% 3% 6% C 4% 3% 7% G 4% 6% 7% L 3% 7% N 3% 5% p 2% 5% 4% 5% 1% 6%

Explicit lyrics (e.g., uses curse words, adult themes) 4% 6% 4% 5% 3% 8% GH 3% 3% 5% 3% 7% L 3% 5% 4% 3% 7% O 2% 6% Q 2% 11% S 8% S
It's unknown or not very popular 1% 1% 0% 1% 1% 1% 1% 1% 1% 0% 1% 1% 1% 1% 1% 1% 0% 1% 1% 0% 0%
Other 2% 2% 2% 1% 0% 2% 2% 1% 1% 2% 2% 1% 2% 2% 1% 2% 1% 2% 2% 2% 2%

* Table Base: LISTENS TO MUSIC

QS1Q8: Which of the following is your least favorite genre of music? Please select only one.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Hip hop/Rap 18% 16% 20% 20% 20% 12% 19% f 19% f 14% 26% I 9% 24% K 9% 23% M 21% P 12% 25% R 13% 24% TU 2% 11% T
Religious (e.g., gospel, Christian) 16% 15% 16% 17% 15% 15% 15% 21% g 17% 14% 12% 18% k 13% 17% 17% 13% 14% 18% 14% 9% 25% ST
Metal 15% 15% 15% 13% 15% 14% 15% 15% 13% 18% i 16% 15% 15% 15% 14% 16% 18% R 12% 15% 19% 10%
Country 8% 8% 7% 10% 8% 10% h 9% 5% 8% 9% 8% 8% 5% 10% M 7% 11% O 6% 10% q 6% 14% S 13% S
Classical (e.g., opera, choral, orchestra) 5% 8% E 6% 6% 3% 7% h 5% 3% 6% 4% 7% 4% 8% N 4% 4% 7% 5% 6% 6% 9% u 2%
Electronic (e.g., EDM, house, dubstep, lo-fi) 5% 3% 8% B 7% 4% 5% 6% 5% 6% j 3% 6% 4% 7% n 4% 5% 4% 4% 6% 6% 8% u 2%
Jazz/Swing 4% 8% CDE 3% 2% 3% 8% H 4% 3% 4% 4% 6% 4% 5% 4% 3% 7% O 3% 5% 4% 3% 5%
World (e.g., Latin, K-pop, Celtic) 3% 4% 2% 3% 3% 5% 3% 3% 4% J 2% 2% 4% 3% 4% 3% 5% 2% 5% Q 4% 2% 2%
Alternative (e.g., punk, indie) 3% 2% 5% b 3% 4% 2% 4% 3% 3% 3% 4% 3% 3% 3% 4% 2% 3% 4% 3% 3% 3%
Holiday (e.g., Christmas, Halloween) 3% 2% 3% 2% 3% 3% 4% 2% 4% 2% 3% 3% 3% 3% 3% 3% 4% r 2% 3% 4% 3%
Rock 2% 1% 1% 2% 2% 1% 2% 1% 2% 1% 2% 1% 3% n 1% 1% 2% 2% 2% 1% 6% Su 1%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 1% 2% 2% 3% 1% 2% 2% 1% 2% 1% 2% l 1% 2% 1% 1% 2% 1% 1% 1% 0% 4% S
R&B 1% 1% 1% 1% 0% 1% 1% 1% 1% 1% 1% 0% 1% 1% 1% 1% 0% 1% 1% 0% 0%
Pop 0% 0% 1% 0% 0% 0% 1% 0% 1% 0% 1% 0% 1% 0% 0% 1% 0% 0% 1% 0% 1%
Other 3% 3% 2% 1% 4% 1% 3% 6% F 4% J 1% 4% 2% 5% n 2% 3% 3% 3% 3% 3% 6% U 1%
N/A - I don't have a least favorite genre of music. 12% 12% 8% 11% 13% 15% g 9% 11% 12% 10% 16% L 9% 16% N 9% 12% 10% 10% 13% 9% 15% s 17% S

* Table Base: LISTENS TO MUSIC

  QS1Q12: Thinking about your least favorite music (genre, song, or ar st) which of the following characteris cs do you dislike about it the most? Please select only one.I dislike...

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Overall "vibe" (e.g., tempo, feeling) 20% 15% 23% B 23% b 20% 21% 21% 21% 20% 20% 19% 20% 18% 21% 19% 20% 20% 20% 20% 27% u 17%

Explicit lyrics (e.g., uses curse words, adult themes) 19% 15% 21% 24% B 20% 17% 18% 19% 14% 27% I 12% 23% K 11% 23% M 21% P 13% 23% R 16% 21% T 7% 18% T
Lyrics I cannot relate to 18% 18% 17% 15% 18% 18% 14% 21% g 19% 16% 19% 17% 20% 16% 17% 21% 16% 19% 18% 19% 15%
The music's genre 14% 17% 16% 13% 12% 15% 16% 13% 15% 13% 12% 15% 13% 15% 13% 17% 14% 15% 15% 15% 13%
The rhythm/beat 7% 8% 9% 4% 8% 4% 7% 7% 8% 7% 8% 7% 8% 7% 8% 6% 6% 8% 8% 7% 7%
The instrumentals (e.g., instruments used, chords, 
key) 7% 9% c 4% 5% 6% 8% 6% 7% 7% 6% 10% L 4% 9% n 5% 5% 11% O 6% 7% 6% 10% 6%
It's unknown or not very popular 4% 6% 3% 3% 5% 4% 5% 3% 6% J 2% 4% 5% 5% 4% 5% 4% 4% 5% 3% 4% 10% S
Clean lyrics (e.g., no curse words, appropriate 
themes) 3% 2% 1% 6% bC 2% 4% 3% 2% 3% 2% 5% L 2% 5% N 2% 3% p 1% 2% 3% 2% 3% 6% S
The artist (e.g., singer, band) performing 3% 3% 2% 1% 2% 5% h 2% 1% 3% 3% 3% 3% 3% 2% 2% 3% 2% 3% 3% 4% 2%
It's well-known or very popular 1% 1% 2% 1% 2% 0% 2% 1% 2% 1% 2% 1% 2% 1% 2% 0% 1% 1% 1% 2% 1%
Other 4% 5% 3% 3% 6% 2% 6% 5% 5% 4% 5% 4% 5% 4% 5% 3% 6% 4% 4% 2% 5%

* Table Base: LISTENS TO MUSIC

QS1Q20: How much more or less likely are you to shop with or use a brand given each of the following situations?

The brand's advertisement(s) features a song that I like

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
More likely (Net) 44% 48% 45% 40% 43% 45% 48% h 38% 45% 43% 53% L 39% 55% N 39% 43% 51% O 44% 45% 40% 55% S 58% S

Much more likely 15% 17% D 12% 8% 19% cD 14% 16% 13% 18% J 11% 21% L 12% 24% N 11% 15% 18% 16% 15% 12% 23% S 26% S
Somewhat more likely 29% 31% 34% E 32% 24% 31% 31% 25% 27% 32% 32% 27% 31% 28% 28% 33% 28% 29% 28% 32% 32%

Neither more nor less likely 47% 42% 48% 50% 48% 45% 45% 53% 45% 50% 38% 52% K 38% 52% M 48% p 41% 50% 45% 52% TU 37% 31%
Less likely (Net) 9% 10% 7% 10% 9% 10% 7% 9% 10% 7% 9% 8% 7% 9% 9% 8% 6% 11% Q 8% 8% 11%

Somewhat less likely 5% 8% C 3% 3% 5% 7% G 3% 7% G 6% 4% 3% 6% k 4% 6% 6% 4% 3% 7% q 5% 4% 5%
Much less likely 3% 2% 4% 7% B 3% 4% 4% 2% 4% 3% 6% L 2% 4% 3% 3% 4% 3% 4% 3% 4% 7% s

* Table Base: LISTENS TO MUSIC
A musical artist (i.e., a solo musician or band) that I like becomes the brand's spokesperson

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Marital Status Race/EthnicityHousehold Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity



Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
More likely (Net) 37% 41% 33% 41% 36% 36% 40% 32% 42% J 31% 47% L 32% 48% N 32% 37% 39% 37% 38% 31% 54% S 49% S

Much more likely 12% 16% C 8% 12% 13% c 13% 12% 9% 15% J 8% 18% L 9% 19% N 10% 12% 13% 11% 14% 9% 22% S 19% S
Somewhat more likely 25% 25% 26% 29% 23% 23% 27% 24% 27% 22% 29% l 23% 30% N 23% 25% 26% 26% 24% 22% 32% s 30% s

Neither more nor less likely 55% 50% 58% 53% 57% 55% 52% 59% 49% 64% I 45% 60% K 43% 60% M 55% 52% 56% 53% 60% TU 39% 46%
Less likely (Net) 8% 9% 9% 6% 7% 9% 8% 8% 9% J 5% 8% 8% 9% 8% 7% 9% 7% 8% 9% 7% 5%

Somewhat less likely 5% 6% 5% 5% 4% 6% 5% 6% 6% J 3% 5% 5% 5% 5% 5% 7% 5% 5% 6% 4% 2%
Much less likely 3% 4% 4% 1% 3% 2% 3% 2% 3% 2% 3% 3% 3% 3% 3% 2% 2% 3% 3% 3% 2%

* Table Base: LISTENS TO MUSIC
A non-musical celebrity (e.g., movie star, athlete, socialite) that I like becomes the brand's spokesperson

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
More likely (Net) 24% 25% 19% 20% 26% 24% 23% 21% 28% J 17% 35% L 17% 34% N 19% 24% 25% 23% 25% 18% 38% S 36% S

Much more likely 8% 9% 5% 6% 10% c 7% 7% 8% 11% J 4% 13% L 5% 16% N 5% 9% 8% 9% 8% 6% 11% s 15% S
Somewhat more likely 16% 17% 14% 14% 16% 17% 16% 13% 17% 13% 22% L 12% 19% n 14% 15% 16% 14% 17% 12% 27% S 21% S

Neither more nor less likely 60% 56% 62% 62% 61% 58% 59% 63% 56% 67% I 51% 65% K 53% 64% M 60% 59% 63% 57% 66% TU 48% 48%
Less likely (Net) 16% 18% 19% 18% 13% 18% 18% 16% 16% 16% 13% 18% 13% 18% 16% 16% 14% 18% 16% 14% 15%

Somewhat less likely 10% 12% 10% 13% 9% 15% g 9% 11% 12% 9% 9% 12% 8% 11% 11% 10% 8% 12% q 10% 9% 8%
Much less likely 6% 7% 9% e 5% 4% 3% 8% F 5% 5% 7% 5% 6% 5% 6% 5% 7% 6% 6% 6% 5% 7%

* Table Base: LISTENS TO MUSIC
The brand supports social initiatives related to music (e.g., donates to local music venues, creates scholarships for up-and-coming musicians)

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
More likely (Net) 40% 45% C 30% 45% C 40% c 36% 42% 40% 45% J 33% 50% L 35% 51% N 35% 40% 44% 41% 40% 34% 57% S 52% S

Much more likely 15% 17% C 8% 13% 16% C 13% 14% 12% 16% 12% 20% L 11% 20% N 12% 14% 16% 14% 15% 11% 22% S 21% S
Somewhat more likely 26% 28% 22% 32% c 23% 23% 28% 27% 29% J 21% 30% l 24% 31% N 23% 26% 27% 26% 26% 23% 35% S 32% s

Neither more nor less likely 49% 44% 56% BD 40% 51% d 52% 48% 49% 44% 56% I 41% 54% K 41% 53% M 49% 45% 50% 48% 57% TU 29% 35%
Less likely (Net) 11% 11% 14% 15% 9% 13% 10% 12% 11% 11% 10% 11% 8% 12% 11% 11% 10% 12% 9% 14% 12%

Somewhat less likely 6% 6% 8% 6% 5% 7% 7% 5% 6% 5% 5% 6% 4% 6% 5% 7% 5% 7% 5% 11% Su 4%
Much less likely 5% 5% 6% 9% e 4% 6% 3% 7% g 5% 6% 5% 5% 4% 6% 5% 4% 5% 5% 4% 3% 9% s

* Table Base: LISTENS TO MUSIC

QS1Q19: How much do you agree or disagree with each of the following statements?

I like finding music that other people have not discovered yet. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Agree (Net) 62% 65% C 56% 64% 63% 61% 66% 60% 68% J 53% 70% L 57% 70% N 59% 60% 70% O 60% 64% 55% 74% S 74% S

Strongly agree 23% 27% C 17% 24% 22% 22% 23% 23% 27% J 16% 31% L 18% 31% N 18% 20% 29% O 20% 25% 20% 29% s 31% S
Somewhat agree 40% 38% 39% 40% 41% 38% 43% 37% 41% 37% 40% 40% 39% 40% 40% 41% 40% 39% 35% 45% 43%

Disagree (Net) 38% 35% 44% B 36% 37% 39% 34% 40% 32% 47% I 30% 43% K 30% 41% M 40% P 30% 40% 36% 45% TU 26% 26%
Somewhat disagree 25% 22% 32% Be 23% 24% 24% 23% 28% 20% 32% I 22% 27% 21% 26% 25% 20% 26% 24% 30% TU 15% 17%
Strongly disagree 13% 13% 12% 13% 14% 15% 11% 12% 12% 15% 8% 16% K 9% 15% M 15% p 9% 14% 12% 15% 12% 9%

* Table Base: U.S. RESPONDENTS
I stop listening to certain songs or artists after they become mainstream or too popular. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Agree (Net) 31% 31% 26% 35% 33% 32% 32% 31% 38% J 21% 38% L 28% 39% N 28% 30% 36% o 27% 35% Q 28% 36% 42% S

Strongly agree 10% 10% 8% 10% 12% 12% 9% 10% 13% J 5% 15% L 7% 16% N 8% 10% 11% 8% 13% Q 8% 14% s 18% S
Somewhat agree 21% 21% 19% 24% 21% 20% 23% 21% 25% J 16% 22% 20% 23% 20% 20% 25% o 19% 23% 21% 23% 23%

Disagree (Net) 69% 69% 74% 65% 67% 68% 68% 69% 62% 79% I 62% 72% K 61% 72% M 70% p 64% 73% R 65% 72% U 64% 58%
Somewhat disagree 38% 39% 42% d 31% 38% 39% 37% 41% 34% 45% I 36% 39% 34% 40% 38% 36% 42% r 35% 41% 33% 32%
Strongly disagree 30% 30% 31% 34% 29% 29% 32% 28% 28% 33% 26% 33% k 26% 32% 32% 27% 31% 29% 31% 31% 26%

* Table Base: U.S. RESPONDENTS
I don't like today's popular music. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Agree (Net) 54% 56% 57% 51% 55% 56% 53% 52% 54% 55% 48% 58% K 48% 57% M 56% 50% 55% 54% 55% 51% 54%

Strongly agree 19% 23% 18% 16% 18% 23% G 16% 20% 19% 19% 18% 19% 19% 19% 20% 18% 19% 19% 20% 19% 16%
Somewhat agree 35% 32% 39% 35% 37% 33% 38% 32% 35% 35% 30% 38% K 29% 38% M 36% 32% 36% 34% 34% 32% 37%

Disagree (Net) 46% 44% 43% 49% 45% 44% 47% 48% 46% 45% 52% L 42% 52% N 43% 44% 50% 45% 46% 45% 49% 46%
Somewhat disagree 30% 31% 30% 32% 29% 31% 30% 32% 30% 32% 33% 29% 33% 29% 28% 34% 31% 30% 32% 29% 33%
Strongly disagree 15% 13% 13% 17% 16% 13% 17% 17% 17% 13% 19% l 13% 19% N 14% 15% 16% 14% 16% 14% 20% 13%

* Table Base: U.S. RESPONDENTS
The music I listen to reflects who I am. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Agree (Net) 85% 89% d 85% 81% 87% 82% 88% f 83% 86% 84% 89% L 83% 90% N 83% 86% 85% 87% 83% 85% 85% 87%

Strongly agree 34% 38% 33% 33% 33% 34% 32% 35% 37% J 28% 40% L 31% 42% N 30% 32% 41% O 35% 33% 35% 27% 42% T
Somewhat agree 51% 51% 52% 48% 53% 48% 56% 48% 49% 55% i 49% 52% 48% 53% 53% P 45% 52% 50% 50% 58% u 45%

Disagree (Net) 15% 11% 15% 19% b 13% 18% g 12% 17% 14% 16% 11% 17% K 10% 17% M 14% 15% 13% 17% 15% 15% 13%
Somewhat disagree 12% 8% 13% 16% B 11% 14% 10% 15% 12% 12% 10% 13% 9% 14% 12% 12% 11% 13% 12% 11% 12%
Strongly disagree 3% 3% 2% 3% 2% 4% 2% 2% 2% 4% 1% 4% k 1% 4% M 3% 2% 2% 3% 3% 4% 1%

* Table Base: U.S. RESPONDENTS
I am usually the one who introduces my friends and family to new music. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Agree (Net) 51% 53% 47% 54% 52% 53% 50% 52% 59% J 39% 64% L 44% 67% N 44% 49% 58% O 49% 53% 47% 58% s 64% S

Strongly agree 19% 20% c 13% 18% 20% c 18% 17% 18% 22% J 13% 26% L 14% 28% N 14% 18% 21% 19% 19% 16% 19% 29% S
Somewhat agree 33% 33% 33% 36% 31% 35% 33% 34% 37% J 26% 38% L 29% 39% N 30% 31% 37% o 30% 35% 30% 39% 34%

Disagree (Net) 49% 47% 53% 46% 48% 47% 50% 48% 41% 61% I 36% 56% K 33% 56% M 51% P 42% 51% 47% 53% tU 42% 36%
Somewhat disagree 31% 28% 32% 28% 31% 29% 33% 29% 25% 39% I 25% 34% K 22% 35% M 31% 27% 30% 31% 33% U 27% 20%
Strongly disagree 18% 19% 21% 18% 17% 18% 17% 19% 15% 22% I 11% 22% K 11% 22% M 19% 14% 21% R 15% 20% 14% 16%

* Table Base: U.S. RESPONDENTS
I prefer to listen to music by myself. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Agree (Net) 73% 77% C 67% 70% 74% 75% 68% 77% g 73% 73% 74% 73% 74% 73% 74% 75% 69% 77% Q 72% 73% 76%

Strongly agree 30% 32% C 20% 31% C 33% C 35% G 26% 28% 35% J 23% 36% L 27% 36% N 28% 30% 32% 25% 35% Q 27% 33% 44% S
Somewhat agree 43% 45% 47% 39% 41% 40% 42% 49% 38% 50% I 38% 46% k 39% 45% 44% 43% 44% 41% 45% U 40% 32%

Disagree (Net) 27% 23% 33% B 30% 26% 25% 32% h 23% 27% 27% 26% 27% 26% 27% 26% 25% 31% R 23% 28% 27% 24%
Somewhat disagree 23% 19% 27% b 27% b 23% 21% 27% h 20% 24% 22% 23% 23% 22% 24% 22% 23% 26% r 20% 24% 21% 20%
Strongly disagree 4% 3% 6% 3% 3% 4% 5% 4% 3% 5% 3% 4% 4% 4% 4% 3% 5% 3% 3% 6% 4%
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* Table Base: U.S. RESPONDENTS
I like to listen to music I've heard before more than new music (i.e., newly released or older songs that I have never heard before). [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Agree (Net) 80% 81% 81% 82% 80% 80% 76% 80% 80% 80% 83% 78% 84% n 78% 83% 78% 84% R 76% 80% 77% 84%

Strongly agree 32% 33% 29% 37% 31% 38% G 27% 29% 33% 29% 33% 31% 35% 30% 32% 33% 33% 31% 32% 28% 36%
Somewhat agree 48% 48% 51% 45% 49% 43% 49% 51% 46% 51% 50% 47% 49% 48% 51% 45% 51% 46% 48% 49% 48%

Disagree (Net) 20% 19% 19% 18% 20% 20% 24% 20% 20% 20% 17% 22% 16% 22% m 17% 22% 16% 24% Q 20% 23% 16%
Somewhat disagree 17% 16% 16% 15% 16% 16% 20% 16% 17% 17% 13% 19% K 13% 18% m 14% 20% O 14% 19% q 17% 18% 11%
Strongly disagree 4% 3% 3% 3% 4% 3% 4% 3% 4% 3% 4% 3% 3% 4% 4% 2% 2% 5% q 3% 5% 5%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to listen to music without ads. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Agree (Net) 55% 55% 53% 49% 59% 56% 55% 56% 60% J 47% 62% L 51% 66% N 50% 52% 64% O 54% 56% 51% 62% s 67% S

Strongly agree 22% 23% 22% 20% 25% 21% 23% 21% 26% J 17% 31% L 17% 31% N 18% 22% 26% 23% 21% 19% 18% 41% ST
Somewhat agree 33% 32% 31% 29% 34% 35% 32% 34% 34% 31% 32% 33% 35% 32% 30% 38% O 31% 34% 32% 44% SU 27%

Disagree (Net) 45% 45% 47% 51% 41% 44% 45% 44% 40% 53% I 38% 49% K 34% 50% M 48% P 36% 46% 44% 49% tU 38% 33%
Somewhat disagree 24% 22% 21% 28% 24% 21% 24% 25% 21% 28% I 21% 25% 18% 27% M 26% P 17% 24% 23% 25% 25% 20%
Strongly disagree 21% 24% 26% e 23% 18% 23% 21% 19% 19% 25% i 16% 24% K 16% 24% M 22% 19% 22% 21% 24% TU 14% 13%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch TV shows without ads. [BASE: WATCHES TV SHOWS]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1310 N=341 N=210 N=184 N=525 N=337 N=466 N=323 N=764 N=546 N=439 N=871 N=387 N=923 N=932 N=350 N=634 N=676 N=851 N=150 N=192
Total (Unweighted) N=1331 N=502 N=295 N=197 N=284 N=340 N=464 N=349 N=700 N=631 N=401 N=930 N=370 N=961 N=912 N=390 N=646 N=685 N=967 N=134 N=140
Agree (Net) 48% 47% 41% 44% 55% bCD 50% 45% 53% g 56% J 38% 58% L 44% 60% N 44% 46% 55% O 48% 49% 43% 58% S 67% S

Strongly agree 17% 18% d 17% 12% 19% d 19% 13% 18% 21% J 11% 25% L 13% 26% N 13% 16% 20% 15% 18% 15% 20% 28% S
Somewhat agree 32% 29% 24% 32% 36% bC 31% 31% 35% 34% J 27% 33% 31% 34% 30% 30% 35% 32% 31% 28% 38% s 39% S

Disagree (Net) 52% 53% e 59% E 56% E 45% 50% 55% h 47% 44% 62% I 42% 56% K 40% 56% M 54% P 45% 52% 51% 57% TU 42% 33%
Somewhat disagree 28% 26% 29% 34% be 25% 25% 31% 27% 24% 32% I 25% 29% 23% 30% M 29% 24% 26% 29% 29% u 26% 20%
Strongly disagree 24% 27% E 30% E 22% 20% 25% 24% 20% 20% 29% I 17% 27% K 18% 27% M 24% 21% 26% 22% 28% TU 16% 13%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch movies without ads. [BASE: WATCHES MOVIES]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1213 N=305 N=200 N=171 N=494 N=323 N=436 N=291 N=730 N=483 N=445 N=767 N=393 N=820 N=855 N=331 N=569 N=644 N=762 N=141 N=190
Total (Unweighted) N=1210 N=456 N=269 N=178 N=260 N=317 N=419 N=318 N=667 N=543 N=397 N=813 N=369 N=841 N=817 N=366 N=568 N=642 N=852 N=127 N=135
Agree (Net) 55% 51% 50% 57% 60% bC 50% 52% 62% FG 59% J 48% 63% L 50% 65% N 50% 54% 59% 54% 55% 50% 57% 70% St

Strongly agree 19% 18% 15% 23% 22% c 15% 19% 23% f 24% J 12% 29% L 14% 31% N 14% 18% 23% 18% 21% 17% 18% 34% ST
Somewhat agree 35% 33% 34% 34% 38% 36% 34% 39% 35% 36% 34% 36% 34% 36% 35% 35% 36% 34% 33% 39% 36%

Disagree (Net) 45% 49% e 50% E 43% 40% 50% H 48% H 38% 41% 52% I 37% 50% K 35% 50% M 46% 41% 46% 45% 50% U 43% u 30%
Somewhat disagree 25% 26% 26% 23% 22% 26% 27% 24% 24% 26% 21% 27% 18% 28% M 25% 24% 23% 27% 26% 21% 19%
Strongly disagree 20% 23% 24% 20% 18% 23% H 21% h 14% 17% 26% I 16% 23% K 17% 22% m 21% 18% 23% 18% 24% U 22% u 11%

* Table Base: U.S. RESPONDENTS
I like listening to music I grew up with more than music from today or from before I was born. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1173 N=307 N=186 N=164 N=471 N=320 N=425 N=271 N=725 N=448 N=434 N=738 N=378 N=795 N=805 N=328 N=540 N=633 N=731 N=144 N=190
Total (Unweighted) N=1166 N=445 N=254 N=167 N=252 N=302 N=415 N=298 N=658 N=508 N=394 N=772 N=367 N=799 N=763 N=364 N=539 N=627 N=817 N=125 N=138
Agree (Net) 74% 78% C 69% 75% 77% c 71% 75% 72% 74% 76% 79% L 72% 80% N 72% 77% 73% 77% r 72% 74% 79% 77%

Strongly agree 34% 38% C 25% 30% 38% C 38% G 28% 32% 34% 33% 34% 33% 33% 34% 34% 35% 33% 34% 32% 32% 48% ST
Somewhat agree 41% 40% 45% 44% 40% 33% 47% F 41% 39% 43% 45% l 38% 47% N 38% 42% 38% 44% r 38% 42% U 47% U 29%

Disagree (Net) 26% 22% 31% Be 25% 23% 29% 25% 28% 26% 24% 21% 28% K 20% 28% M 23% 27% 23% 28% q 26% 21% 23%
Somewhat disagree 20% 17% 21% 21% 19% 23% 19% 20% 21% 19% 14% 23% K 14% 23% M 17% 23% o 18% 22% 22% 14% 17%
Strongly disagree 6% 5% 10% bE 5% 4% 6% 5% 7% 6% 5% 7% 5% 6% 5% 6% 4% 4% 6% 5% 7% 6%

* Table Base: U.S. RESPONDENTS

Mean Summary

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
TV shows that I've watched before 42.36 45.24 E 44.00 E 45.07 E 38.61 46.74 GH 41.70 39.33 42.85 41.67 43.50 41.78 43.37 41.93 41.26 45.24 O 40.52 44.08 q 41.93 43.26 45.59
Newly released TV shows 38.37 33.81 34.91 36.52 43.79 BCD 32.98 39.06 F 43.09 Fg 37.91 39.02 36.36 39.39 37.20 38.87 39.86 P 34.49 40.53 R 36.35 39.76 U 36.42 32.15
Older TV shows I haven't seen before that are new to 
me 19.27 20.95 E 21.09 E 18.42 17.60 20.28 19.24 17.59 19.24 19.31 20.15 18.83 19.42 19.20 18.88 20.28 18.95 19.57 18.32 20.32 22.26 S

* Table Base: WATCHES TV SHOWS
TV shows that I've watched before

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 42.36 45.24 E 44.00 E 45.07 E 38.61 46.74 GH 41.70 39.33 42.85 41.67 43.50 41.78 43.37 41.93 41.26 45.24 O 40.52 44.08 q 41.93 43.26 45.59
Median 40.00 50.00 40.00 45.00 34.00 50.00 40.00 35.00 40.00 40.00 40.00 40.00 40.00 40.00 40.00 50.00 40.00 50.00 40.00 40.00 50.00
Standard Deviation 26.64 25.78 25.95 26.92 27.46 26.52 26.28 27.01 26.03 27.49 24.75 27.54 24.73 27.41 27.32 24.28 27.12 26.09 27.23 23.41 27.42

* Table Base: WATCHES TV SHOWS
Newly released TV shows

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 38.37 33.81 34.91 36.52 43.79 BCD 32.98 39.06 F 43.09 Fg 37.91 39.02 36.36 39.39 37.20 38.87 39.86 P 34.49 40.53 R 36.35 39.76 U 36.42 32.15
Median 33.00 30.00 30.00 30.00 43.00 30.00 35.00 40.00 33.00 33.00 33.00 33.00 35.00 33.00 35.00 30.00 35.00 30.00 35.00 33.00 30.00
Standard Deviation 26.38 23.54 24.08 25.85 28.50 23.64 26.05 27.03 25.04 28.16 23.56 27.65 23.59 27.46 27.41 22.92 27.85 24.78 27.53 21.66 23.05

* Table Base: WATCHES TV SHOWS
Older TV shows I haven't seen before that are new to me

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 19.27 20.95 E 21.09 E 18.42 17.60 20.28 19.24 17.59 19.24 19.31 20.15 18.83 19.42 19.20 18.88 20.28 18.95 19.57 18.32 20.32 22.26 S
Median 20.00 20.00 20.00 20.00 15.00 20.00 15.00 15.00 20.00 15.00 20.00 15.00 20.00 15.00 20.00 20.00 20.00 20.00 11.00 20.00 20.00
Standard Deviation 16.97 18.71 17.96 16.34 15.43 18.27 17.02 15.92 16.71 17.34 15.10 17.83 15.05 17.72 16.63 17.80 16.04 17.80 17.01 16.96 16.84

* Table Base: WATCHES TV SHOWS

QS1Q14: Which of the following do you currently use to watch TV shows? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1310 N=341 N=210 N=184 N=525 N=337 N=466 N=323 N=764 N=546 N=439 N=871 N=387 N=923 N=932 N=350 N=634 N=676 N=851 N=150 N=192
Total (Unweighted) N=1331 N=502 N=295 N=197 N=284 N=340 N=464 N=349 N=700 N=631 N=401 N=930 N=370 N=961 N=912 N=390 N=646 N=685 N=967 N=134 N=140
Cable provider (i.e., on TV or using the cable 
provider’s app/website) 59% 50% 62% B 58% 64% B 50% 59% f 65% F 55% 63% I 52% 62% K 53% 61% M 62% P 51% 65% R 53% 62% T 46% 54%
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 66% 64% 67% 69% 65% 67% 69% 64% 71% J 59% 75% L 61% 75% N 62% 63% 73% O 66% 66% 64% 73% 74% S
Social media (e.g., Facebook Watch, IGTV) 14% 19% CE 11% 14% 11% 13% 15% 14% 17% J 9% 22% L 10% 23% N 10% 12% 18% O 12% 15% 10% 18% S 21% S

QS1Q13: The following set of questions will ask you about your TV show preferences. Please read each question carefully.   On average, each of the following types of TV shows makes up what 
percentage of all the TV shows that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.

Marital Status Race/EthnicityHousehold Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity



YouTube (general website) 32% 36% C 28% 31% 30% 28% 33% 34% 38% J 22% 42% L 26% 44% N 26% 29% 37% O 29% 34% q 25% 42% S 43% S
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 16% 14% 14% 15% 19% 18% G 11% 17% G 21% J 9% 25% L 12% 26% N 12% 16% 18% 16% 16% 12% 28% S 27% S
An unlicensed website (e.g., a website without legal 
rights to play the show) 6% 7% 5% 4% 6% 7% 5% 6% 7% 5% 9% L 4% 8% N 5% 5% 8% 5% 7% 3% 9% S 14% S
A physical copy (e.g., DVD, VHS, Blu-ray) 16% 19% D 17% D 7% 18% D 11% 17% f 18% f 17% 15% 19% 15% 20% N 14% 16% 16% 17% 15% 16% 13% 14%
Other 5% 6% 7% 4% 4% 3% 7% FH 3% 4% 6% 2% 6% K 2% 6% M 5% 5% 5% 5% 5% 3% 3%

* Table Base: WATCHES TV SHOWS

QS1Q15: From which of the following resources do you learn about new TV shows (e.g., newly released TV shows or older TV shows that are new to you)? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1310 N=341 N=210 N=184 N=525 N=337 N=466 N=323 N=764 N=546 N=439 N=871 N=387 N=923 N=932 N=350 N=634 N=676 N=851 N=150 N=192
Total (Unweighted) N=1331 N=502 N=295 N=197 N=284 N=340 N=464 N=349 N=700 N=631 N=401 N=930 N=370 N=961 N=912 N=390 N=646 N=685 N=967 N=134 N=140
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 38% 37% 37% 35% 39% 36% 41% 36% 43% J 30% 43% L 35% 44% N 35% 34% 47% O 38% 37% 35% 44% 42%
Advertisements 51% 49% 56% b 56% 50% 40% 58% F 53% F 50% 52% 47% 53% k 49% 52% 53% P 45% 55% R 47% 51% 54% 47%
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 28% 34% cE 26% 29% 25% 26% 35% fH 24% 32% J 22% 38% L 23% 39% N 23% 25% 36% O 21% 34% Q 22% 38% S 46% S
Directly from a studio/actor (e.g., newsletters, social 
media posts) 12% 14% 10% 11% 13% 9% 12% 13% 14% J 9% 18% L 9% 20% N 9% 13% 11% 13% 11% 11% 12% 17%
A celebrity/influencer that I follow 11% 12% 10% 16% cE 9% 9% 12% 11% 15% J 5% 16% L 8% 17% N 8% 9% 15% O 9% 13% q 8% 17% S 14% S
My peers (e.g., friends, coworkers) 44% 40% 37% 46% 48% bC 37% 46% f 45% 48% J 38% 49% l 41% 49% N 41% 44% 43% 46% 42% 43% 44% 49%
Someone older than me 17% 18% c 13% 14% 19% c 16% 16% 21% 21% J 12% 22% L 15% 22% N 15% 16% 21% 16% 18% 16% 20% 19%
Someone younger than me 19% 19% 18% 14% 21% 16% 21% 21% 20% 17% 25% L 16% 23% n 17% 18% 20% 20% 19% 21% U 15% 12%
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 17% 13% 21% BD 13% 21% Bd 12% 18% f 21% F 20% j 14% 20% 16% 22% N 16% 18% 16% 17% 18% 18% 15% 18%
Podcast(s) 10% 9% 9% 12% 12% 6% 10% f 13% F 13% J 6% 13% l 9% 14% N 8% 10% 11% 9% 11% 8% 11% 17% S
Other 3% 3% 3% 1% 5% 2% 3% 4% 2% 5% i 1% 5% K 1% 5% M 3% 4% 4% 3% 4% 2% 2%
Not at all sure 9% 11% 11% 6% 8% 12% 8% 7% 8% 12% I 8% 10% 8% 10% 9% 9% 10% 9% 11% t 4% 7%

* Table Base: WATCHES TV SHOWS

Mean Summary

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Movies that I've watched before 37.61 41.36 DE 39.19 35.13 35.42 41.62 gH 37.75 35.48 38.19 36.73 41.78 L 35.19 41.26 N 35.86 36.15 41.12 O 35.04 39.88 Q 36.53 36.95 41.67 s
Newly released movies 39.60 34.56 36.55 43.99 BC 42.37 BC 36.80 40.21 42.12 F 39.56 39.66 36.37 41.48 K 37.18 40.76 m 40.49 p 37.27 42.68 R 36.87 40.56 U 40.38 35.41
Older movies I haven't seen before that are new to 
me 22.79 24.08 d 24.26 20.88 22.21 21.58 22.05 22.40 22.25 23.61 21.86 23.34 21.56 23.38 23.36 21.61 22.28 23.25 22.91 22.67 22.92

* Table Base: WATCHES MOVIES
Movies that I've watched before

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 37.61 41.36 DE 39.19 35.13 35.42 41.62 gH 37.75 35.48 38.19 36.73 41.78 L 35.19 41.26 N 35.86 36.15 41.12 O 35.04 39.88 Q 36.53 36.95 41.67 s
Median 35.00 40.00 40.00 35.00 30.00 40.00 33.00 30.00 35.00 30.00 40.00 30.00 40.00 30.00 30.00 40.00 30.00 40.00 30.00 34.00 50.00
Standard Deviation 24.56 23.80 24.23 23.56 25.34 24.82 23.13 25.42 23.47 26.12 23.44 24.88 23.35 24.94 25.02 22.43 25.43 23.55 25.67 19.70 24.25

* Table Base: WATCHES MOVIES
Newly released movies

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 39.60 34.56 36.55 43.99 BC 42.37 BC 36.80 40.21 42.12 F 39.56 39.66 36.37 41.48 K 37.18 40.76 m 40.49 p 37.27 42.68 R 36.87 40.56 U 40.38 35.41
Median 35.00 30.00 30.00 40.00 40.00 33.00 40.00 40.00 40.00 35.00 35.00 40.00 35.00 40.00 35.00 40.00 40.00 35.00 40.00 40.00 30.00
Standard Deviation 25.07 22.34 24.61 23.81 26.76 24.38 24.31 26.01 23.65 27.09 21.54 26.73 21.68 26.47 25.75 22.86 26.32 23.59 26.59 21.89 20.96

* Table Base: WATCHES MOVIES
Older movies I haven't seen before that are new to me

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 22.79 24.08 d 24.26 20.88 22.21 21.58 22.05 22.40 22.25 23.61 21.86 23.34 21.56 23.38 23.36 21.61 22.28 23.25 22.91 22.67 22.92
Median 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 19.52 19.44 20.03 17.28 20.16 19.32 19.26 19.03 19.32 19.81 17.15 20.76 17.45 20.42 20.10 17.87 18.44 20.44 20.82 16.19 17.62

* Table Base: WATCHES MOVIES

QS1Q17: Which of the following do you currently use to watch movies? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1213 N=305 N=200 N=171 N=494 N=323 N=436 N=291 N=730 N=483 N=445 N=767 N=393 N=820 N=855 N=331 N=569 N=644 N=762 N=141 N=190
Total (Unweighted) N=1210 N=456 N=269 N=178 N=260 N=317 N=419 N=318 N=667 N=543 N=397 N=813 N=369 N=841 N=817 N=366 N=568 N=642 N=852 N=127 N=135
Cable provider (i.e., on TV or using the cable 
provider's app/website) 51% 44% 53% b 53% b 56% B 40% 51% F 60% Fg 48% 56% I 44% 55% K 47% 53% m 54% P 44% 60% R 44% 56% U 49% 39%
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 73% 69% 72% 76% 75% 74% 77% 72% 77% J 68% 77% l 71% 77% 72% 72% 76% 75% 72% 73% 76% 79%
Social media (e.g., Facebook Watch, IGTV) 13% 16% 11% 10% 13% 12% 12% 15% 16% J 9% 20% L 9% 22% N 9% 12% 17% o 13% 14% 10% 16% s 22% S
YouTube (general website) 31% 36% CDe 26% 26% 29% 29% 32% 31% 35% J 24% 37% L 27% 35% N 28% 29% 34% 26% 34% Q 24% 41% S 42% S
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 15% 12% 15% 11% 18% b 11% 11% 21% FG 19% J 9% 21% L 11% 23% N 11% 14% 19% o 14% 15% 12% 21% S 25% S
Movie theaters 31% 26% 35% B 30% 35% B 23% 36% F 34% F 36% J 24% 38% L 27% 38% N 28% 33% p 26% 35% r 28% 32% 27% 40% t
An unlicensed website (e.g., a website without legal 
rights to play the movie) 7% 7% 6% 8% 7% 9% 6% 8% 7% 7% 13% L 4% 11% N 5% 6% 10% O 5% 9% Q 4% 9% s 18% St
A physical copy (e.g., DVD, VHS, Blu-ray) 27% 30% 32% d 22% 26% 21% 29% f 30% F 26% 28% 30% 26% 30% 26% 30% P 21% 31% R 24% 29% T 14% 25% t
Other 2% 2% 4% 3% 1% 1% 3% h 1% 1% 4% I 1% 3% k 0% 3% M 2% 2% 2% 2% 3% 1% 2%

* Table Base: WATCHES MOVIES

QS1Q18: From which of the following resources do you learn about new movies? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total N=1213 N=305 N=200 N=171 N=494 N=323 N=436 N=291 N=730 N=483 N=445 N=767 N=393 N=820 N=855 N=331 N=569 N=644 N=762 N=141 N=190
Total (Unweighted) N=1210 N=456 N=269 N=178 N=260 N=317 N=419 N=318 N=667 N=543 N=397 N=813 N=369 N=841 N=817 N=366 N=568 N=642 N=852 N=127 N=135
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 38% 40% 34% 42% 37% 32% 43% FH 33% 41% J 33% 43% L 35% 45% N 34% 36% 42% 38% 38% 35% 39% 45% s
Advertisements (e.g., previews, ads on cable for new 
releases) 54% 49% 52% 59% b 58% B 44% 61% F 54% F 53% 56% 49% 57% k 52% 55% 56% 50% 60% R 49% 56% u 51% 46%
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 31% 37% cE 29% 32% 28% 30% 37% 30% 34% J 26% 40% L 26% 38% N 28% 28% 39% O 26% 36% Q 26% 42% S 42% S
Directly from a studio/actor (e.g., newsletters, social 
media posts) 15% 14% 14% 12% 16% 10% 18% F 15% 18% J 11% 18% l 13% 18% n 13% 14% 18% 15% 15% 14% 18% 14%
A celebrity/influencer that I follow 14% 15% 11% 17% 14% 10% 16% f 14% 18% J 7% 16% 13% 17% 12% 13% 17% 10% 17% Q 10% 23% S 21% S
My peers (e.g., friends, coworkers) 42% 39% 39% 43% 45% 35% 43% 47% F 45% j 38% 41% 44% 41% 43% 42% 42% 44% 41% 44% 39% 35%
Someone older than me 18% 20% 16% 14% 19% 16% 21% 17% 19% 15% 16% 18% 17% 18% 16% 21% 16% 19% 17% 22% 20%
Someone younger than me 21% 19% 23% 17% 23% 17% 22% 21% 22% 19% 23% 19% 20% 21% 20% 21% 21% 20% 21% 24% 18%
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 20% 17% 21% 13% 23% D 10% 23% F 23% F 23% J 14% 23% l 17% 25% N 17% 19% 19% 19% 20% 20% 16% 25%
Podcast(s) 13% 12% 15% 11% 14% 9% 13% 14% 15% J 8% 16% L 11% 16% n 11% 12% 14% 11% 14% 11% 11% 14%

QS1Q16: The following set of questions will ask you about your movie/film preferences. Please read each question carefully.  On average, each of the following types of movies makes up what 
percentage of all the movies that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity



TV show(s) 35% 36% 35% 38% 34% 33% 37% 33% 36% 33% 37% 33% 39% n 33% 35% 34% 32% 37% 34% 39% 38%
Other 2% 1% 4% B 1% 4% B 1% 1% 4% Fg 2% 4% i 1% 3% 1% 3% 3% 2% 4% R 1% 3% 0% 2%
Not at all sure 7% 5% 7% 4% 6% 10% G 3% 8% G 5% 9% I 6% 7% 4% 8% m 7% 6% 7% 6% 8% 5% 4%

* Table Base: WATCHES MOVIES



Music Discovery

QS1S1: Which of the following activities do you currently do? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,639 461 259 211 631 493 569 373 950 689 574 1,065 500 1,139 1,132 447 763 876 1,010 194 264
Total (Unweighted) 1,639 651 354 224 334 470 560 406 858 781 513 1,126 476 1,163 1,089 491 772 867 1,136 178 193
Watch TV shows (i.e., aired on cable or a streaming 
platform) 1,310 341 210 184 525 337 466 323 764 546 439 871 387 923 932 350 634 676 851 150 192
Watch movies (i.e., shown on cable, a streaming 
platform, or in theaters) 1,213 305 200 171 494 323 436 291 730 483 445 767 393 820 855 331 569 644 762 141 190
Listen to music (e.g., on the radio, through a 
streaming platform) 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Use social media 1,123 316 186 142 433 320 408 255 701 421 415 708 376 747 775 313 515 608 687 144 175
Exercise at a gym 396 85 63 47 197 81 115 120 293 104 190 206 168 228 294 100 197 199 229 61 80
Play a sport 246 45 34 37 124 39 66 82 180 66 123 123 115 131 194 52 123 123 155 33 33
Play a musical instrument 208 48 30 19 108 31 54 77 150 59 84 124 81 127 163 43 110 99 140 17 40
Attend school 136 44 18 16 47 40 64 28 95 41 62 74 42 94 85 48 33 103 44 29 46
None of these 93 40 7 5 21 52 23 12 44 48 34 58 28 65 49 29 39 53 45 9 19
Count 3.60 3.32 3.60 3.72 3.83 3.13 3.61 3.91 3.88 3.22 3.88 3.45 3.94 3.45 3.67 3.56 3.62 3.58 3.61 3.75 3.65

* Table Base: US RESPONDENTS

QS1S2: Which of the following social media platforms do you currently use? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,123 316 186 142 433 320 408 255 701 421 415 708 376 747 775 313 515 608 687 144 175
Total (Unweighted) 1,162 469 254 156 236 325 418 282 641 521 385 777 366 796 762 367 531 631 809 132 132
Facebook 972 282 161 118 381 268 354 228 593 379 366 605 352 620 666 283 461 510 627 125 133
YouTube 857 254 135 116 313 246 319 185 568 289 357 500 321 537 577 256 367 490 484 134 155
Instagram 643 174 103 72 260 191 217 150 445 198 302 342 264 379 420 203 261 382 356 102 124
Twitter 479 115 78 61 206 121 159 133 351 128 217 262 191 288 340 128 209 270 266 68 95
Pinterest 431 116 77 55 170 116 157 112 284 147 198 234 181 250 314 106 221 210 279 40 82
TikTok 417 121 61 49 166 131 143 95 308 109 220 197 195 222 267 131 159 258 223 53 97
Snapchat 386 113 62 44 145 129 127 83 285 101 209 177 196 190 243 131 139 247 197 59 95
LinkedIn 328 55 43 45 177 36 118 98 247 81 141 187 136 192 242 80 185 143 208 38 56
Reddit 238 46 47 27 111 50 94 70 181 57 118 120 111 127 160 73 86 152 129 20 63
Twitch 159 28 24 14 84 37 49 58 131 28 87 72 80 79 119 40 62 97 81 17 44
Other 24 5 8 1 10 4 11 2 12 11 6 17 7 17 18 6 11 13 17 2 3
Count 4.40 4.14 4.30 4.24 4.67 4.15 4.28 4.76 4.86 3.63 5.36 3.83 5.41 3.89 4.34 4.59 4.20 4.56 4.17 4.55 5.42

* Table Base: USE SOCIAL MEDIA

 QS1Q1: The following set of ques ons will ask you about your music preferences. Please read each ques on carefully. On average, how o en would you say you listen to music?

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Frequent music listeners (Net) 905 251 131 126 360 259 310 217 593 312 365 539 328 577 605 267 403 501 564 117 152

Several times a day 728 201 103 105 291 212 253 167 491 237 316 412 279 449 481 218 317 411 430 103 138
Once a day 177 50 28 21 69 48 57 50 102 75 50 127 49 128 124 49 87 90 134 14 14

Moderate music listeners (Net) 247 49 54 37 99 60 102 47 122 125 65 182 47 200 184 58 123 124 153 26 38
Several times a week 220 41 51 33 88 52 92 42 109 111 58 162 45 175 162 53 111 109 144 25 30
Once a week 27 8 3 4 11 8 10 5 13 14 7 20 2 25 22 5 11 16 9 1 8

Casual music listeners (Net) 12 4 1 1 5 1 6 5 5 7 3 9 3 9 8 4 7 5 7 1 0
Several times a month 12 4 1 1 5 1 6 5 5 7 3 9 3 9 8 4 7 5 7 1 0
Once a month or less often 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0

Not at all sure 9 2 0 0 7 0 7 2 5 4 1 8 1 8 8 0 7 2 8 0 0

* Table Base: LISTENS TO MUSIC

QS1Q2: On average, each of the following types of music makes up what percentage of all the music that you listen to? If you aren’t sure, please provide your best estimate. Percentages must add up to 100.

Mean Summary

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Music that I've heard before 68.89 67.54 72.72 69.34 68.32 66.76 70.36 69.61 66.40 72.92 63.52 72.05 63.03 71.68 71.42 63.41 71.18 66.94 71.58 63.72 65.33
Newly released music 17.87 18.87 16.15 16.66 18.26 19.29 17.49 17.81 19.50 15.23 21.11 15.96 22.32 15.75 16.77 20.01 16.30 19.21 16.81 19.29 19.45

Older music I haven't heard before that is new to me 13.24 13.60 11.14 14.00 13.42 13.95 12.15 12.58 14.09 11.86 15.36 11.99 14.65 12.57 11.82 16.58 12.51 13.86 11.60 16.98 15.22

* Table Base: LISTENS TO MUSIC
Music that I've heard before

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Mean 68.89 67.54 72.72 69.34 68.32 66.76 70.36 69.61 66.40 72.92 63.52 72.05 63.03 71.68 71.42 63.41 71.18 66.94 71.58 63.72 65.33
Median 75.00 75.00 80.00 75.00 70.00 70.00 75.00 75.00 70.00 80.00 65.00 80.00 60.00 80.00 80.00 60.00 80.00 70.00 80.00 60.00 70.00
Standard Deviation 23.53 23.25 22.43 24.52 23.74 23.55 22.61 24.15 23.33 23.31 23.49 22.98 23.79 22.89 23.25 23.42 23.91 23.03 23.77 22.31 22.35

* Table Base: LISTENS TO MUSIC
Newly released music

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Mean 17.87 18.87 16.15 16.66 18.26 19.29 17.49 17.81 19.50 15.23 21.11 15.96 22.32 15.75 16.77 20.01 16.30 19.21 16.81 19.29 19.45
Median 15.00 15.00 10.00 12.00 15.00 20.00 15.00 15.00 20.00 10.00 20.00 10.00 20.00 10.00 10.00 20.00 10.00 20.00 10.00 20.00 20.00
Standard Deviation 15.91 15.84 16.19 15.06 16.27 15.98 15.75 16.87 15.75 15.84 16.42 15.30 16.76 15.05 15.99 15.36 15.85 15.85 16.33 15.05 13.96

* Table Base: LISTENS TO MUSIC
Older music I haven't heard before that is new to me

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Mean 13.24 13.60 11.14 14.00 13.42 13.95 12.15 12.58 14.09 11.86 15.36 11.99 14.65 12.57 11.82 16.58 12.51 13.86 11.60 16.98 15.22
Median 10.00 10.00 5.00 10.00 10.00 10.00 8.00 10.00 10.00 9.00 10.00 5.00 10.00 9.00 10.00 10.00 10.00 10.00 7.00 10.00 10.00
Standard Deviation 15.63 15.67 13.50 18.71 15.06 16.12 15.15 14.76 16.40 14.20 15.56 15.55 15.28 15.76 14.30 18.40 15.12 16.04 14.71 15.03 18.26

* Table Base: LISTENS TO MUSIC

QS1Q5: On which of the following devices or instruments do you regularly listen to music? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Radio (i.e., in-car or in-home radio without using a CD 
or other device) 806 186 129 118 343 201 288 200 485 322 298 508 266 540 594 186 415 391 542 90 108
Mobile phone or smart phone (e.g., through 
headphones, using a Bluetooth speaker, using its 
own speakers) 794 226 119 105 309 223 299 171 529 265 347 448 315 479 504 257 335 460 473 108 135
Computer (desktop or laptop) 503 121 79 67 217 108 176 146 349 154 192 311 168 335 362 135 228 275 281 64 101
TV 494 129 77 62 208 129 178 118 300 193 210 283 183 311 328 150 237 257 294 62 84
In-home sound system (e.g., boombox, stereo 
system) 387 96 63 54 167 81 141 98 261 126 178 209 166 221 285 99 215 172 228 53 65
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Handheld music player (e.g., portable CD player, MP3 
player, iPod) 273 64 32 35 131 58 93 69 189 84 128 145 120 153 200 69 136 137 151 37 55
An instrument being played by me or someone in the 
room with me (e.g., a concert, practicing an 
instrument) 181 39 28 21 91 35 60 49 148 32 96 85 82 99 135 45 90 91 105 16 40
Record player 119 26 21 16 56 37 28 37 83 35 41 78 36 82 86 30 60 59 80 11 18
Other 33 6 9 2 15 2 12 8 10 23 5 29 4 29 25 6 22 12 23 3 3

* Table Base: LISTENS TO MUSIC

QS1Q3: Which of the following providers do you currently use to listen to music? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
YouTube (general website) 655 200 97 102 226 184 251 144 430 225 264 391 234 421 412 224 269 386 368 103 111
Spotify 465 117 74 62 191 124 172 113 322 144 223 242 191 274 302 142 196 270 269 52 96
Public radio 398 99 68 61 160 89 140 95 229 169 138 260 124 274 290 100 209 189 260 38 54
Pandora 390 108 63 60 147 103 147 95 248 141 184 206 171 219 254 125 188 202 235 49 66
Apple Music 283 58 35 31 152 55 104 78 207 77 140 143 131 152 207 71 150 133 155 52 42
YouTube's paid services (e.g., YouTube Music, 
YouTube TV) 214 62 35 22 90 64 61 53 165 49 112 103 110 105 141 70 97 117 112 41 41
SoundCloud 183 39 28 26 80 49 63 41 150 33 93 90 82 100 114 61 61 122 74 28 56
TIDAL 45 8 6 8 23 9 16 13 39 6 24 21 23 22 26 20 15 30 16 12 11
Bandcamp 23 6 0 4 11 4 10 6 20 4 12 11 13 11 15 8 8 16 15 5 3
Other 189 41 37 25 80 36 72 51 74 115 29 160 27 162 153 31 117 72 148 5 13

* Table Base: LISTENS TO MUSIC

QS1Q4: From which of the following resources do you learn about new music (i.e., newly released music or older music that is new to you)? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Public radio 529 157 77 85 195 130 212 110 336 193 202 327 179 350 350 166 241 288 339 64 74
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 471 133 78 64 176 132 184 105 331 140 229 242 201 269 295 162 195 276 256 70 92
My peers (e.g., friends, coworkers) 455 116 74 62 189 104 185 100 326 129 209 246 187 268 306 140 202 253 265 63 76
Steaming platform(s) that I use (e.g., personalized 
recommendations, prebuilt playlists) 451 125 62 71 178 104 183 108 313 138 194 257 177 274 298 142 196 255 252 64 92
TV show(s) (e.g., songs/music featured in a show, 
VH1, MTV) 439 125 60 60 179 116 172 107 286 153 191 248 165 274 283 145 182 257 226 66 91
Someone younger than me 337 95 57 46 129 81 138 75 224 113 148 189 126 210 219 107 161 176 202 46 61
Advertisements (e.g., an ad for a new release, 
songs/music used in an ad) 314 83 42 44 135 76 127 75 212 102 135 179 122 192 209 92 139 175 166 54 62
Directly from the artist/record label (e.g., 
newsletters, social media posts) 275 69 41 43 114 66 105 66 198 77 129 146 112 163 197 73 132 143 165 34 51
Someone older than me 250 85 32 34 91 78 91 56 181 70 101 150 86 164 150 94 97 153 126 43 61
A celebrity/influencer that I follow 179 46 26 28 73 57 52 46 140 39 98 81 80 99 123 54 59 119 72 37 47
Podcast(s) 170 36 27 24 81 23 67 46 139 31 81 89 77 92 119 49 88 82 87 19 43
Industry publications/websites (e.g., AV Club, Rolling 
Stone, Alternative Press) 123 20 17 11 74 19 33 41 101 22 68 55 65 58 90 33 68 55 72 19 23
Other 26 7 6 3 10 9 5 9 14 12 5 21 5 22 18 8 17 9 20 1 2
Not at all sure 117 26 22 11 48 35 29 37 44 73 26 90 24 93 92 16 71 46 98 4 8

* Table Base: LISTENS TO MUSIC

QS1Q6: Do you enjoy listening to any of the following genres of music?

Like

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,172 307 186 164 471 320 425 271 724 448 434 738 378 794 804 328 540 633 731 144 190
Total (Unweighted) 1,165 445 253 167 252 301 415 298 657 508 394 771 367 798 762 364 538 627 816 125 138
Pop 968 253 145 138 391 276 354 212 606 362 376 592 321 648 660 272 427 541 588 120 168
Rock 913 232 151 122 373 229 342 214 563 350 336 577 295 618 638 248 442 471 604 80 143
R&B 807 214 124 116 316 234 302 174 522 285 341 466 295 512 524 252 345 462 459 141 128
Holiday (e.g., Christmas, Halloween) 786 197 126 104 328 205 286 178 479 307 304 482 257 528 544 209 370 416 476 100 129
Country 749 187 111 103 318 194 277 173 452 297 307 442 273 476 517 203 368 381 496 80 108
Soundtrack (e.g., showtunes, film scores, musical 
theater) 716 177 102 91 324 165 265 178 457 259 273 443 231 485 511 187 327 389 427 92 121
Hip hop/Rap 655 192 100 92 236 217 249 126 465 189 326 329 287 368 389 233 232 423 312 129 143
Alternative (e.g., punk, indie) 592 151 90 74 249 150 236 137 422 170 244 348 222 370 388 180 256 336 361 60 112
Jazz/Swing 589 137 85 80 270 113 219 150 383 206 232 358 192 397 430 139 293 296 347 86 96
Classical (e.g., opera, choral, orchestra) 561 117 73 67 279 99 202 143 363 198 211 349 182 378 402 132 291 269 345 60 91
Metal 495 119 75 70 221 122 196 115 344 151 221 274 207 289 345 136 238 258 308 45 101
World (e.g., Latin, K-pop, Celtic) 474 118 64 57 216 100 187 115 308 166 209 265 179 296 329 123 213 261 241 57 114
Religious (e.g., gospel, Christian) 440 122 72 48 186 106 165 103 277 163 189 251 168 272 307 119 219 221 246 85 58
Electronic (e.g., EDM, house, dubstep, lo-fi) 423 116 59 49 180 116 157 98 312 110 193 230 169 253 272 132 167 255 223 51 93

* Table Base: LISTENS TO MUSIC
Dislike

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,093 293 178 160 417 309 401 244 659 434 383 710 330 763 742 312 500 593 697 128 176
Total (Unweighted) 1,108 429 246 161 224 293 398 280 612 496 357 751 331 777 718 352 506 602 786 115 130
Electronic (e.g., EDM, house, dubstep, lo-fi) 745 190 125 112 291 203 264 173 408 337 237 507 205 540 531 193 372 373 507 93 94
Religious (e.g., gospel, Christian) 732 184 114 116 285 214 260 167 447 285 245 487 210 523 497 209 321 411 485 59 133
World (e.g., Latin, K-pop, Celtic) 697 189 121 107 255 220 238 155 416 281 224 473 199 499 475 205 326 371 490 87 76
Metal 676 187 111 93 250 198 228 156 380 296 213 463 171 505 458 193 302 374 423 99 90
Classical (e.g., opera, choral, orchestra) 611 189 113 97 192 221 223 128 362 250 223 389 195 416 402 196 248 363 386 84 99
Jazz/Swing 583 169 101 84 201 207 206 120 341 242 203 380 186 397 374 190 246 337 384 58 95
Alternative (e.g., punk, indie) 576 155 96 90 219 170 188 134 299 277 187 389 153 423 412 148 281 296 367 84 78
Hip hop/Rap 517 115 86 72 234 103 176 144 259 259 109 409 91 426 415 95 307 210 419 15 48
Soundtrack (e.g., showtunes, film scores, musical 
theater) 456 130 84 72 147 155 160 93 267 189 161 295 147 309 294 142 212 244 304 53 69
Country 422 120 74 60 153 126 148 98 272 150 127 296 104 318 287 126 171 251 235 64 82
Holiday (e.g., Christmas, Halloween) 387 110 60 60 142 115 139 92 245 141 130 256 121 266 260 119 170 217 255 44 61
R&B 364 91 62 48 155 86 122 97 202 161 93 270 83 281 280 76 195 169 272 4 62
Rock 259 74 35 41 98 90 83 57 161 98 98 161 83 176 166 80 97 162 127 64 47
Pop 202 53 39 25 80 43 70 58 117 85 57 145 56 145 143 55 112 89 142 24 22

* Table Base: LISTENS TO MUSIC

QS1Q9: You indicated in a previous question that you enjoy listening to world music. Which of the following sub-genres of world music do you enjoy listening to? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 474 118 64 * 57 * 216 100 187 115 308 166 209 265 179 296 329 123 213 261 241 57 * 114
Total (Unweighted) 428 168 76 * 49 * 116 94 * 159 109 255 173 173 255 155 273 279 134 194 234 242 46 * 93 *
Latin (e.g., salsa, reggaeton, samba) 289 74 42 29 132 51 113 77 182 107 134 155 116 173 195 82 132 157 133 38 90
Caribbean (e.g., reggae, calypso) 268 58 35 32 134 49 99 74 183 85 122 146 106 162 184 67 133 135 134 43 66
K-pop 206 55 29 26 90 46 81 55 147 60 109 98 94 112 142 60 87 119 80 23 60
Celtic 180 37 19 23 100 20 73 50 109 71 71 109 65 115 135 37 103 77 128 5 24
Afrobeat 143 29 14 12 83 12 45 45 114 28 83 59 82 60 109 31 78 64 77 29 29
Other 18 4 4 2 6 5 7 2 5 13 3 15 1 18 9 7 7 11 9 1 5
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* Table Base: ENJOYS LISTENING TO WORLD MUSIC

QS1Q7: Which of the following is your favorite genre of music? Please select only one.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Rock 244 51 48 37 106 48 101 64 145 99 70 174 60 184 194 44 143 101 189 0 48
Hip hop/Rap 148 49 23 25 40 58 52 21 110 39 86 62 77 71 68 74 41 108 62 57 23
Country 125 35 21 20 46 41 35 34 71 54 43 81 39 86 92 30 61 63 111 1 5
Pop 113 23 13 12 61 32 29 37 68 44 49 64 38 75 78 28 49 64 76 2 25
R&B 109 31 16 23 34 29 53 19 77 32 55 54 53 56 71 37 35 73 30 47 15
Alternative (e.g., punk, indie) 66 23 15 3 23 16 31 14 49 18 25 41 20 47 43 21 18 48 44 3 10
Religious (e.g., gospel, Christian) 61 13 11 7 26 14 19 15 34 27 22 38 21 40 44 16 46 15 35 12 3
Metal 47 10 5 6 24 15 17 12 33 14 17 31 21 27 29 17 22 26 29 5 11
Classical (e.g., opera, choral, orchestra) 42 4 6 4 28 3 10 10 24 19 9 33 9 33 36 7 34 9 29 1 6
Jazz/Swing 30 3 3 8 16 9 5 6 17 12 8 22 3 27 22 7 10 20 18 6 3
Electronic (e.g., EDM, house, dubstep, lo-fi) 27 7 2 4 12 5 12 7 19 8 7 20 7 20 19 8 11 16 12 2 9
World (e.g., Latin, K-pop, Celtic) 27 13 3 4 5 6 13 8 13 14 12 15 9 18 14 10 5 22 5 3 15
Soundtrack (e.g., showtunes, film scores, musical 
theater) 24 6 2 4 13 11 3 7 17 8 5 19 5 19 23 1 14 10 17 1 5
Holiday (e.g., Christmas, Halloween) 13 5 1 1 6 4 3 3 3 10 2 11 2 11 10 3 7 6 8 1 0
Other 43 19 6 5 12 12 17 8 18 25 9 34 7 36 30 11 21 23 34 3 4
N/A - I don't have a favorite genre of music. 54 15 11 1 20 18 26 6 27 27 15 39 8 46 31 14 22 32 33 2 10

* Table Base: LISTENS TO MUSIC

  QS1Q11: Thinking about your favorite music (genre, song, or ar st), which of the following characteris cs do you like about it the most? Please select only one.I like...

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Overall "vibe" (e.g., tempo, feeling) 224 57 45 25 88 56 99 49 134 90 92 132 77 147 146 69 98 126 129 27 44
Lyrics I can relate to 209 70 32 24 75 61 77 37 139 70 89 120 81 128 141 64 94 115 126 27 34
The artist (e.g., singer, band) performing 183 39 35 36 68 38 71 48 97 86 42 141 36 147 125 51 97 86 137 17 17
The music's genre 137 31 11 18 73 37 44 32 82 55 47 89 41 96 107 24 68 68 99 14 9
The rhythm/beat 132 31 20 32 41 42 44 31 89 42 47 85 40 91 85 42 49 83 71 23 30
Clean lyrics (e.g., no curse words, appropriate 
themes) 82 22 15 8 35 26 23 22 46 36 22 59 21 61 56 24 48 34 48 11 11
The instrumentals (e.g., instruments used, chords, 
key) 78 17 12 6 40 12 30 21 59 19 23 55 25 54 63 15 44 34 53 3 14
It's well-known or very popular 52 12 4 6 31 13 12 19 27 25 31 21 27 25 44 8 25 27 34 2 12

Explicit lyrics (e.g., uses curse words, adult themes) 49 17 7 8 16 26 14 7 36 14 28 21 20 29 26 22 10 39 16 16 15
It's unknown or not very popular 8 3 0 1 3 3 3 2 7 1 4 4 4 4 4 4 1 7 7 0 1
Other 19 6 4 1 2 6 8 4 9 10 9 10 6 13 9 6 5 14 11 3 4

* Table Base: LISTENS TO MUSIC

QS1Q8: Which of the following is your least favorite genre of music? Please select only one.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Hip hop/Rap 215 48 37 32 95 38 79 52 99 116 41 174 34 181 172 40 135 80 176 3 20
Religious (e.g., gospel, Christian) 185 47 30 28 72 50 62 56 120 65 54 131 51 134 136 44 73 111 102 13 48
Metal 176 45 28 20 72 44 62 41 96 80 69 108 57 120 113 53 98 78 109 27 19
Country 95 25 12 16 36 33 38 14 56 39 33 61 19 76 54 37 32 62 43 20 26
Classical (e.g., opera, choral, orchestra) 61 24 10 9 16 23 20 9 42 20 29 32 31 30 36 24 26 35 43 13 4
Electronic (e.g., EDM, house, dubstep, lo-fi) 58 11 15 12 21 15 24 14 44 14 26 32 26 32 42 14 22 36 41 12 4
Jazz/Swing 51 24 6 3 15 24 18 7 32 19 24 26 20 30 24 22 16 35 30 4 9
World (e.g., Latin, K-pop, Celtic) 40 12 4 4 15 15 12 9 32 8 10 30 10 30 22 15 10 30 30 3 3
Alternative (e.g., punk, indie) 38 5 8 5 19 5 19 9 23 15 17 21 10 28 30 8 14 24 24 4 5
Holiday (e.g., Christmas, Halloween) 33 7 5 3 16 9 18 6 26 8 11 23 13 20 22 11 22 11 21 6 6
Rock 18 4 3 3 8 2 10 2 14 4 11 7 11 7 12 6 8 10 6 8 2
Soundtrack (e.g., showtunes, film scores, musical 
theater) 16 5 4 4 3 6 7 3 11 5 11 5 9 7 9 6 8 8 7 1 7
R&B 9 3 1 2 2 2 3 4 7 2 6 3 4 5 7 2 2 7 8 1 0
Pop 5 1 2 0 1 1 2 0 4 1 4 1 4 1 2 3 2 3 4 0 1
Other 35 8 4 2 20 4 12 15 29 6 17 18 17 18 25 9 15 20 23 9 1
N/A - I don't have a least favorite genre of music. 137 36 14 19 59 47 40 29 90 47 71 66 62 75 100 33 54 83 65 21 32

* Table Base: LISTENS TO MUSIC

  QS1Q12: Thinking about your least favorite music (genre, song, or ar st) which of the following characteris cs do you dislike about it the most? Please select only one.I dislike...

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Overall "vibe" (e.g., tempo, feeling) 233 46 43 38 93 69 90 56 142 91 83 150 70 163 156 67 107 125 144 40 32

Explicit lyrics (e.g., uses curse words, adult themes) 223 47 39 40 92 56 78 52 101 121 53 170 41 181 167 43 122 101 156 11 35
Lyrics I cannot relate to 206 56 32 25 85 57 60 56 135 71 84 122 77 128 136 67 87 119 129 27 28
The music's genre 166 53 29 21 58 47 67 35 108 58 53 113 49 118 105 56 74 92 110 21 25
The rhythm/beat 85 26 16 7 36 14 31 20 55 31 35 50 31 54 61 21 33 53 59 10 13
The instrumentals (e.g., instruments used, chords, 
key) 78 26 8 9 31 26 26 19 50 27 45 32 34 44 42 35 34 44 42 14 12
It's unknown or not very popular 52 18 5 6 22 14 23 9 43 9 18 34 18 34 38 14 21 31 22 5 18
Clean lyrics (e.g., no curse words, appropriate 
themes) 32 6 2 9 11 14 12 5 25 7 20 12 18 14 26 2 13 20 13 5 11
The artist (e.g., singer, band) performing 31 10 3 2 10 15 8 4 18 12 12 19 12 19 20 9 13 17 19 6 4
It's well-known or very popular 15 3 3 1 7 1 7 3 12 3 9 6 7 8 13 2 5 9 8 3 3
Other 52 14 6 6 26 7 24 13 35 18 22 31 21 32 41 11 30 22 32 2 10

* Table Base: LISTENS TO MUSIC

QS1Q20: How much more or less likely are you to shop with or use a brand given each of the following situations?

The brand's advertisement(s) features a song that I like

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
More likely (Net) 520 148 85 66 204 143 203 104 325 194 230 290 208 312 344 167 238 282 292 79 109

Much more likely 180 53 22 13 89 44 69 36 131 49 92 88 90 90 118 59 85 95 88 32 49
Somewhat more likely 340 95 63 52 115 99 133 68 195 145 138 202 118 222 226 108 153 186 204 47 61

Neither more nor less likely 552 128 89 81 227 143 193 143 329 223 165 387 142 410 390 134 268 284 383 54 59
Less likely (Net) 101 30 13 17 40 33 29 24 70 30 39 62 28 73 71 27 34 67 57 11 21

Somewhat less likely 60 24 6 6 24 22 12 19 44 16 14 46 15 45 45 14 19 41 38 6 9
Much less likely 41 6 7 11 16 12 17 5 26 15 25 16 13 28 26 14 15 26 19 5 13

* Table Base: LISTENS TO MUSIC
A musical artist (i.e., a solo musician or band) that I like becomes the brand's spokesperson

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Marital Status Race/EthnicityHousehold Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity



Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
More likely (Net) 439 125 62 67 171 116 170 88 302 137 206 233 183 256 301 129 198 241 227 78 94

Much more likely 146 48 14 20 61 41 53 24 109 37 80 66 70 76 100 43 59 87 69 32 36
Somewhat more likely 293 78 48 47 109 75 116 64 193 100 126 167 113 180 201 86 139 154 158 45 57

Neither more nor less likely 642 153 107 87 267 177 222 161 355 287 196 446 163 479 446 171 304 338 442 56 88
Less likely (Net) 92 28 17 11 33 28 33 22 68 24 33 59 32 60 58 29 39 53 63 10 9

Somewhat less likely 60 17 10 8 21 20 21 17 46 13 21 39 20 39 38 21 26 33 41 6 5
Much less likely 32 11 7 2 12 7 12 5 22 11 12 20 12 20 20 8 12 20 22 4 4

* Table Base: LISTENS TO MUSIC
A non-musical celebrity (e.g., movie star, athlete, socialite) that I like becomes the brand's spokesperson

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
More likely (Net) 279 78 36 33 124 78 97 58 202 77 152 126 130 149 192 81 124 155 133 55 69

Much more likely 97 27 9 9 49 24 28 22 78 18 58 38 59 38 69 27 48 49 42 16 28
Somewhat more likely 182 51 27 23 75 54 69 36 124 58 94 88 71 111 123 54 76 106 90 39 41

Neither more nor less likely 704 173 115 101 286 185 253 169 404 300 224 480 199 505 486 193 341 363 483 69 92
Less likely (Net) 190 56 35 30 61 58 75 43 119 71 58 132 49 141 127 54 75 115 115 20 29

Somewhat less likely 123 35 19 22 41 48 39 30 84 39 37 86 32 91 86 32 45 78 75 14 15
Much less likely 67 21 16 8 20 10 36 13 35 32 21 46 17 50 41 22 31 36 41 7 14

* Table Base: LISTENS TO MUSIC
The brand supports social initiatives related to music (e.g., donates to local music venues, creates scholarships for up-and-coming musicians)

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
More likely (Net) 474 138 56 73 187 114 178 107 326 148 215 258 193 280 322 144 219 254 247 82 100

Much more likely 170 53 14 21 76 42 59 34 116 54 86 84 76 94 114 54 77 93 80 31 40
Somewhat more likely 304 84 42 52 111 72 119 73 210 93 130 174 117 186 209 90 142 162 167 51 60

Neither more nor less likely 574 136 105 66 242 166 204 132 322 252 177 397 154 419 395 149 269 305 417 42 67
Less likely (Net) 125 33 25 24 42 40 43 31 77 49 42 83 30 95 87 35 52 73 67 20 23

Somewhat less likely 67 18 15 10 24 21 29 13 44 23 22 45 16 51 43 24 25 42 36 16 7
Much less likely 58 15 10 15 18 19 14 19 33 25 20 38 14 44 44 12 27 31 31 5 16

* Table Base: LISTENS TO MUSIC

QS1Q19: How much do you agree or disagree with each of the following statements?

I like finding music that other people have not discovered yet. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Agree (Net) 729 200 104 105 295 195 280 162 493 237 306 424 264 465 484 230 325 405 402 107 140

Strongly agree 264 83 31 39 104 72 97 62 193 71 134 130 118 147 164 95 108 157 144 42 59
Somewhat agree 465 118 73 66 191 123 183 100 299 165 172 293 147 318 320 135 217 248 258 65 81

Disagree (Net) 443 106 82 59 176 125 145 108 232 211 128 315 113 330 320 98 215 228 329 38 50
Somewhat disagree 291 67 60 38 112 78 99 77 147 144 95 196 81 211 202 67 140 151 217 21 33
Strongly disagree 152 40 22 21 64 47 46 31 85 67 33 119 33 119 119 31 75 77 112 17 17

* Table Base: U.S. RESPONDENTS
I stop listening to certain songs or artists after they become mainstream or too popular. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Agree (Net) 369 95 49 57 155 102 134 83 274 95 164 206 148 221 240 120 146 224 207 52 79

Strongly agree 121 30 14 16 56 38 38 26 96 24 66 54 60 61 82 36 41 80 56 20 35
Somewhat agree 249 65 35 40 100 64 97 58 178 71 97 151 89 160 158 84 105 144 151 33 44

Disagree (Net) 803 212 137 107 316 219 290 187 451 352 270 533 229 574 565 209 394 409 524 92 111
Somewhat disagree 449 119 79 51 179 126 156 111 246 203 158 290 130 319 309 119 226 223 301 47 62
Strongly disagree 354 92 58 56 137 93 135 76 205 150 112 242 100 255 256 90 168 186 224 44 49

* Table Base: U.S. RESPONDENTS
I don't like today's popular music. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Agree (Net) 635 170 106 84 257 181 226 140 389 246 209 426 181 454 454 164 295 340 399 73 102

Strongly agree 223 72 34 27 85 75 66 53 136 87 79 144 72 152 163 59 101 122 148 27 31
Somewhat agree 412 98 72 57 172 106 160 87 253 158 130 282 110 302 291 105 194 218 251 46 71

Disagree (Net) 537 136 81 80 214 140 199 130 335 202 225 313 197 341 350 165 245 293 332 71 88
Somewhat disagree 357 95 56 52 136 99 127 85 215 142 144 213 124 233 227 112 167 190 231 42 63
Strongly disagree 181 41 25 28 78 41 71 45 121 60 81 99 73 108 123 53 78 103 101 28 25

* Table Base: U.S. RESPONDENTS
The music I listen to reflects who I am. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Agree (Net) 998 271 158 133 407 262 374 226 623 375 385 613 340 659 691 280 471 528 622 123 166

Strongly agree 399 116 62 55 157 108 135 95 271 127 173 226 158 240 260 133 188 211 253 39 80
Somewhat agree 599 155 96 79 250 154 238 131 352 248 212 387 181 418 430 147 283 317 369 84 86

Disagree (Net) 174 35 28 31 64 58 51 45 102 73 49 125 38 136 114 49 70 105 110 21 24
Somewhat disagree 143 25 24 26 53 44 44 41 88 56 44 99 35 108 93 41 60 84 90 16 23
Strongly disagree 31 10 4 5 11 14 7 4 14 17 5 26 3 28 21 8 10 21 20 5 1

* Table Base: U.S. RESPONDENTS
I am usually the one who introduces my friends and family to new music. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Agree (Net) 601 164 87 89 243 171 214 141 428 173 279 322 253 347 397 191 264 337 341 84 121

Strongly agree 219 63 25 30 96 58 73 50 161 57 114 104 106 112 147 68 101 118 119 27 56
Somewhat agree 382 101 62 59 147 113 141 91 267 115 164 218 147 235 250 123 163 219 222 57 65

Disagree (Net) 572 143 99 75 227 150 211 130 297 275 156 416 124 447 407 137 276 296 391 60 69
Somewhat disagree 360 85 59 45 148 93 138 79 184 175 107 252 84 275 251 90 161 199 241 40 38
Strongly disagree 212 57 40 30 80 57 73 51 112 100 48 164 40 172 156 47 116 97 150 21 31

* Table Base: U.S. RESPONDENTS
I prefer to listen to music by myself. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Agree (Net) 858 237 125 114 347 241 291 207 531 327 321 537 281 577 598 245 373 485 528 106 145

Strongly agree 357 99 38 51 153 113 110 76 252 105 157 200 135 222 244 105 133 224 197 48 84
Somewhat agree 501 139 87 63 193 129 180 132 278 223 165 336 146 355 353 140 240 261 331 58 61

Disagree (Net) 315 69 61 50 124 79 134 63 194 121 113 202 97 218 207 84 167 147 203 39 45
Somewhat disagree 271 59 50 45 108 68 114 53 173 98 98 173 83 188 177 74 142 128 178 30 38
Strongly disagree 44 10 12 5 16 12 21 10 21 23 15 29 14 30 30 10 25 19 26 8 8
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* Table Base: U.S. RESPONDENTS
I like to listen to music I've heard before more than new music (i.e., newly released or older songs that I have never heard before). [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Agree (Net) 937 249 150 134 375 257 323 218 577 360 361 576 317 620 665 255 453 484 583 111 160

Strongly agree 372 101 54 61 144 120 115 80 240 131 143 229 133 239 258 107 176 195 233 40 69
Somewhat agree 565 148 96 73 231 137 209 138 336 229 218 347 184 382 408 147 277 289 350 71 91

Disagree (Net) 236 57 36 30 96 64 102 53 148 88 73 162 61 174 139 74 87 149 149 33 30
Somewhat disagree 194 49 30 25 76 53 83 44 120 74 55 139 49 145 110 66 75 119 125 25 22
Strongly disagree 41 8 6 5 21 11 18 9 28 13 18 23 12 29 29 8 12 29 23 8 9

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to listen to music without ads. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Agree (Net) 644 167 98 80 276 179 233 150 433 211 270 374 251 393 418 211 291 353 372 89 128

Strongly agree 261 70 41 32 116 66 96 57 186 75 133 128 118 143 174 84 125 136 141 25 77
Somewhat agree 383 98 57 48 160 112 137 93 247 137 138 246 133 250 244 126 166 217 231 64 51

Disagree (Net) 528 139 88 84 195 142 192 120 292 236 164 365 127 401 387 118 249 279 360 55 62
Somewhat disagree 278 67 40 46 111 69 103 69 152 125 93 185 66 211 212 56 130 147 182 35 37
Strongly disagree 251 72 49 38 84 73 90 52 139 111 71 180 61 190 175 62 118 132 178 20 25

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch TV shows without ads. [BASE: WATCHES TV SHOWS]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,310 341 210 184 525 337 466 323 764 546 439 871 387 923 932 350 634 676 851 150 192
Total (Unweighted) 1,331 502 295 197 284 340 464 349 700 631 401 930 370 961 912 390 646 685 967 134 140
Agree (Net) 635 161 86 80 290 167 208 171 426 209 256 379 232 403 431 192 302 334 366 87 128

Strongly agree 222 62 35 22 101 63 62 57 163 59 110 112 100 123 149 70 98 124 124 31 53
Somewhat agree 413 99 50 58 189 105 146 114 263 150 146 267 132 281 282 122 204 209 242 57 75

Disagree (Net) 675 179 124 103 235 170 257 152 338 337 183 492 155 520 501 158 332 343 485 63 64
Somewhat disagree 361 87 61 63 131 85 146 86 183 177 108 253 87 274 273 83 165 196 247 39 39
Strongly disagree 314 92 63 41 104 85 112 66 154 160 75 239 68 246 228 74 167 147 238 24 25

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch movies without ads. [BASE: WATCHES MOVIES]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,213 305 200 171 494 323 436 291 730 483 445 767 393 820 855 331 569 644 762 141 190
Total (Unweighted) 1,210 456 269 178 260 317 419 318 667 543 397 813 369 841 817 366 568 642 852 127 135
Agree (Net) 663 156 99 97 296 163 229 180 432 231 279 384 255 408 459 194 309 354 383 81 134

Strongly agree 236 55 31 39 111 48 81 66 178 59 127 109 121 115 158 77 104 132 130 26 65
Somewhat agree 426 101 68 59 185 115 148 115 254 172 151 275 134 293 301 117 205 222 252 55 68

Disagree (Net) 550 149 101 73 198 160 207 110 298 252 167 383 138 412 397 137 260 290 380 60 56
Somewhat disagree 303 79 53 39 110 84 118 69 175 127 96 207 73 230 218 79 131 171 200 30 36
Strongly disagree 248 70 48 35 88 76 90 41 123 125 71 177 66 182 179 59 129 119 179 30 21

* Table Base: U.S. RESPONDENTS
I like listening to music I grew up with more than music from today or from before I was born. [BASE: LISTENS TO MUSIC]

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,173 307 186 164 471 320 425 271 725 448 434 738 378 795 805 328 540 633 731 144 190
Total (Unweighted) 1,166 445 254 167 252 302 415 298 658 508 394 772 367 799 763 364 539 627 817 125 138
Agree (Net) 873 238 129 122 363 228 320 195 533 340 343 530 302 570 617 239 418 454 538 114 146

Strongly agree 394 115 46 50 177 123 121 86 247 147 148 246 123 271 277 115 179 215 231 46 91
Somewhat agree 479 123 83 73 186 105 199 110 285 193 195 284 179 299 340 124 240 239 307 68 55

Disagree (Net) 300 69 57 41 108 92 105 75 192 108 91 209 75 224 188 90 122 178 193 30 44
Somewhat disagree 235 52 38 34 88 74 82 55 149 87 62 173 53 182 140 76 98 138 158 20 33
Strongly disagree 65 16 18 8 20 18 23 20 43 21 29 36 22 42 47 14 24 41 35 10 11

* Table Base: U.S. RESPONDENTS

Mean Summary

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
TV shows that I've watched before 42.36 45.24 44.00 45.07 38.61 46.74 41.70 39.33 42.85 41.67 43.50 41.78 43.37 41.93 41.26 45.24 40.52 44.08 41.93 43.26 45.59
Newly released TV shows 38.37 33.81 34.91 36.52 43.79 32.98 39.06 43.09 37.91 39.02 36.36 39.39 37.20 38.87 39.86 34.49 40.53 36.35 39.76 36.42 32.15
Older TV shows I haven't seen before that are new to 
me 19.27 20.95 21.09 18.42 17.60 20.28 19.24 17.59 19.24 19.31 20.15 18.83 19.42 19.20 18.88 20.28 18.95 19.57 18.32 20.32 22.26

* Table Base: WATCHES TV SHOWS
TV shows that I've watched before

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,310 341 210 184 525 337 466 323 764 546 439 871 387 923 932 350 634 676 851 150 192
Mean 42.36 45.24 44.00 45.07 38.61 46.74 41.70 39.33 42.85 41.67 43.50 41.78 43.37 41.93 41.26 45.24 40.52 44.08 41.93 43.26 45.59
Median 40.00 50.00 40.00 45.00 34.00 50.00 40.00 35.00 40.00 40.00 40.00 40.00 40.00 40.00 40.00 50.00 40.00 50.00 40.00 40.00 50.00
Standard Deviation 26.64 25.78 25.95 26.92 27.46 26.52 26.28 27.01 26.03 27.49 24.75 27.54 24.73 27.41 27.32 24.28 27.12 26.09 27.23 23.41 27.42

* Table Base: WATCHES TV SHOWS
Newly released TV shows

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,310 341 210 184 525 337 466 323 764 546 439 871 387 923 932 350 634 676 851 150 192
Mean 38.37 33.81 34.91 36.52 43.79 32.98 39.06 43.09 37.91 39.02 36.36 39.39 37.20 38.87 39.86 34.49 40.53 36.35 39.76 36.42 32.15
Median 33.00 30.00 30.00 30.00 43.00 30.00 35.00 40.00 33.00 33.00 33.00 33.00 35.00 33.00 35.00 30.00 35.00 30.00 35.00 33.00 30.00
Standard Deviation 26.38 23.54 24.08 25.85 28.50 23.64 26.05 27.03 25.04 28.16 23.56 27.65 23.59 27.46 27.41 22.92 27.85 24.78 27.53 21.66 23.05

* Table Base: WATCHES TV SHOWS
Older TV shows I haven't seen before that are new to me

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,310 341 210 184 525 337 466 323 764 546 439 871 387 923 932 350 634 676 851 150 192
Mean 19.27 20.95 21.09 18.42 17.60 20.28 19.24 17.59 19.24 19.31 20.15 18.83 19.42 19.20 18.88 20.28 18.95 19.57 18.32 20.32 22.26
Median 20.00 20.00 20.00 20.00 15.00 20.00 15.00 15.00 20.00 15.00 20.00 15.00 20.00 15.00 20.00 20.00 20.00 20.00 11.00 20.00 20.00
Standard Deviation 16.97 18.71 17.96 16.34 15.43 18.27 17.02 15.92 16.71 17.34 15.10 17.83 15.05 17.72 16.63 17.80 16.04 17.80 17.01 16.96 16.84

* Table Base: WATCHES TV SHOWS

QS1Q14: Which of the following do you currently use to watch TV shows? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,310 341 210 184 525 337 466 323 764 546 439 871 387 923 932 350 634 676 851 150 192
Total (Unweighted) 1,331 502 295 197 284 340 464 349 700 631 401 930 370 961 912 390 646 685 967 134 140
Cable provider (i.e., on TV or using the cable 
provider’s app/website) 769 170 129 107 336 168 273 209 422 346 228 541 206 563 578 177 412 357 528 70 104
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 864 219 140 126 339 225 320 206 544 320 330 535 291 574 588 255 419 445 541 109 142
Social media (e.g., Facebook Watch, IGTV) 180 66 23 26 57 45 69 47 129 51 96 84 87 92 114 63 75 105 88 28 41

QS1Q13: The following set of questions will ask you about your TV show preferences. Please read each question carefully.   On average, each of the following types of TV shows makes up what 
percentage of all the TV shows that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.

Marital Status Race/EthnicityHousehold Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity



YouTube (general website) 413 124 58 57 157 96 154 111 290 122 182 230 169 244 274 129 182 231 215 64 82
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 210 49 30 28 100 61 50 55 160 50 109 102 101 109 146 64 100 111 102 41 52
An unlicensed website (e.g., a website without legal 
rights to play the show) 77 23 11 8 34 24 23 19 52 25 41 36 33 44 47 28 29 48 24 14 28
A physical copy (e.g., DVD, VHS, Blu-ray) 212 66 35 13 93 37 80 57 132 80 83 129 79 133 152 57 108 104 138 20 26
Other 63 21 15 7 21 10 33 10 29 34 8 55 6 57 45 17 29 34 46 4 5

* Table Base: WATCHES TV SHOWS

QS1Q15: From which of the following resources do you learn about new TV shows (e.g., newly released TV shows or older TV shows that are new to you)? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,310 341 210 184 525 337 466 323 764 546 439 871 387 923 932 350 634 676 851 150 192
Total (Unweighted) 1,331 502 295 197 284 340 464 349 700 631 401 930 370 961 912 390 646 685 967 134 140
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 493 127 77 65 206 122 190 117 329 164 190 303 171 322 317 164 240 253 298 65 81
Advertisements 669 165 117 103 262 134 272 171 384 285 204 465 189 481 498 158 349 320 434 80 89
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 365 115 54 53 132 89 161 77 245 120 169 196 151 214 229 128 133 232 188 57 87
Directly from a studio/actor (e.g., newsletters, social 
media posts) 159 46 21 20 68 31 57 42 109 49 77 82 76 83 118 40 84 74 93 18 32
A celebrity/influencer that I follow 141 40 20 30 46 29 57 37 112 29 70 71 66 75 86 53 55 86 67 25 27
My peers (e.g., friends, coworkers) 574 137 77 84 254 126 214 145 367 208 213 361 191 383 415 150 292 283 366 66 94
Someone older than me 225 62 26 25 102 55 75 68 157 68 97 128 86 139 147 72 100 125 134 31 36
Someone younger than me 250 65 38 27 111 52 96 67 155 95 108 142 90 160 167 71 124 126 181 22 24
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 229 45 45 23 108 40 82 68 150 79 89 139 83 145 165 55 107 122 157 22 34
Podcast(s) 132 30 19 22 61 19 48 43 99 34 57 75 55 78 93 37 59 74 67 16 33
Other 46 11 7 2 24 6 14 14 19 27 3 42 3 42 32 14 25 21 34 3 4
Not at all sure 124 38 22 11 40 39 37 24 58 65 33 90 29 94 87 30 65 59 93 7 14

* Table Base: WATCHES TV SHOWS

Mean Summary

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Movies that I've watched before 37.61 41.36 39.19 35.13 35.42 41.62 37.75 35.48 38.19 36.73 41.78 35.19 41.26 35.86 36.15 41.12 35.04 39.88 36.53 36.95 41.67
Newly released movies 39.60 34.56 36.55 43.99 42.37 36.80 40.21 42.12 39.56 39.66 36.37 41.48 37.18 40.76 40.49 37.27 42.68 36.87 40.56 40.38 35.41
Older movies I haven't seen before that are new to 
me 22.79 24.08 24.26 20.88 22.21 21.58 22.05 22.40 22.25 23.61 21.86 23.34 21.56 23.38 23.36 21.61 22.28 23.25 22.91 22.67 22.92

* Table Base: WATCHES MOVIES
Movies that I've watched before

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,213 305 200 171 494 323 436 291 730 483 445 767 393 820 855 331 569 644 762 141 190
Mean 37.61 41.36 39.19 35.13 35.42 41.62 37.75 35.48 38.19 36.73 41.78 35.19 41.26 35.86 36.15 41.12 35.04 39.88 36.53 36.95 41.67
Median 35.00 40.00 40.00 35.00 30.00 40.00 33.00 30.00 35.00 30.00 40.00 30.00 40.00 30.00 30.00 40.00 30.00 40.00 30.00 34.00 50.00
Standard Deviation 24.56 23.80 24.23 23.56 25.34 24.82 23.13 25.42 23.47 26.12 23.44 24.88 23.35 24.94 25.02 22.43 25.43 23.55 25.67 19.70 24.25

* Table Base: WATCHES MOVIES
Newly released movies

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,213 305 200 171 494 323 436 291 730 483 445 767 393 820 855 331 569 644 762 141 190
Mean 39.60 34.56 36.55 43.99 42.37 36.80 40.21 42.12 39.56 39.66 36.37 41.48 37.18 40.76 40.49 37.27 42.68 36.87 40.56 40.38 35.41
Median 35.00 30.00 30.00 40.00 40.00 33.00 40.00 40.00 40.00 35.00 35.00 40.00 35.00 40.00 35.00 40.00 40.00 35.00 40.00 40.00 30.00
Standard Deviation 25.07 22.34 24.61 23.81 26.76 24.38 24.31 26.01 23.65 27.09 21.54 26.73 21.68 26.47 25.75 22.86 26.32 23.59 26.59 21.89 20.96

* Table Base: WATCHES MOVIES
Older movies I haven't seen before that are new to me

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,213 305 200 171 494 323 436 291 730 483 445 767 393 820 855 331 569 644 762 141 190
Mean 22.79 24.08 24.26 20.88 22.21 21.58 22.05 22.40 22.25 23.61 21.86 23.34 21.56 23.38 23.36 21.61 22.28 23.25 22.91 22.67 22.92
Median 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 19.52 19.44 20.03 17.28 20.16 19.32 19.26 19.03 19.32 19.81 17.15 20.76 17.45 20.42 20.10 17.87 18.44 20.44 20.82 16.19 17.62

* Table Base: WATCHES MOVIES

QS1Q17: Which of the following do you currently use to watch movies? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,213 305 200 171 494 323 436 291 730 483 445 767 393 820 855 331 569 644 762 141 190
Total (Unweighted) 1,210 456 269 178 260 317 419 318 667 543 397 813 369 841 817 366 568 642 852 127 135
Cable provider (i.e., on TV or using the cable 
provider's app/website) 622 135 105 91 276 130 222 173 351 271 197 425 184 438 464 147 339 282 426 69 74
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 890 209 143 129 369 239 336 209 559 331 343 547 303 587 614 252 424 466 559 107 150
Social media (e.g., Facebook Watch, IGTV) 160 50 22 18 65 39 52 44 117 43 89 71 87 74 103 56 72 88 74 22 41
YouTube (general website) 371 111 53 44 144 93 138 90 253 118 165 206 139 232 249 113 151 220 182 58 79
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 179 38 29 19 90 37 47 61 136 43 94 85 89 90 117 62 80 99 88 29 47
Movie theaters 378 78 69 51 172 74 157 100 260 118 168 210 148 230 286 87 197 181 241 38 75
An unlicensed website (e.g., a website without legal 
rights to play the movie) 86 22 12 14 35 30 28 24 51 35 57 29 45 41 48 33 28 58 30 12 34
A physical copy (e.g., DVD, VHS, Blu-ray) 329 91 64 38 129 69 126 88 193 136 133 196 118 210 252 70 174 155 225 19 48
Other 27 7 7 6 7 4 15 2 9 18 4 23 1 26 19 7 11 16 21 1 4

* Table Base: WATCHES MOVIES

QS1Q18: From which of the following resources do you learn about new movies? Please select all that apply.

Total (A) Less than $50K (B) $50K - $74.9K (C) $75K - $99.9K (D) $100K+ (E) HS or Less (F) Some College (G) College Grad+ (H) Yes (I) No (J) Yes (K) No (L) Yes (M) No (N) Homeowner (O) Renter (P) Married (Q) Not married (R) White (S) AA (T) Hispanic (U)
Total 1,213 305 200 171 494 323 436 291 730 483 445 767 393 820 855 331 569 644 762 141 190
Total (Unweighted) 1,210 456 269 178 260 317 419 318 667 543 397 813 369 841 817 366 568 642 852 127 135
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 458 123 67 71 183 103 189 96 299 158 192 266 179 279 307 140 215 243 267 55 86
Advertisements (e.g., previews, ads on cable for new 
releases) 657 149 104 100 286 141 267 157 386 271 220 437 204 452 478 165 339 318 431 72 88
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 376 112 57 55 139 98 160 86 252 125 177 200 148 228 239 128 147 229 197 59 80
Directly from a studio/actor (e.g., newsletters, social 
media posts) 183 43 28 21 80 34 77 43 129 54 81 102 72 110 118 59 85 98 108 26 26
A celebrity/influencer that I follow 169 45 23 29 68 34 70 39 134 36 72 97 67 102 111 55 59 110 75 32 40
My peers (e.g., friends, coworkers) 515 120 78 73 223 115 187 136 331 184 181 335 161 354 363 139 252 263 332 55 67
Someone older than me 213 60 33 24 92 51 90 48 141 72 73 140 66 147 137 68 90 123 126 31 38
Someone younger than me 250 59 45 28 112 54 97 62 160 90 100 149 79 170 168 71 121 129 159 33 35
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 237 53 42 23 113 33 99 68 169 69 104 134 99 138 166 63 109 129 153 22 47
Podcast(s) 152 35 30 18 68 28 56 40 112 41 71 81 62 90 106 45 62 90 80 15 27

QS1Q16: The following set of questions will ask you about your movie/film preferences. Please read each question carefully.  On average, each of the following types of movies makes up what 
percentage of all the movies that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership

Household Income Education Employed Children in HH Parent of Child Under 18 Home Ownership Marital Status Race/Ethnicity



TV show(s) 421 111 70 65 166 107 163 96 260 161 165 256 154 267 296 114 182 240 261 55 71
Other 30 3 7 2 19 2 5 12 12 18 6 24 6 24 25 5 26 4 22 0 3
Not at all sure 80 16 14 7 31 32 14 22 36 43 26 54 17 63 56 19 39 40 63 7 7

* Table Base: WATCHES MOVIES



Music Discovery

QS1S1: Which of the following activities do you currently do? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1639 N=292 N=343 N=416 N=586 N=469 N=116
Total (Unweighted) N=1639 N=240 N=337 N=426 N=635 N=551 N=84 *
Watch TV shows (i.e., aired on cable or a streaming 
platform) 80% 69% 77% b 80% B 87% BCD 88% BCD 83% B
Watch movies (i.e., shown on cable, a streaming 
platform, or in theaters) 74% 74% G 78% eG 75% G 71% G 74% G 58%
Listen to music (e.g., on the radio, through a 
streaming platform) 72% 76% EfG 78% EFG 74% EfG 64% g 67% G 51%
Use social media 68% 73% EFG 72% EFG 76% EFG 59% G 63% G 43%
Exercise at a gym 24% 30% EFg 33% DEFG 23% EF 17% 16% 18%
Play a sport 15% 19% DEFg 25% DEFG 11% 10% 10% 8%
Play a musical instrument 13% 14% 16% 11% 12% 13% 9%
Attend school 8% 28% CDEFG 9% DEFG 4% EF 1% 1% 0%
None of these 6% 3% 7% f 7% F 4% 4% 7%
Count 3.60 3.86 3.96 3.62 3.25 3.37 2.76

* Table Base: US RESPONDENTS

QS1S2: Which of the following social media platforms do you currently use? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1123 N=213 N=249 N=315 N=347 N=297 N=49 *
Total (Unweighted) N=1162 N=179 N=252 N=329 N=402 N=363 N=39 *
Facebook 87% 69% 90% B 91% B 91% B 91% B 95% B
YouTube 76% 93% DEFG 88% DEFG 77% EFG 57% 60% 43%
Instagram 57% 80% DEFG 78% DEFG 53% EFG 33% G 37% G 9%
Twitter 43% 55% DEFG 53% DEFG 42% EFG 28% g 31% G 12%
Pinterest 38% 38% 42% ef 41% e 33% 34% 29%
TikTok 37% 62% CDEFG 49% DEFG 35% EFG 16% g 18% g 3%
Snapchat 34% 63% DEFG 53% DEFG 29% EFG 8% 9% 2%
LinkedIn 29% 15% 34% B 33% B 31% B 33% B 21%
Reddit 21% 34% DEFG 31% DEFG 19% EFG 9% 11% g 0%
Twitch 14% 29% DEFG 27% DEFG 7% Ef 3% 3% 0%
Other 2% 0% 1% 4% b 3% b 2% 8% BCf
Count 4.40 5.38 5.44 4.30 3.13 3.28 2.23

* Table Base: USE SOCIAL MEDIA

 QS1Q1: The following set of ques ons will ask you about your music preferences. Please read each ques on carefully. On average, how o en would you say you listen to music?

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Frequent music listeners (Net) 77% 81% EFG 88% dEFG 81% EFG 64% 65% 55%

Several times a day 62% 71% EFG 71% EFG 68% EFG 46% 47% 41%
Once a day 15% 10% 16% 14% 18% b 19% B 14%

Moderate music listeners (Net) 21% 18% 12% 18% 32% BCD 30% BCD 45% BCD
Several times a week 19% 14% 11% 16% 29% BCD 26% BCD 45% BCDf
Once a week 2% 4% Cd 1% 1% 3% 4% c 0%

Casual music listeners (Net) 1% 1% 1% 1% 2% 2% 0%
Several times a month 1% 1% 1% 1% 2% 2% 0%
Once a month or less often 0% 0% 0% 0% 0% 0% 0%

Not at all sure 1% 0% 0% 0% 2% c 2% Cd 0%



* Table Base: LISTENS TO MUSIC

QS1Q2: On average, each of the following types of music makes up what percentage of all the music that you listen to? If you aren’t sure, please provide your best estimate. Percentages must add up to 100.

Mean Summary

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Music that I've heard before 68.89 63.56 c 58.50 71.10 BC 77.63 BCD 76.52 BCD 83.63 BCD
Newly released music 17.87 20.93 dEFG 24.99 BDEFG 17.50 EFG 11.29 G 12.13 G 6.80

Older music I haven't heard before that is new to me 13.24 15.51 DEFg 16.51 DEFG 11.40 11.08 11.36 9.57

* Table Base: LISTENS TO MUSIC
Music that I've heard before

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 100% 100% 100% 100% 100% 100% 100%
Mean 68.89 63.56 c 58.50 71.10 BC 77.63 BCD 76.52 BCD 83.63 BCD
Median 75.00 60.00 60.00 80.00 80.00 80.00 90.00
Standard Deviation 23.53 21.28 23.32 22.72 21.90 22.04 20.25

* Table Base: LISTENS TO MUSIC
Newly released music

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 100% 100% 100% 100% 100% 100% 100%
Mean 17.87 20.93 dEFG 24.99 BDEFG 17.50 EFG 11.29 G 12.13 G 6.80
Median 15.00 20.00 25.00 15.00 10.00 10.00 1.00
Standard Deviation 15.91 14.69 17.67 15.09 13.05 13.55 8.82

* Table Base: LISTENS TO MUSIC
Older music I haven't heard before that is new to me

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 100% 100% 100% 100% 100% 100% 100%
Mean 13.24 15.51 DEFg 16.51 DEFG 11.40 11.08 11.36 9.57
Median 10.00 10.00 10.00 5.00 5.00 5.00 2.00
Standard Deviation 15.63 15.57 17.06 14.37 15.05 15.40 13.09

* Table Base: LISTENS TO MUSIC

QS1Q5: On which of the following devices or instruments do you regularly listen to music? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Radio (i.e., in-car or in-home radio without using a CD 
or other device) 69% 45% 64% B 74% BC 82% BCd 81% BC 86% BC
Mobile phone or smart phone (e.g., through 
headphones, using a Bluetooth speaker, using its own 
speakers) 68% 80% EFG 87% DEFG 72% EFG 44% G 49% G 13%
Computer (desktop or laptop) 43% 53% dEfG 44% G 43% G 36% G 42% G 5%
TV 42% 42% 47% 39% 41% 43% 31%
In-home sound system (e.g., boombox, stereo 
system) 33% 26% 40% B 33% 32% 33% 29%
Handheld music player (e.g., portable CD player, MP3 
player, iPod) 23% 26% Ef 30% EFg 23% e 16% 17% 12%



An instrument being played by me or someone in the 
room with me (e.g., a concert, practicing an 
instrument) 15% 22% DEF 20% DEF 12% 11% 12% 8%
Record player 10% 7% 13% D 7% 13% D 13% bD 11%
Other 3% 2% 1% 2% 5% Cd 5% c 9% bCD

* Table Base: LISTENS TO MUSIC

QS1Q3: Which of the following providers do you currently use to listen to music? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
YouTube (general website) 56% 66% EFG 62% EFG 60% EFG 41% G 46% G 15%
Spotify 40% 59% DEFG 55% DEFG 38% EFG 19% 21% g 6%
Public radio 34% 18% 29% b 33% B 47% BCD 47% BCD 51% BCd
Pandora 33% 28% 39% bEF 40% BEFg 27% 28% 21%
Apple Music 24% 33% dEFG 31% dEFG 24% EFg 14% 15% 8%
YouTube's paid services (e.g., YouTube Music, 
YouTube TV) 18% 24% DEFG 30% DEFG 15% e 9% 11% 3%
SoundCloud 16% 32% DEFG 23% DEFG 11% EFg 4% 5% 0%
TIDAL 4% 2% 9% BEF 5% EF 0% 1% 0%
Bandcamp 2% 3% 3% e 2% 1% 1% 0%
Other 16% 1% 10% B 17% BC 29% BCD 28% BCD 36% BCD

* Table Base: LISTENS TO MUSIC

QS1Q4: From which of the following resources do you learn about new music (i.e., newly released music or older music that is new to you)? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Public radio 45% 32% 53% Bg 46% B 47% B 50% B 34%
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 40% 56% DEFG 56% DEFG 40% EFG 20% 22% 9%
My peers (e.g., friends, coworkers) 39% 42% EfG 44% EFG 44% EFG 29% 32% 15%
Steaming platform(s) that I use (e.g., personalized 
recommendations, prebuilt playlists) 38% 48% EFG 54% DEFG 38% EFG 22% G 26% G 0%
TV show(s) (e.g., songs/music featured in a show, 
VH1, MTV) 37% 48% DEFG 44% DEFg 34% 30% 30% 25%
Someone younger than me 29% 21% 29% 37% BEFG 26% 28% 16%
Advertisements (e.g., an ad for a new release, 
songs/music used in an ad) 27% 35% EFg 30% Ef 26% 21% 22% 17%
Directly from the artist/record label (e.g., newsletters, 
social media posts) 23% 36% cDEFG 26% EFG 22% eg 15% 17% 6%
Someone older than me 21% 35% DEFG 25% EFG 21% EFg 11% 12% 6%
A celebrity/influencer that I follow 15% 34% CDEFG 21% DEFG 8% 6% 7% 3%
Podcast(s) 14% 12% eg 23% BEFG 20% bEFG 6% 7% 0%
Industry publications/websites (e.g., AV Club, Rolling 
Stone, Alternative Press) 10% 8% 16% BEFG 13% Efg 6% 7% 0%
Other 2% 0% 2% 2% 4% b 4% B 1%
Not at all sure 10% 4% 3% 9% C 19% BCD 17% BCD 33% BCDf

* Table Base: LISTENS TO MUSIC

QS1Q6: Do you enjoy listening to any of the following genres of music?

Like



Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1172 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1165 N=176 N=269 N=314 N=406 N=370 N=36 *
Pop 83% 90% EFG 88% EFG 85% EFG 73% 75% 60%
Rock 78% 68% G 78% bG 83% BG 79% BG 86% BCeG 43%
R&B 69% 75% EFG 82% DEFG 68% EFG 56% 58% 43%
Holiday (e.g., Christmas, Halloween) 67% 63% 69% 65% 69% 71% 63%
Country 64% 46% 73% BD 62% B 70% Bd 70% Bd 65% b
Soundtrack (e.g., showtunes, film scores, musical 
theater) 61% 64% 64% f 58% 60% 56% 84% bcDEF
Hip hop/Rap 56% 83% DEFG 83% DEFG 57% EFG 19% G 22% G 3%
Alternative (e.g., punk, indie) 51% 60% EFG 65% EFG 58% EFG 29% G 33% G 4%
Jazz/Swing 50% 42% 53% b 47% 56% BD 56% Bd 60%
Classical (e.g., opera, choral, orchestra) 48% 42% 52% 45% 51% 49% 61% b
Metal 42% 41% EfG 56% BEFG 51% bEFG 26% G 30% G 3%
World (e.g., Latin, K-pop, Celtic) 40% 51% DEF 51% DEF 37% 30% 30% 33%
Religious (e.g., gospel, Christian) 38% 31% 44% Bd 35% 39% 37% 48%
Electronic (e.g., EDM, house, dubstep, lo-fi) 36% 56% DEFG 55% DEFG 31% EFG 15% G 18% G 0%

* Table Base: LISTENS TO MUSIC
Dislike

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1093 N=207 N=232 N=287 N=367 N=308 N=59 *
Total (Unweighted) N=1108 N=166 N=244 N=298 N=400 N=364 N=36 *
Electronic (e.g., EDM, house, dubstep, lo-fi) 68% 47% 52% 73% BC 87% BCD 85% BCD 100% BCDeF
Religious (e.g., gospel, Christian) 67% 74% eG 65% 69% g 63% 65% 52%
World (e.g., Latin, K-pop, Celtic) 64% 53% 57% 68% BC 71% BC 72% BC 67%
Metal 62% 63% cd 51% 52% 76% BCD 72% CD 97% BCDEF
Classical (e.g., opera, choral, orchestra) 56% 62% eG 55% 59% eg 51% 53% 39%
Jazz/Swing 53% 62% EFg 54% e 57% EF 45% 46% 40%
Alternative (e.g., punk, indie) 53% 42% 40% 46% 72% BCD 68% BCD 96% BCDEF
Hip hop/Rap 47% 18% 20% 46% BC 83% BCD 80% BCD 97% BCDeF
Soundtrack (e.g., showtunes, film scores, musical 
theater) 42% 39% G 41% G 46% G 41% G 45% G 16%
Country 39% 58% CDEFG 31% 41% cEF 31% 30% 35%
Holiday (e.g., Christmas, Halloween) 35% 39% 36% 37% 31% 30% 37%
R&B 33% 26% 20% 34% C 45% BCD 43% BCD 57% BCD
Rock 24% 34% DEF 25% F 19% 21% f 14% 57% BCDEF
Pop 18% 11% 13% 17% 27% BCD 25% BCD 40% BCD

* Table Base: LISTENS TO MUSIC

QS1Q9: You indicated in a previous question that you enjoy listening to world music. Which of the following sub-genres of world music do you enjoy listening to? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=474 N=112 N=136 N=113 N=114 N=95 * N=19 **
Total (Unweighted) N=428 N=91 * N=122 N=101 N=114 N=104 N=10 **
Latin (e.g., salsa, reggaeton, samba) 61% 45% 72% B 64% B 61% b 60% b 65%
Caribbean (e.g., reggae, calypso) 57% 40% 60% B 67% Bg 58% B 64% Bg 31%
K-pop 44% 58% DEF 53% dEF 38% ef 24% 23% 25%
Celtic 38% 9% 31% B 47% Bc 65% BCD 60% BC 93% BCDf
Afrobeat 30% 22% 44% BEFG 31% g 21% 25% 0%
Other 4% 4% 1% 1% 10% CD 12% CD 0%

* Table Base: ENJOYS LISTENING TO WORLD MUSIC

QS1Q7: Which of the following is your favorite genre of music? Please select only one.



Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Rock 21% 12% 9% 22% BC 33% BCDG 38% BCDG 8%
Hip hop/Rap 13% 23% DEFG 26% DEFG 9% EF 0% 0% 0%
Country 11% 5% 11% b 11% b 14% B 13% B 16% b
Pop 10% 15% Def 10% 7% 8% 8% 8%
R&B 9% 13% Efg 13% dEFg 8% 5% 6% 0%
Alternative (e.g., punk, indie) 6% 9% EF 6% EF 8% EF 2% 2% 0%
Religious (e.g., gospel, Christian) 5% 2% 3% 6% bc 8% BC 9% BC 6%
Metal 4% 2% 5% EF 8% BEF 1% 1% 0%
Classical (e.g., opera, choral, orchestra) 4% 2% 2% 2% 7% bCD 5% cd 17% BCDeF
Jazz/Swing 3% 1% 1% 2% 5% bCd 3% 15% BCDEF
Electronic (e.g., EDM, house, dubstep, lo-fi) 2% 3% e 3% Ef 3% e 1% 1% 0%
World (e.g., Latin, K-pop, Celtic) 2% 8% CDEF 1% 1% 1% 1% 0%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 2% 3% 0% 2% 3% c 2% 9% CdF
Holiday (e.g., Christmas, Halloween) 1% 0% 1% 1% 2% 2% 2%
Other 4% 1% 2% 5% b 6% BC 4% b 15% BCDeF
N/A - I don't have a favorite genre of music. 5% 4% 5% 4% 4% 5% 3%

* Table Base: LISTENS TO MUSIC

  QS1Q11: Thinking about your favorite music (genre, song, or ar st), which of the following characteris cs do you like about it the most? Please select only one.I like...

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Overall "vibe" (e.g., tempo, feeling) 19% 26% EFG 24% EFG 18% g 13% 15% 4%
Lyrics I can relate to 18% 15% 19% f 22% EF 15% 13% 25%
The artist (e.g., singer, band) performing 16% 7% 9% 11% 29% BCD 29% BCD 28% BCD
The music's genre 12% 9% 10% 14% 13% 11% 20%
The rhythm/beat 11% 14% e 11% 14% Ef 8% 8% 4%
Clean lyrics (e.g., no curse words, appropriate 
themes) 7% 6% 6% 6% 9% 10% 6%
The instrumentals (e.g., instruments used, chords, 
key) 7% 7% 5% 6% 8% 8% 4%
It's well-known or very popular 4% 3% 5% 4% 5% 4% 9%

Explicit lyrics (e.g., uses curse words, adult themes) 4% 10% DEF 6% dEF 3% ef 1% 1% 0%
It's unknown or not very popular 1% 1% 2% 0% 0% 0% 0%
Other 2% 1% 3% ef 2% 1% 1% 0%

* Table Base: LISTENS TO MUSIC

QS1Q8: Which of the following is your least favorite genre of music? Please select only one.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Hip hop/Rap 18% 3% 6% 17% BC 37% BCD 37% BCD 40% BCD
Religious (e.g., gospel, Christian) 16% 26% CDEFG 16% G 13% g 11% g 13% g 0%
Metal 15% 8% 15% 12% 21% BD 19% Bd 32% BCD
Country 8% 19% CDEFG 6% 8% EF 3% 4% 0%
Classical (e.g., opera, choral, orchestra) 5% 3% 9% BEF 6% 3% 3% 2%
Electronic (e.g., EDM, house, dubstep, lo-fi) 5% 6% 4% 7% ef 3% 3% 5%
Jazz/Swing 4% 8% EF 5% EF 4% e 1% 2% 0%
World (e.g., Latin, K-pop, Celtic) 3% 5% EF 5% Ef 4% e 1% 1% 0%
Alternative (e.g., punk, indie) 3% 3% 3% 2% 5% D 5% d 7%



Holiday (e.g., Christmas, Halloween) 3% 1% 4% 5% e 2% 2% 0%
Rock 2% 3% Ef 1% 2% e 0% 0% 0%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 1% 2% 1% 2% 1% 1% 0%
R&B 1% 1% 1% 2% ef 0% 0% 0%
Pop 0% 0% 2% de 0% 0% 0% 0%
Other 3% 1% 4% 2% 4% 4% 3%
N/A - I don't have a least favorite genre of music. 12% 11% f 19% EF 13% EF 6% 5% 11%

* Table Base: LISTENS TO MUSIC

  QS1Q12: Thinking about your least favorite music (genre, song, or ar st) which of the following characteris cs do you dislike about it the most? Please select only one.I dislike...

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Overall "vibe" (e.g., tempo, feeling) 20% 22% 20% 19% 19% 20% 12%
Explicit lyrics (e.g., uses curse words, adult themes) 19% 5% 12% b 16% B 34% BCD 32% BCD 47% BCD
Lyrics I cannot relate to 18% 19% 14% 17% 19% 19% 20%
The music's genre 14% 18% eg 13% 16% g 11% 12% 3%
The rhythm/beat 7% 9% f 6% 10% eF 5% 4% 12% f
The instrumentals (e.g., instruments used, chords, 
key) 7% 5% 11% EF 8% EF 3% 3% 3%
It's unknown or not very popular 4% 7% e 7% dEf 3% 3% 3% 0%
Clean lyrics (e.g., no curse words, appropriate 
themes) 3% 6% DEF 6% DEF 2% ef 0% 0% 0%
The artist (e.g., singer, band) performing 3% 3% 3% 3% 2% 1% 3%
It's well-known or very popular 1% 4% dEF 1% 1% 0% 0% 0%
Other 4% 2% 7% b 5% 4% 4% 1%

* Table Base: LISTENS TO MUSIC

QS1Q20: How much more or less likely are you to shop with or use a brand given each of the following situations?

The brand's advertisement(s) features a song that I like

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
More likely (Net) 44% 42% 56% BDEFG 45% e 37% 39% 28%

Much more likely 15% 17% EF 23% EFg 18% EF 7% 7% 6%
Somewhat more likely 29% 25% 33% 28% 30% 31% 22%

Neither more nor less likely 47% 43% 35% 48% C 58% BCD 55% BCd 71% BCD
Less likely (Net) 9% 15% DEFg 10% e 7% 5% 6% 2%

Somewhat less likely 5% 8% e 7% e 4% 3% 4% 0%
Much less likely 3% 7% dEF 3% 3% 2% 2% 2%

* Table Base: LISTENS TO MUSIC
A musical artist (i.e., a solo musician or band) that I like becomes the brand's spokesperson

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
More likely (Net) 37% 46% dEFG 47% DEFG 35% g 28% 30% 16%

Much more likely 12% 19% EFG 15% EFg 14% EFg 5% 6% 1%
Somewhat more likely 25% 27% 32% DEf 20% 23% 24% 16%

Neither more nor less likely 55% 45% 43% 59% BC 65% BC 63% BC 78% BCd
Less likely (Net) 8% 9% 11% d 6% 7% 7% 6%

Somewhat less likely 5% 7% 6% 4% 4% 4% 2%
Much less likely 3% 2% 4% d 1% 3% 3% 4%



* Table Base: LISTENS TO MUSIC
A non-musical celebrity (e.g., movie star, athlete, socialite) that I like becomes the brand's spokesperson

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
More likely (Net) 24% 34% dEFG 31% EFG 24% EFG 13% g 15% G 0%

Much more likely 8% 10% EF 13% EFg 11% EFg 1% 2% 0%
Somewhat more likely 16% 24% DEFG 17% eG 13% g 11% g 13% g 0%

Neither more nor less likely 60% 46% 53% 62% Bc 71% BCD 68% BC 91% BCDEF
Less likely (Net) 16% 20% 16% 13% 16% 17% 9%

Somewhat less likely 10% 17% cEF 10% 10% 7% 8% 3%
Much less likely 6% 4% 7% d 3% 9% D 9% bD 6%

* Table Base: LISTENS TO MUSIC
The brand supports social initiatives related to music (e.g., donates to local music venues, creates scholarships for up-and-coming musicians)

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
More likely (Net) 40% 46% EFG 46% EFG 47% EFG 28% 30% 18%

Much more likely 15% 22% EFg 17% EF 17% EF 6% 7% 5%
Somewhat more likely 26% 24% 29% e 30% Efg 21% 23% 13%

Neither more nor less likely 49% 36% 43% 47% b 62% BCD 60% BCD 75% BCD
Less likely (Net) 11% 18% cDEf 11% d 6% 10% d 11% d 7%

Somewhat less likely 6% 11% Def 7% D 2% 5% 5% 6%
Much less likely 5% 8% 4% 3% 5% 6% 2%

* Table Base: LISTENS TO MUSIC

QS1Q19: How much do you agree or disagree with each of the following statements?

I like finding music that other people have not discovered yet. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Agree (Net) 62% 79% DEFG 76% DEFG 60% EFG 45% G 50% G 17%

Strongly agree 23% 31% EFG 34% DEFG 23% EFG 9% 11% g 0%
Somewhat agree 40% 47% dEG 42% G 37% g 35% g 39% G 17%

Disagree (Net) 38% 21% 24% 40% BC 55% BCD 50% BCD 83% BCDEF
Somewhat disagree 25% 16% 15% 25% bC 37% BCD 34% BCD 52% BCDf
Strongly disagree 13% 5% 9% 15% Bc 18% BC 16% BC 31% BCdf

* Table Base: U.S. RESPONDENTS
I stop listening to certain songs or artists after they become mainstream or too popular. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Agree (Net) 31% 50% CDEFG 37% EFG 31% EFG 17% g 20% g 4%

Strongly agree 10% 20% DEFG 16% DEFG 8% EF 3% 3% 0%
Somewhat agree 21% 29% EFG 21% eG 23% EfG 15% 17% 4%

Disagree (Net) 69% 50% 63% B 69% B 83% BCD 80% BCD 96% BCDef
Somewhat disagree 38% 25% 35% 39% B 47% BCd 47% BCd 48% B
Strongly disagree 30% 25% 28% 30% 35% b 33% 48% Bcd

* Table Base: U.S. RESPONDENTS
I don't like today's popular music. [BASE: LISTENS TO MUSIC]



Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Agree (Net) 54% 54% 50% 49% 62% CD 59% cD 74% bCD

Strongly agree 19% 13% 21% b 18% 22% B 18% 45% BCDEF
Somewhat agree 35% 41% Cd 29% 31% 40% Cd 41% CD 29%

Disagree (Net) 46% 46% g 50% EfG 51% EFG 38% 41% 26%
Somewhat disagree 30% 30% g 27% g 35% cG 29% g 32% G 11%
Strongly disagree 15% 16% eF 23% dEF 15% EF 9% 8% 15%

* Table Base: U.S. RESPONDENTS
The music I listen to reflects who I am. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Agree (Net) 85% 83% 86% 87% 85% 84% 90%

Strongly agree 34% 35% 34% 40% EF 28% 29% 23%
Somewhat agree 51% 48% 52% 46% 57% D 55% d 67% d

Disagree (Net) 15% 17% 14% 13% 15% 16% 10%
Somewhat disagree 12% 12% 14% 11% 12% 14% 3%
Strongly disagree 3% 5% C 0% 3% c 3% C 3% c 7% C

* Table Base: U.S. RESPONDENTS
I am usually the one who introduces my friends and family to new music. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Agree (Net) 51% 62% EFG 69% DEFG 59% EFG 26% g 29% G 9%

Strongly agree 19% 24% EFG 28% DEFG 19% EFG 8% 9% 0%
Somewhat agree 33% 38% EFG 40% EFG 40% EFG 18% 20% 9%

Disagree (Net) 49% 38% 31% 41% C 74% BCD 71% BCD 91% BCDeF
Somewhat disagree 31% 27% 23% 24% 44% BCD 44% BCD 47% bCD
Strongly disagree 18% 11% 9% 17% C 30% BCD 27% BCD 44% BCDf

* Table Base: U.S. RESPONDENTS
I prefer to listen to music by myself. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Agree (Net) 73% 75% f 78% EF 75% eF 67% 66% 73%

Strongly agree 30% 43% DEFG 38% dEF 30% EF 18% 17% 21%
Somewhat agree 43% 32% 40% 45% B 49% Bc 49% Bc 53% b

Disagree (Net) 27% 25% 22% 25% 33% Cd 34% bCD 27%
Somewhat disagree 23% 22% 20% 20% 29% CD 30% CD 22%
Strongly disagree 4% 3% 2% 5% 4% 4% 4%

* Table Base: U.S. RESPONDENTS
I like to listen to music I've heard before more than new music (i.e., newly released or older songs that I have never heard before). [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Agree (Net) 80% 73% 78% 83% B 82% b 82% b 84%

Strongly agree 32% 27% 31% 31% 36% 34% 46% b
Somewhat agree 48% 46% 47% 52% 47% 48% 38%

Disagree (Net) 20% 27% Def 22% 17% 18% 18% 16%
Somewhat disagree 17% 20% 19% 14% 15% 16% 8%
Strongly disagree 4% 6% F 3% 3% 3% 2% 7%



* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to listen to music without ads. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Agree (Net) 55% 69% DEFG 70% DEFG 51% EF 39% 40% 34%

Strongly agree 22% 31% EFG 28% EFG 24% EFG 11% 13% g 1%
Somewhat agree 33% 38% def 42% DEF 27% 28% 27% 33%

Disagree (Net) 45% 31% 30% 49% BC 61% BCD 60% BCD 66% BC
Somewhat disagree 24% 16% 17% 27% BC 30% BC 29% BC 33% bc
Strongly disagree 21% 15% 13% 21% C 31% BCD 31% BCD 32% bC

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch TV shows without ads. [BASE: WATCHES TV SHOWS]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1310 N=200 N=266 N=334 N=511 N=414 N=97 *
Total (Unweighted) N=1331 N=169 N=260 N=344 N=558 N=489 N=69 *
Agree (Net) 48% 63% DEFG 70% DEFG 45% EFG 33% 36% g 21%

Strongly agree 17% 26% DEFG 27% DEFG 16% EFg 8% 9% 6%
Somewhat agree 32% 37% EfG 43% DEFG 29% g 25% 27% 15%

Disagree (Net) 52% 37% 30% 55% BC 67% BCD 64% BCD 79% BCDf
Somewhat disagree 28% 24% 17% 30% C 33% C 31% C 40% bC
Strongly disagree 24% 13% 13% 24% BC 34% BCD 33% BCD 39% BCd

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch movies without ads. [BASE: WATCHES MOVIES]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1213 N=216 N=269 N=312 N=417 N=350 N=67 *
Total (Unweighted) N=1210 N=180 N=261 N=318 N=451 N=407 N=44 *
Agree (Net) 55% 68% DEFG 70% DEFG 52% EFG 40% 42% 29%

Strongly agree 19% 24% EFg 28% EFG 22% EFg 10% 10% 8%
Somewhat agree 35% 44% DEFG 43% DEFG 29% 30% 32% 21%

Disagree (Net) 45% 32% 30% 48% BC 60% BCD 58% BCD 71% BCD
Somewhat disagree 25% 20% 17% 27% C 31% BC 29% bC 41% BC
Strongly disagree 20% 12% 13% 22% bC 28% BCd 28% BC 30% BC

* Table Base: U.S. RESPONDENTS
I like listening to music I grew up with more than music from today or from before I was born. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1173 N=221 N=268 N=308 N=375 N=316 N=59 *
Total (Unweighted) N=1166 N=176 N=269 N=315 N=406 N=370 N=36 *
Agree (Net) 74% 64% 77% B 78% B 76% B 74% b 84% b

Strongly agree 34% 28% 34% 33% 37% 35% 48% b
Somewhat agree 41% 36% 43% 45% 39% 39% 36%

Disagree (Net) 26% 36% CDEfg 23% 22% 24% 26% 16%
Somewhat disagree 20% 27% Dg 20% 16% 20% 22% d 9%
Strongly disagree 6% 9% Cef 3% 6% 4% 4% 7%

* Table Base: U.S. RESPONDENTS

Mean Summary

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)

QS1Q13: The following set of questions will ask you about your TV show preferences. Please read each question carefully.   On average, each of the following types of TV shows makes up what percentage of all the TV shows that you watch? If you aren't sure, 
please provide your best estimate. Percentages must add up to 100.



Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33
TV shows that I've watched before 42.36 44.35 44.97 d 40.40 41.50 41.47 41.64
Newly released TV shows 38.37 32.66 37.01 41.38 Bc 39.36 B 38.45 B 43.24 b
Older TV shows I haven't seen before that are new to 
me 19.27 22.99 CDeG 18.03 18.23 19.14 20.08 g 15.12

* Table Base: WATCHES TV SHOWS
TV shows that I've watched before

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 100% 100% 100% 100% 100% 100% 100%
Mean 42.36 44.35 44.97 d 40.40 41.50 41.47 41.64
Median 40.00 50.00 44.00 40.00 40.00 40.00 35.00
Standard Deviation 26.64 25.56 23.69 27.66 27.73 26.59 32.31

* Table Base: WATCHES TV SHOWS
Newly released TV shows

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 100% 100% 100% 100% 100% 100% 100%
Mean 38.37 32.66 37.01 41.38 Bc 39.36 B 38.45 B 43.24 b
Median 33.00 30.00 35.00 35.00 33.00 32.00 40.00
Standard Deviation 26.38 21.05 21.59 27.89 29.05 27.60 34.47

* Table Base: WATCHES TV SHOWS
Older TV shows I haven't seen before that are new to me

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 100% 100% 100% 100% 100% 100% 100%
Mean 19.27 22.99 CDeG 18.03 18.23 19.14 20.08 g 15.12
Median 20.00 20.00 15.00 15.00 15.00 20.00 10.00
Standard Deviation 16.97 17.72 15.42 16.93 17.31 17.24 17.08

* Table Base: WATCHES TV SHOWS

QS1Q14: Which of the following do you currently use to watch TV shows? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1310 N=200 N=266 N=334 N=511 N=414 N=97 *
Total (Unweighted) N=1331 N=169 N=260 N=344 N=558 N=489 N=69 *
Cable provider (i.e., on TV or using the cable 
provider’s app/website) 59% 39% 48% 60% BC 72% BCD 68% BCD 87% BCDEF
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 66% 79% EFG 78% EFG 74% EFG 50% G 55% G 29%
Social media (e.g., Facebook Watch, IGTV) 14% 30% DEFG 25% DEFG 10% EFg 4% 4% 1%
YouTube (general website) 32% 48% DEFG 45% DEFG 32% EFG 18% g 20% G 7%
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 16% 29% DEFG 29% DEFG 13% EFg 6% 7% 3%
An unlicensed website (e.g., a website without legal 
rights to play the show) 6% 11% dEFG 12% DEFG 5% EF 1% 1% 0%
A physical copy (e.g., DVD, VHS, Blu-ray) 16% 7% 22% BEFG 22% BEFG 13% 15% b 7%
Other 5% 0% 1% 4% bC 9% BCD 11% BCD 4% Bc

* Table Base: WATCHES TV SHOWS

QS1Q15: From which of the following resources do you learn about new TV shows (e.g., newly released TV shows or older TV shows that are new to you)? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1310 N=200 N=266 N=334 N=511 N=414 N=97 *



Total (Unweighted) N=1331 N=169 N=260 N=344 N=558 N=489 N=69 *
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 38% 55% DEFG 47% EFG 42% EFG 23% g 26% G 11%
Advertisements 51% 38% 44% 51% B 60% BCD 61% BCD 60% Bc
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 28% 48% DEFG 44% DEFG 26% EFG 13% 15% g 5%
Directly from a studio/actor (e.g., newsletters, social 
media posts) 12% 17% EFG 23% DEFG 12% EFG 5% 6% 1%
A celebrity/influencer that I follow 11% 21% DEFG 18% DEFG 9% EFG 4% 5% 0%
My peers (e.g., friends, coworkers) 44% 46% 49% e 44% 41% 42% 35%
Someone older than me 17% 26% DEFG 24% DEFG 15% 12% 13% 8%
Someone younger than me 19% 16% 21% 20% 19% 19% 15%
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 17% 13% 25% BdEF 17% 16% 14% 24% f
Podcast(s) 10% 14% EFG 21% DEFG 9% EF 4% 4% 2%
Other 3% 0% 2% 4% b 5% Bc 4% b 10% BCd
Not at all sure 9% 7% 5% 10% 13% C 13% C 12%

* Table Base: WATCHES TV SHOWS

Mean Summary

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Movies that I've watched before 37.61 40.12 Efg 41.82 DEFG 36.65 34.31 35.26 29.32
Newly released movies 39.60 35.40 36.48 42.74 BC 41.43 BC 40.81 bc 44.72
Older movies I haven't seen before that are new to 
me 22.79 24.48 21.70 20.61 24.26 D 23.93 d 25.97

* Table Base: WATCHES MOVIES
Movies that I've watched before

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 100% 100% 100% 100% 100% 100% 100%
Mean 37.61 40.12 Efg 41.82 DEFG 36.65 34.31 35.26 29.32
Median 35.00 40.00 40.00 30.00 30.00 30.00 25.00
Standard Deviation 24.56 22.14 22.26 25.30 26.11 25.22 30.05

* Table Base: WATCHES MOVIES
Newly released movies

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 100% 100% 100% 100% 100% 100% 100%
Mean 39.60 35.40 36.48 42.74 BC 41.43 BC 40.81 bc 44.72
Median 35.00 35.00 35.00 40.00 35.00 35.00 40.00
Standard Deviation 25.07 21.01 21.22 24.96 28.66 28.07 31.62

* Table Base: WATCHES MOVIES
Older movies I haven't seen before that are new to me

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 100% 100% 100% 100% 100% 100% 100%
Mean 22.79 24.48 21.70 20.61 24.26 D 23.93 d 25.97
Median 20.00 20.00 20.00 20.00 20.00 20.00 25.00
Standard Deviation 19.52 21.69 18.66 17.81 19.97 19.91 20.33

* Table Base: WATCHES MOVIES

QS1Q16: The following set of questions will ask you about your movie/film preferences. Please read each question carefully.  On average, each of the following types of movies makes up what percentage of all the movies that you watch? If you aren't sure, 
please provide your best estimate. Percentages must add up to 100.



QS1Q17: Which of the following do you currently use to watch movies? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1213 N=216 N=269 N=312 N=417 N=350 N=67 *
Total (Unweighted) N=1210 N=180 N=261 N=318 N=451 N=407 N=44 *
Cable provider (i.e., on TV or using the cable 
provider's app/website) 51% 24% 44% B 54% Bc 68% BCD 65% BCD 83% BCDf
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 73% 79% EFG 79% EFG 78% EFG 63% 65% 56%
Social media (e.g., Facebook Watch, IGTV) 13% 15% EFg 26% BDEFG 13% EF 4% 4% 2%
YouTube (general website) 31% 37% EFg 42% DEFG 28% 22% 23% 18%
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 15% 17% EFG 28% bDEFG 12% e 7% 8% 2%
Movie theaters 31% 33% 29% 39% CEF 25% 25% 28%
An unlicensed website (e.g., a website without legal 
rights to play the movie) 7% 15% DEFG 11% DEFg 5% Ef 2% 2% 0%
A physical copy (e.g., DVD, VHS, Blu-ray) 27% 16% 30% B 34% Bef 26% B 27% B 22%
Other 2% 0% 1% 1% 5% BCD 5% BCD 2%

* Table Base: WATCHES MOVIES

QS1Q18: From which of the following resources do you learn about new movies? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total N=1213 N=216 N=269 N=312 N=417 N=350 N=67 *
Total (Unweighted) N=1210 N=180 N=261 N=318 N=451 N=407 N=44 *
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 38% 44% EFG 43% EFG 46% EFG 25% 27% 17%
Advertisements (e.g., previews, ads on cable for new 
releases) 54% 37% 57% B 53% B 62% BD 62% Bd 66% B
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 31% 44% DEFG 42% DEFG 32% EF 17% 16% 18%
Directly from a studio/actor (e.g., newsletters, social 
media posts) 15% 19% EF 24% DEFG 12% 10% 10% 6%
A celebrity/influencer that I follow 14% 27% DEFG 23% DEFG 9% e 5% 6% 1%
My peers (e.g., friends, coworkers) 42% 42% 47% 42% 40% 39% 49%
Someone older than me 18% 19% e 20% Ef 21% EF 12% 13% 9%
Someone younger than me 21% 18% 19% 23% 21% 22% 15%
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 20% 20% 23% 19% 18% 18% 18%
Podcast(s) 13% 21% EFG 18% EFG 14% EFg 4% 5% 2%
TV show(s) 35% 30% 37% 35% 35% 36% 29%
Other 2% 0% 1% 2% 5% BCD 5% BCD 6% Bc
Not at all sure 7% 6% 3% 6% 10% C 9% C 14% C

* Table Base: WATCHES MOVIES



Music Discovery

QS1S1: Which of the following activities do you currently do? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,639 292 343 416 586 469 116
Total (Unweighted) 1,639 240 337 426 635 551 84 *
Watch TV shows (i.e., aired on cable or a streaming 
platform) 1,310 200 266 334 511 414 97
Watch movies (i.e., shown on cable, a streaming 
platform, or in theaters) 1,213 216 269 312 417 350 67
Listen to music (e.g., on the radio, through a 
streaming platform) 1,173 221 268 308 375 316 59
Use social media 1,123 213 249 315 347 297 49
Exercise at a gym 396 88 112 98 98 77 21
Play a sport 246 56 86 47 57 48 9
Play a musical instrument 208 41 53 45 69 59 10
Attend school 136 82 31 18 5 5 0
None of these 93 10 24 30 26 17 9
Count 3.60 3.86 3.96 3.62 3.25 3.37 2.76

* Table Base: US RESPONDENTS

QS1S2: Which of the following social media platforms do you currently use? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,123 213 249 315 347 297 49 *
Total (Unweighted) 1,162 179 252 329 402 363 39 *
Facebook 972 147 223 285 317 270 47
YouTube 857 197 218 244 199 177 21
Instagram 643 171 193 165 114 110 5
Twitter 479 118 131 133 98 92 6
Pinterest 431 80 105 130 116 101 14
TikTok 417 131 122 110 54 52 1
Snapchat 386 134 131 91 29 28 1
LinkedIn 328 32 84 104 108 97 11
Reddit 238 72 77 58 31 31 0
Twitch 159 62 66 21 10 10 0
Other 24 0 3 11 10 6 4
Count 4.40 5.38 5.44 4.30 3.13 3.28 2.23

* Table Base: USE SOCIAL MEDIA

 QS1Q1: The following set of ques ons will ask you about your music preferences. Please read each ques on carefully. On average, how o en would you say you listen to music?

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Frequent music listeners (Net) 905 179 235 251 240 207 32

Several times a day 728 157 191 208 172 148 24
Once a day 177 22 44 43 68 59 8

Moderate music listeners (Net) 247 40 31 54 121 95 27
Several times a week 220 30 29 51 110 83 27
Once a week 27 10 2 4 11 11 0

Casual music listeners (Net) 12 1 2 2 7 7 0
Several times a month 12 1 2 2 7 7 0
Once a month or less often 0 0 0 0 0 0 0

Not at all sure 9 1 0 1 7 7 0



* Table Base: LISTENS TO MUSIC

QS1Q2: On average, each of the following types of music makes up what percentage of all the music that you listen to? If you aren’t sure, please provide your best estimate. Percentages must add up to 100.

Mean Summary

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Music that I've heard before 68.89 63.56 58.50 71.10 77.63 76.52 83.63
Newly released music 17.87 20.93 24.99 17.50 11.29 12.13 6.80

Older music I haven't heard before that is new to me 13.24 15.51 16.51 11.40 11.08 11.36 9.57

* Table Base: LISTENS TO MUSIC
Music that I've heard before

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59
Mean 68.89 63.56 58.50 71.10 77.63 76.52 83.63
Median 75.00 60.00 60.00 80.00 80.00 80.00 90.00
Standard Deviation 23.53 21.28 23.32 22.72 21.90 22.04 20.25

* Table Base: LISTENS TO MUSIC
Newly released music

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59
Mean 17.87 20.93 24.99 17.50 11.29 12.13 6.80
Median 15.00 20.00 25.00 15.00 10.00 10.00 1.00
Standard Deviation 15.91 14.69 17.67 15.09 13.05 13.55 8.82

* Table Base: LISTENS TO MUSIC
Older music I haven't heard before that is new to me

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59
Mean 13.24 15.51 16.51 11.40 11.08 11.36 9.57
Median 10.00 10.00 10.00 5.00 5.00 5.00 2.00
Standard Deviation 15.63 15.57 17.06 14.37 15.05 15.40 13.09

* Table Base: LISTENS TO MUSIC

QS1Q5: On which of the following devices or instruments do you regularly listen to music? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Radio (i.e., in-car or in-home radio without using a CD 
or other device) 806 99 172 229 307 256 51
Mobile phone or smart phone (e.g., through 
headphones, using a Bluetooth speaker, using its own 
speakers) 794 176 234 221 164 156 8
Computer (desktop or laptop) 503 117 117 132 136 133 3
TV 494 94 125 121 154 135 18
In-home sound system (e.g., boombox, stereo 
system) 387 58 107 101 121 104 17
Handheld music player (e.g., portable CD player, MP3 
player, iPod) 273 58 82 72 61 54 7



An instrument being played by me or someone in the 
room with me (e.g., a concert, practicing an 
instrument) 181 48 53 38 41 37 5
Record player 119 15 36 20 48 42 6
Other 33 4 3 6 20 15 5

* Table Base: LISTENS TO MUSIC

QS1Q3: Which of the following providers do you currently use to listen to music? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
YouTube (general website) 655 146 167 186 156 147 9
Spotify 465 129 148 117 70 67 4
Public radio 398 40 77 103 177 147 30
Pandora 390 61 103 123 102 90 13
Apple Music 283 73 84 72 54 49 5
YouTube's paid services (e.g., YouTube Music, 
YouTube TV) 214 53 80 46 35 34 1
SoundCloud 183 71 63 34 14 14 0
TIDAL 45 5 24 15 2 2 0
Bandcamp 23 6 8 6 3 3 0
Other 189 3 26 52 108 87 21

* Table Base: LISTENS TO MUSIC

QS1Q4: From which of the following resources do you learn about new music (i.e., newly released music or older music that is new to you)? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Public radio 529 70 141 141 177 157 20
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 471 123 151 123 74 69 6
My peers (e.g., friends, coworkers) 455 92 119 134 110 101 9
Steaming platform(s) that I use (e.g., personalized 
recommendations, prebuilt playlists) 451 105 146 117 82 82 0
TV show(s) (e.g., songs/music featured in a show, 
VH1, MTV) 439 106 117 104 111 96 15
Someone younger than me 337 47 78 114 98 88 9
Advertisements (e.g., an ad for a new release, 
songs/music used in an ad) 314 77 79 79 78 68 10
Directly from the artist/record label (e.g., newsletters, 
social media posts) 275 80 69 68 58 54 4
Someone older than me 250 76 68 64 41 38 3
A celebrity/influencer that I follow 179 75 56 25 23 21 2
Podcast(s) 170 25 62 61 21 21 0
Industry publications/websites (e.g., AV Club, Rolling 
Stone, Alternative Press) 123 17 44 39 24 24 0
Other 26 0 6 6 14 14 1
Not at all sure 117 10 9 27 71 52 19

* Table Base: LISTENS TO MUSIC

QS1Q6: Do you enjoy listening to any of the following genres of music?

Like



Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,172 221 268 308 375 316 59 *
Total (Unweighted) 1,165 176 269 314 406 370 36 *
Pop 968 198 236 260 274 238 36
Rock 913 150 210 254 298 273 25
R&B 807 166 221 210 209 184 25
Holiday (e.g., Christmas, Halloween) 786 139 185 201 261 224 37
Country 749 101 196 191 261 223 39
Soundtrack (e.g., showtunes, film scores, musical 
theater) 716 140 172 177 226 177 50
Hip hop/Rap 655 184 222 177 72 71 1
Alternative (e.g., punk, indie) 592 133 175 177 107 105 3
Jazz/Swing 589 92 143 143 211 176 36
Classical (e.g., opera, choral, orchestra) 561 93 140 138 190 154 36
Metal 495 90 150 158 97 96 1
World (e.g., Latin, K-pop, Celtic) 474 112 136 113 114 95 19
Religious (e.g., gospel, Christian) 440 68 118 109 146 118 28
Electronic (e.g., EDM, house, dubstep, lo-fi) 423 124 147 97 55 55 0

* Table Base: LISTENS TO MUSIC
Dislike

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,093 207 232 287 367 308 59 *
Total (Unweighted) 1,108 166 244 298 400 364 36 *
Electronic (e.g., EDM, house, dubstep, lo-fi) 745 97 120 208 319 260 59
Religious (e.g., gospel, Christian) 732 153 151 199 229 199 31
World (e.g., Latin, K-pop, Celtic) 697 109 133 194 262 222 40
Metal 676 131 118 150 278 220 58
Classical (e.g., opera, choral, orchestra) 611 128 129 169 186 163 23
Jazz/Swing 583 129 126 164 164 141 23
Alternative (e.g., punk, indie) 576 87 94 131 265 208 56
Hip hop/Rap 517 37 47 131 303 245 58
Soundtrack (e.g., showtunes, film scores, musical 
theater) 456 80 96 131 149 140 9
Country 422 120 72 116 114 93 20
Holiday (e.g., Christmas, Halloween) 387 82 83 107 115 93 22
R&B 364 55 47 96 166 132 34
Rock 259 70 58 53 77 43 34
Pop 202 23 31 47 101 77 23

* Table Base: LISTENS TO MUSIC

QS1Q9: You indicated in a previous question that you enjoy listening to world music. Which of the following sub-genres of world music do you enjoy listening to? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 474 112 136 113 114 95 * 19 **
Total (Unweighted) 428 91 * 122 101 114 104 10 **
Latin (e.g., salsa, reggaeton, samba) 289 50 97 72 70 57 13
Caribbean (e.g., reggae, calypso) 268 44 82 75 66 60 6
K-pop 206 65 72 43 27 22 5
Celtic 180 10 43 53 74 57 18
Afrobeat 143 25 59 35 24 24 0
Other 18 5 1 1 11 11 0

* Table Base: ENJOYS LISTENING TO WORLD MUSIC

QS1Q7: Which of the following is your favorite genre of music? Please select only one.



Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Rock 244 26 25 69 124 119 5
Hip hop/Rap 148 50 69 29 0 0 0
Country 125 10 29 34 51 41 9
Pop 113 33 28 22 31 26 5
R&B 109 28 36 25 20 20 0
Alternative (e.g., punk, indie) 66 21 16 24 6 6 0
Religious (e.g., gospel, Christian) 61 4 7 19 31 27 4
Metal 47 4 15 26 3 3 0
Classical (e.g., opera, choral, orchestra) 42 4 5 7 27 16 10
Jazz/Swing 30 2 3 6 18 9 9
Electronic (e.g., EDM, house, dubstep, lo-fi) 27 7 9 9 2 2 0
World (e.g., Latin, K-pop, Celtic) 27 17 4 2 4 4 0
Soundtrack (e.g., showtunes, film scores, musical 
theater) 24 6 1 7 11 5 5
Holiday (e.g., Christmas, Halloween) 13 0 1 4 8 7 1
Other 43 1 5 14 23 14 9
N/A - I don't have a favorite genre of music. 54 9 15 13 16 15 2

* Table Base: LISTENS TO MUSIC

  QS1Q11: Thinking about your favorite music (genre, song, or ar st), which of the following characteris cs do you like about it the most? Please select only one.I like...

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Overall "vibe" (e.g., tempo, feeling) 224 56 65 54 48 46 2
Lyrics I can relate to 209 34 51 69 55 40 15
The artist (e.g., singer, band) performing 183 16 23 35 109 92 17
The music's genre 137 20 27 42 48 36 12
The rhythm/beat 132 31 30 43 28 26 2
Clean lyrics (e.g., no curse words, appropriate 
themes) 82 13 16 19 35 31 4
The instrumentals (e.g., instruments used, chords, 
key) 78 16 13 20 29 27 2
It's well-known or very popular 52 7 14 13 18 13 5

Explicit lyrics (e.g., uses curse words, adult themes) 49 22 17 8 2 2 0
It's unknown or not very popular 8 2 4 0 1 1 0
Other 19 3 8 6 2 2 0

* Table Base: LISTENS TO MUSIC

QS1Q8: Which of the following is your least favorite genre of music? Please select only one.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Hip hop/Rap 215 6 16 53 140 116 24
Religious (e.g., gospel, Christian) 185 58 43 41 42 42 0
Metal 176 19 41 38 79 60 19
Country 95 41 16 26 12 12 0
Classical (e.g., opera, choral, orchestra) 61 6 24 19 12 10 1
Electronic (e.g., EDM, house, dubstep, lo-fi) 58 13 11 22 12 10 3
Jazz/Swing 51 18 14 13 5 5 0
World (e.g., Latin, K-pop, Celtic) 40 11 12 12 4 4 0
Alternative (e.g., punk, indie) 38 7 8 5 19 15 4



Holiday (e.g., Christmas, Halloween) 33 3 10 15 6 6 0
Rock 18 7 3 7 1 1 0
Soundtrack (e.g., showtunes, film scores, musical 
theater) 16 4 2 7 3 3 0
R&B 9 1 2 5 0 0 0
Pop 5 0 4 0 1 1 0
Other 35 2 12 6 15 13 2
N/A - I don't have a least favorite genre of music. 137 24 50 40 23 16 7

* Table Base: LISTENS TO MUSIC

  QS1Q12: Thinking about your least favorite music (genre, song, or ar st) which of the following characteris cs do you dislike about it the most? Please select only one.I dislike...

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Overall "vibe" (e.g., tempo, feeling) 233 49 54 58 71 64 7
Explicit lyrics (e.g., uses curse words, adult themes) 223 12 33 49 129 101 28
Lyrics I cannot relate to 206 42 39 52 72 61 12
The music's genre 166 41 35 50 41 39 2
The rhythm/beat 85 20 15 31 19 12 7
The instrumentals (e.g., instruments used, chords, 
key) 78 11 30 24 12 10 1
It's unknown or not very popular 52 15 19 9 10 10 0
Clean lyrics (e.g., no curse words, appropriate 
themes) 32 12 15 5 0 0 0
The artist (e.g., singer, band) performing 31 7 8 10 6 4 2
It's well-known or very popular 15 8 3 3 1 1 0
Other 52 4 18 17 15 14 1

* Table Base: LISTENS TO MUSIC

QS1Q20: How much more or less likely are you to shop with or use a brand given each of the following situations?

The brand's advertisement(s) features a song that I like

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
More likely (Net) 520 92 149 140 139 122 16

Much more likely 180 38 62 54 26 23 4
Somewhat more likely 340 54 87 86 112 100 13

Neither more nor less likely 552 95 93 147 217 176 42
Less likely (Net) 101 33 26 22 19 19 1

Somewhat less likely 60 17 18 13 12 12 0
Much less likely 41 16 8 9 8 7 1

* Table Base: LISTENS TO MUSIC
A musical artist (i.e., a solo musician or band) that I like becomes the brand's spokesperson

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
More likely (Net) 439 101 125 108 105 96 10

Much more likely 146 42 40 45 20 19 0
Somewhat more likely 293 59 85 63 86 76 9

Neither more nor less likely 642 100 115 183 244 198 46
Less likely (Net) 92 20 28 18 26 23 3

Somewhat less likely 60 16 17 13 14 13 1
Much less likely 32 4 12 4 12 9 2



* Table Base: LISTENS TO MUSIC
A non-musical celebrity (e.g., movie star, athlete, socialite) that I like becomes the brand's spokesperson

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
More likely (Net) 279 74 82 75 48 48 0

Much more likely 97 22 35 34 6 6 0
Somewhat more likely 182 52 47 41 42 42 0

Neither more nor less likely 704 102 143 192 267 214 54
Less likely (Net) 190 45 44 41 60 55 5

Somewhat less likely 123 37 26 32 28 26 2
Much less likely 67 8 18 8 33 29 3

* Table Base: LISTENS TO MUSIC
The brand supports social initiatives related to music (e.g., donates to local music venues, creates scholarships for up-and-coming musicians)

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
More likely (Net) 474 102 123 145 104 94 11

Much more likely 170 49 46 51 24 21 3
Somewhat more likely 304 53 77 94 80 73 7

Neither more nor less likely 574 79 116 145 233 189 44
Less likely (Net) 125 40 29 18 38 34 4

Somewhat less likely 67 23 18 7 19 15 3
Much less likely 58 17 11 11 19 19 1

* Table Base: LISTENS TO MUSIC

QS1Q19: How much do you agree or disagree with each of the following statements?

I like finding music that other people have not discovered yet. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Agree (Net) 729 173 203 185 168 158 10

Strongly agree 264 69 90 71 35 35 0
Somewhat agree 465 105 113 114 133 123 10

Disagree (Net) 443 47 65 123 207 159 49
Somewhat disagree 291 35 41 76 139 109 31
Strongly disagree 152 12 24 47 68 50 18

* Table Base: U.S. RESPONDENTS
I stop listening to certain songs or artists after they become mainstream or too popular. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Agree (Net) 369 110 99 95 65 63 2

Strongly agree 121 45 42 24 10 10 0
Somewhat agree 249 65 57 71 56 53 2

Disagree (Net) 803 111 169 213 310 253 57
Somewhat disagree 449 56 94 121 178 150 28
Strongly disagree 354 55 76 92 132 104 28

* Table Base: U.S. RESPONDENTS
I don't like today's popular music. [BASE: LISTENS TO MUSIC]



Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Agree (Net) 635 119 134 151 231 187 44

Strongly agree 223 28 57 56 83 56 27
Somewhat agree 412 91 77 95 148 131 17

Disagree (Net) 537 102 134 157 144 129 15
Somewhat disagree 357 67 71 109 109 103 6
Strongly disagree 181 35 63 48 35 26 9

* Table Base: U.S. RESPONDENTS
The music I listen to reflects who I am. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Agree (Net) 998 183 230 267 318 265 53

Strongly agree 399 77 92 124 106 92 14
Somewhat agree 599 106 138 143 212 173 39

Disagree (Net) 174 37 38 41 58 52 6
Somewhat disagree 143 27 37 33 46 44 2
Strongly disagree 31 10 1 8 12 8 4

* Table Base: U.S. RESPONDENTS
I am usually the one who introduces my friends and family to new music. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Agree (Net) 601 137 184 182 98 93 5

Strongly agree 219 54 76 59 30 30 0
Somewhat agree 382 83 108 123 68 63 5

Disagree (Net) 572 84 84 127 277 224 54
Somewhat disagree 360 60 61 73 166 138 28
Strongly disagree 212 24 23 53 112 86 26

* Table Base: U.S. RESPONDENTS
I prefer to listen to music by myself. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Agree (Net) 858 166 209 232 251 208 43

Strongly agree 357 95 103 92 67 54 12
Somewhat agree 501 71 106 139 185 154 31

Disagree (Net) 315 55 59 77 124 109 16
Somewhat disagree 271 49 53 61 108 95 13
Strongly disagree 44 6 6 16 16 14 2

* Table Base: U.S. RESPONDENTS
I like to listen to music I've heard before more than new music (i.e., newly released or older songs that I have never heard before). [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Agree (Net) 937 161 210 256 310 260 50

Strongly agree 372 60 84 94 134 106 27
Somewhat agree 565 102 126 161 176 153 23

Disagree (Net) 236 59 58 52 66 57 9
Somewhat disagree 194 45 51 43 55 50 5
Strongly disagree 41 14 7 9 11 6 4



* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to listen to music without ads. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Agree (Net) 644 151 189 158 146 126 20

Strongly agree 261 68 76 75 41 41 1
Somewhat agree 383 83 112 83 105 86 20

Disagree (Net) 528 69 79 150 229 190 39
Somewhat disagree 278 36 45 85 112 92 20
Strongly disagree 251 33 35 66 117 98 19

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch TV shows without ads. [BASE: WATCHES TV SHOWS]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,310 200 266 334 511 414 97 *
Total (Unweighted) 1,331 169 260 344 558 489 69 *
Agree (Net) 635 126 187 151 171 151 20

Strongly agree 222 52 72 54 43 38 5
Somewhat agree 413 74 115 97 128 113 15

Disagree (Net) 675 74 78 183 340 263 76
Somewhat disagree 361 48 44 102 167 128 39
Strongly disagree 314 25 34 81 173 136 38

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch movies without ads. [BASE: WATCHES MOVIES]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,213 216 269 312 417 350 67 *
Total (Unweighted) 1,210 180 261 318 451 407 44 *
Agree (Net) 663 146 188 161 167 148 19

Strongly agree 236 52 74 69 42 36 6
Somewhat agree 426 95 114 92 126 112 14

Disagree (Net) 550 69 80 151 249 202 47
Somewhat disagree 303 43 45 84 131 103 28
Strongly disagree 248 26 35 67 119 99 20

* Table Base: U.S. RESPONDENTS
I like listening to music I grew up with more than music from today or from before I was born. [BASE: LISTENS TO MUSIC]

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,173 221 268 308 375 316 59 *
Total (Unweighted) 1,166 176 269 315 406 370 36 *
Agree (Net) 873 142 206 240 284 235 50

Strongly agree 394 62 92 101 139 111 28
Somewhat agree 479 80 115 139 145 124 21

Disagree (Net) 300 79 62 68 91 82 9
Somewhat disagree 235 59 53 48 75 70 5
Strongly disagree 65 20 9 20 16 12 4

* Table Base: U.S. RESPONDENTS

Mean Summary

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)

QS1Q13: The following set of questions will ask you about your TV show preferences. Please read each question carefully.   On average, each of the following types of TV shows makes up what percentage of all the TV shows that you watch? If you aren't sure, 
please provide your best estimate. Percentages must add up to 100.



Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33
TV shows that I've watched before 42.36 44.35 44.97 40.40 41.50 41.47 41.64
Newly released TV shows 38.37 32.66 37.01 41.38 39.36 38.45 43.24
Older TV shows I haven't seen before that are new to 
me 19.27 22.99 18.03 18.23 19.14 20.08 15.12

* Table Base: WATCHES TV SHOWS
TV shows that I've watched before

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,310 200 266 334 511 414 97
Mean 42.36 44.35 44.97 40.40 41.50 41.47 41.64
Median 40.00 50.00 44.00 40.00 40.00 40.00 35.00
Standard Deviation 26.64 25.56 23.69 27.66 27.73 26.59 32.31

* Table Base: WATCHES TV SHOWS
Newly released TV shows

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,310 200 266 334 511 414 97
Mean 38.37 32.66 37.01 41.38 39.36 38.45 43.24
Median 33.00 30.00 35.00 35.00 33.00 32.00 40.00
Standard Deviation 26.38 21.05 21.59 27.89 29.05 27.60 34.47

* Table Base: WATCHES TV SHOWS
Older TV shows I haven't seen before that are new to me

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,310 200 266 334 511 414 97
Mean 19.27 22.99 18.03 18.23 19.14 20.08 15.12
Median 20.00 20.00 15.00 15.00 15.00 20.00 10.00
Standard Deviation 16.97 17.72 15.42 16.93 17.31 17.24 17.08

* Table Base: WATCHES TV SHOWS

QS1Q14: Which of the following do you currently use to watch TV shows? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,310 200 266 334 511 414 97 *
Total (Unweighted) 1,331 169 260 344 558 489 69 *
Cable provider (i.e., on TV or using the cable 
provider’s app/website) 769 77 127 199 366 282 84
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 864 157 206 246 255 227 28
Social media (e.g., Facebook Watch, IGTV) 180 59 68 34 19 18 1
YouTube (general website) 413 96 120 106 91 84 7
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 210 57 78 43 32 29 3
An unlicensed website (e.g., a website without legal 
rights to play the show) 77 22 33 17 5 5 0
A physical copy (e.g., DVD, VHS, Blu-ray) 212 14 58 72 67 61 6
Other 63 0 2 13 48 44 4

* Table Base: WATCHES TV SHOWS

QS1Q15: From which of the following resources do you learn about new TV shows (e.g., newly released TV shows or older TV shows that are new to you)? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,310 200 266 334 511 414 97 *



Total (Unweighted) 1,331 169 260 344 558 489 69 *
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 493 111 125 139 118 107 10
Advertisements 669 75 116 169 309 251 58
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 365 96 116 87 66 61 5
Directly from a studio/actor (e.g., newsletters, social 
media posts) 159 34 60 38 27 26 1
A celebrity/influencer that I follow 141 42 48 31 20 20 0
My peers (e.g., friends, coworkers) 574 92 129 146 207 173 34
Someone older than me 225 52 63 51 59 52 7
Someone younger than me 250 32 57 66 95 81 15
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 229 27 65 56 81 58 23
Podcast(s) 132 28 55 31 18 16 2
Other 46 1 5 12 28 19 9
Not at all sure 124 14 14 32 64 53 12

* Table Base: WATCHES TV SHOWS

Mean Summary

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Movies that I've watched before 37.61 40.12 41.82 36.65 34.31 35.26 29.32
Newly released movies 39.60 35.40 36.48 42.74 41.43 40.81 44.72
Older movies I haven't seen before that are new to 
me 22.79 24.48 21.70 20.61 24.26 23.93 25.97

* Table Base: WATCHES MOVIES
Movies that I've watched before

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,213 216 269 312 417 350 67
Mean 37.61 40.12 41.82 36.65 34.31 35.26 29.32
Median 35.00 40.00 40.00 30.00 30.00 30.00 25.00
Standard Deviation 24.56 22.14 22.26 25.30 26.11 25.22 30.05

* Table Base: WATCHES MOVIES
Newly released movies

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,213 216 269 312 417 350 67
Mean 39.60 35.40 36.48 42.74 41.43 40.81 44.72
Median 35.00 35.00 35.00 40.00 35.00 35.00 40.00
Standard Deviation 25.07 21.01 21.22 24.96 28.66 28.07 31.62

* Table Base: WATCHES MOVIES
Older movies I haven't seen before that are new to me

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,213 216 269 312 417 350 67
Mean 22.79 24.48 21.70 20.61 24.26 23.93 25.97
Median 20.00 20.00 20.00 20.00 20.00 20.00 25.00
Standard Deviation 19.52 21.69 18.66 17.81 19.97 19.91 20.33

* Table Base: WATCHES MOVIES

QS1Q16: The following set of questions will ask you about your movie/film preferences. Please read each question carefully.  On average, each of the following types of movies makes up what percentage of all the movies that you watch? If you aren't sure, 
please provide your best estimate. Percentages must add up to 100.



QS1Q17: Which of the following do you currently use to watch movies? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,213 216 269 312 417 350 67 *
Total (Unweighted) 1,210 180 261 318 451 407 44 *
Cable provider (i.e., on TV or using the cable 
provider's app/website) 622 52 119 167 284 229 56
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 890 169 213 243 264 227 37
Social media (e.g., Facebook Watch, IGTV) 160 32 71 41 16 15 1
YouTube (general website) 371 79 113 87 92 80 12
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 179 37 75 37 29 28 1
Movie theaters 378 71 79 122 106 87 19
An unlicensed website (e.g., a website without legal 
rights to play the movie) 86 33 30 16 7 7 0
A physical copy (e.g., DVD, VHS, Blu-ray) 329 35 80 106 108 94 14
Other 27 0 2 4 21 19 2

* Table Base: WATCHES MOVIES

QS1Q18: From which of the following resources do you learn about new movies? Please select all that apply.

Total (A) Gen Z/Young Millennial (18-29) (B) Older Millennial (30-40) (C) Gen X (41-56) (D) Baby Boomer/Silent Gen (57-93) (E) Baby Boomer (57-75) (F) Silent Generation (76-93) (G)
Total 1,213 216 269 312 417 350 67 *
Total (Unweighted) 1,210 180 261 318 451 407 44 *
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 458 94 116 142 105 94 12
Advertisements (e.g., previews, ads on cable for new 
releases) 657 79 153 164 260 216 44
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 376 95 113 99 70 58 12
Directly from a studio/actor (e.g., newsletters, social 
media posts) 183 41 64 38 40 36 4
A celebrity/influencer that I follow 169 57 61 29 21 20 1
My peers (e.g., friends, coworkers) 515 91 126 131 168 135 33
Someone older than me 213 42 53 66 52 46 6
Someone younger than me 250 38 52 72 88 78 10
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 237 43 61 58 75 63 12
Podcast(s) 152 44 47 43 18 16 1
TV show(s) 421 65 100 110 146 127 19
Other 30 0 3 5 22 18 4
Not at all sure 80 13 8 18 40 30 9

* Table Base: WATCHES MOVIES



Music Discovery

QS1S1: Which of the following activities do you currently do? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1639 N=1123 N=972 N=643 N=479 N=386 N=417 N=857 N=431 N=328 N=159 N=238
Total (Unweighted) N=1639 N=1162 N=1043 N=635 N=451 N=370 N=399 N=866 N=488 N=307 N=120 N=208
Watch TV shows (i.e., aired on cable or a streaming 
platform) 80% 86% 87% 86% 88% 85% 85% 85% 86% 92% BcDFGHi 89% 90%
Watch movies (i.e., shown on cable, a streaming 
platform, or in theaters) 74% 83% 83% 86% 88% BC 88% bc 88% b 85% 85% 86% 92% bc 91% BChi
Listen to music (e.g., on the radio, through a 
streaming platform) 72% 81% 81% 87% BC 88% BC 89% BC 89% BC 87% BC 84% 88% BC 94% BCdhI 94% BCDefgHIj
Use social media 68% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Exercise at a gym 24% 29% 30% 37% BC 39% BCH 45% BCDHI 39% BCh 32% 36% Bc 42% BCH 53% BCDEGHIj 46% BCdHi
Play a sport 15% 18% 19% 26% BCh 28% BCHi 31% BCHI 28% BCHi 21% 22% 31% BCHI 43% BCDEfGHIj 33% BCHI
Play a musical instrument 13% 15% 16% 19% b 20% B 21% BC 21% Bc 17% 19% b 25% BCdH 33% BCDEFGHI 29% BCDegHI
Attend school 8% 10% 8% 13% BC 13% bC 20% BCDEHIJ 17% BCHJ 12% C 13% bC 9% 21% BCHJ 15% bCj
None of these 6% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
Count 3.60 4.22 4.24 4.53 4.65 4.80 4.66 4.40 4.46 4.72 5.24 4.98

* Table Base: US RESPONDENTS

QS1S2: Which of the following social media platforms do you currently use? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1123 N=1123 N=972 N=643 N=479 N=386 N=417 N=857 N=431 N=328 N=159 N=238
Total (Unweighted) N=1162 N=1162 N=1043 N=635 N=451 N=370 N=399 N=866 N=488 N=307 N=120 N=208
Facebook 87% 87% 100% BDEFGHIJKL86% 86% 86% 85% 86% 90% g 92% bDefGHKl 83% 86%
YouTube 76% 76% 76% 88% BC 91% BC 93% BCDI 94% BCDIJ 100% BCDEFGIJKL86% BC 88% BC 97% BCDeIJ 96% BCDeIJ
Instagram 57% 57% 57% 100% BCEFGHIJKL81% BCHIJ 87% BCeHIJl 82% BCHIJ 66% BC 72% BCh 70% BC 83% BCHIJ 79% BCH
Twitter 43% 43% 43% 60% BCH 100% BCDFGHIJKL63% BCHi 63% BCHi 51% BC 55% BC 63% BCH 85% BCDFGHIJ 76% BCDFGHIJ
Pinterest 38% 38% 40% 48% BC 50% BCh 54% BCH 53% BCH 44% b 100% BCDEFGHJKL52% BCH 53% BC 56% BCH
TikTok 37% 37% 36% 53% BCHJ 54% BCHJ 69% BCDEHIJL 100% BCDEFHIJKL46% BC 51% BC 44% bc 75% BCDEHIJL 56% BCHJ
Snapchat 34% 34% 34% 52% BCHJ 51% BCHj 100% BCDEGHIJKL64% BCDEHIJl 42% BC 48% BCh 42% bC 73% BCDEHIJL 54% BCHJ
LinkedIn 29% 29% 31% 36% B 43% BCdgH 36% b 35% 34% b 40% BCh 100% BCDEFGHIKL46% BCdgH 43% BCH
Reddit 21% 21% 21% 29% BC 38% BCDHi 33% BCh 32% BC 27% BC 31% BC 32% BC 65% BCDEFGHIJ100% BCDEFGHIJK
Twitch 14% 14% 14% 21% BC 28% BCDHI 30% BCDHIj 29% BCDHI 18% bC 20% BC 22% BC 100% BCDEFGHIJL43% BCDEFGHIJ
Other 2% 2% 2% 1% 2% 1% 1% 2% 1% 2% 2% 2%
Count 4.40 4.40 4.53 5.74 6.24 6.53 6.37 5.13 5.95 6.06 7.62 6.91

* Table Base: USE SOCIAL MEDIA

 QS1Q1: The following set of ques ons will ask you about your music preferences. Please read each ques on carefully. On average, how o en would you say you listen to music?

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Frequent music listeners (Net) 77% 81% 81% 87% BC 83% 92% BCdEHiJ 91% BCEHJ 83% 86% bC 84% 86% 88% c

Several times a day 62% 66% 66% 73% BC 71% 81% BCdEHIJ 79% BCEHIj 70% 70% 70% 78% BC 78% BC
Once a day 15% 15% 15% 14% 13% 11% 12% 13% 16% k 13% 8% 10%

Moderate music listeners (Net) 21% 18% dFG 18% DFGi 13% f 16% FG 8% 9% 16% FG 13% f 16% FG 14% 12%
Several times a week 19% 16% dFG 16% dFG 11% f 14% FG 7% 8% 14% FG 12% f 14% Fg 13% f 12% f
Once a week 2% 2% 3% l 2% 2% 1% 1% 2% 1% 2% 1% 0%

Casual music listeners (Net) 1% 1% 1% 0% 0% 0% 0% 0% 0% 0% 0% 0%
Several times a month 1% 1% 1% 0% 0% 0% 0% 0% 0% 0% 0% 0%
Once a month or less often 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

Not at all sure 1% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

* Table Base: LISTENS TO MUSIC

QS1Q2: On average, each of the following types of music makes up what percentage of all the music that you listen to? If you aren’t sure, please provide your best estimate. Percentages must add up to 100.

Mean Summary

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Music that I've heard before 68.89 68.15 DEFGK 68.04 DEFGK 64.81 k 64.33 63.22 63.15 66.87 FGK 67.72 eFGK 66.19 K 59.37 66.30 k
Newly released music 17.87 18.86 19.09 20.69 bi 20.88 bi 21.88 BChIl 23.04 BCdHIJL 19.61 18.57 19.73 23.29 BChIl 18.77

Older music I haven't heard before that is new to me 13.24 12.99 12.87 14.49 14.79 14.90 c 13.81 13.53 13.71 14.08 17.34 BCh 14.94

* Table Base: LISTENS TO MUSIC
Music that I've heard before

Social media usage

Social media usage

Social media usage

Social media usage



Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 68.89 68.15 DEFGK 68.04 DEFGK 64.81 k 64.33 63.22 63.15 66.87 FGK 67.72 eFGK 66.19 K 59.37 66.30 k
Median 75.00 75.00 75.00 70.00 65.00 60.00 70.00 70.00 75.00 70.00 60.00 70.00
Standard Deviation 23.53 22.58 22.65 22.09 21.77 21.01 20.87 21.59 21.92 21.48 22.78 22.66

* Table Base: LISTENS TO MUSIC
Newly released music

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 17.87 18.86 19.09 20.69 bi 20.88 bi 21.88 BChIl 23.04 BCdHIJL 19.61 18.57 19.73 23.29 BChIl 18.77
Median 15.00 15.00 15.00 20.00 20.00 20.00 20.00 20.00 15.00 15.00 20.00 15.00
Standard Deviation 15.91 15.76 15.81 15.15 15.17 14.74 15.66 14.97 13.86 14.53 15.85 13.85

* Table Base: LISTENS TO MUSIC
Older music I haven't heard before that is new to me

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 13.24 12.99 12.87 14.49 14.79 14.90 c 13.81 13.53 13.71 14.08 17.34 BCh 14.94
Median 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 15.00 10.00
Standard Deviation 15.63 14.66 14.66 14.80 14.92 14.60 13.78 14.09 14.99 13.69 16.44 16.29

* Table Base: LISTENS TO MUSIC

QS1Q5: On which of the following devices or instruments do you regularly listen to music? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Radio (i.e., in-car or in-home radio without using a CD 
or other device) 69% 67% 69% dE 63% 61% 67% 67% 66% 71% DE 73% DEhkl 62% 63%
Mobile phone or smart phone (e.g., through 
headphones, using a Bluetooth speaker, using its own 
speakers) 68% 75% 74% 84% BCj 83% BC 90% BCDEHIJ 89% BCdEHIJ 81% BC 82% BC 78% 87% BC 87% BCj
Computer (desktop or laptop) 43% 47% 46% 52% bc 61% BCDHI 58% BCi 54% bc 51% c 50% 62% BCdHI 72% BCDFGHI 64% BCDgHI
TV 42% 43% 43% 46% 52% BC 52% BC 50% bc 46% 45% 53% BC 59% BCdhI 51%
In-home sound system (e.g., boombox, stereo 
system) 33% 35% 35% 36% 45% BCDh 43% BCd 43% Bc 38% 40% 46% BCDh 53% BCDHi 47% BCDh
Handheld music player (e.g., portable CD player, MP3 
player, iPod) 23% 25% 26% 29% 37% BCdH 37% BCdH 31% 29% 33% BC 34% BC 49% BCDefGHIJl35% BC
An instrument being played by me or someone in the 
room with me (e.g., a concert, practicing an 
instrument) 15% 17% 17% 20% 22% Bc 23% Bc 24% BCi 19% 18% 25% BChi 39% BCDEFGHIJ29% BCdHI
Record player 10% 10% 10% 11% 12% 12% 12% 11% 11% 15% bch 20% BCDfHI 14%
Other 3% 3% 3% 1% 2% 2% 1% 3% 3% 2% 1% 1%

* Table Base: LISTENS TO MUSIC

QS1Q3: Which of the following providers do you currently use to listen to music? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
YouTube (general website) 56% 60% 60% 66% c 67% bc 68% BC 63% 70% BCg 64% 70% BC 73% BC 72% BCg
Spotify 40% 44% 43% 55% BCh 58% BCH 63% BCHIJ 63% BCdHIJ 49% C 53% BC 51% c 76% BCDEFgHIJ 68% BCDeHIJ
Public radio 34% 33% 35% 32% 35% 33% 30% 32% 37% g 41% bdGh 38% 36%
Pandora 33% 36% 38% 39% 37% 44% B 43% b 38% 44% Bch 47% BCdEH 39% 42%
Apple Music 24% 28% 27% 32% c 36% BC 39% BCH 38% BCH 30% 32% 33% 45% BCdHij 37% BC
YouTube's paid services (e.g., YouTube Music, 
YouTube TV) 18% 19% 21% 23% 27% Bc 26% B 26% b 22% 23% 29% BCh 38% BCDefgHIl 25%
SoundCloud 16% 18% 18% 24% BC 30% BCHI 34% BCDHIj 32% BCdHI 21% 22% 26% BC 52% BCDEFGHIJl38% BCDHIJ
TIDAL 4% 4% 5% 7% 6% 8% Bc 8% b 5% 8% bc 11% BCH 10% BC 9% BC
Bandcamp 2% 2% 2% 3% 3% 4% 4% 2% 2% 5% bc 8% BCdeHI 4%
Other 16% 15% DeFGKl 16% DEFGKl 10% 10% 7% 9% 12% f 11% f 15% deFgK 6% 9%

* Table Base: LISTENS TO MUSIC

QS1Q4: From which of the following resources do you learn about new music (i.e., newly released music or older music that is new to you)? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224

Social media usage

Social media usage

Social media usage

Social media usage

Social media usage

Social media usage



Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Public radio 45% 44% 45% 44% 41% 46% 45% 44% 49% 56% BCDEfGHKL40% 40%
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 40% 52% 52% 61% BC 64% BC 73% BCDEHIJ 70% BCDHIJ 58% BC 59% BC 59% bc 76% BCDeHIJ 67% BCh
My peers (e.g., friends, coworkers) 39% 43% 43% 49% b 52% BC 52% BC 52% BC 47% 47% 55% BChi 57% BC 55% BC
Steaming platform(s) that I use (e.g., personalized 
recommendations, prebuilt playlists) 38% 42% 42% 50% BC 50% bC 54% BC 57% BCHI 47% 47% 49% 61% BCHI 54% BC
TV show(s) (e.g., songs/music featured in a show, 
VH1, MTV) 37% 41% 41% 46% 52% BCh 52% BC 50% BC 45% 47% bc 49% BC 56% BCh 57% BCDHi
Someone younger than me 29% 30% 30% 31% 30% 33% 32% 32% 35% 37% bc 27% 30%
Advertisements (e.g., an ad for a new release, 
songs/music used in an ad) 27% 30% 32% 33% 38% Bc 41% BCDH 37% b 33% 35% 44% BCDHi 46% BCDH 42% BCdh
Directly from the artist/record label (e.g., newsletters, 
social media posts) 23% 27% 26% 31% 38% BCdh 39% BCdh 35% BC 31% c 34% BC 33% 51% BCDefGHIJ 43% BCDHj
Someone older than me 21% 22% 22% 26% 28% bc 32% BChi 29% BC 25% 25% 33% BCdHi 34% BC 32% BC
A celebrity/influencer that I follow 15% 19% 18% 27% BC 27% BC 32% BCHI 33% BCHI 22% 22% 25% bC 37% BCdHIjl 25% bc
Podcast(s) 14% 17% 18% 21% 28% BCdH 27% BCh 26% BC 21% 23% Bc 29% BCDH 36% BCDgHI 31% BCDH
Industry publications/websites (e.g., AV Club, Rolling 
Stone, Alternative Press) 10% 12% 12% 15% 19% BCh 17% Bc 15% 14% 16% 21% BCH 21% BC 19% Bc
Other 2% 2% f 2% 1% 2% 0% 1% 2% 2% 1% 1% 2%
Not at all sure 10% 8% DEFGHKL 8% DEFGHKL 4% 3% 3% 3% 5% 7% EfgKL 5% 0% 2%

* Table Base: LISTENS TO MUSIC

QS1Q6: Do you enjoy listening to any of the following genres of music?

Like

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1172 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1165 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Pop 83% 84% 84% 89% Bc 89% bc 91% BCh 93% BCdeHI 85% 87% 90% BC 89% 89%
Rock 78% 78% 79% 77% 82% fg 75% 75% 78% 80% 86% BCDFGH 81% 87% BcDFGH
R&B 69% 72% 71% 77% bC 77% c 82% BChIJ 82% BChIJ 75% 73% 73% 79% 75%
Holiday (e.g., Christmas, Halloween) 67% 68% 69% 72% 72% 68% 69% 67% 75% bcHk 72% 64% 70%
Country 64% 64% 66% 64% 62% 67% l 67% 63% 70% eL 71% behkL 59% 58%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 61% 63% 63% 65% 71% BCHi 65% 65% 63% 64% 73% BCdfgHI 76% BCdfgHi 72% bch
Hip hop/Rap 56% 61% 61% 72% BCIJ 71% BCiJ 81% BCDEHIJ 80% BCDEHIJ 67% BC 63% 61% 80% BCHIJ 74% BCiJ
Alternative (e.g., punk, indie) 51% 57% 55% 62% C 68% BChI 68% BChI 67% BCi 61% c 58% 64% bC 80% BCDEFGHIJ81% BCDEFGHIJ
Jazz/Swing 50% 51% 49% 54% 60% BCH 58% bC 55% 52% 54% 65% BCDGHI 70% BCDGHIl 57%
Classical (e.g., opera, choral, orchestra) 48% 48% 47% 50% 53% c 50% 49% 48% 50% 68% BCDEFGHIL59% c 54%
Metal 42% 44% 45% 47% 54% BCdi 54% BC 53% Bc 49% 46% 53% bc 68% BCDEFGHIJ63% BCDgHIj
World (e.g., Latin, K-pop, Celtic) 40% 44% 42% 51% BC 55% BCHi 59% BCdHI 55% BCHi 45% 46% 52% BC 61% BCHI 52% c
Religious (e.g., gospel, Christian) 38% 40% 39% 39% 42% 44% 45% 42% 44% 47% bcd 50% d 38%
Electronic (e.g., EDM, house, dubstep, lo-fi) 36% 40% 38% 49% BC 53% BChI 54% BCHI 53% BChI 45% C 43% 48% bC 74% BCDEFGHIJ63% BCDegHIJ

* Table Base: LISTENS TO MUSIC
Dislike

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1093 N=837 N=727 N=501 N=360 N=292 N=321 N=675 N=327 N=249 N=119 N=191
Total (Unweighted) N=1108 N=880 N=795 N=505 N=347 N=289 N=311 N=695 N=387 N=243 N=87 * N=173
Electronic (e.g., EDM, house, dubstep, lo-fi) 68% 65% DEFGKL 67% DEFGHjKL 56% KL 54% KL 53% Kl 53% Kl 60% KL 62% efgKL 59% KL 32% 42%
Religious (e.g., gospel, Christian) 67% 66% 66% 68% 68% 66% 63% 64% 62% 61% 64% 73% ij
World (e.g., Latin, K-pop, Celtic) 64% 61% dEFG 63% DEFGk 55% 53% 48% 52% 60% eFG 59% F 55% 50% 56%
Metal 62% 60% eKL 60% KL 59% KL 53% k 54% kl 55% kl 56% KL 60% KL 54% kl 40% 43%
Classical (e.g., opera, choral, orchestra) 56% 56% J 58% J 56% J 54% J 58% J 59% J 57% J 55% J 37% 52% j 54% J
Jazz/Swing 53% 53% JK 56% EJK 52% Jk 47% 49% 52% Jk 53% JK 51% J 40% 38% 51% j
Alternative (e.g., punk, indie) 53% 47% EFGKL 49% dEFGhjKL 42% KL 37% L 37% kL 38% kL 43% KL 46% EfKL 40% KL 25% 22%
Hip hop/Rap 47% 43% DEFGhKL 43% DEFGhKL 31% FG 34% FG 22% 23% 36% FGk 40% DFGK 45% DEFGhKL 25% 31% f
Soundtrack (e.g., showtunes, film scores, musical 
theater) 42% 40% eJ 40% eJ 39% j 33% 41% j 40% j 41% eJ 40% j 31% 30% 32%
Country 39% 39% 37% 40% 44% cIJ 38% 38% 40% i 34% 33% 51% bCfgIJ 49% bCfgIJ
Holiday (e.g., Christmas, Halloween) 35% 35% i 34% 31% 33% 37% i 36% i 37% I 28% 33% 45% DeI 35%
R&B 33% 30% dFG 32% DFG 25% 27% 21% 21% 28% g 30% FG 31% FG 26% 30% g
Rock 24% 24% Jl 23% jl 25% JL 21% 29% ceiJL 29% ceiJL 24% Jl 22% 16% 24% 15%
Pop 18% 18% DFGJ 17% dFGj 12% g 13% g 10% 8% 16% fG 14% g 11% 13% 13%

* Table Base: LISTENS TO MUSIC

QS1Q9: You indicated in a previous question that you enjoy listening to world music. Which of the following sub-genres of world music do you enjoy listening to? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=474 N=397 N=335 N=282 N=230 N=202 N=204 N=336 N=168 N=150 N=91 * N=116
Total (Unweighted) N=428 N=354 N=311 N=249 N=195 N=167 N=171 N=302 N=166 N=129 N=71 * N=94 *
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Latin (e.g., salsa, reggaeton, samba) 61% 60% 61% 64% 63% 64% 65% 61% 64% 69% 60% 63%
Caribbean (e.g., reggae, calypso) 57% 58% 61% 61% 58% 62% 62% 59% 64% 70% bk 54% 57%
K-pop 44% 47% 47% 51% 57% bc 54% 57% bc 52% 55% 54% 77% BCDEFGHIJ66% BCdh
Celtic 38% 35% 39% dF 30% 31% 26% 31% 32% 36% 42% dF 33% 40% f
Afrobeat 30% 32% 33% 36% 43% Bc 37% 41% 35% 42% b 46% BCh 49% Bch 45% b
Other 4% 3% 2% 2% 3% 1% 2% 3% 3% 2% 2% 4%

* Table Base: ENJOYS LISTENING TO WORLD MUSIC

QS1Q7: Which of the following is your favorite genre of music? Please select only one.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Rock 21% 20% fG 20% fG 16% 18% 13% 13% 18% g 19% g 20% g 14% 22% FG
Hip hop/Rap 13% 14% 14% 19% bcI 18% 21% BCI 17% 17% 13% 16% 21% 19%
Country 11% 10% 11% 8% 9% 9% 9% 10% 11% 9% 7% 6%
Pop 10% 10% 11% 11% 10% 11% 13% hl 8% 12% 10% 9% 7%
R&B 9% 9% 9% 11% l 10% 12% l 12% l 10% 9% 9% 8% 5%
Alternative (e.g., punk, indie) 6% 7% 7% 9% 9% 8% 11% bCh 7% 7% 7% 14% BChj 12% bc
Religious (e.g., gospel, Christian) 5% 5% 5% 4% 3% 4% 3% 5% l 4% 6% l 3% 2%
Metal 4% 5% 5% 4% 5% 6% 4% 5% 3% 5% 6% 8% i
Classical (e.g., opera, choral, orchestra) 4% 3% 2% 1% 3% 2% 1% 2% 3% 3% 3% 3%
Jazz/Swing 3% 2% 2% 2% 2% 1% 1% 2% 1% 2% 0% 1%
Electronic (e.g., EDM, house, dubstep, lo-fi) 2% 3% 3% 4% 3% 2% 4% 3% 4% 3% 7% cf 4%
World (e.g., Latin, K-pop, Celtic) 2% 3% 2% 3% c 4% C 4% c 4% C 3% 3% c 3% 5% c 4%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 0% 1%
Holiday (e.g., Christmas, Halloween) 1% 1% 1% 1% 1% 0% 1% 1% 2% 1% 0% 1%
Other 4% 4% DFg 3% DFg 1% 2% 0% 1% 3% F 5% DEFGhL 4% dF 1% 1%
N/A - I don't have a favorite genre of music. 5% 5% 5% 5% 4% 4% 5% 5% 3% 3% 4% 6%

* Table Base: LISTENS TO MUSIC

  QS1Q11: Thinking about your favorite music (genre, song, or ar st), which of the following characteris cs do you like about it the most? Please select only one.I like...

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Overall "vibe" (e.g., tempo, feeling) 19% 20% 19% 22% 19% 22% 22% 20% 18% 18% 22% 30% BCEHIJ
Lyrics I can relate to 18% 18% 19% 16% 18% 18% 19% 18% 20% 15% 16% 15%
The artist (e.g., singer, band) performing 16% 14% f 14% 11% 13% 9% 10% 13% 13% 14% 8% 13%
The music's genre 12% 12% 12% l 11% 11% 10% 10% 11% 11% 14% l 8% 7%
The rhythm/beat 11% 12% 11% 13% 14% 11% 12% 12% 12% 11% 14% 10%

Clean lyrics (e.g., no curse words, appropriate themes) 7% 6% L 6% L 5% l 5% l 4% 7% L 6% L 5% l 8% fL 4% 1%
The instrumentals (e.g., instruments used, chords, 
key) 7% 7% 8% 7% 8% 8% 7% 8% 8% 9% 10% 13% Bcdgh
It's well-known or very popular 4% 5% 5% 6% 6% 7% 7% 5% 7% 7% 8% 7%

Explicit lyrics (e.g., uses curse words, adult themes) 4% 4% 4% 6% 4% 8% BCeh 5% 4% 5% 4% 7% 3%
It's unknown or not very popular 1% 1% 1% 1% 1% 1% 1% 1% 0% 0% 1% 1%
Other 2% 2% 2% 1% 0% 1% 0% 2% 0% 1% 1% 1%

* Table Base: LISTENS TO MUSIC

QS1Q8: Which of the following is your least favorite genre of music? Please select only one.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Hip hop/Rap 18% 17% DFGHKL 17% DFGHKL 11% fG 13% FGk 7% 5% 12% fGk 15% FGKl 17% dFGhKL 5% 9%
Religious (e.g., gospel, Christian) 16% 15% 14% 18% 19% 19% 17% 17% 14% 15% 31% BCDEfGHIJ 24% BChIJ
Metal 15% 15% K 15% K 14% K 13% K 13% K 16% K 13% K 17% Kl 16% K 3% 10% k
Country 8% 9% 8% 10% 10% 8% 9% 9% 7% 6% 7% 11%
Classical (e.g., opera, choral, orchestra) 5% 6% 7% j 6% 5% 6% 6% 6% j 6% j 3% 3% 6%
Electronic (e.g., EDM, house, dubstep, lo-fi) 5% 6% 6% 6% 4% 6% 5% 6% 6% 5% 6% 4%
Jazz/Swing 4% 4% 4% l 4% 2% 4% 6% EL 4% l 5% l 3% 2% 1%
World (e.g., Latin, K-pop, Celtic) 3% 4% 4% 4% 5% 4% 5% 4% 4% 3% 7% 4%
Alternative (e.g., punk, indie) 3% 2% 2% 2% 2% 3% 2% 2% 2% 3% 2% 1%
Holiday (e.g., Christmas, Halloween) 3% 3% 3% 2% 3% 3% 4% 4% 3% 5% 3% 4%
Rock 2% 2% 2% 3% 2% 2% 2% 2% 2% 2% 2% 1%
Soundtrack (e.g., showtunes, film scores, musical 
theater) 1% 2% 2% 2% 2% 3% 2% 2% 4% c 1% 3% 3%
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R&B 1% 1% 1% 1% 1% 0% 1% 1% 1% 0% 0% 1%
Pop 0% 0% 0% 0% 0% 1% 0% 0% 0% 1% 2% 1%
Other 3% 3% 3% 4% 4% 6% Bch 4% 3% 4% 6% Bch 5% 3%
N/A - I don't have a least favorite genre of music. 12% 12% 13% 13% 16% i 15% 16% i 14% 11% 14% 20% bcI 17%

* Table Base: LISTENS TO MUSIC

  QS1Q12: Thinking about your least favorite music (genre, song, or ar st) which of the following characteris cs do you dislike about it the most? Please select only one.I dislike...

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Overall "vibe" (e.g., tempo, feeling) 20% 20% 21% 21% 22% 23% 20% 21% 22% 21% 20% 18%

Explicit lyrics (e.g., uses curse words, adult themes) 19% 18% DFGKL 19% DeFGhKL 13% k 14% k 9% 11% 15% fKl 15% fKl 18% FGKL 5% 8%
Lyrics I cannot relate to 18% 18% 18% 20% 20% 19% 20% 18% 18% 18% 21% 23%
The music's genre 14% 14% 14% 16% 15% 11% 11% 14% 14% 13% 12% 18% fg
The rhythm/beat 7% 8% 8% 7% 7% 10% 8% 7% 8% 7% 5% 6%
The instrumentals (e.g., instruments used, chords, 
key) 7% 7% 7% 8% 5% 8% 10% el 8% 8% 5% 9% 4%
It's unknown or not very popular 4% 4% 5% 5% 5% 5% 6% 4% 4% 5% 6% 6%

Clean lyrics (e.g., no curse words, appropriate themes) 3% 3% 2% 4% 4% 6% BCij 4% 3% 2% 2% 4% 3%
The artist (e.g., singer, band) performing 3% 3% 2% 1% 2% 2% 1% 3% 2% 1% 3% 4% dg
It's well-known or very popular 1% 1% 1% 1% 2% c 1% 1% 2% 2% 1% 5% BCDhj 3% c
Other 4% 4% 4% 5% 5% 6% 7% c 5% 4% 8% bc 9% c 7%

* Table Base: LISTENS TO MUSIC

QS1Q20: How much more or less likely are you to shop with or use a brand given each of the following situations?

The brand's advertisement(s) features a song that I like

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
More likely (Net) 44% 48% 49% 53% 53% 57% Bc 56% Bc 51% 53% 56% b 58% 56%

Much more likely 15% 17% 19% 22% b 21% 27% BCH 28% BCH 19% 22% b 23% b 34% BCDEHIj 27% Bch
Somewhat more likely 29% 31% 30% 31% 32% 30% 29% 32% 31% 32% 23% 29%

Neither more nor less likely 47% 45% DFGi 43% FG 38% 40% 33% 33% 40% fg 38% 39% 36% 40%
Less likely (Net) 9% 8% 8% 9% 8% 10% l 10% jl 8% 9% 6% 6% 5%

Somewhat less likely 5% 5% 5% 6% 4% 6% 6% 5% 5% 4% 5% 3%
Much less likely 3% 3% 3% 3% 3% 4% 4% 3% 3% 2% 1% 2%

* Table Base: LISTENS TO MUSIC
A musical artist (i.e., a solo musician or band) that I like becomes the brand's spokesperson

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
More likely (Net) 37% 41% 40% 46% c 47% bc 53% BCh 51% BC 45% 48% bc 49% bC 52% bc 46%

Much more likely 12% 14% 14% 18% bc 20% BC 24% BCdHj 23% BCH 16% 18% bc 17% 19% 17%
Somewhat more likely 25% 27% 27% 28% 27% 29% 29% 29% 29% 32% 34% 29%

Neither more nor less likely 55% 52% dEFGIk 52% dEFGIk 46% f 44% 38% 39% 48% FG 44% 47% f 40% 45%
Less likely (Net) 8% 7% 8% j 8% j 9% J 9% J 10% J 7% 8% j 4% 8% 9%

Somewhat less likely 5% 4% 5% 5% 6% 6% 5% 4% 4% 3% 4% 5%
Much less likely 3% 3% 3% 3% 4% 3% 5% j 3% 4% 1% 4% 4%

* Table Base: LISTENS TO MUSIC
A non-musical celebrity (e.g., movie star, athlete, socialite) that I like becomes the brand's spokesperson

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
More likely (Net) 24% 26% 26% 31% bc 33% bC 39% BCdHI 35% BC 30% 30% 32% 37% bc 32%

Much more likely 8% 9% 9% 11% 12% 16% BCh 16% BCh 10% 11% 12% 23% BCDEHIJ 15% bc
Somewhat more likely 16% 17% 17% 20% 21% 24% BCk 19% 19% 19% 19% 14% 17%

Neither more nor less likely 60% 59% FG 59% FG 56% fg 56% f 48% 49% 56% Fg 58% Fg 56% f 50% 58% f
Less likely (Net) 16% 15% 15% 13% 11% 13% 16% 14% 13% 12% 14% 10%

Somewhat less likely 10% 10% e 10% e 8% 6% 9% 11% e 9% 7% 9% 7% 5%
Much less likely 6% 5% 5% 5% 6% 4% 6% 5% 6% 3% 6% 5%

* Table Base: LISTENS TO MUSIC
The brand supports social initiatives related to music (e.g., donates to local music venues, creates scholarships for up-and-coming musicians)

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
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Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
More likely (Net) 40% 45% 45% 53% BC 53% BC 58% BCHI 54% BCi 49% 46% 54% BC 58% BCi 51%

Much more likely 15% 17% 17% 22% bc 25% BCh 28% BCHI 26% BCH 19% 20% 22% 26% bc 25% BC
Somewhat more likely 26% 28% 28% 31% 28% 30% 28% 30% 26% 32% 32% 25%

Neither more nor less likely 49% 47% DeFGk 47% DeFGk 39% 40% 34% 36% 43% Fg 45% FG 40% 36% 43% f
Less likely (Net) 11% 8% 8% 8% 7% 9% 10% 8% 9% 6% 6% 6%

Somewhat less likely 6% 5% 5% 5% 3% 5% 5% 4% 5% 4% 4% 4%
Much less likely 5% 4% 4% 3% 4% 4% 5% 4% 4% 2% 2% 2%

* Table Base: LISTENS TO MUSIC

QS1Q19: How much do you agree or disagree with each of the following statements?

I like finding music that other people have not discovered yet. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Agree (Net) 62% 67% 66% 74% BC 79% BCHI 80% BCHI 76% BC 72% bc 69% 77% BCi 84% BCdHI 77% BC

Strongly agree 23% 23% 24% 29% Bc 31% BC 33% BCh 32% BC 26% 30% Bc 31% Bc 37% BCh 36% BCH
Somewhat agree 40% 44% 43% 45% 48% i 47% 44% 46% 39% 46% 47% 41%

Disagree (Net) 38% 33% DEFGhJKL 34% DEFGhJKL 26% k 21% 20% 24% 28% EFK 31% EFjK 23% 16% 23%
Somewhat disagree 25% 24% dEFgjk 24% dEFgjk 19% e 14% 14% 18% 20% Ef 20% ef 17% 14% 20%
Strongly disagree 13% 9% fKL 10% fKL 7% 7% l 6% 7% 8% kL 11% fjKL 6% 2% 3%

* Table Base: U.S. RESPONDENTS
I stop listening to certain songs or artists after they become mainstream or too popular. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Agree (Net) 31% 32% 31% 36% 36% 41% BCI 40% bCi 36% 31% 34% 48% BCdehIJl 35%

Strongly agree 10% 10% 10% 12% 13% 15% BCj 14% bc 12% 11% 9% 25% BCDEfGHIJ 17% BCj
Somewhat agree 21% 23% 22% 24% 23% 26% 25% 24% 20% 24% 23% 18%

Disagree (Net) 69% 68% FgK 69% FGK 64% k 64% k 59% 60% 64% k 69% FgK 66% K 52% 65% k
Somewhat disagree 38% 37% FgK 38% FGK 35% K 33% K 28% k 30% K 35% K 34% K 36% K 18% 32% K
Strongly disagree 30% 31% 30% 29% 31% 31% 30% 29% 35% 31% 34% 33%

* Table Base: U.S. RESPONDENTS
I don't like today's popular music. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Agree (Net) 54% 51% DeFGij 49% G 44% 45% 42% 40% 50% fG 45% 43% 49% 45%

Strongly agree 19% 16% 16% 14% 15% 14% 14% 17% 16% 14% 21% 16%
Somewhat agree 35% 35% dfGi 33% g 30% 30% 28% 26% 33% g 29% 30% 28% 29%

Disagree (Net) 46% 49% 51% 56% B 55% b 58% Bh 60% BCH 50% 55% b 57% b 51% 55%
Somewhat disagree 30% 33% 35% 36% 34% 34% 37% 33% 36% 38% k 26% 34%
Strongly disagree 15% 16% 16% 19% 21% bc 23% BCh 23% BCh 17% 18% 19% 25% bch 20%

* Table Base: U.S. RESPONDENTS
The music I listen to reflects who I am. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Agree (Net) 85% 86% 86% 86% 89% 86% 86% 87% 88% 91% b 91% 90%

Strongly agree 34% 35% 35% 38% 42% bc 46% BCdH 45% BCh 38% 42% bc 44% BC 44% 41%
Somewhat agree 51% 51% FG 52% FG 48% f 47% 40% 41% 50% FG 47% 47% 47% 49%

Disagree (Net) 15% 14% j 14% 14% 11% 14% 14% 13% 12% 9% 9% 10%
Somewhat disagree 12% 12% 12% 12% 10% 12% 11% 11% 9% 9% 9% 9%
Strongly disagree 3% 2% j 2% 2% 1% 2% 3% j 2% 2% 0% 0% 0%

* Table Base: U.S. RESPONDENTS
I am usually the one who introduces my friends and family to new music. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Agree (Net) 51% 55% 55% 64% BCi 68% BCHI 68% BCHI 68% BCHI 59% 57% 61% 80% BCDefgHIJ 69% BChI

Strongly agree 19% 19% 19% 24% b 28% BCh 30% BCH 29% BCh 22% 24% 26% Bc 37% BCDHI 29% BC
Somewhat agree 33% 36% 35% 40% i 40% 38% 39% 37% 33% 35% 43% 40%

Disagree (Net) 49% 45% DEFGKL 45% DEFGKL 36% K 32% k 32% k 32% k 41% EFGKl 43% dEFGKL 39% K 20% 31%
Somewhat disagree 31% 31% EfgKL 31% EfgKL 26% K 22% k 24% K 24% K 28% eK 29% eKl 29% eK 12% 21%
Strongly disagree 18% 15% DFGj 14% DFGj 9% 10% 8% 8% 12% fg 13% fg 9% 8% 10%
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* Table Base: U.S. RESPONDENTS
I prefer to listen to music by myself. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Agree (Net) 73% 74% 74% 77% 79% 76% 74% 75% 73% 72% 87% BCDFGHIJ 81% j

Strongly agree 30% 30% 30% 35% J 37% bcJ 37% bcJ 36% J 32% 33% 26% 47% BCdgHIJ 43% BCHiJ
Somewhat agree 43% 43% 44% 42% 42% 39% 39% 43% 40% 46% 40% 38%

Disagree (Net) 27% 26% K 26% K 23% K 21% 24% K 26% K 25% K 27% K 28% Kl 13% 19%
Somewhat disagree 23% 23% eK 23% K 20% k 18% 22% k 22% k 22% K 22% K 25% eKl 11% 16%
Strongly disagree 4% 3% 3% 4% 4% 2% 4% 3% 4% 3% 1% 3%

* Table Base: U.S. RESPONDENTS
I like to listen to music I've heard before more than new music (i.e., newly released or older songs that I have never heard before). [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Agree (Net) 80% 80% 81% 78% 81% 81% 80% 80% 81% 78% 86% 84%

Strongly agree 32% 30% 31% 28% 30% 30% 34% 30% 33% 31% 30% 30%
Somewhat agree 48% 49% 50% 50% 51% 51% 46% 50% 48% 47% 56% 54%

Disagree (Net) 20% 20% 19% 22% 19% 19% 20% 20% 19% 22% 14% 16%
Somewhat disagree 17% 17% 17% 18% 16% 16% 17% 17% 16% 20% 12% 15%
Strongly disagree 4% 3% 2% 4% 2% 3% 3% 2% 3% 1% 2% 1%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to listen to music without ads. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Agree (Net) 55% 58% 59% 64% bc 68% BCI 71% BCHI 68% BCI 62% 58% 69% BCI 84% BCDEFGHIJ77% BCDegHI

Strongly agree 22% 24% 24% 30% bc 33% BCh 35% BCH 36% BCH 26% 32% BC 30% b 39% BCH 41% BCDHij
Somewhat agree 33% 34% I 34% I 35% I 35% I 36% I 32% 35% I 27% 38% I 44% gI 36% i

Disagree (Net) 45% 42% dEFGJKL 41% dEFGJKL 36% KL 32% Kl 29% K 32% Kl 38% FKL 42% EFGJKL 31% K 16% 23%
Somewhat disagree 24% 22% egKL 22% eKL 18% K 17% K 17% K 17% K 21% Kl 23% egKL 18% K 7% 13%
Strongly disagree 21% 19% FjkL 19% FjkL 17% l 16% 12% 16% 18% fl 18% fkL 13% 10% 10%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch TV shows without ads. [BASE: WATCHES TV SHOWS]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1310 N=966 N=848 N=550 N=424 N=329 N=354 N=732 N=372 N=301 N=141 N=214
Total (Unweighted) N=1331 N=1008 N=910 N=544 N=402 N=314 N=342 N=742 N=425 N=279 N=107 N=187
Agree (Net) 48% 51% 52% 59% BC 63% BCh 66% BCHIj 64% BChi 56% 56% 57% 81% BCDEFGHIJ73% BCDEgHIJ

Strongly agree 17% 18% 19% 22% 24% B 27% BC 28% BCh 22% 23% b 22% 40% BCDEFgHIJ 32% BCDHij
Somewhat agree 32% 33% 33% 37% 39% c 39% c 35% 34% 33% 35% 42% 42% bc

Disagree (Net) 52% 49% DEFGKL 48% DEFGKL 41% KL 37% KL 34% K 36% Kl 44% eFgKL 44% FgKL 43% fKL 19% 27%
Somewhat disagree 28% 28% EFgKl 27% EfK 24% K 20% 20% 22% 25% K 26% eK 24% k 13% 20%
Strongly disagree 24% 21% FGKL 21% dFGKL 17% KL 17% KL 13% kl 15% kL 19% fKL 17% KL 19% KL 6% 7%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch movies without ads. [BASE: WATCHES MOVIES]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1213 N=931 N=807 N=556 N=424 N=339 N=365 N=733 N=369 N=283 N=146 N=218
Total (Unweighted) N=1210 N=942 N=847 N=534 N=387 N=314 N=339 N=722 N=409 N=256 N=105 N=185
Agree (Net) 55% 57% 58% 63% b 66% BC 72% BCDHI 69% BC 62% 62% 64% 80% BCDEgHIJ 77% BCDEHIJ

Strongly agree 19% 21% 21% 25% 28% BC 30% BC 32% BCdH 24% 27% Bc 27% b 37% BCDHi 36% BCDHi
Somewhat agree 35% 37% 36% 38% 38% 42% 37% 39% 35% 37% 43% 41%

Disagree (Net) 45% 43% dEFGKL 42% EFGKL 37% FKL 34% KL 28% 31% k 38% FKL 38% FKL 36% KL 20% 23%
Somewhat disagree 25% 24% efgjKL 23% kL 21% l 18% 18% 17% 21% 20% 17% 12% 14%
Strongly disagree 20% 19% FgKL 20% FGKL 16% fkl 16% fkl 10% 13% 17% FKL 18% FKL 19% FKL 7% 9%

* Table Base: U.S. RESPONDENTS
I like listening to music I grew up with more than music from today or from before I was born. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1173 N=911 N=790 N=557 N=420 N=342 N=370 N=744 N=362 N=287 N=151 N=224
Total (Unweighted) N=1166 N=930 N=840 N=542 N=387 N=321 N=344 N=742 N=414 N=270 N=108 N=195
Agree (Net) 74% 74% 76% 73% 76% 76% 71% 73% 75% 78% 81% 81% g

Strongly agree 34% 33% 33% 32% 34% 33% 38% 32% 36% 34% 42% 37%
Somewhat agree 41% 41% g 43% G 41% g 42% g 43% G 33% 41% g 39% 44% G 39% 44% g

Disagree (Net) 26% 26% 24% 27% 24% 24% 29% l 27% 25% 22% 19% 19%
Somewhat disagree 20% 21% 20% 22% l 18% 21% 23% l 21% 20% 19% 14% 14%

Social media usage

Social media usage

Social media usage

Social media usage

Social media usage

Social media usage



Strongly disagree 6% 5% 4% 5% 6% 3% 6% 6% 5% 3% 5% 5%

* Table Base: U.S. RESPONDENTS

Mean Summary

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
TV shows that I've watched before 42.36 41.62 41.79 42.82 j 41.44 42.64 42.54 42.90 J 41.00 38.78 43.93 42.86
Newly released TV shows 38.37 38.53 38.64 37.08 37.35 36.03 37.72 37.38 38.53 41.47 DeFgHl 37.51 36.66
Older TV shows I haven't seen before that are new to me19.27 19.85 19.57 20.10 21.22 21.33 19.74 19.71 20.47 19.75 18.56 20.48

* Table Base: WATCHES TV SHOWS
TV shows that I've watched before

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 42.36 41.62 41.79 42.82 j 41.44 42.64 42.54 42.90 J 41.00 38.78 43.93 42.86
Median 40.00 40.00 40.00 40.00 40.00 40.00 40.00 40.00 40.00 35.00 45.00 40.00
Standard Deviation 26.64 25.33 25.28 24.06 24.72 23.02 22.58 24.56 24.71 23.12 22.43 25.06

* Table Base: WATCHES TV SHOWS
Newly released TV shows

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 38.37 38.53 38.64 37.08 37.35 36.03 37.72 37.38 38.53 41.47 DeFgHl 37.51 36.66
Median 33.00 35.00 35.00 35.00 35.00 35.00 35.00 35.00 35.00 40.00 35.00 35.00
Standard Deviation 26.38 25.07 24.92 23.12 23.40 21.54 20.61 23.45 24.43 22.98 19.47 21.70

* Table Base: WATCHES TV SHOWS
Older TV shows I haven't seen before that are new to me

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 19.27 19.85 19.57 20.10 21.22 21.33 19.74 19.71 20.47 19.75 18.56 20.48
Median 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 16.97 16.93 16.57 16.51 17.20 16.18 15.88 16.24 16.54 15.12 14.26 15.32

* Table Base: WATCHES TV SHOWS

QS1Q14: Which of the following do you currently use to watch TV shows? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1310 N=966 N=848 N=550 N=424 N=329 N=354 N=732 N=372 N=301 N=141 N=214
Total (Unweighted) N=1331 N=1008 N=910 N=544 N=402 N=314 N=342 N=742 N=425 N=279 N=107 N=187
Cable provider (i.e., on TV or using the cable 
provider’s app/website) 59% 57% 60% h 58% 60% 56% 56% 55% 61% h 63% h 61% 60%
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 66% 72% 72% 79% BCe 73% 82% BCEhj 79% BCe 76% 78% bC 75% 75% 77%
Social media (e.g., Facebook Watch, IGTV) 14% 19% 18% 25% BC 26% BC 32% BCHIJ 29% BC 23% bc 23% c 22% 46% BCDEFGHIJl32% BChij
YouTube (general website) 32% 36% 35% 43% BCi 48% BCI 50% BCI 47% BCI 44% BCI 36% 45% BCi 63% BCDEfGHIJ 53% BCDhI
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 16% 17% 17% 22% Bc 27% BCh 27% BCh 27% BCh 21% 23% BC 25% BC 44% BCDEFGHIJ32% BCDHi
An unlicensed website (e.g., a website without legal 
rights to play the show) 6% 6% 7% 8% 11% BC 13% BCdH 11% Bc 7% 9% 9% 24% BCDEFGHIJ16% BCDHi
A physical copy (e.g., DVD, VHS, Blu-ray) 16% 18% 19% 20% 23% 23% 20% 20% 23% 25% b 28% bc 25%
Other 5% 4% f 3% 3% 3% 1% 2% 4% 4% 5% Fl 1% 1%

* Table Base: WATCHES TV SHOWS

QS1Q15: From which of the following resources do you learn about new TV shows (e.g., newly released TV shows or older TV shows that are new to you)? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1310 N=966 N=848 N=550 N=424 N=329 N=354 N=732 N=372 N=301 N=141 N=214
Total (Unweighted) N=1331 N=1008 N=910 N=544 N=402 N=314 N=342 N=742 N=425 N=279 N=107 N=187
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 38% 44% 44% 49% 51% BC 55% BC 48% 50% bC 50% 57% BCdg 58% BC 62% BCDeGHI
Advertisements 51% 53% 53% 50% 53% 49% 51% 51% 55% 59% dFghkl 46% 48%
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 28% 38% 38% 51% BCHJ 48% BC 61% BCDEHIJ 62% BCDEHIJ 44% BC 47% BC 42% 58% BCHiJ 53% BCj

QS1Q13: The following set of questions will ask you about your TV show preferences. Please read each question carefully.   On average, each of the following types of TV shows makes up what percentage of all 
the TV shows that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.

Social media usage
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Social media usage
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Social media usage



Directly from a studio/actor (e.g., newsletters, social 
media posts) 12% 15% 15% 21% BC 24% BCh 26% BCH 24% BC 19% 21% BC 22% BC 34% BCDHIj 26% BCh
A celebrity/influencer that I follow 11% 14% 13% 20% BC 22% BC 28% BCDHij 26% BCdH 17% 21% BC 20% BC 35% BCDEHIJ 24% BCh
My peers (e.g., friends, coworkers) 44% 48% 47% 53% 51% 61% BCdEH 54% c 52% 56% BC 58% BC 55% 61% BCeh
Someone older than me 17% 19% 19% 22% 22% 26% BC 24% bc 20% 23% 25% bc 35% BCDEgHI 28% BCh
Someone younger than me 19% 21% 20% 23% 22% 25% 25% 22% 27% bC 27% bc 22% 23%
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 17% 18% 18% 23% bC 21% 24% bc 26% BCh 20% 20% 26% BC 32% BCeHI 28% BChi
Podcast(s) 10% 12% 12% 17% BC 21% BCh 22% BCH 23% BCdHi 15% 17% bC 20% BC 36% BCDEFGHIJ28% BCDHIj
Other 3% 3% 3% 3% 2% 1% 1% 2% 2% 3% 1% 1%
Not at all sure 9% 7% dj 7% j 5% 6% 5% 5% 5% 4% 3% 6% 3%

* Table Base: WATCHES TV SHOWS

Mean Summary

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Movies that I've watched before 37.61 36.53 36.39 39.14 bc 37.97 41.66 BCehiJ 40.27 BCj 38.26 37.51 36.32 39.74 39.56
Newly released movies 39.60 40.77 fL 41.13 eFkL 38.68 l 37.99 37.23 39.15 l 39.77 L 40.00 L 40.92 L 36.55 34.25
Older movies I haven't seen before that are new to 
me 22.79 22.70 22.49 22.18 24.05 fG 21.11 20.58 21.98 22.49 22.77 23.71 26.19 dFGh

* Table Base: WATCHES MOVIES
Movies that I've watched before

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 37.61 36.53 36.39 39.14 bc 37.97 41.66 BCehiJ 40.27 BCj 38.26 37.51 36.32 39.74 39.56
Median 35.00 34.00 33.00 40.00 40.00 40.00 40.00 40.00 35.00 33.00 40.00 40.00
Standard Deviation 24.56 23.23 22.98 22.34 22.87 22.41 21.33 22.71 22.80 22.61 20.03 23.19

* Table Base: WATCHES MOVIES
Newly released movies

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 39.60 40.77 fL 41.13 eFkL 38.68 l 37.99 37.23 39.15 l 39.77 L 40.00 L 40.92 L 36.55 34.25
Median 35.00 40.00 40.00 35.00 35.00 35.00 35.00 40.00 40.00 40.00 35.00 30.00
Standard Deviation 25.07 24.11 24.01 22.37 22.69 20.87 20.93 22.90 22.33 22.13 20.36 20.88

* Table Base: WATCHES MOVIES
Older movies I haven't seen before that are new to me

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 22.79 22.70 22.49 22.18 24.05 fG 21.11 20.58 21.98 22.49 22.77 23.71 26.19 dFGh
Median 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 19.52 19.41 18.62 18.41 20.21 16.18 16.74 18.44 17.53 18.11 19.84 21.96

* Table Base: WATCHES MOVIES

QS1Q17: Which of the following do you currently use to watch movies? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1213 N=931 N=807 N=556 N=424 N=339 N=365 N=733 N=369 N=283 N=146 N=218
Total (Unweighted) N=1210 N=942 N=847 N=534 N=387 N=314 N=339 N=722 N=409 N=256 N=105 N=185
Cable provider (i.e., on TV or using the cable 
provider's app/website) 51% 48% g 52% dFGH 46% 48% 42% 41% 45% 49% g 57% bDeFGHk 43% 48%
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 73% 77% 78% 81% 78% 80% 80% 78% 79% 79% 76% 82%
Social media (e.g., Facebook Watch, IGTV) 13% 17% 18% 22% b 24% BC 28% BCHI 28% BCdHI 21% 19% 24% Bc 36% BCDeHIj 28% BCi
YouTube (general website) 31% 33% 32% 39% c 44% BCI 45% BCI 43% BCi 40% BC 35% 44% BCi 53% BCDhI 50% BCDhI
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 15% 16% 16% 20% b 23% BC 27% BCdH 26% BCH 19% 22% Bc 28% BCdH 36% BCDEgHI 27% BCH
Movie theaters 31% 33% 33% 34% 40% bc 35% 38% 34% 37% 42% BCh 46% BCdh 45% BCdfH
An unlicensed website (e.g., a website without legal 
rights to play the movie) 7% 7% 8% 10% 11% b 15% BCdHj 11% 8% 10% 9% 19% BCdHiJ 15% BCH
A physical copy (e.g., DVD, VHS, Blu-ray) 27% 28% 29% 29% 30% 28% 26% 29% 33% 30% 36% 37% bcGh
Other 2% 2% 2% 2% 2% 1% 1% 2% 3% fg 2% 0% 0%

* Table Base: WATCHES MOVIES

Social media usage

QS1Q16: The following set of questions will ask you about your movie/film preferences. Please read each question carefully.  On average, each of the following types of movies makes up what percentage of all 
the movies that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.
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Social media usage

Social media usage

Social media usage



QS1Q18: From which of the following resources do you learn about new movies? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total N=1213 N=931 N=807 N=556 N=424 N=339 N=365 N=733 N=369 N=283 N=146 N=218
Total (Unweighted) N=1210 N=942 N=847 N=534 N=387 N=314 N=339 N=722 N=409 N=256 N=105 N=185
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 38% 42% 43% 45% 43% 50% Bc 47% 45% 47% 51% Bc 46% 53% Bc
Advertisements (e.g., previews, ads on cable for new 
releases) 54% 55% 57% 52% 57% 56% 53% 55% 55% 61% d 57% 61%
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 31% 40% 41% 50% BCj 50% BC 57% BCHiJ 56% BCHJ 46% bc 48% BC 42% 57% BCJ 54% BCj
Directly from a studio/actor (e.g., newsletters, social 
media posts) 15% 18% 18% 23% b 28% BCH 27% BCh 26% BCh 20% 23% b 27% BCh 36% BCDHI 28% BCh
A celebrity/influencer that I follow 14% 17% 16% 23% BC 26% BCh 30% BCHI 28% BCHi 20% 21% 23% bC 36% BCDeHIj 27% BCh
My peers (e.g., friends, coworkers) 42% 46% 45% 50% 50% 53% c 50% 48% 49% 58% BCdHi 55% 56% bC
Someone older than me 18% 19% 19% 20% 19% 27% BCdEh 21% 20% 24% b 27% BCe 27% 27% BCe
Someone younger than me 21% 23% 22% 23% 20% 28% e 25% 23% 28% bcE 31% BCdEh 23% 27%
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 20% 21% 21% 25% 26% b 27% bc 26% b 23% 26% 32% BCH 32% BCh 33% BCH
Podcast(s) 13% 14% 14% 20% BC 24% BCHi 23% BCh 24% BCHi 17% 17% 24% BCh 32% BCDHI 31% BCDHI
TV show(s) 35% 37% 39% 38% 39% 39% 39% 37% 43% l 43% l 35% 32%
Other 2% 2% 2% 1% 2% 1% 1% 2% 3% 2% 0% 1%
Not at all sure 7% 5% 5% 3% 4% 4% 5% 4% 3% 3% 6% 3%

* Table Base: WATCHES MOVIES

Social media usage



Music Discovery

QS1S1: Which of the following activities do you currently do? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,639 1,123 972 643 479 386 417 857 431 328 159 238
Total (Unweighted) 1,639 1,162 1,043 635 451 370 399 866 488 307 120 208
Watch TV shows (i.e., aired on cable or a streaming 
platform) 1,310 966 848 550 424 329 354 732 372 301 141 214
Watch movies (i.e., shown on cable, a streaming 
platform, or in theaters) 1,213 931 807 556 424 339 365 733 369 283 146 218
Listen to music (e.g., on the radio, through a 
streaming platform) 1,173 911 790 557 420 342 370 744 362 287 151 224
Use social media 1,123 1,123 972 643 479 386 417 857 431 328 159 238
Exercise at a gym 396 328 295 235 188 174 163 277 156 137 85 111
Play a sport 246 205 183 166 135 121 117 180 95 101 69 78
Play a musical instrument 208 164 151 120 96 83 86 147 82 81 52 68
Attend school 136 107 77 86 64 78 71 99 57 29 33 36
None of these 93 0 0 0 0 0 0 0 0 0 0 0
Count 3.60 4.22 4.24 4.53 4.65 4.80 4.66 4.40 4.46 4.72 5.24 4.98

* Table Base: US RESPONDENTS

QS1S2: Which of the following social media platforms do you currently use? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,123 1,123 972 643 479 386 417 857 431 328 159 238
Total (Unweighted) 1,162 1,162 1,043 635 451 370 399 866 488 307 120 208
Facebook 972 972 972 551 414 333 354 736 387 301 133 204
YouTube 857 857 736 564 435 358 391 857 373 290 155 228
Instagram 643 643 551 643 388 334 340 564 311 230 133 187
Twitter 479 479 414 388 479 245 261 435 238 205 135 181
Pinterest 431 431 387 311 238 209 222 373 431 171 85 133
TikTok 417 417 354 340 261 267 417 391 222 144 119 135
Snapchat 386 386 333 334 245 386 267 358 209 138 116 128
LinkedIn 328 328 301 230 205 138 144 290 171 328 73 103
Reddit 238 238 204 187 181 128 135 228 133 103 103 238
Twitch 159 159 133 133 135 116 119 155 85 73 159 103
Other 24 24 17 9 12 5 4 15 6 6 4 5
Count 4.40 4.40 4.53 5.74 6.24 6.53 6.37 5.13 5.95 6.06 7.62 6.91

* Table Base: USE SOCIAL MEDIA

 QS1Q1: The following set of ques ons will ask you about your music preferences. Please read each ques on carefully. On average, how o en would you say you listen to music?

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Frequent music listeners (Net) 905 739 637 484 350 314 336 619 313 241 130 196

Several times a day 728 600 518 408 296 275 293 524 255 202 117 174
Once a day 177 139 119 77 54 39 43 94 59 38 12 22

Moderate music listeners (Net) 247 162 144 71 69 27 34 123 48 45 21 28
Several times a week 220 142 124 62 60 23 29 107 44 39 20 28
Once a week 27 20 20 10 8 4 5 16 4 6 1 0

Casual music listeners (Net) 12 8 7 1 0 0 0 2 1 0 0 0
Several times a month 12 8 7 1 0 0 0 2 1 0 0 0
Once a month or less often 0 0 0 0 0 0 0 0 0 0 0 0

Not at all sure 9 2 2 1 1 1 0 1 0 1 0 0

* Table Base: LISTENS TO MUSIC

QS1Q2: On average, each of the following types of music makes up what percentage of all the music that you listen to? If you aren’t sure, please provide your best estimate. Percentages must add up to 100.

Mean Summary

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Music that I've heard before 68.89 68.15 68.04 64.81 64.33 63.22 63.15 66.87 67.72 66.19 59.37 66.30
Newly released music 17.87 18.86 19.09 20.69 20.88 21.88 23.04 19.61 18.57 19.73 23.29 18.77
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Older music I haven't heard before that is new to me 13.24 12.99 12.87 14.49 14.79 14.90 13.81 13.53 13.71 14.08 17.34 14.94

* Table Base: LISTENS TO MUSIC
Music that I've heard before

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Mean 68.89 68.15 68.04 64.81 64.33 63.22 63.15 66.87 67.72 66.19 59.37 66.30
Median 75.00 75.00 75.00 70.00 65.00 60.00 70.00 70.00 75.00 70.00 60.00 70.00
Standard Deviation 23.53 22.58 22.65 22.09 21.77 21.01 20.87 21.59 21.92 21.48 22.78 22.66

* Table Base: LISTENS TO MUSIC
Newly released music

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Mean 17.87 18.86 19.09 20.69 20.88 21.88 23.04 19.61 18.57 19.73 23.29 18.77
Median 15.00 15.00 15.00 20.00 20.00 20.00 20.00 20.00 15.00 15.00 20.00 15.00
Standard Deviation 15.91 15.76 15.81 15.15 15.17 14.74 15.66 14.97 13.86 14.53 15.85 13.85

* Table Base: LISTENS TO MUSIC
Older music I haven't heard before that is new to me

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Mean 13.24 12.99 12.87 14.49 14.79 14.90 13.81 13.53 13.71 14.08 17.34 14.94
Median 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 15.00 10.00
Standard Deviation 15.63 14.66 14.66 14.80 14.92 14.60 13.78 14.09 14.99 13.69 16.44 16.29

* Table Base: LISTENS TO MUSIC

QS1Q5: On which of the following devices or instruments do you regularly listen to music? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Radio (i.e., in-car or in-home radio without using a CD 
or other device) 806 610 545 350 257 228 249 490 258 211 94 141
Mobile phone or smart phone (e.g., through 
headphones, using a Bluetooth speaker, using its 
own speakers) 794 687 588 467 347 307 330 604 297 223 130 195
Computer (desktop or laptop) 503 426 362 293 258 198 199 381 180 177 108 143
TV 494 390 338 257 218 177 184 343 162 151 89 114
In-home sound system (e.g., boombox, stereo 
system) 387 315 276 200 187 148 157 282 144 133 80 106
Handheld music player (e.g., portable CD player, MP3 
player, iPod) 273 231 203 162 154 125 115 213 119 98 74 80
An instrument being played by me or someone in the 
room with me (e.g., a concert, practicing an 
instrument) 181 151 134 112 94 80 90 141 65 72 59 64
Record player 119 91 81 59 52 40 46 79 38 44 30 32
Other 33 24 20 8 7 6 5 22 9 7 2 3

* Table Base: LISTENS TO MUSIC

QS1Q3: Which of the following providers do you currently use to listen to music? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
YouTube (general website) 655 549 473 365 281 233 232 518 231 201 110 162
Spotify 465 405 339 309 243 214 234 367 192 146 115 151
Public radio 398 300 275 179 145 113 109 240 133 117 58 80
Pandora 390 325 299 217 156 150 161 280 161 135 58 93
Apple Music 283 252 214 181 153 133 142 226 117 95 68 83
YouTube's paid services (e.g., YouTube Music, 
YouTube TV) 214 174 164 129 112 88 95 167 82 84 57 57
SoundCloud 183 164 143 136 126 115 117 156 80 74 78 85
TIDAL 45 40 36 36 27 28 28 40 28 31 16 21
Bandcamp 23 19 16 15 11 13 13 18 7 13 12 8
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Other 189 134 122 55 41 23 34 88 41 44 9 19

* Table Base: LISTENS TO MUSIC

QS1Q4: From which of the following resources do you learn about new music (i.e., newly released music or older music that is new to you)? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Public radio 529 400 356 243 173 157 165 330 176 160 60 90
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 471 471 409 342 267 251 259 432 215 170 114 150
My peers (e.g., friends, coworkers) 455 395 343 274 218 178 193 352 169 159 86 123
Steaming platform(s) that I use (e.g., personalized 
recommendations, prebuilt playlists) 451 387 333 281 209 183 209 352 170 142 92 122
TV show(s) (e.g., songs/music featured in a show, 
VH1, MTV) 439 372 322 257 217 176 184 334 171 142 84 128
Someone younger than me 337 271 233 175 127 111 119 241 125 107 41 67
Advertisements (e.g., an ad for a new release, 
songs/music used in an ad) 314 277 253 181 162 140 138 244 128 125 69 95
Directly from the artist/record label (e.g., newsletters, 
social media posts) 275 245 206 174 161 132 130 233 125 93 76 96
Someone older than me 250 202 175 143 117 110 108 186 91 95 51 71
A celebrity/influencer that I follow 179 169 142 149 114 111 122 165 82 72 56 57
Podcast(s) 170 157 139 117 118 92 95 153 84 84 54 70
Industry publications/websites (e.g., AV Club, Rolling 
Stone, Alternative Press) 123 106 95 85 79 59 57 102 57 60 31 42
Other 26 20 15 7 7 1 3 12 7 3 1 4
Not at all sure 117 70 62 23 11 11 11 34 24 13 1 4

* Table Base: LISTENS TO MUSIC

QS1Q6: Do you enjoy listening to any of the following genres of music?

Like

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,172 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,165 930 840 542 387 321 344 742 414 270 108 195
Pop 968 762 663 494 372 310 344 636 317 259 135 199
Rock 913 712 623 431 345 257 277 584 291 248 122 195
R&B 807 655 557 432 324 280 303 558 264 209 119 167
Holiday (e.g., Christmas, Halloween) 786 618 543 400 303 233 255 496 270 205 97 156
Country 749 582 522 356 260 230 248 472 252 204 89 130
Soundtrack (e.g., showtunes, film scores, musical 
theater) 716 577 496 363 300 223 241 468 232 211 115 162
Hip hop/Rap 655 555 478 400 298 278 296 498 230 176 121 165
Alternative (e.g., punk, indie) 592 516 432 346 285 231 248 452 212 185 121 182
Jazz/Swing 589 465 385 299 251 200 204 385 196 188 105 127
Classical (e.g., opera, choral, orchestra) 561 440 370 277 224 171 181 358 181 195 88 121
Metal 495 405 354 262 227 185 195 363 168 152 102 141
World (e.g., Latin, K-pop, Celtic) 474 397 335 282 230 202 204 336 168 150 91 116
Religious (e.g., gospel, Christian) 440 360 311 215 175 149 167 309 161 136 75 85
Electronic (e.g., EDM, house, dubstep, lo-fi) 423 366 297 271 223 184 196 336 155 137 112 141

* Table Base: LISTENS TO MUSIC
Dislike

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,093 837 727 501 360 292 321 675 327 249 119 191
Total (Unweighted) 1,108 880 795 505 347 289 311 695 387 243 87 * 173
Electronic (e.g., EDM, house, dubstep, lo-fi) 745 540 488 283 193 154 170 404 204 147 39 79
Religious (e.g., gospel, Christian) 732 551 479 342 245 193 203 435 202 151 76 139
World (e.g., Latin, K-pop, Celtic) 697 514 454 275 190 140 165 408 195 137 59 108
Metal 676 505 434 296 192 157 175 381 195 135 48 83
Classical (e.g., opera, choral, orchestra) 611 471 420 281 196 171 189 387 181 92 62 103
Jazz/Swing 583 445 404 258 169 142 166 360 166 99 46 97
Alternative (e.g., punk, indie) 576 392 354 209 132 108 122 290 151 100 29 42
Hip hop/Rap 517 356 311 157 122 64 74 246 132 111 30 59
Soundtrack (e.g., showtunes, film scores, musical 
theater) 456 334 294 194 120 119 129 276 131 76 36 62
Country 422 329 267 201 159 112 122 272 110 83 61 94
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Holiday (e.g., Christmas, Halloween) 387 292 247 157 117 109 115 248 92 82 54 68
R&B 364 255 232 126 96 62 67 186 99 77 32 57
Rock 259 199 166 127 75 85 93 160 71 39 29 29
Pop 202 147 125 62 46 30 24 108 44 27 16 24

* Table Base: LISTENS TO MUSIC

QS1Q9: You indicated in a previous question that you enjoy listening to world music. Which of the following sub-genres of world music do you enjoy listening to? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 474 397 335 282 230 202 204 336 168 150 91 * 116
Total (Unweighted) 428 354 311 249 195 167 171 302 166 129 71 * 94 *
Latin (e.g., salsa, reggaeton, samba) 289 236 204 181 144 128 133 206 107 103 54 73
Caribbean (e.g., reggae, calypso) 268 232 204 172 135 126 127 200 108 105 50 66
K-pop 206 186 156 145 131 109 117 174 93 82 70 77
Celtic 180 140 132 84 72 53 64 108 60 64 30 47
Afrobeat 143 127 111 103 99 75 84 117 70 69 45 52
Other 18 11 7 6 7 3 4 10 4 3 2 4

* Table Base: ENJOYS LISTENING TO WORLD MUSIC

QS1Q7: Which of the following is your favorite genre of music? Please select only one.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Rock 244 178 155 91 74 46 48 134 69 57 21 50
Hip hop/Rap 148 130 113 106 74 73 64 125 47 45 31 42
Country 125 92 83 43 38 32 34 71 38 25 10 13
Pop 113 90 85 61 42 39 48 63 44 28 13 15
R&B 109 83 73 62 40 41 43 74 32 25 12 11
Alternative (e.g., punk, indie) 66 63 52 48 38 27 42 54 27 20 21 26
Religious (e.g., gospel, Christian) 61 45 39 22 15 14 13 41 14 17 4 4
Metal 47 41 38 23 22 21 16 37 11 15 9 17
Classical (e.g., opera, choral, orchestra) 42 23 17 8 11 7 5 17 10 9 4 7
Jazz/Swing 30 16 16 11 6 3 5 12 5 6 1 2
Electronic (e.g., EDM, house, dubstep, lo-fi) 27 27 22 21 14 7 13 26 13 8 10 10
World (e.g., Latin, K-pop, Celtic) 27 23 12 18 17 13 15 23 13 9 7 9
Soundtrack (e.g., showtunes, film scores, musical 
theater) 24 12 12 8 5 4 3 8 5 4 0 2
Holiday (e.g., Christmas, Halloween) 13 11 10 3 3 0 2 7 6 3 0 1
Other 43 32 27 7 6 1 4 19 18 10 1 1
N/A - I don't have a favorite genre of music. 54 43 36 27 16 15 17 34 10 7 6 14

* Table Base: LISTENS TO MUSIC

  QS1Q11: Thinking about your favorite music (genre, song, or ar st), which of the following characteris cs do you like about it the most? Please select only one.I like...

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Overall "vibe" (e.g., tempo, feeling) 224 186 147 122 78 76 81 150 67 51 33 66
Lyrics I can relate to 209 166 153 89 75 62 70 134 71 43 25 34
The artist (e.g., singer, band) performing 183 128 110 63 55 32 38 100 47 40 12 29
The music's genre 137 108 95 60 48 35 38 85 41 39 13 15
The rhythm/beat 132 105 90 75 60 38 45 89 42 30 21 23
Clean lyrics (e.g., no curse words, appropriate 
themes) 82 58 51 30 21 12 25 43 19 22 7 3
The instrumentals (e.g., instruments used, chords, 
key) 78 63 59 41 35 27 26 57 29 25 15 29
It's well-known or very popular 52 42 36 34 27 25 24 38 27 20 12 15

Explicit lyrics (e.g., uses curse words, adult themes) 49 34 30 32 17 26 18 32 17 12 10 8
It's unknown or not very popular 8 6 6 4 2 4 3 4 2 1 2 2
Other 19 14 12 7 2 4 1 12 1 4 2 2

* Table Base: LISTENS TO MUSIC

QS1Q8: Which of the following is your least favorite genre of music? Please select only one.
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Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Hip hop/Rap 215 152 136 64 54 23 20 87 55 50 7 19
Religious (e.g., gospel, Christian) 185 138 113 99 79 66 63 124 50 42 46 54
Metal 176 135 115 77 53 43 57 99 62 46 4 23
Country 95 78 65 53 41 27 32 71 26 16 10 25
Classical (e.g., opera, choral, orchestra) 61 53 52 33 21 22 22 47 23 8 4 13
Electronic (e.g., EDM, house, dubstep, lo-fi) 58 54 46 36 16 20 17 46 22 15 10 10
Jazz/Swing 51 39 35 20 9 14 23 32 17 8 3 2
World (e.g., Latin, K-pop, Celtic) 40 36 30 23 21 15 17 31 13 9 11 9
Alternative (e.g., punk, indie) 38 18 17 13 8 10 9 16 8 7 3 3
Holiday (e.g., Christmas, Halloween) 33 31 23 13 13 10 14 27 10 14 4 8
Rock 18 17 15 14 8 6 7 17 6 7 3 3
Soundtrack (e.g., showtunes, film scores, musical 
theater) 16 15 13 13 8 10 8 15 13 4 5 6
R&B 9 6 6 5 4 2 2 6 3 1 1 2
Pop 5 4 4 2 2 2 2 3 2 2 2 2
Other 35 24 24 21 15 21 15 23 14 18 7 7
N/A - I don't have a least favorite genre of music. 137 112 99 71 67 52 60 101 39 41 30 37

* Table Base: LISTENS TO MUSIC

  QS1Q12: Thinking about your least favorite music (genre, song, or ar st) which of the following characteris cs do you dislike about it the most? Please select only one.I dislike...

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Overall "vibe" (e.g., tempo, feeling) 233 183 162 115 91 78 75 159 80 60 30 41

Explicit lyrics (e.g., uses curse words, adult themes) 223 164 152 71 57 32 39 108 55 52 8 18
Lyrics I cannot relate to 206 164 139 110 82 64 74 137 64 53 32 52
The music's genre 166 129 109 88 61 37 40 105 52 38 18 40
The rhythm/beat 85 69 61 41 28 35 31 54 27 19 8 13
The instrumentals (e.g., instruments used, chords, 
key) 78 62 54 43 22 27 37 57 31 15 14 9
It's unknown or not very popular 52 37 36 29 20 18 21 32 15 14 9 14
Clean lyrics (e.g., no curse words, appropriate 
themes) 32 25 18 20 16 20 16 24 9 6 6 7
The artist (e.g., singer, band) performing 31 25 19 7 10 6 4 21 8 4 5 9
It's well-known or very popular 15 12 6 6 10 5 5 11 6 4 7 7
Other 52 40 33 26 21 20 27 36 16 23 13 16

* Table Base: LISTENS TO MUSIC

QS1Q20: How much more or less likely are you to shop with or use a brand given each of the following situations?

The brand's advertisement(s) features a song that I like

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
More likely (Net) 520 435 388 295 221 194 208 381 193 160 87 125

Much more likely 180 157 149 124 88 93 102 142 81 67 52 60
Somewhat more likely 340 278 239 171 133 101 106 239 112 93 35 65

Neither more nor less likely 552 407 341 211 167 113 123 301 137 111 55 89
Less likely (Net) 101 69 60 51 32 34 39 62 33 16 9 10

Somewhat less likely 60 42 37 32 18 21 22 39 20 11 7 6
Much less likely 41 27 23 19 15 13 17 23 13 5 2 4

* Table Base: LISTENS TO MUSIC
A musical artist (i.e., a solo musician or band) that I like becomes the brand's spokesperson

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
More likely (Net) 439 372 318 258 198 181 190 335 173 141 79 104

Much more likely 146 126 108 100 85 84 84 117 67 49 28 38
Somewhat more likely 293 246 210 158 113 98 106 218 106 92 50 66

Neither more nor less likely 642 475 410 255 183 128 144 356 160 135 60 101
Less likely (Net) 92 64 62 44 38 32 36 54 30 11 11 19
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Somewhat less likely 60 40 39 26 23 20 18 32 15 7 5 11
Much less likely 32 24 23 18 15 12 18 22 15 4 6 9

* Table Base: LISTENS TO MUSIC
A non-musical celebrity (e.g., movie star, athlete, socialite) that I like becomes the brand's spokesperson

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
More likely (Net) 279 238 202 174 138 133 130 220 107 91 55 71

Much more likely 97 83 71 63 51 53 58 77 39 36 35 34
Somewhat more likely 182 155 130 112 87 80 72 142 69 55 21 38

Neither more nor less likely 704 536 468 313 234 163 180 418 208 162 75 130
Less likely (Net) 190 137 119 70 48 46 60 106 47 34 20 23

Somewhat less likely 123 88 77 43 24 31 39 68 24 25 11 12
Much less likely 67 49 42 27 24 15 21 39 22 9 9 11

* Table Base: LISTENS TO MUSIC
The brand supports social initiatives related to music (e.g., donates to local music venues, creates scholarships for up-and-coming musicians)

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
More likely (Net) 474 408 356 293 223 197 200 365 167 155 87 114

Much more likely 170 154 133 121 106 95 96 142 71 63 39 57
Somewhat more likely 304 254 223 171 116 102 104 224 95 92 48 57

Neither more nor less likely 574 427 368 219 167 115 133 319 164 115 54 97
Less likely (Net) 125 75 65 45 30 30 37 60 32 17 9 13

Somewhat less likely 67 43 37 27 14 17 19 32 18 11 6 9
Much less likely 58 32 29 18 16 13 18 28 14 6 3 4

* Table Base: LISTENS TO MUSIC

QS1Q19: How much do you agree or disagree with each of the following statements?

I like finding music that other people have not discovered yet. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Agree (Net) 729 606 524 414 332 274 280 536 251 221 126 173

Strongly agree 264 209 189 162 131 114 117 195 108 88 55 80
Somewhat agree 465 397 336 252 202 160 162 341 143 133 71 93

Disagree (Net) 443 305 265 144 87 68 90 208 112 66 24 51
Somewhat disagree 291 218 189 105 57 48 65 147 73 50 22 45
Strongly disagree 152 86 76 39 30 19 25 61 38 17 3 6

* Table Base: U.S. RESPONDENTS
I stop listening to certain songs or artists after they become mainstream or too popular. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Agree (Net) 369 295 248 201 151 140 146 266 112 96 73 79

Strongly agree 121 89 76 67 53 53 53 86 41 27 37 38
Somewhat agree 249 206 172 134 98 88 93 180 71 69 35 40

Disagree (Net) 803 616 542 356 269 202 223 478 250 191 78 146
Somewhat disagree 449 338 302 194 138 97 113 260 124 103 27 72
Strongly disagree 354 278 240 163 131 105 111 218 126 88 51 74

* Table Base: U.S. RESPONDENTS
I don't like today's popular music. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Agree (Net) 635 469 386 246 189 145 149 372 164 124 73 102

Strongly agree 223 145 127 81 61 49 53 123 58 39 32 36
Somewhat agree 412 323 259 165 128 96 97 249 106 85 41 65

Disagree (Net) 537 442 403 312 231 197 220 372 199 163 77 123
Somewhat disagree 357 298 277 203 143 118 136 248 132 110 39 77
Strongly disagree 181 144 126 109 88 80 84 125 67 53 38 46
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* Table Base: U.S. RESPONDENTS
The music I listen to reflects who I am. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Agree (Net) 998 784 680 480 374 294 318 651 320 261 137 203

Strongly agree 399 317 272 214 175 157 166 280 151 128 66 92
Somewhat agree 599 467 408 266 199 137 152 371 169 134 71 110

Disagree (Net) 174 127 109 77 46 48 51 93 42 26 14 22
Somewhat disagree 143 106 91 67 41 41 41 78 34 25 13 21
Strongly disagree 31 22 18 11 6 6 10 15 8 1 1 1

* Table Base: U.S. RESPONDENTS
I am usually the one who introduces my friends and family to new music. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Agree (Net) 601 498 432 359 284 233 250 440 208 176 120 155

Strongly agree 219 174 153 133 116 102 105 164 87 76 55 65
Somewhat agree 382 324 279 226 168 131 145 277 121 100 65 90

Disagree (Net) 572 413 358 199 136 109 120 304 155 111 30 70
Somewhat disagree 360 280 244 146 92 82 90 211 106 85 18 46
Strongly disagree 212 133 114 53 44 27 30 93 49 26 12 23

* Table Base: U.S. RESPONDENTS
I prefer to listen to music by myself. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Agree (Net) 858 670 585 427 331 260 275 560 265 207 132 181

Strongly agree 357 275 234 194 153 127 132 242 120 74 71 95
Somewhat agree 501 395 351 233 178 132 143 318 144 133 61 86

Disagree (Net) 315 240 204 131 89 82 95 185 98 80 19 43
Somewhat disagree 271 214 181 111 74 76 80 164 81 73 17 37
Strongly disagree 44 27 24 20 15 7 15 21 16 8 2 6

* Table Base: U.S. RESPONDENTS
I like to listen to music I've heard before more than new music (i.e., newly released or older songs that I have never heard before). [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Agree (Net) 937 727 638 435 342 277 294 597 295 224 130 189

Strongly agree 372 278 244 154 128 104 124 222 120 89 45 67
Somewhat agree 565 449 394 281 214 173 170 376 175 135 84 122

Disagree (Net) 236 184 151 123 78 65 76 147 67 63 21 35
Somewhat disagree 194 159 133 102 68 56 63 129 58 58 18 33
Strongly disagree 41 25 18 21 10 10 13 18 10 4 3 2

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to listen to music without ads. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Agree (Net) 644 530 463 359 284 241 250 459 211 197 126 172

Strongly agree 261 216 190 165 138 120 131 197 115 87 59 91
Somewhat agree 383 314 272 194 146 122 119 262 96 110 67 81

Disagree (Net) 528 381 327 199 136 100 120 285 151 90 25 52
Somewhat disagree 278 204 175 102 70 59 62 155 85 53 10 30
Strongly disagree 251 177 152 97 66 41 58 131 66 37 14 22

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch TV shows without ads. [BASE: WATCHES TV SHOWS]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,310 966 848 550 424 329 354 732 372 301 141 214
Total (Unweighted) 1,331 1,008 910 544 402 314 342 742 425 279 107 187
Agree (Net) 635 493 439 325 265 218 225 410 209 171 115 157

Strongly agree 222 173 161 123 101 89 100 158 86 67 56 68

Social media usage

Social media usage

Social media usage

Social media usage

Social media usage

Social media usage



Somewhat agree 413 319 277 202 164 129 125 252 123 105 59 89
Disagree (Net) 675 473 409 225 159 111 129 322 163 130 27 57

Somewhat disagree 361 268 228 133 84 67 76 186 98 71 18 42
Strongly disagree 314 204 182 92 74 44 53 137 65 59 8 15

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch movies without ads. [BASE: WATCHES MOVIES]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,213 931 807 556 424 339 365 733 369 283 146 218
Total (Unweighted) 1,210 942 847 534 387 314 339 722 409 256 105 185
Agree (Net) 663 534 464 350 281 243 252 457 229 182 117 168

Strongly agree 236 191 172 140 119 101 117 175 99 78 55 78
Somewhat agree 426 342 292 210 162 142 135 283 130 104 63 90

Disagree (Net) 550 397 343 206 142 95 113 275 140 102 29 50
Somewhat disagree 303 222 182 118 75 60 64 151 73 49 18 30
Strongly disagree 248 175 161 88 67 35 49 125 67 53 11 20

* Table Base: U.S. RESPONDENTS
I like listening to music I grew up with more than music from today or from before I was born. [BASE: LISTENS TO MUSIC]

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,173 911 790 557 420 342 370 744 362 287 151 224
Total (Unweighted) 1,166 930 840 542 387 321 344 742 414 270 108 195
Agree (Net) 873 671 602 407 320 260 264 547 270 225 122 181

Strongly agree 394 301 260 177 143 112 141 241 129 98 64 83
Somewhat agree 479 371 342 230 176 148 124 306 142 127 59 98

Disagree (Net) 300 239 187 150 100 82 105 197 92 62 28 43
Somewhat disagree 235 193 156 124 76 71 84 155 73 55 21 32
Strongly disagree 65 47 32 26 24 11 21 42 19 7 7 11

* Table Base: U.S. RESPONDENTS

Mean Summary

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
TV shows that I've watched before 42.36 41.62 41.79 42.82 41.44 42.64 42.54 42.90 41.00 38.78 43.93 42.86
Newly released TV shows 38.37 38.53 38.64 37.08 37.35 36.03 37.72 37.38 38.53 41.47 37.51 36.66
Older TV shows I haven't seen before that are new to me19.27 19.85 19.57 20.10 21.22 21.33 19.74 19.71 20.47 19.75 18.56 20.48

* Table Base: WATCHES TV SHOWS
TV shows that I've watched before

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,310 966 848 550 424 329 354 732 372 301 141 214
Mean 42.36 41.62 41.79 42.82 41.44 42.64 42.54 42.90 41.00 38.78 43.93 42.86
Median 40.00 40.00 40.00 40.00 40.00 40.00 40.00 40.00 40.00 35.00 45.00 40.00
Standard Deviation 26.64 25.33 25.28 24.06 24.72 23.02 22.58 24.56 24.71 23.12 22.43 25.06

* Table Base: WATCHES TV SHOWS
Newly released TV shows

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,310 966 848 550 424 329 354 732 372 301 141 214
Mean 38.37 38.53 38.64 37.08 37.35 36.03 37.72 37.38 38.53 41.47 37.51 36.66
Median 33.00 35.00 35.00 35.00 35.00 35.00 35.00 35.00 35.00 40.00 35.00 35.00
Standard Deviation 26.38 25.07 24.92 23.12 23.40 21.54 20.61 23.45 24.43 22.98 19.47 21.70

* Table Base: WATCHES TV SHOWS
Older TV shows I haven't seen before that are new to me

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,310 966 848 550 424 329 354 732 372 301 141 214
Mean 19.27 19.85 19.57 20.10 21.22 21.33 19.74 19.71 20.47 19.75 18.56 20.48
Median 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 16.97 16.93 16.57 16.51 17.20 16.18 15.88 16.24 16.54 15.12 14.26 15.32

* Table Base: WATCHES TV SHOWS

QS1Q13: The following set of questions will ask you about your TV show preferences. Please read each question carefully.   On average, each of the following types of TV shows makes up what percentage of all 
the TV shows that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.

Social media usage
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QS1Q14: Which of the following do you currently use to watch TV shows? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,310 966 848 550 424 329 354 732 372 301 141 214
Total (Unweighted) 1,331 1,008 910 544 402 314 342 742 425 279 107 187
Cable provider (i.e., on TV or using the cable 
provider’s app/website) 769 555 510 317 254 185 197 399 228 189 86 129
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 864 698 607 434 309 271 281 553 290 225 106 166
Social media (e.g., Facebook Watch, IGTV) 180 180 155 139 109 105 102 168 86 66 65 68
YouTube (general website) 413 346 301 234 202 163 168 320 134 136 89 114
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 210 161 147 120 114 88 97 151 87 76 62 69
An unlicensed website (e.g., a website without legal 
rights to play the show) 77 62 55 46 46 43 38 54 33 28 34 34
A physical copy (e.g., DVD, VHS, Blu-ray) 212 177 161 108 97 74 72 145 85 75 39 54
Other 63 41 28 15 14 4 7 27 13 15 2 3

* Table Base: WATCHES TV SHOWS

QS1Q15: From which of the following resources do you learn about new TV shows (e.g., newly released TV shows or older TV shows that are new to you)? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,310 966 848 550 424 329 354 732 372 301 141 214
Total (Unweighted) 1,331 1,008 910 544 402 314 342 742 425 279 107 187
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 493 424 371 269 217 182 170 365 185 171 82 132
Advertisements 669 507 448 277 225 161 180 376 204 178 65 103
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 365 365 320 283 205 201 220 325 174 126 82 113
Directly from a studio/actor (e.g., newsletters, social 
media posts) 159 147 129 117 102 86 85 137 79 66 48 56
A celebrity/influencer that I follow 141 132 113 108 92 92 93 124 77 61 49 52
My peers (e.g., friends, coworkers) 574 466 402 292 214 201 192 383 207 174 78 131
Someone older than me 225 182 158 122 92 86 86 150 86 76 49 60
Someone younger than me 250 204 174 128 92 84 88 164 99 83 31 49
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 229 177 149 128 90 79 91 146 76 78 45 61
Podcast(s) 132 118 101 95 89 72 81 113 63 59 51 61
Other 46 24 22 14 9 4 2 14 8 8 1 2
Not at all sure 124 70 60 25 26 16 18 37 16 10 8 7

* Table Base: WATCHES TV SHOWS

Mean Summary

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Movies that I've watched before 37.61 36.53 36.39 39.14 37.97 41.66 40.27 38.26 37.51 36.32 39.74 39.56
Newly released movies 39.60 40.77 41.13 38.68 37.99 37.23 39.15 39.77 40.00 40.92 36.55 34.25
Older movies I haven't seen before that are new to 
me 22.79 22.70 22.49 22.18 24.05 21.11 20.58 21.98 22.49 22.77 23.71 26.19

* Table Base: WATCHES MOVIES
Movies that I've watched before

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,213 931 807 556 424 339 365 733 369 283 146 218
Mean 37.61 36.53 36.39 39.14 37.97 41.66 40.27 38.26 37.51 36.32 39.74 39.56
Median 35.00 34.00 33.00 40.00 40.00 40.00 40.00 40.00 35.00 33.00 40.00 40.00
Standard Deviation 24.56 23.23 22.98 22.34 22.87 22.41 21.33 22.71 22.80 22.61 20.03 23.19

* Table Base: WATCHES MOVIES
Newly released movies

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,213 931 807 556 424 339 365 733 369 283 146 218
Mean 39.60 40.77 41.13 38.68 37.99 37.23 39.15 39.77 40.00 40.92 36.55 34.25

QS1Q16: The following set of questions will ask you about your movie/film preferences. Please read each question carefully.  On average, each of the following types of movies makes up what percentage of all 
the movies that you watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.
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Median 35.00 40.00 40.00 35.00 35.00 35.00 35.00 40.00 40.00 40.00 35.00 30.00
Standard Deviation 25.07 24.11 24.01 22.37 22.69 20.87 20.93 22.90 22.33 22.13 20.36 20.88

* Table Base: WATCHES MOVIES
Older movies I haven't seen before that are new to me

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,213 931 807 556 424 339 365 733 369 283 146 218
Mean 22.79 22.70 22.49 22.18 24.05 21.11 20.58 21.98 22.49 22.77 23.71 26.19
Median 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 19.52 19.41 18.62 18.41 20.21 16.18 16.74 18.44 17.53 18.11 19.84 21.96

* Table Base: WATCHES MOVIES

QS1Q17: Which of the following do you currently use to watch movies? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,213 931 807 556 424 339 365 733 369 283 146 218
Total (Unweighted) 1,210 942 847 534 387 314 339 722 409 256 105 185
Cable provider (i.e., on TV or using the cable 
provider's app/website) 622 450 417 254 203 144 150 328 181 160 63 104
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 890 719 627 450 329 272 292 572 290 223 111 178
Social media (e.g., Facebook Watch, IGTV) 160 160 143 122 101 94 103 151 71 68 53 61
YouTube (general website) 371 311 261 214 187 152 158 294 130 124 77 109
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 179 144 131 112 96 91 94 138 80 79 53 60
Movie theaters 378 307 265 191 170 118 137 251 138 119 67 97
An unlicensed website (e.g., a website without legal 
rights to play the movie) 86 69 62 56 47 51 40 59 38 25 27 32
A physical copy (e.g., DVD, VHS, Blu-ray) 329 263 234 161 126 95 95 211 122 85 52 81
Other 27 21 17 10 8 2 2 13 11 6 0 1

* Table Base: WATCHES MOVIES

QS1Q18: From which of the following resources do you learn about new movies? Please select all that apply.

Total (A) Uses social media (B) Facebook (C) Instagram (D) Twitter (E) Snapchat (F) TikTok (G) YouTube (H) Pinterest (I) LinkedIn (J) Twitch (K) Reddit (L)
Total 1,213 931 807 556 424 339 365 733 369 283 146 218
Total (Unweighted) 1,210 942 847 534 387 314 339 722 409 256 105 185
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 458 388 348 251 183 170 170 333 172 144 68 115
Advertisements (e.g., previews, ads on cable for new 
releases) 657 514 458 290 241 190 194 401 202 173 84 133
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 376 376 329 281 210 193 203 340 178 119 83 117
Directly from a studio/actor (e.g., newsletters, social 
media posts) 183 167 147 125 117 91 96 148 85 78 52 60
A celebrity/influencer that I follow 169 158 131 130 108 101 102 146 76 66 53 60
My peers (e.g., friends, coworkers) 515 430 366 278 212 178 184 353 179 165 80 123
Someone older than me 213 173 153 111 79 90 78 149 87 75 39 60
Someone younger than me 250 211 180 129 87 95 91 172 105 87 34 59
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 237 192 170 140 111 92 96 166 94 91 47 72
Podcast(s) 152 132 111 112 102 78 88 127 64 67 46 67
TV show(s) 421 344 311 213 165 131 141 272 158 122 51 70
Other 30 18 17 8 7 3 2 11 10 5 0 2
Not at all sure 80 46 37 19 15 14 17 27 9 8 8 6

* Table Base: WATCHES MOVIES

Social media usage

Social media usage
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Music Discovery

QS1S1: Which of the following activities do you currently do? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1639 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1639 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Watch TV shows (i.e., aired on cable or a streaming 
platform) 80% 89% 90% 88% 89% 89% 89% 87% 89% 88% 88% 89% 87% 88% 88% 89% 90% 86% 90% 93% hr 92% 93% HijklMNoR92% 91%
Watch movies (i.e., shown on cable, a streaming 
platform, or in theaters) 74% 84% 85% 80% 90% 83% 85% 85% 85% 84% 82% 83% 85% 87% klo 82% 87% l 85% 88% fjKLos 84% 89% klo 86% 90% FgJKLOS 88% 88%
Listen to music (e.g., on the radio, through a 
streaming platform) 72% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Use social media 68% 78% D 82% bD 65% 65% 79% 78% 85% FGJKLS 81% 79% 78% 78% 82% 87% FGIJKLmoQSW82% 84% gjl 81% 87% FGiJKLqSW79% 90% FGIJKLMOQSvW89% FGiJKLqSW82% 78% 87% FGJKLqSw
Exercise at a gym 24% 28% D 32% bD 13% 11% 31% l 28% 33% gjL 28% 28% 28% 25% 30% 33% gjL 30% 35% GiJLsw 29% 35% GiJLsw 28% 45% FGHIJKLMNOpQrSW47% FGHIJKLMNOPQRSW37% GIJkLqSW 25% 37% GIJkLqSw
Play a sport 15% 18% D 22% bD 5% 4% 25% GiJLs 19% 23% 20% 19% 25% GiJLs 19% 26% GiJLqS 26% GiJLS 21% 27% GIJLqS 21% 30% GhIJLOQS 20% 35% fGHIJkLmnOQS43% FGHIJKLMNOPQRSVWX28% GIJLqS 26% l 27% GiJLs
Play a musical instrument 13% 16% 17% d 11% 2% 21% hijl 17% 16% 16% 16% 24% GHIJLoQS 16% 21% hijl 22% gHiJLs 18% 20% 18% 22% gHIJLs 17% 22% 34% FGHIJkLMNOPQRStVx22% hijl 26% GHIJLoQS 22% hijl
Attend school 8% 9% D 11% D 2% 13% D 9% w 8% 13% GkLW 10% W 10% lW 9% w 7% 10% W 12% GLW 10% W 14% fGkLsW 10% lW 13% fGkLW 10% W 20% FGHIJKLMNOQrSvWX14% GLW 12% gLW 3% 10% W
None of these 6% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
Count 3.60 4.20 4.39 3.63 3.74 4.38 4.24 4.41 4.30 4.24 4.35 4.16 4.42 4.54 4.31 4.55 4.34 4.62 4.27 4.95 5.05 4.65 4.38 4.63

* Table Base: US RESPONDENTS

QS1S2: Which of the following social media platforms do you currently use? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1123 N=911 N=739 N=162 N=8 ** N=465 N=712 N=555 N=655 N=762 N=440 N=582 N=405 N=516 N=360 N=397 N=577 N=366 N=618 N=186 N=127 N=236 N=140 N=232
Total (Unweighted) N=1162 N=930 N=728 N=186 N=13 ** N=432 N=732 N=528 N=646 N=756 N=409 N=594 N=375 N=480 N=365 N=354 N=554 N=318 N=627 N=157 N=117 N=217 N=133 N=201
Facebook 87% 87% 86% 89% 89% 83% 88% fR 86% 85% 87% r 84% 90% FIKNpR 88% r 84% 86% 84% 86% 81% 88% fR 84% 87% 86% 94% FhIjKNoPqRTv88%
YouTube 76% 82% E 84% dE 76% E 25% 83% 82% 90% FGiJKLpQSW85% sw 83% 81% 81% 90% FGJKLQSW88% fGKLQSW 86% sw 85% 81% 92% FGIJKLoPQSW80% 94% FGIJKLnOPQSWx92% FGiJKLpQSW87% sW 77% 86% w
Instagram 57% 61% DE 66% DE 44% 14% 64% 60% 72% FGiJKLmOQSW66% 65% 63% 61% 65% 67% go 60% 71% GkLOqw 63% 74% FGIJKLMOQSW65% 78% FGIJKLMNOQSW81% FGIJKLMNOpQSW77% FGIJKLMNOQSW60% 74% fGijKLmOQsW
Twitter 43% 46% E 47% E 42% e 6% 54% L 48% 54% L 49% 49% 51% 45% 56% gjLs 55% gjL 48% 58% GIJLOS 52% l 61% GIJKLOqS 49% 70% FGHIJKLMNOPQSWx78% FGHIJKLMNOPQRSVWX61% GIJkLOqS 51% 58% gijLos
Pinterest 38% 40% d 42% D 30% 16% 42% 41% 41% 40% 42% 41% 43% 41% 41% 45% 42% 40% 42% 44% 50% iq 56% FGHIJKlMNoPQrs45% 43% 47%
TikTok 37% 41% DE 45% DE 21% 0% 44% 39% 53% FGiJKLQS 46% G 45% g 41% 43% 48% G 48% Gs 46% g 52% fGKLQS 42% 53% FGijKLQS 41% 63% FGhIJKLMNOpQSW66% FGHIJKLMNOPQrSW56% FGIJKLoQS 46% 55% FGjKLQS
Snapchat 34% 38% De 43% DE 16% 4% 43% g 36% 50% fGIJKLOQSw43% G 41% 39% 40% 46% Gs 45% Gs 41% 51% fGiJKLOQSw39% 50% GiJKLoQSw38% 59% FGIJKLMNOQSW60% FGIJKLMNOQSW54% FGIJKLnOQSW38% 54% FGIJKLnOQSW
LinkedIn 29% 32% e 33% e 28% 0% 40% HIjs 35% 32% 32% 34% 44% GHIJLNqS 35% 37% 36% 38% 38% 37% 37% 33% 44% gHIjS 54% FGHIJLMNOPQRS44% gHIJlS 45% gHIjlS 45% GHIJLnqS
Reddit 21% 25% 27% D 17% 4% 27% 27% l 30% L 26% 26% 28% 22% 35% fGIJkLOqS 35% FGIJkLOqS 24% 29% l 28% l 39% FGHIJKLOPQSx25% 41% FGHIJKLOPQSx41% FGhIJKLOpQSx31% L 33% Lo 29%
Twitch 14% 17% 18% 13% 0% 23% gLS 17% 22% gLS 18% 18% 20% 15% 25% GIJLS 23% GijLS 21% l 23% gLS 20% 31% fGHIJKLnOpQSx16% 38% FGHIJKLMNOPQSVWX35% FGHIJKLmNOPQSvwX23% Ls 21% 21%
Other 2% 2% 2% 3% 0% 4% t 2% 2% 3% 2% 4% T 3% 2% 3% 3% 4% t 3% t 3% 3% 0% 3% 1% 8% GHIJLMnOqrSTV3% t
Count 4.40 4.69 4.92 3.79 1.58 5.06 4.76 5.32 4.93 4.92 4.97 4.78 5.33 5.25 4.98 5.36 4.91 5.63 4.81 6.21 6.53 5.66 5.16 5.60

* Table Base: USE SOCIAL MEDIA

 QS1Q1: The following set of ques ons will ask you about your music preferences. Please read each ques on carefully. On average, how o en would you say you listen to music?

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Frequent music listeners (Net) 77% 77% DE 100% BDE 0% 0% 78% 77% 84% fGjKLoQSw81% qS 79% 77% 77% 84% fGjKLQSw 85% FGiJKLOQSW79% 84% fGjKLQSw 76% 84% fGjKLQSw 75% 91% FGhIJKLmOpQSvW91% FGIJKLOQSW83% gqS 76% 89% FGIJKLOQSW

Several times a day 62% 62% DE 80% BDE 0% 0% 63% 62% 72% FGJKLoQSW67% S 64% 62% 63% 72% FGJKLoQSW74% FGIJKLOQSW65% 69% GklqSw 62% 70% fGjKlQSW 59% 79% FGIJKLOpQrSW81% FGhIJKLOPQrSvW70% gklqSw 59% 76% FGiJKLOQSW
Once a day 15% 15% D 20% BD 0% 0% 15% 15% 12% 14% 15% 15% 14% 12% 12% 14% 15% 14% 14% 15% 12% 10% 13% 17% 13%

Moderate music listeners (Net) 21% 21% C 0% 100% BCE 0% 19% npTUX 21% HMNPRTUX15% t 18% TUX 20% hNPTUX 21% HmNPrTUX21% HMNPrTUX15% t 14% 18% TUX 14% 23% HiMNPRTUvX15% t 24% HIMNoPRTUVX8% 8% 16% tu 19% TUX 11%
Several times a week 19% 19% C 0% 89% BCE 0% 18% hmNpTUX 19% HMNPrTUX13% t 16% TuX 17% hnpTUX 18% HmNPTUX 18% HmNPTUX 13% t 13% 16% TuX 12% 20% HMNPRTUX13% t 21% HiMNPRTUX7% 8% 15% Tx 19% TUX 9%
Once a week 2% 2% C 0% 11% BC 0% 1% 2% 2% 1% 2% 3% fin 3% fin 2% 1% 2% 1% 3% fin 2% 3% fin 1% 0% 1% 0% 2%

Casual music listeners (Net) 1% 1% C 0% 0% 100% BCD 1% 1% 1% 1% 1% 1% 1% 0% 1% 2% m 1% 1% m 0% 1% 1% 1% 1% 2% m 1%
Several times a month 1% 1% C 0% 0% 100% BCD 1% 1% 1% 1% 1% 1% 1% 0% 1% 2% m 1% 1% m 0% 1% 1% 1% 1% 2% m 1%
Once a month or less often 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%

Not at all sure 1% 1% C 0% 0% 0% 1% q 1% 0% 1% 1% 1% q 1% 1% 0% 1% nq 1% q 0% 0% 1% 1% 0% 0% 3% HijNQrVx 0%

* Table Base: LISTENS TO MUSIC

QS1Q2: On average, each of the following types of music makes up what percentage of all the music that you listen to? If you aren’t sure, please provide your best estimate. Percentages must add up to 100.

Mean Summary

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Music that I've heard before 68.89 68.89 67.66 73.18 bC 80.45 c 66.59 HpTUV 69.67 fHIMNOPRsTUVX62.10 U 66.05 HpTUV 67.47 HPTUV 67.06 HPTUV 67.59 HPTUV 65.17 htU 66.15 HpTUV 64.90 U 63.11 U 68.37 HmoPRTUVx64.62 U 67.03 HPTUV 60.96 57.31 61.79 u 66.44 htUv 64.19 U
Newly released music 17.87 17.87 D 18.98 D 13.97 12.94 18.85 17.66 22.55 FGIJKLmnoQSWx19.49 gq 19.14 18.78 18.90 20.45 GQ 20.29 GQ 20.25 GQ 21.53 FGiJKLQSw17.64 21.24 fGjklQSw 18.69 24.54 FGIJKLMNOpQrSWX25.23 FGIJKLMNOPQRSvWX22.01 FGiJKLQSW18.20 20.09 gq

Older music I haven't heard before that is new to me 13.24 13.24 E 13.37 E 12.86 e 6.61 14.55 g 12.67 15.34 Gjl 14.46 g 13.38 14.16 13.52 14.39 13.56 14.85 g 15.36 Gj 13.99 14.14 14.28 g 14.50 17.46 fGiJkLmNQrs16.20 GJLn 15.37 g 15.72 Gj

* Table Base: LISTENS TO MUSIC
Music that I've heard before

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 68.89 68.89 67.66 73.18 bC 80.45 c 66.59 HpTUV 69.67 fHIMNOPRsTUVX62.10 U 66.05 HpTUV 67.47 HPTUV 67.06 HPTUV 67.59 HPTUV 65.17 htU 66.15 HpTUV 64.90 U 63.11 U 68.37 HmoPRTUVx64.62 U 67.03 HPTUV 60.96 57.31 61.79 u 66.44 htUv 64.19 U
Median 75.00 75.00 70.00 80.00 90.00 70.00 75.00 60.00 70.00 70.00 70.00 75.00 70.00 70.00 65.00 60.00 75.00 70.00 70.00 60.00 60.00 60.00 65.00 60.00
Standard Deviation 23.53 23.53 23.01 24.38 22.90 22.96 22.72 22.41 22.73 23.14 23.25 23.67 23.45 21.78 24.03 22.42 23.45 22.30 23.62 20.56 19.73 21.41 21.54 21.78

* Table Base: LISTENS TO MUSIC
Newly released music

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 17.87 17.87 D 18.98 D 13.97 12.94 18.85 17.66 22.55 FGIJKLmnoQSWx19.49 gq 19.14 18.78 18.90 20.45 GQ 20.29 GQ 20.25 GQ 21.53 FGiJKLQSw17.64 21.24 fGjklQSw 18.69 24.54 FGIJKLMNOpQrSWX25.23 FGIJKLMNOPQRSvWX22.01 FGiJKLQSW18.20 20.09 gq
Median 15.00 15.00 15.00 10.00 5.00 20.00 15.00 20.00 20.00 15.00 15.00 15.00 20.00 20.00 20.00 20.00 15.00 20.00 15.00 20.00 23.00 20.00 20.00 20.00
Standard Deviation 15.91 15.91 15.61 16.38 15.69 15.64 15.74 15.85 15.41 16.00 15.92 16.34 16.07 15.14 16.00 15.70 15.47 15.51 15.49 15.92 14.21 15.28 14.26 14.47

* Table Base: LISTENS TO MUSIC
Older music I haven't heard before that is new to me

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 13.24 13.24 E 13.37 E 12.86 e 6.61 14.55 g 12.67 15.34 Gjl 14.46 g 13.38 14.16 13.52 14.39 13.56 14.85 g 15.36 Gj 13.99 14.14 14.28 g 14.50 17.46 fGiJkLmNQrs16.20 GJLn 15.37 g 15.72 Gj
Median 10.00 10.00 10.00 5.00 5.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 15.00 10.00 10.00 10.00
Standard Deviation 15.63 15.63 15.28 16.97 9.82 15.33 14.57 15.57 15.18 15.32 15.09 15.95 15.44 14.24 15.75 14.41 15.78 14.97 16.17 13.10 13.50 14.36 12.36 13.58

* Table Base: LISTENS TO MUSIC

QS1Q5: On which of the following devices or instruments do you regularly listen to music? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Radio (i.e., in-car or in-home radio without using a 
CD or other device) 69% 69% 69% 67% 75% 68% hR 70% HR 62% 68% hR 68% hR 66% 72% HkR 68% r 68% r 69% HR 66% 69% HR 60% 69% HR 65% 64% 68% r 77% fHijKmnPqRsTuv72% HR
Mobile phone or smart phone (e.g., through 
headphones, using a Bluetooth speaker, using its 
own speakers) 68% 68% D 74% BDe 47% 47% 70% 69% 81% FGIJKLMOQSW75% GKLqSW 72% 68% 69% 74% w 80% FGiJKLmOQSW72% 76% fGKLQSW 69% 85% FGIJKLMOPQSW69% 84% FGiJKLMOQSW85% FGIJKLMOQSW80% FGJKLoQSW65% 82% FGiJKLmOQSW
Computer (desktop or laptop) 43% 43% D 47% D 29% 21% 46% L 43% 47% L 43% 44% l 47% L 39% 51% GIjLoS 51% GIjLoS 44% 50% giLS 47% L 52% GIJLoS 42% 62% FGHIJKLMNOPQrSW63% FGHIJKLmNOPQrSW53% GIJLOS 47% 53% GIJLoS
TV 42% 42% 44% D 35% 43% 46% 43% 44% 46% 44% 46% 45% 46% 45% 49% g 47% 44% 49% 43% 60% FGHIJKLMNoPQrSvw55% GhJlnqS 49% 47% 50%
In-home sound system (e.g., boombox, stereo 
system) 33% 33% D 36% D 23% 12% 42% GJLS 34% 36% 37% 32% 39% js 34% 41% gJlS 40% JS 38% js 40% JS 36% 41% gJlS 32% 52% fGHIJKLMNOPQrS52% fGHIJKLmNOPQrS44% GhJLqS 47% GHiJLQS 44% GhJLqS
Handheld music player (e.g., portable CD player, 
MP3 player, iPod) 23% 23% D 26% D 13% 14% 29% Jls 25% 29% Jls 25% 23% 30% iJlS 24% 35% GIJLOQS 31% GIJLS 27% 33% GIJLoqS 27% 35% GIJLoqS 23% 44% FGHIJKLNOpQSw47% FGHIJKLMNOPQRSVWx34% GIJLoqS 32% js 36% GIJLOQS
An instrument being played by me or someone in 
the room with me (e.g., a concert, practicing an 
instrument) 15% 15% 16% 13% 2% 20% j 17% 18% 17% 16% 23% gIJLs 16% 21% Jl 21% iJl 19% 21% j 19% 23% gIJLs 17% 26% GhIJLoS 35% FGHIJKLMNOPQRSVWX22% Jl 22% 21% j
Record player 10% 10% 11% 8% 2% 13% 12% 9% 10% 10% 12% 11% 14% hij 12% 12% 12% 12% 13% 10% 14% 20% GHIJkLnopqS13% 17% HIJs 15% hijs
Other 3% 3% 3% 4% 0% 3% t 3% t 1% 3% 3% 4% HmnTu 3% 1% 2% 4% Hmtu 2% 4% Hmntu 2% 3% Hmt 0% 0% 2% 3% t 2%

* Table Base: LISTENS TO MUSIC

QS1Q3: Which of the following providers do you currently use to listen to music? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
YouTube (general website) 56% 56% 58% d 49% 46% 58% 57% 63% gJLqS 61% ls 57% 60% 55% 61% 64% fGJLQS 62% ls 60% 57% 68% FGiJkLmpQSv56% 68% fGJLQS 65% ls 59% 60% 61%
Spotify 40% 40% D 44% bD 24% 19% 43% 41% 51% FGIJKLOQS44% 43% 42% 40% 51% fGiJKLOQS 51% FGIJKLOQS40% 50% fGjkLOqS 43% 57% FGIJKLOQSW40% 64% FGHIJKLMNOPQSVWx59% FGIJKLOQSW51% fGjkLOqS 43% 51% fGjkLOqS
Public radio 34% 34% 34% 35% 45% 38% H 35% h 30% 34% 34% 39% Hnr 36% h 34% 33% 39% Hr 37% h 36% h 31% 38% H 37% 38% 41% Hnr 48% fGHIJLMNpQRs41% Hnr
Pandora 33% 33% d 36% D 26% 16% 37% 35% 37% 37% 34% 36% 37% 38% 36% 37% 38% 35% 36% 35% 49% FGHIJKLmNOpQRS45% gjqs 43% gJqs 49% FGHIJKLmNOpQRS42% j
Apple Music 24% 24% d 27% D 17% 7% 30% gls 24% 32% GJkLqS 28% 26% 26% 24% 28% 29% g 30% gls 31% GjLS 26% 35% GiJKLmQS 24% 41% FGIJKLMNopQSW44% FGHIJKLMNOPQSW36% GIJKLmQS 28% 36% GiJKLmQS
YouTube's paid services (e.g., YouTube Music, 
YouTube TV) 18% 18% 19% 14% 7% 23% 18% 26% GIJLqS 20% 19% 21% 19% 26% GJLS 22% 24% g 26% GiJLS 21% 29% GIJkLnQS 19% 35% FGhIJKLmNOpQSw37% FGHIJKLMNOPQSWx29% GIJkLnQS 23% 27% GJls
SoundCloud 16% 16% D 18% D 8% 0% 20% L 16% 25% GIJLOQS 18% l 16% 19% L 14% 24% GiJLoqS 24% GiJLoqS 17% 24% GiJLOqS 18% 30% FGIJKLOQSv16% 35% FGHIJKLMNOPQSVW37% FGHIJKLMNOPQSVW22% gjLs 21% l 28% FGIJKLOQS
TIDAL 4% 4% 4% 2% 0% 6% 4% 6% 4% 4% 5% 4% 7% gj 6% 5% 7% g 5% 7% 5% 8% gjl 13% FGHIJKLNOQS8% gj 11% fGhIJKLnOQS9% GIJLqS

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood



Bandcamp 2% 2% 2% 2% 0% 3% 2% 3% 2% 2% 3% 2% 3% 3% 3% 3% 2% 2% 2% 2% 6% GiJLqrS 4% jls 3% 3%
Other 16% 16% 15% 20% 22% 15% HrTu 17% HIPRTU 7% 13% Ht 14% HrTu 16% HRTU 16% HpRTU 14% Ht 14% Htu 15% HRTu 12% h 16% HRTU 9% 15% HRTU 7% 7% 14% Ht 21% HIjmnPRTUx13% H

* Table Base: LISTENS TO MUSIC

QS1Q4: From which of the following resources do you learn about new music (i.e., newly released music or older music that is new to you)? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Public radio 45% 45% 44% 46% 63% 45% 47% 45% 49% 47% 47% 50% 46% 46% 46% 47% 46% 44% 48% 46% 44% 51% 53% 46%
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 40% 40% D 45% D 25% 33% 44% 41% 53% FGiJKLQS 47% gls 43% 42% 41% 51% fGJKLqS 52% FGJKLQS 47% g 53% FGJKLQS 44% 57% FGIJKLOQSw41% 62% FGIJKLmnOQSW56% FGJKLQS 54% FGJKLQS 46% 57% FGIJKLOQSw
My peers (e.g., friends, coworkers) 39% 39% d 41% D 31% 47% 42% 40% 47% GjkLs 43% 41% 40% 38% 43% 48% GJkLoqS 40% 46% gL 41% 49% GJKLoqS 40% 54% FGIJKLmOQS52% GJKLoqS 44% 50% GjkLoqs 47% gL
Steaming platform(s) that I use (e.g., personalized 
recommendations, prebuilt playlists) 38% 38% De 43% bDE 23% 11% 42% 40% 48% fGJLQS 43% 40% 42% 38% 44% 50% FGiJkLoQSw43% 49% fGJkLQS 41% 51% FGiJKLoQSw39% 58% FGhIJKLMOQSW49% ls 51% FGiJkLQSw40% 49% GjLqS
TV show(s) (e.g., songs/music featured in a show, 
VH1, MTV) 37% 37% D 41% De 27% 13% 44% l 39% 45% GJL 42% 39% 41% 37% 43% 44% l 43% 50% GIJKLS 44% jL 50% GiJKLS 41% 62% FGHIJKLMNOPQRS56% FGhIJKLMnOqS52% fGIJKLmnoqS51% GiJkLs 52% fGIJKLmS
Someone younger than me 29% 29% e 30% E 26% e 0% 33% 31% 32% 32% 30% 32% 29% 33% 34% 31% 33% 30% 31% 29% 32% 35% 35% 35% 37% jLqs
Advertisements (e.g., an ad for a new release, 
songs/music used in an ad) 27% 27% 29% d 21% 30% 33% 28% 33% 32% 28% 34% 30% 33% 34% gj 32% 39% GiJLQS 31% 38% GJLqS 29% 47% FGHIJKLMNOQS49% FGHIJKLMNOpQrS41% fGhIJkLmOQS42% GiJLoQS 42% fGhIJkLmOQS
Directly from the artist/record label (e.g., 
newsletters, social media posts) 23% 23% D 26% D 15% 41% D 26% 24% 30% GJLQS 26% 24% 27% 22% 30% gJLqS 33% FGIJkLoQS 26% 28% ls 24% 35% FGIJKLOQSvw23% 37% FGIJkLOQSvw43% FGHIJKLMnOPQSVWX27% 25% 30% jLs
Someone older than me 21% 21% d 23% D 15% 8% 25% l 23% 28% gjLS 23% 23% 26% Ls 19% 23% 29% giJLqS 24% 26% Ls 23% 30% GiJLmqS 21% 28% Ls 34% GIJLmoQS 27% Ls 27% l 29% LS
A celebrity/influencer that I follow 15% 15% D 18% D 8% 7% 19% g 15% 24% GJKLMQSw20% GL 17% 16% 15% 17% 20% GL 19% gl 25% fGiJKLMQSW17% 25% fGJKLMQSW18% 39% FGHIJKLMNOPQRSVWX37% FGHIJKLMNOPQRSVWx23% GjkL 15% 25% GJKLMQSw
Podcast(s) 14% 14% d 16% D 9% 0% 20% l 16% 20% ijLs 15% 16% 19% 15% 23% GIJLQS 21% gIJLs 18% 22% GIJLqS 17% 23% GIJLqS 15% 33% FGHIJKLmNOPQrS32% FGHIJKLNOpQS25% GIJLoQS 24% GIJLqS 26% GIJkLoQS
Industry publications/websites (e.g., AV Club, Rolling 
Stone, Alternative Press) 10% 10% D 12% D 5% 4% 17% giJLos 12% 16% jL 12% 11% 17% GiJLos 11% 18% GIJLOqS 15% jl 12% 17% GiJLos 13% 16% jl 12% 23% GhIJLnOQS39% FGHIJKLMNOPQRSTVWX22% GhIJLnOQS19% giJLos 22% GhIJLnOQS
Other 2% 2% 2% 2% 2% 2% 2% 1% 2% 2% 2% 2% 1% 1% 4% Hijmnptuv 1% 2% 2% 2% 0% 0% 1% 2% 1%
Not at all sure 10% 10% 8% 17% BC 11% 9% HmNPRTUV10% HIMNPRTUVx4% u 6% rtUv 8% HmNpRTUV8% HNpRTUV 9% HiMNPRTUVx5% u 4% u 7% hnrTUV 4% u 8% HmNpRTUV3% 8% HmNPRTUV2% 0% 3% 7% tU 5% u

* Table Base: LISTENS TO MUSIC

QS1Q6: Do you enjoy listening to any of the following genres of music?

Like

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1172 N=1172 N=904 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1165 N=1165 N=884 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Pop 83% 83% d 85% D 77% 67% 89% 86% 91% GklMnQ 90% gm 100% FGHIKLMNOPQRSTUVWX87% 87% 85% 87% 87% 91% GklMq 87% 91% Gm 88% 96% FGhIKLMNOpQrSW94% GklMnoq 93% GKLMNoQs89% 92% GklMnq
Rock 78% 78% 78% 79% 67% 83% HOs 100% FHIJKLMNOPQRSTUVWX76% 79% 81% hO 84% HiOS 80% o 95% FHIJKLOPQRSTVX92% FHIJKLOPQRSTV74% 83% HOs 82% HO 85% HIlOS 78% 85% HO 90% fHIJLOQS 83% HO 91% FHIJkLOpQSv88% HIjLOqS
R&B 69% 69% D 72% D 57% 68% 84% GJKLMnQS70% 87% GJKLMNOQRSw100% FGHJKLMNOPQRSTUVWX75% g 75% 74% 73% 78% GQs 80% GjlMQS 83% GJKLMQS 72% 80% GlmQS 73% 82% GlmQS 95% FGHJKLMNOPQRSTVWx86% GJKLMNoQrS80% G 88% GJKLMNOQRSw
Holiday (e.g., Christmas, Halloween) 67% 67% 65% 75% bC 60% 76% GHiMN 67% 69% N 71% MN 71% MN 77% GHijMN 76% GHijMN 63% 62% 84% FGHIJKLMNPQRX77% GHiMN 75% GhMN 71% mN 100% FGHIJKLMNOPQRTUVWX80% GHijMNr 82% GHIJMNR 80% GHIJMNR 83% GHIJMNqR76% GMN
Country 64% 64% 64% 64% 59% 71% hNR 66% n 65% 69% NR 67% NR 71% hNR 100% FGHIJKMNOPQRSTUVWX65% 60% 81% FGHIJKMNPQRST71% NR 66% nr 60% 73% GHjMNQR 72% NR 80% GHIJMNQR76% GHiJMNQR79% GHIJMNQR78% GHIJMNQR
Soundtrack (e.g., showtunes, film scores, musical 
theater) 61% 61% 60% 66% 83% 80% GHIJLMNOS64% 61% 64% 64% 77% GHIJLMNoS63% 64% 66% 70% gHijl 77% GHIJLMNoS100% FGHIJKLMNOPRSTUVWX76% GHIJLMNS 68% H 82% GHIJLMNOS79% GHIJLMNS 77% GHIJLMNS 86% GHIJkLMNOpRSvx77% GHIJLMNS
Hip hop/Rap 56% 56% D 61% bD 40% 38% 60% g 54% 100% FGIJKLMNOPQRSTUVWX71% FGJKLOQSW62% Glq 58% 56% 70% FGJKLOQSW71% FGJKLOQSW61% g 71% FGJKLOQSW56% 75% FGJKLOQSW58% 83% FGIJKLMNOPQSvW89% FGIJKLMNOPQRSVWX74% FGJKLOQSW53% 75% FGJKLOQSW
Alternative (e.g., punk, indie) 51% 51% D 56% bD 33% 41% 57% LOS 60% JLOS 65% FIJLOQS 57% LOS 53% lS 62% JLOQS 47% 77% FGHIJKLOPQSVW100% FGHIJKLMOPQRSTUVWX48% 67% FGIJLOQS 54% LS 78% FGHIJKLOPQSVW47% 76% FGHIJKLOQSVW82% FGHIJKLOPQSVWx65% fiJLOQS 63% jLOS 71% FGIJKLOQS
Jazz/Swing 50% 50% 51% 46% 60% 100% GHIJKLMNOPQRSTUVWX54% 54% 61% GHJlm 54% 76% GHIJLMNOQRS56% 54% 57% 68% GHiJLMNS 72% GHIJLMNqrS66% GHJLMNS 64% GHJlM 57% 68% GHJLMNS 87% GHIJKLMNOPQRSTVx77% GHIJLMNOQRS83% GHIJLMNOPQRST78% GHIJLMNOQRSt
Classical (e.g., opera, choral, orchestra) 48% 48% 48% 48% 46% 72% GHIJLMNOQRS52% 50% 52% 50% 100% FGHIJLMNOPQRSTUVWX53% 54% 58% gHiJ 63% GHIJLMS 70% GHIJLMNoQRS60% GHIJLs 62% GHIJLms 55% 68% GHIJLMnS 85% FGHIJLMNOPQRSTVx70% GHIJLMNQrS81% fGHIJLMNOPQRSTv75% GHIJLMNOQRS
Metal 42% 42% DE 46% DE 30% 6% 45% 51% fIJLOQS 53% fIJLOQS 45% 44% 48% OS 43% 100% FGHIJKLNOPQRSTUVWX65% FGHIJKLOPQSVW40% 53% fIJLOQS 44% 65% FGHIJKLOPQSVW40% 59% FIJkLOQS 67% FGHIJKLOPQSVW52% jLOS 52% lOS 60% FgIJKLOQS
World (e.g., Latin, K-pop, Celtic) 40% 40% D 44% D 26% 49% 58% GhIJLmqS 43% 51% GJl 49% g 45% 59% GHIJLMQS 45% 51% Gjl 54% GJLS 54% GJLs 100% FGHIJKLMNOQRS51% GJl 63% GHIJLMNOQS46% 100% FGHIJKLMNOQRS100% FGHIJKLMNOQRS100% FGHIJKLMNOQRS100% FGHIJKLMNOQRS100% FGHIJKLMNOQRS
Religious (e.g., gospel, Christian) 38% 38% 38% 33% 59% d 50% GHiJMNQ 36% 41% 44% GMN 40% 50% GHJMNq 48% GHJMN 35% 36% 100% FGHIJKLMNPQRSTUVWX50% GHJMN 43% GMN 44% GMn 47% GhJMN 54% GHiJMNQr59% GHIJlMNQRs51% GHiJMNq 55% GHIJMNQr57% GHIJlMNQRS
Electronic (e.g., EDM, house, dubstep, lo-fi) 36% 36% D 39% D 26% 16% 46% gjLS 39% l 49% GIJLoS 42% L 40% l 47% GjLS 34% 55% FGhIJKLOQS56% FGhIJKLOQS42% L 56% FGhIJKLOQS45% LS 100% FGHIJKLMNOPQSTUVWX38% 72% FGHIJKLMNOPQSVWX65% FGHIJKLmOQSvW53% fGIJLOqS 49% gjLs 58% FGHIJKLOQS

* Table Base: LISTENS TO MUSIC
Dislike

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1093 N=1093 N=831 N=242 N=12 ** N=510 N=834 N=576 N=729 N=889 N=482 N=671 N=416 N=513 N=361 N=395 N=637 N=343 N=706 N=159 N=101 N=236 N=150 N=211
Total (Unweighted) N=1108 N=1108 N=833 N=253 N=18 ** N=489 N=867 N=556 N=731 N=877 N=462 N=686 N=400 N=504 N=384 N=371 N=623 N=322 N=724 N=146 N=102 N=230 N=147 N=203
Electronic (e.g., EDM, house, dubstep, lo-fi) 68% 68% 65% 76% bC 84% 62% MNPRTUX 66% HMNPRTUVX58% nRT 64% hMNPRTUVX65% HMNPRTUVX62% MNPRTuX 73% FGHIJKMNPQRTUVWX52% RT 50% RT 70% FHiKMNPQRTUVWX52% RT 62% MNPRTuX 0% 68% fHkMNPQRTUVwX35% R 49% Rt 55% RT 59% RT 51% RT
Religious (e.g., gospel, Christian) 67% 67% e 67% e 68% e 41% 57% O 70% FIKLOPQStuVWX67% FKLOpSWX62% O 66% FkLOSWX 59% O 58% O 77% FGHIJKLOPQrSTUVWX74% FhIJKLOPQSTUVWX0% 60% O 64% fOx 69% FKLOpSvWX59% O 60% O 58% O 60% O 54% O 55% O
World (e.g., Latin, K-pop, Celtic) 64% 64% 61% 75% BC 51% 49% PTUVWX 62% FHiKNPQRTUVWX55% kPRTUVWX57% FKPRTUVWX60% FKNPqRTUVWX47% PTUVWX 62% FhKNPQRTUVWX58% FKPRTUVWX53% PTUVWX 57% fKPRTUVWX0% 55% kPRTUVWX46% PTUVWX 60% FKnPRTUVWX0% 0% 0% 0% 0%
Metal 62% 62% 59% 71% BC 94% BC 63% GHMNRUX53% MNR 54% MNR 61% GHMNRUX61% GHMNRUX60% GhMNRUX64% GHMNPRtUX0% 41% M 73% FGHIJKLMNPQRsTUVWX56% MNR 63% GHMNpRUX43% M 67% GHijkMNPRTUvwX54% MNr 47% M 59% MNR 57% MNR 50% Mn
Classical (e.g., opera, choral, orchestra) 56% 56% 57% 53% 54% 32% Kuw 53% FKOPQtUVWX57% FKNOPQRsTUVWX53% FKOPQtUVWX54% FKnOPQrTUVWX0% 52% FKoPQtUVWX54% FKOPQTUVWX48% FKPUVWX 45% FKPUWX 36% KUW 45% FKPUWX 47% FKPUvWX 50% FKPUVWX 42% fKUW 21% K 37% KUW 23% K 32% K
Jazz/Swing 53% 53% 53% 55% 40% 0% 51% FIKOPQtUVWX52% FIKOPQrtUVWX43% FKPUVWX 50% FIKOPQUVWX28% Fu 49% FiKOPQUVWX55% FIKOPQRsTUVWX50% FiKOPQUVWX39% FKUVWX 34% FUW 39% FKUVWX 45% FKPUVWX 48% FKOPQUVWX41% FKUVWX 18% F 28% F 21% F 27% F
Alternative (e.g., punk, indie) 53% 53% c 48% 68% BC 59% 49% HMNPRTUX44% MNRTU 40% MNRU 47% hMNPRTUX51% GHMNPRTUvX45% MNRTU 58% FGHIJKMNPQRTUVWX27% N 0% 63% FGHIJKMNPQRTUVWX39% MNRU 51% GHMNPRTUvX27% N 59% FGHIJKMNPQRTUVWX31% N 25% N 42% MNRtU 44% MNRtU 36% mNr
Hip hop/Rap 47% 47% 43% 61% BC 62% 46% HIMNPRTUVX50% HIJMNPRTUVX0% 33% HTU 42% HINpRTUVX48% HIjMNPRTUVX49% HIJMNPRTUVX36% HTU 33% HTU 48% HIjMNPRTUVX35% HTU 49% HIJMNPRTUVX30% HU 47% HIjMNPRTUVX22% H 15% H 31% HU 56% fHIJMNPRTUVX32% HtU
Soundtrack (e.g., showtunes, film scores, musical 
theater) 42% 42% 43% d 35% 17% 24% Q 39% FKPQRTVWX44% FKoPQRSTUVWX40% FKPQRTuVWX39% FKPQRTVWX27% Qw 41% FKPQRTuVWX43% FKPQRsTUVWX40% FKPQRTVWX36% FKPQTvW 27% Qw 0% 30% QW 35% FKPQTvW 24% Q 30% Qw 28% Qw 17% Q 29% QW
Country 39% 39% 39% 37% 41% 33% LO 38% LOSvWX 40% fkLOSuVWX35% LOw 35% LOswx 34% LO 0% 42% FijkLOSuVWX46% FGIJKLOPQStUVWX22% L 35% LOw 38% LOSvWX 49% FGHIJKLOPQSTUVWX30% LO 36% LO 29% L 29% L 25% L 28% L
Holiday (e.g., Christmas, Halloween) 35% 35% D 38% D 25% 40% 28% OS 36% FjKLOPQStuVW35% FKLOpqSVW33% lOSVW 31% OSvW 27% OS 27% OS 44% FGHIJKLOPQSTUVWX44% FGHIJKLOPQrSTUVWX19% S 28% OS 28% OS 36% FKLOpqSVW0% 27% S 25% S 24% S 20% S 30% OSw
R&B 33% 33% 30% 44% BC 32% 19% IU 33% FHIJNOPRtUVX15% I 0% 27% FHIPUVX 29% FHIPUVX 29% FHIPUVX 32% FHInOPrUVX25% fHIUVX 24% HIUvx 20% hIU 32% FHInOPrUVX24% HIUvx 30% FHIoPUVX 23% hIU 8% I 17% Iu 25% HIUx 15% I
Rock 24% 24% 24% 21% 33% 20% GMNW 0% 28% FGJKlMNPQRUvWX24% GkMNuWx21% GMNW 18% GMNw 22% GMNW 6% G 10% G 31% FGIJKLMNPQRsTUVWX20% GMNW 21% GMNW 18% GMNw 25% GKMNrUWX20% GMNw 14% GM 20% GMNW 10% G 16% GMn
Pop 18% 18% 17% 23% c 33% 12% JT 15% HiJpTVx 10% Jt 11% JT 0% 15% HJpTVx 14% hJTV 17% fHIJPrTuVX15% hJTV 15% hJpTV 10% Jt 15% HJTV 11% Jt 13% JTv 4% J 9% J 8% J 12% JT 9% J

* Table Base: LISTENS TO MUSIC

QS1Q9: You indicated in a previous question that you enjoy listening to world music. Which of the following sub-genres of world music do you enjoy listening to? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=474 N=474 N=399 N=65 * N=6 ** N=340 N=396 N=337 N=393 N=433 N=333 N=335 N=253 N=320 N=235 N=474 N=368 N=265 N=363 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=428 N=428 N=351 N=67 * N=8 ** N=297 N=365 N=285 N=345 N=385 N=292 N=288 N=214 N=280 N=208 N=428 N=328 N=232 N=320 N=178 N=136 N=267 N=169 N=240
Latin (e.g., salsa, reggaeton, samba) 61% 61% 60% 72% 52% 65% 61% 64% 63% 62% 61% 65% 59% 59% 63% 61% 61% 58% 64% 59% 74% GhiJKMNoPQRsTW100% FGHIJKLMNOPQRSTUWX61% 72% GijKMNPQRTw
Caribbean (e.g., reggae, calypso) 57% 57% 60% D 44% 25% 62% T 59% T 59% T 60% T 57% t 60% T 62% T 64% T 60% T 64% T 57% t 56% 59% t 56% 47% 74% fGHIJKlNPQRST67% jPQST 63% T 100% FGHIJKLMNOPQRSTUVW
K-pop 44% 44% D 47% D 26% 18% 42% 44% W 51% fkWX 43% w 46% Wx 42% 45% W 48% WX 49% WX 47% Wx 44% w 46% Wx 56% FGIjKLPqsVWX45% Wx 100% FGHIJKLMNOPQRSUVWX54% FikpvWX 42% w 32% 36%
Celtic 38% 38% 34% 54% BC 57% 44% HRT 42% HrT 28% 36% h 37% h 44% HRT 42% HrT 37% 36% 42% HT 38% Ht 42% HrT 33% 41% HT 28% 40% ht 38% ht 100% FGHIJKLMNOPQRSTUVX42% HT
Afrobeat 30% 30% 32% d 19% 25% 37% 33% 38% p 34% 31% 36% 34% 38% 37% 36% 30% 31% 35% 32% 38% 100% FGHIJKLMNOPQRSTVWX37% 32% 39% jpq
Other 4% 4% 3% 11% BC 10% 3% 4% hu 2% 3% 3% 5% hrux 4% 2% 3% 3% 4% 4% u 2% 4% 2% 1% 3% 5% hux 1%

* Table Base: ENJOYS LISTENING TO WORLD MUSIC

QS1Q7: Which of the following is your favorite genre of music? Please select only one.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Rock 21% 21% 20% 24% 4% 19% HOTv 27% FHIJkLOPQRSTUVWX13% 16% 20% HOpTV 22% HiOPTV 17% ot 32% FHIJKLNOPQRSTUVWX24% fHILOPqrSTuVwX12% 14% 19% HOTv 18% ot 18% hOT 10% 15% 13% 16% 15%
Hip hop/Rap 13% 13% D 15% D 6% 18% 12% W 12% W 23% FGiJKLMNOPQrSvW18% FGjKLQSW 13% W 10% w 13% W 15% kqW 14% W 13% W 15% kqW 11% w 17% gKQsW 12% W 18% gKQsW 22% FGJKLnoQSW16% kqW 5% 17% gKQsW
Country 11% 11% 10% 12% 4% 9% 10% HkMnprtu 6% 8% 10% HkMnPrtu 6% 17% FGHIJKMNOPQRSTUVWX6% 7% 11% HkMnprtu 6% 10% HkMnprtu 6% 11% HKMNPRTUv5% 4% 6% 6% 7%
Pop 10% 10% 10% 7% 12% 8% 8% 11% gkM 10% 12% fgKMn 7% 9% 7% 8% 8% 12% gKMn 9% 9% 11% km 13% gkM 10% 15% FGiKlMNOQr14% fGKMno 9%
R&B 9% 9% 8% 14% c 3% 10% gmw 7% 14% GjkLMNpQWx13% GjkLMNpqWx10% gmw 9% 9% 6% 7% 13% GMNW 9% 9% 10% 10% gmnw 9% 13% gmnW 10% w 4% 8%
Alternative (e.g., punk, indie) 6% 6% 6% 4% 2% 4% 7% fkLOS 7% LOs 6% lO 6% LOs 4% 4% 7% lOs 11% FGHIJKLmOPQSVX2% 6% O 6% O 9% FKLOSVx 4% 9% fkLOSv 5% 4% 6% O 4%
Religious (e.g., gospel, Christian) 5% 5% 4% 9% C 17% C 5% hMNR 4% M 3% 5% Mnr 4% Mn 6% HMNR 6% HMNR 1% 2% 14% FGHIJKLMNPQRSTUVWX5% Mnr 5% hMNR 2% 7% GHjMNR 4% m 4% M 5% Mn 5% Mnr 4% m
Metal 4% 4% 4% 3% 5% 3% 5% i 4% 3% 3% 3% 4% 10% FGHIJKLOPQRS6% fIJklOQS 3% 4% 3% 5% 3% 5% 7% Ijoqs 6% i 5% 8% FIJKLOQS
Classical (e.g., opera, choral, orchestra) 4% 4% 3% 7% bC 0% 6% gHIJlMNr 3% 2% 3% 3% 8% GHIJLMNORSX3% 2% 2% 4% 5% Hm 5% HiJMnr 2% 3% 3% 4% 4% h 8% GHIJLMNoRSx3%
Jazz/Swing 3% 3% 2% 4% 4% 5% GHjMNrV 2% 2% 4% hM 3% 5% gHMnv 3% m 1% 2% 4% hM 3% 3% m 2% 4% hM 2% 2% 1% 6% gHjMnrtV 3%
Electronic (e.g., EDM, house, dubstep, lo-fi) 2% 2% 3% 1% 0% 3% 2% 3% l 2% 2% 3% 1% 3% 4% iL 3% 4% L 3% l 6% FGhIJkLmoQS3% 5% gIL 2% 3% 2% 4% l
World (e.g., Latin, K-pop, Celtic) 2% 2% d 3% D 0% 0% 3% 2% 4% 3% 3% 3% 2% 3% 3% 3% 6% GiJLoQs 3% 4% 3% 10% FGHIJKLMNOQRSW6% gL 7% fGIJkLmnOQSw2% 6% GjLq
Soundtrack (e.g., showtunes, film scores, musical 
theater) 2% 2% 2% 1% 0% 1% 1% 2% 1% 2% 2% 2% 1% 1% 1% 2% 3% fGIMNoVx 1% 2% 2% 1% 0% 2% 1%
Holiday (e.g., Christmas, Halloween) 1% 1% 1% 0% 19% BCD 2% hMr 1% 0% 1% 1% m 1% M 1% m 0% 1% 2% gHiMnR 1% m 2% hM 0% 2% hMr 0% 0% 1% m 3% gHMNR 1% m
Other 4% 4% 4% 4% 6% 3% 3% m 2% 3% 3% 3% 3% 1% 2% 2% 2% 4% hMu 3% 4% hm 2% 0% 2% 3% 2%
N/A - I don't have a favorite genre of music. 5% 5% 5% 5% 7% 7% 5% 5% 6% 5% 7% 6% 6% 6% 5% 6% 5% 6% 5% 4% 4% 8% 12% fGHIJLMNOpQrSTu9% js

* Table Base: LISTENS TO MUSIC

  QS1Q11: Thinking about your favorite music (genre, song, or ar st), which of the following characteris cs do you like about it the most? Please select only one.I like...

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Overall "vibe" (e.g., tempo, feeling) 19% 19% 21% d 14% 13% 20% 19% 20% 21% 20% 20% 18% 16% 24% gLMoQ 18% 21% 18% 23% lm 20% 25% lm 22% 23% m 22% 22%
Lyrics I can relate to 18% 18% 18% 19% 6% 16% 17% 19% 19% 18% 17% 19% 19% 18% 19% 16% 18% 16% 19% 21% 19% 16% 16% 14%
The artist (e.g., singer, band) performing 16% 16% 14% 20% 10% 14% 16% HoPRtuVx 11% 13% 14% 13% 14% 16% rtuv 14% 11% 11% 16% hopRtuv 10% 16% hopRtuv 9% 9% 10% 14% 11%
The music's genre 12% 12% 11% 14% 43% BCD 13% 11% 10% 12% 11% 14% 14% 12% 10% 13% 13% 14% hnr 10% 13% 10% 10% 13% 16% hnr 17% gHjNR
The rhythm/beat 11% 11% 12% 10% 4% 12% 12% 13% 12% 11% 11% 10% 11% 11% 11% 12% 11% 15% lS 10% 12% 12% 12% 10% 12%
Clean lyrics (e.g., no curse words, appropriate 
themes) 7% 7% 6% 11% C 5% 7% N 6% N 5% n 5% N 7% mN 7% N 9% gHIMNRw 4% 2% 13% FGHIJKMNPQRstuWX7% N 7% N 4% 8% HIMNrw 6% n 5% 8% mN 4% 6% N
The instrumentals (e.g., instruments used, chords, 
key) 7% 7% 6% 8% 6% 7% o 8% lOv 6% 5% 6% 8% ilOv 5% 9% hILOSV 9% hILOSV 4% 6% 6% o 9% hILOSV 5% 6% 4% 4% 7% 5%
It's well-known or very popular 4% 4% D 5% D 1% 11% D 6% 4% 6% 5% 4% 4% 5% 6% 5% 5% 6% 4% 5% 4% 5% 11% fGhIJKLmNOQrS9% GJklQS 8% 6%

Explicit lyrics (e.g., uses curse words, adult themes) 4% 4% 5% 3% 0% 3% 4% w 7% FGjKLnOQSVW5% fkSW 5% kSW 2% 4% w 5% sW 4% w 3% w 5% sW 3% 4% W 2% 4% w 5% W 3% 0% 6% fkSW
It's unknown or not very popular 1% 1% 1% 0% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 3% fGjLmQs 1% 2% 1%
Other 2% 2% 2% 1% 0% 1% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1% 1% 0% 1% 2% 1%

* Table Base: LISTENS TO MUSIC

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood



QS1Q8: Which of the following is your least favorite genre of music? Please select only one.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Hip hop/Rap 18% 18% 17% 24% C 24% 17% HImNpRTUvX20% HIjMNoPRTUVX0% 12% HU 16% HiNRTUX 18% HIMNPRTUVX20% HIjMNoPRTUVX12% HU 10% HU 14% HRU 12% HU 19% HIMNPRTUVX9% Hu 18% HIMNPRTUVX8% H 3% H 11% HU 21% HIMNPRTUVX9% Hu
Religious (e.g., gospel, Christian) 16% 16% 16% 15% 12% 16% LO 18% LOS 19% kLOS 16% LO 16% LO 14% O 11% O 23% FgIJKLOQSuv22% FgIJKLOQSuv0% 18% LOS 16% LO 22% fijKLOqS 13% O 18% LO 14% O 16% lO 18% lO 17% lO
Metal 15% 15% 15% 16% 18% 15% GMNR 11% M 14% MN 15% GMNr 14% gMNr 15% gMNr 17% GMNRT 0% 8% M 20% GHIJkMNPRT13% Mn 16% GMNRt 10% M 19% GhjMNpRT9% M 13% M 17% GMNRt 15% Mn 14% Mn
Country 8% 8% 8% 7% 5% 6% L 10% fLOsW 11% FLOSWx 9% LOw 8% Low 7% L 0% 11% FLOqSWx 12% FkLOQSWX5% L 8% L 7% L 11% fLOsWx 7% L 8% L 7% L 7% L 3% L 6% L
Classical (e.g., opera, choral, orchestra) 5% 5% 6% 3% 0% 2% K 5% FKUw 7% FKPQtUWx5% FKUw 6% FKpUw 0% 6% FKpqtUW 6% FKpUw 5% FKUw 5% FKUw 3% K 3% Ku 4% Ku 5% FKU 2% K 0% 4% Ku 1% k 3% K
Electronic (e.g., EDM, house, dubstep, lo-fi) 5% 5% 5% 4% 7% 6% R 5% R 6% Rt 6% R 5% R 5% R 6% R 5% R 6% R 6% R 5% R 5% R 0% 6% Rt 2% R 9% RT 5% R 8% Rt 6% R
Jazz/Swing 4% 4% 5% 3% 0% 0% 3% F 7% FGkQSV 4% F 5% F 3% F 5% F 5% F 4% F 4% F 4% F 3% F 4% F 3% F 5% F 4% F 3% F 2% F 5% F
World (e.g., Latin, K-pop, Celtic) 3% 3% 3% 5% 0% 4% PTuVWX 3% PtVwX 4% PTUVWX 4% PTuVWX 4% PTuVwX 4% PTuVWX 4% PTuVwX 3% PtVwX 4% PTuVWX 4% PTuVWX 0% 3% PtuVwX 5% PTUVWX 3% PtVwX 0% 0% 0% 0% 0%
Alternative (e.g., punk, indie) 3% 3% 2% 6% C 0% 3% Nv 3% N 3% N 3% N 3% N 4% NrV 5% NRV 3% N 0% 5% NRV 3% N 4% Nv 2% N 4% Nrv 2% N 2% N 1% n 3% N 3% N
Holiday (e.g., Christmas, Halloween) 3% 3% 3% d 1% 9% D 4% S 3% S 3% S 3% S 3% S 4% S 3% S 5% qS 5% lqS 3% S 4% S 2% S 4% S 0% 4% S 5% S 4% S 2% S 5% lqS
Rock 2% 2% 1% 3% c 0% 2% G 0% 3% Gjnq 2% G 1% G 2% G 2% G 1% G 1% G 2% G 2% G 1% G 3% Gjnq 2% G 3% Gnqw 4% GjNqw 1% G 0% 1% G
Soundtrack (e.g., showtunes, film scores, musical 
theater) 1% 1% 2% 0% 0% 1% q 2% Q 2% Q 2% Q 1% Q 1% q 2% Q 3% Q 2% Q 1% Q 2% Q 0% 2% Q 1% Q 4% FgJKoQS 2% Q 3% fkQ 2% Q 4% FgJKoQS
R&B 1% 1% 1% 1% 4% 1% i 1% I 0% 0% 1% I 1% 1% i 1% I 1% i 0% 1% I 1% I 1% I 1% I 1% I 1% I 0% 1% I 0%
Pop 0% 0% 0% 0% 0% 1% j 0% 1% j 0% 0% 0% 0% 1% J 0% j 1% J 0% 1% j 1% j 0% 1% J 1% J 0% 0% 0%
Other 3% 3% 3% 2% 17% BCD 5% 3% 4% 3% 3% 4% 4% 5% j 4% 6% gJ 5% j 4% 6% gj 3% 5% 8% GhIJlnS 5% 6% j 8% GhIJlnS
N/A - I don't have a least favorite genre of music. 12% 12% 12% 9% 4% 18% gj 13% 17% gj 15% 13% 17% g 16% 16% 16% 23% GIJLmNQS 19% GJq 14% 18% gj 15% 27% FGHIJKLMNpQrSw26% GhIJkLmNQS22% GIJlnQS 17% 20% GJq

* Table Base: LISTENS TO MUSIC

  QS1Q12: Thinking about your least favorite music (genre, song, or ar st) which of the following characteris cs do you dislike about it the most? Please select only one.I dislike...

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Overall "vibe" (e.g., tempo, feeling) 20% 20% 20% 18% 5% 17% 20% 21% 20% 19% 17% 18% 22% 20% 19% 20% 19% 17% 18% 21% 15% 19% 17% 19%

Explicit lyrics (e.g., uses curse words, adult themes) 19% 19% 16% 30% BC 30% 22% HiMNRTU 19% HMNRtu 8% 17% HmNR 19% HMNRt 22% HiMNRTU 23% gHIjMNRTU12% 12% 25% gHIJMNpRTU19% HMNRt 20% HMNRTu 10% 23% HIjMNRTU 11% 11% 19% HMNRt 27% gHIjMNpRTU21% HMNRTu
Lyrics I cannot relate to 18% 18% 17% 20% 35% 19% 18% 19% 18% 18% 18% 18% 20% 20% 17% 18% 18% 19% 17% 16% 22% 21% 20% 20%
The music's genre 14% 14% 15% 12% 8% 12% Ow 15% LOpsvWX 14% lOWx 14% OWx 13% OW 12% Ow 10% 14% OWx 16% fLOPsuVWX7% 11% o 13% OW 17% fkLOPSuVWX12% Ow 13% ow 9% 10% 6% 8%
The rhythm/beat 7% 7% 8% 6% 0% 7% 7% 8% 8% 8% 8% 8% 7% 8% 8% 7% 7% 7% 8% 5% 8% 7% 7% 8%
The instrumentals (e.g., instruments used, chords, 
key) 7% 7% 7% 4% 3% 6% 6% 9% fgKopSv 7% 7% 5% 7% 8% 6% 5% 5% 6% 6% 6% 6% 9% 5% 4% 7%
It's unknown or not very popular 4% 4% 4% 3% 0% 4% 4% 6% g 4% 5% 5% 4% 5% 4% 5% 7% gil 5% 7% gil 4% 8% fGILns 5% 4% 5% 4%
Clean lyrics (e.g., no curse words, appropriate 
themes) 3% 3% 3% 1% 4% 3% 2% 5% GQwx 3% g 3% 3% 3% g 3% 3% 3% 3% 2% 3% 4% Gq 5% Gqw 3% 3% 1% 1%
The artist (e.g., singer, band) performing 3% 3% 3% 2% 4% 3% 3% 3% 3% 3% 4% 3% 3% 3% 4% 3% 3% 5% 3% 3% 5% 3% 2% 4%
It's well-known or very popular 1% 1% 1% 2% 4% 2% 1% 1% 1% 1% 2% 1% 1% 2% 2% 2% 2% 2% 1% 3% gimS 4% GhijlMS 1% 1% 1%
Other 4% 4% 5% 2% 8% 6% 5% 5% 5% 5% 6% 5% 7% 6% 7% 6% 5% 7% 5% 9% ghiJlqs 9% 8% hjlqs 10% ghijlqs 6%

* Table Base: LISTENS TO MUSIC

QS1Q20: How much more or less likely are you to shop with or use a brand given each of the following situations?

The brand's advertisement(s) features a song that I like

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
More likely (Net) 44% 44% D 48% D 32% 51% 48% 46% 50% 48% 47% 46% 46% 51% 50% 53% gl 52% 48% 53% gl 48% 57% fGijklw 55% 58% FGhIJKLnQSW45% 52%

Much more likely 15% 15% D 18% D 7% 19% 19% 16% 21% g 17% 17% 18% 17% 21% g 20% 23% GiJLs 22% Gijl 19% 27% FGhIJKLnQS18% 29% FGhIJKLnQS33% FGHIJKLMNoPQSvw23% Gijl 22% 24% Gijl
Somewhat more likely 29% 29% 30% 25% 32% 29% 30% 29% 31% u 30% u 28% 30% 29% 30% 30% 30% 29% 26% 31% u 28% 21% 35% rUW 23% 28%

Neither more nor less likely 47% 47% 43% 61% BC 49% 45% tv 46% HorTV 39% 44% v 43% v 46% hortV 46% HorTV 41% 43% 39% 41% 43% 39% 44% v 36% 38% 36% 45% 43%
Less likely (Net) 9% 9% 9% 7% 0% 8% 8% 11% lnvX 8% 9% x 8% 7% 8% 7% 8% 7% 9% 8% 8% 8% 8% 6% 9% 5%

Somewhat less likely 5% 5% 6% 3% 0% 5% 4% 6% 5% 6% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 7% 4%
Much less likely 3% 3% 4% 3% 0% 2% 3% v 5% sVX 3% 4% vx 3% 3% 3% 2% 3% 2% 3% v 2% 2% 2% 3% 1% 2% 1%

* Table Base: LISTENS TO MUSIC
A musical artist (i.e., a solo musician or band) that I like becomes the brand's spokesperson

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
More likely (Net) 37% 37% De 42% DE 24% 9% 43% g 37% 46% Gjklw 42% g 40% 39% 40% 43% 43% 44% g 46% Gw 42% 49% GJKLSW 40% 58% FGHIJKLMNOPQSWX56% FGhIJKLMNopQSWx48% Gjklsw 36% 44%

Much more likely 12% 12% D 15% D 6% 0% 16% 13% 19% GjLs 15% 14% 14% 13% 19% GjLs 16% 18% Gjl 18% gl 15% 20% GiJkLs 14% 20% gl 29% FGHIJKLMNOPQrSW20% GjLs 13% 21% GiJkLs
Somewhat more likely 25% 25% d 27% D 18% 9% 27% 24% 27% 28% 26% 25% 26% 24% 26% 26% 28% 27% 29% 26% 38% FGHIJKLMNOPQrSvWX27% 29% 23% 24%

Neither more nor less likely 55% 55% 50% 70% BC 84% bC 49% TU 56% fHInOPRTUV45% 49% TU 52% HRTU 55% HopRTUv 53% HpRTU 52% hrTU 50% TU 47% tu 47% tu 52% HRTU 44% 52% HRTU 37% 36% 46% 56% hrTU 51% TU
Less likely (Net) 8% 8% 8% 6% 6% 8% 7% 9% mQ 8% q 8% q 6% 7% 5% 8% 9% q 8% 5% 7% 7% 5% 8% 6% 8% 5%

Somewhat less likely 5% 5% 5% 4% 6% 5% 5% 6% m 6% m 5% 5% 5% 3% 5% 6% 5% 4% 6% 5% 3% 4% 3% 7% mx 3%
Much less likely 3% 3% 3% 2% 0% 2% 2% 3% Q 3% q 3% q 2% 3% q 3% 3% q 3% q 3% q 1% 2% 3% 2% 4% Q 3% 2% 2%

* Table Base: LISTENS TO MUSIC
A non-musical celebrity (e.g., movie star, athlete, socialite) that I like becomes the brand's spokesperson

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
More likely (Net) 24% 24% D 28% D 11% 10% 29% g 24% 34% GIJLQSW 27% 26% 28% 25% 32% GjLw 30% G 31% Glw 34% GIJLQsW 27% 34% GIJLqsW 27% 45% FGHIJKLMNOPQrSvWX43% FGIJKLmNOQSW35% GIJLqsW 22% 33% Gjlw

Much more likely 8% 8% D 10% D 3% 0% 11% 8% 12% Gl 10% 9% 11% 9% 14% GijL 13% Gl 13% Gl 14% GIJLqs 10% 15% GIJLqS 10% 21% FGHIJKLmNoQSW28% FGHIJKLMNOPQRSVWX14% GijL 11% 14% Gl
Somewhat more likely 16% 16% D 18% D 8% 10% 18% 15% 21% GjLW 17% 16% 17% 16% 18% 17% 18% 20% w 17% 19% w 17% 24% GijkLqW 15% 20% w 11% 19%

Neither more nor less likely 60% 60% 56% 76% BC 71% 55% TU 60% HMNOPRTUVx50% 57% hpRTU 58% HnPRTU 57% hprTU 61% fHMNOPRTUVX53% u 53% u 53% u 50% 58% HPRTU 48% 59% HmnoPRTUv44% 41% 51% 61% hpRTU 52%
Less likely (Net) 16% 16% 17% 13% 19% 16% 16% 16% 17% 16% 15% 14% 16% 18% 17% 16% 15% 17% 14% 11% 16% 14% 17% 15%

Somewhat less likely 10% 10% 11% 8% 0% 10% 10% 11% 12% lS 11% 10% 8% 10% 11% 10% 10% 10% 11% 8% 8% 9% 9% 12% 11%
Much less likely 6% 6% 6% 5% 19% bcd 6% 6% 5% 5% 5% 5% 6% 5% 7% 7% 6% 5% 6% 5% 3% 7% 5% 6% 5%

* Table Base: LISTENS TO MUSIC
The brand supports social initiatives related to music (e.g., donates to local music venues, creates scholarships for up-and-coming musicians)

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
More likely (Net) 40% 40% D 46% bDe 23% 16% 47% 42% 50% GjLs 46% 43% 45% 41% 48% gl 50% GjL 46% 54% fGiJKLoQS 45% 53% GJkLqS 44% 65% FGHIJKLMNOpQRSW63% FGHIJKLMNOQrSW57% FGIJKLmOQS47% 57% FGIJKLmOQS

Much more likely 15% 15% D 17% D 5% 0% 19% 16% 21% gjL 18% 16% 19% 15% 20% 20% 23% GiJLS 23% GiJLS 18% 24% GiJLqS 17% 29% FGhIJKLMNQS34% FGHIJKLMNOPQrS26% fGIJkLnQS 23% gjl 26% fGIJkLQS
Somewhat more likely 26% 26% D 29% D 17% 16% 28% 26% 29% o 29% o 27% 26% 26% 28% 30% O 23% 31% O 27% 29% 27% 35% GjklOw 29% 30% o 24% 31% o

Neither more nor less likely 49% 49% C 43% 67% BC 84% BC 44% TUv 49% HMNPRTUVX39% Tu 44% TUv 46% HPrTUVX 47% HPrTUVX 49% HMnPRTUVX41% TU 42% TU 44% TU 39% Tu 46% hprTUVx 39% Tu 47% HPRTUVX 28% 28% 36% 47% TUv 37%
Less likely (Net) 11% 11% 11% 11% 0% 9% 9% 11% x 9% 10% 8% 10% 11% 8% 10% 8% 9% 9% 9% 8% 9% 7% 6% 6%

Somewhat less likely 6% 6% 5% 8% 0% 6% W 5% w 7% Wx 6% W 6% W 5% w 6% Wx 7% Wx 4% 6% W 4% 6% W 6% W 6% W 6% w 5% 4% 1% 3%
Much less likely 5% 5% 6% 3% 0% 3% 4% 5% 4% 5% 3% 3% 4% 4% 4% 4% 3% 3% 3% 2% 4% 3% 5% 3%

* Table Base: LISTENS TO MUSIC

QS1Q19: How much do you agree or disagree with each of the following statements?

I like finding music that other people have not discovered yet. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Agree (Net) 62% 62% DE 66% DE 49% 30% 69% LS 64% 75% fGIJLOQS 66% L 64% 70% gjLS 60% 74% GIJLOQS 76% FGIJkLOQS66% 74% GIJLOQS 65% 78% FGIJKLOQS61% 83% FGhIJKLmOpQSW87% FGHIJKLMNOPQrSVWx76% fGIJLOQS 70% Ls 77% fGIJLOQS

Strongly agree 23% 23% D 25% D 14% 7% 26% 25% 32% GJkLQS 27% 24% 26% 23% 29% l 30% gjLQS 28% 29% l 24% 34% FGIJKLQS 24% 35% fGiJkLQS 49% FGHIJKLMNOPQRStVWX30% l 27% 34% fGiJkLQS
Somewhat agree 40% 40% 41% 35% 23% 43% l 40% 43% l 39% 40% 44% Ls 36% 45% LS 46% gijLoS 38% 45% LoS 41% 44% ls 37% 47% Ls 38% 47% LoS 43% 43%

Disagree (Net) 38% 38% 34% 51% BC 70% BC 31% hNRTUvx 36% HkMNPRTUVX25% tU 34% HMNPRTUVX36% HkMNPRTUVX30% nRTU 40% FHIKMNPRTUVWX26% tU 24% U 34% HMNPRTUVX26% tU 35% HMNPRTUVX22% u 39% FHKMNPRTUVwX17% 13% 24% U 30% TU 23% u
Somewhat disagree 25% 25% 22% 32% bC 51% bC 24% HmNRTU 24% HMNRTU 17% 25% HMNRTU 24% HMNRTU 22% hrtU 28% HkMNPRTUVX17% 18% 26% HMNRTU 20% u 25% HMNRTU 16% 26% HMNpRTUvx15% 11% 19% 23% U 19%
Strongly disagree 13% 13% 11% 19% bC 19% 7% u 11% FkNPRTUVX8% tUx 9% pTUvx 12% FhkNPRTUVwX8% tu 12% FhkNPRTUVwX9% TUx 6% 9% TUx 5% 11% fNPRTUVX 6% 13% FHiKmNoPRTUVwX3% 2% 5% 6% 4%

* Table Base: U.S. RESPONDENTS
I stop listening to certain songs or artists after they become mainstream or too popular. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Agree (Net) 31% 31% 33% 26% 32% 33% 30% 39% GJLQSW 34% 31% 36% gs 31% 37% Glsw 37% GjLqSw 37% Glsw 37% Gjlqsw 31% 41% FGIJLQSW 30% 43% fGiJLQSW 48% FGIJkLmnopQSVW35% 28% 38% glsw

Strongly agree 10% 10% 11% 8% 23% 12% 10% 15% GJkLSW 12% 10% 11% 10% 13% 13% 15% Gjlsw 14% g 12% 18% FGIJKLQSW10% 20% FGIJKLmnQSW23% FGhIJKLMNoPQSvW14% gw 8% 16% Gjlsw
Somewhat agree 21% 21% 22% 18% 8% 21% 21% 23% 22% 21% 26% gQs 21% 24% 25% q 22% 23% 19% 24% 20% 24% 25% 20% 20% 22%

Disagree (Net) 69% 69% 67% 74% 68% 67% RtU 70% HkMNOPRTUx61% 66% RtU 69% HnpRTU 64% u 69% HmNopRTUx63% u 63% u 63% u 63% u 69% HnpRTU 59% 70% HkmNopRTUx57% 52% 65% U 72% HmnopRTUx62%
Somewhat disagree 38% 38% 38% 39% 28% 38% rU 40% hnRTU 34% 38% rU 38% rtU 36% u 40% hnRTU 36% u 34% 36% u 36% u 38% U 31% 39% rtU 30% 25% 38% U 37% u 39% U
Strongly disagree 30% 30% 29% 35% 41% 29% 30% 27% 28% 30% x 27% 29% 27% 28% 27% 27% 31% x 27% 31% x 27% 27% 27% 35% X 23%

* Table Base: U.S. RESPONDENTS
I don't like today's popular music. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Agree (Net) 54% 54% 52% 61% c 63% 53% htvwX 53% htuvwX 46% 50% x 49% 57% HiJlnPsTUVWX50% x 50% x 49% 56% HJnPTUVWX47% 52% htvwX 51% x 50% x 43% 43% 44% 42% 42%

Strongly agree 19% 19% 18% 22% 21% 18% x 17% x 15% 15% 15% 19% X 17% x 16% 15% 20% hiJpwX 15% 18% X 18% x 18% X 18% 19% x 15% 12% 11%

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood



Somewhat agree 35% 35% 33% 39% 42% 35% tU 36% TU 32% 35% tU 34% tu 38% hTUv 33% u 34% tu 34% tu 36% TU 33% 34% tu 32% 33% u 25% 24% 29% 30% 31%
Disagree (Net) 46% 46% 48% d 39% 37% 47% 47% 54% fgKOq 50% k 51% KO 43% 50% k 50% 51% ko 44% 53% KO 48% 49% 50% k 57% fgKOq 57% gKO 56% fgKOq 58% fgKOq 58% FGiKlmOQrs

Somewhat disagree 30% 30% 32% 26% 26% 30% 31% 33% O 33% O 34% O 29% 33% o 31% 33% O 26% 33% o 31% 30% 32% o 33% 33% 35% O 36% o 38% fkO
Strongly disagree 15% 15% 16% 13% 12% 17% 16% 21% gK 17% 17% 14% 17% 19% 18% 18% 19% 16% 19% 18% 25% fGijKlq 24% gK 21% k 22% k 21% k

* Table Base: U.S. RESPONDENTS
The music I listen to reflects who I am. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Agree (Net) 85% 85% e 87% De 80% 65% 86% 85% 86% 86% 85% 87% 86% 87% 87% 88% 87% 87% 88% 85% 86% 88% 89% 87% 89%

Strongly agree 34% 34% D 39% bD 18% 17% 37% 35% 37% 36% 33% 36% 33% 40% jls 41% gJLS 38% 35% 37% 41% JLs 33% 36% 43% jls 35% 36% 38%
Somewhat agree 51% 51% 48% 62% BC 48% 50% 51% 49% 49% 51% 52% 53% n 48% 47% 50% 52% 50% 47% 52% 51% 46% 54% 51% 52%

Disagree (Net) 15% 15% 13% 20% C 35% bc 14% 15% 14% 14% 15% 13% 14% 13% 13% 12% 13% 13% 12% 15% 14% 12% 11% 13% 11%
Somewhat disagree 12% 12% 11% 16% c 35% BC 12% 13% 12% 12% 12% 11% 11% 11% 12% 11% 10% 11% 10% 12% 12% 10% 10% 9% 9%
Strongly disagree 3% 3% 2% 4% 0% 2% 2% 3% 2% 3% N 2% 3% n 2% 1% 1% 2% 2% 2% 3% n 2% 1% 1% 4% N 1%

* Table Base: U.S. RESPONDENTS
I am usually the one who introduces my friends and family to new music. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Agree (Net) 51% 51% DE 57% BDE 33% 8% 56% 52% 65% FGIJKLOQSw56% ls 53% 54% 50% 65% FGIJKLOQSw67% FGIJKLOQSW52% 62% GJkLOQS 53% 68% FGIJKLOQSW50% 72% FGIJKLOpQSW79% FGHIJKLMNOPQRSVWX65% FGIJKLOQSw55% 66% FGIJKLOQSw

Strongly agree 19% 19% D 21% D 10% 0% 24% lS 20% 27% GJLQS 22% s 20% 24% lS 19% 27% GJLqS 26% gjLqS 23% s 23% s 20% 30% fGIJkLopQS18% 29% GJLQS 44% FGHIJKLMNOPQRSTVWX26% LS 23% 30% GiJLQS
Somewhat agree 33% 33% D 36% De 23% 8% 32% 31% 38% GKlO 33% 33% 30% 31% 38% GKlO 41% FGIJKLOQSw28% 38% GKlO 32% 37% kO 33% 43% FGiJKLOQSw35% 40% fGKlOqs 31% 36%

Disagree (Net) 49% 49% C 43% 67% BC 92% BC 44% HMNRTUVX48% HMNPRTUVX35% U 44% HMNRTUVX47% HMNPRTUVX46% HMNpRTUVX50% HiMNPRTUVX35% U 33% U 48% HMNPRTUVX38% tU 47% HMNPRTUVX32% U 50% HiMNPRTUVX28% 21% 35% U 45% hmNRTUvx34% U
Somewhat disagree 31% 31% 28% 39% BC 20% 30% mnrU 32% hMNRtUVX27% u 31% MNRUvx 31% MNRUvx 31% MNRUvx 31% MNRUvx 24% 24% 31% mnrU 27% u 29% rU 23% 31% MNRUvx 24% 18% 24% 29% u 23%
Strongly disagree 18% 18% 15% 28% BC 72% BCD 14% HNTU 17% HMNPRTUvx9% u 13% HnTU 16% HMNPRTUvx15% HNrTU 19% fHIMNPRTUVX11% TU 9% tU 18% HiMNPRTUvx11% TU 18% HIMNPRTUVX10% tU 19% fHIMNPRTUVX4% 3% 11% TU 17% HNrTU 11% tU

* Table Base: U.S. RESPONDENTS
I prefer to listen to music by myself. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Agree (Net) 73% 73% 74% 70% 82% 73% 74% 74% 73% 73% 72% 72% 76% 75% 75% 73% 74% 78% lx 74% 79% x 74% 73% 70% 69%

Strongly agree 30% 30% 32% d 24% 36% 31% 30% 35% jLSW 31% 29% 31% w 27% 32% w 35% jLSW 31% w 33% w 33% lW 36% gjLSW 28% 37% LsW 43% FGIJKLmopqSW34% lW 23% 32%
Somewhat agree 43% 43% 42% 46% 46% 42% u 44% U 39% 43% u 43% U 41% 44% U 44% U 40% 44% U 40% 42% u 42% u 46% hUx 42% 31% 39% 47% U 37%

Disagree (Net) 27% 27% 26% 30% 18% 27% 26% 26% 27% 27% 28% 28% r 24% 25% 25% 27% 26% 22% 26% 21% 26% 27% 30% 31% rt
Somewhat disagree 23% 23% 23% 25% 18% 23% 23% 22% 23% 23% 24% 24% 22% 22% 20% 23% 22% 19% 22% 18% 21% 21% 24% 27% oRt
Strongly disagree 4% 4% 3% 5% 0% 4% 3% 4% 4% 4% 4% 5% m 2% 3% 5% m 4% 3% 3% 4% 3% 5% 5% 6% m 3%

* Table Base: U.S. RESPONDENTS
I like to listen to music I've heard before more than new music (i.e., newly released or older songs that I have never heard before). [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Agree (Net) 80% 80% 81% 78% 70% 80% 80% 78% 78% 79% 80% 79% 79% 80% 79% 78% 81% 78% 78% 80% 82% 80% 74% 79%

Strongly agree 32% 32% 33% 27% 42% 29% 30% 31% 30% 30% 31% 32% 31% 31% 32% 28% 31% 31% 33% 30% 35% 28% 26% 27%
Somewhat agree 48% 48% 48% 50% 29% 52% s 49% 47% 49% 48% 48% 47% 48% 50% 47% 51% 49% 47% 45% 50% 47% 52% 48% 52%

Disagree (Net) 20% 20% 19% 22% 30% 20% 20% 22% 22% 21% 20% 21% 21% 20% 21% 22% 19% 22% 22% 20% 18% 20% 26% 21%
Somewhat disagree 17% 17% 16% 18% 30% 17% 17% 18% 18% 17% 17% 18% 17% 18% 17% 18% 16% 18% 18% 17% 17% 16% 23% 18%
Strongly disagree 4% 4% 3% 4% 0% 3% 4% 4% 4% 4% 3% 4% 4% 2% 4% 3% 3% 4% 4% 3% 1% 4% 4% 3%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to listen to music without ads. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Agree (Net) 55% 55% DE 60% bDE 37% 13% 58% 55% 66% FGIJLQS 58% 56% 60% 54% 64% fGiJLQS 67% FGIJkLoQSw60% 64% GJLQS 55% 71% FGIJKLOpQSWx56% 76% FGhIJKLMnOPQSVWX76% FGhIJKLmOPQSvWX64% GjLqs 58% 62% gl

Strongly agree 22% 22% D 26% D 10% 11% 26% L 23% 30% GIJkLQS 24% l 24% 24% 20% 30% GijLQS 31% GIJkLQS 25% l 30% GjLQS 23% 35% FGIJKLOQSw22% 39% FGIJKLOpQSWx40% FGhIJKLmOpQSWx30% gLqs 25% 27% l
Somewhat agree 33% 33% E 34% dE 27% e 3% 31% 32% 36% 33% 32% 36% 35% 34% 36% 35% 34% 32% 37% 33% 37% 36% 34% 32% 35%

Disagree (Net) 45% 45% c 40% 63% BC 87% BC 42% HmNRTU 45% HMNPRTUVx34% tu 42% HmNRTU 44% HMNPRTUv40% nRTU 46% HMNPRTUVx36% Tu 33% t 40% nRTU 36% rTU 45% HMNPRTUv29% 44% HMNPRTUv24% 24% 36% Tu 42% nRTU 38% rTU
Somewhat disagree 24% 24% 21% 33% BC 50% bC 24% nRTu 25% hmNRTU 19% 24% hmNRTU 24% nRTu 22% Rt 25% HMNRTU 19% 18% 22% rt 21% 23% RTu 15% 23% RTu 14% 15% 21% 22% 23% rt
Strongly disagree 21% 21% 19% 30% BC 36% 19% Tu 21% HNpRTUx 15% 18% Tu 21% HNpRTUx 18% tu 20% HNpRTUx 17% t 15% 18% tu 15% 22% HNPRTUvx14% 22% HNPRTUvx10% 10% 15% 21% TU 14%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch TV shows without ads. [BASE: WATCHES TV SHOWS]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1310 N=1042 N=811 N=217 N=11 ** N=527 N=815 N=568 N=718 N=855 N=495 N=666 N=431 N=519 N=386 N=423 N=641 N=364 N=709 N=191 N=131 N=270 N=165 N=244
Total (Unweighted) N=1331 N=1043 N=791 N=232 N=16 ** N=492 N=827 N=533 N=701 N=830 N=462 N=659 N=402 N=492 N=390 N=377 N=612 N=327 N=711 N=160 N=120 N=242 N=154 N=217
Agree (Net) 48% 51% D 55% De 37% 23% 56% 53% 63% fGIJkLOQS 53% 52% 56% 51% 61% GiJLQs 60% GIJLQS 54% 62% GIJLoQS 52% 66% FGIJKLOQSw53% 71% FGIJKLmnOQSW72% FGIJKLmnOQSW62% GiJLQs 56% 62% GiJLQs

Strongly agree 17% 19% D 22% D 7% 12% 23% s 19% 26% GIJLqS 19% 20% 21% 19% 22% 24% S 25% lS 26% giLS 21% 29% GIJkLQS 18% 35% FGIJKLMNopQSvWx37% FGhIJKLMNOpQSvWx25% s 21% 25% s
Somewhat agree 32% 32% 33% 29% 11% 32% 33% 36% o 34% 32% 34% 33% 39% jOq 37% o 29% 36% o 31% 38% o 35% 36% 35% 37% 35% 37% o

Disagree (Net) 52% 49% 45% 63% BC 77% c 44% hRTU 47% HMNPRTUVX37% 47% HmNPRTUvx48% HMNPRTUVX44% hRTU 49% HMNPRTUVX39% tu 40% tu 46% HpRTU 38% 48% HMNPRTUVX34% 47% HmNPRTUvx29% 28% 38% 44% rTU 38%
Somewhat disagree 28% 26% 24% 35% BC 44% 25% u 26% mntU 22% 28% HMNPRTUvx26% mntU 23% u 27% hMNprTU 20% 20% 26% U 21% 26% mntU 20% 26% mntU 18% 14% 21% 23% 21%
Strongly disagree 24% 23% 21% 28% c 32% 19% rt 22% HRTu 16% 19% 22% HRT 21% hRT 21% hRT 20% rt 19% rt 21% Rt 17% 22% hRT 13% 21% hRT 12% 14% 17% 22% rt 17%

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch movies without ads. [BASE: WATCHES MOVIES]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1213 N=982 N=770 N=196 N=11 ** N=491 N=774 N=558 N=688 N=811 N=462 N=619 N=423 N=518 N=362 N=414 N=612 N=374 N=657 N=185 N=123 N=260 N=158 N=236
Total (Unweighted) N=1210 N=967 N=739 N=209 N=15 ** N=448 N=771 N=524 N=661 N=777 N=429 N=612 N=388 N=480 N=359 N=371 N=579 N=325 N=647 N=155 N=117 N=234 N=147 N=213
Agree (Net) 55% 56% De 61% DE 40% 23% 60% 59% 67% fGIJkLoQS 59% 58% 59% 55% 68% fGIJKLoQS 66% GIJkLqS 59% 66% GiJkLqS 59% 71% FGIJKLOQSw58% 76% FGhIJKLnOpQSvWx74% FGIJKLOQSw64% l 59% 66% jL

Strongly agree 19% 21% D 25% D 9% 12% 26% l 23% 29% GiJLS 23% 23% 23% 20% 25% 27% Ls 23% 28% LS 24% 33% fGIJKLmOQS21% 36% fGIJKLmOQS37% fGIJKLMOQS29% Ls 28% 30% gijLS
Somewhat agree 35% 35% 36% 31% 11% 34% 36% 38% 36% 35% 36% 35% 43% FgiJlqw 39% 36% 38% 35% 38% 37% 40% 36% 36% 31% 35%

Disagree (Net) 45% 44% 39% 60% BC 77% bC 40% hmRTU 41% HMNPRTU 33% t 41% HMNpRTU42% HMNPRTUx41% hMnpRTU 45% HMNPRTUvX32% 34% t 41% hmRTU 34% t 41% HMnpRTU 29% 42% HMNPRTU 24% 26% 36% t 41% rTu 34% t
Somewhat disagree 25% 24% 21% 36% BC 53% bC 23% MtU 23% MTU 19% 25% HMrTU 23% hMTU 23% mtU 25% HMnrTU 16% 20% 23% mtU 20% 23% MtU 18% 24% hMTU 14% 12% 23% tu 23% u 20%
Strongly disagree 20% 19% 18% 24% 24% 17% r 18% Rt 15% 17% r 19% pRTv 18% Rt 19% hnpRTv 16% 14% 18% rt 14% 19% RT 11% 18% Rt 10% 15% 13% 17% 14%

* Table Base: U.S. RESPONDENTS
I like listening to music I grew up with more than music from today or from before I was born. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1173 N=1173 N=905 N=247 N=12 ** N=589 N=913 N=655 N=807 N=968 N=561 N=749 N=495 N=592 N=440 N=474 N=716 N=423 N=786 N=206 N=143 N=289 N=180 N=268
Total (Unweighted) N=1166 N=1166 N=885 N=258 N=18 ** N=546 N=924 N=613 N=787 N=934 N=519 N=742 N=457 N=561 N=441 N=428 N=680 N=379 N=781 N=178 N=136 N=267 N=169 N=240
Agree (Net) 74% 74% 75% 73% 73% 78% 75% 73% 75% 74% 75% 78% 78% 74% 78% 73% 78% 72% 76% 77% 77% 78% 72% 76%

Strongly agree 34% 34% 34% 31% 16% 36% 33% 33% 34% 32% 32% 35% 33% 31% 39% gjkNp 31% 36% 32% 35% 31% 40% 34% 35% 33%
Somewhat agree 41% 41% 41% 42% 57% 41% 42% 40% 42% 42% 43% 43% 45% 44% 39% 42% 42% 40% 41% 46% 37% 44% 38% 44%

Disagree (Net) 26% 26% 25% 27% 27% 22% 25% 27% 25% 26% 25% 22% 22% 26% 22% 27% 22% 28% 24% 23% 23% 22% 28% 24%
Somewhat disagree 20% 20% 20% 20% 10% 18% 20% 20% 19% 20% 21% 18% 17% 21% 17% 23% oq 17% 21% 19% 19% 20% 19% 24% 21%
Strongly disagree 6% 6% 5% 7% 17% c 5% 4% 7% kx 5% 5% 4% 4% 5% 5% 5% 4% 5% 6% x 5% 4% 3% 3% 4% 3%

* Table Base: U.S. RESPONDENTS

Mean Summary

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
TV shows that I've watched before 42.36 43.75 43.28 45.49 48.36 42.43 43.22 pVw 44.99 PTuVWX 44.29 PtVWx 43.28 pVw 43.41 pv 44.53 PtVWx 43.83 pVw 42.08 46.49 fgNPRTUVWX39.81 44.20 PtVW 41.89 43.64 PVw 39.91 40.19 38.88 38.95 40.56
Newly released TV shows 38.37 37.96 38.12 37.04 45.41 38.71 o 38.14 36.10 37.12 38.48 o 37.87 37.60 36.80 38.98 o 35.07 39.59 hO 37.95 38.93 o 37.75 39.68 o 39.25 39.51 o 39.68 37.26
Older TV shows I haven't seen before that are new 
to me 19.27 18.28 E 18.60 E 17.47 E 6.22 18.86 18.65 18.91 18.60 18.24 18.72 17.87 19.37 18.94 18.44 20.60 JLQ 17.85 19.18 18.62 20.40 20.55 21.61 fGhIJkLnOQS21.37 gijLoQs 22.18 FGHIJKLmNOQrS

* Table Base: WATCHES TV SHOWS
TV shows that I've watched before

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 42.36 43.75 43.28 45.49 48.36 42.43 43.22 pVw 44.99 PTuVWX 44.29 PtVWx 43.28 pVw 43.41 pv 44.53 PtVWx 43.83 pVw 42.08 46.49 fgNPRTUVWX39.81 44.20 PtVW 41.89 43.64 PVw 39.91 40.19 38.88 38.95 40.56
Median 40.00 40.00 40.00 40.00 50.00 40.00 40.00 50.00 40.00 40.00 40.00 45.00 40.00 40.00 45.00 40.00 45.00 40.00 45.00 40.00 40.00 40.00 35.00 40.00
Standard Deviation 26.64 26.61 25.37 30.49 37.47 25.01 26.16 24.24 25.24 26.08 25.88 25.42 25.33 25.14 24.46 22.35 26.20 24.20 25.54 21.23 20.65 21.31 22.00 21.00

* Table Base: WATCHES TV SHOWS
Newly released TV shows

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 38.37 37.96 38.12 37.04 45.41 38.71 o 38.14 36.10 37.12 38.48 o 37.87 37.60 36.80 38.98 o 35.07 39.59 hO 37.95 38.93 o 37.75 39.68 o 39.25 39.51 o 39.68 37.26
Median 33.00 33.00 34.00 30.00 50.00 35.00 34.00 30.00 33.00 35.00 34.00 33.00 33.00 35.00 30.00 35.00 33.00 35.00 34.00 35.00 35.00 35.00 35.00 35.00
Standard Deviation 26.38 25.93 25.21 28.14 36.95 24.77 25.48 22.48 24.11 25.45 25.54 25.20 23.42 24.54 23.42 23.34 25.36 23.47 24.76 21.61 22.02 22.36 24.39 22.52

* Table Base: WATCHES TV SHOWS
Older TV shows I haven't seen before that are new to me

QS1Q13: The following set of questions will ask you about your TV show preferences. Please read each question carefully.   On average, each of the following types of TV shows makes up what percentage of all the TV shows that you 
watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood



Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 19.27 18.28 E 18.60 E 17.47 E 6.22 18.86 18.65 18.91 18.60 18.24 18.72 17.87 19.37 18.94 18.44 20.60 JLQ 17.85 19.18 18.62 20.40 20.55 21.61 fGhIJkLnOQS21.37 gijLoQs 22.18 FGHIJKLmNOQrS
Median 20.00 15.00 15.00 10.00 5.00 20.00 15.00 20.00 15.00 15.00 15.00 15.00 20.00 15.00 15.00 20.00 15.00 20.00 19.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 16.97 16.16 16.18 16.04 8.18 15.12 16.10 15.72 15.68 15.59 15.35 15.58 15.71 15.76 15.26 15.06 15.30 16.17 15.47 15.23 13.66 14.72 14.26 14.25

* Table Base: WATCHES TV SHOWS

QS1Q14: Which of the following do you currently use to watch TV shows? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1310 N=1042 N=811 N=217 N=11 ** N=527 N=815 N=568 N=718 N=855 N=495 N=666 N=431 N=519 N=386 N=423 N=641 N=364 N=709 N=191 N=131 N=270 N=165 N=244
Total (Unweighted) N=1331 N=1043 N=791 N=232 N=16 ** N=492 N=827 N=533 N=701 N=830 N=462 N=659 N=402 N=492 N=390 N=377 N=612 N=327 N=711 N=160 N=120 N=242 N=154 N=217
Cable provider (i.e., on TV or using the cable 
provider’s app/website) 59% 58% 57% 62% 63% 60% Hu 59% Hu 51% 57% 58% h 57% 58% h 57% 55% 57% 58% 61% Hu 54% 59% Hu 54% 49% 56% 66% HnrtU 58%
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 66% 70% D 73% De 59% 45% 67% 71% 76% FiKLOQSW 71% 72% o 67% 68% 73% o 78% FGIjKLOQSW65% 74% fo 70% 74% o 69% 75% o 73% 77% FKlOqsw 66% 78% FiKLOqSW
Social media (e.g., Facebook Watch, IGTV) 14% 15% D 17% D 9% 0% 19% 16% 23% GJLS 19% 17% 18% 17% 24% GJLqS 21% g 20% 24% GiJkLqS 18% 29% FGIJKLNOQS16% 35% FGHIJKLMNOPQSVWX35% FGHIJKLmNOpQSvWx24% Gjls 20% 24% gjls
YouTube (general website) 32% 36% dE 39% DE 27% 2% 42% 37% 45% GJLs 41% 37% 43% 38% 45% GJls 46% GJLS 42% 46% GJls 41% 53% FGIJKLOQSVW38% 61% FGHIJKLMNOPQSVWX53% fGiJLoqSW41% 37% 44%
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 16% 18% 19% 17% 2% 23% g 18% 27% GIJLqS 20% 19% 22% 19% 25% Gjls 22% 25% Gl 24% Gl 21% 29% GIJkLnQSw19% 37% FGhIJKLMNOPQSWx38% FGHIJKLMNOPQSvWx27% GiJLqS 19% 26% GjLs
An unlicensed website (e.g., a website without legal 
rights to play the show) 6% 7% d 8% D 3% 0% 9% l 7% 10% L 8% 7% 10% L 6% 10% l 10% L 10% L 10% L 8% 12% gjLs 7% 19% FGHIJKLMNOPQrSvw16% fGIJLQS 11% L 9% 12% gjLs
A physical copy (e.g., DVD, VHS, Blu-ray) 16% 18% d 19% D 12% 23% 22% 20% 17% 18% 18% 24% HIJLS 18% 22% 24% HIJLs 21% 23% hil 21% 24% hijl 18% 24% 28% HIJLs 23% 31% fGHIJLoqS 23%
Other 5% 4% 4% 6% 8% 6% Hnrt 4% h 2% 4% 4% h 5% H 4% h 3% 3% 5% H 4% 4% 3% 4% 2% 3% 4% 7% Hnrt 5% h

* Table Base: WATCHES TV SHOWS

QS1Q15: From which of the following resources do you learn about new TV shows (e.g., newly released TV shows or older TV shows that are new to you)? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1310 N=1042 N=811 N=217 N=11 ** N=527 N=815 N=568 N=718 N=855 N=495 N=666 N=431 N=519 N=386 N=423 N=641 N=364 N=709 N=191 N=131 N=270 N=165 N=244
Total (Unweighted) N=1331 N=1043 N=791 N=232 N=16 ** N=492 N=827 N=533 N=701 N=830 N=462 N=659 N=402 N=492 N=390 N=377 N=612 N=327 N=711 N=160 N=120 N=242 N=154 N=217
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 38% 41% D 45% D 27% 18% 40% 43% 47% fLos 42% 42% 42% 39% 51% FgIJKLOS 54% FGhIJKLOQSw40% 50% FIJkLOS 45% l 52% FGIJKLOS 40% 56% FGIJKLOQSw48% 48% ls 43% 51% FijkLOS
Advertisements 51% 51% 52% 51% 50% 55% h 54% h 48% 54% 52% 52% 55% h 51% 52% 54% 56% h 53% 53% 53% 59% h 52% 53% 64% gHiJKMNoqrSv60% H
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 28% 31% D 35% D 19% 14% 35% 31% 44% FGiJKLOQS37% g 34% 33% 31% 38% Gl 43% FGiJKLoqS 35% 46% FGIJKLOQS35% 47% FGIJKLmOQS34% 55% FGHIJKLMNOQSW50% FGIJKLmOQS46% FGIJKLOQS38% 48% FGIJKLmOQS
Directly from a studio/actor (e.g., newsletters, social 
media posts) 12% 14% D 16% D 7% 0% 17% 15% 20% GJl 17% 15% 18% 15% 20% gJl 18% 18% 22% GJLqs 16% 24% fGiJLQS 17% 29% FGhIJKLmNOQS32% FGHIJKLMNOpQS25% FGIJkLnoQS22% gj 26% FGIJKLnoQS
A celebrity/influencer that I follow 11% 12% D 15% D 4% 0% 16% 13% 18% GjLS 15% 13% 14% 13% 17% 18% gjLS 15% 19% GjLS 14% 23% FGIJKLOQSw12% 31% FGHIJKLMNOPQSVWX25% fGIJKLoQSw18% 14% 18% s
My peers (e.g., friends, coworkers) 44% 46% D 50% D 33% 68% D 49% 47% 53% gl 49% 48% 49% 46% 52% 53% gl 48% 54% gLs 49% 54% l 47% 55% 57% gl 55% gl 55% 58% fGijLoqS
Someone older than me 17% 18% 20% d 13% 5% 22% 19% 22% 19% 20% 22% 19% 19% 22% 22% 22% 20% 26% gijLS 19% 28% gijLmqS 25% 19% 24% 20%
Someone younger than me 19% 21% 21% 21% 0% 24% 23% 23% 22% 22% 26% 23% 21% 23% 28% jm 25% 24% 25% 25% 30% jm 30% 25% 29% m 28%
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 17% 18% 20% d 13% 0% 24% GLos 18% 22% l 21% 20% 24% gLo 17% 20% 23% l 17% 25% GLOs 21% 25% gLos 19% 29% GiJLmOS 32% GhIJLMnOQSx26% GLOs 23% 21%
Podcast(s) 10% 12% D 14% D 5% 0% 16% 13% 17% js 13% 13% 16% 14% 20% GIJLQS 17% s 15% 19% gijS 14% 21% GIJLqS 13% 28% FGHIJKLNOpQS27% FGhIJKLNOQS21% GIJLqS 20% gijs 22% GIJLQS
Other 3% 4% 3% 5% 21% BCd 4% m 3% 2% 3% 3% 5% hM 4% 1% 2% 3% 3% 4% m 3% 4% m 1% 3% 3% 4% 2%
Not at all sure 9% 8% 6% 14% BC 10% 8% x 7% 5% 7% 7% x 6% 8% x 5% 5% 6% 4% 5% 5% 6% 5% 3% 5% 4% 3%

* Table Base: WATCHES TV SHOWS

Mean Summary

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Movies that I've watched before 37.61 38.45 39.24 34.96 48.45 39.56 39.52 40.80 39.43 38.53 40.13 40.51 42.77 giJnpV 39.31 40.80 38.84 39.50 40.62 39.80 41.43 39.21 37.13 40.16 39.50
Newly released movies 39.60 40.28 40.20 40.67 43.29 38.30 39.60 m 39.06 39.64 m 40.59 KMr 36.77 38.72 36.36 39.23 37.70 39.46 38.94 37.02 38.60 38.75 36.77 39.23 38.08 38.32
Older movies I haven't seen before that are new to 
me 22.79 21.27 E 20.56 E 24.37 cE 8.25 22.14 20.88 20.15 20.93 20.89 23.10 h 20.77 20.87 21.46 21.50 21.70 21.56 22.36 21.59 19.82 24.02 23.63 Ht 21.76 22.18

* Table Base: WATCHES MOVIES
Movies that I've watched before

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 37.61 38.45 39.24 34.96 48.45 39.56 39.52 40.80 39.43 38.53 40.13 40.51 42.77 giJnpV 39.31 40.80 38.84 39.50 40.62 39.80 41.43 39.21 37.13 40.16 39.50
Median 35.00 35.00 40.00 30.00 50.00 35.00 40.00 40.00 40.00 35.00 40.00 40.00 50.00 40.00 40.00 35.00 40.00 40.00 40.00 45.00 40.00 34.00 35.00 35.00
Standard Deviation 24.56 24.72 23.77 27.39 36.67 24.77 24.75 22.87 23.36 24.51 25.42 24.64 23.26 23.50 25.14 23.31 24.85 23.26 24.47 22.75 21.47 22.03 24.38 22.48

* Table Base: WATCHES MOVIES
Newly released movies

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 39.60 40.28 40.20 40.67 43.29 38.30 39.60 m 39.06 39.64 m 40.59 KMr 36.77 38.72 36.36 39.23 37.70 39.46 38.94 37.02 38.60 38.75 36.77 39.23 38.08 38.32
Median 35.00 40.00 40.00 40.00 40.00 35.00 40.00 40.00 40.00 40.00 33.00 35.00 35.00 35.00 33.00 35.00 35.00 35.00 35.00 35.00 35.00 35.00 33.00 35.00
Standard Deviation 25.07 24.94 24.24 27.21 34.43 24.92 24.52 22.17 23.31 24.58 24.32 23.87 21.02 23.35 24.27 23.36 24.91 22.43 23.71 22.32 20.73 22.60 24.91 21.84

* Table Base: WATCHES MOVIES
Older movies I haven't seen before that are new to me

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mean 22.79 21.27 E 20.56 E 24.37 cE 8.25 22.14 20.88 20.15 20.93 20.89 23.10 h 20.77 20.87 21.46 21.50 21.70 21.56 22.36 21.59 19.82 24.02 23.63 Ht 21.76 22.18
Median 20.00 20.00 20.00 20.00 5.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 19.52 18.93 17.87 22.06 8.39 18.56 18.24 17.24 18.17 18.40 19.55 18.35 17.07 19.14 18.49 17.08 18.78 19.95 18.19 16.11 18.75 18.01 14.49 13.54

* Table Base: WATCHES MOVIES

QS1Q17: Which of the following do you currently use to watch movies? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1213 N=982 N=770 N=196 N=11 ** N=491 N=774 N=558 N=688 N=811 N=462 N=619 N=423 N=518 N=362 N=414 N=612 N=374 N=657 N=185 N=123 N=260 N=158 N=236
Total (Unweighted) N=1210 N=967 N=739 N=209 N=15 ** N=448 N=771 N=524 N=661 N=777 N=429 N=612 N=388 N=480 N=359 N=371 N=579 N=325 N=647 N=155 N=117 N=234 N=147 N=213
Cable provider (i.e., on TV or using the cable 
provider's app/website) 51% 51% 49% 57% c 68% 53% HNRu 52% HNRu 43% 50% h 50% hr 54% HNRU 53% HNRU 50% 44% 53% HNRu 48% 54% HNRU 43% 54% HNRU 45% 40% 47% 60% HijNPRTUv51%
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 73% 76% E 78% E 70% 44% 72% 77% ko 80% FKOq 77% 77% ko 71% 75% 78% ko 81% FKlOQs 71% 77% 74% 77% 75% 77% 72% 83% FKLOQsu 76% 81% fKO
Social media (e.g., Facebook Watch, IGTV) 13% 14% D 16% D 7% 0% 17% 15% 21% GJlqs 17% 15% 17% 16% 21% GJlqs 19% g 19% 20% Gj 16% 25% FGIJKLQS 16% 29% FGhIJKLNopQS36% FGHIJKLMNOPQrSVWx23% GiJLqS 21% 24% fGiJkLQS
YouTube (general website) 31% 33% 35% 27% 14% 40% 35% 40% 37% 36% 43% Gjs 37% 42% G 41% g 45% GIJLS 43% Gj 39% 50% fGHIJLnQSw37% 56% FGHIJKLMNoPQSVWx56% FGHIJKLMNPQSVWx41% 37% 44% G
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 15% 16% 18% d 11% 0% 21% 18% 23% giJ 18% 17% 22% 18% 24% giJlqs 21% 24% giJls 24% giJs 18% 25% GIJlqs 18% 33% FGHIJKLmNopQSw34% FGhIJKLNpQS29% fGIJkLnQS 22% 29% GIJLnQS
Movie theaters 31% 32% 33% 31% 12% 33% 34% 33% 33% 34% 31% 31% 38% kLs 37% l 31% 31% 34% 37% 31% 36% 41% kl 32% 31% 35%
An unlicensed website (e.g., a website without legal 
rights to play the movie) 7% 8% 9% 4% 0% 9% 8% 12% gjLQ 9% 8% 9% 7% 11% lq 9% 9% 11% 7% 11% 9% 19% FGhIJKLmNOpQrSx11% 11% 14% glq 10%
A physical copy (e.g., DVD, VHS, Blu-ray) 27% 29% 30% 25% 28% 33% H 32% H 25% 28% 29% 33% H 31% h 32% h 34% Hi 30% 31% 33% H 34% H 32% h 32% 30% 29% 44% fGHIJkLMnOPqSuVX30%
Other 2% 2% 1% 4% c 4% 3% h 2% 1% 1% 2% 2% 2% 1% 1% 1% 2% 2% 1% 2% 1% 1% 2% 4% hmnr 2%

* Table Base: WATCHES MOVIES

QS1Q18: From which of the following resources do you learn about new movies? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total N=1213 N=982 N=770 N=196 N=11 ** N=491 N=774 N=558 N=688 N=811 N=462 N=619 N=423 N=518 N=362 N=414 N=612 N=374 N=657 N=185 N=123 N=260 N=158 N=236
Total (Unweighted) N=1210 N=967 N=739 N=209 N=15 ** N=448 N=771 N=524 N=661 N=777 N=429 N=612 N=388 N=480 N=359 N=371 N=579 N=325 N=647 N=155 N=117 N=234 N=147 N=213
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 38% 39% 41% 34% 18% 39% 41% 46% flO 40% 41% 40% 39% 44% o 48% FgIJkLOs 36% 46% lO 42% 49% FgIjkLOs 40% 50% FgijkLOs 42% 46% o 44% 46% o
Advertisements (e.g., previews, ads on cable for new 
releases) 54% 55% 57% 51% 32% 57% 58% h 52% 56% 57% 54% 58% 57% 56% 59% h 60% h 58% 55% 58% h 60% 62% 64% Hiknr 74% FGHIJKLMNOPQRSTux63% Hk
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 31% 33% d 36% D 25% 14% 36% 34% 44% FGiJKLoqS 38% 36% 32% 33% 40% gkl 44% fGJKLS 37% 41% gKl 37% 46% FGiJKLOQS35% 47% fGJKLoqS 43% kl 41% gkl 37% 46% fGJKLqS
Directly from a studio/actor (e.g., newsletters, social 
media posts) 15% 16% 18% d 11% 7% 21% 18% 23% gjls 20% 18% 24% gJlS 18% 23% 24% GJLS 20% 25% GJLqS 19% 28% fGIJLOQS 17% 35% FGHIJKLMNOpQSv38% FGHIJKLMNOPQSvw25% gjls 24% 27% GiJLQS
A celebrity/influencer that I follow 14% 15% D 18% D 7% 5% 18% 16% 23% GJKLqS 19% 17% 16% 15% 19% 20% 18% 22% GjkL 18% 25% fGiJKLoQSw17% 34% FGHIJKLMNOPQSVW30% FGIJKLMnOQSvW19% 15% 24% GJKLsw
My peers (e.g., friends, coworkers) 42% 45% 46% 38% 76% bcD 48% 45% 49% 47% 46% 49% 46% 47% 51% g 46% 51% 49% 50% 45% 51% 42% 50% 55% gs 50%
Someone older than me 18% 19% 20% d 13% 5% 21% 20% 22% 19% 20% 22% 20% 19% 24% i 21% 24% i 19% 25% i 20% 30% fGIJLMoQS23% 22% 25% 28% gIjlmQS
Someone younger than me 21% 22% 23% 17% 0% 25% 24% 24% 23% 23% 26% 23% 21% 25% 25% 24% 24% 23% 23% 24% 25% 24% 30% 30% jm
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 20% 20% 21% 18% 0% 25% 22% 24% 21% 22% 27% i 22% 28% Ijlo 26% i 21% 29% gIjLos 24% 30% GIJLOS 23% 33% GhIJLOqS 45% FGHIJKLMNOPQRSvWx33% fGHIJLOQS29% i 31% GIJLOS
Podcast(s) 13% 14% d 16% D 8% 5% 18% 15% 19% l 16% 15% 18% 14% 19% 19% l 16% 21% gjL 17% 23% GIJLoqS 16% 29% FGHIJKLmnOQS26% GIJLoqS 24% GIJLoqS 22% l 23% GiJLs
TV show(s) 35% 35% 35% 33% 20% 37% 37% 37% 37% 36% 34% 39% 37% 34% 35% 38% 37% 37% 39% 44% k 38% 41% 33% 40%
Other 2% 2% 2% 5% bC 0% 2% 2% 1% 2% 2% 4% HJMNRt 2% 1% 1% 2% 2% 2% 1% 2% 0% 2% 1% 4% hmnrt 2%
Not at all sure 7% 7% 5% 12% bC 8% 7% hmNPruV 6% p 4% 6% Pv 6% p 7% mnPuv 6% Pv 4% 4% 9% HMNPqRStuVwx3% 5% 4% 5% 3% 2% 2% 3% 3%

* Table Base: WATCHES MOVIES

Music listenership Music genre fanhood

Music listenership Music genre fanhood

QS1Q16: The following set of questions will ask you about your movie/film preferences. Please read each question carefully.  On average, each of the following types of movies makes up what percentage of all the movies that you 
watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood



Music Discovery

QS1S1: Which of the following activities do you currently do? Please select all that apply.

Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E) Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X) Caribbean (X)
Total 1,639 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,639 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Watch TV shows (i.e., aired on cable or a streaming 
platform) 1,310 1,042 811 217 11 527 815 568 718 855 495 666 431 519 386 423 641 364 709 191 131 270 165 244
Watch movies (i.e., shown on cable, a streaming 
platform, or in theaters) 1,213 982 770 196 11 491 774 558 688 811 462 619 423 518 362 414 612 374 657 185 123 260 158 236
Listen to music (e.g., on the radio, through a 
streaming platform) 1,173 1,173 905 247 12 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Use social media 1,123 911 739 162 8 465 712 555 655 762 440 582 405 516 360 397 577 366 618 186 127 236 140 232
Exercise at a gym 396 324 291 32 1 183 252 215 227 267 159 190 150 194 131 164 210 147 223 93 67 106 46 99
Play a sport 246 213 201 12 0 150 177 152 164 188 142 142 131 153 94 128 149 128 156 72 62 80 47 73
Play a musical instrument 208 184 157 27 0 124 156 102 132 155 133 119 106 128 79 95 126 95 131 45 48 64 47 60
Attend school 136 101 96 4 2 52 70 83 80 96 49 52 49 70 43 65 73 56 76 42 20 36 6 27
None of these 93 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
Count 3.60 4.20 4.39 3.63 3.74 4.38 4.24 4.41 4.30 4.24 4.35 4.16 4.42 4.54 4.31 4.55 4.34 4.62 4.27 4.95 5.05 4.65 4.38 4.63

* Table Base: US RESPONDENTS

QS1S2: Which of the following social media platforms do you currently use? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,123 911 739 162 8 ** 465 712 555 655 762 440 582 405 516 360 397 577 366 618 186 127 236 140 232
Total (Unweighted) 1,162 930 728 186 13 ** 432 732 528 646 756 409 594 375 480 365 354 554 318 627 157 117 217 133 201
Facebook 972 790 637 144 7 385 623 478 557 663 370 522 354 432 311 335 496 297 543 156 111 204 132 204
YouTube 857 744 619 123 2 385 584 498 558 636 358 472 363 452 309 336 468 336 496 174 117 206 108 200
Instagram 643 557 484 71 1 299 431 400 432 494 277 356 262 346 215 282 363 271 400 145 103 181 84 172
Twitter 479 420 350 69 0 251 345 298 324 372 224 260 227 285 175 230 300 223 303 131 99 144 72 135
Pinterest 431 362 313 48 1 196 291 230 264 317 181 252 168 212 161 168 232 155 270 93 70 107 60 108
TikTok 417 370 336 34 0 204 277 296 303 344 181 248 195 248 167 204 241 196 255 117 84 133 64 127
Snapchat 386 342 314 27 0 200 257 278 280 310 171 230 185 231 149 202 223 184 233 109 75 128 53 126
LinkedIn 328 287 241 45 0 188 248 176 209 259 195 204 152 185 136 150 211 137 205 82 69 103 64 105
Reddit 238 224 196 28 0 127 195 165 167 199 121 130 141 182 85 116 162 141 156 77 52 73 47 66
Twitch 159 151 130 21 0 105 122 121 119 135 88 89 102 121 75 91 115 112 97 70 45 54 30 50
Other 24 22 17 5 0 17 17 11 17 18 20 17 10 15 10 15 20 10 19 0 3 3 11 8
Count 4.40 4.69 4.92 3.79 1.58 5.06 4.76 5.32 4.93 4.92 4.97 4.78 5.33 5.25 4.98 5.36 4.91 5.63 4.81 6.21 6.53 5.66 5.16 5.60

* Table Base: USE SOCIAL MEDIA

 QS1Q1: The following set of ques ons will ask you about your music preferences. Please read each ques on carefully. On average, how o en would you say you listen to music?

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Frequent music listeners (Net) 905 905 905 0 0 462 701 549 652 764 430 579 416 505 346 399 543 357 586 188 129 239 137 238

Several times a day 728 728 728 0 0 373 568 470 541 617 345 473 357 436 285 329 444 298 467 163 115 203 107 203
Once a day 177 177 177 0 0 89 133 79 111 148 85 106 59 69 61 69 99 59 119 25 14 37 31 36

Moderate music listeners (Net) 247 247 0 247 0 113 196 99 142 190 119 157 75 81 81 65 162 63 186 17 12 46 35 28
Several times a week 220 220 0 220 0 107 175 84 133 166 103 136 64 75 72 59 142 56 164 14 12 44 34 24
Once a week 27 27 0 27 0 6 21 15 9 23 16 21 11 6 9 6 21 7 22 2 0 2 1 4

Casual music listeners (Net) 12 12 0 0 12 7 8 5 8 8 6 7 1 5 7 6 10 2 7 1 1 3 3 1
Several times a month 12 12 0 0 12 7 8 5 8 8 6 7 1 5 7 6 10 2 7 1 1 3 3 1
Once a month or less often 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0

Not at all sure 9 9 0 0 0 7 8 2 5 7 6 6 4 1 6 6 1 1 6 1 0 0 5 0

* Table Base: LISTENS TO MUSIC

QS1Q2: On average, each of the following types of music makes up what percentage of all the music that you listen to? If you aren’t sure, please provide your best estimate. Percentages must add up to 100.

Mean Summary

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Music that I've heard before 68.89 68.89 67.66 73.18 80.45 66.59 69.67 62.10 66.05 67.47 67.06 67.59 65.17 66.15 64.90 63.11 68.37 64.62 67.03 60.96 57.31 61.79 66.44 64.19
Newly released music 17.87 17.87 18.98 13.97 12.94 18.85 17.66 22.55 19.49 19.14 18.78 18.90 20.45 20.29 20.25 21.53 17.64 21.24 18.69 24.54 25.23 22.01 18.20 20.09

Older music I haven't heard before that is new to me 13.24 13.24 13.37 12.86 6.61 14.55 12.67 15.34 14.46 13.38 14.16 13.52 14.39 13.56 14.85 15.36 13.99 14.14 14.28 14.50 17.46 16.20 15.37 15.72

* Table Base: LISTENS TO MUSIC
Music that I've heard before

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Mean 68.89 68.89 67.66 73.18 80.45 66.59 69.67 62.10 66.05 67.47 67.06 67.59 65.17 66.15 64.90 63.11 68.37 64.62 67.03 60.96 57.31 61.79 66.44 64.19
Median 75.00 75.00 70.00 80.00 90.00 70.00 75.00 60.00 70.00 70.00 70.00 75.00 70.00 70.00 65.00 60.00 75.00 70.00 70.00 60.00 60.00 60.00 65.00 60.00
Standard Deviation 23.53 23.53 23.01 24.38 22.90 22.96 22.72 22.41 22.73 23.14 23.25 23.67 23.45 21.78 24.03 22.42 23.45 22.30 23.62 20.56 19.73 21.41 21.54 21.78

* Table Base: LISTENS TO MUSIC
Newly released music

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Mean 17.87 17.87 18.98 13.97 12.94 18.85 17.66 22.55 19.49 19.14 18.78 18.90 20.45 20.29 20.25 21.53 17.64 21.24 18.69 24.54 25.23 22.01 18.20 20.09
Median 15.00 15.00 15.00 10.00 5.00 20.00 15.00 20.00 20.00 15.00 15.00 15.00 20.00 20.00 20.00 20.00 15.00 20.00 15.00 20.00 23.00 20.00 20.00 20.00
Standard Deviation 15.91 15.91 15.61 16.38 15.69 15.64 15.74 15.85 15.41 16.00 15.92 16.34 16.07 15.14 16.00 15.70 15.47 15.51 15.49 15.92 14.21 15.28 14.26 14.47

* Table Base: LISTENS TO MUSIC
Older music I haven't heard before that is new to me

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Mean 13.24 13.24 13.37 12.86 6.61 14.55 12.67 15.34 14.46 13.38 14.16 13.52 14.39 13.56 14.85 15.36 13.99 14.14 14.28 14.50 17.46 16.20 15.37 15.72
Median 10.00 10.00 10.00 5.00 5.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 10.00 15.00 10.00 10.00 10.00
Standard Deviation 15.63 15.63 15.28 16.97 9.82 15.33 14.57 15.57 15.18 15.32 15.09 15.95 15.44 14.24 15.75 14.41 15.78 14.97 16.17 13.10 13.50 14.36 12.36 13.58

* Table Base: LISTENS TO MUSIC

QS1Q5: On which of the following devices or instruments do you regularly listen to music? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Radio (i.e., in-car or in-home radio without using a CD 
or other device) 806 806 628 166 9 402 635 406 551 660 370 539 335 400 306 314 492 252 539 133 92 196 140 192
Mobile phone or smart phone (e.g., through 
headphones, using a Bluetooth speaker, using its own 
speakers) 794 794 671 117 6 413 628 532 604 692 381 516 366 475 317 363 496 357 540 172 121 230 117 219
Computer (desktop or laptop) 503 503 427 71 3 271 396 307 349 430 266 290 252 299 192 239 338 221 328 128 89 154 85 143
TV 494 494 402 86 5 271 391 291 370 422 260 337 230 264 216 221 315 206 341 123 79 141 84 134

In-home sound system (e.g., boombox, stereo system) 387 387 330 56 1 246 315 235 296 312 216 259 202 236 169 192 258 174 250 107 75 126 85 118
Handheld music player (e.g., portable CD player, MP3 
player, iPod) 273 273 238 33 2 173 229 191 199 223 169 180 172 186 117 158 194 146 184 90 68 99 57 97
An instrument being played by me or someone in the 
room with me (e.g., a concert, practicing an 
instrument) 181 181 144 31 0 120 158 117 134 151 128 120 106 126 82 98 137 99 137 54 50 64 39 57
Record player 119 119 99 20 0 76 105 62 79 95 67 83 69 73 51 56 85 55 81 29 28 36 31 41
Other 33 33 24 10 0 17 25 8 21 25 21 19 7 9 16 10 26 8 26 0 0 5 6 5

* Table Base: LISTENS TO MUSIC

QS1Q3: Which of the following providers do you currently use to listen to music? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
YouTube (general website) 655 655 527 122 5 342 523 415 495 550 338 414 301 380 273 286 406 288 437 141 93 172 108 165
Spotify 465 465 402 60 2 253 375 335 353 414 235 303 252 301 176 237 309 241 317 131 84 146 78 138
Public radio 398 398 306 86 5 223 324 194 272 330 221 267 169 194 171 175 257 132 295 76 54 117 86 110
Pandora 390 390 325 63 2 216 323 242 297 333 200 276 188 214 162 179 253 151 273 100 64 123 88 112
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Apple Music 283 283 240 41 1 175 219 212 226 249 148 183 139 174 133 148 187 148 191 84 63 105 50 97
YouTube's paid services (e.g., YouTube Music, 
YouTube TV) 214 214 175 34 1 134 169 172 165 183 120 143 126 129 104 123 148 121 152 73 53 84 42 71
SoundCloud 183 183 164 19 0 115 144 160 149 157 108 104 117 140 76 115 129 125 123 72 52 63 38 76
TIDAL 45 45 40 6 0 34 38 41 36 41 30 32 34 33 22 33 37 29 36 17 18 22 20 24
Bandcamp 23 23 18 5 0 15 18 18 20 19 18 14 16 18 13 13 17 10 13 5 9 12 5 8
Other 189 189 135 49 3 87 156 48 103 137 87 122 67 81 67 55 115 39 119 14 10 40 38 35

* Table Base: LISTENS TO MUSIC

QS1Q4: From which of the following resources do you learn about new music (i.e., newly released music or older music that is new to you)? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Public radio 529 529 402 114 7 268 427 297 395 455 265 371 229 274 201 224 333 187 373 95 63 146 96 123
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 471 471 405 62 4 258 373 345 378 420 233 310 253 311 207 249 315 241 325 127 80 156 83 153
My peers (e.g., friends, coworkers) 455 455 373 76 6 250 362 305 348 395 226 285 212 283 177 218 295 207 315 111 74 127 91 126
Steaming platform(s) that I use (e.g., personalized 
recommendations, prebuilt playlists) 451 451 392 58 1 245 366 317 347 392 236 285 215 294 189 233 292 214 308 119 70 146 72 132
TV show(s) (e.g., songs/music featured in a show, 
VH1, MTV) 439 439 371 66 1 256 355 297 339 375 230 280 213 261 191 235 316 210 325 127 79 151 92 139
Someone younger than me 337 337 273 64 0 193 284 212 256 291 182 214 162 200 136 155 213 132 231 65 50 100 64 99
Advertisements (e.g., an ad for a new release, 
songs/music used in an ad) 314 314 258 51 4 195 260 218 256 275 189 223 161 203 141 184 219 160 229 97 70 120 75 112
Directly from the artist/record label (e.g., newsletters, 
social media posts) 275 275 234 36 5 153 221 197 213 228 151 166 148 197 115 135 170 148 177 75 62 78 44 81
Someone older than me 250 250 212 37 1 148 211 183 189 222 146 146 116 171 105 125 168 128 164 58 48 79 48 78
A celebrity/influencer that I follow 179 179 159 19 1 112 134 156 161 162 89 110 84 120 86 120 125 106 141 80 53 66 27 68
Podcast(s) 170 170 147 22 0 116 148 133 124 151 106 113 116 123 79 104 121 97 121 67 45 73 44 69
Industry publications/websites (e.g., AV Club, Rolling 
Stone, Alternative Press) 123 123 110 12 0 97 110 102 97 109 95 81 91 91 52 81 92 68 94 47 56 64 34 59
Other 26 26 20 6 0 12 18 7 13 16 12 17 7 8 17 6 13 9 18 1 0 3 4 3
Not at all sure 117 117 70 42 1 51 88 26 51 79 46 71 24 24 32 21 60 14 67 4 0 7 12 13

* Table Base: LISTENS TO MUSIC

QS1Q6: Do you enjoy listening to any of the following genres of music?

Like

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,172 1,172 904 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,165 1,165 884 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Pop 968 968 764 190 8 527 784 598 725 968 486 653 423 516 385 433 621 385 690 199 134 268 160 248
Rock 913 913 701 196 8 489 913 495 635 784 472 599 470 543 327 396 584 360 611 175 129 241 165 235
R&B 807 807 652 142 8 493 635 570 807 725 420 553 361 463 352 393 513 338 570 169 135 249 144 236
Holiday (e.g., Christmas, Halloween) 786 786 586 186 7 448 611 453 570 690 431 571 313 367 371 363 535 299 786 164 117 232 150 205
Country 749 749 579 157 7 418 599 423 553 653 398 749 320 355 358 335 476 253 571 149 113 219 142 209
Soundtrack (e.g., showtunes, film scores, musical 
theater) 716 716 543 162 10 469 584 402 513 621 432 476 316 388 310 368 716 319 535 169 113 223 154 207
Hip hop/Rap 655 655 549 99 5 353 495 655 570 598 328 423 346 423 267 337 402 319 453 172 127 214 96 200
Alternative (e.g., punk, indie) 592 592 505 81 5 335 543 423 463 516 345 355 382 592 212 320 388 330 367 157 118 187 114 191
Jazz/Swing 589 589 462 113 7 589 489 353 493 527 424 418 268 335 297 340 469 268 448 141 125 222 149 210
Classical (e.g., opera, choral, orchestra) 561 561 430 119 6 424 472 328 420 486 561 398 269 345 278 333 432 261 431 140 121 202 146 201
Metal 495 495 416 75 1 268 470 346 361 423 269 320 495 382 174 253 316 274 313 121 95 149 94 162
World (e.g., Latin, K-pop, Celtic) 474 474 399 65 6 340 396 337 393 433 333 335 253 320 235 474 368 265 363 206 143 289 180 268
Religious (e.g., gospel, Christian) 440 440 346 81 7 297 327 267 352 385 278 358 174 212 440 235 310 185 371 111 84 147 99 152
Electronic (e.g., EDM, house, dubstep, lo-fi) 423 423 357 63 2 268 360 319 338 385 261 253 274 330 185 265 319 423 299 148 93 154 88 156

* Table Base: LISTENS TO MUSIC
Dislike

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,093 1,093 831 242 12 ** 510 834 576 729 889 482 671 416 513 361 395 637 343 706 159 101 236 150 211
Total (Unweighted) 1,108 1,108 833 253 18 ** 489 867 556 731 877 462 686 400 504 384 371 623 322 724 146 102 230 147 203
Electronic (e.g., EDM, house, dubstep, lo-fi) 745 745 544 183 10 316 548 332 467 581 299 492 217 259 254 205 392 0 482 55 49 130 88 108
Religious (e.g., gospel, Christian) 732 732 558 166 5 292 586 388 455 584 283 391 321 380 0 239 406 237 414 95 59 142 82 117
World (e.g., Latin, K-pop, Celtic) 697 697 506 182 6 249 517 318 414 535 228 414 242 272 204 0 348 157 422 0 0 0 0 0
Metal 676 676 488 171 11 320 442 309 445 546 291 428 0 210 265 221 399 148 471 86 47 139 86 105
Classical (e.g., opera, choral, orchestra) 611 611 474 128 6 165 441 327 388 482 0 352 226 247 162 142 283 162 354 67 21 87 35 67
Jazz/Swing 583 583 442 134 5 0 424 301 314 442 136 331 227 257 142 134 247 154 338 65 18 67 31 58
Alternative (e.g., punk, indie) 576 576 396 165 7 250 366 232 343 450 215 391 113 0 227 154 324 93 417 49 25 100 65 77
Hip hop/Rap 517 517 355 148 7 236 418 0 238 370 233 327 149 170 173 137 314 104 333 35 15 74 84 68
Soundtrack (e.g., showtunes, film scores, musical 
theater) 456 456 361 85 2 120 329 253 294 347 128 274 179 204 130 107 0 103 251 38 30 66 26 61
Country 422 422 325 89 5 171 314 232 253 315 163 0 174 237 81 139 240 169 214 57 29 69 38 59
Holiday (e.g., Christmas, Halloween) 387 387 318 61 5 141 302 202 238 278 130 179 182 225 69 111 181 124 0 42 25 57 30 64
R&B 364 364 252 105 4 95 277 84 0 243 140 195 133 128 86 80 202 84 215 37 8 39 37 32
Rock 259 259 203 51 4 101 0 160 172 185 88 150 25 49 113 79 132 62 175 31 14 48 16 33
Pop 202 202 139 57 4 61 127 56 81 0 73 94 71 75 54 39 93 38 93 6 9 18 18 19

* Table Base: LISTENS TO MUSIC

QS1Q9: You indicated in a previous question that you enjoy listening to world music. Which of the following sub-genres of world music do you enjoy listening to? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 474 474 399 65 * 6 ** 340 396 337 393 433 333 335 253 320 235 474 368 265 363 206 143 289 180 268
Total (Unweighted) 428 428 351 67 * 8 ** 297 365 285 345 385 292 288 214 280 208 428 328 232 320 178 136 267 169 240
Latin (e.g., salsa, reggaeton, samba) 289 289 239 46 3 222 241 214 249 268 202 219 149 187 147 289 223 154 232 123 106 289 109 192
Caribbean (e.g., reggae, calypso) 268 268 238 28 1 210 235 200 236 248 201 209 162 191 152 268 207 156 205 97 105 192 113 268
K-pop 206 206 188 17 1 141 175 172 169 199 140 149 121 157 111 206 169 148 164 206 78 123 58 97
Celtic 180 180 137 35 3 149 165 96 144 160 146 142 94 114 99 180 154 88 150 58 57 109 180 113
Afrobeat 143 143 129 12 1 125 129 127 135 134 121 113 95 118 84 143 113 93 117 78 143 106 57 105
Other 18 18 10 7 1 10 18 5 11 14 17 13 6 11 6 18 16 4 14 5 1 8 9 4

* Table Base: ENJOYS LISTENING TO WORLD MUSIC

QS1Q7: Which of the following is your favorite genre of music? Please select only one.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Rock 244 244 181 60 0 111 244 87 131 191 121 131 159 143 53 69 135 77 143 21 21 38 29 41
Hip hop/Rap 148 148 132 14 2 70 109 148 142 129 57 94 76 82 59 71 76 70 92 37 32 46 8 47
Country 125 125 95 29 1 52 90 39 65 98 36 124 28 39 46 28 73 26 86 10 5 18 11 18
Pop 113 113 93 18 1 48 74 75 79 113 40 71 32 47 37 57 65 37 84 27 15 42 26 24
R&B 109 109 75 33 0 61 64 92 109 97 52 69 32 41 56 44 67 40 82 18 19 30 8 21
Alternative (e.g., punk, indie) 66 66 55 11 0 24 65 44 49 62 23 27 34 66 9 28 41 38 31 18 7 11 11 12
Religious (e.g., gospel, Christian) 61 61 33 21 2 31 35 17 36 41 32 44 5 12 61 23 37 8 52 7 6 14 10 10
Metal 47 47 39 7 1 20 44 27 21 29 19 27 47 38 12 21 23 20 23 11 10 16 10 21
Classical (e.g., opera, choral, orchestra) 42 42 25 17 0 33 28 10 22 25 42 23 9 14 16 22 36 9 26 7 6 12 15 7
Jazz/Swing 30 30 19 10 0 30 22 10 28 26 26 24 5 13 16 12 22 9 28 3 3 4 10 7
Electronic (e.g., EDM, house, dubstep, lo-fi) 27 27 24 2 0 16 17 21 14 24 17 10 14 21 13 18 22 27 23 10 3 8 4 10
World (e.g., Latin, K-pop, Celtic) 27 27 27 0 0 18 23 23 24 27 18 15 14 19 12 27 18 17 23 21 8 19 4 15
Soundtrack (e.g., showtunes, film scores, musical 
theater) 24 24 22 2 0 8 10 13 8 18 13 13 4 7 6 8 24 6 14 4 1 1 4 2
Holiday (e.g., Christmas, Halloween) 13 13 11 0 2 10 8 2 7 10 8 9 0 3 10 6 11 1 13 0 0 3 5 3
Other 43 43 33 10 1 18 31 11 25 30 18 22 7 12 10 10 29 11 29 4 1 6 5 7
N/A - I don't have a favorite genre of music. 54 54 42 11 1 39 48 34 46 49 40 45 27 34 23 31 37 27 36 8 6 22 22 23

* Table Base: LISTENS TO MUSIC

  QS1Q11: Thinking about your favorite music (genre, song, or ar st), which of the following characteris cs do you like about it the most? Please select only one.I like...

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Overall "vibe" (e.g., tempo, feeling) 224 224 187 35 2 120 174 133 170 194 110 132 82 144 80 102 131 97 159 51 32 68 40 59
Lyrics I can relate to 209 209 162 46 1 93 159 126 155 175 94 144 94 104 84 76 129 66 148 43 28 47 29 38
The artist (e.g., singer, band) performing 183 183 130 49 1 85 147 75 105 137 73 107 77 83 49 52 112 42 124 19 12 29 25 28
The music's genre 137 137 95 36 5 78 103 66 96 111 79 104 58 61 59 63 103 41 105 22 14 37 30 45
The rhythm/beat 132 132 107 24 0 71 111 85 96 110 63 76 56 64 47 58 82 63 75 24 17 36 17 31
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Clean lyrics (e.g., no curse words, appropriate 
themes) 82 82 51 26 1 41 55 31 40 69 39 68 20 13 56 31 47 19 65 12 8 23 6 16
The instrumentals (e.g., instruments used, chords, 
key) 78 78 58 19 1 41 70 36 42 61 46 38 45 52 16 29 46 40 42 13 6 12 13 13
It's well-known or very popular 52 52 49 2 1 33 39 37 42 41 24 35 28 31 21 28 29 21 34 11 16 25 14 17

Explicit lyrics (e.g., uses curse words, adult themes) 49 49 43 7 0 15 33 48 41 45 13 27 23 24 15 22 21 19 19 8 6 8 0 16
It's unknown or not very popular 8 8 7 0 0 3 5 7 7 7 6 4 3 5 4 6 4 4 6 2 4 2 3 2
Other 19 19 15 3 0 7 17 11 13 17 12 14 10 11 11 8 12 11 10 1 0 2 3 4

* Table Base: LISTENS TO MUSIC

QS1Q8: Which of the following is your least favorite genre of music? Please select only one.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Hip hop/Rap 215 215 150 59 3 98 182 0 94 151 100 147 58 62 63 55 135 36 142 17 4 31 39 24
Religious (e.g., gospel, Christian) 185 185 146 37 1 95 162 123 126 158 77 83 113 132 0 86 116 92 100 38 20 46 33 45
Metal 176 176 134 40 2 91 97 90 119 140 83 125 0 50 90 63 117 40 147 19 19 50 26 38
Country 95 95 76 18 1 37 87 69 71 81 41 0 55 68 21 39 52 46 52 16 9 20 6 15
Classical (e.g., opera, choral, orchestra) 61 61 53 8 0 12 46 45 42 54 0 46 29 29 22 14 24 16 38 4 0 10 2 8
Electronic (e.g., EDM, house, dubstep, lo-fi) 58 58 46 11 1 36 48 42 49 51 30 44 25 33 28 25 36 0 51 5 13 15 15 16
Jazz/Swing 51 51 44 7 0 0 32 43 34 47 19 39 26 25 17 20 24 17 26 10 6 7 4 13
World (e.g., Latin, K-pop, Celtic) 40 40 28 12 0 25 25 29 33 34 23 27 14 26 17 0 23 20 24 0 0 0 0 0
Alternative (e.g., punk, indie) 38 38 20 14 0 21 27 18 23 31 24 36 13 0 23 13 26 6 30 3 3 3 6 8
Holiday (e.g., Christmas, Halloween) 33 33 31 1 1 21 30 21 28 29 22 19 24 28 15 18 17 17 0 8 8 11 4 14
Rock 18 18 10 8 0 10 0 18 16 12 11 13 6 5 8 8 7 13 15 7 6 4 0 2
Soundtrack (e.g., showtunes, film scores, musical 
theater) 16 16 15 1 0 5 16 12 15 14 5 15 13 12 6 11 0 9 10 9 3 9 3 11
R&B 9 9 6 3 0 3 9 3 0 8 3 5 7 4 1 4 6 6 7 3 1 1 1 0
Pop 5 5 4 1 0 4 4 4 4 0 1 3 4 3 4 2 4 2 3 2 2 1 0 0
Other 35 35 29 4 2 29 29 25 27 28 25 29 26 23 26 26 31 24 26 10 12 16 12 21
N/A - I don't have a least favorite genre of music. 137 137 112 23 0 105 119 114 124 130 97 120 82 92 99 92 99 78 115 56 36 65 30 54

* Table Base: LISTENS TO MUSIC

  QS1Q12: Thinking about your least favorite music (genre, song, or ar st) which of the following characteris cs do you dislike about it the most? Please select only one.I dislike...

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Overall "vibe" (e.g., tempo, feeling) 233 233 184 45 1 102 186 140 161 189 94 136 107 118 82 93 139 73 142 43 21 54 31 51

Explicit lyrics (e.g., uses curse words, adult themes) 223 223 145 74 4 128 174 55 136 180 122 176 58 70 108 88 147 44 182 23 16 56 48 56
Lyrics I cannot relate to 206 206 152 49 4 113 162 123 144 173 101 135 97 118 74 87 126 82 132 34 32 62 36 53
The music's genre 166 166 133 30 1 69 141 93 110 126 67 77 70 98 30 51 92 72 92 27 13 29 11 23
The rhythm/beat 85 85 70 15 0 42 67 52 64 76 43 62 37 48 36 32 53 29 66 10 11 21 13 22
The instrumentals (e.g., instruments used, chords, 
key) 78 78 67 10 0 34 54 61 60 66 30 50 38 36 23 25 45 26 43 11 13 14 8 19
It's unknown or not very popular 52 52 40 8 0 23 33 39 31 46 25 28 24 25 21 31 36 28 33 17 7 11 10 11
Clean lyrics (e.g., no curse words, appropriate 
themes) 32 32 29 2 0 16 14 31 27 29 16 23 13 15 12 14 12 12 29 9 4 9 1 4
The artist (e.g., singer, band) performing 31 31 26 4 0 18 25 21 25 26 20 19 16 19 16 16 22 19 22 6 8 8 4 10
It's well-known or very popular 15 15 10 4 0 9 9 7 9 12 12 8 3 12 8 9 11 9 6 7 5 2 2 4
Other 52 52 47 5 1 36 48 31 41 46 31 36 32 35 29 28 33 28 37 20 12 24 17 16

* Table Base: LISTENS TO MUSIC

QS1Q20: How much more or less likely are you to shop with or use a brand given each of the following situations?

The brand's advertisement(s) features a song that I like

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
More likely (Net) 520 520 433 80 6 281 422 326 388 457 259 348 251 299 233 247 345 225 379 117 78 168 82 139

Much more likely 180 180 159 19 2 112 150 136 140 164 101 125 106 121 100 106 138 113 139 60 47 67 40 63
Somewhat more likely 340 340 274 61 4 169 273 190 248 294 158 223 146 178 133 140 207 112 240 57 30 101 42 76

Neither more nor less likely 552 552 388 150 6 263 421 258 352 419 259 347 203 253 172 194 309 165 345 73 54 104 82 116
Less likely (Net) 101 101 83 17 0 45 70 70 67 92 42 54 41 41 35 34 62 33 61 16 11 16 16 13

Somewhat less likely 60 60 51 9 0 32 41 40 43 57 27 34 25 27 23 24 38 23 41 11 6 14 12 11
Much less likely 41 41 33 8 0 13 29 30 24 34 15 20 16 14 12 11 24 10 19 5 4 2 4 2

* Table Base: LISTENS TO MUSIC
A musical artist (i.e., a solo musician or band) that I like becomes the brand's spokesperson

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
More likely (Net) 439 439 377 59 1 254 341 300 342 389 219 296 211 252 195 216 303 206 318 120 80 139 65 119

Much more likely 146 146 131 14 0 93 118 122 120 134 79 99 93 97 81 86 111 84 110 41 41 57 24 55
Somewhat more likely 293 293 246 45 1 162 222 179 222 255 141 197 118 156 114 131 193 122 207 79 39 82 41 64

Neither more nor less likely 642 642 456 173 10 290 509 295 397 501 306 398 257 293 206 221 375 186 412 77 51 133 100 136
Less likely (Net) 92 92 72 15 1 45 63 60 68 79 35 55 27 46 39 37 38 31 56 10 12 16 15 13

Somewhat less likely 60 60 45 9 1 30 41 38 47 52 26 35 15 30 25 24 30 24 36 7 6 8 12 7
Much less likely 32 32 26 6 0 14 22 22 21 27 9 21 12 17 14 13 8 7 20 3 6 8 3 7

* Table Base: LISTENS TO MUSIC
A non-musical celebrity (e.g., movie star, athlete, socialite) that I like becomes the brand's spokesperson

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
More likely (Net) 279 279 250 28 1 170 216 222 215 249 158 185 157 177 135 161 192 145 214 93 61 100 39 87

Much more likely 97 97 89 7 0 65 76 82 77 91 64 66 68 76 58 68 72 64 78 43 40 42 19 37
Somewhat more likely 182 182 160 21 1 104 140 140 138 158 94 119 89 101 78 93 120 81 136 50 21 58 20 50

Neither more nor less likely 704 704 504 187 8 324 552 328 457 566 318 460 261 311 231 235 418 205 465 91 59 148 110 139
Less likely (Net) 190 190 150 33 2 96 145 105 135 153 84 105 77 104 73 78 105 73 107 23 23 40 31 41

Somewhat less likely 123 123 99 20 0 60 92 75 98 105 55 62 51 64 43 49 69 49 65 16 12 25 21 29
Much less likely 67 67 51 13 2 36 53 30 37 48 29 42 26 39 31 29 37 25 42 7 11 16 10 12

* Table Base: LISTENS TO MUSIC
The brand supports social initiatives related to music (e.g., donates to local music venues, creates scholarships for up-and-coming musicians)

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
More likely (Net) 474 474 415 56 2 276 381 327 375 421 253 310 239 294 201 255 324 222 347 133 90 163 84 153

Much more likely 170 170 157 12 0 112 145 135 142 156 108 115 99 116 101 109 129 100 132 61 48 76 42 70
Somewhat more likely 304 304 258 43 2 164 236 192 233 265 144 195 140 177 100 146 195 123 215 73 42 87 43 82

Neither more nor less likely 574 574 391 165 10 260 447 255 357 447 263 367 204 249 194 183 327 164 369 57 40 105 85 99
Less likely (Net) 125 125 98 27 0 53 86 73 75 101 45 73 53 49 45 37 65 36 70 16 13 20 11 16

Somewhat less likely 67 67 48 19 0 36 48 43 45 57 29 47 33 26 26 17 42 25 44 12 7 11 2 7
Much less likely 58 58 50 8 0 18 38 30 30 44 16 25 20 24 19 19 23 11 26 4 6 10 10 9

* Table Base: LISTENS TO MUSIC

QS1Q19: How much do you agree or disagree with each of the following statements?

I like finding music that other people have not discovered yet. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Agree (Net) 729 729 600 121 4 407 587 490 535 619 392 446 365 450 288 352 463 330 480 170 124 220 127 206

Strongly agree 264 264 229 34 1 155 225 209 216 235 146 174 143 179 121 138 171 144 188 73 70 86 49 91
Somewhat agree 465 465 371 87 3 252 362 280 318 384 245 272 221 271 167 214 292 186 293 97 54 134 78 115

Disagree (Net) 443 443 305 126 8 182 326 165 272 349 169 303 131 142 152 122 253 92 305 36 19 68 53 62
Somewhat disagree 291 291 202 80 6 140 223 111 200 235 126 213 87 104 113 97 176 68 204 30 16 55 42 51
Strongly disagree 152 152 103 46 2 42 104 54 72 114 44 90 44 38 39 25 77 24 101 6 3 14 11 11

* Table Base: U.S. RESPONDENTS
I stop listening to certain songs or artists after they become mainstream or too popular. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
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Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Agree (Net) 369 369 297 64 4 194 275 254 273 304 203 230 183 222 163 176 222 175 239 89 68 100 50 102

Strongly agree 121 121 98 20 3 68 87 100 93 99 60 75 63 77 64 65 85 75 82 40 32 42 14 43
Somewhat agree 249 249 199 44 1 126 188 154 180 205 143 154 120 145 99 111 137 100 158 49 36 59 36 59

Disagree (Net) 803 803 608 183 8 395 638 401 534 665 358 520 313 370 277 298 494 248 546 117 74 188 131 166
Somewhat disagree 449 449 347 95 3 226 368 223 307 372 204 301 179 203 160 169 269 133 304 62 36 109 67 104
Strongly disagree 354 354 261 87 5 169 270 178 227 293 154 218 133 167 117 129 225 115 242 55 39 79 63 62

* Table Base: U.S. RESPONDENTS
I don't like today's popular music. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Agree (Net) 635 635 469 150 7 311 480 302 403 471 317 376 249 290 247 225 375 214 396 88 61 127 77 111

Strongly agree 223 223 166 54 2 104 154 95 123 141 104 129 81 90 88 69 132 77 140 36 28 43 22 29
Somewhat agree 412 412 303 97 5 208 326 206 280 330 213 247 168 200 159 156 243 137 256 52 34 84 55 82

Disagree (Net) 537 537 435 97 4 278 433 353 404 497 243 373 246 302 193 249 341 209 390 118 81 162 104 157
Somewhat disagree 357 357 290 64 3 177 285 217 264 333 163 244 153 197 114 159 223 127 248 67 47 101 65 101
Strongly disagree 181 181 145 33 1 101 148 136 140 165 80 129 93 105 79 91 118 82 141 51 34 60 39 55

* Table Base: U.S. RESPONDENTS
The music I listen to reflects who I am. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Agree (Net) 998 998 787 197 8 509 780 562 692 819 489 644 432 518 387 413 622 373 671 178 126 257 157 240

Strongly agree 399 399 351 45 2 216 316 241 295 323 201 248 196 241 168 168 264 172 263 73 61 102 66 102
Somewhat agree 599 599 436 152 6 292 464 320 398 495 289 396 237 277 219 245 358 201 409 105 65 155 91 138

Disagree (Net) 174 174 117 50 4 80 133 93 115 150 71 105 63 75 53 61 94 50 114 28 17 32 24 28
Somewhat disagree 143 143 97 39 4 69 115 76 95 121 61 86 54 69 47 50 79 41 93 24 15 28 16 25
Strongly disagree 31 31 21 10 0 12 17 16 20 29 11 20 9 5 6 11 15 8 21 4 2 3 7 3

* Table Base: U.S. RESPONDENTS
I am usually the one who introduces my friends and family to new music. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Agree (Net) 601 601 518 82 1 328 472 423 450 513 302 375 322 395 228 293 377 286 396 149 113 189 99 177

Strongly agree 219 219 194 24 0 139 186 176 180 195 132 139 132 151 103 111 146 128 139 61 63 74 42 80
Somewhat agree 382 382 324 57 1 189 286 248 270 318 170 236 190 243 125 182 232 158 257 88 50 115 57 97

Disagree (Net) 572 572 386 165 11 261 441 231 357 455 259 375 174 198 212 181 339 137 390 57 29 100 82 91
Somewhat disagree 360 360 251 97 2 178 290 175 252 297 176 235 118 143 134 130 210 96 243 49 26 68 52 62
Strongly disagree 212 212 135 69 9 83 151 57 105 158 83 140 55 54 78 51 128 40 147 8 4 31 30 29

* Table Base: U.S. RESPONDENTS
I prefer to listen to music by myself. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Agree (Net) 858 858 666 173 10 432 675 484 591 703 404 536 376 443 330 345 533 330 580 163 106 212 126 186

Strongly agree 357 357 290 60 4 183 272 228 247 284 175 204 161 207 138 156 234 153 222 76 61 98 41 86
Somewhat agree 501 501 376 113 5 249 403 256 344 419 229 333 216 236 192 189 298 176 358 87 45 114 86 100

Disagree (Net) 315 315 239 74 2 158 238 171 216 265 156 213 119 149 110 129 183 93 206 43 37 77 54 82
Somewhat disagree 271 271 208 61 2 135 208 146 183 226 135 177 107 133 88 111 160 78 174 38 30 62 43 73
Strongly disagree 44 44 31 13 0 22 31 25 33 39 21 36 11 16 22 18 23 15 32 5 7 15 10 9

* Table Base: U.S. RESPONDENTS
I like to listen to music I've heard before more than new music (i.e., newly released or older songs that I have never heard before). [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Agree (Net) 937 937 732 192 8 473 728 509 632 761 448 590 391 475 349 370 577 331 612 166 116 231 133 212

Strongly agree 372 372 298 67 5 169 277 204 239 293 176 240 152 182 142 131 223 132 256 63 50 80 46 73
Somewhat agree 565 565 434 125 3 304 451 305 393 468 272 350 240 293 207 240 354 199 357 103 67 151 87 139

Disagree (Net) 236 236 172 55 4 116 185 146 175 208 113 159 104 117 91 104 139 92 173 41 26 58 47 57
Somewhat disagree 194 194 141 45 4 99 152 120 147 168 95 132 85 104 75 88 115 77 143 35 24 46 41 49
Strongly disagree 41 41 32 10 0 17 33 26 29 39 18 27 19 13 16 16 24 15 30 6 2 12 6 8

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to listen to music without ads. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Agree (Net) 644 644 544 92 2 339 500 432 467 540 337 407 319 395 265 302 395 300 437 157 108 185 104 167

Strongly agree 261 261 233 26 1 156 208 199 197 230 135 148 148 183 112 140 163 146 176 80 57 86 46 73
Somewhat agree 383 383 311 66 0 184 292 233 270 310 202 259 171 212 153 162 232 154 261 77 51 99 58 94

Disagree (Net) 528 528 360 155 10 250 413 223 341 428 224 342 176 197 175 172 321 122 349 50 35 104 76 101
Somewhat disagree 278 278 188 81 6 140 225 127 196 229 124 189 93 109 97 100 166 65 180 29 21 60 39 63
Strongly disagree 251 251 172 74 4 110 188 96 144 199 100 153 83 88 78 73 155 57 169 21 14 44 37 38

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch TV shows without ads. [BASE: WATCHES TV SHOWS]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,310 1,042 811 217 11 ** 527 815 568 718 855 495 666 431 519 386 423 641 364 709 191 131 270 165 244
Total (Unweighted) 1,331 1,043 791 232 16 ** 492 827 533 701 830 462 659 402 492 390 377 612 327 711 160 120 242 154 217
Agree (Net) 635 530 446 79 2 293 429 355 381 448 275 342 261 314 207 262 335 241 375 135 94 167 92 152

Strongly agree 222 199 182 16 1 123 158 150 140 174 105 125 94 124 95 108 135 104 126 67 48 67 34 60
Somewhat agree 413 331 264 64 1 170 271 205 242 274 170 217 167 190 112 154 200 137 249 68 46 100 58 91

Disagree (Net) 675 512 364 137 8 233 386 212 337 408 220 324 170 205 179 161 306 123 334 56 37 103 73 92
Somewhat disagree 361 275 192 76 5 131 208 122 203 222 115 183 86 105 99 87 167 74 182 34 19 57 38 51
Strongly disagree 314 237 173 61 3 102 178 90 134 186 105 141 84 99 80 74 139 49 151 22 18 47 36 41

* Table Base: U.S. RESPONDENTS
I am willing to pay a premium (extra money) to watch movies without ads. [BASE: WATCHES MOVIES]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,213 982 770 196 11 ** 491 774 558 688 811 462 619 423 518 362 414 612 374 657 185 123 260 158 236
Total (Unweighted) 1,210 967 739 209 15 ** 448 771 524 661 777 429 612 388 480 359 371 579 325 647 155 117 234 147 213
Agree (Net) 663 555 470 78 2 294 453 373 403 467 273 342 287 342 215 275 358 264 381 140 91 167 94 156

Strongly agree 236 211 191 18 1 128 175 162 158 186 108 124 106 141 84 117 144 124 139 66 46 74 44 72
Somewhat agree 426 344 279 60 1 167 279 211 244 281 165 218 181 201 131 158 214 140 241 75 45 93 50 84

Disagree (Net) 550 427 300 118 8 197 321 184 285 345 189 276 136 176 147 139 254 110 276 44 32 92 64 81
Somewhat disagree 303 236 160 70 6 113 180 103 170 190 104 157 68 102 83 82 139 68 159 26 15 59 37 48
Strongly disagree 248 191 140 48 3 84 141 81 114 154 84 120 68 75 64 57 114 41 117 18 18 34 27 33

* Table Base: U.S. RESPONDENTS
I like listening to music I grew up with more than music from today or from before I was born. [BASE: LISTENS TO MUSIC]

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,173 1,173 905 247 12 ** 589 913 655 807 968 561 749 495 592 440 474 716 423 786 206 143 289 180 268
Total (Unweighted) 1,166 1,166 885 258 18 ** 546 924 613 787 934 519 742 457 561 441 428 680 379 781 178 136 267 169 240
Agree (Net) 873 873 680 180 9 458 686 481 607 721 420 581 388 441 343 347 557 305 598 159 110 225 130 205

Strongly agree 394 394 311 77 2 215 300 217 272 313 181 262 165 182 171 147 256 135 273 63 57 97 63 88
Somewhat agree 479 479 368 103 7 243 387 263 336 408 239 320 223 259 171 200 301 170 325 96 53 128 68 117

Disagree (Net) 300 300 225 67 3 131 226 174 200 247 141 168 107 152 97 127 159 118 188 48 33 64 50 63
Somewhat disagree 235 235 179 50 1 103 186 130 155 196 121 135 84 124 73 107 122 91 146 39 29 55 43 56
Strongly disagree 65 65 45 17 2 28 40 43 44 51 20 33 23 27 24 20 37 27 42 9 4 9 7 7

* Table Base: U.S. RESPONDENTS

Mean Summary

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
TV shows that I've watched before 42.36 43.75 43.28 45.49 48.36 42.43 43.22 44.99 44.29 43.28 43.41 44.53 43.83 42.08 46.49 39.81 44.20 41.89 43.64 39.91 40.19 38.88 38.95 40.56
Newly released TV shows 38.37 37.96 38.12 37.04 45.41 38.71 38.14 36.10 37.12 38.48 37.87 37.60 36.80 38.98 35.07 39.59 37.95 38.93 37.75 39.68 39.25 39.51 39.68 37.26
Older TV shows I haven't seen before that are new to 
me 19.27 18.28 18.60 17.47 6.22 18.86 18.65 18.91 18.60 18.24 18.72 17.87 19.37 18.94 18.44 20.60 17.85 19.18 18.62 20.40 20.55 21.61 21.37 22.18

QS1Q13: The following set of questions will ask you about your TV show preferences. Please read each question carefully.   On average, each of the following types of TV shows makes up what percentage of all the TV shows that you 
watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood

Music listenership Music genre fanhood



* Table Base: WATCHES TV SHOWS
TV shows that I've watched before

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,310 1,042 811 217 11 527 815 568 718 855 495 666 431 519 386 423 641 364 709 191 131 270 165 244
Mean 42.36 43.75 43.28 45.49 48.36 42.43 43.22 44.99 44.29 43.28 43.41 44.53 43.83 42.08 46.49 39.81 44.20 41.89 43.64 39.91 40.19 38.88 38.95 40.56
Median 40.00 40.00 40.00 40.00 50.00 40.00 40.00 50.00 40.00 40.00 40.00 45.00 40.00 40.00 45.00 40.00 45.00 40.00 45.00 40.00 40.00 40.00 35.00 40.00
Standard Deviation 26.64 26.61 25.37 30.49 37.47 25.01 26.16 24.24 25.24 26.08 25.88 25.42 25.33 25.14 24.46 22.35 26.20 24.20 25.54 21.23 20.65 21.31 22.00 21.00

* Table Base: WATCHES TV SHOWS
Newly released TV shows

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,310 1,042 811 217 11 527 815 568 718 855 495 666 431 519 386 423 641 364 709 191 131 270 165 244
Mean 38.37 37.96 38.12 37.04 45.41 38.71 38.14 36.10 37.12 38.48 37.87 37.60 36.80 38.98 35.07 39.59 37.95 38.93 37.75 39.68 39.25 39.51 39.68 37.26
Median 33.00 33.00 34.00 30.00 50.00 35.00 34.00 30.00 33.00 35.00 34.00 33.00 33.00 35.00 30.00 35.00 33.00 35.00 34.00 35.00 35.00 35.00 35.00 35.00
Standard Deviation 26.38 25.93 25.21 28.14 36.95 24.77 25.48 22.48 24.11 25.45 25.54 25.20 23.42 24.54 23.42 23.34 25.36 23.47 24.76 21.61 22.02 22.36 24.39 22.52

* Table Base: WATCHES TV SHOWS
Older TV shows I haven't seen before that are new to me

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,310 1,042 811 217 11 527 815 568 718 855 495 666 431 519 386 423 641 364 709 191 131 270 165 244
Mean 19.27 18.28 18.60 17.47 6.22 18.86 18.65 18.91 18.60 18.24 18.72 17.87 19.37 18.94 18.44 20.60 17.85 19.18 18.62 20.40 20.55 21.61 21.37 22.18
Median 20.00 15.00 15.00 10.00 5.00 20.00 15.00 20.00 15.00 15.00 15.00 15.00 20.00 15.00 15.00 20.00 15.00 20.00 19.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 16.97 16.16 16.18 16.04 8.18 15.12 16.10 15.72 15.68 15.59 15.35 15.58 15.71 15.76 15.26 15.06 15.30 16.17 15.47 15.23 13.66 14.72 14.26 14.25

* Table Base: WATCHES TV SHOWS

QS1Q14: Which of the following do you currently use to watch TV shows? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,310 1,042 811 217 11 ** 527 815 568 718 855 495 666 431 519 386 423 641 364 709 191 131 270 165 244
Total (Unweighted) 1,331 1,043 791 232 16 ** 492 827 533 701 830 462 659 402 492 390 377 612 327 711 160 120 242 154 217
Cable provider (i.e., on TV or using the cable 
provider’s app/website) 769 605 462 134 7 318 484 291 410 493 282 387 245 286 218 247 389 196 420 103 64 152 109 142
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 864 728 593 127 5 353 580 434 509 613 333 456 313 403 253 312 446 269 486 143 95 208 109 191
Social media (e.g., Facebook Watch, IGTV) 180 161 141 19 0 102 133 129 136 146 91 113 102 109 77 103 117 105 117 68 46 64 33 57
YouTube (general website) 413 373 314 59 0 221 304 258 293 319 214 254 196 237 161 193 261 192 273 116 69 112 62 108
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 210 191 152 38 0 121 146 151 144 167 108 123 106 115 95 104 133 105 136 70 50 74 32 64
An unlicensed website (e.g., a website without legal 
rights to play the show) 77 71 65 6 0 47 60 58 59 62 48 38 42 52 39 44 49 43 50 36 21 29 15 29
A physical copy (e.g., DVD, VHS, Blu-ray) 212 183 155 25 2 114 163 98 127 154 121 118 96 125 81 98 136 86 129 46 36 63 51 56
Other 63 45 30 13 1 30 36 11 27 35 26 30 14 15 21 18 26 9 29 3 4 11 12 12

* Table Base: WATCHES TV SHOWS

QS1Q15: From which of the following resources do you learn about new TV shows (e.g., newly released TV shows or older TV shows that are new to you)? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,310 1,042 811 217 11 ** 527 815 568 718 855 495 666 431 519 386 423 641 364 709 191 131 270 165 244
Total (Unweighted) 1,331 1,043 791 232 16 ** 492 827 533 701 830 462 659 402 492 390 377 612 327 711 160 120 242 154 217
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 493 426 366 58 2 213 354 266 299 357 209 259 219 280 153 210 287 188 284 108 63 129 71 124
Advertisements 669 534 419 109 5 289 442 273 385 448 260 367 220 268 208 237 342 192 378 113 68 142 106 145
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 365 328 283 42 2 182 251 247 262 290 162 210 166 222 136 193 228 171 242 105 65 124 63 117
Directly from a studio/actor (e.g., newsletters, social 
media posts) 159 144 129 15 0 92 120 115 123 126 87 101 88 96 68 94 105 86 117 56 42 68 36 63
A celebrity/influencer that I follow 141 127 119 8 0 82 106 102 104 115 70 83 73 94 58 80 92 84 88 60 32 47 24 44
My peers (e.g., friends, coworkers) 574 484 404 71 7 256 381 301 355 415 245 308 225 277 185 230 315 195 336 104 75 148 91 140
Someone older than me 225 193 162 29 1 113 157 123 137 168 107 124 84 113 83 93 128 94 132 53 32 52 40 48
Someone younger than me 250 217 172 44 0 127 187 129 161 188 130 152 90 121 106 107 155 93 175 58 39 69 48 68
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 229 192 164 28 0 127 149 124 150 170 118 112 85 118 67 106 136 90 133 55 42 69 38 50
Podcast(s) 132 123 113 11 0 83 110 99 97 113 79 92 88 89 60 79 91 75 90 53 36 56 34 54
Other 46 39 25 11 2 20 24 11 19 25 23 23 6 12 10 12 25 10 27 3 4 9 7 5
Not at all sure 124 82 48 30 1 41 53 30 47 57 32 51 22 28 24 19 34 19 44 10 5 14 6 7

* Table Base: WATCHES TV SHOWS

Mean Summary

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33 33.33
Movies that I've watched before 37.61 38.45 39.24 34.96 48.45 39.56 39.52 40.80 39.43 38.53 40.13 40.51 42.77 39.31 40.80 38.84 39.50 40.62 39.80 41.43 39.21 37.13 40.16 39.50
Newly released movies 39.60 40.28 40.20 40.67 43.29 38.30 39.60 39.06 39.64 40.59 36.77 38.72 36.36 39.23 37.70 39.46 38.94 37.02 38.60 38.75 36.77 39.23 38.08 38.32

Older movies I haven't seen before that are new to me 22.79 21.27 20.56 24.37 8.25 22.14 20.88 20.15 20.93 20.89 23.10 20.77 20.87 21.46 21.50 21.70 21.56 22.36 21.59 19.82 24.02 23.63 21.76 22.18

* Table Base: WATCHES MOVIES
Movies that I've watched before

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,213 982 770 196 11 491 774 558 688 811 462 619 423 518 362 414 612 374 657 185 123 260 158 236
Mean 37.61 38.45 39.24 34.96 48.45 39.56 39.52 40.80 39.43 38.53 40.13 40.51 42.77 39.31 40.80 38.84 39.50 40.62 39.80 41.43 39.21 37.13 40.16 39.50
Median 35.00 35.00 40.00 30.00 50.00 35.00 40.00 40.00 40.00 35.00 40.00 40.00 50.00 40.00 40.00 35.00 40.00 40.00 40.00 45.00 40.00 34.00 35.00 35.00
Standard Deviation 24.56 24.72 23.77 27.39 36.67 24.77 24.75 22.87 23.36 24.51 25.42 24.64 23.26 23.50 25.14 23.31 24.85 23.26 24.47 22.75 21.47 22.03 24.38 22.48

* Table Base: WATCHES MOVIES
Newly released movies

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,213 982 770 196 11 491 774 558 688 811 462 619 423 518 362 414 612 374 657 185 123 260 158 236
Mean 39.60 40.28 40.20 40.67 43.29 38.30 39.60 39.06 39.64 40.59 36.77 38.72 36.36 39.23 37.70 39.46 38.94 37.02 38.60 38.75 36.77 39.23 38.08 38.32
Median 35.00 40.00 40.00 40.00 40.00 35.00 40.00 40.00 40.00 40.00 33.00 35.00 35.00 35.00 33.00 35.00 35.00 35.00 35.00 35.00 35.00 35.00 33.00 35.00
Standard Deviation 25.07 24.94 24.24 27.21 34.43 24.92 24.52 22.17 23.31 24.58 24.32 23.87 21.02 23.35 24.27 23.36 24.91 22.43 23.71 22.32 20.73 22.60 24.91 21.84

* Table Base: WATCHES MOVIES
Older movies I haven't seen before that are new to me

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,213 982 770 196 11 491 774 558 688 811 462 619 423 518 362 414 612 374 657 185 123 260 158 236
Mean 22.79 21.27 20.56 24.37 8.25 22.14 20.88 20.15 20.93 20.89 23.10 20.77 20.87 21.46 21.50 21.70 21.56 22.36 21.59 19.82 24.02 23.63 21.76 22.18
Median 20.00 20.00 20.00 20.00 5.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00 20.00
Standard Deviation 19.52 18.93 17.87 22.06 8.39 18.56 18.24 17.24 18.17 18.40 19.55 18.35 17.07 19.14 18.49 17.08 18.78 19.95 18.19 16.11 18.75 18.01 14.49 13.54

* Table Base: WATCHES MOVIES

QS1Q17: Which of the following do you currently use to watch movies? Please select all that apply.

Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,213 982 770 196 11 ** 491 774 558 688 811 462 619 423 518 362 414 612 374 657 185 123 260 158 236
Total (Unweighted) 1,210 967 739 209 15 ** 448 771 524 661 777 429 612 388 480 359 371 579 325 647 155 117 234 147 213
Cable provider (i.e., on TV or using the cable 
provider's app/website) 622 497 374 113 7 258 402 242 343 407 249 326 212 228 193 198 329 160 356 83 49 123 95 120
Streaming platform (e.g., Netflix, Hulu, Paramount+, 
HBO Max) 890 744 597 138 5 356 598 444 527 625 328 462 330 418 256 320 453 286 492 142 89 215 119 192
Social media (e.g., Facebook Watch, IGTV) 160 141 126 15 0 82 113 118 116 125 77 96 90 100 70 85 98 94 102 54 45 60 33 57
YouTube (general website) 371 326 270 54 1 199 269 222 256 296 199 228 179 211 164 178 241 186 240 104 69 108 59 104
YouTube's paid services (e.g., YouTube Premium, 
YouTube TV) 179 157 135 21 0 104 138 129 122 139 99 113 101 108 87 98 112 92 119 61 41 75 35 67
Movie theaters 378 314 253 60 1 160 264 184 226 274 142 189 162 193 113 130 206 138 206 66 51 84 48 83
An unlicensed website (e.g., a website without legal 
rights to play the movie) 86 76 67 9 0 43 60 66 62 66 43 44 48 49 34 45 44 39 59 35 14 29 21 24
A physical copy (e.g., DVD, VHS, Blu-ray) 329 285 233 50 3 164 246 140 191 236 151 191 135 175 110 128 203 126 207 60 36 76 69 71
Other 27 20 11 8 0 13 15 5 9 16 9 14 4 4 5 8 12 2 15 2 1 4 6 5

* Table Base: WATCHES MOVIES

QS1Q18: From which of the following resources do you learn about new movies? Please select all that apply.

Music listenership Music genre fanhood

QS1Q16: The following set of questions will ask you about your movie/film preferences. Please read each question carefully.  On average, each of the following types of movies makes up what percentage of all the movies that you 
watch? If you aren't sure, please provide your best estimate. Percentages must add up to 100.

Music listenership Music genre fanhood
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Music listenership Music genre fanhood



Total (A) Listens to music (B) Frequent music listeners (C) Moderate music listeners (D) Casual music listeners (E)Jazz/Swing (F) Rock (G) Hip hop/Rap (H) R&B (I) Pop (J) Classical (K) Country (L) Metal (M) Alternative (N) Religious (O) World (P) Soundtrack (Q) Electronic (R) Holiday (S) K-pop (T) Afrobeat (U) Latin (V) Celtic (W) Caribbean (X)
Total 1,213 982 770 196 11 ** 491 774 558 688 811 462 619 423 518 362 414 612 374 657 185 123 260 158 236
Total (Unweighted) 1,210 967 739 209 15 ** 448 771 524 661 777 429 612 388 480 359 371 579 325 647 155 117 234 147 213
Streaming platform(s) that I use (e.g., personalized 
recommendations, genre lists) 458 387 317 67 2 191 314 255 272 329 185 239 188 248 132 190 254 182 265 93 52 118 69 108
Advertisements (e.g., previews, ads on cable for new 
releases) 657 543 437 101 3 282 446 287 387 464 252 356 242 289 215 248 354 205 383 111 76 167 117 149
Social media platform(s) that I use (e.g., TikTok, 
Instagram, Facebook) 376 329 277 49 2 179 262 248 263 293 148 206 171 226 133 170 228 174 229 87 53 108 58 108
Directly from a studio/actor (e.g., newsletters, social 
media posts) 183 160 137 22 1 102 138 129 138 143 110 110 96 126 72 103 116 105 114 64 46 64 38 65
A celebrity/influencer that I follow 169 150 136 13 0 91 122 129 129 136 74 96 81 105 65 91 109 95 110 62 37 50 24 57
My peers (e.g., friends, coworkers) 515 439 355 75 8 234 346 272 323 374 225 283 200 267 168 211 302 188 297 94 52 129 87 119
Someone older than me 213 184 157 25 1 104 155 120 128 164 101 124 81 125 75 101 117 94 129 55 28 57 39 66
Someone younger than me 250 212 177 34 0 122 183 134 159 183 118 141 90 130 91 99 149 87 150 44 30 62 47 70
Industry publications/websites (e.g., Rotten 
Tomatoes, TV Guide, AV Club) 237 200 165 35 0 121 172 135 144 179 123 134 117 137 75 119 149 113 148 61 55 86 46 74
Podcast(s) 152 136 120 16 0 91 119 105 108 123 85 87 80 101 60 85 104 87 102 53 32 61 35 53
TV show(s) 421 341 273 64 2 180 285 208 252 296 156 243 159 178 128 158 224 139 256 81 46 106 51 93
Other 30 23 13 11 0 12 15 5 13 12 18 15 4 5 6 10 13 2 13 0 3 4 6 5
Not at all sure 80 64 38 23 1 36 44 23 41 47 32 39 15 18 31 11 28 14 30 6 2 6 5 8

* Table Base: WATCHES MOVIES

Music listenership Music genre fanhood


